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COLORBALM
COLOR DEPOSITING CONDITIONERS 

ENHANCE YOUR COLOR AND CONDITION YOUR HAIR IN 5 MINUTES

6 natural-to-bold vegan shades for a serious mood boost.  
No damage, no fear. For all hair types. Color-treated or not.
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System to protect and strengthen 
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revive over-processed hair
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CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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cosmoprofbeauty.com
1.888.241.3338

radiantbeautysupplies.com
905.318.4051

Visit www.maritimebeauty.com for more information.

maritimebeautyshop.com
1.800.565.7721

modernbeauty.com
1.877.566.3376

kingdombeauty.com
1.800.738.8666

thewarehousebeauty.com
1.800.334.6270

valerieducharme.com
405-490-9030

windsorbeautysupply.com
1.800.265.9530

pearlon.com
1.800.334.6270

venusbeauty.com
1.800.465.7965

tbbs.ca
416.787.1211

Toronto Barber and Beauty Supply Since 1937
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editor ANDREA SAMPSON, EDITOR // 416.476.9900 //  
andreasampson@efemagazine.com  //  
 @andreasampsonefemagazine

Andrea Sampson
Addressing hair by texture not race. 

I’m sure you are all too familiar with the phrase:  
“TOO GOOD TO BE TRUE.” We’ve all felt it. Something 
must be wrong. But, let me propose something, instead 
of resisting the gifts you are receiving, I want you to first 
think: “wow this is everything I have ever worked for.” 
Then I want you to remember the moment you asked  
for what you’ve received, and enjoy it. 

Did you know… Everything you are going through 
in life right now, you manifested? Consciously or 
unconsciously, you summoned your current situations to 
you. It is time to create meaning in your life. A question 
I ask myself daily is: “do I know more about my world 
today than I did yesterday?”

If for some reason my answer is no, I find something 
to learn. I’ve realized that everything that I’ve thought, 
done or am currently doing has been accomplished by 
someone before me. However, that doesn’t mean I am 
not innovating. It is my job to make everything that  
I am doing, my own. 

There are lot of pressures when producing a magazine. 
Everything always has to be better than the last or 
what’s the point? The uncertainty of the world is scary 
for all but I refuse to carry the burden of other people’s 
fears. Someone once told me: “you are as successful as 
the people surrounding you,” which in turn made me 
evaluate the people in my circle. When my surroundings 
changed, I changed, and my life changed. What made 
the biggest difference was having people who believed 
in and supported me. Even when they didn’t completely 
understand my thought process, they believed I was 
capable. And I believe that makes all the difference.  
So, my advice to you is, surround yourself with believers. 
A believer of you, but also a believer of themselves. And 
on your journey to greatness, support, mirror and admire. 

Protect your energy.
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Surround yourself with believers.
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Roodica and I were inspired by Goldwell's 2021 hair colour style collection "Equillibrium". Equillibrium is a state of 
balance between opposing forces. The trend reflects socio-economic conditions but provides optimism. We see fluid cuts, 

gently illuminated colours, artfully dishelveled textures all in harmony with the Pantone colour.

PHOTOGRAPHER:  MICHAEL BROWN   
HAIR: FRANK CINI /  HAIR COLOUR: RODICA HRISTU PRO HAIR GROUP 

MODELS:CLAIRE HAVLICEK, KAREN PASTRANA
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Amy Doary, renowned TV and entertainment PR consultant,  
hails the power of media outreach. If brands and people focus  
on it, she says there’s a better sense of credibility and legitimacy. 

That also may be why beauty professionals should be inclined to 
find better links to the media. Doary maintains the idea that PR 
representation can “position you as an expert and thought leader  
in your industry.” Having that connection to the media is a dire  
step many professionals might thank themselves for taking. 

“If you establish yourself that way, especially with certain media,  
and you build those relationships, they’ll call you back for stories  
that are maybe not about certain mascaras - which is maybe 
something you talked about - but maybe they’ll be a bigger issue,  
like sanitary practices of makeup artists, or something similar that 
maybe just isn’t exactly you talking about your specific skill.” 

She highlights that industry professionals can then be called in to 
speak on larger, wider issues within beauty. The public and the  
media begins to trust their word and their experiences. 

BY  KEENA ALWAHAIDI

“The thing about PR and publicity is that it  
gives a lot of structure to your communication.  
It makes it intentional, and purposeful.”

Amy Doary
P R  C O N S U L T A N T

“Whether it’s you on a panel, or it’s you in a media outlet, 
maybe it’s a salon owner talking about the state of the hair 
industry during COVID, or fall hair or nail trends. It spreads 
awareness for who you are, and if you are your brand, it gives 
you more exposure all together.” 

If you’re still wondering what media representation can  
do for you and your business, Doary encourages businesses 
to look at their skills and what they can take advantage of.  
In the beauty industry, the work is so visual that there’s much 
to get started with. 

Doary says these are the “best kinds of stories” for her. 

“9 times out of 10, you’re doing something that makes 
someone look physically different. If you’re doing an online 
piece, people can actually see what you’re doing and take 
tips from it. The beauty industry has lots of visually dynamic 
people and trends and materials. I’d say definitely take 
advantage of that.” 

And if you don’t know where to start, she points out that the 
beauty industry essentially paves itself into the arms of media 
representation. She gives credit to the many stories that lie 
waiting to be told, year in and year out.  

"The beauty industry  
has lots of visually 

dynamic people and 
trends and materials. 
I’d say definitely take 
advantage of that."
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1. CREATE GOOD CONTENT 

“That can be videos online, vlogs, something written on  
your LinkedIn. If you’re looking to get media coverage, you 
can put a link to the stuff you’ve created as part of your pitch 
in an email. It just shows where your mind is on certain topics 
and that you can articulate things about your industry or a 
certain subject matter. When you’re booking an interview, 
people will always search you online. Even if you’re not 
pitching yourself to a media outlet, if someone just hears  
of you and wants to talk to you, they will search you and  
see what’s out there. 

2. FIND KEY MESSAGING FOR YOUR BRAND

“Key messaging is sort of like core values. They can be used 
as talking points. They’re a little more specific than a mission 
statement. They’re good to have in 
your back pocket and  
your key messages can change 
depending on the project you’re doing, 
or if you launch a new product or a 
new salon. That way, when you’re 
creating your content, it’s good to 
have those messages in mind. It can be 
a call to action, or it can just be more 
awareness. It can hone in on what 
kind of content you want to put out 
there. To give an interview example: If 
someone was going to interview you 
and you wanted people to remember one thing,  
what would that one thing be?”

3. BE INVOLVED IN YOUR COMMUNITY 

“Corporate social responsibility is how your brand relates  
to the community. Whatever makes sense for your brand or 
you personally as a business owner or entrepreneur. I think 
it’s important to show your customers and your clients where 
your head is at. That doesn’t mean a monetary donation.  
It just means using your platform, talking about issues,  
having a conversation, being on a panel. When you show 
where your business is at in terms of community partnership 
and advocacy, it helps clients know that they’re not just 

coming for a haircut – which is great – but also what the salon 
stands for. It can attract different clients, and it sounds corny, 
but it can also build a bit of community. It’s good PR.”  

