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*Based on a study vs. untreated hair

Three core formulas (Shampoo, Conditioner and Masque) have been reimagined 
and reformulated for the ultimate hair recovery and defense system.

INTRODUCING A POWERFUL 
NEW GENERATION OF BOND REPAIR

OUR TECHNOLOGY 

Featuring our exclusive Caviar Bond 
Enforcing Technology to repair and 
protect hair, reduce breakage by  
up to 99%*, and add strength.

OUR INGREDIENTS 

Now blended with sustainably 
sourced Maracuja Oil, known for 
being deeply nourishing for hair 
that needs to regain moisture, 
smoothness and shine.
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RESTRUCTURING BOND 
REPAIR COLLECTION

Our next generation

Open  and scan 
to learn more

Transformative Repair For Damaged Hair

#AlwaysAlterna     #AlternaCaviar #AlternaHaircareCan@alternahaircarecan
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By artists, for artists,  
supporting all artists.

 D'antal Sampson  
  B.A. (Hons), J.D.  
WRITER / SALES  @dantalsampson

 Life. It’s really fun

Natalia Farahmand 
MAKEUP ARTIST  @desideriobeauty

The best gift I ever received was a second chance to be the best version of myself. That gift comprises 
of choosing what’s right for me and humility. This has led to some of the greatest moments in my career 
and personal life that constantly refills the well of success for myself and others.

Joanna Gray 
PHOTOGRAPHER  @jgrayphototo

The best gift I ever received was from my husband, Tariq, back when we were dating. I have a camera 
collection that includes all the cameras I’ve ever owned, except for the one that I used while I was 
studying photography at Humber College. Back then, money was tight, so I sold the camera after I 
graduated. Ten years later, I mentioned to Tariq that I wished I hadn’t sold that particular one, as my 
collection was incomplete. WELL, didn't he hunt that camera down, buy it back and gave it to me for  
my birthday. Beyond thoughtful!

Keena Alwahaidi 
WRITER  @keenaalwahaidi

The best gift I ever received was from My parents, they bought me a round trip ticket for a visit to the 
U.K. I was planning with a friend after we finished university. It was so special because it doubled as a 
graduation present as well as a way to see some of the world after I spent all those long years in school!

Ky'ana Sampson 
WRITER  @_kyxx

I think the best gifts are those that come from a place of thoughtfulness and genuine love. A gift that 
is either very practical, can teach me something or move me. That being said, one of my favorite gifts 
I’ve ever received were tickets to my first poetry slam here in Toronto at The Drake Hotel. At the time I 
really valued that gift because writing, poetry and vulnerability have always been passions of mine that 
I struggled to share. Yet, I got to experience all those things wrapped in one. It is a gift that was very 
thoughtful to me, it made me feel seen by the person I received it from. We all know how easy it is to 
give a gift without sentimental value and this made me feel like my passions and who I am as a person 
were being nurtured and appreciated. I’ll never forget the feeling I was experiencing during the show 
and how motivated and inspired I felt once it was done. That very gift is what pushed me to participate 
in my very first poetry slam and also played a role in shaping me into the writer that I am today. 

Monika Sidhu 
GUEST CONTRIBUTOR 

My favourite gift I have received was a gold ring my mom gave me right before I moved to Korea to 
work a short stint as an English teacher. I was getting increasingly nervous about my time abroad and 
quickly started feeling homesick even before I left home. My mom knew I was feeling all of this before 
my travels and decided to gift me with a ring I had seen a week earlier while we were shopping. For me, 
it was a representation of how thoughtful my mom was and how even though I was now 23, she would 
do anything in her power to still make me smile and I would get to carry that with me even once I left 
home. I don’t wear jewellery but I wear that ring everyday, to this day.  
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We asked our contributing writers what was  
the best gift they had ever received and why?
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at saved my life, giving me a new perspective, a new love. Without knowing, 
being in my garden is giving me all that I need. I read somewhere that the 
reason most relationships fail is because people tend to love others the way 
they personally want to be loved, instead of the way the other person needs 
to be loved.

The same goes with receiving, we have become so accustomed to receiving 
in the physical form, when really, we must look outside of ourselves to see 
what we have really received.  

My garden gives me clarity – an opportunity to get lost in thoughts.  
To dream my biggest dreams and plan my execution. It is literally a gift that 
continues giving. And what I appreciate most is the peace it brings me, my 
happiness. It gives me a sense of accomplishments and everlasting gratitude. 
I am entering yet again a new season in my life. 

Where simplicity will lead allowing clarity to follow. I encourage you to  
find your peace, whatever it may look like, it will change your world.

I'm sure we all like to think that we give wholeheartedly and expect nothing 
in return. In reality though, we're all human and at the very least we hope 
for gratitude, some acknowledgment or even just kindness. Nonetheless 
I do believe it is better to give than to receive... However, continuously 
giving without receipt, will create an imbalance within your life. It is just as 
important to feel the gratitude of receiving, as it is when you give. I am giver; 
I give my time, my energy, my knowledge. It brings me so much joy to share. 
But nothing is more exhausting then when takers continue to take.

So far, 2022 has not been kind; the universe has given me a challenge for 
every step, which has made me second guess my purpose and question 
my faith in humanity. Even though I’ve jumped every hurdle and hoop, 
the outside noise was invading my space and interfering with my clarity 
and affecting my ability to move gracefully. I'm not sure about you, but the 

importance of fluid movement in my life is paramount, meaning my mind, 
body and soul have to be in sync. For a moment, absolutely nothing in my 
present was allowing for that. There was a lack of love from everything that 
I loved. For the first time I could feel the effects of overextending myself, 
for giving and not allowing myself to also receive. Now, the universe has 
a funny way of knowing what it is you need long before you realize it. Just 
over a year ago I bought my dream home. It sits on about 1/2 an acre. I 
am surrounded by mature trees, green grass and many beautiful gardens, 
which has never been a priority in my life. To put things in perspective, my 
previous home had one tree and no grass. I cringed at the thought of taking 
care of anything more than I needed to when it came to my yard. I resided 
in my very own little concrete jungle, which I appreciated. Today, I get up 
every morning to water, prune and plant. And now even more, I appreciate 
all that surrounds me. I’m now a gardener… What I once turned my nose up 

N O  S T R I N G S  AT TAC H E D

ANDREA SAMPSON, EDITOR // 416.476.9900 //  
andreasampson@efemagazine.com  //  
 @andreasampsonefemagazine

Andrea Sampson
Addressing hair by texture not race. 
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Giving and expecting nothing  
in return is a truly selfless act.
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Pamela  

Facey

Bad haircuts can be the source  
of a lot of heartaches. 

It can cause distress before an event, 
it can cause mourning for what your 

hair used to be, and it can just create a 
huge void in your heart. But for Pamela 
Facey, a bad experience in the chair was 
what catapulted her into her career as a 
hairstylist and the empire that followed.

