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LETTER FROM OUR EDITOR

As I step further into my purpose, and opportunities arise, I will be sure to 
stay true to my mission, and promise to never compromise my integrity. 
Knowing I will never again work hard for something I don’t care about, 
but even more importantly I will never again work hard for something that 
doesn’t care about me. I will however, work my hardest for all the things I 
love, and all the things that love me. Even when days aren’t perfect.

I have so much gratitude… What a feeling when you are aware of your 
personal growth. As I lead, with each day that I have the opportunity to 
make a difference, I promise to do so. This year I learned the importance 
of proper communication. I learned how quickly things can fall apart 
when information is miscommunicated. Be it a lack of understanding or 
information poorly delivered, it can put a strain on development. This made 
me really work on fine tuning my interactions with others. Communication 
is a skill that is often overlooked and under appreciated.

I pride myself on my relationship with my son. Six months in quarantine 
together made our relationship stronger. The late-night conversation, 
and daily adventures. Our team work and creativity all grew through 
communication and openness. We communicated on the same level.  
It was the realization that he too was an adult. It was mutual respect  
and love. It was growth. I am so grateful for all that he teaches me.

I also had the pleasure of spending time with my 18-month-old niece.  
Where just words were not enough for either of us to understand each 
other’s needs. I always had to get on her level to truly understand her needs. 
This was both physically and mentally, so making eye contact and observing 
behavior. Following her cues, even when I thought I knew what she needed, 
I had to accept that I wasn’t always right. I had to explore every possibility, 
knowing that sometimes tears were not always so obvious. It might be an 
itchy back that she can’t reach, and cannot express it properly.  
This enhanced my compassion. 

Lastly, I had to communicate with my dad who was thousands of miles away, 
and we had to rely on technology. I didn’t have the pleasure of doing a  
drive by or the leisure of just calling. Most times, I had to wait for his call, 

which always seemed to come in while I was on a run or in a zoom meeting 
LOL! We did facetime and text messages and made the best of the hand that 
we were dealt. This taught me patience and understanding. 

If you know me at all, even a little, you'd know I've never been a good ass 
kisser.  I’m not trying to say or do what others want to see or hear. Some 
may say I’m rebellious… I’m not. I just have the courage to say what’s on my 
mind and am open to a fiery debate. Even if it may be uncomfortable, it is 
important to be heard. But here’s the thing. Communication isn’t just about 
being heard. It’s about:

Respect – Set your ego and status aside. Once you put an individual at 
your level, you will better hear what they have to say. You will receive their 
message and respond appropriately. No one’s need to be heard should be 
inferior to yours.  

Compassion – Approach every interaction with kindness. Be open to 
feel, see, and experience everyone’s needs. This allows the person on the 
receiving end to be open even if they don’t completely understand.  

Patience and understanding – Everything is not going to happen on your 
terms or time. Talk through it, no matter the challenges or how long it takes.

So, for 2021 I am embracing all my abilities, my faults, my weaknesses and 
my strengths and taking my communication skills to the next level.  
I believe, therefore I can.  #successfulcommunication

ANDREA SAMPSON, EDITOR // 416.476.9900 //  
andreasampson@efemagazine.com  //  @andreasampsonefemagazine

Andrea Sampson
Addressing hair by texture not race. 

Just before you're about to take over the world, you'll notice 
sleep is a luxury. You’ll see that innovation is always at the 
forefront…  and the life you lead, has by far surpassed the one 
you ever imagined. You will be unrecognized by most, but 
recognized by the most important. 

What you see of me today is not who I am...  
It is who I have become. 

Allow me to reintroduce myself... I’m Andrea Sampson. 

I am grateful for all that I have accomplished and look 
forward to all that I am still to receive. For those of you who 
aren't familiar, I live my life by The Secret. I believe that you 
can summon all things into your life when you have the right 
mindset. It is a fact that the level of a man's living, is based on 
the level of a man's thinking. How are you thinking?

