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# MYBELIEF

Authentic beauty begins the very  

moment you decide to be yourself.  

When you’re present in the now  

that’s when you rebalance your  

mind and soul. Look within and  

bring out your inner beauty to truly  

express yourself. 

BEAUTY 
STARTS  
FROM  
WITHIN

ALIANA KING
Model & Artist

Join the  
# AUTHENTICBEAUTYMOVEMENT
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MEET THE NEW

We’re Painting the Town Rainbow
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CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F

HEAD OFFICE:
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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cosmoprofbeauty.com
1.888.241.3338

radiantbeautysupplies.com
905.318.4051

Visit www.maritimebeauty.com for more information.

maritimebeautyshop.com
1.800.565.7721

modernbeauty.com
1.877.566.3376

kingdombeauty.com
1.800.738.8666

thewarehousebeauty.com
1.800.334.6270

valerieducharme.com
405-490-9030

windsorbeautysupply.com
1.800.265.9530

pearlon.com
1.800.334.6270

venusbeauty.com
1.800.465.7965

tbbs.ca
416.787.1211

Toronto Barber and Beauty Supply Since 1937
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LETTER FROM OUR

ANDREA SAMPSON, EDITOR // 416.476.9900 //  
andreasampson@efemagazine.com  //  
 @andreasampsonefemagazine

Andrea Sampson
Addressing hair by texture not race. 

I went from being a girl to a mom. 
Some may think that’s a tragedy. I 
know it was my triumph. Through 
that I learned that “my current 
circumstance did not dictate my 
future.” I always knew that; it 
was just setting the foundation 
for something greater to come. I 
remember it like it was yesterday. 
1999, I was colourist behind the 
chair at one of the top salons in 
Mississauga. My son was two 
and-a-half, going on three, and we 
were again in the market for a new 
apartment. We didn’t yet have 
the luxury of a vehicle, so public 
transit was our ride. I knew where 
I wanted to live; I had my eyes on 
an apartment on the lakeshore. 
Close to work, good schools and my 
parents. Perfect right? I had made 
an appointment over the phone to 
view the unit. As we pulled up to 
our stop, the superintendent was 
outside taking care of the lot. I had 
on my Sunday Best, even though it 
was Wednesday. D’antal, as cute as 
he always is held my hand, and we 
approached the super to introduce 
ourselves. Before I could even say 
hello, he looked me up and down 
and said “can I help you?” to which 
I replied: “I am here to view the 
apartment for rent.” He again 
looked me up and down and said: 
“our apartments start at $800” 
(which was a lot for rent at the 
time). I responded, “I’m aware…”  
He then looked me up and down a 
third time and said, “the apartment 
has been rented.” As I walked away,  
I heard him say to a tenant: “this 
isn’t a charity building, as if we rent 
to her.” I felt gutted inside. I had a 

editor

Keep showing up  
for yourself.

good job, I had good credit, and we 
are good people, my son and I. I don’t 
know if it was because I am black, a 
single mom or both. What I did know, 
was I was never going to let anyone 
make me feel like that again. For him,  
it was just an apartment rental. For 
me, it was the next step of my journey. 
Today, 25 years later, that gentleman 
still works as a super at the same 
building and we are homeowners. 

If you are in a position of power and 
you’re not doing everything in your 
power to elevate those around you,  
do you belong there? 

For all others, seek and you will find. 
Most of the things we do in life, we do 
because we were taught or told. Over 
time these things become traditions 
and habits that leave us running in 
circles trying to escape a world that 
doesn't necessarily suit us. All It takes 
is one person to see past that fog. Be 
that person. Just because nobody's 
doing it, doesn't means it isn’t worth 
doing. Carry on. 

When I entered this industry 25 
years ago, I was just a girl. Some may 
think that’s a tragedy. I know it was 
my triumph. Through that I learned: 
“My current circumstances did not 
dictate my future.” I always knew that; 
it was just setting the foundation for 
something greater to come. Today I  
am the president of Efe magazine.

#yearthree

I learned that my 
current circumstances 

did not dictate my future.
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Working remotely in this industry cuts many off from  
one-on-one time with loved clients. Making people 
beautiful requires long conversations, creating art, 
and meeting people from all walks of life. The current 
pandemic obscures these delights. So how are the best  
of the industry loving themselves and curbing issues  
with their mental wellness? 

As the second wave rages on, it might seem too difficult 
to cope with our stresses all over again. But uncertainty 
and feelings of doubt are normal, especially during a 
period of time when everything else isn’t. 

Here’s how the pandemic has affected the wellness of 
five industry professionals, and their advice on what’s 
working for them. 

Coping  
with  

Mental 
Wellness

“I feel that my mental health has been affected. Being behind the 
chair, we all know our services go beyond just being a barber. Often 
times we are our client’s counselors... We hear about all areas of their 
life. Right now, for many, I am the only person they are seeing outside 
of their bubble. I do 16-hour days, which means I take on so many 
conversations. My clients are turning to me for advice, which has 
taken a toll on me. I find that I need more time to decompress from 
work. It’s a lot of life you’re taking on. There is so much uncertainty. 

Being in B.C, we are lucky enough to be able to go to the ocean and 
take in the ocean air. I work right off the water, so I take daily walks. 
As for other professionals, find ways to use your creativity. Get back 
to the art of hair. We got caught up in the money so much that we 
forgot why we’re doing it. It was really about getting back to doing all 
the fundamentals, learning new styles. Getting deeper into hair really 
helped me a lot.”

MAURICE ST. ROSE  
@mocutz

“During the pandemic, I was able to be supported through CERB 
as well as rent relief, so it challenged me to lean into my faith and 
know that everything would work itself out in my favour no matter 
how hard it became financially or emotionally at times. This actually 
allowed me to recognize the areas that were being ignored in the 
journey towards holistic wellbeing.

Sitting with myself has been where most of my healing has derived 
from. I take responsibility for being able to choose where my energy 
goes, so it has been much easier to focus on faith leading the way. 
Self-compassion rolls in whenever the thoughts and feelings are not 
as positive as I'd prefer them to be. Allowing them to be is much 
needed though, as it can lead to the other side of the mountain. Or 
at the very least, more appreciation for the mountain being climbed. 
We are going through challenging times, but this will not last forever. 
Positive and negative live in the same space, so I remain in power of 
my choice to keep it as positive as possible from day to day.”

PAULA WHITELOCKE  
@curlyhairdesigns 

“There’s a certain vibe in the barber shop that isn’t there anymore. 
The energy is missing. Even if you’re keeping busy, it’ll never be the 
same as if you’ve got 6 or 7 people working together. We have the 
unemployment insurance that helps a lot. But as a business owner, a 
lot of these things aren’t necessarily accessible. I think the collateral 
is bigger than the actual virus.

I really focused on doing a lot of reading. I was reading a lot of stuff 
that motivated me in the past, so I was going back to that mindset 
and staying healthy. I think everything starts with the body and then 
it works its way to the mind. Even though gyms are closed you’ve got 
to find a way – exercise from home, go for walks, get some fresh air. 
Understand that things will be coming back to normal eventually.” 

