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Pre-Bonded to protect even the most vulnerable grey fibers
100% grey coverage to cover even the most stubborn greys
Now in 22 shades with 4 new neutrals

SoColor Pre-Bonded
Extra Coverage
Fiber Protection + 100% Grey Coverage
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Become an Expert in Grey Coverage! 
Join Our Matrix Color Master Artist, 
Tania Easton for a FREE Digital Class







NEW 

COLORBALM
COLOR DEPOSITING CONDITIONERS 

ENHANCE YOUR COLOR AND CONDITION YOUR HAIR IN 5 MINUTES

6 natural-to-bold vegan shades for a serious mood boost.  
No damage, no fear. For all hair types. Color-treated or not.

GRADIENT



Interested in being part of Efe Magazine? We would love to partner with you! 
Contact us for more information: info@efemagazine.com

Thank you to our valued partners
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CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F
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72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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cosmoprofbeauty.com
1.888.241.3338

radiantbeautysupplies.com
905.318.4051

Visit www.maritimebeauty.com for more information.

maritimebeautyshop.com
1.800.565.7721

modernbeauty.com
1.877.566.3376

kingdombeauty.com
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1.800.334.6270
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1.800.265.9530

pearlon.com
1.800.334.6270

venusbeauty.com
1.800.465.7965

tbbs.ca
416.787.1211

Toronto Barber and Beauty Supply Since 1937
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And just like that, in a blink of an eye, 2021 is coming to an end. I love how a 
year unfolds so much of the unknown. With so much resting on your heart, 
time gives clarity to things that have lightly surfaced. I am grateful to have 
accomplished more than I could have ever imagined… I bought our dream 
home, published 6 new issues, launched the VZN Awards, did countless 
Zoom meetings, classes and one on one trainings. To say that my days were 
full is a bit of an understatement. But I enjoyed every minute of it. Also, in 
2021 my dad lost his battle to cancer; he was only 72. Watching cancer take 
over and consume his life was very difficult. Sharing the news was difficult. 
As I tried to navigate through all of my feelings, it was interesting to see how 
others made my moment about them. Now hear me out, as I am certain that 
I too am guilty of this...

“I know how you feel” A statement I feel that is thrown around far too 
loosely. “Feelings” are sometimes things that cannot be replicated. Even the 
same individual has no two experiences that are exactly the same.  

That said, not everyone will benefit from hearing your version of their story. 
Allow individuals to have their moment. Be it success, failure or grief. Know 
that there is a time and place for everything. Sometimes, people just need you 
to listen. Stop trying to trump one’s news with your news. It takes away from 
that person’s moment, and diminishes its relevance. You are now forcing 
one to listen to or celebrate your experience, imposing your moments. If 
they have been open enough to share with you, let the moment be theirs to 
celebrate, mourn or appreciate at that time. Hearing your story in the midst 
of things does not make them feel better. Learn to focus your empathy on 
listening. I’ve realized that listening is a skill far underrated by those who can 
only hear. Allow people their moments.

So here is my promise to you… 

I promise to listen, not just hear you, but really listen. Your needs as an 
industry are important to me, and as it is brought to my attention I will 
adjust. The success of our industry relies on our ability to listen to each other. 

I promise to address all things according to you and not me. 

I promise to be in the moment that you need me to be, to give you your time 
to be celebrated, to be loved or to respect your space.

I promise to remove any bias and celebrate all your wins. 

I promise that when our paths cross, you will meet Andrea Sampson the 
stylist first. 

I promise to be relatable, approachable and transparent. 

I promise to only be a part of this industry as long as I still love it as I did the 
first day I started. 

I promise not to let the burdens of my past effect the future. 

I promise to keep it real, even when keeping it real affects me. I’m going into 
2022 with absolute gratitude and consideration of others. 

I promise not to let the fear of others hold me back from creating the future 
I’ve promised you.

I promise to keep my promise.  

MY
PROMISE

editor
LETTER FROM OUR

ANDREA SAMPSON, EDITOR // 416.476.9900 //  
andreasampson@efemagazine.com  //  

 @andreasampsonefemagazine

Andrea Sampson
Addressing hair by texture not race. 
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Love your place 
in the world 

Photo: Andrea Sampson

FallFall 

F U N
WITH
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I feel like weather watching should be my new profession… 
Let me tell you, outdoor events are a new level of stress.  
As if just organizing an event isn’t stressful enough. But let’s 
add a “what if it rains?!” to the mix. OMGosh!  I woke up 
and checked the weather every day for one week.  I know, if 
it says “rain,” there is absolutely nothing I can do to change 
that. There isn’t a dance I could do or a song I could sing 
to get a different result. So, I crossed my fingers and said a 
few prayers and prepped for the day - and what a day it was! 
To just say that it was FUN is an understatement. Fall Fun 
with Efe magazine was nothing short of spectacular!! The 
10 minutes of heavy rain didn’t change that. Guests started 
arriving at 4pm. They were given the address to a nearby 
church where they parked and were then escorted to our 
secret location. They arrived to a private carnival filled with 
games, great food and music for everyone in the crowd. 

FallFall 

F U N
WITH
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But the night didn’t end there. For 
those who could stay, we roasted 
marshmallows and made smores 
over a bonfire while listening to 
some very cool indie music. It was a 
good way to keep warm while having 
great conversation. And those that 
had to head out left with beautiful 
memories, the latest issue of Efe 
magazine and a personalized smores 
kits that was also Efe approved.

Fall Fun with Efe was the first of many secret events we 
will host. Our goal here is to bring the industry together 
as often as we can to inspire in every way that we can. 
A big part of growth for artists is interacting with other 
artists. This is where you find mentors and mentees. 
Where new friendships are formed and bonds are made. 
It is where many ideas come to life. And most importantly, 
it is where we preserve the longevity of our industry. 
Cheers to laughter and much more fun. Stay tuned for the 
next one… It will be bigger and better.  