...keep going

Practice makes
PerfectImprovement

BY  MONICA SIDHU
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“A bad haircut is what led me to get into hair,” says Facey. 

She was in Grade 7 at the time and after getting a wonky haircut, Facey  
had to figure out how to style it to take away attention from the cut. 

“I had to learn how to make my hair lay because it was like growing upward.  
Then I started doing people's hair at school; I was braiding hair in the 
bleachers in high school.”

Her need to learn helped her become a pro and soon enough she found 
herself going towards a career in hairstyling.

Now, years after that bad haircut, and after almost 20 years of being a stylist, 
Facey is the owner of her own Elevated Beauty Loft; a place where she 
hopes to uplift those that sit in her chair.

When it comes to her salon, she has one main goal: make it as  
cozy as possible. 

“The other day we got blankets for the sink because it gets chilly. 
 I want them [clients] to be warm. I'm always thinking of how to elevate  
the experience while you're in here,” she says.

While blankets to keep you warm during a rinse is a groundbreaking idea, 
Facey also wants that coziness to span beyond a literal warm fuzzy blanket 
and into an actual sense of comfort and ease when stepping foot into  
her space. 

While she’s all about promoting the “elevated” feeling at her salon, Facey 
also seeks to evoke feelings of comfort that are similar to being in your own 
home. To her, the place where she transforms your aesthetic should be 
somewhere that you feel at ease and welcomed. 

“I don't like the feeling of salons. It sounds so weird, right?” she says.

“But you walk in and you're confused. Where am I going? Where am 
I sitting? Wait, who's doing me? Wait, you sent me off to the sink with 
somebody, who is this person doing my toner?” 

She says she never wanted to run a place that felt intimidating,  
that’s simply not her way of operating.

Instead Facey pulls inspiration from her roots; she started off as a hair 
dresser working out of her Dad’s basement just 7 years ago. She likes the 
feeling of not stepping into a salon, but rather you’re a guest in her home.

Facey is all about having clientele feel welcomed and part of a community. 
That’s part of why she works on connecting with her clientele beyond them 
physically being present in the Elevated Beauty loft. She has since created 
a newsletter to continue having conversations that start in the chair and 
resonate far beyond. She shares her wisdom from nearly 20 years of doing 
hair and from 39 years of life.

“Elevated is the brand, but so am I, so I started doing newsletters,”  
she says. Even though she does include business information such as salon 

pricing she always adds that personal touch and her thoughts on things like 
continuing to date your spouse and the importance of personal time.

On top of the newsletter, Facey also hosts a podcast with similar sentiments. 
She likes doing them on separate platforms to be able to reach many 
different people, whether they learn better through reading or listening.

“I need it to be a community. So, I created the newsletter. And then I created 
the podcast because I take those conversations we have in the chair, those 
that are insightful and educational and bring them to the podcast  
and into lifestyle chats.”

She also does this with her social pages. She knows the community around 
her responds well to personalization and close-to-the-heart anecdotes 
about her life more than just posts about hair and her career. 

“I can post the best balayage; but if I put a picture of me and my husband  
or me and my kids or of me gardening, I get the most engagement.”

She enjoys putting the spotlight on her personal time and what makes her 
who she is. That includes the ample time she spends with her husband and 
her two young daughters that are 5 and 9 years old. Facey also leads a life of 
making unreal lattes, DIY home projects and a love for movie theatres and 
live music. 

Recently, her latest venture is teaching others all that she has been able to 
learn over the duration of her 20-year career in hairstyling and being an 
entrepreneur. 

Facey will be doing this by leading a course called “The Elevate Method,” 
which she says will teach the methodology of what she does in her shop  
but also can apply to people from many walks of life. 

She created two different paths for the course, a free option that began  
late-July 2022, and a  paid course that began early August 2022. 

The free course will be about focusing on one’s brand and harnessing their 
motivation. She says this course is about “elevating your mission, your 
purpose, but also elevating your value and your worth.”

She wants her peers in the business to be able to grow as much as possible, 
not just via hair techniques but also through best business practices and 
trusting in yourself. 

“I feel like if we can all have a little bit of personal development and translate 
that into our business, it would not only turn over transactionally but [also] 
in the environment that you're cultivating in the salon. And if  
you want to open a salon, get past the fear, like I did.”

For the main course, she says she will be offering an even deeper dive of 
what it looks like to take a business to the next level including asking some 
deeper question beyond ‘do you use box dye in your hair?’ And checking 
 in with clients emotionally before making drastic changes to their hair. 

She says her course will also include other aspects of having a well-rounded 
business including using Instagram and giving the best customer service 
to clients once they make it through those salon doors. Another main 
component of her course will be trusting in yourself and the worth of the 
service you provide, so as to not undercut yourself in pricing, something 
Facey says she used to do in her early days of doing hair. 

“I feel like there's so much education out there… but not enough personal 
development for our community”

For Facey, this is all aligned with how she likes to operate her blooming 
brand, keeping the community together and promoting growth to other 
beauty professionals. 

When you think about it, this is not such a bad turnout from what  
started as a bad haircut. 

She likes the feeling of 
not stepping into a salon, 

but rather you’re a  
guest in her home.

“I feel like there's so much education out there…  
but not enough personal development for our community”

 Elevate: The Podcast     : @ElevateBeautyLofts 

www.elevatebeautylofts.com
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While many thrive in the bustle of the salon, wizarding a pair of scissors or maintaining meaningful relationships 
with clients, competitions are a sure way to make the most of the beauty experience. 

It might be helpful to consider what benefits and rewards a competition can bring to you, your salon and your career. 

But outside of that, knowing about the origins of competing in Canada, the U.S. and around the world  
can open your eyes to the way hair and its history has evolved over time. 

Depending on location, types of shows and the people who compete in them can say a lot about  
where hair has come from and where it’s going. 

According to some experts down below, it’s a whirlwind to catch up with.

THE HISTORY 
OF THE 

HAIR SHOW
The history of the hair show is a  

fascinating one. And if you’re a hair 
professional, it can mean a lot of  

different things.  
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THE INFLUENCE ON SHOWS OF 
TODAY AND YESTERDAY 

Today, if we can’t look up to homegrown talent, 
many Canadian stylists look to inspiration to 
American hair influencers, said hair expert 
Danny Thournout. 

But in the 20th century, hair professionals 
in Canada didn’t seek inspiration from our 
neighbours down south. They were gaining it 
from the Europeans. 

“Canadians tended to do really well in 
competitions because we looked towards either 
France or Italy or England for guidance in terms 
of what was happening in the future,” he said. 

Canadian shows ran coast to coast, with 8  
ABA hair shows running across the country 
every year. 

Toronto, followed by Montreal, had some  
of the biggest hair shows in the country. 
But according to Thournout, by the 2000s 
manufacturers were “withdrawing their 
support” for some of these shows. 