COMMUNICATION
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COLLECTION
BY  PETER GOSLING

For months our industry sat stagnant living vicariously, digitally, through one another. It was fun at first, heck, 
we counted down our days in quarantine, made vlogs and video posts. In fact, social media was our only way to 
connect as an industry. It was like industry television! There were schedules and programs. We did well to stay 
connected digitally. And bit by bit as the world reopened and we gained some normalcy, ideas started to peak. I 
mean, we had lots of time to think. Which brought to life the Canadian Barber Summit. Chadwin Bartley has been 
a strong Canadian Barber activist. Always looking for ways to improve himself and the industry. After months in 
quarantine, Chadwin hosted one of the first in-person events. It was perfect, very intimate and very real. There 
were about 30 guests and five amazing panelists that did an excellent job at this masked meet and mingle. Keynote 
speaker Daniel Lewis started the summit with some very powerful life-changing messages. The panelists then 
honed into some serious industry talk about the past present and future. Many applauses to Chadwin and his team 
for a well-planned event. I know when it comes to events, we have become accustomed to “the larger the crowd 
the bigger the success,” however, as the direction of the world changes, small and quaint = safe and successful.

CANADIAN BARBER 
SUMMIT

THE
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NATURAL HAIR expert
AISHA LOOBIE:

I didn’t always know or even think I would be a hairstylist. I did know I was a 
creative and could spend hours doing meticulous things. I am a second-generation 
hairstylist. My mom was a “kitchen beautician,” I grew up watching her and hair 
was always fun for me. A lot of my practice happened even before I knew I wanted 
to be a stylist. I just loved to do it, so I would braid my friends’ hair for free. But this 
was not my career choice. I had wanted to be in Law Enforcement. A kind-hearted 
officer helped my family when I was younger and I wanted to do the same for others 
when I got older, so I went to school for community and justice services. And 
although my goal was to help people, there was no real passion there. I struggled to 
find my way and considered dropping out, but didn’t know what I was going to do. 
Law enforcement was where I thought I needed be. Crazy enough, it was one of my 
girlfriends who suggested I become a stylist.

I registered at Marca College, and within a few weeks, I knew in my heart this was 
my calling. I didn’t know right away though that I wanted to focus on curly hair 
until I saw that lack of focus and need for experienced stylists for textured hair. I 
started my career at Curl Ambassadors where I learned so much that gave me the 
confidence to open my own salon and really cater to the needs of textured hair. 
Although I can do all hair, my specialty is curly, coily, kinky afro hair. It’s what I have, 
it's what I know, it’s what I want to focus on. I’ve never relaxed my hair and I want 
women to know that natural is an option and you can love it and work with it. I am a 
stylist who can completely relate to my clients. They were born with hair they know 
nothing about and I want to be the stylist that can help them. 

Where to you see yourself in 10 years?

I’m going to own a school that caters to textured hair. There is 
not enough education to properly prepare the next generation 
for the future of the world. I want to give the industry that. There 
is not enough focus on textured hair, I want to give the industry 
that. There is not enough conversation within the industry about 
textured hair, I want to give the industry that. Toronto is very 
multicultural there is lots of opportunity. 

The industry is forever changing and if you are not educating 
yourself constantly you can easily fall out. I never want to be 
comfortable here, I always want to be progressive. I want to 
change and grow with the industry, so when my clients ask, I 
can provide. I do research which makes me stronger in my craft. 
I am thriving to be the example for the hairdressing community.

I love this industry. I mean, sometimes it’s rough, but the 
connections I make with everyday people are worth it. Despite 
the long days and late nights, it’s the people, other stylists and 
clients that keep me going. What I would love to see is our 
industry come together as one. It’s long overdue.
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AVA'S HAIR

MAKEUP WITH STEPHANIE JONES

The holiday season is finally here! We have grown accustomed to planning 
huge shindigs and cuddling up close with our loved ones, however this year 
might be a tad bit different as we can't physically feel the warmth of each 
embrace. However, what I love about this season is that love doesn't need to 
be confined to just physical touch.

Now I'm sure as you're dusting off your signature holiday clothing, 
decorations or maybe purchasing something new to show off, you're 
probably wondering, “how in the world am I going to have a stellar holiday 
look with a mask on?”  Or… you might be wondering how to look your best 
through zoom! Yes, I said it! Zoom is the hotspot for family gatherings to 
stay connected… or even a hot date!

Whatever the event may be, you can still look your absolute best! Now let's 
go through some of Steph's go to tips to make sure your makeup look is 
singing from a distance.

LIGHTS, CAMERA, ACTION!

It is no secret that good lighting makes any makeup look spectacular. For the 
holidays, why not light up the room with a ring light if you have it on hand? 
If not, make sure your set up is close to an open window to use that natural 
light so your loved ones can see you crystal clear.

