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ALL-IN-ONE
NEW

MEET OUR MULTI-BENEFIT SPRAY
TO ENHANCE SHINE, DETANGLE, 

FIGHT FRIZZ & MORE.

Infused with coconut oil.
Gentle & paraben free. Healthy hair & style at once. 



new!

Length
Goals
Extensions Perfector
Multi-Benefit Styling Spray
Enables ease of blow-drying 
& faster detangling with  
450ºF heat protection.

•  5X easier  
to detangle

•  5X smoother
•  5X more  

conditioned hair*

total results

#LengthGoals *When used as a system of Shampoo, Conditioner and Leave-in

www.matrixprofessional.ca      
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• KIND TO YOUR HANDS*

• PARABEN-FREE
• CRUELTY-FREE PRODUCTS

*When using Bain de Terre conditioners as directed
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@canradbeauty

F l ow us

#CanRad
#CanRad
#CanRad
#CanRad
#CanRad
#CanRad

CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F

HEAD OFFICE:
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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cosmoprofbeauty.com
1.888.241.3338

radiantbeautysupplies.com
905.318.4051

Visit www.maritimebeauty.com for more information.

maritimebeautyshop.com
1.800.565.7721

modernbeauty.com
1.877.566.3376

kingdombeauty.com
1.800.738.8666

thewarehousebeauty.com
1.800.334.6270

valerieducharme.com
405-490-9030

windsorbeautysupply.com
1.800.265.9530

pearlon.com
1.800.334.6270

venusbeauty.com
1.800.465.7965

tbbs.ca
416.787.1211

Toronto Barber and Beauty Supply Since 1937
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editor

ANDREA SAMPSON, EDITOR // 416.476.9900 //  
andreasampson@efemagazine.com  //  
 @andreasampsonefemagazine

Andrea Sampson
Addressing hair by texture not race. 

Fun fact: I'm not really a planner… I actually hate making plans. My reasoning 
behind this is:  what if I wake up the next morning and feel like doing 
something else? I then feel obligated to the commitment I made. OMG… 
instant anxiety. So many thoughts run through my head. Then I overthink it 
and before I know it, it’s bad from every angle. So, I stopped planning and it 
was the best thing I ever did. And when I say “stop planning” I mean socially. 
Everything else in my life is planned or scheduled. 

That being said, one of the best things I ever did, was plan through the 
pandemic… Even socially. LOL. Some of my best creations came about during 
this past year. I did not allow the uncertainties of the world to have me 
standing still. My VZN was clear. 

But, am I crazy or what? Did I think that just because I was planning an event 
that when it came around to my show date, things would open up  
and restrictions would be lifted? Absolutely.

I was certain a year ago when I launched the VZN awards this $h%t would 
be over. Based on what the world leaders said over a year ago, we just needed 
two weeks to flatten the curve. So here we are, July 2021 and we’re not there 
yet. But just because the world isn’t ready yet, doesn’t mean that I don’t have 
be. And right now, it literally feels like the whole world is watching me… 
waiting for me to F&%K up or give up. Neither are my style, by the way.  
 I understand the importance of me creating a life by myself for myself. 

So, as we launch what will be one of the biggest events in the beauty industry, 
I am grateful for the time the pandemic gave me to plan.

#VZNAWARDS 

"Unbusy" yourself.

LETTER FROM OUR

PHOTO  CREDIT: MACIEJ KONIUSZY
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For many stylists and clients alike, returning to 
the salons is the first of many stresses after the 
pandemic comes to an end. Finding ways to have 
a safe return and make yourself, your team and 
your clients comfortable will be a feat. 

Having said that, it’ll just as well be a triumph. But 
getting balance between safety, normality, and 
comfort will take effort and responsibility. Your 
clients will be wondering what to expect, and you 
might be wondering how you can fulfill those 
expectations. 

Hairstylist, beauty expert, and salon owner 
Salvatore Leonetti knows what this will be like. 
He owns Salvatore Leonetti Salon in Toronto, 
Ont. and has appeared on a slew of television 
shows like Cityline and segments at  
The Shopping Channel. 

Through the pandemic, appearing on television 
has been much of “creating content to help 
people with their everyday at home, and dealing 
with any challenges they may have in this current 
situation.” But his salon has been closed since 
November, and had been closed for 5 months last 
year prior. 

BY  KEENA ALWAHAIDI

The Return
T H E  S T R E S S  O F

Like many beauty professionals in the industry, 
the way he maneuvers everyday endeavours has 
shifted. Post-pandemic, he also has a few ideas 
on how the future of hair might look when things 
return to normal. “The concern I think for a lot 
of salon owners now is a stylist thinking that this 
is a future and not wanting to go back working 
in a structured environment like a hair salon, and 
having to pay commission and all that stuff.” 

Leonetti says many salon owners are thinking 
about what the “new roadmap” is going to look 
like for a hair salon. Coming back to the salon 
is exciting, but he says there will be different 
avenues of approaching clients after the 
pandemic. “The client has gone from, how do I 
style my own hair for a Zoom meeting?’ or, ‘how 
can I cut my son’s hair, my daughter’s hair? How 
can I make my curly hair look vibrant,’ to now 
asking for: ‘what do I ask for when I go back?’”

There could be a multitude of scenarios that 
will arise as people return to the chairs. He 
advises that stylists “allot a few extra minutes” 
in appointments in order to sort through their 
clients’ new needs. 