“It was left to the distributors to keep it going,” 
he said. 

That, combined with the influence of social 
media, has led to a bit of a decline over the  
years in hair show attendance. 

TECHNOLOGICAL 
TRANSFORMATION 

The internet, like with many innovations and 
events, has virtually changed the landscape of 
hair shows. 

Nowadays, competitions are using the internet 
as a means to create bigger and better shows. 

Without it, things like sound systems, 
advertising and even the discussions that 
surround upcoming competitions wouldn’t  
be made possible without technology. 

Knowing that, how did shows function before 
the technology of today? 

According to hair extraordinaire Alain Audet, 
those competitions weren’t like the mega events 
that they are today. 

For starters, lack of technology kept shows  
very “local.” 

Shows today are bigger and better because of 
the international talent they can muster up, he 
highlights. In today’s shows, international stars 
on stage is an obvious feature in competitions. 

But prior to the 2000s, this wasn’t always the 
case - especially due to the cult era of Instagram 
influencers. 

“Big hair dressing stars were mostly photo-shoot 
winners. But you would rarely see them on 
stage,” he said. 

Audet also points out that technology has made 
shows a lot easier to access. 

This has helped them become more widespread 
and occur more frequently than in the past. 

“The amount of shows we are able to attend 
today virtually and physically is humongous 
versus in the past where it was celebrated as the 
big outing of the year,” he said. 

“They’re so easy to get to, so easy to access.” 

"... we looked towards 
either France or 

Italy or England for 
guidance in terms of 
what was happening  

in the future."
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"...the industry  
has taken a 360 
in terms of how 

competitions run."

But the grandeur that Audet mentions might 
not be heading in the greatest direction. In some 
cases, more is less. 

According to hair industry professional 
Bettina Roth, the allure that some of the bigger 
shows bring isn’t always for the best. She still 
remembers when she attended her first Redken 
show in Toronto. 

It was the early ‘70s, where she said the purpose 
of hair competitions wasn’t to showcase “fancy 
hairstyles” - it was to educate the masses. 

“You would have someone like myself who would 
be the MC and then you would hire well known 
hairdressers that you found that are very good at 
what they do,” she said. 

She recalled that those participants would then 
perform on stage, with step by step explainers of 
how they executed certain looks, cuts and styles.

“It was basically to show what you would do in a 
salon, to do better business,” Roth said. 

WHAT’S NEXT?

From today’s standpoint, the industry has taken  
a 360 in terms of how competitions run. 

Competitions of the past lacked inclusivity when 
it came to affordability, visibility and diversity. 
Now, no matter financial or ethnic background, 
hair shows across the country have made it more 
comfortable for anyone to participate. 

Take Efe Magazine’s VZN Awards: priding itself 
on introducing new talent in the industry, it’s a 
show that invites passionate artists from all walks 
of life. 

Speaking to all demographics, its goal is to allow 
everyone to feel welcome to present their work 
and be true to who they are. 

The shows of today and tomorrow have become 
a reflection of that. 

Florida’s BTC Show, the biggest hair show of 
the year, encourages similar values, rounding 
up hair professionals every year to celebrate 
hairdressers, hair education and beauty from  
all backgrounds. 

"They pride themselves 
on putting out  

diverse categories..."

They’ve succeeded in today’s expectations of hair 
shows because they elevated what it means to be 
a participant in hair shows across the continent. 

The same can be said for other shows today, like 
the NAHAs. They pride themselves on putting 
out diverse categories for beauty experts to apply 
for - from texture to avant garde. 

No matter the show, competitions today are 
succeeding because they’ve changed what 
competing means from person to person. 

What could that mean for you? The possibilities 
don’t end, no matter what you choose to bring to 
the table. 

 "... the allure  
that some of the 

bigger shows bring  
isn’t always for  

the best."
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Mentor
Teacher 

-VS-

Within the beauty industry, it is advantageous to take courses and 

classes for growth. However, we must recognize how best to use this 

new found knowledge to further our craft and better our industry. 

Often at times we as professionals and students must face the hurdle 

of applying new concepts and techniques while developing career 

opportunities. Oftentimes, we need more than a teacher to get  

this right.

Teaching is the foundation of spreading knowledge, but mentorship  

is a tailored learning experience in pursuit of excellence. There are at 

least seven roles to fill as a mentor: teacher, sponsor, advisor, agent,  

role model, coach and confidante. Providing mentorship involves 

guidance, discipline, motivation, emotional support and role modeling. 

Providing a path for professionals and students from different lifestyles 

to further their craft. 

"Teaching is the foundation of spreading 
knowledge, but mentorship is a tailored 
learning experience in pursuit of 
excellence." 

A mentor is not only a teacher who is engaged in conveying knowledge, 

but an individual of significant experience who provides proven 

capabilities. While teaching focuses on theory and best practices,  

a mentor contributes to the ongoing strategic success of professionals 

and students. Having an expert, who can tweak your ideas or provoke 

thought when facing challenges is invaluable. For example, we know that 

some techniques work better than others do, however to truly have full 

comprehension of all aspects of said techniques speaks to mentorship. 

Mentors impart their wisdom, depth, real world insight and creativity  

to encourage mentees/learners to express and develop their own skills.

BY  NATALIA FARAHMAND
[OWNER @DESIDERIOBEAUTY ]

Never underestimate the opportunity to have someone advise and help 

you in your quest for success. Teachers are often available for a duration 

of time but the support from a mentor is typically ongoing throughout 

the stages of one’s career. Desiderio Beauty provides mentorship while 

offering the necessary knowledge and availability to coach for your 

 goals and career aspirations. 

Mentorship is not a one size fits all approach. Desiderio Beauty helps 

mentees make informed decisions at each stage of their professional 

journey. Our mentorship is helpful for setting goals, developing 

contacts, growing your portfolio and identifying resources. When 

choosing a mentor look for the ones who will walk alongside you and 

contribute to unlocking your highest potential. Mentorship programs 

are perfect for those trying to advance, whether as an emerging talent or 

simply seeking additional direction. Building a meaningful connection 

with your mentor allows for a healthy coaching relationship. 

As an educator there is immense joy watching mentees unlock potential 

and elevate to new heights of success. As much as mentees learn from 

us, we also must be open minded to learn from them!

Our one-on-one courses provide a foundation for your success,  

but we provide lifelong mentorship for all our students!  

Contact @DESIDERIOBEAUTY to inquire about your personalized 

Makeup Artistry & Business Mentorship Program. Learn everything you 

need to know from the basics or how to elevate your existing skillset.
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PHOTOGRAPHY BY: BRANDON ALLEN @BRANDONALLEN    
MODELS: ERIN HILL, MONIQUE JASMINE PAUL, TAMARA TIMOTHY, JASMINE MAKEDA

ROGER MEDINA IS

WIGGING IT

With more than 15+ years of professional experience in the industry, Medina 
has worked in both national and international campaigns for recognized 
brands such as Roots, Sony, Nike, NYX Cosmetics and Nudestix. Currently, 
Medina is working closely with L’Oreal, Garnier and Balmain Haircare.