4. START THINKING ABOUT PUBLICITY 

“I would encourage people to think about the next year 
and their business. When are you going to have something 
interesting that you can talk about? There’s going to  
be something - there’s going to be your store reopening,  
a cool photoshoot that you’re doing, there’s going to be a 
partnership coming up. COVID is an angle in itself, it really 
is. COVID has taken us all for a ride, let’s take COVID for 
a ride. The media still want to talk about COVID, they still 
want to talk to business owners about how it’s affected them, 
the challenges, how they’ve had triumphs. Think about when 

there might be a good story idea for 
some sort of media coverage and then 
think about pitching it. The worst thing 
they can do is say no.”

5.  CONNECT WITH OTHER PEOPLE 
IN YOUR INDUSTRY 

“You can always create brand-building 
opportunities yourself. Sometimes it’s 
easier to do it when you have a few 
people together. If you have a stylist 
from Toronto, one from Halifax, one 
from Calgary, and you promote it in 
your network, you can have some sort of 

panel that would talk about the current state of the industry 
in your community, the trends you see coming up – and invite 
people to join. It can be for charity, it can be free, you can try 
to market it and have people pay. If you want to be an expert 
in your industry and you’re not sure how, grab a couple of 
friends, get a solid idea and get it out there.”

“The beauty industry has timely milestones. Every year, 
there’s going to be fall beauty trends. Every year, there’s 
going to be holiday makeup tricks. There’s already built-in 
angles for media to want to talk to experts, thought leaders, 
hairdressers, nails techs, from the beauty industry.  
There’s a lot to work with.” 

AMY’S   
5 PR TIPS 

FOR YOUR 
BUSINESS 

The world isn’t going to change overnight.  
In fact, it takes the bravest of the brave to  
see that a change needs to be made, and 
actually implement it. It is also having the 

courage to stand by your words and create 
new trends that will shape the industry.  
Joico is doing just that. Incorporating 

inclusivity at all angles. For this project,  
their approach was to replicate the modern 
woman with no limitations. No specific age 
range, hair type, size etc. They were looking 

for the most authentic representation of 
women in today’s world. Here’s what the  
team had to say about their experience. 

AN  inclusive  
BEAUTY

EXPERIENCE
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What did you have to do differently? 

“This was almost easier to cast because we 
didn’t have to have any limitations. We were not 
bound by what the model ‘needs to be.’ It was 
so refreshing that when we casted the models, 
we didn’t have any boundaries. We wanted our 
brand to represent ALL women. We wanted to 
truly be modern, with an eye to the future.” 

What was the biggest challenge? 

“Our internal team was not particularly  
well-versed in working with all textures –  
we had different textures that we needed  
to embrace. Although it posed the  
biggest challenge, it was also our greatest 
opportunity to work with stylists outside  
of our brands to learn.” 

Favourite experience? 

“There was such amazing energy at prep.  
The collaboration of multiple artists who 
had the chance to share their knowledge was 
incredible. It was amazing to experience what 
can happen when you combine talent from all 
over. We had the pleasure of adding a few of 
the Efe Magazine educators to our team for the 
day. What a JOI! There were so many learning 
opportunities for everyone. From styling new 
hair types to the application of colour. We 
were able to watch all the artists dive into the 
unknown; it was incredible. Artists who weren’t 
familiar with 3C and 4C hair, got that experience. 
We’ve never had so many experts to bounce 
ideas off of, or talk things through with. It was  
a huge takeaway for everyone.”

Moving forward, will this be something that  
you’ll do with all of your campaigns? 

“Yes, this is our path moving forward. Not having 
specific requirements for models is key. We want 
people to know that everyone’s hair can be beautiful 
with the right products. This is the future but this 
is also the now. It’s an opportunity to see your 
brands perform on everyone and every person. It is 
important for clients to see themselves represented 
within our brand. Removing the standard model 
guidelines really opened our eyes to knowing that 
we were working on something special. There was 
a collective understanding of what we wanted this 
shoot to represent. There was an unspoken collective 
agreement that we would to come together and 
create something amazing. Our goal was to create a 
visual representation of the joi of healthy hair. We did 
that. We were able to achieve that joi throughout the 
day and the outcome will hopefully be a joiful feeling 
looking to the future of Joico.” 

CAMILLE BARTLEY:

“It was a first for me, 
working with a 
colour brand on a 
photo/video shoot. 
It was refreshing 
to see a brand 
intentionally have all 
women represented.  
They went above and beyond to also  
ensure the comfort and proper execution  
of hairstyling for everyone. The best part  
of the day was collaborating and learning 
from different artists. I think the best 
thing I have ever done in my career as a 
hairdresser was to ensure I knew how to 
work on all hair types.” 

AISHA LOOBIE:

“The industry 
didn’t always 
feel inclusive, 
especially since I 
chose to focus on a 
hair type that wasn’t 
very popular. And even 
though now there is more attention on my 
chosen expertise, I feel there is still a long 
way to go. However, having the opportunity 
to be a part of an inclusive shoot with such 
a big brand is a great example of the future 
of industry. It was a great pleasure to learn 
and share my knowledge.” 

artistsAN inclusive  
BEAUTY EXPERIENCE
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COLLECTION
BY  PAUL PEREIRA

PHOTOGRAPHER: IVAN OTTIS   HAIR: PAUL PEREIRA   STYLING: PAUL LANGILL
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Beautiful makeup looks aren’t just for the young beauty influencers. 

Women blessed with mature skin can have just as much glow with 

the right makeup essentials paired with suitable key tricks.  

As we age, our hormones change with us and we will  

inevitably start experiencing changes to our skin. When working 

with mature skin, we must remember the key: LESS IS MORE! From 

skin to eyes, we have shared some of our expertise with mature skin 

beauty hacks to create beautiful and flattering makeup looks. 

MAKEUP ON  
MATURE SKIN

MAKE UP WITH NATALIA FARAHMAND
[OWNER @DESIDERIOBEAUTY ]

1 THE RIGHT SKIN CARE ESSENTIALS

The key to glowing skin no matter what age your canvas is the skin 
care prep. Aside from hydration, it is equally as important to have a 
purifying skin care routine. Exfoliating your skin promotes new cell 
turnover, creating a smoother surface for your canvas. Especially 
with mature skin, you never want to take the short route. Always 
moisturize the skin and eye area, followed by primer after cleansing 
the skin. Using moisturizers and serums that contain hyaluronic acid 
helps the skin retain moisture giving it a more youthfully radiant 
appearance. A tinted moisturizer is also recommended – not too heavy 
and covers imperfections while leaving the face hydrated and fresh. 

