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SALON SCAVO
Salon Scavo, a 3600 sq ft salon in the heart of the 
Yonge & St. Clair neighborhood, has been a staple of 
the community for over 40 years. Gianfranco Scavo 
was one of the pioneers of another company for a 
good part of his career; and in 2018, he decided to 
go under his own brand. This midtown Toronto salon 
is all about creating beautiful hair that complements 
clients’ lifestyles and personalities. One of the 
secrets to their longevity is the commitment 
to continuing education for all staff, including 
Gianfranco himself.

*Open to age of majority professional stylists who are Canadian residents. Starts March 1, 2023 at 12:00 a.m. ET and ends  
April 30, 2023 at 11:59 p.m. ET. 1 prize available, consisting of $5,000 worth of the following IGORA color products: IGORA 
ROYAL, IGORA ROYAL Fashion Lights, IGORA ROYAL Highlifts, IGORA ROYAL Absolutes, IGORA Royal Silver Whites, IGORA 
VIBRANCE, IGORA COLOR10 and IGORA Developers. ARV is CAD. Odds depend on number of eligible entries. Math skill-
testing question required. Full rules and entry details at MYSKP.com/ca.

Open to NEW IGORA salons purchasing a qualifying IGORA Color 
Introductory Offer and completing the switch before April 30th, 2023.

SWITCH TO IGORA FOR YOUR CHANCE TO WIN FREE 
IGORA COLOR FOR A YEAR!

SPEAK TO YOUR SALES CONSULTANT TODAY!

©2023 Henkel Canada Corporation

schwarzkopf-professional.ca @SchwarzkopfCAN @SchwarzkopfCAN @SchwarzkopfProfessionalCanada Schwarzkopf Professional Canada

#SchwarzkopfCAN

Our values are deeply rooted in innovation, not just the 
business but innovating for our team. I have built the business 
on a “we” not “me” philosophy. While all team members 
embody the Scavo brand, I encourage each hairdresser to 
be their authentic self while creating beautiful hair. It was 
vital for me to align with a color company that has the same 
core values, working with us to allow Salon Scavo to reach 
new heights. Schwarzkopf Professional holds the same 
high standards in education as we do, plus the product 

selection that 
properly reflects 
the clients who 
sit in our chairs.

TOGETHER
AS PARTNERS



EFE Magazine – 5 Year Anniversary 5 Year Anniversary – EFE Magazine6 7

M
A

R 
| A

PR
 2

3

M
A

R 
| A

PR
 2

3



EFE Magazine – 5 Year Anniversary8 9

M
A

R 
| A

PR
 2

3

IN
 T

H
IS

 
IS

SU
E

Contact EFE Magazine
Andrea Sampson, Editor
416.476.9900
andreasampson@efemagazine.com
@andreasampsonefemagazine

Designed and produced by:

thiago@nortenho.design

Efe Magazine is published 6 times a 
year. All rights reserved. No part of this 
publication may be reproduced without 
written permission from the publisher.

The publisher assumes no responsibility for 
the contents of any advertisement and any 
and all representations or warranties made in 
such advertising are those of the advertiser 
not the publisher. The publisher is not liable 
to any advertiser for any misprints in the 
advertising not the fault of the publisher and in 
such an event the limit of the of the publisher’s 
liability shall not exceed the amount of 
the publisher’s charge for advertising.

Efe Magazine accepts no responsibility for 
unsolicited materials, but will be reviewed for 
editorial consideration. These submissions 
may be used by Efe Magazine and their 
affiliates in any medium without the consent 
of or payment to the submitting party.
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 Joanna Gray –@jgrayphototo
Occupation: Photographer
Favourite food: Japanese
Passion topic:  Geography
Favourite drink:    Margarita 
Ideal night out:    Listening to live music. 
My contribution to 
changing the world:  To be genuine and authentic with people. I try to touch 

the lives of everyone I meet in a positive way. Donate 
my time and money when I can.

 Natalia Farahmand – @desideriobeauty
Occupation:  Hairstylist, Makeup Artist, Owner ShopDBCosmetics 

& DBProductions.
Favourite food:  I am a foodie so I don’t have a favourite, but favourite 

dishes would be from Iran, Ghana and Italy.
Passion topic:   Artistic creations and anything beauty related.
Favourite drink:    Coffee or tea. 
Ideal night out:    A delicious dinner followed by a cozy fireplace movie 

with my favourite person. 
My contribution to 
changing the world:  Continuous education is a strategic approach to 

my career allowing me to further contribute to 
inclusivity and diversity within the beauty industry 
and challenge status quo.

 Monika Sidhu – @funky monk_
Occupation: Digital content editor
Favourite food: Kimchi fried rice
Passion topic:  Arts and culture
Favourite drink:    Alcoholic: Espresso Martini 

Non-Alcoholic: Dr. Pepper 
Ideal night out:    Tacos, a little tequila and a movie at the theatre. 
My contribution to 
changing the world:  To lead life with positivity, intention, and to use the 

written word to inform people in many ways.

 Keena Al-Wahaidi – @keenaalwahaidi
Occupation: Journalist
Favourite food: Pizza
Passion topic:   Anything to do with arts, culture and entertainment.
Favourite drink:    French 75 
Ideal night out:    Anywhere I can leave early enough to be in bed by 

midnight! And it wouldn’t hurt to make the evening 
revolve around food. That always completes the night 
for me. 

My contribution to 
changing the world:  Writing stories that are felt by someone, somewhere. 

 Ky’ana Sampson –@_kyxx
Occupation: Writer
Favourite food: French Toast
Passion topic:   Fashion
Favourite drink:    Tea 
Ideal night out:    Good food, good music and good vibes with my girls.
My contribution to 
changing the world:  Keep learning and spreading knowledge/awareness 

on the topics that are considered “taboo” or “tough”.

 D’antal Sampson
Occupation: Articling Student (Lawyer)
Favourite food: Anything homemade
Passion topic:  Extraordinary human beings
Favourite drink:    Whiskey 
Ideal night out:    Jazz Club/Niche Bar
My contribution to 
changing the world: Teaching/Mentoring

1

2

6

5
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I have learned more about myself in the last 5 
years than in my lifetime. Ha - I laugh because 
the challenges and the lessons have changed me, 
softened me, and made me more aware of myself 
and what I am capable of. Most importantly, I’ve 
had to be accountable for every moment, every 
movement and every thought… It is true, that 
the bigger the risk, the bigger the reward. I have 
taken some of the biggest risks. I’ve held my 
breath and crossed all my fingers. This is the 
result.

It’s been: 
5 years 
60 months 
260 weeks  
1825 days  
43, 830 hours  
2,629,800 minutes

What an accomplishment. I am finally at a place 
where I feel that I can confidently say that. In 
our short five years, we have managed to reset 
the industry standard and open everybody’s 
eyes to a world they would not have known. We 
have now published 31 issues; with diversity 
and inclusion at the forefront. We are the first 
and only to continuously deliver inclusive 
beauty content. Efe now plays an integral part 
of the growth within the beauty industry - and 
I see that. We are changing lives, mindsets and 
history. We are setting the foundation for the 
next generation of artists to move confidently 
through the beauty industry. To witness the 
growth of Efe puts me at a loss for words. But to 
be part of the growth of others through Efe gives 
me all the words to say. The joy of celebrating 
others is something everyone should experience. 
I have nothing but gratitude in my heart for the 
several life changing moments I get to be part of. 
I know that change is hard and we are a constant 
reminder of how far you still have to go. However, 
if we learn to celebrate differences, the thought 
of change won’t be hard at all. In fact, it would 
be seamless. But our industry will continue 
to regress if our actions contradict our words. 
Building trust and adding value is key.

I made a promise and it 
remains the same…

 ♥ I promise to listen… not just hear you, but really 
listen. Your needs as an industry are important 
to me, and as it is brought to my attention 
I will adjust. The success of our industry 
relies on our ability to listen to each other. 

 ♥ I promise to address all things 
according to you and not me.

 ♥ I promise to be in the moment that you 
need me to be, to give you your time to be 
celebrated, to be loved or to be distant.

 ♥ I promise to remove any bias and 
celebrate all your wins. 

 ♥ I promise that when our paths cross, you 
will meet Andrea Sampson the stylist first. 

 ♥ I promise to be relatable, 
approachable and transparent.

 ♥ I promise to only be a part of this 
industry as long as I love as much 
as I did the first day I started. 

 ♥ I promise not to let the burdens 
of my past affect the future. 

 ♥ I promise to keep it real, even when 
keeping it real affects me. 

 ♥ I promise not to let the fear of others hold me 
back from creating the future I’ve promised you.

 ♥ I promise to keep my promise.