In 2014, Medina was the ambassador for TREsemmé Hair Care Canada. 
He represented the brand in YouTube and VEVO commercials, which 
respectfully earned over a million views each on both social media platforms. 
In addition, Medina earned a spot alongside 11 contestants in CityTV’s web 
series Canada’s Best Beauty Talent, hosted by Coco Rocha.

In 2015, Medina then signed on for 4 years as the ambassador for Garnier 
Canada which earned him his first TV commercial which aired worldwide. 
He appeared regularly on Breakfast Television and Cityline showcasing color 
transformations in front of a live audience, and doing press interviews where 
he’d speak on behalf of the brand.

Medina has a wealth of backstage styling experience working in commercial 
productions for Listerine, Toyota, and televisions shows such as The 
Bachelor Canada, The Social, E-talk, Cityline, The Marilyn Denis Show, 
MasterChef Canada, Breakfast Television Toronto, and the Space channel. 
He also works with musicians who are signed with Universal Music Canada, 

Roger Medina is a Celebrity hairdresser, TV Personality, Content 
creator and Creative Director. He has expertise in knowing the 
balance between commercial and editorial work yet applying his 
skills into the digital world. You can see Medina appearing on 
national commercials, talk shows, and online clips working with 
celebrities as he showcases hair color trends and styling tips.

ROGER MEDINA CELEBRITY HAIRSTYLIST | ON-AIR TV PERSONALITY 
CONTENT CREATOR | FASHION, BEAUTY, LIFESTYLE
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Event recap of the  
August 7th elevated  

education experience 
presented by the  

power duo of  
Sharon and Manny

Warner Nashville and Starseed Entertainment. Clients include Reve,  
The Reklaws, Tenille Arts, Ingrid Andress, Sacha, Jess Moskaluke,  
and Robyn Ottolini.

Styling hair looks for Red Carpet events; Medina’s work has made 
impressions at the Much Music Video Awards, the Juno Awards, the 
Toronto International Film Festival, the Mercedes Benz Fashion Week, 
and the World MasterCard Fashion Week.

His passion for hair and dedication to detail has also earned Medina the 
title of “Canada’s Finest Bridal Stylist” by Wedding Bells Magazine.  
His work has also appeared in the pages of Flare, Elle, Fashion,  
Canadian Living, Ion and Zink Magazine.

Medina’s celebrity clientele includes Chloë Grace Moretz, Hrush 
Achemyan, Laura Vandervoort, Jason Sudeikis, Clemence Poesay, Bethany 
Mota, Dascha Polanco, Jackie Cruz, Ella Purnell, Marine Vacth, Aliya 
Jasmine, Jully Black, Francesco Yates, Arlene Dickinson to name a few.

In 2021, Medina first launched his own wig collection in partnership with 
RPG SHOW. He noticed a void still existed in the industry for wearable, 
high quality, human hair wigs that offered diverse shades to meet the 
evolving needs of today’s consumer. Focusing on quality materials and 
unique color selections, Roger Medina x RPG SHOW wig collections 
gives you the ability to transform yourself into your alter ego that you 
want to be that day without the commitment of coloring your hair. 

This year, he launches his new dark collection ‘EBONY’ with RPGSHOW.  
Six brand new units in onyx black shade for those women who want a 
bold everyday unit they can put on whether it be for vacation, running 
errands, heading to work or having a girl’s night out. This collection is  
for EVERY WOMAN!
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I just have to start by saying… If you weren’t there, you really missed a good one. I applaud 
this new generation of leaders that are not afraid of change or failure. They are the ones who 
won’t take no for an answer and push all those around them to do the same. They are the 
leaders who will not accept mediocracy, and go above and beyond everyone’s expectation. 
Leading by example, sharing knowledge and giving an experience.  

On August 7th Sharon and Manny did that. They elevated the classroom experience, taking 
everything up another level, setting a new standard for what education should look like. 
From social media promotions to content delivery, they were on point. There was such a 
vibe, you just felt like you belonged. People came from everywhere in the world to see them. 
They are such a powerful duo, so in sync with their purpose. Combined, they covered an area 
in beauty that had been missed. 

Brunettes have never been a beauty industry focus. Yet Sharon has managed to make 
brunettes the sexiest option for hair. Her technique and teaching have turned many artists 
into experts in areas other than blond. She really brings out the beauty in browns. While 
Manny made the fullness and blending of extensions look easy. Yes, extensions have been a 
thing for a while and everyone is doing it. But Manny has created and mastered a technique 
that makes it almost impossible to know where the extension starts and ends. 

It was a day full of education, laughter and growth. It was a totally organic experience and 
they did that wholeheartedly. The industry has changed and they are part of the reason. It is 
time to get up and get out and be part of the change by creating it or just immersing yourself 
in it. Whichever way you choose, just be part of it. 

Congratulations Sharon and Manny. Well done. 

taking natural hair to next 
level lengths with extensions
+
my signature techniques that 
get you flown internationally

how to create beautiful  
brunette balayage blends  
on darker tones
+ 
my favourite formulas for 
instagram-worthy results

" Manny made  
the fullness  

and blending  
of extensions  

look easy."

"Sharon  
really brings  

out the beauty  
in browns."
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THE BEAUTY OF

INCLUSION
Love it & what you 
stand for

Appreciate having 
someone like you in  
the industry

e_medz

Thank you for the 
feature I got more things 
coming this spring. 2020 
will be amazing. Thank 
you again Andrea for 
everything you do

shawn_barbz

Thanks Andrea I am 
proud to be featured 
in Efe!

frank.cini

I wanted to thank you 
for the great spread in 
efe magazine! 

sgfranco

Appreciate what 
you guys are doing! 
Thanks for letting me 
be a part of it.

philip.decouto

@Efemagazine gives 
us as Canadian artists 
a space to create 
in print and online!!! 
Thank you!!!

curlyhairdesigns

... I believe that you put 
limitations on yourself, the 
hijab doesn't limit you. 

I'm so blessed to have 
worked hard and been 
recognized by magazines 
like @efemagazine...

hairbyreema

Thank you  
@efemagazine for 
highlighting amazing 
artists in our industry

stef.hairstylist

... it made me even more 
appreciative of people like  
@andreasampsonefemagazine who 
showcase diversity as the norm 
and not the exception, so maybe 
one day we won't just be drops of 
colour on a white background. 

lifeoflindura

Yay equality!

Why we talk about race 
when we talk about texture 
of the hair?