PASQUALE DI TULLIO  
@therealpasquale 

“The pandemic really hit me the first round – because we’ve never 
been through something like this. You’re just trying to find your way. 
It was definitely about learning to slow down. Which was not easy for 
someone like me because I’m very used to being busy. It allowed me 
to re-asses my life. I had my struggles with mental health but it was 
also a blessing in disguise. 

My advice would be to count at least three things a day that you’re 
grateful for. When you do this, it does something to the brain where 
it eliminates the negativity, the feelings that we go through every 
day. I think that when we can actually sit down for a minute, and say 
‘I have a roof over my head, I still have some income coming in, or 
CERB, or I’m doing okay.’ It gives you a sense of: ‘Okay, it’s not that 
bad.’ If people can spend a bit more time focusing on the things that 
they’re blessed with, it doesn’t necessarily take away the problem, 
but it reduces the stress that you create in the mind that can create 
and manifest issues in the body.”

MIKKA GIA  
@mikkagia

“We make sure we’re keeping our routine. We still go into the salon 
for an hour, and either work in the office or do paperwork. Still 
create some sort of routine that stays the same. If you’re sleeping 
in until one or two in the afternoon and you’re just drinking and 
watching Netflix and eating bon bons all day, you’re going to have  
an issue!

You can’t focus on things that you can’t control. You can’t sit 
around the house thinking about it. You’ve got to figure out some 
other creative outlets. Get another hobby, get out walking and 
exercising. And then just check in with people, like making sure that 
you’re touching base if you work with a team. Still get together 
through Zoom every couple of weeks, make sure you’re seeing how 
everyone’s doing or if anyone needs anything. That’s going to help 
you just as much as them.” 

DERRICK RUTHERFORD  
@derrick_rutherford 

BY  KEENA ALWAHAIDI
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COLLECTION
BY  THADDEUS JAYASEELAN [  @THADDEUS.10 ]

Professional Hair Architect  / L’Oreal Professional Ambassador  / 
Vidal Sassoon Graduate  / International Educator

"We as hair architects, it is so important to understand how  

to build and design regardless of the length and hair texture.  

This is why it is essential to continue educating ourselves. 

The time is now!”
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WHAT IS THE NEXT TREND FOR MEN? 
“Clients determine the trends; I feel like we are heading in the  
direction of medium length 80’s inspired cuts. Preppy meets hipster,  
a clean yet messy finish. Very versatile.” 

WHAT DO YOU LOVE MOST ABOUT BARBERING? 
“It’s the social aspects for me. I love that it allows me to learn outside 
of myself, which helps me to grow. Which in turn allows me to better 
service my clients.”

WHAT IS YOUR GO-TO CLIPPER? 
“The Wahl Magic Clip, it just feels right. Comfort and performance.”

WHAT IS YOUR FAVORITE PRODUCT? 
Kevin Murphy Night Ryder  

4 QUESTIONS 
8 BARBERS

DANIEL FEDERICO 
@danielfederico_
8 years in the game

MUNNY THAPAR
@munnycutz
7 years in the game

BARBER MANIA

BRIAN CAFUA 
@brianprimetime
16 years in the game

WHAT IS THE NEXT TREND FOR MEN? 
“Here comes the long hair, Covid has really made clients experiment 
with longer hair. Products have become a big part of day to day 
routines.”

WHAT DO YOU LOVE MOST ABOUT BARBERING? 
“I love the fact that my ability to cut hair plays such a big role in  
my clients’ confidence levels. You see them sit taller as you finish  
the cut.”

WHAT IS YOUR GO-TO CLIPPER?  
“The Wahl Magic Clip, it allows me to debulk and blend all with  
one clipper.”

WHAT IS YOUR FAVORITE PRODUCT? 
Mon Platin Jojoba Wax

WHAT IS THE NEXT TREND FOR MEN? 
“I feel like long hair is on the rise. Quarantine has made clients find  
their own trends.”

WHAT DO YOU LOVE MOST ABOUT BARBERING? 
“The relationships you build in the barbershop grow way past just the haircut.  
I love that I have the ability to be creative and express myself through hair.  
And even though we are always cutting hair, no day is exactly the same.”

WHAT IS YOUR GO-TO CLIPPER? 
“The Andis T outliner: I know everyone loves the new cordless outliners,  
but nothing beats the Andis T outliner.”

WHAT IS YOUR FAVORITE PRODUCT? 
Clay Pomade by Baxter

A Barber Fav

A Barber Fav
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WHAT IS THE NEXT TREND FOR MEN? 
“Barbers should be looking to become full service-oriented providers.  
The experience is no longer just about the haircut.”

WHAT DO YOU LOVE MOST ABOUT BARBERING? 
“It’s the people, the ambiance, the instant gratification of my work. 
The relationships you develop with your clients. I mean, it’s all about 
the service we get to provide. It’s a real love.”

WHAT IS YOUR GO-TO CLIPPER? 
“The Oster Octane. It’s a power house. Moves like a train. And even 
with all that power, It’s cordless and it’s light.”

WHAT IS YOUR FAVORITE PRODUCT?
Chops Hair. “It’s new to the market. I know what my clients needed, 
so I created it.” www.chopsgrooming.com 

PASQUALE DUTILLIO
@therealpasquale
15 years in the game

WHAT IS THE NEXT TREND FOR MEN? 
“Selfcare is completely where it’s at. As a barber we will need to be a full service, 
full experience provider. It won’t be just about the haircut. It’s not a faux pas for 
men to get their eyebrows or their nails done. Provide the service.”

WHAT DO YOU LOVE MOST ABOUT BARBERING? 
“I love the atmosphere the barbershop creates which brings the conversation 
and the clients. I love that I have the privilege to learn and experience people 
from many walks of life. Best of all, are the transformations I give my clients.”

WHAT IS YOUR GO-TO CLIPPER? 
“The BaBylissPRO Gold FX. It’s a powerhouse and I love the look.”

WHAT IS YOUR FAVORITE PRODUCT? 
Crown Shaving Co Structure Styling Paste. It’s Canadian. Shop local.

PHILLIP DECOUTO 
@philip.decouto
4 years in the game

MIKKA GIA
@mikkagia
10 years in the game

WHAT IS THE NEXT TREND FOR MEN? 
“You know, hair is like fashion, everything gets recycled, with a bit 
of a twist. I feel like we’ll be seeing some disconnect, short crops 
and even some shaved heads.” 

WHAT DO YOU LOVE MOST ABOUT BARBERING? 
“I love making my clients feel good. What gets me every time is 
when clients say, ‘this looks amazing already’ and I’m not even 
done. That is literally the best statement. I love that I get to know 
the person behind the hair. And that my clients choose to include 
me in life’s biggest moments outside the barbershop.” 

WHAT IS YOUR GO-TO CLIPPER? 
“Look out for this one… The Gamma+ Absolute Hitter, A trimmer 
that has power, precision, and speed.”

WHAT IS YOUR FAVORITE PRODUCT? 
Crown Shaving Co Structure Styling Paste

WHAT IS THE NEXT TREND FOR MEN? 
“The prediction of style is what happens in the world. It’s so much easier to see where 
things are going when you have seen where things have been. I feel like traditional is 
always in. We’re heading into more of a natural look, longer styles. As barbers were 
going to need to be more diverse and have lots of versatility.”