LETTER 
FROM  our editor

I know that everything that I have done up until 
this point has gotten us here. And in order to 
go further, I must venture into spaces and 
areas that are unfamiliar, which has and will 
cause discomfort. However, the growth I have 
encountered has me mesmerized by my own 
abilities to move beyond what I know. John 
Maxwell said “goals are automatic if you are 
growing.” As I reflect on the last five years, 
regardless of the obstacles thrown my way, 
everything has always fallen into place, as my 
next right move reveals itself.

Cheers to 5 years!

Andrea Sampson
Addressing hair by texture not race. 
Andrea Sampson, Editor 
416.476.9900 
andreasampson@efemagazine.com 
@andreasampsonefemagazine
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INDUSTRY 
LEADERS
BE THE change 
YOU WANT 
TO SEE

That’s because being a leader isn’t just about 
the job you do. It’s about how you use that title 
to inspire others. 

But inspiring people doesn’t just sound idealistic: 
it increases how productive and engaged people 
can be when they’re led by someone who puts in 
an unmatched devotion into everything they do. 

And in the beauty industry, influencing others 
can come in a variety of pursuits. 

LEADERSHIP: 
it’s an action that many job titles encompass, 
but not everyone may know how to carry out. 

Whether they’re seasoned professionals or new 
on the scene, leaders in this industry come with 
one thing in common: a desire to change the 
beauty industry landscape and to put the same 
passion into others as they have in themselves. 

Those leaders — from educators to innovators to 
haircare professionals — have a goal in common: 
to influence the industry and bring communities 
together through a love of hair.

The world will always present to 
you, that which you 

seek.
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 Ken Cohen 

Ken Cohen brings something to the beauty 
industry that Canada was lacking before he 
came on the scene: the independence for stylists 
to own their own businesses, hassle-free. 

Cohen is the innovator of Pro Beauty Suites, 
an enterprise that allows health and beauty 
professionals to rent spaces for their businesses 
without worrying about budgeting and expenses. 
It’s an endeavor that he says brings the hair 
industry together as a community. 

“When you come into our environments, you 
have a bunch of different professionals. Not 
only do they become your colleagues, but 
they’re also your source of inspiration and they 
work together,” he said. “And because we’re 
such a multicultural society, it’s a huge diverse 
community where you find all kinds of different 
trades working together, catering to different 
communities.” 

Although the suites model existed before he 
brought it to Canada, Cohen essentially re-
innovated into an idea that differs from the model 
introduced in the United States. “People doing 
this in the U.S. typically only do it as a real-estate 
play. We do it as an inter-created, horizontal 
model where we have our distribution stores 
and we have the suites under one roof,” he said. 

Additionally, stylists are offered free educational 
events, from barbering, to cutting to colouring 

— helping them to stay in touch with education 
and the trade. It’s a big opportunity to set up a 
relationship between the manufacturer and the 
stylist — all thanks to Pro Beauty Suites. 

But the greatest way he helps stylists is offering 
them a way to downsize without working from 
home, or simply renting a chair at someone 
else’s salon.

“We’re staying ahead of the curve in an industry 
where I find if you just did the traditional 
distribution model where you just sold 
product, you’re no longer relevant to a lot of the 
manufacturers,” Cohen said. “What we’re doing 
is keeping ourselves relevant in a changing 
marketplace.” 

By trade, Charette is a hairdresser — quite a 
significant part of her leadership: “It’s the first 
time they’ve put a hairdresser on the executive 
committee,” she said.

Being a leader means “empowering professionals,” 
Charette said, in order to reshape what the industry 
could look like. 

“Today, we’re having a serious challenge in terms 
of recruitment of stylists to hairdressing school, 
and stylists who do graduate from hairdressing 
building a long-term sustainable career,” she 
said. 

Her goal is to advocate for the hair industry and 
help stylists understand what career options 
they could have. She describes her professional 
mission as “shaping the future of education” 

— a significant purpose especially after the 
COVID-19 pandemic. 

“I believe the pandemic forced our hand into 
having to accelerate digital channels, and yet 
it was the best thing that we could have done,” 
she said. “We’re reaching more people, we’re 
connecting with more people and I want to 
ensure that we don’t just revert back to the old 
ways of doing education.” 

2

31

She hopes reinventing the way education is 
offered involves offering online and offline 
experiences, but making it “user-friendly and 
memorable.” 

“And ensuring that we’re connecting with people 
constantly, versus in the past having to book a 
program six months out, travel to a class and get 
two days worth of really awesome, inspirational 
education and not seeing somebody again for 
three months. So really trying to be like: How do 
we do it better?” 

How do you think Efe Magazine 
has influenced the industry?

“I think they’re having conversations that have 
never been had. Efe Magazine, and Andrea 
specifically in the team, has really been an 
advocate, and has a big voice, and is having 
conversations in which other people didn’t 
know how to approach or have strong opinions 
to support them.”

 Aaron O’Bryan 

Before Aaron O’Bryan stepped foot in Canada, 
he describes being bored with the way his life 
was going in Ireland — his home country and the 
place where he first fell in love with hair. 

“I was working in hair there, I was a manager at a 
salon — a really nice salon in Dublin and I don’t 
know. I needed a change, I needed something 
different,” he said. 

When the owner of the salon offered to sell the 
place to O’Bryan, he was left with a tough choice. 
Stay with what he was familiar with, or take a risk 
in a new country. Now, O’Bryan is salon owner 
and a TV personality extraordinaire, a career that 
lets him regularly appear on shows across the 
country to share his hair knowledge. 

But what really began to shape his career was 
something that set him apart from other stylists: 
his balayage expertise. 

According to O’Bryan, balayage was once not as 
prevalent in Canada as it was in Europe. That’s 
the point in his career when many began to look 
up to him, and started to trust his work on the 
highlighting technique that has since swept the 
nation. 

“People would come to me from across the 
country to get balayage,” he said. “I think that 
started building my name in the city.” 

He said it was a “big push” for people to come 
and get their hair done by him. Today, the content 
he features draws people in through different 
ways: whether it’s his work on television, DIYs 
or transformational work. 

As a leader in the hair industry, O’Bryan hopes 
to focus on diversity in the salon and within his 
product line — creating a brand that is “very 
inclusive.” 

“I wanted to create a product that was for every 
hair type, I wanted to have every service in my 
salon,” he said. “I want to create an environment 
that is very inclusive, where we do braiding, we 
do extensions, we do colour — we do every 
single hair type which is very important to me.” 

“Even with my models I want a lot of diversity, I 
think it’s very important to move that more into 
the industry. Because I think we still don’t have 
enough of it.”

How do you think Efe Magazine 
has influenced the industry?

“The way Efe celebrates hair stylists is really 
important [...]  I just like how [Efe] portrays 
stylists and brings everyone together in the 
community, and celebrates all different hair 
types. I think it’s the direction we’re moving in.”

Next, he said he hopes to grow the brand across 
the province and someday, nationally. “Now that 
we’ve established a really good solid foundation, 
scaling it across province and country,” he said. 

How do you think Efe Magazine 
has influenced the industry?

“Most publications have always really catered 
to a really certain demographic, and Andrea’s 
really recognized that Canada — there is no one 
demographic that stands out. We’re a blended 
society of so many different cultures and Efe 
magazine reflects that.”

 Angele Charette 

Angele Charette has spent an entire career in 
the professional products division. Much of it 
has been divided between education and sales, 
the former being her passion and the latter 
consisting of big professions. 

In the summer of 2022, she began a role that 
L’Oréal created and mandated for her: the 
multi-brand transformation and modernization 
director for the entire division. It’s an educational 

role, one that she says she’s blessed to have and 
passionate about.  

Her new role consists of rethinking the past 
few years — post-pandemic — and identifying 
how to best support stylists in the industry and 
salons. “Learn from what we’ve done in the past, 
but really think to ourselves how we can do it 
better,” said Charette.  
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 Mykael Jackman 

A love of braiding intrigued a young Mykael 
Jackman pretty early in life. 

When he was 11, a cousin of his asked if he knew 
how to braid. When he was shown how, he 
started practicing on anything he “could get his 
hands on,” according to the braiding specialist. 

Fast forward through high school, co-op 
opportunities and even building clientele in his 
mom’s garage, Jackman knew hair was the right 
path for him. Now, he introduces his expertise 
to a myriad of students — a love he shares with 
his family too.

“It’s an extension of the dynamics we have at 
home,” he said. “At one point, my daughter was 
in my classroom, my son was in my classroom 
[...] I’ve always had my family in the classroom.”

In addition to being a teacher in the classroom, 
Jackman’s newest endeavor is working to 
offer education for people on film sets: a move 
that he says will bring “awareness” and an 
understanding of hair perspectives. 

“There have been so many different situations 
where actors of colour have not been getting the 
service that they need,” said Jackman.  