At the same time, many have been getting 
familiar with tools and resources that they could 
be using post-pandemic. One of them is social 
media and connecting with clients through 
images.

“It’s become our portfolios. We used to go do a 
job with an agency or try to get into an agency, 
the first thing they said is ‘build your portfolio.’ 
Now, they just want to see your Insta’.  

“Our biggest kind of content is the stuff that we 
do, and the hair that we do,” he says. Coming 
back to the salon will mean taking advantage 
of the platform he does this through, which is 
essentially the work he does behind the chair. 

Being in the salon will mean taking full advantage 
of all that it has to offer – including showcasing 
that to social media followers. It’s a tool that’ll 
“help rebuild yourself again,” says Leonetti. 

Efe’s re-opening tips: 
Be creative with as little contact as possible

We’re all familiar with keeping 6 feet apart by 
now, and in your own salons as well. “You’ve got 
to get creative with your space,” says Leonetti. 
He suggests stretching hours, opening later, 
and not having everyone inside the salon at the 
same time. Consider how your salon will run 
with clients booking, waiting, and paying for 
appointments socially distanced. Ask yourself if 
your salon is equipped for this, and how you’ll 
maneuver it if your province has a set capacity  
on how many people can enter your business  
at once.  

UPDATE YOUR WEBSITE BEFORE  
RE-OPENING 

You’ll need to hype returning clients up for 
returning, and potentially scoop up some new 
ones with some re-opening announcements 
on your salon’s website. Before you’re back to 
business and finally behind your chair, include 
a FAQ page about re-opening on your website. 

If your clients are apprehensive about coming 
back, they’ll get a little info about how you plan 
on returning safely. Make sure all other info is 
current and accurate and let your clients know 
what other ways they can support you – and how 
you can support them. 

PLAN FOR POTENTIAL RE-CLOSURES

Since this pandemic has had its ups and downs, 
it’s not unheard of if your province announces 
another lockdown. From what we’ve learned, 
your business doesn’t have to be entirely 
shutdown if you can’t always be there in person. 
“I’ve heard of some businesses actually doing the 
whole ‘I’m there from 12 to 2, you can drop in.’ 
There are different ways of allocating your time 
to it.” Says Leonetti. This, along with focusing on 
retailing, could help prepare for the worst in case 
uncertainity lies in the future.   

SET UP AN ECOMMERCE STORE AND 
SELL MORE PRODUCTS ONLINE   

There’s much to be said about promoting 
product and selling it online. During the 

pandemic, Leonetti and his salon have sold many 
colour kits to clients at home. “We’ve maintained 
a level of communication back and forth, to sell 
people products still and to give any suggestions 
that they may have on any sort of haircare.” 
If you’re not receiving as many clients as you 
anticipated in store, they’re probably pretty 
familiar with this course of action. Use that to 
your advantage and gain extra income from what 
you might be losing inside your salon. 

THINK ABOUT HEALTH TRACKING  
AND CONTACT TRACING 

Some of us may have a federal COVID-19 contact 
app on our smartphones. But to find ways to 
further make us feel safe, it could be a good tool 
to bring into your business. This could go for 
your clients and your staff, giving both parties a 
sense of peace and protection. There are apps 
and sites like Canatrace or covidcontrol.ca that 
make it easy to implement the process into your 
business. Clients can upload their information 
and you’ll know who’s coming in and out of  
your salon. 
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Dear Industry,
It’s been about a year since you all posted a little black square on your InstaGram page stating claims 
that you see us and hear us. A year since you made a promise to diversify. A promise that you would to 
be inclusive and intentional. You committed to change, yet everything seems very the same. But let’s 
be clear, this isn’t just a black and white thing. This is an “everyone” thing. We feel now more than ever 
there is a divide. Just about every culture has spoken up and out on the lack of representation that is 
the beauty industry. Allow them to see themselves.

Here’s why representation matters. First and foremost, our industry consists of more than  
one demographic. 

We must remove the stigma to better understand what racism looks like within the beauty industry. 
Many people tend to understand racism as an individual act of racial bias and hatred. This is not the 
case. Once we shift away from this understanding, it is far easier to see racism in everyday life.  
The key is to change our understanding about racism as ‘individual action’ to one that is embedded 
in our culture, in individuals, and in our systems of education, justice, business, health care, and 
government. This way, we will develop a far better understanding of what ‘systemic racism’ means. 

Ignorance perpetuates ignorance…

It is no longer acceptable to use ignorance as a reason to not progress. It is time we created a  
stage that looks like the rest of the world. Starting with General managers, VP’s, directors, etc. 

It has been a long time coming, and the BIPOC community has been anxiously waiting to truly be  
a part of the beauty industry. To jump in and get their hands dirty (literally), to be respected, to be 
recognized, to truly be seen. Their knowledge and expertise are not free. Shame on you if you have 
invited someone from the BIPOC community to educate and advance your team at the expense of  
their time. 

“Diversity is the mix. Inclusion is making the mix work” unknown

Here’s what happens when you diversify. It’s removes fear; as you will learn to have better 
understanding of others. It heightens your knowledge, as you are forced to learn more then  
you already know. It provides insight, as you will be given the opportunity to see life through a  
different lens. It gives you experience, allowing you to live outside of your boundaries. It makes you  
feel, giving you compassion for things that don’t affect you personally. You will consider others  
without thought and share without reservation. Yes, change is scary, but opening this door,  
does not mean you’re closing yours.  