WHAT DO YOU LOVE MOST ABOUT BARBERING? 
“I love that we live an entire lifestyle that allows for creativity and originality. We get to 
live life through art. And we don’t have to just express ourselves through hair. As well, 
the relationships that we build are priceless.”

WHAT IS YOUR GO-TO CLIPPER? 
“The Wahl Senior. It’s so powerful and it’s cordless, You couldn’t ask for a better fade.”

WHAT IS YOUR FAVORITE PRODUCT?
“I’m all about letting the hair do what it wants to do naturally. Products should 
complement your cut. Crown Shaving Co Structure Styling Paste is at the top of my 
list, its’ so versatile.”   

ROBERTO RAGO 
@robertorago 
21 years in the game

WHAT IS THE NEXT TREND FOR MEN? 
“Old school meets new school. Combining what was,  
with what is. I see it as a gentlemen’s haircut meets a fade.”

WHAT DO YOU LOVE MOST ABOUT BARBERING? 
“I love the mood that it brings for all involved. There’s nothing 
like seeing the ‘look’ your client gives themselves after a cut.” 

WHAT IS YOUR GO-TO CLIPPER? 
“The Wahl Senior cordless. I love the power it brings and how 
easy it is to zero gap.” 

WHAT IS YOUR FAVORITE PRODUCT?
Kiss express

PAUL SINGH 
@pscissorhands 
13 years in the game

A Barber Fav

New!
A Barber Fav
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A part of our industry that no one saw coming, unless you were in it.  
They were frowned upon, overlooked and simply disregarded. But they  
kept coming and pushing through with so much culture and passion.  
No one understood that they were not just a trend, but an integral part of 
the world that they belonged in. And they came with a vengeance. Taking 
over social media, the stages and magazines. The world literally had to shift 
to accommodate the demand they were creating. Men’s grooming was at 
an all-time high in every category. Barbers made 
men see themselves again. They created a new cool 
that had stylists, doctors and lawyers embarking 
on new journeys to be a part of our industry. And 
to accommodate all of these emerging trends and 
meet the needs of their extensive clientele, they 
took advanced classes and courses. Upping their 
scissor game while tightening the clipper skills. 
They could rule the world. But in the midst of all 
this growth, they forgot one thing, they forgot to 
raise their prices. 

Part of the reason great people leave our industry 
is because they feel they are not getting paid what 
they are worth. They’ve put in so many hours and 
still are not reaping the benefits. They lack the 
confidence or the knowledge needed to apply a price increase. They fear 
that their clientele would not support the change that they need to grow 
themselves and the business.  
But what if they didn’t leave? What if they supported you? 

Pricing in our industry is all over the board. As we know, there is no 
governing body that supports the growth of our industry in that way. And it 
appears that barbering feels this the most. Even though they have created the 
biggest advancements within our industry, they are taking the biggest hit. 

Barbering is a unique craft developed by the most skilled individuals. Their 
attention to detail will shake you. They have eyes that see what others fail 
to. The love for the craft exceeds their love for anything else. So why are 
they often shafted? Wouldn’t it be great if the standard junior barber’s 
starting rate was $50 a haircut? Why not?  Why are barbers still doing $20 
haircuts? Do they truly believe that that’s their worth? Or does society (our 
industry included) have them stuck? 

So, here’s some truth. It’s not the barbershop up 
the street who seem to keep undercutting you. 
It’s your service. But let’s start with creating an 
industry standard. And from there, based on 
your experience, your location, your skill set and 
education set your price. Knowing that no two 
barbers are the same. 

When a client sits in a barber’s chair it is for 
more than just a haircut. It’s for the feeling, the 
experience, the conversation and yes, the final look. 
But I guarantee you, if the client has the first two 
or three. The final look is not as important as you 
think, and can be worked on until it’s perfected.  

Here’s some food for thought. It has been implied 
that one must earn their stripes and put in their time before they can apply 
a price increase. It is well known that a barber who has been in the industry 
for 2 years shouldn’t charge that of a veteran. So, who is at fault? Is it the 
veteran who has not taken the initiative to raise their prices? Or is it the 
younger barber overstepping boundaries? 

So, if you feel it’s time to increase your prices, that’s cool. But you must 
also increase the client experience. And remember when value exceeds 
expectation, price does not matter. Respect your time and respect the craft.  

BARBERING 
IT'S TIME TO TALK ABOUT PRICING

When a client sits in a 
barber’s chair it is for more 
than just a haircut. It’s for 
the feeling, the experience, 
the conversation and yes,  

the final look. 

Lashes are Life
FEATURE ON LINDA SECONDI  [  WWW.LITHEL ASHES.COM ]

We all know lashes are life. In a matter of minutes, you can be full 
glam. An accessory that was once seen as a luxury, is now part 
of any person’s regular day to day. Whether they wear strip 
or cluster lashes, they change your life. Lashes speak volumes, 
they help define your character or give you character. They build 
confidence, make a lasting impression and sometimes enter a room 
before you do. Like I said, lashes are life.

Linda Secondi, Fashion expert and marketing guru knew just that 
when she changed her career to launch her lash line Lithe. Linda 
recognizes that as artists, we are multifaceted individuals and are 
interested in change, often. And for her, she was ready and open for that 
change. Lithe is a family run business, and their passion comes through 
in their products. From the packaging, to the messaging and delivery. 

There are many lash lines on the market. They are big and bold with fancy names. But what 
Linda noticed most was their lack of intention and purpose for the consumer. “I wanted to 
create something with intention and truly educate our customers. Not all lash styles are the 
same. You have to consider shape, length and volume.”

“I grew up in a predominantly white neighbourhood. My parents are 
Chinese and Vietnamese. I remember looking through magazines and not seeing anyone 
who looked like me. It always made me feel like I wasn’t good enough. I wanted to 
become a leader within the beauty space so that I could find a place where I could dictate 
what ‘beautiful’ is. You shouldn’t have to look a certain way to be considered beautiful.”

When creating our lashes, we are not only thinking of the glam they bring to our client’s life, 
but the normalcy it brings for many people with alopecia, lash balding and the client going 
through Chemotherapy. We approach all areas of our product with purpose. Our lashes are 
vegan and cruelty free made with 100% synthetic material. But we don’t stop there…  
We understand that our packaging is an extension of our lashes. Our packaging is made 
from recycled materials with even the lash tray being biodegradable. The intent is to  
ensure we are contributing to the beauty space and to the world positively.

“Lithe allowed me to create a brand that wasn't just about a product. When I think of 
the word inclusion, it’s not only the physical appearance of a person. It is their mentality, 
their lifestyle, their beliefs. We want to encompass all of these factors so that any one 
person could be a part of what I created and feel beautiful. It doesn’t belong to a gender,  
age or race. We are proud to have created a brand that speaks to everyone.”

Lithe, is a life style, it’s personable, it’s direct and it has meaning. 