From there, he works to educate on set in order 
to showcase how to work on different types of 

hair, in order to “look at the whole picture,” he 
said. 

On set, leading people on how to work with 
textured hair is owed to his work in the classroom. 
When he was in hair school, Jackman said that 
kind of education wasn’t significant. 

But it’s prevalent now, and he works to make 
sure that stylists on film sets, as well as in and 
out of the classroom, are receiving the education 
they need to work on hair that might be a little 
different here and there.  

“Working in the educational system, it’s been a 
really good help,” he pointed out. “Even though 
I went to hair school, there was never any 
education or anything having to do with textured 
hair. Not even a textured mannequin.” 

“There’s definitely a shift,” he said on hair 
education. “It’s good to be part of that.”

Continuing forward, Jackman says he wants 
to continue the progress he’s made in the 
education sector. Reaching people in a multitude 
of ways is something that won’t come to a stop 
anytime soon. 

“Education never ends, so when it comes to that 
it just grows and gets bigger,” he said. 

  Francesco and Giovanni Gallo 

Francesco and Giovanni Gallo are a lot of things: 
heirs to an international and growing family 
business and hair extraordinaires to say the least. 

But perhaps the thing they do best is providing 
stylists — in over 70 countries globally, with a 
revolutionary product: the foil. And not just any 
foil, but Framar — a company that began when 
their mother started making hair foils for their 
hairstylist father. 

The importance of their foil brand is, as Giovanni 
brings up, that it’s actually made for people’s hair. 

“When we reinvented it, our goal was to create 
something that was unique and worked on store 
shelves and got a client talking about their foil 
to their colourist.”

The brothers are at a point where they’ve come 
out with a new foil once a month. And the 
inspiration for those foils comes from something 
they’re most thankful for: their audience. 

Through the expertise of their marketing team, 
the brothers say they’re most inspired by what 
their audience has to say about their products. 

“We get a lot of ideas from our audience. We 
listen to them, because who knows better than 
them?” said Francesco. 

And what’s more, the most significant part of 
their leadership journey is the fact that they 
had influencers before they were even called 
influencers. 

“We were able to figure that out and work with 
hairdressers that were popular on Instagram,” 
Giovanni said. “People who were influencers 
now were really our friends to begin with. We 
would see them at shows, we’d hangout with 
them [...] there still is a real connection on a 
personal level.” 

“It just so happens that we made a really good 
product as well.”

The reason why Framar runs so well is because 
the brothers work to know the people actually 
buying their product, so that it’s “not fake” or 

“transactional,” according to Giovanni. 

“We actually spent the time in getting to know 
people and not just passing everything off to an 
agency and just hoping it would work.”

Although they’ve conquered most of the world 
with Framar, the brothers hope in the future that 
they can grow throughout the rest of the globe — 
in places like Asia or South America. 

“How do we expand?” said Francesco. “How can 
we take what we did in North America and do it 
in those areas of the world?” 

How do you think Efe Magazine 
has influenced the industry?

“It’s such a unique, multicultural magazine that 
really has no boundaries [...] Efe is such a turn 
on the traditional publication. The people who 
do see that and see the catalog and see the 
publication, they recognize that.”

4

How do you think Efe Magazine 
has influenced the industry?

“Being in the hair industry for like 30 years now, 
I’ve seen a lot of different changes. At one point, 
there was a lot of things happening at hair shows 
and stuff like that — I’ve seen where that’s died 
right down and I’ve seen where, in my opinion, 
some of the different dynamics that surround 
hair, I think that Andrea has been on the forefront 
to bring that back.”
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EFE 
ENCYCLOPEDIA

Allow everyone to 
be seen, heard, and recognized.
It all started as a dream, a mere thought that 
came to mind while I was supposed to be asleep. 
It’s true, the best thoughts come to you when 
you least expect them. They catch you off guard, 
sweep you off your feet and take you places 
you would have never imagined. I have been 
pleasantly wrapped up in every moment, still to 
this day. We’re 5!

Artist
Beauty will always remain in 
the hands of the hairdressers.

Photo by Arif Riyanto on Unsplash

Beauty
An illusion of one’s desire to see beyond 
the surface, which is an interpretation 
of how the world works around you. 
The Beauty in anything intensifies 
based on your love for it. Therefore, all 
things are beautiful if you just look. 

Creativity
We evoke a passion from within, allowing artists 
to explore beyond the norm. Finding their 
confidence and using their gift to empower and 
uplift and inspire others.  

Diversity
We have proudly created a platform where 
everyone belongs. We are the mix needed in our 
world, the driving force providing a safe space 
for individuals to learn the importance of a world 
where differences are celebrated. 
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Eclectic
We recognize that the many contrasts in beauty, 
allow us to appreciate all sides of it. There are no 
abnormalities, just beauty.

Fresh
To live in the moment. Accept discomfort, take 
chances and push boundaries to prepare us 
for what’s next. Imposition is not our chosen 
direction. Our goal is to change mindsets, to 
educate by giving you a new perspective on life. 

Good
Hair days can happen on all textures. 

Hair
Is our love story. The universal language of our 
life, that brings us together and challenges 
us. It is a power that requires no word to be 
spoken while the strongest connections are 
made. It is our identity, our culture - our safe 
place to be lost and found within ourselves. 

 

Inclusivity
This is not a black and white thing; this is an 
everybody thing. We have always known that 
we can go further together.

Juxtapose
We want to hear from you and you and you and 
you… It is through the eyes and of others that we 
have created ourselves. 

Kinetic
Movement generates growth. Keep going.  

Love
Kindness never goes out of style. So, we apply 
it to all things.

Multicultural
We are the beauty of inclusion; “always 
addressing hair by texture not race.”

Niche
We’re not niche, we’re needed. For over 25 years, 
the beauty industry standard has remained the 
same. We are gracefully here to change that.

Opportunity
Contributing to the success of others will not 
derail you from yours. Humbly Mentor, mirror 
and admire. 

Pedagogical
We know that teaching is an art. A combination 
of practical knowledge and finesse giving insight 
on the needs for all things hair. 
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Our year started off with a bang… not even three 
weeks in and we were back to Kingston to do 
our second round of Texture with Confidence 
at St Lawrence College. I am so grateful for 
this journey - but if I’m being honest, there is a 
lot to unpack for everyone. Emotions run high, 
awareness is heightened and sometimes a few 
egos are bruised. I get it, the acknowledgement 
of any pain point in your profession is 
humbling. But if you allow this moment for true 
understanding and real growth, your world will 

Round 2
change. I was never an “A” student; in fact, I 
failed English every single semester for 5 years… 
And here I am a professional writer, whom has 
just written her first curriculum. With the help of 
my son, of course. My point is, your limitations 
start and stop with you. It is your choice. We 
are not here to impose our knowledge, the goal 
here is to give everyone we encounter a true 
understanding on how to incorporate all texture 
in everything that has to do with hair. We are 
not a niche market; we are the market. We are 

TEXTURE 
WITH confidence

providing a safe space for new learnings, new 
conversation in the hopes for new outcomes 
providing everyone involved is accountable for 
their words and actions. So we will continue 
to “address hair by texture not race,” making 
changes in the industry one class at a time. 

Q

W

U

X

Qualified
Over 100,000 years of combined knowledge. We 
are by artists, for artists. R
S

V

Y Z

T
Real
We thrive on our authenticity, vibe and grace.

Savvy
We’re cool like that.

Tenacious
We are an integral part of the growth 
within the beauty industry. Our 
contributions will be everlasting.

Ubiquitous
Creating an omnipotent presence has 
been our intention and it contributes to our 
growth, our culture, our brand. It is a power 
we take pride in and move accordingly. VZN

Our ability to foresee greatness before it makes 
sense to anyone else, allows us to lead, set 
trends and also break them.  

Whimsical
Wonderfully playful, inspirationally fun. 

Xenodochy
Our goal is to ensure that all beauty recognized, 
seen, and celebrated. We are inclusive to all 
races, religion and genders.

Youthful
The next generation is what drives us, the current 
generation is what sustains us and the past 
generations remind us of how far we’ve come. Zest

Every day we wake knowing that today is a gift. 
Our only choice is to give it all we’ve got. #energy 
#attitude
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WHAT ARE THE VZN AWARDS? 
The VZN awards are a Canadian image-based 
competition for beauty professionals and artists 
across the globe, creating a new standard for 
industry awards. We have curated unique 
entrance categories that will allow high calibre 
artists to showcase their creative capabilities. 
Categories will include hair, makeup, music, 
fashion, dance, photography, and visual arts. The 
VZN awards will be an ‘Oscar-like’ event that 
brings creatives together to celebrate, recognize 
and acknowledge extraordinary VZN. Be the first 
to proudly be recognized as a ‘VZNary’ within 
the beauty industry. 