The food was incredible… I feel like we can only 
ever do food trucks from now on. It was perfection 
– a total game changer. It all started with a quick 
conversation with the guys at Food Truckin’ Events 
+ Catering. They recommended the Gourmet Guyz, 
who came with their food truck and boggled our 
taste buds with their unique menu options. The 

Let’s recap on the games… Total nostalgia! We had all the 
games you ever wanted to play at the fair as a child but your 
parents wouldn’t pay for. LOL! There was Plinko, Whack-a-
Mole, Basketball, Axe throwing and so much more. The best 
part was, all the winners got to walk away with some Efe 
Approved products. The more you played, the more samples 
you took home. A win/win for everyone. 

FallFall 

F U N
WITH

evening fan fav’ was the lobster Poutine…  
Yes, you read right, LOBSTER POUTINE!! OMGosh, delicious. It was bougie carnival 
food.  There were burgers, chicken sandwiches and fries; you know the ones with the 
perfect crisp?! Those ones. And for dessert, churros and ice cream.
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I think we can all agree that not one person has the same mindset now 
as when the pandemic started. The evaluation of life and life’s purpose is 
the driving force for almost everyone. This has caused a massive shift in 
our industry. Artists are now making moves as they see fit for themselves. 
With one of the biggest moves being the choice not to return to their 
salons, barbershops, spas etc. The “salon team” mentality is fading. The 
9 – 5er is gone. With the help of social media, we have now glamourized 
this underground world with images of penthouses and first-class flights. 
In reality, it’s just work and all we’re looking for is some stability. The 
basement Betty who was once frowned upon is now the desire of many. As 
we watched on social media,  artists return to somewhat of a regular life, the 
doors have been opened for judgment. And this caused a big divide within 
our industry, as though it was every artist for themselves. But that’s not 
who we are - artists thrive off the energy of other artists. So, I have to ask, 
are we setting ourselves up for failure? As a single mom, my side hustle was 
providing door-to-door salon services for clients, and most times I could 
bring my son. It was a win-win. I made cash and I spent time with my son. 
That is until clients started taking my time for granted. I would show up for 
appointments and they weren’t home yet. “OMG we’re still at the grocery 
store can you give me 20 minutes?” And my all-time favorite “Since you’re 
here, the rest of the girls also want a haircut.” Well excuse me, Karen, but I 
did not allot time for that.

Our industry is a bit of a mess right now. With the possibility of another 
lock down looming, we are faced with so many uncertainties. The reality is 
we need to come together instead of pushing further apart. Tell me though, 
where will the change lie… with the artists or the salon/shop owner?

We have spoken with many artists and they all seem to be on the same 
page. They love the thought of being in the salon, but they are not a fan 
of the rules and restrictions that come with it. The salon offers a high-
end experience and atmosphere that is part of the attraction for clients. 
“I love when clients interact with clients and the conversation becomes a 
group discussion. The laughter and the knowledge that travels the walls is 
unmatched by any service experience.” But in that same breath, the love 
they have for providing one-on-one services makes any travel worth it.  
“My clients love the intimate setting. It’s private, it’s one on one, it’s up close 
and personal. It really takes your relationship to the next level. And most 
importantly there are no distractions.” And clients are prepared to  
pay double the price for any service, allowing artists to make double the 
funds within the same time span. Which sounds almost too good to be true. 
Why wouldn’t anyone choose that?

We also had the pleasure of speaking with many salon/spa owners. “It’s hard 
to invest in people who won’t commit to you. Everyone wants to be their 
own boss and coddled at the same time. So many artists only have their 
foot part way in, it’s so easy for them to walk away. Leaving us to retrain and 
start again. I understand people leave, they grow and need change. But do it 
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It’s been crazy to watch what has happened to our industry over the last two 
years… And in that same breath, I must say “WOW, has it been two years?!” 
We have watched salons, barbershops and spas shut down by the dozens. 
And those who have the means to survive, still have lost. This pandemic has 
deepened the need for underground services and caused artists to find their 

own way. But, let’s be real - the “black market hairdresser” always existed, 
this isn’t new. Barbers, hairdressers and aestheticians made house calls long 
before the pandemic started and will continue long after for a lifestyle of fast 
money, convenience and flexibility.  

with some integrity. The industry is small, keep as many friends as you can. 
It’s not that we are not prepared to give and make many adjustments. We 
need artists to look at the bigger picture. Do I want a job or a career?” Barber 
shop owner Shawn Barbs says “being a part of a barbershop makes you 
family. If one of us struggles, we all struggle. We have regular team meetings 
and outings. I make sure I am more than a boss. We work on goal setting, 
independently and as a group. My goal is to create a positive environment 
where the coolest vibes live. Protect your team, only allow people who vibe 
with your team in. We get to know our shop family’s extended family. It’s 
not just an empty promise because I know It’s more than just what I say, I 
have to show them and then they will believe it. Be sure to lead by example, 
it makes everything you say stick”.

So, what I’m hearing is, this is not a COVID problem… Let’s stop pretending 
that it is. Let’s look at the changes that need to be made by all parties. 

I’m an entrepreneur. I am all for independence - but you cannot grow alone. 
Find your tribe. Maybe you didn’t belong where you were, but I promise you 
as an artist you do not belong alone. And often times we feel misunderstood 
and therefore mistreated. So, we find the smallest hole to crawl into not 
realizing this is destruction and not growth. Don’t get me wrong it is okay 
to move alone, I get some of my best work done then. But I often make time 
to gather with other creatives to fuel myself for my alone time. It’s about 
creating mental safe spaces to keep you healthy in any and all scenarios. 
I am not for or against anyone. I am just highlighting a commonly heard 
conversation. Take in what you will and move forward in whatever way 
serves you best. Just know, as anything, you will get whatever you put into it. 