Not all lash styles are 
the same. You have to 
consider shape, length 
and volume."
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P hotoshoot 

You have finally decided to bring your creative visions to life 

and plan your own branded photo shoots. Your first gig is just 

around the corner and you are excited! Nevertheless, you may 

be wondering what preparation entails. Photo shoots are an 

investment; therefore, you must plan for success to ensure  

your images rival or exceed what you have envisioned. 
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HOW TO PREP FOR A

MAKE UP WITH NATALIA FARAHMAND
[OWNER @DESIDERIOBEAUTY ]

CONTRACTORS AND AGREEMENTS

You want to choose your team very methodically. Assess what style 
you are going for, as many creatives shine bright with their own 
unique art forms. Find the best talent for your end vision and ensure 
that all contractors are under agreements for the protection of your 
project. Here are a few things to ask: rates or trade for print (TFP), 
how many images are included, turnaround time, wardrobe changes, 
rightful owner of content, limitations to use of content, third party 
contractors, mobile or on-site location, and contact information. 
If applicable, NDA and/or non-compete deposition are strongly 
advised. Contracts are a necessity to protect all parties (contractors, 
clients and brand). Be sure to read all agreements very carefully, as 
they are legally binding.

BRAINSTORMING THEMES

What is your vision? Plan what you want this art to portray. Is there 
a story line? It is helpful to have a theme that you are aiming towards. 
For example, if you are doing a cosplay character, you know you will 
create a more theatrical piece. If you want to do an editorial look,  
you can pick your colour theme and start brainstorming placement 
of colours. Face charts are always a great way to put your vision in 
front of you to see if it meets your desired results. 

MODEL PREPARATION 

Models should come prepared on shoot day. This is not limited to 
just bringing required wardrobe and/or accessories. If hair styling is 
required, all models should attend shoot day with their hair washed 
and dried. Although our makeup artists always prep by cleansing and 
moisturizing the face prior to working on canvases, models should 
arrive with a fresh face. It is the artist’s responsibility to inquire 
about allergies or sensitivities prior to the service. The artist can 
request the model to bring their own lashes, however it is always 
recommended to have options in the MUA kit.

HEALTH SCREENING

We are living in a unique and unusual time. In order to keep everyone 
safe, we recommend that you require all parties complete a health 
screening form. This not only gives written consent and limited 
liability, but it also keeps record of everyone who was present.  

WARDROBE

Always ensure that you have multiple options for outfit changes! 
Even if you are doing one look, it is always best to have a couple 
alternatives to be agile. This will help your model or contracted 
stylist pick the best options. Mood board suggestions with colour 
themes and styles are always impactful. Provide wardrobe colours 
coordinated to compliment your location background on set. You 
want your model to pop and wearing the same colours can do the 
opposite. Lastly, let us not forget accessories are part of styling! 
Whether you are collaborating or providing your own jewellery,  
hats, belts, etc. you must remember that these top off the perfect look!

HAIR STYLES

Makeup and wardrobe are complete, but what to do with your 
model’s hair? Here are some things to consider when deciding  
your model’s hairstyle. Is it glam or more theatrical? Are you 
planning a sleek and simple or funky editorial theme? How many 
styles are being achieved? If there is more than one you want to 
ensure you plan your time accordingly and leave the more complex 
look for last. If you have a hairstylist to work with you on your team, 
you can always share the mood board and compare ideas to achieve 
the best results. Teamwork always makes the dream work!

LOCATION AND TRAVEL ARRANGEMENTS

Ensure your location is secured, set and ready to go. Provide  
planned parking details for your team, communicating clear 
instructions upon arrival. 

HOSPITALITY 

We have all been to a photo shoot that lacked hospitality. If you 
are hosting an event that is more than 2 hours long, we like to 
recommend a pizza finale or snacks that are in your budget. Water 
should always be available on sets, regardless of how long the 
shoot runs. Providing your team with the right hospitality and 
consideration creates an experience that will always be memorable. 
It demonstrates value and appreciation for everyone’s hard work, 
while also contributing to team building. 

HAVE FUN

We understand that you are here to work. Stress levels can be high 
and time seems scarce. But creativity flows best when there is an 
inviting environment. Be kind, be understanding and be open to 
ideas that are not yours. 

CALL TIMES 

Punctuality is key! Confirm and document all parties of your shoot 
have their call times. It is always suggested to give a grace period. 
To benefit everyone’s time, we advise to note call times 15 minutes 
earlier than needed to reassure scheduling. If you have team mates 
taking public transit, it is your responsibility to communicate the 
importance of punctuality in respect for everyone. 

Weeks leading up to your scheduled photo shoot, you should tie 
up any loose ends. This includes payments and deposits for all 
contractors, secured locations and any appointments for team 
preparation prior to the shoot date. Failing to plan is planning to fail 
- it may feel overwhelming but being strategic will create efficiencies 
and flexibility. The mosaic of planning, hospitality, consideration 
of your team, hard work and talent will help you achieve maximum 
results with stunning unique content to display. By following these 
tips, you can safely maximize everyone’s creativity and efficiency 
through an enjoyable experience without micromanaging.  
Now it’s time to have fun! 

You can take our Desiderio Beauty  
virtual 1:1 classes to go deeper into learning 

about the business aspect of being your  
own boss and creating your own content. 

Please visit us on our website  
www.desideriobeauty.com  

and all social media platforms  
@Desideriobeauty
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COLLECTION
BY  KOFI  FREMPONG

"Golden"

"Love"

"Purple"

"Aja"

"Electra"

"RTL"

"A Father's Love"

“At birth we are all given the gift of art. It is up to us to search within our 

heart and foster it. For art is a conduit of love and with it, we can heal 

ourselves and transform the world. Love the world with all your art.  

The world needs it.” 

31MAGAZINE  MAR/APR 2021



THE BEAUTY OF

When there is inclusion  
there are no missing pieces. 

WE ASKED OUR READERS WHAT ONE WORD  

BEST DESCRIBES EFE MAGAZINE FROM THE  

PAST THREE YEARS? 
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DREAM 
BIG

Most days you can find me lost in my thoughts. Even though I’m a writer, books aren’t my best friend. 
I find myself reading the same line over and over again as I dream about everything else. 

The best part about dreams are they can be as big or small as you want them to be. And when you 
least expect it, one day when you truly open your eyes, everything you've ever dreamt about is right in 
front of you. My dream was to create, to lead, to invoke change. I didn’t know exactly what that looked 
like, but I knew I wanted it. So, when I was ready, and I allowed my dreams to come into the light,  
I made sure they were worthy of the attention they commanded. And with much gratitude,  
came all those things and much more than I could imagine. Efe Magazine is three years old! 

Dreams, you create, design and construct them. All in a space that only you can access. 

Unknown to most, yet soon known to all, are the dreams they don't see coming. At times your mind 
and ‘vzn’ aren’t as clear and you can't see them anymore. But when its embedded in your heart, 

they can never be lost.

Keep dreaming. Even if your dreams are different and others do not not see or 
know what they are. Allow them to continue to light you on fire. The intentions 

for your dream shouldn't be to impress others. It should be about your life, for 
your life. And when that is discovered, the impact it will have on everyone will 
be monumental. When a dream is real you never accept defeat. You become 
addicted, you commit, you make the sacrifices needed to bring it to life.  
You fight for it. 