Entrants will be judged by a diverse panel of 
carefully chosen, world renowned experts 
who are extremely successful at their crafts. 
Following mutually understood and published 
criteria, every entry will be judged on a 1-10 
scale (10 being the highest score). The top 
scorers from the first round of judging will 
proceed to the next round, where the winners 
will be chosen.
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 ◆ Submission Fee: $100.00

 ◆ Entrants must be artists in the following 
professions: hair, makeup, music, fashion, 
dance, photography, and visual arts. The 
competition is open to all artists globally. 

 ◆ Artists may enter into multiple categories. 
However, only one entry is allowed per 
category annually. If you are using the same 
collection to enter another category, you 
must use a different photoset. 

 ◆ All participating stylists must be credited 
accordingly. Please be sure to include all 
artists’ names, roles and applicable handles. 

 ◆ Submissions must be in digital format 
uploaded online. All images must be 
the same orientation i.e., all horizontal 
or all vertical (with the exception of the 
photography categories).

 ◆ Entrants must submit high resolution 
photographs, as well as the original, 
unmodified photographs of their models. 
All submissions must contain original 
unmodified images. 

 ◆ Submitted work must have been completed 
at most 12 months prior to the submission 
deadline. 

 ◆ A max two-year win in any category is 
permitted. A category one-year grace period 
must be taken for all double winners.

 ◆ Collaboration work cannot be entered twice 
in the same category by different artist

 ◆ Each submission must contain three different 
models 

 ◆ Any entries that do not meet standard 
requirements they will disqualified. 

 ◆ All finalists will receive one free ticket to 
attend the VZN Awards

Nominating Categories Open: March 1st

Rules & Regulations
Nominations

These honours are given to artists who exceed 
expectations within the beauty industry. These 
artists mentor and foster new talent, change the 
way we see trends, and embrace the possibility 
of the future. In addition to being the greatest 
talent this industry has to offer, they are also 
educators of their craft, holding our industry to 
a high standard for current and future stylists. 
They are gamechangers, innovators, and 
visionaries. Nominees are here because you 
chose them, and our industry wouldn’t be the 
same without them.

Nomination deadline: April 15th

Submission Categories 

EOTY
Educator of the Year (nomination required) 
This honour is given to an educator who love for 
the industry is greater than the love for one’s 
self. Who has dedicated their career to aid in the 
advancement of others, who teaches until you 
learn. Shares without reservation and leads by 
example. An individual who is humble, yet fierce 
and has chosen to be a part of reinventing the 
beauty industry making small and big changes 
in lives of everyone whom path they cross.

NEW CATEGORIES ALERT
New Category – Video Transformation

This category allows for barbers, stylists and 
make up artists to submit a video with the best 
transformation including hair, make up, clothing 
and music. Showing a complete transformation 
of model. Video should be maximum 30 seconds, 
minimum 10 seconds 

NEW CATEGORY – The Salon & 
Barber Chair (submission)
This category allows for barbers and stylists 
to submit work created behind the chair. 
Highlighting the beauty of everyday salon and 
barbershop work. Giving artist and opportunity 
to be celebrated at all levels. Showcasing colour, 
cuts and styling.

(Before and after shoots required)

  The Barber Chair 
Submit one look that demonstrates 
today’s trends:

 ◆ Fades
 ◆ Braids 
 ◆ Styling

  The Salon Chair Styling 
Transformation 
Submit one look that 
demonstrates today trends:

 ◆ Styling
 ◆ Weaves/Extensions 
 ◆ Up-Do 
 ◆ Braids
 ◆ Cut Transformation

  The Salon Chair Colour Transformation  
Submit one look that demonstrate 
today’s top colour trends:

 ◆ Balayage
 ◆ Highlights 
 ◆ Fun Colour 
 ◆ Colour Transformation

Lifetime Awards

JH
Joan Harrison Award 
(nomination required)
This honour is given to an industry leader 
(GM, Director, Sales) who has a positive 
voice, gives equal opportunity, who has 
created change and has VZN and insight 
to the future success of our industry. 

SD
Sabino Di Tacchio Award 
(nomination required)
This honour is given to an award-winning 
stylist who creates without limitation. 
An individual who continues to break 
boundaries, challenge themselves, and 
push the industry to see past current trends. 
An artistic leader who understands the 
movement and structure of all hair types. 

BOTY
Barber of the Year (nomination required) 
A barber that excels within the barbering 
community, while doing their part to educate 
and uplift the current and future generation of 
barbers. This individual has mastered the art of 
barbering with both scissor and clipper cutting. 
A trend setter and industry game changer; A 
barber who understands both the business and 
creative sides of our business. 

MB
Multicultural Barbering 
Must submit three looks on a diverse 
selection of models with multiple hair types.

MLH
Men’s Long Hairstyling 
Must submit three looks of current, past or 
future trends with at least shoulder length 
hair with scissors. medium to short cuts 
i.e.: scissor over comb fade, waves.

MCC
 Men’s Clipper Cutting 
Must submit three looks achieved 
only with clippers. i.e.: high-top fade, 
low bald fade, one level fade.

NB
New Barber (Under 3 Years) 
Must be a working barber for under three 
years. Patron can enter three looks of 
their choice, three different models.

SB
Student Barber 
Must be an active student or apprentice for 
under 1 year. Patron can enter three looks 
of their choice, three different models.

BF
Braids and Fades 
Must submit three looks with a combination 
of braids and fade. Extensions and 
hair pieces permitted. Three different 
models (with option for collaboration).

SOTY
Stylist of the Year (nomination)
An artistic leader who understands the 
movement and structure of all hair types. This 
individual believes with education all things 
are possible. An individual with an exceptional 
understanding of beauty industry concepts 
and how trends develop. A master of their 
tools, displaying excellent cutting and styling 
techniques. 

AVS
Avant Garde 
Submit three looks that demonstrate fantasy 
work. Physical and digital exaggerations 
permitted. 
Collaboration permitted 

This individual must be a creative thinker, trend 
setter and innovator. All nominated individuals 
must be previously award-winning stylists.
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NS
New Stylist 
Must be a working stylist for under three 
years. Patron can enter three looks of 
their choice, three different models 

ST
Student Talent 
Must be an active student or apprentice for 
under 1 year. Patron can enter three looks 
of their choice, three different models  

Must be a working stylist for over 7 years. Submit 
a themed collection, work that tells a story 
that can been seen through hair, make up and 
clothing. 

Patron can enter three looks of their choice, 
three different models. 

 ◆ Eastern Stylist ECS
 ◆ Central Stylist CCS
 ◆ Western Stylist WCS
 ◆ Quebec Stylist QCS
 ◆ Ontario Stylist OCS

COTY
Colourist of the Year (nomination required) 
This honour is given to a stylist who blends, 
mixes and paints. An individual who continues 

to break boundaries within the colour world, 
challenge themselves, and push the industry to 
see past the current colour trends. An artistic 
leader who understands the colour laws and 
how to break it. One who understands colour on 
all hair types, who mentors and teaches above 
and beyond expectations.  

MTC
Multicultural Colourist 
Submit three looks demonstrating outstanding 
colour ability. Dimension, foiling, colour 
blocking, Balayage on a diverse selection 
of models on multiple hair types.

MAOTY
Multicultural Artist of the Year 
(nomination required) 
This honour is given to an individual who 
has infinite knowledge on all hair types. An 
artist who can change an manipulate all 
hair displaying the many characteristic 
and beauty of all hair types have. An artist 
who can cut, color and style according 
to hair needs. An artist who can truly 
showcase the beauty in differences. 

NHA
 Natural Hair Artist (afro) 
Submit three looks demonstrating the ability 
to manipulate and style natural afro hair 
texture. Patrons are to displaying the true 
culture and beauty of afro hair. No hair pieces 
permitted, extensions, weaves or clip ins. 
This can include colour and accessories.

TA
Texture Artist (change of texture) 
Submit three looks demonstrating the 
manipulation of any hair type creating texture. 
This can include colour and accessories, 
extensions, weaves or clip ins etc.

ESOTY
Extensions Specialist of the Year (nomination 
required)
This honour is given to an individual who 
continues to break boundaries within the 

extension world. This individual knows the 
meaning of a true transformation. An artistic 
leader who understands how to extend the 
beauty within hair. An innovator to the craft, 
making small changes and creating a big 
difference.  (Before and after shoots required)

WA
Weaves Artist 
Submit three looks that display a 
full or half head of weave. Lace front, 
ponytail, bangs, tape- in etc. 

HTW
 Hand Tied Wefts Artist  
Submit three looks that display a 
full or half head of extensions. 

BCS
Braids- Cornrow + Single Artist  
Submit three looks that display braids in any 
form. Cornrow designs, Box, twist, single etc. 