2 SET MOISTURIZER 

You want to set your moisturizer, but you do not want to dry out 
the skin. Applying powders to set the makeup AFTER can cause 
severe drying on mature skin. Setting your moisturizer locks in the 
hydration and creates a glowing base for your clients from the start, 
without needing a heavy set after. To set your moisturizer, ensure 
that you are only applying super fine powder to the areas that require 
it the most, such as T-zone areas that appear and contain more oils. 
A recommendation for products to use to set mature skin makeup 
is a matte blurring balm that keeps the skin’s texture smooth, or the 
Ben Nye Neutral Colorless Powder. It gives canvas a velvety looking 
finish, taking away shine without drying it out.

3 BRIGHTEN DARK SPOTS

Using peach colour correctors either before or mixed with your 
concealer helps significantly to brighten up dark spots and areas. 
Choosing lightweight concealers, up to two shades lighter than the 
skin tone is essential to prevent accentuating any existing fine lines 
or wrinkles. Avoid applying the concealer directly into areas with 
lines and textured skin, applying a small amount only in areas that 
really require it. For the under eye area, use small amounts where 
needed, such as the inner corners. For best results, blend with your 
finger tips or a small fluffy brush using patting motions only! Don’t 
swipe the product away; dab or pat. Remember less is more! Apply a 
small amount only in areas that really require it.

4 AVOID FULL COVERAGE FOUNDATIONS

Spot concealing is your best friend. We personally do not like to 
use foundation at all, especially on mature skin. We find tinted 
moisturizers with a bit of concealer works best to keep the skin 
fresh. Full coverage products may seem like a good idea to conceal. 
However, the heavier the foundation, the more chance of it 
emphasizing fine lines and imperfections. Liquid or whipped types 
of product applied with a small fluffy brush would be most ideal 
to achieve a near airbrush-like finish. Build up coverage in small 
amounts rather than putting heavy product on your clients’ face 
to begin with. It is easier to build slowly than to reverse a heavy 
application from the jump.

5 THE RIGHT BLUSH & BRONZER

Overtime our faces can lose definition, and blush is crucial for 
helping with this. Applying blush is a pick me up for any skin, and 
for mature skin blush on the apples of the cheeks will lift the cheeks 
to look plumper and more youthful. To keep the skin looking dewy, 
fresh, and hydrated, it is important to use blush and bronzer products 
carefully. Cream blushes and bronzers work beautifully to achieve 
this look. The formulas will melt and blend into the skin, rather 
than sitting on top like powders tend to do. Apply a light and soft 
application with a bronzer on the outer corners of the face to create 
dimension while maintaining a youthful glow. This blends some 
warmth without looking overdone. If you do not feel comfortable 
with creams, an extra fine and lightly shimmered powder blush will 
also set the makeup beautifully adding desired colour and a natural 
glow to the face. We love our @shopdbcosmetics Mineral Icing Sugar 
“Honey Ice” on our clients of all ages, creating instant rejuvenation!

6 AVOID HIGHLIGHTING!

Highlighting does as the word says. It highlights and amplifies 
wrinkles and fine lines which we are trying to avoid. To keep the 
skin looking fresh with little imperfections, avoid using any highlight 
products, especially powders! If you do want to add that additional 
bit of glow to pop the look, it is best recommended to use liquids or 
creams. You can mix with foundation to give a youthful glow or add 
a drop on top of the desired area to add just enough extra light and 
dimension. Your canvas’ skin should be glowing with the correct 
application of skin prep to this point, without having to have the 
need to add additional glow products. 

7 STICK WITH NATURAL TONE EYE LOOKS

Our main goal is to draw attention to the client’s features, without 
creating hard lines. Natural tones such as browns, nudes, taupe and 
light shimmers with a tad of white or ivory in the inner corners help 
brighten the eyes, making them appear more open and youthful.  
A softly shaped brow, filled with brow gel or soft pencil products 
would be best suited. Make sure whatever products you have in  
your kit, you brush out the brows after filling them in naturally.
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8 NATURAL LIP COLORS

Lips naturally tend to lose volume, shape and moisture as we get 
older. Natural tones topped with a gloss typically will give the 
 illusion of fuller looking lips. Try a lip liner one to two shades darker 
than your natural lip shade to softly line, fill and define the lips.  
You can top off the liner with a little matte lipstick that will keep the 
colour waterproof. Depending on your client’s preference, you can 
choose to finish with a sheer balm or gloss to keep a fresh look.  
We recommend trying our very own Desiderio Beauty Cosmetics 
Lip Pencils, Velvet Matte Liquid Lipsticks, and Vinyl Lip Shines 
perfect for a day to night waterproof lip. 

9 GIVE YOUR LASHES A BOOST

The eyes will forever tell a story. That is why this step is equally  
as important as the rest of the face! Start off by curling the lashes. 
With everything else, the lashes lose shape as we age as well.  
This will really lift your client’s eyes, seeming more open and larger. 
Since we minimize the use of powders to avoid amplifying fine lines,  
in many cases the under eyes will not be set the same. This requires 
the right mascara that will be non-transferable and smudge proof.  
A waterproof mascara of the artist’s choice would work best.  
Varying on your client’s comfort level, you can incorporate some 
natural looking strip lashes that are best suited to the face and eye 
shapes, enhancing the look further. 

10 MOST IMPORTANTLY: MAKE YOUR CLIENTS KNOW  
THEY ARE BEAUTIFUL!

Never mention your client’s skin or imperfections in front of them. 
Many of us have experienced personal care services where we were 
not made to feel “pretty enough” before the service. The nature of 
our art and work is to make people feel beautiful no matter what.  
You never want to call out imperfections, such as wrinkles or 
blemishes to your clients. They are there to feel good about 
themselves and our job is to deliver that feeling, which is why they 
have booked with you to begin with. After all, imperfection is truly 
unique beauty.

Making your skin radiant at any age consists of both skin care 

and what comes after. The ideology that flawless looking 

makeup for mature women is not a thing is over! You may 

have to alter your application techniques to compliment 

your canvas, but it’s absolutely achievable.   It is all about the 

products and tips that will keep your mature skin looking its 

best, and we hope these pointers have helped more people 

feel beautifully hopeful. 

To learn more of our tips and tricks, please contact  

us for our Desiderio Beauty One on One or small  

group classes. To shop, you can visit us on our website  

www.desideriobeauty.com, or all social media platforms  

@Desideriobeauty. Contact us through email  

info@desideriobeauty.com for inquiries and bookings.

Trends?  It’s ALL fair game!

What’s the newest trend? What is trending for hair this year?  What’s the most 
requested hairstyle? 

It’s these questions that hairstylists hear A LOT.  When you look back 
through the years and the decades it’s very easy to see what styles people 
sported, and what the most requested looks were.  They have been forever 
immortalized in photos and home videos. 

The big permed and hair sprayed, back-combed fringes of the 80’s,  
paired with shoulder pads and distressed faded denim.  

It’s the iconic and now mostly loathed Jennifer Anniston haircut, the ultra-
flat stuck to the head hair, the chunky highlights, the Victoria Beckham bob.  