Because your dreams allow you to make your own way in the world. They can  
be re-written as often as you like. They set a foundation, and raise your standards. 

Your dreams are not wrong.

So, in this grand world where everything is possible, you can choose to follow your 
dreams or be stuck chasing someone else’s. Whatever you do, dream big! Dream often,  

dream out loud or in silence. Dream realistically or ridiculously. Just be sure to DREAM. 

#readyforyearfour
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PHOTOGRAPHER:  WIOLETTA SUSKA   
HAIR: ANDREA SAMPSON   
MAKE UP: NATALIA FARAHMAND  
MODEL:CIERA KELLESIS
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It was at about the age of 13 that I developed an interest in those Teen 
Scene magazines. There was something incredibly exciting about getting a 
variety of new and current photos of your favourite singer or latest celebrity 
heartthrob. I remember being so excited to purchase one such magazine – 
containing the newest pictures and updates related to all things Hilary Duff!  
Nowadays, I can quite literally tune into an Instagram live and be put into 
a one-on-one type of scenario with Hilary Duff, in the comfort of my own 
home.  It’s a completely different type of interaction. Sometimes live, or 
sometimes through just a post or an interaction through a comment.   
It’s as amazing and thrilling as it is impersonal and disconnected. Social 
media has created a different perspective on many different industries.  
Everything is instantaneous and in the moment; quick but fleeting. A world 
where jumping on the latest tiktok trend can skyrocket your seemingly 
ordinary video to millions of viewers.  It can be raw and real, but also can 
be filtered and fake. A blurred line of media, that can at most times, be 
overbearing and harbour unrealistic expectations.  It can also bring together 
a community of like-minded individuals and a world of creative content. 

Sometimes being able to f lip through a 

magazine without seeing multiple targeted 

ads as I scroll is a welcome retreat.
It is true to say that I am a lover of all things “hard copy.” I dream of one 
day having a dedicated space in our home to play host to my ever growing 
number of novels.  I LOVE reading books and magazines in my down time 
– especially on vacation!  It’s the sensory experience for me. I KNOW YOU 
KNOW WHAT I MEAN!  That “new” book smell… mmmm. The sound of 
turning the page as you are 265 pages deep, getting lost in your characters 
and story.  Just like novels, magazines give me the ability to hold hostage 
a moment, for however long I choose. It’s a suspended moment of time, 
containing something, that at some point in my life caught my unwavering 
attention. Yes… Britney Spears, Mariah Carey (I will not continue that list, 

we know where it’s going). “Yeah, yeah, yeah you love the divas Anthony 
we get it!”  I love that I can go back to those moments in time and revisit 
the feelings I felt when I first picked up the magazines. As a hairstylist and 
creative individual, seeing someone else’s work in the pages of a printed 
publication incites a different level of accomplishment.  

It’s a piece of something to hold,  

smell, and cherish.

So much work goes into the creation of content, and that can be anything.  
Even something as simple as scrolling through my photos on my phone.   
I have taken some (what I perceive to be) beautiful photos that sadly sit in 
my photos app. Unused, unattended, and sometimes forgotten. As an artist, 
having multiple platforms to share my work or being exposed to other 
artists is important. Having a printed image of your work is something to be 
proud of, a form of media that has held status and prestige. Even though all 
the high-profile designers and stylists have their own social media accounts, 
they are still very much present in print media. Why? Because it is still an 
expression of art in an ad-controlled environment.  Sometimes being able 
to flip through a magazine without seeing multiple targeted ads as I scroll is 
a welcome retreat. I mean, where else can you flip from Zac Efron, to JLO, 
to Mariah, to an Armani ad complete with a fragrance sample?  Social media 
can’t give you that sensory escape. While social media will live on to play an 
integral part in the world we live in, there will continue to be a large part of 
society that will see not only the importance in print media, but will revel 
in its glory.  It’s a piece of something to hold, smell, and cherish. A moment 
to be proud of or, to share as a piece of art in your own space. It’ll take more 
than a few posts and tweets to tear down the power of printed media. If you 
get reposted, be thankful, if you get acknowledged by a small or powerhouse 
account for content; be excited, and if you get published – you have been 
recognized; you have created something that has been deemed print worthy 
and that is something to be extremely proud of.  

PRINT VS SOCIAL MEDIA

PR
IN

T
 A

W
AY

BY  ANTHONY  BLACK
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Teaching all things beauty is a feat in itself – pandemic or no pandemic. 
Throw in a computer and a Zoom password and you might feel things 
getting a little rocky. 

If you’re starting to feel the weariness of teaching online, you should 
meet Leslie Carino. She’s the Director of Operations at Marca College, 
and believes there are a few unexpected upsides of virtual learning in the 
beauty industry. 

“I think the things that are working for us even better online is 
accessibility.” She says. “Because our entire beauty industry has had to 
shift to an online platform, and our students are able to experience to 
such diverse classes now.” 

Carino explains that their students are experiencing the expertise of 
people they admire and look up to. Big names and master stylists have 
been making the rounds in their classes. In other circumstances, this 
would not have been a normal occurrence. “Some of the big leaders and 

the big brands in the industry are offering so many great classes that our 
students may not have had access to. They would have been in the classroom 
studying or someone would have had to travel in to teach the class.”

Marca College, a hair and esthetics school with campuses in Toronto  
and the GTA, partly relies on offering up their services to their respective 
communities. When the COVID lockdowns struck, that hands-on 
experience was momentarily dissolved. But what beauty students 
are learning online may be enhancing skills they didn’t know needed 
strengthening.  

“Some people are obviously just very naturally talented, but with anything, 
you need to know the theory behind something before you apply it.  
So, we’re finding our students that have started their program online  
or who have been enjoying certain aspects online are super strong.” 

These aspects include using their theoretical sessions to hone in on their 
practical skills. Carino says that people are sometimes “hesitant” to ask 
questions in person. When they’re home online, they have the comfort of 
their homes to put them at ease. She believes that because of this, theoretical 
lessons are proving to get through to their students better. 

“They’re coming to school and they’ve got their vocabulary down pat,” she 
says. “and they’re using the verbiage they need to be using. So, we’ve noticed 
that our students who have started online have that really strong theory and 
that comfort in articulating what they want to do with their design.” 

While this seems to be upgrading their education, Carino notices 
that the school has had to be strategic in the way they’ve shifted from 
in-person to online. The changes are plenty and vary depending on 
what’s being taught. She says they’re still granted access to their breaks 
and teachers divide their days by splitting it evenly between theory 
and practical work. They try and find versatility and encourage group 
discussions. 

Carino describes their students as “super creative” and jokes that many 
of them are finding alternative places to hook their mannequin stands – 
including kitchen counters and tabletops. 

Flexibility, it seems, has been a major theme of 2020 that may or may not 
continue into 2021. 

The question that remains is how long the industry can sustain itself 
virtually. Carino’s overall takeaway is that although Marca college has 
found ways to curb many mishaps, she says the situation is definitely 
“different” and that “everyone is just trying to be as flexible as possible.” 