MUA of the Year (nominations required)
This honour is given to a Make-Up Artist who has 
incredible vision, and sees the beauty within. An 
artistic leader who understands the complexity 
and composition of all skin tones. A mentor who 
creates creative spaces for new talent, educates 
and raises awareness on all beauty. (before and 
after required) 

GM
 Total Glam Make-up Artist 
Submit three looks displaying the 
latest make up trends. Three faces (no 
digital enhancements permitted)

MMUA
Multicultural Make-up Artist 
Submit three looks displaying the latest 
make up trends. On a diverse selection of 
models showcasing all skin types. Three 
faces (no digital enhancements permitted)

AGMUA
Avant Garde Make-up 
Submit three looks displaying extreme artistic 
and creative ability. Showcase a word of make 
belief and exaggeration. Three face, Themed. 
Total fancy. (Digital enhancement permitted) 

NMUA
 New Make-Up Artist (under 3 years) 
Artist must be working in the industry 
for under three years. Submit three looks 
displaying the latest make up trends. Three 
faces (no digital enhancements permitted)

NTOTY
Nail Tech of the Year (nomination required) 
This honour is given to a Nail technician who 
delivers incredible results without question. An 
artistic leader who understands exactly how to 
nail it. A nail design innovator who sees the nail 
world for what it can be, rather than what it is. 

AGNT
 Avant Garde Nail Technician 
Submit three looks displaying extreme 
artistic and creative ability. Nails should be 
total make belief and exaggerated. Total 
fancy. (Digital enhancement permitted)

CDNT
Creative Design Nail Technician 
Submit three looks displaying artistic and 
creative ability. Three wearable looks.  

SNTOTY
Student Nail Technician of Year 
Submit three looks displaying artistic and 
creative ability. Three wearable looks.  

Single Categories
Artist favourites, must 
provide products full 
name and manufacturer 

 ◆ Best Colour Line (nomination)
 ◆ Best Hair Spray (nomination)
 ◆ Best Deep Conditioner (nomination)
 ◆ Best Men’s Styling (nomination)
 ◆ Best Styling Products (nomination) 
 ◆ Best Dry Shampoo (nomination) 
 ◆ Best Oil (nomination)
 ◆ Best Lightener (nomination)

Submission Deadline: May 15th 2023
Nominating Categories
Nominating categories are by nominations only. 
Individuals can nominate themselves.
All nominated experts must have at least 7 years 
experience in their practice.

Artists must receive a minimum of 5 nominations 
to be eligible to submit work. All nominated 
artists will be contacted by via email by Dec 
2023. Nominators must provide the VZN Awards 
with the nominees first and last names, email 
address and InstaGram handle.

Nominees must then submit three images 
displaying their best work. Before and after 
images are only required for the following 
categories:

 ◆ Nail Tech of the Year 
 ◆ Makeup Artist of the Year 
 ◆ Extensions Specialist of the Year 
 ◆ Colorist of the Year

Submission instructions

Each HIGH RES file must be named accordingly: 
i.e., CategoryAbbreviation_FirstName_LastName_Year 

EX: BOTY_Andrea_Sampson_21.jpg

Each ORIGINAL file must be named accordingly: 
i.e., CategoryAbbreviation_FirstName_LastName_Year_O 

EX: BOTY_Andrea_Sampson_21_O.jpg\



The Beauty of
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If you’re not an appreciator of TikTok… what are 
you doing?! The app has clearly proved itself 
to be one of the most engaging platforms in 
the social media universe and I don’t think that 
status will be wavering anytime soon. Whether 
you get your TikToks sent to you from loves ones, 
whether you see them on Instagram or Twitter, 
there’s a chance you are always interacting 
with something from the platform. And it looks 
like the notoriety and use of the app will only 
continue to grow. An article released last year in 
the New York Times spoke about how much of 
the Gen Z population actually looks to TikTok the 
way Gen X-ers and Millenials used Google. So, if 
you’re sleeping on using TikTok as a professional, 
we suggest you wake up and tap in. 

Here is a list of top 5 ways to Tik Tok in 2023. 

OUR favourite 
WAYS TO 
TIK TOK

Similar to the Get Ready with Me, the ‘Day in 
the Life’ TikTok is another chance to get a 
glimpse into someone else’s life. It’s a chance 
to see how the viewer and creator do things the 
same or different. But a day in the life takes the 
experience a step further and you’re no longer 
peeking into one routine, but multiple. I love 
vicariously living through the 5 am workout 
girlies just as much as I love living vicariously 
through the bottle girls who don’t rise until 12pm 
after a 4am bedtime. How does everyone fit their 
daily activities into their active hours of the day?

I personally love seeing ways that we are all living 
the same life, because are others as dramatic 
as me throughout their everyday happenings? 
Are you getting the same amount of caffeine 
doses? This is another clear way that hair care 
professionals and those in the industry can be 
engaging with their content. Take your followers 
into your day-to-day life, and show them what 
they don’t know about the work that you do. 

Day in t he Life:

Get ready wit h me

Photo by Ivan Samkov on Pexels

Easily one of the most fun trends to come out of 
TikTok storytelling has been the “Get Ready With 
Me” (GRWM) video. I don’t know how I became 
so captivated by watching others get ready for 
work, dates, or menial tasks but I have. And it 
makes perfect sense. When we are constant 
witnesses to our own routines, sometimes it’s 
fun to be a witness to how others do it differently 
or how they do it the same.

I personally love seeing how somebody from 
a different job gets ready and what kind of 
tricks they might have. And it’s so exciting to 
watch chaotically created GRWM where time is 
working against the creator. Will they finish their 
hair and makeup on time?! Who knows! But I’m 
just happy to be there for the ride. 

As a stylist or hair care professional, using the 
GRWM format can be incredibly insightful and 
fun for your clients or fellow professionals. How 
do you figure out your fit before going into work? 
What kind of makeup look do you go for before a 
long day at the salon? How do you get your work 
station ready for a day of bleaching someone’s 
black hair into blonde? The possibilities are 
endless but surely your viewers would find the 
fun in it all. 

By Monika Sidhu 
@funky monk_
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Besides the things we see on TikTok, the things 
we hear can be just as important. Songs have 
blown up thanks to short clips that trend on 
TikTok. Common TikTok sounds are heard 
repeated in everyday life, all the time. I know my 
friends and I say “Nobody’s gonna know” to this 
day when we’re being sneaky. TikTok sounds by 
themselves have become cultural phenomena 
the way we incorporate them into everyday 
speech. And since videos attached to songs and 
popular sounds can be easily searched, you’re 
only opening yourself up to more exposure by 
knowing how to use them.

The trick is to be willing to spend a little time 
scrolling through your own For Your Page (FYP) 
and to see what is trending. This will allow you 
to see what sounds have popped off enough 
and how can you use it to your advantage. 
Furthermore, pay attention to when your 
favourite artists are dropping new music. Sza’s 
new album SOS, has had multiple songs trend 
on TikTok since its release in December of 2022. Let’s be real, we’ve all loved story time dating 

all the way back to gathering on the classroom 
carpet, surrounding our kindergarten teachers 
while they read to us from their choice of a 
colourful picture book. It’s fun when someone 
tells you a story… especially if it’s told with some 
sugar and spice! 

Storytimes range from awkward dates to 
friendship break ups to bad experiences with 
a business/client. We obviously want to know 
the tea even if we don’t know anybody involved. 
I know I am not the only one who has spent 
hours going down a rabbit hole of drama that 
has nothing to do with me all because I heard 
a tantalizing story on TikTok. So why not take 
your followers along on a fun storytelling journey 
with you?

Whether it be a great experience, or a bad 
experience, feel free to be open to your followers 
with some sense of discretion and making sure 
you’re not harming a relationship with a vendor 
or a client in the future. 

Using a popular 
song/sound

S tory t ime
While this can be intertwined in many of these 
other TikTok styles, it never gets old seeing 
someone transform in such a short span of time. 
When someone starts out with one hairstyle and 
then ends with a completely different look, it can 
be an exciting experience for those watching 
as well. Or when we see someone start off with 
no makeup and transform into a new character 
entirely, that is a chef’s kiss! 

And while we live in a DIY age of many 
people trying to bleach their own hair, or give 
themselves a haircut, sometimes it can be 
incredibly refreshing to see a professional do 
their thing and really step it up a notch.

A great example has been of people attempting 
to give themselves the butterfly cut which is a 
method of creating a couple ponytails dividing 
the hair in the very front and back, cutting said 
ponytails. All this creates a stunning set of 
framing and feathery layers around the face.