You can see immediately what I am talking about without even seeing the 
pictures.  Fast forward to 2021, and trends are as accessible and disposable  
as a plastic water bottle.  Social media has given the world the chance to seek 
out styles that suit their whole being.  The possibilities are no longer limited 
to the texture of hair, the wave pattern, the colour, lifestyle – options are 
endless.  Of course, there will always be standouts, influenced by celebrities, 
fashion moguls, and influencers alike.  Fashion and hair have become a blend 
of everything, borrowing influences from both old and new applications.  

It has become a unique opportunity for hairstylists to be able to create 
customized looks and shapes for our guests.  The doors are open to bring 
influence from any style or colour into the salon world.  As hairstylists,  
we are able to use our creativity to best enhance someone’s overall image.   
Being able to assess our guests’ lifestyle, and daily routine allows us to give 
them a look that works with all facets of their life.  Most of the time, just 
because something is “trending” doesn’t mean it will look good on everyone.  
It’s up to us to find a unique way to bring those most sought-after trends 
into our guest’s hairstyle.  A great way is to recommend something with a 
similar feel, subtle changes in colour tone or application, adding of framing 
or layering around the face, or even adding just a few pieces of extensions  
may enhance a colour they already have.  The options are endless,  
and creativity has no limits in this ever-changing world of fashion! 

Something that never goes off trend if your clients need a change in colour, 
length or look, are extensions. They can dramatically change the overall 
look of anyone’s hair in a very short amount of time, ranging from up-styles 
to loose locks. The options and methods are endless, giving your client 
the ability to maintain the integrity of their hair whilst providing them the 
option for low or high commitment hairstyles. Because really, every client 
wants longer and fuller hair.

BY  ANTHONY  BLACK

WHAT'S   trending

Before Before Before

After After After
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LOVE
The crazy thing about LOVE is you don’t even know when it’s happening, until you 
are so far in that you can’t get out. You are so engulfed that nothing else matters.  
It’s intense and it’s messy but it's real. Every hairdresser/barber I have ever 
encountered has this kind of LOVE for our industry. So when I see our industry falling 
apart because these very passionate artists cannot express that love. It breaks my heart. 

Cause here's the thing… The beauty of this industry is our artists

What are we without them? They are the now and the later. They are our drive,  
our inspiration and our lifeline. Everything we create is for them. So creating a cover 
that was by artists for artists to celebrate all artists allowed us to shine the light on 
who really matters for the success of this industry. When we came together, even 
though the encounter was short and socially distanced, nothing else mattered. It was 
everything we needed to remind us why we are a part of this industry. We know times 
are tough and the feeling of defeat is real. But let’s remember who we are…

“We are hairdressers, no one’s cooler than we are, we were born that way. We’ve 
always been the most popular, best dressed and of course we’ve always rocked the best 
hair.  Today’s stylists are the most educated, the most daring and the most responsive 
to change. Therefore, we as an industry must move fast and be the change stylists are 
looking for. My idol, Vidal Sassoon, says “We are artists in the purest form, there are 
no short cuts. Our craft cannot be computerized, cannot be modified, it can only be 
real, and then and only then will you be acknowledged. If you do something, do it well.” 
Figure out where you fit in this industry and do it 100% with passion. Not everyone 
belongs behind the chair, you may not be an educator or a platform artist but you are 
you. Visualize everything. Have the end in mind and you will achieve it. Give the young 
opportunity, for they are the future of our industry, but give the old respect, as they 
have paved the way. Do not be afraid to use your imagination, as your imagination 
will expand your knowledge. Our type of artistry allows us to take from others and 
still make it our own.  It’s not the strongest who survive; it’s thoes most accepting of 
change... our industry is changing by the minute. Change with it. The art of hair is 
temporary and, in the moment... feel that, love that, create that, believe that. But most 
of all, remember to celebrate yourself and every accomplishment.”

Andrea Sampson C
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/ləv/  noun  An intense feeling of deep affection.
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Andrea Sampson   // @andreasampsonefemagazine

“I remember the exact moment I fell in love with hair. It was when I  
saw how a hairstyle could transform my face. I saw my once wild afro turn 
into this intricate braided design created just for me. I had goose bumps.  
Kind of a hot flash, and tears in my eyes. I didn’t really understand the 
feeling, I think I was too young at the time to understand that intensity, 
but I always remembered it. And whenever I would do hair, it would take 
me back to that moment. My hands were magic. For many people, hair was 
their first friend, their confidant, and their inspiration. As you developed 
new skills, your execution changed, and as you grow up, hair grows with 
you. Hair has always been a celebration, a party. Then Covid hit, and for 
a second made us feel like our industry lost its way. And just when you 
thought you knew everything there is to know about hair, it finds a way to 
surprise you and makes you remember why you fell in love in the first place. 

Being a Hairdresser is a fine line between perfection and greatness.  
You want everything to be perfect so you have to be great. It’s important to 
know your roots, but be innovative and move on. Some of us are unsupported 
but we do it anyways for the love of hair. It’s always best to follow your 
heart. True love for hair can never be outgrown. It is impossible. It's not a fad. 
Once you’re in, you have history, it's a friendship that only grows and matures 
over time. You laugh together and sometimes cry, because you never have to 
pretend with hair. Your feelings have never been clearer. The love is real.  
So, when you love hair, you don't have to wait your whole life for one 
moment, because every moment with hair is your whole life.”

When did you  
fall in love  

with hair?

We asked 
stylists...

Marco Angelo   // @marcoangelop

“At the age of 18 I was unsure of the career path I wanted to take and was 
thinking of transitioning into a different direction. During a conversation with 
my mother, she asked me to close my eyes and tell her what my favourite thing 
was and to say the first thing that came to my mind. My answer was “women 
and money.”  She suggested I try hairdressing since as a kid that is all I did; my 
hair. This is the reason I chose to pursue hairdressing. I went to a show that 
a friend of mine was modelling for and immediately knew this was a path for 
me. Six months into hair I did not find it challenging enough and was wanting 
to quit. My boss at the time did not allow me to quit. He said that he thought 
I was too good at hairdressing and that is why it was not a challenge. He then 
put me to the test to prove he was right. He asked me to style models for a 
photoshoot and then entered my photos to the NAHA Awards held in Los 
Angeles, under the student of the year category. Getting together five models, 
a makeup artist and photographers was great excitement. After entering the 
awards, I was lucky enough to make it to the top 3 finalists.  That night was 
nerve-wracking and an absolute dream as I felt like a rockstar or an actor.  
The moment finally came and my name was called as the winner of the award.”
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Grant Gibson   // @grantcarsonhair 

“I wish it were a cliché love story about barbie dolls and a pair of craft 
scissors.  I started my career in a wee town outside of Glasgow, Scotland 
- I remember wanting to "try" it for the summer because I wasn't sure 
what I wanted to do with my life.   Fast forward two weeks later, I am 
explaining to my best friend that it's crazy!  You stand for 8+ hours a day 
with barely a break, breathe in these chemicals, have to be nice to people 
and never, ever, ever get to the washroom.  I couldn't see the enjoyment in 
that life but… I stuck it out, I gave it some more time, and when I started 
to understand the science behind hair, and the continuing education 
that is the industry, I immediately fell head over heels. From then on, 
it didn't matter how many times I didn't eat, didn't pee, didn't take a 
break… I was hooked and obsessed with how hair works, and how it can 
change someone else.  Shortly after, I enrolled in college and got certified 
as quickly as I could so I could be behind the chair doing what I love to 
do! Some things never change however, as I still don't love standing for 
8+ hours without a break but my love and complete admiration for the 
industry holds strong!”