The industry has learned to adapt. But as artists, creators, and educators, 
how much longer will this online system continue to work? I mean, I 
don’t think it should ever go away. And at the moment it is doing great 
things to connect us an industry. But in the end, coming together to feed 
off each other’s creativity is the best lesson of all. 

Some of the big leaders 
and the big brands 
in the industry are 

offering so many 
great classes that our 

students may not 
have had access to. 

Online 
Learning

AND THE BEAUTY INDUSTRY

BY  KEENA ALWAHAIDI
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What are the VZN awards?
On June 6th 2021, Efe Magazine will host the inaugural VZN Awards Ceremony. The VZN awards are a Canadian image-based competition for beauty 
professionals and artists across the globe, creating a new standard for industry awards. We have curated unique entrance categories that will allow 
 high calibre artists to showcase their creative capabilities. Categories will include hair, makeup, music, fashion, dance, photography, and visual arts.  

The VZN awards will be an ‘Oscar-like’ event that brings creatives together to celebrate, recognize and acknowledge extraordinary VZN.  
Be the first to proudly be recognized as a ‘VZNary’ within the beauty industry.

Entrants will be judged by a panel of carefully chosen, world renowned experts who are extremely successful at their crafts.  
Following mutually understood and published criteria, every entry will be judged on a 1-10 scale (10 being the highest score).  

The top scorers from the first round of judging will proceed to the next round, where the winners will be chosen.

New Categories

New Life

New Talent

New Winners

Creating change, building passion, inspiring lives.
We are recognizing all things that influence us as artists.  

We are hair, make up, music, fashion, dance, photography, and visual arts.

By Artists for Artists. We are the VZN Awards.

City View Drive-In  |  20 Polson Street |  Toronto, ON

Our Platinum Sponsors:

PMS 2695 PURPLE ON WHITE - LARGE SCALE

PMS 2695 PURPLE ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - LARGE SCALE

WHITE ON RICH BLACK - LARGE SCALE

RICH BLACK ON WHITE - LARGE SCALE

RICH BLACK ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - SMALL SCALE

WHITE ON RICH BLACK - SMALL SCALE
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JH – Joan Harrison Award

SD – Sabino Di Tacchio Award

 BOTY – Barber of the Year

 MB – Multicultural Barbering

 MLH – Men’s Long Hairstyling

 MCC – Men’s Clipper Cutting

 NB – New Barber

 SB – Student Barber

 BF – Braids and Fades

 SOTY – Stylist of the Year  

AGS – Avant Garde Stylist

NS – New Stylist 

ST – Student Talent 

ECS – Eastern Canada Stylist 

CCS – Central Canada Stylist 

WCS – Western Canada Stylist 

QCS  – Quebec Canada Stylist 

OCS – Ontario Canada Stylist 

COTY – Colourist of the Year 

MTC – Multicultural Colourist 

MAOTY – Multicultural Artist of 
the Year 

NHA – Natural Hair Afro 

TA – Texture Artist 

ESOTY – Extension Specialist of 
the Year 

WA – Weaves Artist 

HTW  – Hand Tied Wefts 

BCS  – Braids – Cornrow – Single 

TGM  – Total Glam Makeup 

MMUA  – Multicultural Make Up 
Artist 

AGMUA  – Avant Garde Make Up 
Artist 

NMUA  – New Make Up Artist 

NTOTY  – Nail Tech of the Year 

AGNT – Avant Garde Nail Tech 

CDNT – Creative Design Nail Tech 

DOTY – Designer of the Year 

DCOTY  – Dancer of the Year 

DHSO – Hip Hop SOLO

DHHG  – Hip Hop Group

DOYAS  – Dancer of the Year  
Afro Solo

DOYAG  – Dancer of the Year  
Afro Group 

DOYCS  – Dancer of the Year 
Contemporary Solo

DOYCG –  Dancer of the Year 
Contemporary Group 

DOYJS  – Dancer of the Year  
Jazz Solo 

DOYJG  – Dancer of the Year  
Jazz Group 

POTY  – Photographer of the Year 

PPG  – Photographer Portrait/
Glamour 

PCC  – Photographer Creative 
Concept 

PCCO  – Object Photographer 
Creative Concept 

DJOTY  – DJ of the Year

Category Abbreviations for Submissions: Submissions Deadline is April 15th 2021

You’ve got VZN!
Submission Fee $100.00

ALL FINALISTS WILL RECEIVE ONE FREE TICKET  

TO ATTEND THE VZN AWARDS

Visit Efemagazine.com for full rules and regulations 

Submission Instructions:

 Each HIGH RES file must be named accordingly: 

 i.e., CategoryAbbreviation_FirstName_LastName_Year 

EX: BOTY_Andrea_Sampson_21.jpg

Each ORIGINAL file must be named accordingly: 

 i.e., CategoryAbbreviation_FirstName_LastName_Year_O

EX: BOTY_Andrea_Sampson_21_O.jpg
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MATRIX WOULD LIKE TO  
CONGRATULATE ALL OUR MATRIX 

TEAM WHO WERE NOMINATED FOR 
THE VZN AWARDS.

• JOSHUA BALINT  |  @JOSHUA33183
JOAN HARRISON AWARDS

• LANA NICHOLSON  |  @LANANICHOLSON07
JOAN HARRISON AWARDS

• RODRIGO ARANEDA  |  @RODRIGOHAIRDRESSER 
SABINO DO TACHIO AWARD AND  
COLORIST OF THE YEAR AWARD

• JULIO RODRIGUEZ  |  @JULIOCOLOR
COLORIST OF THE YEAR AWARD

• HEIDI KENNEY  |  @HEIDIKENNEYHAIR
COLORIST OF THE YEAR AWARD

• HAROLD GONZALES  |  @TIMELESS_GONZALES
BARBER OF THE YEAR AWARD

• LAUREN BLYTH  |  @LAUREN.CORRECTS.IT
COLORIST OF THE YEAR AWARD

• REBECCA KING  |  @REBECAKINGHAIR
COLORIST OF THE YEAR AWARD

• DARCI ASH  |  @DARCI_ASH_COLOR
COLORIST OF THE YEAR AWARD

• ROXANNE PITRE  |  @HAIR_BY_ROXKS
COLORIST OF THE YEAR AWARD

• MARTIN MENARD  |  @HAIRBYLIMPOLIS 
COLORIST OF THE YEAR AWARD

matrix canada educationmatrixcanadaeducation

Efe magazine is proud to present the VZN Awards. An awards ceremony that recognizes 
all things that inspire us as artists. All things that evoke true VZN. A new platform creating 

new opportunity, showcasing new talents and new winners. We have curated unique 
categories that will invigorate the seasoned professional and pique the interest of new 
talent. We are the exciting new direction the industry has been waiting for... A new life 

and new beginnings for an industry that thrives from the passion artists bring. 

LOCATION: 

City View Drive-In 
20 Polson Stret, Toronto

TICKETS: 

March 1, 2021: $125 Early Bird 
May 1, 2021:  $150  
June 6, 2021: $175 at door

Ticket Sales Start March 1st 2021

www.efemagazine.com/vzn-awards
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BY  KY’ANA SAMPSON

Two words: ANOTHER LOCKDOWN. 