" Find your tribe. Maybe you 
didn’t belong where you were, but I 
promise you as an artist you do not 

belong alone."
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NAEEMAH 
LAFOND
Naeemah LaFond is a Haitian-American, Brooklyn-born hair stylist. She is recognized internationally for 
creating iconic statement looks for fashion runways, global ad campaigns, and editorial stories. Naeemah is most 
known for her technical range in delivering everything from effortless looks to sculpted artwork, and for her 
versatility with all hair textures. Her creations have graced the runways of the likes of Christopher John Rogers, 
Monse, Fe Noel, and Sandy Liang. Among other notable publications, Naeemah’s work has been featured on the 
pages of Vogue, Glamour, Allure, Elle, and WWD. She is an on-air beauty expert, an international educator,  
and the Global Artistic Director for Amika, curating the aesthetic behind the brand’s diverse hair imagery.

How has COVID changed you?

I appreciate the value of my own time a lot more now. 
The pandemic showed us all how fragile our lives and our 
circumstances are. Within the blink of an eye, everything 
you know can be flipped on its head. The lesson in that is to 
appreciate each day and each moment. Take time to pour 
into yourself and make sure that you are enjoying life as 
much as you are making a living. 

What do you want to see happen within the beauty 
industry over the next 5 years?

I would love for diversity and inclusion within beauty to not 
be as polarizing of a topic as it is today. I hope that we can 
make some exponential progress within the next five years.  
I dream of a world where we can all do what we love without 
wondering if the color of our skin will be a roadblock. 

@naeemahlafond 
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NAEEMAH 
LAFOND

Why Amika?

I came to Amika because I wanted to be at the head 
of Artistic Direction for a mass luxury/professional 
brand. Amika was just a small, unknown startup 
brand at the time, so I felt that this would allow me 
the space to create something that I always thought 
was missing in the industry without the pressures 
of a large corporate entity. I wanted to help build 
something, and that’s the reason I came to Amika. 
However, I stayed because of the people and the 
company culture. Being surrounded by good people 
who inspire you and grow with you. You can’t ask for 
a better environment to flourish in. 

What’s next for you?

I’m riding the wave. I just like to focus on doing my 
work well, being a good person, and showing up fully 
– the rest will fall into place. I think when I retire, 
I will look at a bunch of interviews from my career 
and when this question is asked it’s always the same 
answer. Things are going well so far, so I’ll stick to 
that answer. 

"I dream of a world 
where we can all do what 

we love without wondering 
if the color of our skin 
will be a roadblock."
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DIGITAL: 

•   Let’s cut the hour long events… Content should be quick, concise 
and to the point. 30 minutes max.

•   Determine your audience… humanize your presentation. Allow for 
some banter with your audience. Pick three people to discuss their 
roles and what they are most excited to learn about during your 
presentation.

•   Send products or items in advance that will be presented. Ask your 
audience to test them before your event and choose a few to give 
feedback. This gives your audience real life feedback and not just a 
sales pitch.

•   UNMUTE!! Make it a conversation instead of a listening session. Give 
your audience the opportunity to be involved, have an opinion and 
give feedback.

•   Ask for questions ahead of time so you can recognize the viewer and 
engage them with an answer and a follow up question.

•   BE ON CAMERA – show up… get dressed, be ready, be present. So 
many are Zooming from bed and have so many distractions. Make 
being on camera a requirement. It allows for the presenter to have a 
real audience, see facial expressions and present accordingly. 

IN PERSON: 

•   It used to be the more the merrier. That is so not the case right now.  
So, let’s make it intimate and over the top. 

•   GO OUTDOORS: Do not underestimate the power of the great 
outdoors. So much can be done there. We get it “weather 
permitting.” Get tents, heaters and umbrellas. Let’s not let the 
restrictions of COVID push us further apart.

•   Indoors: Have a fantastic four. Four events, one day! In order to 
manage capacity, have your audience attend in smaller groups over 
hour long time periods, instead of one 4-5 hour event. Serve each 
group a limited amount of food and drink. In other words, perfect 
your event and replicate it four times over. From the presentation, 
to the foods and the swag bag. The only thing that changes is your 
audience. This can be done with a product launch, education or an 
industry mixer. 

•   1-on-1 lunch dates: Let’s bring back the personal connection of 
meeting face to face. Many have been alone for almost two years and 
they have a lot to say. Let’s do everyone a favour and connect with 
them.

OUT-OF-THE-BOX IDEAS  
for digital engagement and/or in-person events/education

It is no secret that digital is the way of the world. Over the 
last 20 years, we’ve gone from pens and notebooks to smart 
phones and tablets, storing information and capturing 
moments with the touch of one button. Swiping left to 
get what you need is a skill even toddlers have mastered. 
It turned into a leisure activity enjoyed by all, be it a video 
game or simply surfing the net. It was a fun option we all 
had. And then, as you know the pandemic happened and 
everything went virtual; meetings, interviews, launches, 
education and even shows and events. Life as we knew it 
would never be the same. At first, the excitement was so wild 
with virtual parties, group DJ sessions and free education. 
Everything was so over the top, everyone’s efforts were 
high, the energy was high, so engagement was high. There 
was nothing better than a Late night InstaGram live. You 
could literally talk about anything and there was an audience 
prepared to listen. It was like we all had our own television 
show and we were the stars of it. And it was cool at first… 
and then everyone became an expert in everything, with a 
platform to share their expertise. Everyone had an opinion 
on everything and judged everything. Then it wasn’t fun 
anymore, everything started to morph together. Business 
and pleasure. A typical day could look like Zoom meeting, 
Zoom meeting, Zoom meeting, followed by InstaGram lives, 
followed by Netflix… Blah. 