Samantha Kwetio Lebel   // @samuraistylez  

“Hairstyling was meant to be a stepping stone for me; with no clear vision 
of my future, I decided to become a hairstylist so I could buy myself time 
to figure out what I should do with my life. That responsibility is so heavy 
when you're barely 20, y'know? 

Every education season, and with each meaningful connection made with 
clients or fellow creatives, I began to respect this industry more and more. 
The educational events were (and are) spectacular and inspiring – I met 
artists with passion, creativity, and a thirst to facilitate education that 
could not be quenched! It's the compassion that I fell in love with. This 
industry is overflowing with empathy, and after each life lesson it only 
grew. I realized after having my first child that I was deeply in love with 
being creative and hair had to be the medium. The varieties of textures, 
histories, and personalities makes it all the more challenging, and to walk 
away from it would have been heartbreaking. Every so often the industry 
evolves – artists move on or in, a pandemic changes educational events as 
we know them, and e-commerce forces us to pivot. I can’t wait to fall in 
love with hair all over again.”

Aaron Costa   // @_hairron

“Back in early 2000’s during my competitive soccer era is where I found 
my true love for hair. Very influenced from the European style of mainly 
footballers like Fernando Torres, Cece Fàbregas, Xavi, Beckham, Cristiano 
Ronaldo and many more. Footballers were definitely a big part of my 
character growing up. I always had something interesting going on with 
my hair. Frank Oriente, an Italian hair stylist from Mississauga is the man 
who not only gave me my European hairstyles but also would be the one 
to push me to get into hair. I began to visit him at his salon on a weekly 
basis just to chat, sweep and watch him cut hair. A few years went by 
of doing odd jobs when I then decided to pursue my passion and go to 
Marvel Hair school in Yorkville. In between the odd jobs and graduating 
hair school, I started going to a very popular barbershop in Mississauga 
called DMR. This is where I met Randy Cheddesingh, who eventually 
would teach me what I know today and I am proud to call my mentor. 
I’d go see Randy for a weekly cut and one day while I was in the chair, 
he asked me what my plans were after Marvel. I had no idea where I was 
going to end up but luckily, he asked me if I wanted to learn how to cut 
Caribbean/Afro hair. Although it sounded intimidating, I was definitely 
open to the challenge and the idea to better myself in the industry.  
I accepted and worked under Randy for 3 and half years. Till today I’m 
forever grateful for what he’s taught me and let me tell you it wasn’t easy. 
Being the only Caucasian barber in a Caribbean barbershop is a learning 
experience in itself. A lot of patience, hard work and proving myself went 
into those years. But it was well worth it. I still have clients I cut today 
from DMR 13 years later. Due to all these experiences, I’ve learned many 
ways to cut between all ethnicities, long or short. Hard work pays off if 
you put in the time and effort, always show up early and be attentive.  
No head goes unturned and never stop learning. I’m forever grateful to 
those who took the time to groom me into the barber I am today.”

Robin Bacon   // @robin_la_chance 

“I fell in love with hair at a very young age. When I was four years old,  
all the girls in my neighbourhood had Tony perms and wore pink  
LA gear boots. When I found out you could change your hair... like 
permanently change your hair, I thought this was the best thing and 
immediately begged my mother for a Tony perm and of course some  
pink LA gear boots. 

From that moment, all I wanted to do was play with hair. My friends,  
my dolls, everything! As the years went on all the neighbors let me do 
their hair (they definitely should not have, I was not trained at all).  
But, seeing how much confidence new styles gave people closest to 
me made me realize this was my way to help people. It made me want 
to pursue hair professionally. To be able to bring someone’s inner 
beauty outward for them to connect to themselves through hair is very 
rewarding. We make beautiful relationships with our clients and we  
paint the world vividly. Not a day goes by that I don’t reflect back on  
that Tony perm and how it sparked a life time love.”
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Brittny Ladley   // @brittnyladley

“It was the smell of the hairspray every time I would walk into a salon,  
to the way that I would feel when leaving. That’s when I knew I had fallen 
in love with hair. For me it has always been about allowing my guests to 
experience what I felt every time I got my hair done. It would awaken all 
my senses. Doing hair has always inspired my creativity, whether it be the 
way I moved the hair around to see how it would flow through the air, to 
how it would fall sitting perfectly still. I have always been able to express 
myself through my hair and I wanted nothing else than to support 
another person in creating a work of art of their own. I love that I could 
create something that allowed me to silently express to the world who 
I was and what I was going through and the confidence I found getting 
there. I fell in love with hair because it allows me to manifest  
that confidence for who I am today.”

Kristina Lombardi   // @kristina_lokihairstudio  

“Falling in love with hair has happened multiple times in my career.  
I think as you evolve as a stylist, different things mean more to you.  
I remember this one client came in for a consultation for her bridal hair. 
She was very self-conscious, we actually met when the salon was closed. 
During the consultation, she mentioned she is very self-conscious about 
her hair because her scalp is very exposed.  She really wanted to wear her 
hair down but she didn't think it was possible. I was determined, I saw 
a challenge that I've never had before. I had to create a natural looking 
dense scalp and make her feel comfortable. The morning of the wedding 
I spent nearly 2 hours on her scalp alone. laying product on top of product 
with a little bit of spray and then layering again to make it look natural. 
I popped a few curls on the ends and she got up to look at herself in the 
mirror. That moment changed me as a stylist because I fell in love with 
the reaction she had to her hair. She was crying, happy tears. You could 
see in her body language that she felt beautiful. I’d never cried at a client’s 
reaction before, but this was different. Her hair was simple... down soft 
wave, like most typical brides but her confidence level was contagious.  
All because she loved her hair. 

That moment I realized how powerful hair can be, and it ignited a  
new love for me!” 

Anthony Black   // @anthonyjblack

“It always seems to amaze people when they find out I grew up on a 
farm a couple of hours from the city. Yes, a real farm, with a barn and 
cows. As much as I loved the open country air, I always dreamt of living 
in the big city. Like many other young people, I was at a genuine loss as 
to what kind of career I wanted to pursue. The inspiration and desire 
to become a hairstylist came one night after watching the film The 
Women, for probably the 7th or 8th time. It was Meg Ryan’s hair that lit 
the spark inside of me. I loved her hair and extensions so much, I knew 
at that moment I wanted to be a hairstylist— specifically an extension 
specialist. That same night after I finished the movie, I sought out all 
the hair schools in Toronto, and the following morning called the top 3 
schools to schedule a tour. Within 2 months, I was starting my first day, 
and I remember thinking— this is my chance to be the person I want to 
be, start fresh and be unapologetically myself.  It’s now been well over 
10 years since my simple movie night led me to this artistic industry and 
each year of my career has presented new and different opportunities that 
continue to solidify my passion and enjoyment of hair. More importantly, 
it was a decision that changed every aspect of my life, showing me the 
importance of loving what you do and who you give your time to.” 