I met this woman  
(@andreasampsonefemagazine) 
today and the message she 
delivered was incredible

erichairstylist

CREATING THE CHANGES IN BEAUTY TODAY 
FOR A BETTER TOMORROW.
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Entrepreneur, mentor, and cancer survivor. For many of us the journey 
to our purpose is often one that requires good shoes… And I mean, 
really good shoes. Sometimes, the path we must take isn’t always the 
flattest or straightest. However, what keeps us going is our end goal. 
Even if it is not yet clear, your purpose is your drive. Monique Joustra, 
better known as MJ, was such an inspiration and a pleasure interview. 
Her journey is a colourful one – one that also includes fighting 
breast cancer. A disease that has taken the lives of many that we love. 
According to the Canadian Cancer Society, on average, an estimated 
78 Canadian women will be diagnosed with breast cancer every day in 
2022. 15 of those women will die from it daily. We are grateful to have 
MJ here to share her story.

Where did it all begin?

“It has been decades in the making. I started in the industry as a 
massage therapist working at the University of Calgary Chronic Pain 
Centre, dealing with chronic pain patients. I saw patients two or 
three times a week with little to no change. It was tough, I was only 
25. I had to change it up. I started working in a spa, still doing massage 
but now more for pleasure. As I submerged myself further in the spa 
environment, I became very interested in the aesthetics side of things; 
skin, nails, body treatments etc. I jumped right in and become a fully 
trained aesthetician. Short thereafter, I was offered a position at the 
Fairmount Hotel, in Banff Albert at Chateau Lake Louise to be their 
spa director. That’s how the evolution started. After a few years I 

Cancer Free
&Thriving

relocated, moving to Ontario, keeping my “spa director” position all 
while opening 27 medical spas across Canada in the span of 9 months. 
But now I was tired and not really sure what direction I wanted to take, 
so I opened my own spa, in Yorkville. I had fun with that for a little 
while before it was taken over by Equinox and I went back to being a 
spa director at the Verity Club - which I did for 9 years.”

How was Nail Fix in  
The 6 born?

“I was in a car accident, still working 
but unable to completely manage my 
duties. For the first time ever, I was 
terminated… I lost my job. I had about 
six months off of work, but I was 
interviewing and entertaining potential 
opportunities. Then, my husband said 
to me: “you’ve spent the last 15 years 
building up million-dollar business, 
why don’t you do that for yourself? No 
pressure.” At that exact time, the place 
where I was getting my weekly blowouts 
was relocating because their lease was 
ending. And it was right across the street 
from my condo. So, I connected with 
the landlord and entered into my lease. 
Now, in Scarborough there were no really 
nice nail salons. People were traveling 
for that experience, so we created that. 
We partnered with CND/Revlon Profession to become an exclusive 
CND nail spa. And within three weeks of signing our lease we had the 
doors opened. The first year was a bit tough, but we knew we had good 
service and amazing products so we pushed through. We currently 
have a 5 star google rating with more than 200 reviews and over 25k 
followers on social media.”

Cancer 

“It was the summer of 2019 and I was diagnosed with breast cancer. 
I discovered a lump in my left breast while doing a butterfly stretch. I 
wasn’t sure, but I knew it didn’t feel like regular tissue. I immediately 
told my husband and we agreed we were not going to worry about 
things we didn’t know about. I did an ultrasound first and I had a 
sneaky suspicion that something wasn’t right; the technician looked a 
little concern. A few days later I got a call from my family doctor to let 
me know they we scheduling me for a mammogram. Upon completing 
my mammogram, they did an immediate biopsy. One week later my 
doctor confirmed that I had breast cancer. I had to do a battery of tests 

while waiting for my first surgery which was at the end of September 
2019. I ended up with some very serious complications that required 
an additional five surgeries which would happen within 5 months. I 
had chosen to have a double mastectomy because I did not want to 
worry for the next five years. My lovely husband was on this journey 
with me the entire time. He managed my cancer and our business. He 
was the accountant, housekeeper, chauffeur… the everything. It was 

quite the challenging time and even with 
all the difficulties we were able to grow 
our business by 600%. All thanks to 
Brady and the amazing team at Nail Fix 
in the 6. Right before my fifth surgery 
we purchased the property of our 
Scarborough location. And then came 
the pandemic. It was pure madness, but 
we came through on the other side. We 
shut down, we re-opened, we shut down 
we re-opened… You all know the drill. 
And this was all while going through 
treatments and recovering.” 

6 in the 6

“Our goal is to open up 6 locations in 
the 6. So, when an opportunity came 
for yet another location, downtown 
Toronto with a nail tech I used to work 
with, we were on it. We secured a place 
by Fairview Mall and 20 days later we 

were back in another lockdown. Instead of opening up within our one-
month time frame, it took a year. All the delays and restrictions held us 
up. But we opened our doors to our second location September 2021. 
We have plans to open our third location in spring in 2023.”

What set you aside from other nail salons?

“Well, our staff is our product. Their service and conversation  
give clients the most epic experience and we pride ourselves on  
our knowledge that allows us to do so. All of our staff are certified  
CND technicians. We promote inclusivity and are proud to be a  
gender-neutral space.” 

What’s next?

We are considering opening a Nail Academy. Many new nail technicians 
are self-taught. You-Tube, Instagram etc. We want to raise the standard 
for nail shops and nail technicians, ensuring high quality work and 
knowledgeable technicians moving forward.  
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I’ll never forget one of my earliest experiences indulging in a hair trend. I 
was about 10 years old; it was 2004 and chunky highlights were the look. 
Everyone from the ladies of Destiny’s Child to Lindsay Lohan would show 
off those thick stripes of colour. I knew I had to have them, and my mom 
somehow agreed to let me put chunky red highlights in my hair. They 
weren’t vibrant because we didn’t add bleach, but there I was, 10 years old 
with dark red highlights in my hair. And boy oh boy, did I love it. 

I owned it, those highlights were mine. I felt fierce as ever walking around 
school with my new hair. In my eyes, I was a trendsetter. I also loved that 
it was a departure from what other family members preferred to see me in 

which was long, black hair, aka the most traditional hair I could wear as a 
Punjabi girl. I may not have known it then but I know now that the moment 
I got those chunky red highlights was the first time I felt the thrill of a new 
‘do and I would chase that feeling for years to come.

I would also continue to closely follow celebrities for what I wanted to 
do with my hair and I was always very calculated about the trend I would 
try next. I would go on to try the Rihanna/Victoria Beckham bob, and the 
Kim Kardashian blonde. Add in some grey, balayage, ombre, and multiple 
iterations of bangs and you could say I have loved to follow certain trends 
over the years.

The Evolution of  
Celebrity Hair Trends But I’m obviously not the only person who seeks out these celebrity trends. 

People walk into salons every day, all over the world, in hopes of getting 
their hair in better shape. Many come in with pictures of their favourite 
celeb or influencer and hope for a similar outcome. Whether it’s someone 
from the Kardashian-Jenner clan, Bey, or Billie Eilish, some celebs have hair 
that is too good not to replicate en masse. One can’t help but wonder how 
we got here, but styles have been trending for ages and it comes from a long 
history of fashion icons and inventive hairstylists that changed the game 
completely.