Holiday Beauty Trends

Deck 
The Halls

A HEAVY HAND IS A BETTER HAND!

In times past we have been able to pass with doing a light swipe on the lid. 
However, now that we will be in front of a screen to connect this holiday, 
don't be afraid to pack on a little bit more than usual on the eyes because 
being on a web camera will naturally fade the colours, so be generous!

SINGING PURPLE RAIN!

Now let's talk about the trends! This season, we are all about the purple 
smoky with upper and lower mascara lovin'. In order to achieve the full 
smoky eye effect, use a cream base shadow in a rich deep plum to act as 
a stunning base for all of the shadows that you will be layering, then go 
to town! The newest, hot off the press eyeshadow that will be sure to 
rock your world Is the new Huda obsessions mini palette that showcases 
stunning purple hues that will go perfectly for any skin tone!

DISTANCE SMOOCHES AND PINCH ME CHEEKS!

Now just because we maybe masking our puckers doesn't mean they 
have to go unnoticed. This year’s trend is embracing the natural lip tones 
with glosses and lip stains, to enhance the organic hues of the beautiful 
complexities of our skin! But have no fear if you like it bold, a red lip never 
goes out of style!

To finish this look off, don’t forget the cheeks to bring back the youthful 
vibrancy to the skin! A blush that is a bit more of a soft pink for fair skin 
tones and for medium to deep, a rich plum or coral would do the trick!

Remember as we celebrate the holidays in a new way you are creating 
lasting beautiful memories that will surpass fleeting moments of hardship.

Stay in the present of today's blessings, love on those around you and 
remember to keep your brow game on point!

Happy Holidays! xoxo

Meet Ava, she’s four and fabulous. I am certain she knows how to navigate 
through TikTok and Instagram better than we ever can and I promise you 
her personality is as big as her hair. Like a lot of the next generation, Ava 
has the pleasure of being bi-racial. Her mom, the famous Sharon Braga 

AKA @Yogacolourist. Her dad, photographer extraordinaire, Danny 
Braga AKA @iambraga - hence the reason she was so good in front of the 
camera. Ava is a perfect mix of Portuguese and Zimbabwean, giving her 
3B, 3C and 4A hair textures. That’s a lot of texture for one little person.
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So, if for some reason you don’t know Sharon Braga, she is one of Canada’s top colourists/educators.  
She is open and honest and so real on social. A Brunette specialist, she is an integral part of the course  
“Blend the Rules.”  Seriously, it’s total hair envy every time she posts. 

Regardless, nothing stood out more for me than how she openly asked Instagram for help managing her 
daughter Ava’s hair. Once a week it would be both stress and tears on wash day. For me personally, I remember 
being four, and hair day was hell. It was long and it hurt. There were three of us, and whether you went first or 
last it sucked. 

So, we reached out to Sharon to see if we could both help and share her experience as a mom with a child that 
doesn’t have hair like hers. Many assume that as black women/stylists we all know how to work on black women. 
But I want to reiterate that every head of curly hair has multiple textures and is rarely the same. And like all things 
in beauty, we require adequate training for superior results. It is not a secret that hair with texture takes time to 
perfect. You have to consider everything before starting any service. However here are the top four:

       Porosity – The hair's ability to absorb and retain moisture. The porosity of your hair determines how  
well moisture (i.e. oils and water) travel in and out of the cuticle layers of your hair. 

       Elasticity – Elasticity is the hair's ability to stretch and return to its original shape. Healthy hairs are  
made up of an equal balance of protein and moisture, this balance determines the elasticity of your hair. 

       Texture – Textured hair is where strands create shape, curves, spirals, zig zags or waves; hair is kinky, 
coily, curly or wavy. Identifying hair textures allows you to properly address the hair type and set your 
expectations of what can be achieved with it.

       Strength – The hair cuticle is the outermost part of the hair shaft. Formed from dead cells, overlapping  
in layers, this form scales that strengthen and protect the hair shaft. 

Once we identified Ava’s hair texture, we began our two-hour process and Ava was perfect. One of the things 
Sharon expressed to us was the lack of professional hair products that catered to her daughter’s hair type. As 
a stylist she has access to a world of product but none that knowingly address the needs of Ava’s hair. Why is 
this so important? Because beautiful Ava is our future, along with many little girls and boys that will also have 
her hair type. So as an industry professional, the need to not only understand all hair types but to also have the 
diverse product knowledge is a skill that should be at the forefront of our minds. 