Chadwin Bartley   // @chadwinbartley

“I recently, after 8 years of barbering developed love for the trade.  
My primary reason for barbering was strictly monetary; it was not  
out of passion or purpose but solely to fatten my purse. I also resented  
the industry because of selfish tendencies I would experience with 
barbers – it was a complete turnoff. So, I doubled down on getting  
what I wanted, and promptly exited. After selling my initial barbershop 
I thought that was it, I was done and I can move on to something that 
"truly" excites me. But what that did was help me to understand what I 
was doing for 8 years was bigger than myself and wasn't about money 
or the annoyance of arrogance. I realized I was impacting people's 
lives through conversations and advice and I thrived in that. Young 
entrepreneurs would come seeking my experience and mentorship, and 
they used it to make positive changes in their lives. That brought me joy 
and a deeper reason to continue. It's amazing what a shift in perspective 
can do for someone. Maybe I too was a selfish ego driven, arrogant  
barber, but I'm glad I’ve seen something different.”
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Nicolas Simo   // @nicolas.simo.pro

“It all started in March 2004 when I attended my first ABA convention 
with my mom. I will always remember, back in the 90s, looking at my 
mom, who is a stylist by the way, getting ready for this hair fashion event, 
which was a huge deal back in the day in Montreal. Feeling and seeing her 
excitement for this event was contagious. She felt that I would probably 
be interested in the hair industry. Boy, was she right! 

This was the turning point of my professional life. I instantly felt in love 
with hair! Looking at all the company stages, the stylists, the colourists, 
hearing the loud music and feeling the strong energy in the place gave me 
aspirations to become one of them myself. Of course, my mom working 
with Schwarzkopf Professional products in her salon, we mostly watched 
the SKP shows. I knew that I would become a stylist behind a chair, but I 
was also definitely going to be on that stage one day sharing my passion 
for this industry! After the last 17 years working and sharing my passion in 
the industry, I had the opportunity to join the Schwarzkopf Professional 
family 12 years ago. Finally, my dream came true by standing on that stage 
with many talented people. I am eager to stand on that stage again in the 
near future.”

Koleen Breccia   // @koleenangelia_hair

“My life has always been involved in the artistic world. At the age of 5,  
I was competing in dance, in college I was enrolled in Fashion Arts,  
and my next goal to achieve was Makeup Art at SOMA. Hair was the 
next goal I wanted to achieve. Once I picked it up, I knew this was the 
beginning of my life. I fell in love with mixing fashion colours, and 
connecting with clients. I feel like a therapist / comedian, while putting 
a smile on their faces. But the moment I knew that I truly loved hair was 
when I met my mentor Christina Gallant. She gave me the courage and 
freedom to create my own vision and express my artistic view. This built 
so many positive goals that I continue to reach in our hair industry.”

Pete Goupil   // @Petegrey

“It all started when I was 14 years old. I was what we called a hardcore 
kid... I would get my hair dyed and cut by my sister Ann-Marie Goupil, 
who is an award-winning hairstylist. I was changing my hair all the time. 
I already had a lot of interest in hair and fashion, so I was asking my sister 
for hairstyles that were so eccentric and technical that she would have to 
think about how to create them for a few days. The year after, I was 15 and 
working in a salon. Three years later, I graduated from Gandini Academy 
and worked 1 year as a dualist to eventually dedicate my career to men’s 
hair. That’s when I completely fell in love with the craft! To this day,  
it’s the tiny details which make all the difference that keeps me so into 
it. This industry is fast paced and quickly evolving, and that makes it 
exciting. 

When you start getting comfortable with a style or technique and all of 
a sudden it changes, I love that. This makes sure that you are constantly 
challenged and improving. I can’t lie, I’ve been very fortunate with my 
career. My strong passion for cutting makes learning relatively easy to me 
and I’ve been blessed to be able to travel the world and share what I have 
learned through the years, not to mention all the amazing and talented 
friends I have made. Follow me on Instagram and TikTok if you would  
like to know what I am up to these days.”

Brianna Mackay   // @badgalbribri3

“I’ve been obsessed with hair for as long as I can remember. I loved 
cutting my dolls hair, I loved any show or movie that had a glow up.  
I think what it was for me was the texture. Being bi-racial and growing up 
in a predominantly white community, I was insecure of my hair; it looked 
and felt different. I was determined to figure out a way I could style my 
hair to feel confident. The feeling you get when you love your hair is 
unreal and I wanted to spread that feeling to others.” 
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Life  
after the platform

It was a humbling experience being on a show floor for the first time as a 
publisher and not as an artist. For the first time in in 20 years, it wasn’t all eyes 
on me. There was nobody waiting for me at the end of the show to have their 
picture taken with me, record a small interview or ask for additional insight. 
The absolute best part; someone asking for an autograph, was no more. 

It's no wonder artists want to be on stage forever. That feeling, that 
adrenaline, and that high from sharing your knowledge with others cannot be 
replaced.  This leaves so many unfulfilled when their so called “time” is up.  
But does it have to be?

Understand that we are one of the fastest changing industries when it  
comes to who's hot and who should have been off the stage 10 years ago... 

Oh please, don't judge me for saying what you were also thinking... 

If you feel like you might be one of those people, but you still 
have “so much to share…" share it, just not on stage. Lol!

But let's not get off track, the purpose of this article is 
not about bashing those who haven't realized what 
time it is. It's about helping you find your true potential. 
Because we all grow through life. Each stage of that life is 
preparing us for the next, and the transition can be easy if 
we are open to receiving it.

It’s about finding relevance in your current time. In so many 
areas of beauty, professionals hang on for dear life to the only power 
they know. But what if we as an industry prepared them for this transition? 
Instead of hanging on to something that no longer serves you, you release 
it and serve others. The greatest feeling is when you know that there is 
something waiting for you. Whether you create it or it is created for you,  
it is there.

But being a platform artist is not only about being on stage. It’s about 
the family you get to be a part of. You get to collaborate with a team of 
professional artists that thrive on creating the best. A civil competition 
amongst the greatest. It is a culture and a vibe that is unmatched. It’s the 
dinners, the laughter, the conversation, the stress... Good stress. It’s about 

delivering a message that connects with the masses while doing something 
you absolutely love. I must add, platform artistry is not for everyone. You 
mastered an art. It takes years of training and presentation skills. You worked 
on your stance, your professionalism, your breathing, your pitch, and even 
with all that training… You’re not perfect. So, don’t try to be. You quickly 
learned that if anything was going to go wrong, it was going to happen on 
stage. So, you have to be a quick thinker, a good speaker all while remembering 
your product knowledge and answer all questions with humility. Sounds like 
you’re a pretty well-rounded individual! 