For the sake of everyone’s mental health, the only thing left 
to do was retreat. A social media break was on the menu 
for all. Whether it be a complete removal of the app or 
limiting yourself to an hour a day. The need to be unplugged 
is something we are all ready for. And even though social 
media is the way of the new world, it will never be the way 
it was. Because of our Zoom overload, parents are limiting 
screen time, not only for their kids, but for themselves. 
Which in turn limits engagement. People are focused on the 
need to be outside, active and most importantly present. 

But besides that, people want purposeful content. Their 
time is valuable and so social content should be too. And for 
too long a bunch of everything was just thrown at us, the 
same of the same. With no end to this Zoom world in sight, 
how do we navigate keeping our audience/staff engaged? 

We’ve heard it all… “I’ve never been so busy; every minute 
of my day is scheduled.” “It feels robotic. There’s no banter 
or office drama, just meetings. Sign in and sign out.” “This 
isn’t work life.” For the beauty professional behind the chair, 
there is nothing like being in a creative setting, learning and 
loving what you do. The need to touch and feel and smell 
the products is the difference between making the sale or 
not. We know the restrictions of the world have us feeling 
somewhat crippled and in-person events seem very distant, 
but they don’t have to be. Being an outside-the-box thinker 
has never been more important than it is today.

ZOOMED
OUT
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THE BEAUTY OF INCLUS ION

INCLUSION is the mix. 
DIVERSITY is making the mix work.

We stand for an inDustry of 

is cReating the
changeS

beauTy
todaY for a better tomorrow.

In

Efe Magazine

Inclusion
loVe and acceptance.
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Everyone knows the salon is your spot to shine. 
And although salons have only re-opened for a 
few months, the internet has become a safe haven 
for beauty experts around the world. 

The pandemic has forced many to get more 
familiar with Instagram, Facebook, and a slew of 
platforms that have allowed beauty professionals 
to thrive, even outside of the salon. 

The newest, and often the most underrated app 
in this industry circulating phones is TikTok. 
The app, which only launched in 2018, has 
around 1 billion users and counting - so how can 
something so new be so helpful to your clients’ 
beauty needs? 

BY  KEENA ALWAHAIDI

T A K E  I T  T O
Use hashtags: make it easy for 
clients, new and old, to find you  
on TikTok. Consider using hashtags 
that allow users to physically 
locate you and your salon: 
#montrealsalon, #vancitystylist, or 
#torontohairstylist. 

Try the trends: What song remixes 
are people adding to their TikToks? 
Is there a challenge you should 
participate in? These questions 
should be running through your 
mind if you want your videos to 
get enough views and engagement. 
Someone (or a few someones) might 
just head over to your page if you’re 
absorbing all that’s cool on TikTok. 

Recycle your best videos: If your 
reel did so well on Instagram, or if 
your Facebook tutorial was a huge 
success, is there a chance it could 
get the same traction on TikTok? 

Find out what the people want: 
Scope some accounts that are 
victorious in their TikTok ventures. 
What inspires you? What looks 
visually pleasing to you? Could 
similar ideas interest your own 
clients? Could they attract new ones? 

Find humour in the everyday: You 
might not be the biggest comedian, 
but don’t you hate when your clients 
have insane requests, or show up 
with hair so unwashed it looks two 
weeks old? Show it! Your fellow hair 
professionals might feel the same. 

ACCORDING TO WHO? 

Hairstylists, barbers, and beauty experts across 
the country have already begun flocking to the 
growing social media app in large numbers. Their 
success is measured in a few different ways. 

Take Zennkai Salon (@zennkaisalon) in 
Vancouver: the account, which features a 
different selection of their hairstylists, is keen 
on highlighting new industry products, posting 
mini tutorials, and going behind the scenes at 
their salon. The account currently sits at 64k 
followers, and features a couple of videos with 
views in the millions. 

What could be the reason behind so many 
followers, on a niche page that is so targeted 
towards one audience? 

The account features a little bit of everything, 
which is a good tactic to reach audiences of all 
kinds on the app. It doesn’t matter where you 
come from or what you want to see. Their videos 
relate to hair experts, clients, and people who are 
looking for product recommendations or tips. 

Diversity, appearing to be their strong suit, is the 
face of Zennkair salon’s TikTok account. 

But some hairstylists are more eager to show off 
hair trends - a great way to gain new clients and 
satisfy current ones too. 

@hairbysyria, owned by stylist Syria Tortora 
of Io Vivo Haircare, is home to a couple of 
TikTok’s best-kept curtain bang secrets. Three 
of her videos on the newest trend sit at millions 
of views, including one called “What to ask your 
hairstylist for”, where she encourages clients to 
get short curtain bangs, ask for soft layers, and 
texturized ends. 

The hairstyle can be seen on Tortora, as she 
flaunts it on camera exposing a bouncy blowout 
with curtain bangs that gained her thousands 
 of likes. 

She said that social media in general is 
“extremely helpful when it comes to getting 
your brand out there,” but in terms of audience, 
Tortora emphasized her biggest motto: “Know 
what your audience likes.” 

And that, she does. After her initial curtain 
bangs video, she made two more videos in 
relation to it: one responding to a TikToker’s 
inquiry on styling curtain bangs, and a how-to 
on 10-minute bouncy blowouts and curtain 
bangs styling. 

The difference between a platform like 
Instagram and an app like TikTok is that 
TikTok exhibits the moving visuals. These 
videos garnered Tortora questions, praise, 
and general insights about the hairstyle that’s 
influencing Gen-Z all around. 