The best place to start is probably when the earliest starlets were making a 
grand impact in the world of Hollywood. Much influence was drawn from 
looks first popularized by actors such as Katherine Hepburn’s shoulder-
length soft glam look of the 1930’s and 40’s. There was of course Marilyn 
Monroe and first lady Jackie Onasis’ polarizing difference in hair that made 
them hair icons in their own right. Monroe’s layered blonde cut was just as 
admired as the well-known bouffant sported by Jackie O.

The 50’s and 60’s were when one of the most influential names in hair 
took the stage. Vidal Sassoon opened his first London salon in 1954 with a 
promise to change things in the world of hairstyling. His geometric style of 
cutting hair was what really popularized the bob and pushed the boundaries 
of the short hairstyle. There is no doubt that Sassoon’s reinvention of the 
bob (which is rumoured to have been a style since the 1920s) was what 
made the look as iconic as it is today.

He was also cited in the popular 1968 film Rosemary’s Baby as being the 
inspiration behind the haircut of Rosemary played by Mia Farrow. The style 
was a pixie cut and shocked many as it was a step into a more androgynous 
look–a concept that aged very well.

Then came the 70’s with all kinds of hairdos that had people feeling 
fierce. Farah Fawcett's unforgettable waves made a mark on the 70’s; the 
big wondrous curls of Diana Ross were admired by all and are a look still 
recreated to this day; but there was also the move into alternative looks like 
Joan Jett who sported more unstructured short cut.

It was in the 70s that there seemed to be much more variety in hairstyles 
and it would bleed into the decades ahead. The 80’s had the big crimps and 
curls often seen worn by Janet Jackson, a total style icon. Or how about 
Cyndi Lauper and her use of colour and extravagance.

Eventually, we would find ourselves in the 90’s with a look that was tied to a 
celebrity but much more to the character she played on TV screens all over. 
“The Rachel” worn by Jennifer Aniston in Friends was a highly sought-
after look of the time with a shoulder-length cut and many layers all over. 
It was voluminous and feathery, giving off the ‘edge’ of looks from before 

but the everyday versatility for everyday people. This was a look created by 
celebrity hairstylist Chris McMillan. In a video for Allure where he recreates 
the look, McMillan describes the look as something he calls a “square-line 
bob” because of its “chewed off at the bottom” type of style.

I, being a child of the 90’s, got to experience these hair trends of the 2000’s 
and 2010’s in real time, sometimes getting to wear them myself. Years later, 
in the age of golden age of social media, styles and trends lived on. In about 
2014, when I was 20, I found myself deriving inspiration from one of the most 
controversial yet adored style-icons, Kim Kardashian. When Kim K came 
out on the scene with her balayaged blonde hair for the first time (before she 
went experimented with platinum or any other iterations of blonde) I knew  
I had to have that hair. And so, I went and got it.

The Kim K blonde has actually become more and more intense over the 
years and has received several revamps by stylist Chris Appleton. He has 
also styled other notable figures such as Arianna Grande and Jennifer Lopez. 
But Blonde aside, Kim K has been the model for many looks that have 
become popularized also with the help of celebrity hairstylist Jen Atkin.

It’s clear that some of our favourite celebrities and their hardworking 
beauty teams will continue to create iconic looks and set the trends for 
popular styles. And with access to online interviews, YouTube channels run 
by stylists or TikTok pages, we have even more access to try and perfect the 
looks we’ve seen and loved from the celebs we adore (or even the celebs we 
love to hate).

Today, hair trends are ranging all around. You’ll see pixie cuts, long 
bohemian hair, bangs, blunt bobs and beyond. One of the most popular 
styles currently is the wolf cut, a layered shaggy style which has been 
seen on stars including Billie Eilish. The style has been cited as becoming 
popularized in the Korean beauty industry but also sourcing inspiration 
from mullets of the 70s and 80s. Currently, there’s no end to inspiration 
sources and the celebs that we have access to. We can obsess over Zoe 
Kravitz new short cuts and we may give the same attention to the clean girl 
aesthetic we get from Haley Bieber. Regardless, celebrity hair continues to 
push the boundaries and inspire us to live freely, and true to ourselves. 

To give you an update on the current state of my hair, in recent years, been 
quite boring and I’ve almost gone back to my most au natural self, the 
version of my hair that 10-year-old me would do anything to get away from. 
My hair is dyed extra black with a hint of blue, accompanied by a modest 
curtain bang sweeping in front of my face. 

In a way, this return to my natural look is also influenced by many trends of 
the years but I know that when I’m ready to make a dramatic switch, there 
will be some style icon close by to me my hair muse.

Styles have been trending for ages 

and it comes from a long history 

of fashion icons and inventive 

hairstylists that changed the  

game completely.

BY  MONICA SIDHU
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Hosted by:
D'ANTAL SAMPSON 

and

With a Presentation by: 
ANDREA SAMPSON

SEPT 11TH, 2022
REBEL NIGHT CLUB  11 POLSON STREET 

TORONTO, ON

DOORS OPEN  7:00 pm
SHOW TIME  8:15 pm
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INDUSTRY'S CHOICE WINNERS
PRODUCTS OF THE YEAR

Schwarzkopf  
Professional Osis+  
Finish Elastic

WHO WILL BE THE 2022 
COLOUR LINE OF THE YEAR? Find out at the VZN Awards  

on September 11th 2022! 

Joico Weekend Hair  Olaplex  
Bonding Oil

Matrix A Curl 
Can Dream

Joico Defy Damage 
Protective Masque

Best Hair Spray

Best Colour Line

Best Dry ShampooBest Oil

Best Styling 
Product

Best Deep 
Conditioner

?

Sponsored by:

Produced by: 
PASCAL & JEREMIE
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C O V E R  F E A T U R E
PHOTOGRAPHY BY: JOANNA GRAY

IN THE BEGINNING:

Michael Jordan changed my life. I was in grade 5 when I found out who  
MJ was. I fell in love with what he was doing and how inspiring he was.  
He made me fall in love with basketball. My parents bought me a basketball 
for my birthday and in no time, I was obsessed. Every free moment I had, 
I practiced. I even got my family watching the Chicago Bulls. I played 
basketball at every level; I would move and switch schools just to play. 
Basketball brought out my competitive side; it showed me how much I like 

to win. I loved what basketball represented. ‘Look good, feel good, play 
good.’ I mean, you had to have that swag. It led me to taking care of myself; 
in particular my hair. I bought a pair of clippers from Walmart and started 
cutting my own hair. I was trying to create my own ‘cool’ look. At the time,  
I didn’t really have money for the barbershop and I was pretty nervous to go 
into one. I thought barbers were so cool. My barber at the time was Randy 
Cheddesingh. Everybody was getting their hair cut by Randy. I remember 
Genuine was “my artist” and I wanted hair like his. I used to get a perm and 
then go see Randy for fades, tapers, and long side burns. 
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WHERE DID YOUR CUTTING CAREER START? 