Then boom, social media happens. It feels as though everything you worked 
so hard for was now given to someone with 1M followers and no training.  

This is a perfect example that social media isn't real life. How is it that 
someone who rocks on social was so terrible in real life? How 

is it that watching paint dry is more entertaining than an 
“influencer” when put on stage? But they have 1M followers. 

There was a shift. It was no longer about what you’re 
trained for, it was about how you influenced the world in 
a digital space. And this shift happened faster than the 
industry was ready for. But is this really our industry’s 
future? Does education need to be so diluted with fluff 

in order to be ingested? How do we know what’s real or 
what’s just influence? In a world where authenticity is key, 

but is driven by creativity and passion, how do we balance it all?

The key ingredient here is preparation. By making room for what is 
to come, we release the feeling of despair. We need to create appropriate 
positions that allow artists to remain relevant. Show our current artists 
that there is longevity in our field. That there is value in 30+ plus years of 
hairstyling. Let’s not allow the next generation of stylists to feel they have 
superseded the vets who have created a strong foundation. Let’s build 
partnerships between the pair providing a strong sense of mentorship, that 
will support the next generation of artists, creating great leaders. Leaders that 
stand for the artists. I know that this industry is right for the right people and 
when you’re supposed to be here it is so good for you. So, allow growth in 
from all around you as you grow as an individual.

The greatest feeling is 
when you know that there 
is something waiting for 
you. Whether you create 
it or it is created for you, 

it is there.
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PMS 2695 PURPLE ON WHITE - LARGE SCALE

PMS 2695 PURPLE ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - LARGE SCALE

WHITE ON RICH BLACK - LARGE SCALE

RICH BLACK ON WHITE - LARGE SCALE

RICH BLACK ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - SMALL SCALE

WHITE ON RICH BLACK - SMALL SCALE

Our Gold Sponsor: Our Silver Sponsors:Location: 

Have you voted yet?

VOTE! VOTE! VOTE!
Voting Deadline May 20th

Visit www.efemagazine.com/vzn-awards  
to nominate/VOTE on your favourites:

Educator of the Year

Best Colour Line

Best Hairspray

Best Deep Conditioner

Creating change, building passion,  
inspiring lives.

We are recognizing all things that influence us as artists.  
We are hair, make up, music, fashion, dance, photography, and visual arts.

By Artists for Artists. We are the VZN Awards.

TICKETS: $125 CITY VIEW DRIVE-IN  
20 POLSON STREET
TORONTO

Get your tickets today!

www.efemagazine.com/vzn-awards

Best Men's Styling

Best Styling Product

Best Dry Shampoo

Best Oil
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CONGRATULATIONSCONGRATULATIONS
TO THE JOICO 2021 VZN AWARD NOMINEES

SABINO DI TACCHIO AWARD 

Chad Taylor

Melissa Duguay

STYLIST OF THE YEAR AWARD 

Lisa Schoor

Marc Galati 

Paula Whitelock

COLORIST OF THE YEAR AWARD

Armineh Damanpak

Emily Doucet 

Jenna Engel

Jenny Bell 

Melissa Duguay

Staelle Columbe 

MULTICULTURAL ARTIST MULTICULTURAL ARTIST 
OF THE YEAR AWARDOF THE YEAR AWARD

Freddy SimsFreddy Sims

Paul WhitelockPaul Whitelock

EDUCATOR OF THE YEAR EDUCATOR OF THE YEAR 

Jenna Engel Jenna Engel 

Lisa SchoorLisa Schoor

Megan NevinsMegan Nevins

Staelle Columbe Staelle Columbe 

Telesa BrownTelesa Brown

JOAN HARRISON AWARDJOAN HARRISON AWARD

Amanda BelascoAmanda Belasco

©2021 Henkel Canada Corporation, Mississauga, ON L5N 6C3.  
HAIR & COLOR Larisa Love & Gina Bianca  PHOTO Hama Sanders 
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Mother’s Day and Father’s Day origins 
When Anna Jarvis invented Mother’s Day, she didn’t think she’d spend her 
later life trying to eradicate it.  

Jarvis, a West Virginia woman, was inspired to create Mother’s Day after her 
own mother’s death in 1908. She held a memorial and celebration for her 
mother, and all mothers three years after her passing. 

When Mother’s Day became too commercialized, she disowned the holiday 
it was starting to become. Nevertheless, Jarvis vowed to hang on to and 
preach its original meaning. Today, many countries have adopted the Second 
Sunday of May to commemorate mothers. 

It was around the same time in 1910 when the first Father’s Day was 
celebrated. In Washington, a woman named Sonora Smart Dodd created  
it after hearing a Mother’s Day sermon in church the year before. She was 
one of six children her father single-handedly raised after her mother  
passed away.

Dodd was inspired to honour her own father, and fathers worldwide  
the same way mothers were celebrated. 

BY  KEENA ALWAHAIDI

Assessing the roles
In 2021, we continue to celebrate both days, commemorating all that 
mothers and fathers do. But it’s fair to say that roles change and often blend 
together. So, in a society that values the strength of both figures, what does  
it mean to be a mother or father in this day and age? 

This starts with the fundamental change of modern-day families. While 
some grow up with a mother and father, others experience life with just a 
father or just a mother. Others have two mothers, or two fathers. Some also 
rely on maternal or paternal figures outside of their immediate families. 

Family types are evolving, and so are the responsibilities that are delegated 
within them. Social changes have shifted the tasks we’ve traditionally 
assigned to mothers and fathers. 

Facing the facts 
Statistics Canada says that in recent times, stay-at-home fathers account  
for 1 in 10 Canadian families. Compared to their 1976 survey, that’s a rise 
from only 1 in 70 households at the time.  Not only that, but by 2015 they 
reported a doubled increase of fathers who participate in meal preparation 
and a slight decrease among women.   

These stats are simple, but they relay an interesting message: as the times 
change, the lines blur. 

The social climate around many parents is becoming different, and their 
traits are adjusting. Mothers can still provide hot meals at the end of the day 
and be the constant, nurturing presence in hard times. Just like how fathers 
can hit a few balls after work or be available for bike rides. 

But with the rise of dual-income households and same-sex marriages, the 
encouragement to blend roles becomes more apparent. Mothers are just as 
inclined to take on traditional paternal tasks, just as fathers are inclined to 
take on classic maternal roles. 

Celebrating parenthood 
Modern parents are becoming flexible with how they parent, raise a family, 
and balance their careers. The three duties are daunting, but can co-exist 
and work to the best of everyone’s abilities. 

Committing to motherhood and fatherhood isn’t so gender-driven anymore. 
Rather, the two roles are blending so swiftly into each other that it’s difficult 
to decipher the difference. 