Please know, we’re not here to point fingers; this is just a gentle reminder that we’re all still waiting. 

VIRTUAL LIFE
The show will go on...

'S
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Dedicated to empowering 
colorists, Schwarzkopf 
Professional has revamped 
their flagship color brand,  
IGORA ROYAL; showcasing  
a new-look streamlined 
portfolio with the same iconic 
high-performing formula.

THE RELAUNCH OF

Digital events don’t happen overnight. Much like an in-person event, there is so much planning 
that comes with the digital territory. It’s not as simple as just pressing the live button.  For the 
Pros at Schwarzkopf Professional it was a total 2 ½ months to pull together a digital relaunch of 
Igora Royal. Schwarzkopf Professional is committed to sustainability in packaging their same 
iconic formula but with a sexier and greener package. The relaunch was an opportunity to have 
a touch point with all of their hairdressers. They wanted to create something big, and that they 
did. They gave hairdressers an opportunity to connect and be engaged interactively in a digital 
space by having live chats during education sessions and discussions in the chat box. 
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It was education that would inspire the entire industry, as they 
had their award winning essential looks team Rossa Jurenas 
(@rossajurenas), Schwarzkopf Professional North American 
Color Director, and Robin LaChance (@robin_la_chance), 
Schwarzkopf Professional Essential Looks Artist, showcase 
the top 2021 trends adapted into wearable, everyday, salon 
friendly hair. They also had their top influencers Josie Vilay 
(@josievilay) and Shawna Russell (@hairbyshawna_russell) 
share priceless techniques and formulas. It was a day well spent 
with the Schwarzkopf Professional team. Congratulations to all 
those involved creating a day of magic for the industry.  
Well done.
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I had the privilege of being a judge of the L'Oréal colour trophy. 
I mean… I've been a judge before, but this experience was 
different. Though virtual, it felt very real. Up close and personal. 
What an honour to be part of the process where true industry 
leaders are recognized. Thank you L’Oreal for including us.
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COLOR TROPHY

MEN'S TRENDS

MASTER ELITE

On behalf of L’Oréal Professionnel, we would like to sincerely apologize for omitting the mention 
of CHRISTELLE PETIT & FANNY VILLENEUVE from salon Claudio Coiffure in the COLOR TROPHY 
category LIVE edition. Please note that an updated version of the show is now available on our 
L’Oréal Professionnel Canada YOUTUBE channel.
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NEXT GENERATION

On behalf of the entire 
L’Oréal Professionnel 
team, we would like to 
congratulate ALL FINALISTS.
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If longer lengths are apparent, then it will be 
necessary to section the top portion of the 
hair into a horseshoe sectioning.

With the #1 attachment comb and the clipper lever between the open and closed position 
cut a half inch above the previous section from one side of the head to the other. Next,  
with the #1 attachment comb and the clipper lever in the closed position cut on the previous 
section from one side of the head to the other. Use the 1/2 attachment comb-in the open,  
in-between and closed position to remove any line of demarcation in your previous section.

Tilt the head away at a 45-degree angle, using 
the #4 attachment comb start cutting from 
one side of the head to the other. Cut straight 
up the sides and back.

Cutting long hair lengths.

Saturate the top section of the haircut 
and form a T-Parting section. Use the 
“clipper over finger” technique (to mimic 
scissor cutting on longer lengths of hair) 
starting from the top back of the head 
cutting in a 90 degree angle creating a 
traveling guide working to center top of 
the head. Then cut using the center top 
length as a stationary guide over directing 
the remaining hair at front of head to 
mid center connecting to your guide. 
Blend the shorter lengths of hair into the 
longer lengths of hair on the back and 
sides of the head using clipper over comb 
techniques.

De-bulk against the grain using the #6 
attachment comb on the WAHL 5 Star 
Cordless Magic Clip starting from one side of 
the head and working to the other.

Using the 5 Star Cordless Detailer clean up the 
remaining hair at the bottom of haircut leaving 
a 1/4-inch guide of longer hair around the 
perimeter.

Using the 5 Star Finale finishing tool clean up 
 the remaining hair below your 1/4-inch guide. 

Once this is complete, use the 5 Star Cordless 
Detailer Li clean up the remaining hair of your 
1/4-inch guide.

Transitioning into the #2 attachment comb, 
continue keeping the head at a 45-degree 
angle, cut from one side of the head to another 
cutting straight up the sides and back. 

With the clipper in the open position, cut an 
inch above the soft guide line from one side 
of the head to the other. With the clipper 
lever between the open and closed position 
cut a half inch above the soft guide line from 
one side of the head to the other. With the #1 
attachment comb and the clipper lever in the 
open position cut one inch above the previous 
section from one side of the head to the other.

Create soft guide line with your Cordless Magic Clip. Adjust your clipper lever in the closed 
position, begin on one side of the head working towards the back of the head. Follow to center 
back of head repeat step on opposite side move towards you line until connected. 
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As we move into the haircut, we will be utilizing a “skip attachment comb technique”.  
Beginning with #6 Bulk Removal, #4 down to #2

WAHL 
NORTH 

AMERICAN 
FADE

STEP-BY-STEP
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AMONGST THE  
BEAUTY INDUSTRY

MAKE UP WITH  
NATALIA FARAHMAND

[OWNER @DESIDERIOBEAUTY ]

Many diverse groups of people from all walks of life use makeup, hair services and products on a frequent 

basis. However, the track record of the beauty industry shows the inability to satisfy the global demographic. 