I loved cutting hair. Like I said, I started cutting my own 
hair. Then I’d cut my brother’s hair, and then my basketball 
teammates in the school washroom. When I built up a little 
more confidence, I went to see Lebert Blackstock. Lebert 
was the G.O.A.T; he was one of the owners at Imperial 
Barbershop. He offered to train me. The first thing he did 
was put new clippers in my hands. He gave me the Fast Feed, 
the 76 and the Andis T outliner… what a different cutting 
experience. Imperial was where I learned how to work on 4C 
hair. I had the privilege of working with some very talented 
barbers, and I was able to pick up techniques from all of them. 
Imperial was more than just a barbershop; it was a family. I 
was introduced to so many new things. Everything from my 
love for different music to my love for fashion, all came from 
there. We had a uniform, we were classy, we were cool. 

WHAT WAS THE PROCESS LIKE FOR YOU?

Basketball was my life, all I wanted to do was play. After graduation from high school, I went on to play 
ball at the university level. I had to try-out for the team and there were only two spots available. Believe 
me when I say I had everything to prove. I was this tall skinny kid trying out for the university basketball 
team. I did it though; I made the team and I was proud of myself. But it was a tough year - I hurt my knee, 
and everything that I dreamt about had stopped. I wasn’t playing basketball anymore. I guess when I 
stopped dreaming, I stopped thinking about my next steps. I hated school. I hated university, so it took 
me a long time to finish. Then I tried a few other things. I went to fashion school and I didn’t finish. I tried 
pilot school and didn’t finish that. I guess I was really trying to figure out who I was going to be, what my 
purpose was, and at the same time make my parents proud. They wanted me to go to school and become 
a doctor or a lawyer. I found myself on a bad path for a moment, so I went back into the barbershop full 
time in Streetsville. I wasn’t happy though, I felt stuck and I didn’t want to be there.  
I just wanted to start over. Then an opportunity came for me to move to Montreal  
to work at Notorious Barbershop. Some of the most talented barbers were at  
Notorious, and world-renowned barbers would  
make guest appearances. I wanted to be around that  
energy. Once I got there, I never looked back.  
I became obsessed with the craft, just like basketball.  
I would stay late and practice. Any free time I had to  
better my skills, I was doing that.
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HOW’D YOU GET INTO TEACHING?

I always wanted to teach, so I just did it. I planned a trip to 
Barcelona, stayed in a hostel and organized a class to teach 15 
barbers. I didn’t speak the language, but hair is truly universal. 
I then planned a class in Prague - the class was much smaller 
but the experience was big. I came back with so much more 
confidence to start teaching more in Canada. This is when I was 
asked to Join the L’Oréal Professional team – but even though 
I worked with such a prestigious team, I wasn’t completely 
confident in my cutting abilities. I didn’t know how to cut with 
scissors. I was teaching the art of fading but didn’t understand 
the other fundamentals. Trust me when I say this gave me many 
sleepless nights as I watched other artists master these skills. 
So, I took a three-day cutting course at Vidal Sassoon. When 
graduation day came, I still had no idea how to hold scissors, take 
diagonal sections or use elevation to cut. I was so ashamed, I felt 
like I was failing myself. So, I spoke with my teacher about it and 
she said, “if you want to be the best that you can be, you have to 
go to the best school. Vidal Sassoon in the UK.” So, I packed my 
bags and off I went for 6 months. For the first time, my parents 
gave me their blessing. It meant everything to have their support. 
I learned everything I needed to take me to the next level. I had 
to spend 3 hours a day on the train to school. Every day I dreamt 
about putting together GRADIENT. 

GRADIENT

Living in the UK gave me the push I need to dream bigger. I knew 
that I wanted to start an online e-comm. I wanted to create a 
brand about hair, lifestyle and fashion. GRADIENT has been the 
name for the last six years. I moved to Vancouver right before the 
pandemic. I put together my creative team and during lockdown 
we created our website, selected our products and wrote my 
book, which took a full two years. The entire process has been 
magical. 

GRADIENTWORLD.COM

This entire process took forever, it was very time consuming 
and extremely draining. But it was something I wanted and 
the process made me believe in myself and everything I was 
doing. GRADIENT has been recognized worldwide; we have an 
academy with a 5-day course we are teaching around the world. 
GRADIENT was created to inspire the world and showcase art 
through my lens. I feel like that’s what we’re doing right.  
Hair has taken me on an amazing journey.
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As summer has ended it’s time to look forward to the cooler weather and everything that 
comes with it. All in all, I’ve had a great summer! I spent lots of time catching up on the 
things that I didn’t get to indulge in because of the never-ending pandemic. I explored 
the cities around me, hung out with friends as much as I could, tried lots of new bars 
and restaurants (had MANY margaritas), visited museums, art shows and indulged in 
as many live music shows that I could afford. The art gallery of Ontario is free every 
Wednesday from 6-9 and I found myself there almost every week taking the time to fall 
in love with pieces and also revisiting my favorite art installation that was created by 
a Toronto based photographer, Jorian Charlton. In her installation she showcases her 
family lineage from New York, Jamaica and Toronto between the late 70’s-80’s. She also 
showcases her own series of personal photographs that were inspired by old photo albums. 
I also found myself supporting friends that are pursuing musical careers like they were 
already famous. I got to see my favorite UK rapper ‘DAVE’ in concert at Rebel nightclub 
and that was a dream. I’ve experienced being at the right place at the right time because 
I met Sean Paul at a birthday party and got to see him perform the classic “I’m still in 
love with you” (Fun Fact: Sean Paul was my first celebrity crush when I was 10). I’ve 
loved every minute of these moments. Yet, I am super excited for life in such a busy city 
to slow down even just a little so I can prioritize setting new goals, sticking to them and 
moving forward in life. Over the summer I managed to achieve a couple of goals that I 
had been working on for months prior and took these achievements to allow myself time to 
chill out, breathe and enjoy life. However, I found that while doing this it was very easy to 
overlook smaller personal goals and forget to make new goals because I was so busy having 
fun. One of my main personal goals that I neglected was watching my eating habits. Prior 
to summer, I was on a mission to maintain good gut health but I found it hard when 