The listener, the cheerleader, the teacher and the friend can often be  
divided equally between parents. No matter how, both days celebrate the 
positions and lifestyles of mothers and fathers alike. They carry out the  
same obligations, but the way they’re executed is reliant on each  
individual person. 

How do we address this in the salon? 
When we think of the everchanging roles of mothers and fathers,  
it might be time to think of how this affects the clients we meet in the salon. 

Suddenly, it may not be mothers bringing in their daughters, and fathers 
bringing in their sons. There’s quite the switch in who gets to accompany 
mom and dad, and your business should be prepared. 

Some questions you can ask of yourself and your salon include: What kind 
of duty and care is being offered to your clients? Is your salon ready for these 
changes? How can you better serve people of all genders? As an industry, 
preparing for all kinds of people from all backgrounds is a great favour to 
your community and clients. 

Better yet, you may want to take a look at the selection of your products and 
services. Are boys joining their mothers for highlights? Are dads bringing in 
their daughters to the barbershop? Having a selection of services to choose 
from will better provide options for your clients and our evolving society. 

Beauty welcomes its doors to all genders, no matter the service they’re 
looking to receive. Beauty knows no boundaries or lines. It’s open to those 
who indulge in it, and it accepts those of every kind.  

We wish you a great Mother’s Day and Father’s Day!

happy
MOTHER'S DAY  
& FATHER'S DAY
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BY  KY’ANA SAMPSON

Dear Diary,

It’s me again, not searching for love because love always finds you 
when you’re not looking but I am searching for ways to keep dating 
fun, interesting and spicy. Due to Covid-19, restrictions and constant 
lockdowns it is hard to keep the dating game enjoyable. In fact, it has 
somehow become tedious work. 

Gone are the days of meeting new love interests outside, at an event or 
maybe even the grocery store. Here are the days where the only way to 
meet new love interests is through social media and dating apps (yes 
to bumble and hard pass on tinder btw). Now that the weather is 
in kinder spirits and summer is close, I find myself looking forward to 
spending quality time outside as much as possible. Picnics, long walks 
along the water, hikes, drive ins, etc.! Whoever said romance is dead 
must not have met me. 

Dear Diary,

Yes, dating during these times has been rather difficult and it feels 
nearly impossible to do so while staying safe and trying to connect face 
to face, yet I’m dating the most amazing person I could find for myself. 
ME. Yes, I am dating myself and have been for the past year. Treating 
myself to romantic dinners alone, buying myself flowers, talking to 
myself (although that one makes me wonder if I’m on the borderline of 
insanity) but all in all I have found all this to be much more fulfilling 
than online trial and error. 

Dating myself has helped me tap into a level of self-love I needed to 
unlock. It has raised my standards and expectations because I’ve set 
the bar with how I treat myself, therefore I am no longer accepting 
any less from other people. Dating myself has let me learn my love 
languages and taught me how and where I can love and show up for 
others better as well. 

My advice to any one frustrated, feeling lonely or craving their dating 
life to go back to normal would be to date yourself. Love yourself. Find 
ways to incorporate your love languages in your self-care. Reflect on 
past dating disasters to learn from and set new expectations on what 
it is you want out of the dating game. 

And remember love will come to you when you least expect it,  
when you’re not looking. 

Till next time,

Ky’ana

MAGAZINE52 53MAGAZINE  MAY/JUNE 2021



Efe Approved, the beauty industry’s guide for professional 
products suitable for all hair types. Efe Magazine welcomes 
diversity, and identifying textures is our specialty. Product 
selection isn’t always easy, so we want to help. 

Efe Approved is a selection of professional beauty products 
tested by salon professionals on all hair types, achieving 
multiple styles. Only products with diverse capability are 
featured here. 

Our Efe Approved box allows you to sample these products 
with diverse capabilities for FREE! Each parcel will contain  

4 sample size products along with the most recent copy  
of Efe Magazine. 

Order yours today at www.efemagazine.com.

OR you can WIN a box! The contest rules are: 

1.  Successfully complete the maze. 

2.    Post a picture of the completed maze on your feed  
or in your story. 

3.    Tag Efe Magazine using #efeapproved, and you will be 
entered in a draw to win a free #efeapproved box.

CREATING AN 
INCLUSIVE 

BEAUTY 
EXPERIENCE 

WITH EFE 
APPROVED 
PRODUCTS. 

FINISH

START

START

START

START
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BLONDELIFE
®BLONDELIFE
®

Lifting each other 
to the next level

UP TO

LEVELS
OF LIFT

to the next levelto the next level

#BlondeLife4All©2021 Henkel Canada Corporation, Mississauga, ON L5N 6C3.  
HAIR & COLOR Larisa Love & Gina Bianca  PHOTO Hama Sanders 

JOICO.CA

JCO BlondeAmbition_EFE Ad 0321.indd   1JCO BlondeAmbition_EFE Ad 0321.indd   1 2021-03-30   10:28 AM2021-03-30   10:28 AM

For more than 25 years, we’ve been committed to curls.  

Join us and discover our dermatologist tested formulas  

that give curls what they need and nothing they don’t.  

Learn more at devacurl.com.



1.800.465.7965
www.venusbeauty.com

 
WINDSOR         MISSISSAUGA        WOODBRIDGE       BARRIE         OTTAWA

Shop Now Online!

@canradbeauty

F l ow us

www.canrad.com • Phone: 416-663-7373 • 1-800-268-1905 

Marlo Steenman 
It is with great excitement and pride that Oriac Trading is happy  
to announce Marlo Steenman as our new Artistic Director.  Marlo 
is a globally recognized artist who will bring her tremendous talent 
to lead the organization’s creative direction, with primary focus on 
the Artego colour line. 

An influential leader with a passion for learning and teaching, Marlo 
has dedicated her career to educating and coaching stylists across 
the globe. She shares her creativity and brings energy to her craft 
both on stage, and in the classroom. A master colourist, who has 
been recognized by her peers and the industry, Marlo is a multi-award 
winning colourist, and leader of change who will help shape the 
current and future professionals in the beauty industry. 

Marlo’s popular ‘Curls Gone Wild’ workshops are sought out, as she 
shares her wealth of knowledge in her signature charismatic style.  
Her aim is to inspire artists to develop to their full potential.

87 7-566 - 3376   | 
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P RO F E SS I O N A L ’S  SOU RC E
F O R  B E AU T Y  SU P P L I E S

K I N G D O M

WWW.KINGDOMBEAUTY.COM
KINGDOMBEAUTYSUPPLIES

SALONS | BARBERSHOPS | BEAUTICIANSSALONS | BARBERSHOPS | BEAUTICIANS

BEAUTY SUPPLIES

VANCOUVER
604.251.7386

RICHMOND
604.273.7288

VICTORIA
250.381.1953

CALGARY
403.367.8888

SURREY
604.882.8033

Find more online
efemagazine.com @efemagazine on  

1-800-565-7721 | maritimebeautyshop.com
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SEE MORE FROM EFE MAGAZINE AT:
efemagazine.com and on social media   @efemagazine