TAKE IT FROM THE EXPERTS 

Toronto barber Carlos Bonifaz opened his own 
barbershop, Brazykuts Barbershop, when he 
was just 20 - during the outset of the pandemic. 

According to him, taking risks was the push 
that made his brand so different. “To be at a 
different level than everybody else, you can’t 
be doing safe things - you have to take the risk,” 
he said. 

For Bonifaz, TikTok isn’t just a place to unwind 
and watch videos that pertain to his likes. It’s a 
teaching tool for barbers and hair professionals 
to seek advice from the best of the best. 

“On TikTok, I try to create the personality of a 
teacher because I do barbering classes,” he said. 
“When it comes to that, I try and post more 
haircut tutorials, haircut videos, and how to 
do certain things. Because there are so many 
people out there asking me, ‘How do you do 
this, how do you do that?’”

His TikTok handle, @brazykuts, is close to 
reaching 10k followers and his videos receive 
tens of thousands of views per post. His motto 
with these posts is simple: “People feed off of 
energy. If you give good energy, people will 
start to vibe with it.” 

And that energy is unparalleled in his often 
motivational TikToks, where he gives advice 
and tips to barbers, or showcases barbering 
techniques in short videos set in his shop. His 
most famous video, reaching 1.6 million views, 
is entitled “How to save a beard 101” - a tutorial 
on a client who had severe burns, and couldn’t 
find a way to keep his beard. 

In it, Bonifaz works around the burns to 
create an effortless look around the client’s 
burn marks. He credits the video’s success to 
showcasing new, never seen-before content 
that isn’t common for barbers to post. “I knew 
it was going to do numbers because of the fact 
that it’s something that people have never seen 
before,” he said. 

Bonifaz said that people are “always looking for 
somebody to be inspired by.” It’s a perspective 
that lives deep in his art in person, and online. 

1/

2/

3/

4/

5/

“To be at a different level 
than everybody else, you 
can’t be doing safe things – 
you have to take the risk,”

       TOP 5 
TIKTOK TIPS: 
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Lipstick is a makeup staple. It can make any glam, simple 

every day or extravaganza, look beautifully complete. 

It’s a fun way to enhance your look and express your 

personal style. It can be intimidating at times to apply, 

but once done it is a perfect way to amplify up your look. 

Lipstick application doesn’t need to be as stressful as 

many may think. Here are some of our tricks to achieve 

the perfect lip.

Lipstick is one of the easiest ways to get a sophisticated and dramatic 

look no matter how glam your full makeup is. Lips are a prominent 

focal point of the face, especially with makeup.  These tips above will 

help you enhance your look when applying light or dramatic lips that 

look effortlessly beautiful lasting all day long. 

Some our favourite lip products can be found on our store 

SHOPDBCOSMETICS www.desideriobeauty.com. Best-selling lip 

combos we love for that everyday nude are: Lip Pencil “Sand”, Liquid 

Velvet Matte Lipstick “Obsession” & “Tenacity”, Vinyl Lip Shine “Butter 

Rum” & “Champagne”. We love a good lip we can trust all day.

MAKE UP WITH NATALIA FARAHMAND
[OWNER @DESIDERIOBEAUTY ]

1 PREP: EXFOLIATE & MOISTURIZE

No matter what the art, a good prep of any canvas is always an 
irreplaceable key ingredient! Just like skin prep, lip prep also makes 
the world of a difference. Start by using a lip exfoliating scrub. If you 
cannot get one, brush your lips with a tooth brush. Various levels 
of exfoliation increase circulation to the lip area causing plumping, 
which is sure to work every time! Next, apply a thin layer of lip balm 
to moisturize and create a smooth base for your lips. This not only 
helps create a smooth primed canvas, but also assists in filling in any 
uneven spots. We recommend using a lip balm with sunscreen for 
most benefits. The product typically soaks in shortly after applying, 
but in case of any excess you can wipe off prior to applying your 
desired lip colour. You can also finish off the prep by applying a lip 
primer on top before the lipstick.

2 SET YOUR LIPS 

For maximum long-lasting lips, set your prep with a very light 
application of translucent powder. Less is more when using powder 
products. You will only need to lightly dust it on. This will lock in 
both the moisture and the lipstick.  

3 DON’T SKIP THE LIP PENCIL 

Using lip pencils can be intimidating, but creates a beautiful touch to 
perfecting your lips. Start by tracing your lips with a pencil either the 
same colour as your lipstick or one shade deeper for a more plump 
appearance. Begin at the centre or cupids bow, and work your way 
to the outer corners. Creating a clean border around is beneficial to 
avoid any potential bleeding, while defining the shape of your lips. 
We absolutely love our creamy, botanical Lip Pencils.

4 SMILE

We found the easiest trick to get a precise lip line is by tracing 
a close-mouth smile. This allows for the skin to stretch, helping 
achieve a smooth application. This has made things easier for us 
makeup artists.

5 CONTOUR FOR EXTRA POUT

If you are extra like we are, we love that extra pout! Contouring your 
lips is an old trick that makes a beautiful yet subtle difference. Draw 
five lines with the lip pencil prior to filling in the lip line, targeting the 
centre and two on each side of both the top and bottom of lip. This 
may not be an everyday but when done, it’s pout pout baby. 

6 COMBINE COLOURS

This tip is one of our favourites. Create the illusion of plump simply 
by combining tones. Using a lipstick one shade lighter in the centre 
gives the lips a gorgeous yet simpler way of achieving your desired 
pout. Start at the center, work your way to the outer corners with 
your desired colour.  Your base colour doesn’t need to be dark as 
long as the center shade is a lighter tone you will see the effect. If 
your top lip is naturally bigger, you can just apply lighter tone to the 
center of the bottom lip. Blend both colours together with brush for 
a seamless look. If you’re a fan of gloss like we are, you can also do 
this method with a lip shine a shade lighter. The sheen shine from a 
gloss will also give a beautiful light reflecting pout. Our favourite is 
our Vinyl Lip Shines, best-seller “Champagne” and “Butter Rum”.