Somehow this one feels more internally challenging than the first 
time around. Going into the new year I was feeling inspired and ready 
to make the most out of this year. Quite frankly I am still ready to 
make the most out of what life throws my way, yet I still find myself 
struggling. I miss hugs. I miss going to the local bar and meeting new 
people. I miss thrift shopping in the city on a busy Saturday. I miss 
pre-mask conversations. 

Last year I found that during the first lockdown I had a new found 
motivation to perfect my routine and daily habits. Working out had 
never been more exciting. Healing the parts of me I never had time to 
focus on, became a challenge I finally had time to tackle and I did. 
Journaling, learning new hobbies, reading books, getting to finally watch 
2-hour movies and not feel guilty about time passing, perfecting my 
craft and so much more that came with an abundance of energy and 
motivation to do. 

Dear Diary,

This time around, I find myself lacking the same energy and 
motivation. I am quite tired. Perhaps it’s because I know that the life 
I’m missing may not be a reality as soon as I want it to be. I have 
to let that sink in and come to terms with the changes we are all 
experiencing.  I have been paying a lot of attention to my own mental 
health lately and also the mental health of others, because I know 
that these times are not only hard for me but for my loved ones too. 

As Covid cases climb, so do suicide rates worldwide and yet mental 
health is not talked about enough in the media. In reality, many of us 
struggle constantly with it, especially lately. That being said, I have 
made it a goal to check in with those around me, whether that’s a 
quick text or a phone call; letting people know that I am here for them 
and that they are not alone can go a long way. 

Another thing I have been noticing during these times is that a lot of 
people have turned their crafts and hobbies into full time businesses. 
Something that has made me feel fulfilled and helpful is supporting 
my local business owners. Local businesses make each one of our 
communities special and without them there would be less culture and 
less diversity. We need them just as much as everybody needs each 
other right now. 

Instead of focusing on what parts of life I can’t control I have chosen 
to focus on what I can - and what I can control is where my love, 
money and support goes. I’ve been looking inward and reflecting a 
lot lately about what it is exactly I want to bring to the table, and 
to the world.  A community. A community of support to inspire people 
and myself to be excited about life again. For now, until ideas come to 
fruition I am taking care of myself, being kind and gentle in hopes of 
better days to come. 
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STRAIGHT

2A 2B 2C

WAVY

3A 3B 3C

CURLY 

4A 4B 4C

COIL / KINK / ZIGZAG

CURL  
PATTERNS

The demise of any hair type is lack of moisture. 
We often spend time providing treatments, 
when really, all that was needed was water. 
Did you know water acts as a transporter to 
accept and deliver products evenly along the 
hair strand? Well hydrated hair minimizes 
product waste. When hair lacks moisture, 
it no longer has the ability to accept and or 
receive what it needs. This leads to texture 
misconceptions; curl patterns are lost, ends 
are frayed and roots are oily. This creates 
so much texture confusion. Regardless, you 
should know whether you’re 2A or 4C before 
you start layering your product. Efe Magazine 
is the beauty Industry’s guide for professional 
products good on all hair types. Visit  
www.efemagazine.com to learn about more  
Efe Approved products.

BC BONACURE MOISTURE 
KICK SPRAY CONDITIONER BY 
SCHWARZKOPF PROFESSIONAL 

Spray your hair into perfection. What 
we loved most is that you could use this 
product on the finest of fine hair and 
the coarsest of the coarse. As you know, 
all hair requires moisture and it is most 
difficult to find a leave-in conditioner that 
will hydrate fine hair without weighing it 
down and leaving it greasy. And this very 
same product sets the perfect foundation 
for coarse hair when layering products is 
a must. BC Bonacure Moisture kick Spray 
Conditioner detangles, adds shine and 
helps with the manageability of any hair.  
As always less is more and add as needed.

CLASSIC POMADE BY AMERICAN CREW

If you asked any barber if they could only have one product on their shelf, 
it would be a pomade of some sort. The versatility of a pomade is endless. 
Whether you want a matte or shine, much can be achieved with it. The 
Classic Pomade gives the perfect hold and shine and is great on all hair types. 
Style and length of course play a big factor on how much and when it should 
be used. On short hair, any texture pomade helps to define and control.  
On longer hair, depending on the style, creativity goes a long way. 

NUTRI COLOR FILTERS BY REVLON PROFESSIONAL 

All colour should be this easy. Adding depth or changing a tone can happen 
in a matter of minutes. This product is great on all types. There are three 
things you will need to consider before you start. Hair texture, hair level 
and your client’s desired shade(s). This will help you decide how much 
decolourizing needs to be done. Not to worry though, the conditioning 
properties in the Nutri Color Filter not only transform colour, but the 
condition of the hair. Hair is soft and manageable after use. On coarse 
natural texture 4C hair you will have to modify the cuticle for best results. 
Great porosity equalizer on relaxed hair, giving great shine and style ability. 
Enjoy controlled spot colouring and toning for creative play.

BC BONACURE PEPTIDE REPAIR 
RESCUE SEALED ENDS BY 
SCHWARZKOPF PROFESSIONAL 

Seal away all your hair problems with 
Peptide repair rescue sealed ends. We all 
know the ends of your hair really determine 
the finished product. Tattered, fried ends 
make it impossible to curl, flat iron or even 
give shine. This is something that effects 
all hair types. Your hair type will determine 
your approach. On coarse hair (4A - C) we 
recommend that you set the foundation. 
Prep the hair with water or leave in 
conditioner. This will ensure hair has the 
proper hydration to accept products and 
reap the benefits. And on super fine hair, 
less is more. Sealed Ends brings life to any 
hair type. The results are immediate, and 
who doesn’t love to have some instant 
gratification? This product gives beautiful 
bouncy curls or an amazing blowout. 

SAMPLE  
BOX

Only products with diverse capability are 
featured here. Our Efe Approved Box allows  

you to sample a selection of Efe Approved 
products for FREE! You just pay shipping  

costs. Each parcel will contain 4 sample size  
products along with the most recent copy  

of Efe Magazine. (Jan/Feb box)

New!
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Top Dis!
TEN OF CANADA’S MOST 

RECOMMENDED DESSERT SPOTS 

IT’S TIME TO CELEBRATE!

The world has become very creative when celebrating 
some of life’s milestones. With lockdown and limitations, 

we have not only had to think outside the box, we’ve had to 
completely remove it. However, thanks to delivery services, 
we’ve been able to bring almost everything we need to us. 
The world is literally at our fingertips. So, whether you are 

waiting for the world to open up to dine-in or doing a  
pick-up order, we’ve got you covered. Let's remember  

to shop local!