Step 1:
The key here is control. Getting her hair to do what I want it to do. Her predominant curl pattern is 3C. 
Very soft and manageable. However, because she has areas of the hair that are a 4A, cuticle layers are going 
to cross causing hair to tangle and matte if not well hydrated. We shampooed first with All about Curls lo 
lather cleanser. This is great for hydration but also has a low PH, keeping the cuticle as smooth as possible. 
This also eliminated me having to use conditioner. Knowing I was using an oil (Orofluido), and leave in 
conditioner (Uniq One) and a curl cream (Moroccan Oil Curl Cream). 

Step 2:
Once her hair was well hydrated, we brushed through with a paddle brush from ends to root in small 
sections. We used full resistance on each section to eliminate pulling her hair. 

Step 3: 
We sectioned the hair into 14 equal parts, creating 14 two-strand braids. This technique is used to create 
a new curl pattern for Ava’s hair. As we wrap each section, we pull gently, stretching each strand of hair, 
smoothing the cuticle, creating a larger curl pattern. As always, hair only sets when dry. 

Step 4: 
After hair is completely dried, either naturally, with a diffuser, or a hood dryer, you carefully unravel  
each curl revealing a new curl pattern. Continue separating hair until you have created your desired  
fullness and style.  

Step 5: 
If needed, lightly apply oil or oil sheen to hair for additional shine. 

I would say the afternoon with Ava was a great success. Absolutely no tears.  
And she absolutely loved her hair. 

STRAIGHT

2B2A 2C

WAVY

3A 3B 3C

CURLY 

4A 4B 4C

COIL/KINK/ZIGZAG

CURL PATTERNS

Every head of curly hair  
has multiple textures  
and is rarely the same.

For more professional 
beauty products for all  
hair types check out our 
Efe Approved pages.
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Hair by Manny Dimi 

CHUNKY HIGHLIGHTS
Hair by Robert Sousa

BALAYAGE
Hair by Janet Jackson

CORNROWS

Hair by Shawn Barbz

BUTTER FADE

Hair by Andrea Sampson

NATURAL HAIR

Hair by Stefanie Kaufman

RAINBOW BRIGHT

Hair by Julio Rodriguez / Rodrigo Araneda

THE UNDERCUT

Even with all of 2020's uncertainties, the one thing  for certain was that the  

trends kept coming. This kept beauty at the forefront of everyone's mind.

Forever TRENDS

Let’s start with the 90's super chunky highlights... 
Stripes of bold colours. Two maybe three. There 
was nothing discreet about the placement. A trend 
we thought would be gone forever. And surprise! 
Here it is making a loud statement just like the 
coronavirus. And although many are hoping it will 
be gone for 2021, we are certain it will still linger. 
Really, it’s not for everyone, just the bold and 
beautiful, those who rock it rock it well. So, brush 
up on your back to back to back foiling skills.  
This trend is the original comeback kid.

So, we're back to the 90's where two-level high-top fades and colour is a thing. Barbering, not a trend  
but a way of life. A part of the industry that was for a long time overlooked is now a skill so refined, 
clippers have literally changed lives. A tool that was once frowned upon is now an industry must have.  
The trend here, the "butter fade," or better known as "the Mr. steal your girl" haircut. That seamless, 
blurred out, melted fade. Know that regardless of what’s happening on top, that blend needs to be butter. 
So, whether it’s a high-top or waves, we've been here before. Now it's just better. The internet and industry 
are grateful for you. You brought change, diversity and togetherness. So regardless if longer hair is making 
a comeback, the fade is a lifer. 

The natural and healthy hair movement. A trend that took the world by storm. And 2020 literally  
showed everyone’s true colours and texture. We have to say this was probably the best trend to ever 
surface. We got to see clients embracing their true self. Working with their natural assets to bring out 
the best in them. Once we got clients back in our chairs, it was about helping them manage their new 
expectations for their hair. It was about finding a happy medium; a low maintenance hairstyle that  
keeps them coming back.