Before and after
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BUSINESS 
TIPS: HOW TO GAIN & retain CLIENTS

By Natalia Farahmand 
@desideriobeauty

The beauty industry is a highly competitive 
field. To elevate your business, it is essential 
to not only gain clientele but also retain them 
long-term. Even with loyal and regular clientele, 
circumstances can change sporadically. People 
move, change their styles, face obstacles, and 
whatever else life throws at them. Eventually 
booking services can come to a halt. It is 
common to lose a small percentage of clients 
in this industry due to unforeseen factors. 
Continuously adding to your pipeline of clients 
can prevent your business from being stagnant 
or recessing. This can be a challenging task 
without the right business acumen. However, 
with the right strategies and best practices you 
can grow your business by retaining, developing 
and attracting new customers. 

Always remember a successful beauty business 
thrives on the foundation of excellent customer 
service. Every client that walks into your place of 
work should feel acknowledged and addressed 

in a warm respectful manner. Always go the 
extra mile by providing excellent customer 
service to ensure your clients have the most 
positive experience. How would you like to be 
greeted and treated? Carefully listen to their 
needs and concerns, properly assessing their 
current look and their end goal with a thorough 
consultation. Engage with your client and 
do not rush this process, as it is essential to 
ensure your client leaves with pure satisfaction. 
Upon achieving the end results in this initial 
appointment, make sure to prebook a follow-up 
appointment to lock in their return. Additionally, 
we recommend requesting a review. When 
prospective consumers look for businesses to 
visit, reviews are proven to be a major key factor 
in the decision-making process.

It is crucial to provide exemplary customer 
service; your clients will cherish and remember 
the experience. Building strong client 
relationships encourage repeat business and 

word of mouth referrals. Implementing a referral 
program is a great option, such as “Refer three, 
get one free”. This wording creates greater 
influence than discounts and benefits your 
business in the long term. This incentive is also 
great for slow seasons to add value instead of 
discounting to entice clients with simple specials, 
such as a free deep conditioning treatment, scalp 
massage or blowout added to a service.

The groundwork in building clientele is making 
sure you are appearing online with concise 
information in all the right places and platforms. 
Your business needs to have an online presence! 
Social media and websites are fundamental for 
growth of your business in today’s digital age. 
Allow your future clients to access information 
easily by creating highlights with your services, 
bookings and locations. When building an online 
platform for success it is important to establish 
goals. What are you trying to achieve? Who is 
your target market? Email marketing is a highly 
effective and cost-efficient method to get word 
out about special deals and sales that are taking 
place. Using the ad tools, you can promote your 
services posted on social media platforms. 
Reach new consumers with right sized ad 
budgets that target multiple demographics. 
Cross promoting with related businesses is also 
a unique strategy to get the word out on your 
business with a boost. For example, work with 
your favorite coffee shop, 
nail salon, massage or 
fashion store! Ask your 
family, friends and local 
businesses for potential 
opportunities to cross 
promote. Support can 
range from engagement 
with your digital portfolio 
by word of mouth or 
l ik ing, commenting 
and sharing on social 
media. Long ago, a portfolio would have resided 
in a laminated folder. Today, going digital is 
mandatory for success.

Your social account is your digital portfolio. Post 
CLEAR photos of your work. This means sharp 
images with the appropriate lighting. Minor 
lighting edits can be helpful, but make sure you 
do not over-edit. Ensure that if your client’s face 
is in the photo, you have their consent and/or 
a signed client release form. In a fast-paced 
environment, we can sometimes neglect the 
necessary step of taking photos to develop our 
digital portfolio. Have a selfie station set up 
as a reminder so you remember to take those 
stunning before and afters. Let it be in sight and 
in mind! 

How you present yourself to the world is the 
cornerstone of marketing in the beauty industry. 
Invest in your image, hair care, makeup and 
overall appearance. Fortunately, you are a direct 
advertisement of your skillset and portfolio – 
look the part!

The beauty industry is progressively changing 
and improving, so its important to continue 
upskilling. Consistent growth for your skillset 
will set you apart from many others, so we 
must shift with the times to stay ahead of any 
competition. Keeping up with the latest trends 
and education will always keep you one-step 
ahead. Learn the latest techniques by taking 

classes and workshops. 
Beauty trade shows are also 
an amazing way to network 
with other professionals and 
expand your connections. 
Continuing education is 
incredibly valuable and 
profitable in the growth 
of artists within beauty 
industry. 

Retaining clients is just as 
important as gaining new ones for any growing 
and successful beauty business. This requires 
a combination of excellent customer service 
and building personal relationships with your 
customers. Ensure that clients receive the same 
high-quality experience each time they visit your 
business. These will help you create a long-
term loyal client base, establishing a successful 
beauty industry business. As a best practice, 
use the “Rule of 3.” A person who returns to 
your business establishment three times has 
most likely developed a client relation with your 
business. Offer a loyalty program to develop 
repeat clients that feel incentivized without 
detriment to your business. A commonly seen 
salon deal are monthly packages for blowouts. 
Clients that frequently return provide volume for 

Retaining clients is 
just as important as 

gaining new ones 
for any growing 
and successful 

beauty business.

the business. As well, clients appreciate routinely 
voluminous hair with savings

For beauty professionals, client satisfaction is 
a top priority and focus for your business. With 
excellent customer services, effective marketing 
and continuously upskilling you will be able to 
gain and retain clients achieving a successful 
business. It is beneficial to utilize a data-driven 
and experimental approach to further business 
development. By forming and testing various 
strategies, and making small improvements 
along the way,your business will establish a 
trajectory of growth. Be flexible and open to 
constructive feedback to target areas that will 
improve your services. It takes time to build and 
grow a successful business and consistency 
is key. Be open to patience, adjustments and 
changes as you grow. Most importantly - never 
give up! Let go of any fears of failure and execute 
these strategies and best practices!



EFE Magazine – 5 Year Anniversary 5 Year Anniversary – EFE Magazine40 41

M
A

R 
| A

PR
 2

3

M
A

R 
| A

PR
 2

3

TO
P 

SA
LO

N 
LO

O
KS

 FO
R 

20
23 Sharon Mudavanhu 

@yogacolourist 
Brunette Specialist

So to create this look I used my foilayage 
technique to lighten her hair to a level 8 warm.

I then enhanced her look using 24-inch tape 
extensions which I custom coloured to match 
her base colour to give her this gorgeous warm 
toffee brunette!
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Reema Jaber 
@hairbyreema 
Curl Specialist  
Founder & Creator of the Cadō Method 

I’ve always tried to be an inclusive & well-
rounded hairstylist. I’ve loved curly hair since 
the first curly client I’ve ever done (in hair school) 
and always worked on improving my curly 
cutting & styling skills. Once the pandemic/
lockdown happened, a lot of people started 
embracing their natural curls and within the last 
2 years, curly hair just BOOMED. I felt that there 
was a need to simplify cutting & styling curly 

Eugenia Forskin 
@twistedsistahs 
Natural Hair Expert 

I created the box braids which are generally 
three-strand plaits where a particular section 
of the hair is divided into three parts and 
intertwined. Typically, pre-stretched synthetic 
hair is added and tight tension is applied 
throughout the braid creating a very polished 
final look with no loose strands. My preference 
is the expression collection because the texture 
mimics blow out 4C hair and blends perfectly 
with natural hair. To achieve this hairstyle, you 

hair which is why I came up with “cadō”, a 4-part 
method that can be customized to each client’s 
needs. Cadō is a beautiful cutting/ styling & 
blonding method that works on all curly hair 
types. Whether your client has short or long hair, 
as a cadō certified stylist you will be able to tailor 
the cut to your client. Cadō is all about cascading 
layers, balancing & shaping on all curly textures. 

can purchase around 4 to 5 packs of braiding 
hair for sturdy volume and length.

Box braids are generally divided into categories 
based on size and style. small, medium, big/
jumbo. 

Box Braids can last for 4-6 weeks depending 
on the care and hair growth. Although it’s a 
protective style, you still need to protect your 

natural hair by washing, moisturizing your roots 
and using a hair bonnet at night. 

Braids are undoubtedly one of the friendliest, 
most versatile and stylish protective hairstyles 
you can have. 

Happy Protective Styling!
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3 Munny Thapar 
@munnycutz 
Mid Bald Fade

I created this look using my Wahl Cordless 
Legend, Wahl Cordless Detailer as well as my 
Vanish screen shaver. To start I used my detailer 
to set a bald line around the mid-section of his 
head (tip of recession point to occipital bone) 
then proceeded to use the Cordless Legend 
to set my guidelines about half-inch up. Using 
a fading up method I used guards from 1-3 to 
achieve a blended airbrushed finish. To complete 
the entire look I shaved the top of his hair to a 
guard 3 and used the liner to create a precise 
line across the forehead giving it an overall 
symmetric shape. For some individuality I left 
about an inch square section of hair in the nape 
and braided it! individuality I left about an inch 
square section of hair in the nape and braided it! 