7 BLOT OUT

Some lipsticks, liquid or not, can at times be tricky. It is best to slowly 
build up colour by lightly applying or dabbing, avoiding excess build 
up. If you seem to have an uneven tone application or excess lip 
colour that may appear blotchy, ensure you use a small brush to blot 
any areas that could use a spruce. 

8 LOVE, YOUR LIP LINER

This trick has been a game changer for us lip lovers. Once you 
apply your full lip colour and think you are complete, go back in 
to touch up your lip line. This will sharpen and even out any final 
imperfections, leaving you with a crisp lip. 

9 CONCEAL EDGES

Especially with bolder lip colours, it can be intimidating to get 
a clean border. Not to worry if you are still perfecting your lip 
applications. We have a great eraser tool in our kits, and that’s 
concealer! Using a small brush, you can clean the edges of your line 
for a cleaner, sharper line leaving you with flawless lips. 

10 BONUS: BECAUSE WE LOVE EXTRA

We have mastered highlighting and contouring so it goes naturally 
that this would be a major tip. This step is not only for the face, but 
perfectly ideal for lips too. Using a small size brush and bronzing 
powder one to two shades darker than your tone, contour under the 
centre of the bottom lip. To top off the perfect lip, add a very small 
bit of glow to highlight your cupids bow as a final step. This will give 
the illusion of achieving plumper lips.

Perfect 
The

LIP
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VIRTUAL 
LIFE

'S
SCHWARZKOPF PROFESSIONAL 

Good Bye Orange & Good Bye Yellow

We had front row seat to the Schwarzkopf Professional Good Bye 
Orange Shampoo launch. An addition to their already fabulous Good 
Bye Yellow Shampoo. We enjoyed our orange popcorn and gummies 
as we watched Western Education Supervisor Michelle Finlayson 
do product demonstrations neutralizing hair -  turning brassy 
into beautiful. It was fascinating to watch how quick the changes 
happened and how impactful the end results were. And what we 
loved most is that Good Bye Orange and Yellow are recommended 
for all hair types and textures. A presentation well done by Michelle, 
who kept a smile and her energy level high the entire time. Her 
before and after looks really showed the capabilities of the product. 
We look forward to getting our hands dirty with this one.

MATRIX

A Curl Can Dream

They had us at hello with a name like this…  
A Curl Can dream! All we wanted was for them  
to tell us more. And that they did as educator  
Pam Walmsley presented the line flawlessly.  
As she went through the features and benefits of 
the entire line, it was very refreshing to hear her 
address the many curl patterns that clients have. 
She also discussed the characteristics of each curl 
pattern and how each product can  be used to 
premium end results. A++ Matrix! We love when 
a product has diverse capabilities. Not to mention 
their vibrant and eye-catching packaging. It was 
a total home run. We then had the pleasure of 
Biolage artist Britney Foster taking us through 
everything Biolage. Did you know they have been 
around for 30 years? We are proud to be partnered 
with a brand that focuses on environmental 
sustainability and product performance for the 
beauty professional.   

KÉRASTASE 

It was one of our first times sitting in on a Kérastase presentation. What an 
elegant brand. From their packaging right down to their ingredients. National 
Education Manager Melissa Tedeschi did a well-presented educational session 
that took our Kérastase knowledge to another level. We are so excited to dive 
in and try our care package. Stay tuned, we think this will be great!
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FOUNDER

Thaddeus is an award-winning barber who merged into 
hairdressing after attending Vidal Sassoon (the pioneers of 
women's hairdressing). Over the years, he perfected his craft 
by spending countless hours in barbershops which led him to 
travel and teach in countries such as Spain, Czech Republic, 
England, Italy, Scotland, Hungary, France, Sweden, Romania, 
and Canada. Throughout this time, he's had the privilege 
to personally cut some of your favourite celebrities such as 
Drake, J Balvin, Big Sean and DVSN to name a few. 

EXPERIENCE

In 2017 Thaddeus was noticed by L'Oreal which lead him 
to become the National Men's Ambassador-Educator for 
them. In 2019, Thaddeus felt he needed to raise his standards 
of cutting skills so he moved to the Uk to attend Vidal 
Sassoon. This has allowed him to merge the gap between 
barbering and hairdressing. He's now back in North America 
to introduce you into his new world: GRADIENT (a platform 
for hair architecture and design. the fusion of knowledge, 
tools, and exploration).C
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HAIR/ LEAD DESIGNER:  THADDEUS
PHOTOGRAPHY: JONATHAN LAPADA    MODELS: KENNI, DANE, MALCOLM (FROM DULCEDO MODELS)

MAKEUP: GILLIAN OKOPNY      DIRECTOR/CAMERA OPERATOR : PRASHANNA JAYSEELAN
DOP: EVAN C. KING    GRIP: SUJAN NATHAN    SET DESIGNER: THADSHIGA      PRODUCTION: ALLAN GOMEZ
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GRADIENT
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GRADIENT
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BY  KY’ANA SAMPSON

Dear Diary,

It has been way too long since I’ve last written to you! 
Quick update on life; I am Still single, the VZN Awards 
came and conquered, GLOBAL WARMING, I’ve switched 
to oat milk and it is now holiday season. As you can see, 
I’ve been very busy. 