A thinly veiled perception of beauty has been cast upon consumers giving false representation. Many have 

been conditioned to conform to western, euro-centric, heteronormative beauty standards. 

In recent years, the beauty industry has 
attempted to develop diversity mandates to 
address inclusivity. By investing in diverse 
communities regardless of race, religion, or 
gender we can address the elephant in the 
room while creating long term solutions that 
transcend trends or fads. This is not an easy 
conversation but evolution does not thrive upon 
comfortable dialogue. True beauty requires a 
mosaic of shared perspectives and experiences. 
Everyone deserves to feel represented, beautiful 
and most importantly confident in their own skin.

As our brand develops we have prided ourselves 
on our accomplishments addressing diversity 
and inclusivity through our product and service 
offerings. We’ve always dreamt of an industry 
that promoted inclusivity and diversity, and 
that’s where the Desiderio Beauty brand excels. 

Many times we are asked if we provide makeup 
for darker skin tones. How can you be a 
master of your craft without the knowledge 
or skill of working with every skin type? Being 
knowledgeable on all skin tones is critical as 
an artist or brand in this ever evolving era. A 
beautiful model of ours gave us feedback on 
makeup artists that often change her complexion 
and she didn’t want to look lighter than her 
actual tone. It was heartbreaking to hear and we 
made sure that she felt 100% confident in her 
skin. Every shade and skin type is beautiful, our 
passion is to highlight this beauty rather than 
conform to the status quo.

Rarely have we heard complaints or consumers 
even questioning why 85% of the cosmetic 
industry is catered to lighter skin. But when 
the focus shifts, it creates a discomfort for the 
masses in which there is lack of awareness and 
understanding. What we are driven to do, is not 
choose one over the other, but simply level the 
playing field in the beauty and cosmetic industry.

Many of us have seen countless branding 
based on lighter skin tones but a rainbow 
is only beautiful because of all the colors 
in the spectrum. Desiderio Beauty decided 

to create our own campaign shoot to show 
all the various beautiful souls that equally 
deserve to be seen and represented within our 
platform. It should never matter what your 
race, religion or gender is when it comes to 
your beauty needs. For example and as quoted 
by @collectiveforblackiranians, “Blackness is 
Transnational”. 

Lastly, let’s not forget to show value and 
appreciation to the land we are blessed to work 
on. Our brand has equally tried to give a platform 
to Indigenous communities whom are also often 
looked over. They have created and built the 
traditional bodies of land we have access to build 
our businesses on today. Acknowledging we are 
on this Indigenous land is paramount to evolving 
diversity and beauty. Follow @santeesiouxx 
to learn more on Indigenous history. We are so 
proud to be able to reach varying communities 
globally, by persevering to fight for everyone’s 
voices and equal rights! 

Inclusivity in the 
beauty industry is  
no longer optional,  
but a requirement.

Diversity

Beauty plays a key role in developing identity 
and fostering empowerment. Inclusivity in 
the beauty industry is no longer optional, but 
a requirement. Desiderio Beauty provides 
education for fellow makeup artists and 
hairstylists as our contribution to evolving 
the diversity in beauty. Consistent visible 
representation is a major factor that can spark 
the positive changes in how we view the 
collective. Stay true to yourself and empower 
others, we are all in this together.

To learn more, please visit us on social media 
 @Desideriobeauty @Shopdbcosmetics.  
You can shop our products  
www.desideriobeauty.com. 
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C O V E R  
C O L L E 
C T I O N

HAIR:  ANDREA SAMPSON  

PHOTOGRAPHER:  WIOLETTA SUSKA

MAKEUP:  NATALIA FARAHMAND

MODEL:  DYUTI KHANNA 
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T H E  B E A U T Y  O F

Creating the changes  
in beauty today for 
 a better tomorrow.
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PMS 2695 PURPLE ON WHITE - LARGE SCALE

PMS 2695 PURPLE ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - LARGE SCALE

WHITE ON RICH BLACK - LARGE SCALE

RICH BLACK ON WHITE - LARGE SCALE

RICH BLACK ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - SMALL SCALE

WHITE ON RICH BLACK - SMALL SCALE

Our Gold Sponsor: Our Silver Sponsors:Location: 

Creating change, building passion,  
inspiring lives.

We are recognizing all things that influence us as artists.  
We are hair, make up, music, fashion, dance, photography, and visual arts.

By Artists for Artists. We are the VZN Awards.

Get your tickets today.

Visit www.efemagazine.com to register

NOW JULY 11TH 2021

TICKETS ARE FREE! CITY VIEW DRIVE-IN  
20 POLSON STREET
TORONTO
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Louie Fierro

With over 40+ years of experience, his work has been featured at 
major trade shows around the world. Fierro has extensive experience 
collaborating with major beauty corporations by developing new 
ideas for new trends in the industry, and his work has been featured 
in several print media publications. One of Fierro's main focuses 
is education – he has trained hairstylists and barbers from cities 
all across North America including New York, Los Angeles, Dallas, 
Vancouver, Montreal, Toronto and Europe. Louie Fierro is the official 
Education Coordinator for WAHL® Professional Canada.  CEO 
Bosscaddi corp 

Robert Sousa 

From television and film in Vancouver, BC, 
to editorial and runway in Miami, FL, to 
Educator and Education Director in Toronto, 
ON, Robert brings over 25 years experience 
in salon culture, lifestyle and beauty. For 
13 years, Robert served in the capacity of 
Academy Director for two renowned Beauty 
Academies in Toronto and Mississauga, ON, 
training both experienced and novice stylists. 
He is currently an independent artist at 
Lovoux in Leslieville, Toronto, ON. 