Dear Diary
BY  KY'ANA SAMPSON

there were so many new bars and restaurants to go to weekly. I spent a lot of time at 
416 snack bar which has asian influenced small plates, civil liberty, Montauk (they make 
a great spicy mezcal marg) and F.A.M which is a low key Jamaican restaurant with a live 
dj and games on the tables that anyone can enjoy. Now that patio season is over and the 
weather will become very unbearable, I look forward to continuing the journey of being 
more mindful of what I put into my body. They say “work hard, play hard” and I’d like to 
wake up with that mindset at the forefront of my brain every day. This fall/winter season 
is all about leveling up in every aspect of my life and I plan on taking the steps necessary 
to achieve everything I desire. I would also like to get back into some old routines that I 
found I’ve neglected over the past couple of months. Anyone that knows me, knows how 
I would much rather cozy up with a book in the corner than to socialize, yet somehow, 
I haven't made any time to indulge in my favorite simple pleasure over the last couple of 
months. I’m making it a priority to read all of the books I’ve been accumulating before 
the end of the year arrives. I find myself craving to be less on the go and to get back into 
activities that are good for my mind, body and soul. Journaling is something I've done since 
I was in the 5th grade and it helps me stay grounded, feel heard and is a great release. 
Journaling is how I fell in love with writing and I want to get back to my roots and start 
back the habit of writing in one daily. Although I spent the summer dancing till dawn at 
Latin based clubs such as El convento or house music themed events, I look forward to 
getting back into a fitness routine that leaves me feeling great and energized. Whether 
that’s trying new yoga flows, hitting the gym, starting to run again or maybe even taking 
a fitness class. This also looks like spending more time learning and cultivating skills in the 
topics I am passionate about such as fashion, creative writing or modeling. It can be so 
easy to get sucked into social media and the news and keeping up with other people's work 
that it leaves you no time to create your own ideas, your own work and practice personal 
skills. My most important goal is to create more than I consume. Don’t get me wrong - I 
still plan on having fun but there is something so beautiful a 
bout taking advantage of time slowing down and being able to slow down with it.  
I want to set myself up to have a good year in 2023 and the only way to do that  
is by ensuring that I’m taking the steps everyday within these next couple  
of months. That being said the steps do not have to be big or grand,  
a little step is still a step and a step in the right direction. 

Yours Truly, 

Ky’ana 
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There’s a million products out there out; finding the right one isn’t always the 
easiest. Marketers are good at what they do. It is their job to catch your attention, 
intrigue you, and reel you in. But how many times have you purchased products 
based on it’s advertisement only to keep it in the back of your back bar cupboard 
collecting dust. That’s happening way too often now… especially with the need for 
texture hair knowledge on the rise. There’re all these new texture products. They 
may smell great, but can they do the job? On top of that, everyone is now claiming 
to be a texture specialist… What does that really mean anyway? What texture? All 
texture? How much training have you had? Truth is, doesn’t matter the hair type, 
training should be continuous. But tell me, why are stylists who have taken one 
texture class teaching texture? They don’t even have the clientele base… yet they 
are teaching texture. And without the clientele how can you truly recommend 
products that have diverse capability? That’s why we pride ourselves on our Efe 
Approved program. 

Efe Approved is the beauty industry’s guide for professional products suitable 
for all hair types. Here at Efe Magazine, identifying textures is our specialty. We 
understand that product selection isn’t always easy. Efe Approved is a selection 
of professional beauty products tested by salon professionals on all hair types, 
achieving multiple styles. Only products with diverse capability are featured here.

As individuals continue to embrace their natural textures, we as an industry must 
provide products that cater to the multiple textures that make up the world today. 
Did you know that over 65% of the world’s population has some form of curly 
hair? That means that less than half of our population has straight hair, yet we as 
an industry have focused our product development, research and advertisement 
on the minority hair type. Why?

As the standards of beauty change, ensuring that all beauty is seen, recognized 
and celebrated, hair products must also see, recognize and celebrate all textures.  
It has been an exciting journey for the Efe Family to work with leading brands  
and uncover professional products with diverse capabilities.

Check out our selection. 
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1  Schwarzkopf Professional 

Good Bye Orange

2  Joico  
Curl Confidence

3  Authentic Beauty Concept  
Hydrate Mask

4  STMT Grooming Goods  
Classic Pomade

5  Matrix  
A Curl Can Dream

6  Schwarzkopf Professional  
Good Bye Yellow

APPROVED
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WAVY

3A 3B 3C

CURLY 

4A 4B 4C

COIL / KINK / ZIGZAG

GET YOUR EFE APPROVED 

SAMPLE BOX TODAY! 

www.efemagazine.com

DO
 Y

OU
 K

N
OW

 T
HE

 
CH

AR
AC

TE
RI

ST
IC

S 
OF

 E
AC

H 
 

CU
RL

 P
AT

TE
RN

?

59MAGAZINE MAGAZINE58 SEPT / OCT 2022



1-800-565-7721 | maritimebeautyshop.com

C O S M O P R O F B E A U T Y. C A

We Are Here To Bring You Inspiration,  
Education & Innovation Because 
EVERY ARTIST NEEDS AN ALLY.
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@canradbeauty

F l ow us

www.canrad.com • Phone: 416-663-7373 • 1-800-268-1905 

CELEBRATING 110 YEARS

SHOP YOUR WAY

BUSINESS
ADVISOR

PHONE-IN
877-566-3375

35+ STORE 
LOCATIONS

ONLINE AT
MODERNBEAUTY.COM

partners

VANCOUVER
604.251.7386

RICHMOND
604.273.7288

VICTORIA
250.381.1953

CALGARY
403.367.8888

SURREY
604.882.8033

KINGDOMBEAUTY.COM
KINGDOMBEAUTYSUPPLIES

KINGDOM BEAUTY
SALONS | BARBERSHOPS | BEAUTICIANS

HAVE A QUESTION? GIVE US A CALL - (1  800) 738 8666

partners



 

1.800.465.7965

 

WINDSOR      MISSISSAUGA      WOODBRIDGE     BARRIE     OTTAWA

SHOP ONLINE 24/7 

 VENUSBEAUTY.COM

partners

Education
Partners

Working towards an  
industry of inclusion.

Learn in-depth cutting techniques on all hair types 
from award-winning international stylists

@lamajbackwards@rodrigohairdresser @michelleoconnorbeauty

FREE STYLIST EDUCATION
AN INDUSTRY COLLABORATION BRINGING INCLUSIVE
HAIR TYPE EDUCATION TO ALL CANADIAN STYLISTS

IN COLLABORATION WITH

JAMES 
VALIANT

Celebrity stylist 
@sukis

RODRIGO 
ARANEDA 

2x NAHA winner &  
2022 Contessa winner

JAMAL 
EDMONDS

NAHA 2022 
Texture winner

MICHELLE 
O’CONNOR

5x NAHA 
winner

Sign Up 
Now!

TYPE 1 
1A-1C

TYPE 2 
2A-2C

@hairbyjamesvaliant

TYPE 4 
4A-4C

TYPE 3 
3A-3C





our new breathtaking collection made in 
collaboration with Jamie Dana

Scan to watch the 4 part 
docuseries about this special 

collaboration on Jamie’s 
YouTube channel! 

welcome to



SEE MORE FROM EFE MAGAZINE AT:
efemagazine.com and on social media

   @efemagazine