I haven’t quite decided how I feel about this holiday 
season. One side of me is so grateful and another 
part of me is bittersweet about it. I don’t usually 
like Holidays very much. They sort of bring a side of 
anxiousness out of me, where I find myself holding my 
breath until the new year has passed. 

Then there’s the other side of me that understands 
that it is a privilege to celebrate nonetheless and 
celebrate with family and friends by my side. I can 
say that there are a few things that I’ve always 

Dear Diary
loved about these times; the feeling of inhaling crisp air, 
quality time to love and be loved, cups of hot tea, the first 
snowfall and traditions.

 I think traditions keep people alive, gives them something 
to look forward to and can help some feel secure.  
My advice to myself going into this holiday season is; 

1. Be present wherever and however I celebrate
2. Breathe, breathe, breathe, and breathe some more 
3.  Enjoy the little moments because they won’t be  

here forever
4. Create a tradition that is just for me

Gratitude and patience are key. ESPECIALLY when 
several of my traditions involve being around family a lot 
more than I can typically handle. Wish me luck!

Yours Truly,

Ky’ana
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Thank you to our 2021 sponsors:

PMS 2695 PURPLE ON WHITE - LARGE SCALE

PMS 2695 PURPLE ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - LARGE SCALE

WHITE ON RICH BLACK - LARGE SCALE

RICH BLACK ON WHITE - LARGE SCALE

RICH BLACK ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - SMALL SCALE

WHITE ON RICH BLACK - SMALL SCALE

When it comes to hair, never underestimate the power of WATER.  
Yes, good old H2o. It is the foundation needed when caring for and 
styling all hair types. Water acts as a transporter for any styling 
products. The reason hair does not respond as needed, is due to the 
lack of water within the hair shaft. Properly hydrated hair will allow you 
to see the true capability and the characteristics of the hair. When hair 
lacks moisture (water) it is unable to be manipulated to any desired style 
without frizz or discomfort.

Are you familiar with layering products? This sets the foundation for 
successful styling. This should be done on all hair types. And the first 
product is water - lightly mist hair until you can see the natural and true 
formation of the hair strands. Water will equalize the porosity preparing 
the hair to now properly and evenly accept your secondary product. 
Based on your client’s hair needs, add a moisturizer/ leave in conditioner 
to soften and make hair manageable. Depending on hair type, dive in 

with a gel, mousse and or oil to create hold, volume and structure.  
Finish with hairspray, root lift or shine spray. For control, additional 
lift and shine, let’s get in the habit of layering products. It allows us to 
provide clients with an accurate styling regime that gives the best styling 
results for their hair type. As we know, no one head is the same and we 
have to teach our clients to address their hair with a script unique to 
them. Because truthfully and honestly you cannot properly achieve  
any style with just one product. 

STRAIGHT

2A 2B 2C

WAVY

3A 3B 3C

CURLY 

4A 4B 4C

COIL / KINK / ZIGZAG

DO YOU KNOW THE CHARACTERISTICS OF EACH CURL PATTERN?

GET YOUR EFE APPROVED 
SAMPLE BOX TODAY! 
www.efemagazine.com

holiday
MUST HAVES
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ALL ABOUT CURLS BOUNCY CREAM

A creamy, crunchless curl definition… Say that 
10 times fast. And the best part is, it’s for all curl 
types. But not as a first step. Once you’ve set 
the foundation to hydrate/equalize the porosity, 
now is when bouncy cream steps in. It defines, 
enhances and creates natural curl patterns. It is 
a great product to curl set, modifying the natural 
curl pattern to create a tighter or loser curl. It’s 
not sticky, there’s no crunch, and hair smells great!

REVLON PROFESSIONAL NUTRI 
COLOR FILTERS 

All colour should be this easy. Adding depth 
or changing a tone can happen in a matter of 
minutes. This product is great on all types. There 
are three things you will need to consider before 

you start. Hair texture, hair level and your client’s 
desired shade(s). This will help you decide how 
much decolourizing needs to be done. Not to 
worry though, the conditioning properties in 
the Nutri Color Filter not only transform colour, 
but the condition of the hair. Hair is soft and 
manageable after use. On coarse natural texture 
4C hair you will have to modify the cuticle for best 
results. Great porosity equalizer on relaxed hair, 
giving great shine and style ability. Enjoy controlled 
spot colouring and toning for creative play.

BC BONACURE MOISTURE 
KICK SPRAY CONDITIONER BY 
SCHWARZKOPF PROFESSIONAL 

Spray your hair into perfection. What we loved 
most is that you could use this product on the 
finest of fine hair and the coarsest of the coarse. 

As you know, all hair requires moisture and it is 
most difficult to find a leave-in conditioner that 
will hydrate fine hair without weighing it down 
and leaving it greasy. And this very same product 
sets the perfect foundation for coarse hair 
when layering products is a must. BC Bonacure 
Moisture Kick Spray Conditioner detangles, adds 
shine and helps with the manageability of any 
hair. As always, less is more and add as needed.

BC BONACURE PEPTIDE REPAIR 
RESCUE SEALED END BY 
SCHWARZKOPF PROFESSIONAL 

Seal away all your hair problems with Peptide 
Repair Rescue Sealed Ends. We all know the 
ends of your hair really determine the finished 
product. Tattered, fried ends make it impossible 
to curl, flat iron or even give shine. This is 

something that affects all hair types. Your hair 
type will determine your approach. On coarse 
hair (4A - C) we recommend that you set the 
foundation. Prep the hair with water or leave 
in conditioner. This will ensure hair has the 
proper hydration to accept products and reap 
the benefits. And on super fine hair, less is more. 
Sealed ends bring life to any hair type. The results 
are immediate, and who doesn’t love to have 
some instant gratification? This product gives 
beautiful bouncy curls or an amazing blowout. 