Marco Angelo

My name is Marco Angelo, owner of Fratelli's Salon. My love and 
passion for this industry is above all else and my work is proof of  
how much I've devoted to establish myself within it. At the end of  
the day I love doing what I do and I want nothing else but to do that.

Chadwin Bartley 

A community barber in Brampton, Ontario 
who has been barbering for 8 years. Starting 
off as a marketing specialist in his company ‘CB 
Squared’ he decided to utilize more of his time 
and learn to cut in order to be more effective in 
the business. That decision ultimately changed 
the course of his life and has made him a staple 
in the Toronto barbering community. Chadwin 
has created Canada's largest barber network, 
boasting a Database of 4000+ barbers from 
coast to coast. In 2016 he planned and executed 
the Canadian Barber Expo - the expo brought in 
over 400 guests and handed out $3000 worth 
of prize money. As a community leader, he has 
created the Beyond Barbering entrepreneurship 
program, teaching business, life skills and 
barbering to marginalized youths. The 
program's ultimate goal is to give participants 
a skill for life and get them job ready. With a 
limitless imagination and a passion for life, the 
figurative sky is the limit for Chadwin.

Tiffanie Pitimada

For over 20 years, Tiffanie has worked in the professional salon 
industry, holding positions in Marketing and Education, most 
recently as the North American Director of Education at Revlon 
Professional.  Her focus has always been on promoting the 
creativity and talent of the professional hairstylists, barbers and 
nail technicians she worked with.  Tiffanie has also sat on the ABA 
Board of Directors where she worked alongside peers that shared 
her passion for the professional beauty industry in Canada.

Our Judges
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Our Finalists

We did it! We have our first ever round of finalists for the VZN Awards. Words 
can't really express what this feels like. There have been so many "humbling" 
moments in this process. And it started the moment we received our first 
entry. I thought to myself: "Omgosh we're really having a show!"

It is with great pride and pleasure, that Efe Magazine created this platform for 
you. Thank you for the hundreds of submissions. Because of you, we have a 
show. We are so excited to welcome the first VZN awards finalists, EVER!  
You’ve made history! As well, we've introduced our first panel of judges.  
It was important for us to have an inclusive judging panel to ensure all work 
was equally seen and judged without bias or favor. And although the judging 
process was a little different than we had planned, it was perfect. Congrats to 
all the finalists and cheers to the up-and-coming winners. Last, to all those who 
submitted work. Thank you! Every single entry submitted was beautiful.

Avant Garde Nail Tech

Avant Garde Stylist

Braids Cornrows Singles

Amy Nguyen  

Ally House

Ally HouseKatarzyna Wolny

Doan Van Hau

Frank Cini

Frank CiniLiliya Leheta

Hoang Yen

Lisa Schoor

Janet Jackson

Hair by House, Sarnia, ON Taz Hair Co., Toronto, ON

Taz Hair Co., Toronto, ON JouJou Hair Studio, Toronto, ONHair by House, Sarnia, ON

Ally House @hairbyhouse

AVANT GARDE STYLIST, BRAIDS CORNROWS SINGLES, ONTARIO CANADIAN STYLIST, TEXTURE ARTIST 

“There’s no better way to get my name out there in the industry,” says Ally House. Although a finalist in four categories, she’s grateful for her nominations 
and speaks fondly of those she’s up against. “It’s an honour to even be classified with these people, because I’ve watched them for years win awards and 
I’ve always wanted it to be my time.” 

But House wouldn’t have braved the awards if it wasn’t for two people – the first being hairstylist Paul Pereira. He brought her attention to the VZN 
Awards, and she says she credits him with pushing her to submit for the competition. “I would have been so lost without his guidance.” Another force by 
her side was her photographer, explaining: “If it wasn’t for my photographer, I wouldn’t have entered so many categories!” 

As for the awards night itself, she’s most excited for the simple things: to celebrate the beauty industry and to see everyone she knows once again. 
“Because of COVID, we’re all so dark and heavy right now. I feel like this is something that’s finally going to lift people out of those clouds that they’re in.” 
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Barber of the Year

Make Up Artist  
of the Year

Heena Siddiqi Natalia Farahmand

Mikka Gia

Tay Atelier

Thad Jayaseelan Tevin Goodridge
Masters Hair Studio, Toronto/Vancouver

The Elegant Beauty Salon, Brampton ON

Zenden Hair, Vancouver BC

Education Supervisor, Western Canada Schwarzkopf

Freelance, ON

InStyle Salon & Spa, Aylmer ON

Valentini Hair Design, Guelph ON

Desiderio Beauty, Toronto ON

Tay Atelier @tayatelier

BARBER OF THE YEAR

The hair itself may be a big selling point at the VZN Awards for some, but for Tay Atelier it’s the 
astonishment of different art forms coming together. At other shows, he felt hair was the main 
show and appreciates the diversity of the VZN Awards. “I love that it’s focusing on other people 
that do amazing things in their industry, like dance, fashion, music.” 