Divya Narine 
@ydbraids 
@thronebarbershop 
Braiding expert

In this project I went for a sleek and classy look 
but a look that can also we worn casual! To 
achieve this look I started with my middle part 
to assure equivalence to all my sections. After 
sectioning the hair I proceed to add my favourite 
braiding gel by Shine n’ Jam to mold the hair in 
the direction where the pieces will be picked up 
and braided. I then completed this look by adding 
some black beads to the ends of the braids to tie 
it all together! The beauty about the work I do is 
that these styles can be worn for any occasion 
and will always look good no matter the setting!



EFE Magazine – 5 Year Anniversary 5 Year Anniversary – EFE Magazine46 47

M
A

R 
| A

PR
 2

3

M
A

R 
| A

PR
 2

3

He also speaks about the need to have therapy 
in order to work on yourself and to not exhaust 
your loved ones around you. In fact, therapy is 
something he highly encourages that others 
seek out.

He also speaks about the need to find something 
you love, and to do it everyday.

But Taleb also speaks about very monumental 
and intimate details of his journey such as the 
loss of his little brother Shadi.

The events surrounding his  brother’s death in 
2011 are incredibly tragic. Taleb was 21-years-old 
at the time and his  brother Shadi was 17-years-
old. The younger Taleb brother had been at 
home; he was outside to shovel the snow, when 
their home was invaded. This led to his murder 
in front of their family home. 

The death of his brother is something that lives 
with him to this day, and has affected him in 
many ways. Writing this book is also a way for 
Taleb to pay homage to his younger  brother. 

“‘What is the best way that I can honour my little 
brother and keep his legacy alive, walk in his 
shoes, and yet pave a way for myself?’” says 
Taleb. 

And so Taleb continues to preach this message. 
If you take a look at his Instagram account you 
can see that his content is largely motivational, 
as is his YouTube page. On top of supporting 
people with their mental health, Taleb works 
towards encouraging those who follow him.

In the next while, Taleb is looking to continue 
making content with his team and to also keep 
doing charitable work and donating to the less 
fortunate communities. 

He hopes to continue doing this work and 
continuing to bring awareness. After all, it’s all 
part of his number one principle: transparent 
vulnerability.

I don’t know if it’s just me, but it feels like the 
conversation around mental health is both ever-
present and yet still a topic that many tiptoe 
around.

What is mental health? How do we understand 
it? How do we connect with others on mental 
health?

It feels like these should be easy enough 
questions to answer, especially in a world where 
it seems that mental health has become quite 
the focal point for everyday discourses. We are 
told by our workplaces to prioritize our mental 
health, we see constant online conversations 

Trigger Warning: 
Mention of suicide

around the importance of therapy, and it’s clear 
that there has been a shift in talking about 
it. However, even with all of these ongoing 
conversations, it feels as if the conversation has 
barely scratched the surface, and as a result 
many continue to suffer silently.

Mental Health ranges from person to person. I 
had my first knowing confrontation with my own 
mental health nearly five-years ago and while it’s 
been nice to see the conversation prioritized in 
many spaces, I’ve realized we are all still learning 
everyday what we know about mental health and 
how we could reimagine resources, tools, and 
overall support within our society.

So today, Efe Magazine hopes to take another 
opportunity to deepen that conversation with an 
interview with a Men’s Mental Health advocate 
and author, Mohamad-Nawaf Taleb. Taleb’s book 
Hustle 4 Happiness: A Decades Walk is a look 
into his own journey in life and all the pitfalls 
that he encountered along the way. But more 
than just the pitfalls, it’s also about how Taleb 
has navigated through them and engaging in 
self-reflection.

When Mohamed-Nawaf Taleb set out to write 
a book about his life journey, and his struggles 
with his own mental health, he knew that he 

had to lead with one core principle: transparent 
vulnerability.

Taleb wanted everyone who’s struggling with 
their own mental health to know that no matter 
how alone they feel, there is someone out there 
who can relate to them; someone who also has 
felt alone.

“I too went through similar situations. I too was 
depressed, and I too was frustrated. I too suffer 
from social anxiety,” said Taleb in an interview 
with Efe magazine. “I’ve been on the brink of 
suicide two or three times and had it not been 
for a certain individual that reached out to me 
and spoke to me, we wouldn’t be having this 
conversation today. This is why I need to put 
myself out there.” 

In his novel “Hustle 4 Happiness: A Decades 
Walk” Taleb launches into many learnings from 
his life and reflects on his own experiences and 
how he found ways to make peace in his life.

Writing is actually a newer venture for Taleb, 
who is  an engineer by trade and runs his own 
Shopify store. He also works as a consultant to 
help others with their Shopify stores. Writing has 
been more of a passion and necessity for Taleb.

For the 33-year-old, first-generation Canadian 
who was born to Lebanese immigrants, Taleb 
looks into the need to not only prioritize mental 
health but also how to navigate it as a man 
coming from a non-western background.

“Canada is based and built off of immigrant 
families; families that immigrated to this country. 
Yearsand years ago, 30-40 years ago, and 
started their lives.”

He notes that 30-40 years ago, many of these 
immigrant families that came here had to focus 
on monetary stability for their families. There 
wasn’t always the time to stop and consider how 
one was mentally feeling. 

“Everybody was in the mentality of ‘I need to 
do what I need to do to get things going for my 
family, whatever it is, I’m going to stay quiet 
about it, I’m just gonna put my head down, I’m 
gonna work. I’ll figure it out later’,” he says.

The issue with that mentality is that now is later.

“We’re now seeing the repercussions of people 
not working with the curses that were bestowed 

onto them. The issues that were not dealt with 40 
years ago, they’re  finally coming to light. Those 
are generational curses that everyone’s trying to 
break,” says Taleb. 

What he’s speaking about is the concept of 
intergenerational trauma, which is the passing 
down of trauma experienced by one generation 
onto the next. 

Beyond intergenerational trauma and mental 
health issues, Taleb also focuses largely on the 
need to speak about men’s mental health, a 
matter that needs to be addressed more than 
it has been. 

In a 2021 report by Statistics Canada on Suicide 
in Canada, it was reported that suicide rates are 
three times higher for men than for women. 

Taleb says that it is more difficult to penetrate the 
vulnerability of men.

“It’s harder to break. I’ve seen my fellow men, my 
brothers, my friends, family members, absolutely 
break because they did not have an outlet, or 
they felt as if theyare alone. It’s hard for a man 
to come to another man or to come to somebody 
for help because it’s not in our nature,” he says.

For Taleb, having the support of a friend, a fellow 
man, was what helped him come out of a dark 
time in his life that almost led to self-harm. It was 
also around the time that he decided to go back 
to writing about his journey and his struggle. 

He originally started writing the novel in 2016 but 
admits that he got distracted that year. It wasn’t 
until three years later in 2019, after the end of a 
two-year relationship and a low point in his own 
mental health that he realized it was the time to 
revisit his book, and this time around he did not 
allow for any distractions. 

Some of what Taleb speaks about is his trust 
in his faith, the fleeting feeling of pain, and the 
appreciation of one’s own beauty.

MOHAMED
    TALEB:

By Monika Sidhu 
@funky monk_

HUSTLE 
FOR 
 happiness

“I talk about defining manifestation, you know, 
putting in the work because you know, we can talk 
about manifestation as much as we want. But if we 
don’t put in the work, it’s, it’s nothing. I talk about 
knowing when to give up and when to stay. I talk 
about fighting and I talk about fighting for what 
you believe in. And one reoccurring topic that I 
continuously talk about is forgiving yourself.”
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EFE
APPROVED

I remember what it was like being a little girl 
with hair I barely understood. My hair didn’t 
move like the girls at school… it wasn’t soft to 
touch and it didn’t shine in the sunlight. It wasn’t 
‘pretty’, therefore I never felt pretty. I knew it was 
a weekly chore for my mother - I also knew there 
was a big possibility I would get in trouble at 
some point in the process. I never went to the 
hairdresser… My mom was my hairdresser; and 
my options were braiding or beads. On very 
special occasions it was the hot combs. To this 
day, I can still remember the smell of my burnt 
hair from the pressing comb, that was heated 
by the stove. My first relaxer was done in my 
kitchen. I wanted so badly for my hair to blow 
in the wind. To wear a ponytail or a head band. 
At one point I even wanted bangs… so I could 
push my hair to the side, away from my eyes. 
You know… like they do in the movies. I was so 
excited at the hairstyle possibilities that came 
with getting a relaxer. But all I remember from 
that moment was the burning sensation of the 
relaxer practically eating away at my scalp. It 
felt like fire. I waited for as long as I could before 
rushing to wash it all off. I wanted bone straight 
hair, at any cost. What I ended up with, was 

We live in a multicultural society; It is our job 
to properly inform our clients. It’s what makes 
you better as a stylist/barber. It is up to us to 
educate them on the products best suited for 
their hair. Everyone’s hair is different - the hair 
type and texture will determine product needs. 
This will maximize your client’s hair potential. 
When building a diverse community, you want to 
be able to cater to a full range of clients. Knowing 
what products can do for them makes all the 
difference. It’s about having the right knowledge. 
One single product is not for everyone.