Oh So Good Desserts & Coffeehouse (in the Byward 
Market), Ottawa, ON

Oh So Good Desserts is an award winning café that is the perfect spot 
for anybody looking for a sweet treat. There are so many delicious cake 
options to choose from, with an equally extravagant drink menu. With 
incredibly kind staff and a super cozy atmosphere, Oh So Good Desserts 
makes for an incredible study (or date) spot.  [ Recommended by D’antal 
Sampson ]

Duchess Bake Shop, Edmonton, AB

I literally found Europe in Edmonton. A perfect sun filled, high tea-like 
experience.  Located at the cusp of downtown Edmonton, Duchess 
Bake Shop is everything you need. Whether you are there for business 
or pleasure, it is the perfect spot. Everything is so beautifully made. 
Everything is so delicate and packed with real flavours. So, if you’re going 
to consume excess calories, this is the place to do it.  It’s where I fell in 
love with key lime pie, and I’d never been a fan before. I mean, lime is 
great in a drink but I never thought pie… I promise you, it’s worth every 
calorie. A must visit Edmonton spot. [ Recommended by Marlo Steenman ]

Daddy O Doughnuts, Mississauga, ON 

A hidden gem in Mississauga. They have literally put the dough in 
doughnuts. And I promise, promise you, once you try their doughnuts 
you will never eat another doughnut again. The real challenge will be to 
try and just eat one. My absolute favourite doughnut is all of them, but the 
Plain Jane has my heart. Truthfully though, there is nothing Plain about 
Jane. the consistency, the texture, the flavour. They had me at hello…  
And for all of my vegan friends, you have just as many options. Arrive 
early because they sell out fast. Don’t worry though, whatever is left is 
still a great choice because they never disappoint. You can pre-order, 
but I never have. I just pop in. No doubt, they are worth the line-up and 
the wait.  [ Recommended by Andrea Sampson ]

Bobbette and Belle, Toronto, ON 

A exquisite Leslieville must. However, they are so good they have two 
locations. Toronto is so lucky to have them. They make everything 
sweet but what stands out most is their made-to-order cakes. And if that 
doesn’t intrigue you they have been featured on many television outlets, 
award winning and they even have cook books so you can try and make 
things at home. [ Recommended by Anthony Black ]

Nova Pastry & Bakery, Mississauga, ON 

Hands down the best place to get traditional Portuguese desserts.  
Of course, they make more than just desserts. But we are certain they 
are the reason you keep going back. Word of advice, arrive early to avoid 
disappointment, everything moves fast. A pastry “must have” is the cream 
filled sugar doughnuts. And while you’re there, don’t forget to grab a few 
custard tarts.  [ Recommended by Robert Sousa  ]

Thierry Alberni, Vancouver, BC 

Voted the best desserts and pastries in all of Vancouver. Pastry chef 
Thierry Busset knows exactly what’s up, all his sweets are Are fit for 
royalty. It is worth the drive from wherever you are but don’t worry,  
there are two locations. The lemon tarts are insanely delicious;   
definitely something to live for and we bet you can’t just eat one.   
[ Recommended by Fiona Colton  ]

Antoinette’s Cheesecakes, Dartmouth, NS

The perfect first date spot when you want to have dessert. They offer 
every cheesecake imaginable from double chocolate to Keto. Although 
I’ve tried many, my absolute favorite is Ferrero Roche. If you live in 
Halifax it is a must stop.  [ Recommended by Kelly Hinkley  ]

All You Knead Bakery, Vaughn, ON

I can tell you right now, this bakery is all you will ever need. Located in 
Vaughan, Ontario All You Knead Bakery are some out of the box thinkers. 
So much to choose from but their limited-edition funnel cake donut will 
have you running back for more. This donut gives you all the memories of 
the summer fair in just one bite. They bring donuts to life! Their designs 
and flavours keep you wanting more. So, whether you crave an everyday 
donut or need something for a special occasion, you’ve got to stop in 
here.  [ Recommended by Marci Mawryczew  ]

Ca Lem, Montreal, QC

Two scoops just isn’t enough… Ca Lem has two locations in Montreal; 
NDG and the ever trendy Plateau neighborhood and it is the flavor 
town of ice cream. The colours and the flavours are out of this world. 
They are super inventive and every Wednesday they change flavours 
and announce them on Instagram. It is an incredible way to engage their 
followers. Their signature soft swirl is two colors. The options you have 
are ridiculous. My favourite is the Purple taro & Pandan – coco, it’s the 
creamiest velvety ice cream you will every eat. To be honest, I never buy 
the mini cone, I get the biggest one they offer. You can buy a tub or a 
cone. There’s even a vegan option. It’s made fresh, with real ingredients 
for real flavours. You’ve got to try it. [ Recommended by Joanna Kolankowska  ]

Bitten Cupcakes, Butter Tarts and Whoopie Pies, 
Hamilton, ON

It is a 45-minute drive from Mississauga to Hamilton, and that’s without 
traffic. I probably pass 100 other cupcakes places on my way. But there 
is nothing like a Whoopie Pie. Located on beautiful Locke St., Bitten has 
got to be Hamilton’s gem. Although I go there mainly for their Whoopie 
Pies, their cupcakes and butter tarts are also award winners. They offer 
a classic Whoopie Pie, chocolate sponge with vanilla butter cream and 
that’s a 10 out of 10. But I get the chocolate sponge, with peanut butter 
butter cream, rolled in butter finger chocolate with a caramel drizzle. 
There is so much goodness in one bite, it is unimaginable. There are also 
other options (I guess). So, whatever you go for, it is worth the drive. 
[ Recommended by Andrea Sampson  ]
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Find us at VenusBeautyS
1.800.465.7965

www.venusbeauty.com

B A R R I E         W O O D B R I D G E       M I S S I S S A U G A         O T T A W A          W I N D S O R

Abbotsford  |  Burnaby  |  Burnaby East  |  Calgary  |  Edmonton  |  Fort McMurray  |  Grande Prairie
Kelowna  |  Langley  |  Lethbridge  |  Lloydminster  |  Medicine Hat  |  Nanaimo  |  North Vancouver

Red Deer  |  Regina  |  Richmond  |  Saskatoon  |  Surrey  |  Vancouver  |  Victoria  |  Winnipeg

877-566-3376  | 

ModernBeauty.com

H A I R   |   B E A U T Y   |   B A R B E R

S H O P  2 4 / 7  O N L I N E

@canradbeauty

F l ow us

www.canrad.com • Phone: 416-663-7373 • 1-800-268-1905 

Education Partners
Working towards an industry of inclusion.



K I N G D O M

WWW.KINGDOMBEAUTY.COM
KINGDOMBEAUTYSUPPLIES

SALONS | BARBERSHOPS | BEAUTICIANS

BEAUTY SUPPLIES

SALONS | BARBERSHOPS | BEAUTICIANS

BEAUTY SUPPLIES

VANCOUVER
604.251.7386

RICHMOND
604.273.7288

VICTORIA
250.381.1953

CALGARY
403.367.8888

SURREY
604.882.8033

P R O F E S S I O N A L ’S  S O U R C E
F O R  B E AU T Y  S U P P L I E S

Find more online efemagazine.com @efemagazine on  

NOW
OFFERING 
POINTS

1-800-565-7721 | maritimebeautyshop.com
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19 ISSUES

500 ARTICLES

20,000+ COPIES PUBLISHED

We couldn't have done it without 

you! Cheers to more stories, events, 

collections, and creations.

We are proud to lead 
#INCLUSION  #DIVERSITY





SEE MORE FROM EFE MAGAZINE AT:
efemagazine.com and on social media   @efemagazine