When asked why he entered a submission, Atelier says it not only gives a chance to prove 
what you can do, but it’s a good platform to show new artists what they can be capable of. 
“It’s also what you can do to show other people who are new to the industry, or a hairstylist 
that wants to get into barbering. So I was like, ‘you know what? Let’s give this a shot.’” 

But the best part of the awards season for Atelier? Having his family members appreciate  
the work he does and to see what “actually happens” at shows like this one. “I want them  
to experience what our award shows are actually like, to be surrounded by people who are  
in love.”  

Colourist of the Year
Armineh Damanpak

Michelle Finlayson

Rossa Jurenas

Julio Rodriguez

Nicole Pede

Marlo Steenman

Rodrigo Araneda

Eastern  
Canadian 

Sylist

Heidi Kenny
Heidi Kenny Hair Studio, Yarmouth NS
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Multicultural Artist of the Year Multicultural Barber
Mikka Gia

Janet Jackson

Dustin Schumann Frank Cini

Freddy Sim

Rodrigo Arenada

Adrian Carew
Hair 91 Inc. Toronto, ON

Pedro Juan Gonzalez Berrios
Pedrito Navajas Barbers, Fergus ON

Thaddeus Jayaseelan
Gradient, Vancouver BC

Jessy Jin
Pomp and Proper Salon, Vancouver BC

Pedro Juan Gonzalez Berrios @p3dritonavajas_barber 

MULTICULTURAL BARBER

One reason Pedro Juan Gonzales wanted to be part of the VZN Awards was Efe’s 
involvement with the industry. “They help keep the industry moving forward. So,  
when I saw that they were coming in with their first awards, I wanted to be part of it.” 

Juan Gonzales owns Pedrito Navajas Barbershop in Fergus, Ont. With his experience, 
he’s competed in barbering competitions and shows over the years. His collection 
possesses a grand variety, revealing different styles that showcase what you can 
accomplish working with diverse hair types.   

The greatest honour is just being in the list of finalists in his category. “For me,  
just being a finalist is the most exciting thing that happened already for me.”  
He says. “Even winning or not winning – just being beside artists like Jayaseelan,  
like Gia, is just incredible for me. So, I feel like a winner just being beside them.  
It’s like a privilege for me.” 

Men's Clipper Cutting
Mikka Gia Tevin Goodridge Thaddeus Jayaseelan

Men's Long Hair
Marilyn Vendittelli Paul Pereira

Industry Hair and Esthetics, St. Catherines ON
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Quebec Stylist of the Year
Joanie Guay

Simon Pierre

Michael Dubuc

Rodrigo Arenada

Vibes Coiffure et Creations, Sagueney QC Olab Par Rodrigo, Montreal QC

Tamara Diluilo  
@tamaradilullo 

NAIL TECH OF THE YEAR

The collection that Tamara Dilullo 
submitted to the VZN Awards 
was something she was confident 
to showcase. “I thought it would 
just be something that I could 
easily do. Because I have a big 
variety of things that I create in 
terms of content. So I thought it 
would be a great opportunity to do 
something different.” An editorial 
nail artist, her collection highlights 
her aesthetic and detail, a look she 
describes as “quite stunning.” 

Dilullo isn’t new to beauty 
competitions. She, and her salon, 
Candy Nail Bar, have been finalists 
in several, and she’s even judged for 
a few too. The part that delights her 
most is that colleagues of hers from 
CND (the company she educates 
for) are finalists as well. 

But while being a finalist at the 
VZN Awards is something she 
looks forward to, she reveals her 
colleagues in Ontario have been 
weighing on her mind, realizing 
that they’re “having a hard time 
right now,” and hopes they’ll “get 
some relief and be able to re-open 
their small businesses.” 

Giovanni and Perri, Barrie ON

LGhairstyles, Aylmer ON

Valentini Hair Design, Guelph ON

Ontario Canadian Stylist
Adrian Carew

Frank Cini

Robin Bacon

Ally House

Lauren Green

Derrick Rutherford

Marilyn Vendittelli

Nail Tech of the Year

Jessica Goguen Sylvie Frigon Tamara Diluilo
Pamper & Polish Salon, Moncton NB Candy Nail Bar, Montreal QC Central  

Canadian 
Stylist

Lisa Schoor
Cutting Loose Hair Design, Winnipeg MB
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Sabino Di Tacchio Award
Marilyn Vendittelli

Nicole Pede

Rossa Jurenas

Marlo Steenman

Robin Bacon

Michelle Finlayson

Rodrigo Arenada

The Mensroom, Edmonton AB

Olab par Rodrigo, Montreal QC

Freelance

Bob+Paige Salon, Toronto ON

Solo Bace, Toronto ON

Stylist of the Year
Adrian Carew

Joey Marchese

Paul Pereira

Andrew Soares

Michelle Finlayson

Janet Jackson

Nicole Pede

Manny Dimi
Manolo Hair, Oakville ONExtension 

 Specialist  
of the Year

Sabino Di Tacchio Award
This honour is given to an award-winning stylist who creates without limitation. An individual who 
continues to break boundaries, challenge themselves, and push the industry to see past current 
trends. An artistic leader who understands the movement and structure of all hair types. This 
individual must be a creative thinker, trend setter and innovator. All nominated individuals must be 
previously award-winning stylists. .
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Western Canadian Stylist
Armineh Damanpak

Michelle Finlayson

Hannah Hewitt

Marlo Steenman

Hannah Hewitt @hairbyhanvancity 

WESTERN CANADA STYLIST

When Hannah Hewitt entered her collection in the VZN Awards, she remembered thinking:  
“I’ve got nothing to lose, so I might as well do it. You have to be in it to win it, is what I always say.” 