Knowing how to work with all hair types is 
crucial.  You never know who’s going to be sitting 
in your chair. You want to have the knowledge 
and confidence behind you so you’re not turning 
away clients or making people leave unhappy. 
Knowing the correct hair type, we can assign 
proper hair care routines and styling products 
to keep the hair healthy.

second degree burns and a lot of missing hairs. 
You see, that’s what we were taught, wait until it 
burns. Truth is, when done correctly, a relaxer is 
never supposed to burn. You should never even 
wait for it to tingle. But that’s a whole story on 
its own. Anywho… I recovered and started my 
journey to better understand hair types, how 
to manipulate them and get them to do what I 
needed them to do - with or without chemicals. 
Most importantly, I learned how products play a 
part in achieving the end result everyone wants. 
It wasn’t an easy process for me, and to be 
honest I don’t think it is for anyone. However, for 
me in particular my resources were slim. Imagine 
walking through the aisles for haircare… where 
hundreds of products live and there are only two 
or three that could possibly cater to your hair 
type. So, you’re not sure, and everyone you ask 
doesn’t have an answer. After trial-and-error, 
time and time again, you realize they don’t work. 
And they sit underneath your bathroom sink, 
never to be seen or used again, waiting for the 
next set. 

I knew I wanted to change that, but I wasn’t 
sure how. I felt out of place in the beauty world. 

I had figured out how to make me feel beautiful, 
but what about everybody else. Fast forward 
to my career as a professional stylist; nothing 
changed. I didn’t see myself on packaging, 
advertisements or in the classroom. I went from 
show floor to show floor and nothing spoke to 
me, until I took action and starting speaking for 
not only myself but for others. That’s how Efe 
Approved was born. The Efe Magazine team and 
a group of artists set out to highlight products 
with diverse capabilities. Products that “address 
hair by texture not race,” products that narrow 
that gap. We do this through testing, trial and 
error, and education. We present the industry 
with products they can trust, products that work 
on multiple hair types, and products that cater 
to the diverse selection of hair types coming 
through salon doors. 

Meet our testers - they cater to a diverse 
clientele, helping us bring forth your Efe approved 
products. The testing process is long, thorough 
and done on all hair types. Our goal is to highlight 
products strengths and hair types that require a 
little more care, knowledge and work. 

BRIAN 
CAFUA

MEET OUR 
TESTERS

BRIANNA 
MACKAY

Question:
The importance 
of having a diverse 
haircare knowledge?
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CHARLES

EUGENIA 
FORSKIN

Having diverse hair care knowledge allows me to 
properly assess my client’s needs with regard to 
their hair type and lifestyle which in turn allows 
me to give them the best salon and at home 
experience. There is a tremendous amount of 
hair products available for clients and it can be 
overwhelming for them to choose for themselves.  
A knowledgeable stylist can take this burden off of 
her clients and ensures that the client has exactly 
what they need. I want every client who walks 
through my door to have this same experience.

Having diverse haircare knowledge is essential 
for providing the best service for my clients. With 
the understanding of different hair textures, 
needs and styling techniques, I can provide 
personalized services tailored to my client’s 
individual needs without potential damage that 
can be caused by using the wrong products or 
techniques. Ultimately, having a diverse hair 
product knowledge means I can be inclusive to 
all hair types. Which makes my salon an inclusive 
space in our multicultural society.

As a curly/textured hair specialist and dealing 
with all different types of textures, I feel it’s very 
important to be educated on the importance of 
haircare.  It helps you as the stylist to be able 
to meet your client’s expectations, and more 
importantly being able to educate your clients on 
what’s best for their hair.  With education being so 
limited in past years and for so long, most clients 
are unsure of how to care for their texture and 
really rely on you as the professional.
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WHAT DOES THE 
5-YEAR ANNIVERSARY 
MEAN TO YOU?

COVER FEATURE The Sampsons
Andrea

5 years ago, If given the choice I may not have 
chosen the road less travelled. I may not have 
chosen my dream. I may have chosen to walk 
with the masses. Moving forward comfortable 
and easy. But then I wouldn’t be here today. Here 
celebrating 5 years of progressive excellence. 
5 years of pushing the envelope. 5 years of 
being a so-called “disruption.” I now know that 
passion and determination is the driving force 
for all success. I also know that I literally can do 
anything that I set my mind to. I’m so proud of 
our accomplishments; even though we have lots 
more to achieve, we have come a such long way 
and nothing and no one can stop us.

D’antal

Efe’s 5-year anniversary means the world to me. 
It is the cumulation of hours, days, months, and 
years of hard work. What started as an idea, has 
grown into something that has touched lives, put 
smiles on faces, and inspired an entire industry 
to do more than we’ve ever seen before. Our 
success is your success; and vice versa. We’ve 
had the chance to connect with some of the most 
outstanding individuals the world has to offer, 
and we hope to continue to have the opportunity 
to give you as much as you’ve given to us.
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WHAT ROLE 
HAS EFE PLAYED 
IN YOUR 
LIFE/CAREER?

Andrea

I’m not gonna lie… Efe gave me my first grey 
hairs. But it took me to the next phase of my life 
both personally and professionally. I got to know 
myself, understand myself. The most important 
thing was learning my value.

D’antal

Efe Magazine has given me plenty opportunities 
to be myself, unapologetically. It has given me 
an outlet for creativity that knows no bounds. 
It allows me to explore a unique duality that 
transcends the boundaries of both my personal 
and professional personas.

WHAT IS YOUR 
PROUDEST 
MOMENT IN 
THE 5 YEARS 
SINCE EFE HAS 
STARTED?

Andrea

Nothing warms my heart more than to know that 
together, D’antal and I have created something 
that others are proud to be a part of.

D’antal

My proudest moments are the times I get to 
watch my mom live out her dreams as the 
Rockstar she is.

WHAT IS ONE 
MAJOR CHALLENGE 
YOU’VE FACED IN 
THESE 5 YEARS?

Andrea

The biggest challenged I faced was myself. I had 
to learn to trust myself; when to dive deeper and 
when to walk away.

The most 
important  
thing was 
learning 
my value.
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3 WHAT IS EFE’S MOST 
IMPORTANT CONTRIBUTION 
TO THE BEAUTY INDUSTRY?

Andrea

Creating a platform where everyone 
belongs. Allowing people to see 
themselves in every aspect – and 
closing the very large gaps that 
have been present for years. We 
have opened up some of the most 
difficult/never had conversations 
in the industry, that are now 
making people understanding the 
importance of inclusion

D’antal

Bringing genuine passion 
back into the beauty industry.

Photographer: 
Joanna Gray @jgrayphototo

Fashion Designer: 
James Adeyanju @jmtrends 
www.jmtrends.com

I get  to watch 
my mom live out 
her dreams as 
the Rockstar 

she is.
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What 
the EFE

PODCAST

PODCAST AVAILABLE ON SPOTIFY 
AND APPLE PODCAST 

PODCAST

PODCAST AVAILABLE ON SPOTIFY 
AND APPLE PODCAST 

PODCAST

PODCAST AVAILABLE ON SPOTIFY 
AND APPLE PODCAST 

PODCAST AVAILABLE ON SPOTIFY 
AND APPLE PODCASTS
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ENTER THE
COLORVERSE

me
myself

and

A Colorverse of  Expression
GELCOLOR • INFINITE SHINE • NAIL LACQUER • POWDER PERFECTION

Garden PartyGarden Party
Framar formally invites youFramar formally invites youto ourto our

Garden Party Garden Party
Framar formally invites you Framar formally invites you to our to our

Garden Party Garden Party
Framar formally invites you Framar formally invites you to our to our
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ultimate power serum™

CLINICALLY 
PROVEN TO  
STRENGTHEN
& THICKEN
HAIR

NEW

Clinical Power in Every Drop

This unique formula, combining Sandalore™ 
with Caffeine, Lauric Acid, and Niacinamide, is 
clinically proven to reduce hair loss by 20% in only 
8 weeks*, while thickening the hair from the 1st use.

*via improved hair anchorage; average results in 8 weeks, in a double-blind clinical study vs 
placebo among 120 consumers Sandalore is a trademark of Givaudan

1 globally selling
2 value data Kline & Company
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See more from 
EFE Magazine:

@efemagazine

efemagazine.com