AMERICAN CREW  CLASSIC 
POMADE

If you asked any barber if they could only have 
one product on their shelf, it would be a pomade 
of some sort. The versatility of a pomade is 

endless. Whether you want a matte or shine, 
much can be achieved with it. The Classic 
Pomade gives the perfect hold and shine and is 
great on all hair types. Style and length of course 
play a big factor on how much and when it should 
be used. On short hair, any texture pomade helps 
to define and control. On longer hair, depending 
on the style, creativity goes a long way. 

JOICO DEFY DAMAGE  
PRO 1 & 2 SERIES

A bond protector, which can be used on 2A to 
4C hair types. The goal here is to protect the hair 
prior to a colour service. Which we did, getting 
amazing results. We also used the Defy Damage 
Pro Series 1, prior to a relaxer. We applied the 
product to areas that would be receiving an 

overlap of this chemical service. (mid lengths and 
ends). This provided a buffer that left the hair 
in optimal condition. We then applied the Pro 
Series 2 directly after the neutralizing shampoo, 
to condition and hydrate hair.

REVLON PROFESSIONAL UNIQ1

If you don’t have this product at your station, 
you are truly missing out. It detangles, hydrates 
and sets hair. Depending on your hair type, less 
is more, and more is more when needed. For 
straight hair it will eliminate fly-aways. For clients 
with curls, it will literally bring out every spiral. 
This is a foundation product, it will equalize the 
porosity in hair creating a platform for you to do 
whatever is next. For best results, apply to damp 
hair for maximum distribution.

Efe Approved products 
are good on ALL 

hair types.

holiday
MUST HAVES
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Deck the halls with foils and lightener 
fa la la la la la la la la 

Tis the season to do color 
Fa la la la la la la la 

Book appointments. get the hair done 
fa la la la la la la la la 

Sell your clients tons of hairspray 
Fa la la la la la la la 

Fill the shop with lots of coffee
Fa la la la la la la la 

Double staff and triple hours 
Fa la la la la la la la 

Sweeping floors and cleaning toilets 
Fa la la la la la la la 

Client love and Christmas presents
Fa la la la la la la la 

Deck the Halls
Hairdresser Style

Holiday Fun Word Search
TOBOGGAN  
BAKING  
CHRISTMASTREE 
ICESKATING  

SNOWBALLFIGHT  
SLEDDING 
FIREPLACE  
DECORATIONS  

SNOWMAN 
PARTY  
LIGHTS  
SECRETSANTA 

DRINKING  
CELEBRATING  
HOTCHOCOLATE 
DESSERTS  

EGGNOG  
MISTLETOE 
GIFTS  
TOYS  

STOCKINGS 
ELF  
FRIENDS  

F Z

G L

X S S E

N D T G

M D N O N Z

G Y E C I X

V N N I K T I D

U I G R I A O E

W Q K K F N K X G J

B T A Z C G S T G N

E H K B H K S E T N N Z

L B C T C A E C M O M Y

G Q S N H H D C I B G B O X

R H L S F R G I E R F B A A

P U X E N I V I I D L H S G T K

A K F D O R Q B S F E E C B C X

P R E H D W E D Y H T L C B F B V A

M T B K I M P S C H W M L O R L X I

F C Y W N N A L I I Z V Z A A R A I U E

L T S V A G N A Y U D U A I S B A T G O

N L L S X T K D C W L E D I V S T W T I H O

E J A T N A S T E R C E S I M A E R O I N T

J C J E P Y E H O T C H O C O L A T E E N O G S

S A O R G T O B O G G A N G I F T S G R E S N F

M I S T L E T O E D L D R I N K I N G H H V B T S H

V E Y E N J T U J N J S Z E U X S T R E S S E D Q F

Y Y X P

O W O W

T H P A

B T G T
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PROFESSIONAL ’S  SOURCE
FOR BEAUT Y SUPPLIES

K I N G D O M

WWW.KINGDOMBEAUTY.COM
KINGDOMBEAUTYSUPPLIES

SALONS | BARBERSHOPS | BEAUTICIANS

BEAUTY SUPPLIES

VANCOUVER
604.251.7386

RICHMOND
604.273.7288

VICTORIA
250.381.1953

CALGARY
403.367.8888

SURREY
604.882.8033

COLOR THE HOLIDAYS

PRODUCTS ON DEMAND FOR STYLISTS IN DEMAND

IN-STORE COSMOPROFBEAUTY.CA SALON CONSULTANT

@canradbeauty

F l ow us

www.canrad.com • Phone: 416-663-7373 • 1-800-268-1905 

 

1.800.465.7965

 

WINDSOR         MISSISSAUGA        WOODBRIDGE       BARRIE         OTTAWA

SHOP ONLINE 24/7 AT

 VENUSBEAUTY.COM



877-566-3376  | 

ABBOTSFORD  • AIRDRIE  • BURNABY  • C ALGARY  • COURTE NAY  • E DMONTON 

FORT MCMURR AY  • GR ANDE PR AIRIE  • K A MLOOPS  • KE LOWNA  • L ANGLE Y  • LETHBRIDGE

LLOYDMINSTE R  • ME DIC INE HAT  • NANAIMO  • NORTH VANCOUVE R  • RE D DE E R  • REGINA

RIC HMOND  • SASK ATOON  • SURRE Y  • VANCOUVE R  • VICTORIA  • WINNIPEG

MODERNBEAUT Y.COM
S H O P  O N L I N E  2 4 / 7  A T

1-800-565-7721 | maritimebeautyshop.com
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Education Partners
Working towards an industry of inclusion.

Find more online
efemagazine.com @efemagazine on  





SEE MORE FROM EFE MAGAZINE AT:
efemagazine.com and on social media   @efemagazine