Hewitt is an independent hairstylist from Vancouver’s West End. While it’s her first time competing 
in the show, she’s excited to popularize her name a little more with clients. “People love it. It puts a 
lot of trust in you and for that client in the chair as well.” 

At a time of grief, shortly after the loss of her grandmother, Hewitt’s collection was inspired nature 
– walking around her neighbourhood some time afterwards. Her emotions run rampant in her 
collection: “dark and moody” in some aspects but boasting colour and brightness in the hair.  
“I remember Michelle – saying ‘creativity has to come from emotion,’ even if it’s happiness or 
sadness or fulfilment, it speaks a story.”  

Texture Artist
Adrian Carew

Frank Cini

Ally House Anthony Black

Dustin Schumann

Weave Artist

Dustin Schumann
Freelance, London ON

Student Talent
Keren Jackson  
Marwa Nabib

Fiorio Square One, Mississauga ON
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Often as stylists, we confuse density and texture. In order to ensure proper 
execution for any hair type, you must first identify these characteristics. 

Hair density refers to the number of strands you have on your head.  
The more strands you have, the higher your density is; the fewer the  
number of strands, the lower your density.

Textured hair is where strands create shape, like curves, spirals, zig 
zags or waves; hair is kinky, coily, curly or wavy. Knowing multiple hair 
textures means you can take the correct approach per hair type and set  
your expectations of what can be achieved with it.

Always take into consideration that one head of hair can have many different 
textures and densities. Each section may need different attention, and we 
cannot address them all the same. Ask yourself, how do I best modify the 
cuticle to get the end result I need?

Efe Approved is the beauty industry’s guide for professional products 
suitable for all hair types. Here at Efe Magazine, we welcome diversity,  
and identifying textures is our specialty. We understand that product 
selection isn’t always easy. Efe Approved is a selection of professional beauty 
products tested by salon professionals on all hair types, achieving multiple 
styles. Therefore, all Efe approved products are “must haves.” They diversify 
your product knowledge, they give your salon a wider range of product 
selection for different hair types.

DEFY DAMAGE PRO 1 & 2 SERIES BY JOICO 

A bond protector, which can be used on 2A to 4C hair types, the goal here is to protect 
the hair prior to a colour service. Which we did, getting amazing results. But we also 
use the Defy Damage Pro series 1, prior to a relaxer. Applying product to areas that 
would be receiving an overlap of this chemical service. (mid lengths and ends). This 
provided a buffer leaving hair in optimal condition. We then applied the Pro Series 2 
directly after the neutralizing shampoo, to condition and hydrate hair.

UNIQ1 BY REVLON 
PROFESSIONAL

If you don’t have this product at your 
station, you are truly missing out. 
It detangles, hydrates and sets hair. 
Depending on your hair type, less is more, 
and more is more when needed. For 
straight hair it will eliminate fly-aways. For 
clients with curls, it will literally bring out 
every spiral. This is a foundation product, 
it will equalize the porosity in hair creating 
a platform for you to do whatever is next. 
For best results, apply to damp hair for 
maximum distribution. 

BOUNCY CREAM BY ALL ABOUT CURLS

A creamy, crunchless curl definition… Say that 10 times 
fast. And the best part is, it’s for all curl types. But not 
as a first step. Let’s get familiar with layering products. 
Once you’ve set the foundation to hydrate/equalize the 
porosity, now is when bouncy cream steps in. It defines, 
enhances and creates natural curl patterns. It is a great 
product to curl set, modifying the natural curl pattern 
to create a tighter or loser curl. It’s not sticky, there’s  
no crunch, and hair smells great! 

BC BONACURE MOISTURE 
KICK SPRAY CONDITIONER BY 
SCHWARZKOPF PROFESSIONAL 

Spray your hair into perfection. What we loved 
most is that you could use this product on the 
finest of fine hair and the coarsest of the coarse. 
As you know, all hair requires moisture and it is 
most difficult to find a leave-in conditioner that 
will hydrate fine hair without weighing it down 
and leaving it greasy. And this very same product 
sets the perfect foundation for coarse hair 
when layering products is a must. BC Bonacure 
Moisture Kick Spray Conditioner detangles, adds 
shine and helps with the manageability of any 
hair. As always, less is more and add as needed.

NUTRI COLOR FILTERS BY 
REVLON PROFESSIONAL  

All colour should be this easy. Adding depth 
or changing a tone can happen in a matter 
of minutes. This product is great on all 
types. There are three things you will need 
to consider before you start. Hair texture, 
hair level and your client’s desired shade(s). 
This will help you decide how much 
decolourizing needs to be done. Not to 
worry though, the conditioning properties 
in the Nutri Color Filter not only transform colour, but the 
condition of the hair. Hair is soft and manageable after 
use. On coarse natural texture 4C hair you will have to 
modify the cuticle for best results. Great porosity equalizer 
on relaxed hair, giving great shine and style ability. Enjoy 
controlled spot colouring and toning for creative play.

BC BONACURE PEPTIDE REPAIR RESCUE 
SEALED ENDS BY SCHWARZKOPF 
PROFESSIONAL 

Seal away all your hair problems with Peptide Repair 
Rescue Sealed Ends. We all know the ends of your hair 
really determine the finished product. Tattered, fried 
ends make it impossible to curl, flat iron or even give 
shine. This is something that effects all hair types. Your 
hair type will determine your approach. On coarse hair 
(4A - C) we recommend that you set the foundation. 
Prep the hair with water or leave in conditioner. This will 
ensure hair has the proper hydration to accept products 
and reap the benefits. And on super fine hair, less is more. 
Sealed Ends bring life to any hair type. The results are 
immediate, and who doesn’t love to have some instant 
gratification? This product gives beautiful bouncy curls  
or an amazing blowout. 

CLASSIC POMADE BY AMERICAN CREW 

If you ask any barber if they could only have one product 
on their shelf, it would be a pomade of some sort. The 
versatility of a pomade is endless. Whether you want a 
matte or shine, much can be achieved with it. The Classic 
Pomade gives the perfect hold and shine and is great on 
all hair types. Style and length of course play a big factor 
on how much and when it should be used. On short hair, 
any texture pomade helps to define and control. On longer 
hair, depending on the style, creativity goes a long way. 

STRAIGHT

2A 2B 2C

WAVY

3A 3B 3C

CURLY 

4A 4B 4C

COIL / KINK / ZIGZAG

DO YOU  
KNOW THE 

CHARACTERISTICS 
OF EACH CURL 

PATTERN?

GET YOUR EFE APPROVED 
SAMPLE BOX TODAY! 
www.efemagazine.com
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BY  KY’ANA SAMPSON

Dear Diary,

It’s safe to say I’ve accepted the fact that we may never leave the 
lockdown phase. We are expected to start opening back up slowly 
throughout the month, yet my hopes are not high and I plan on keeping 
it that way to prevent myself from feeling disappointment. 

However, on a brighter note, vaccinations have become more and more 
accessible to those who’d like it and maybe this is a step in the right 
direction. I advise everybody to do their research on each vaccination. 
Whether you are for or against vaccination, educating yourself is 
always a good idea. 

That being said, times are still uncertain but there is something about 
summer time that just lifts my spirits automatically. Whether the 
lockdown will be ongoing or not, there is plenty for me to look forward to 
this summer and I am choosing to only focus on the good. 

Dear Diary,
Instead of dwelling on the things we can’t change, we should put our 
energy into what we can control and watch how our perspective can 
shift to one of love, light and everything nice. 

For me, enjoying this summer looks like spending more time in nature 
and taking every opportunity I can to grow more in tune with myself. 
This means going on walks, more walks and walking some more – haha. 

All jokes aside, I have planned picnics, beach trips and exploring new 
hiking trails such as Albion Hills Conservation Park which has over 
50 km worth of trails to adventure into. Road Trips have always been 
fun to me as a way to bond with loved ones and enjoy some scenery. 
Why not travel out the city and right into clear lakes and fresh air!? 
One of the beaches on my checklist is Long Point Beach which looks as 
beautiful as sitting by the ocean in California. 

If there’s one thing I’ve learned, it’s that there is still so much beauty 
in my days and so much to do despite this pandemic. It would be silly  
of me to sit and wait for things to “go back to normal” when I can  
just create a new version of “normal” that I enjoy, possibly more  
than the old. 

XOXO

Ky’ana
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P RO F E SS I O N A L ’S  SOU RC E
F O R  B E AU T Y  SU P P L I E S

K I N G D O M

WWW.KINGDOMBEAUTY.COM
KINGDOMBEAUTYSUPPLIES

SALONS | BARBERSHOPS | BEAUTICIANS

BEAUTY SUPPLIES

SALONS | BARBERSHOPS | BEAUTICIANS

BEAUTY SUPPLIES

VANCOUVER
604.251.7386

RICHMOND
604.273.7288

VICTORIA
250.381.1953

CALGARY
403.367.8888

SURREY
604.882.8033

@canradbeauty

F l ow us

www.canrad.com • Phone: 416-663-7373 • 1-800-268-1905 

 

1.800.465.7965

 WINDSOR         MISSISSAUGA        WOODBRIDGE       BARRIE         OTTAWA

SHOP 24/7 ONLINE venusbeauty.com
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JOICO.CA

 NOMINATED FOR

BEST 
COLOUR 
LINE
Instantly restrengthens hair 
with up to 2x the shine*
*vs. untreated damaged hair

LUMISHINE
®

#LumiShineLove
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MODERNBEAUT Y.COM

A B B O T S F O R D  •  A I R D R I E  •  B U R N A BY  •  C A L GA RY  •  E D M O N T O N  •  F O R T M C M U R R AY
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Find more online
efemagazine.com @efemagazine on  



# MYBELIEF

Join the  
# AUTHENTICBEAUTYMOVEMENT

  

@authenticbeaut yconcept.ca

Authenticbeaut yconcept.ca

©2021 Henkel Canada Corporation, Mississauga, ON L5N 6C3

Our products are free from silicones,  

sulfate surfactants and parabens, instead  

utilizing powerful vegan ingredients. Carefully  

selected and combined, what we leave out  

is just as important as what we put in.  

#AuthenticBeautyMovement.

WHAT WE LEAVE  
OUT MEANS AS  
MUCH AS WHAT  
WE PUT IN.

Education Partners
Working towards an industry of inclusion.

1-800-565-7721 | maritimebeautyshop.com
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SEE MORE FROM EFE MAGAZINE AT:
efemagazine.com and on social media   @efemagazine