Rainbow Bright was an 80’s phenomena that changed the world for girls everywhere. She boldly hit the 
screens with the loudest hair of bright colours. Who would have thought that this would be the trend 
sweeping the industry by storm? At first, it raised a few eyebrows and was frowned upon. Everyone swore 
they would never have or do that kind of hair. But that’s the thing about trends, it’s always the one you 
least expect to go anywhere, that make it everywhere and blow up. It didn’t take long, once the industry 
took hold of it and mastered it. It has been a collide of colours with hair perfectly placed for a rainbow of 
fun. There will always be people who speak loudly through their hair… let them. 

Despite what many of you may think the undercut has been around a few dozen times. What makes  
the difference for any trend is the evolution of the artists. The new eye, the new mind, a clear vision. 
Although this trend may have started out for the punk rockers or heavy metal listeners, we have  
managed to soften it up a bit for the most elegant women. It is used to debulk, make a bold statement  
and the perfect spot for a design. Nonetheless it’s a cut that will forever need cutting.  

Ah Balayage, we don't think there is a prettier 
way to blend hair. The trick here is a soft blend 
of colour, a ridiculous amount of time and an 
insane amount of foils. A trend that has flooded 
the internet (every social feed), classrooms and 
appointment books. A missed opportunity if 
you haven't at least tried to master the skill. It 
is a stylist must know, a client must have, and a 
manufacturer’s must teach kind of trend. And 
even though so many butcher the way it is said,  
we are glad to see they are bang on with nailing 
the technique. So we’re pretty sure this trend is 
here to stay. 

The “Kim Kardashian” braids, please, let us 
remember that these braids amongst many things 
do not belong to the Kardashians. They are a 
trend that has been around for centuries. Better 
known as "cornrows," a protective style known to 
black women for creative and safe ways to style 
their hair. And DAAAYUM has braiding been taken 
to the next level. The intricate details and patterns 
that are created; we are certain there are some 
serious geometry classes involved. Like all things, 
practice make perfect - practice increases your 
speed and practice brings out creativity. A braid 
up is more than a trend, it’s a whole personality 
worn by men, women and children. Braiding 
should not be an optional skill, it is THE skill.  
This trend is a lifer guys, get to know it! 

29MAGAZINE  NOV/DEC 2020MAGAZINE28



True story, “I didn’t actually know I had curly hair until I became a hairdresser.” said Vietnamese 
hairstylist Grace Trang. Confused as a child growing up in a Vietnamese community where only 
thick straight hair was a thing. Instead, she had “black people hair.” At least that’s how everyone 
referred to her hair type. 

All she ever wanted was straight hair. “I didn’t know how to manage the hair that I had.  
I had a lot of questions that I had no answers for. Up until grade ten I literally had my hair slicked 
back in a bun. It was the only way I knew how to make my hair straight. And that was only at the 
roots, my mid-lengths and ends had minds of their own and did whatever they wanted in my bun.” 

All she kept thinking was: “How come I didn’t have hair like everyone else?”

Her life changed for a moment when she discovered Herbal Essence Mousse. How ironic.  
It gave her a wet, wavy kind of look. Still not knowing how to manage her hair, she would rock the 
half up half down look. It wasn’t until she became a hairdresser that she started to understand curl. 
Not because of the knowledge of working on her own hair but the knowledge gained from working 
on her clients. It was then and only then, she would attempt to embrace her curls. And no matter 
how hard she tried to embrace them there was still so much discomfort. She never truly felt as 
beautiful as she did with straight hair. Growing up in a society where straight hair was a symbol 
of beauty, it was hard to see anything else. “When my hair was straight I felt like that was my best 
self.” It was a bit of a battle deciding to embrace what she naturally had vs holding on to what she 
created. For Grace and many hairdressers, hair is a form of self-expression. She encourages her 
clients to choose whatever makes them feel beautiful. Society didn’t give Grace that choice. There 
was judgement and stereotype putting her and her hair in two separate categories. Making it hard 
to navigate freely in a world that only wants you to see yourself in one way. Hair texture does not 
discriminate, it will present itself where you least expect it. 

“The past year was very eye opening for me. I’m not sure if it was my age, knowledge or both. I have 
grown to appreciate who I am. I have a better perspective and understanding of myself and the world 
I see. I enjoy completely expressing myself, I don’t feel the need to conform to whatever is out there. 
I just get to be me.”

black girl hair 
GRACE TRANG
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I could think of a million clichés that I can write to start this piece, but at this 
point I feel that we have read, written, heard and seen them all. Words of 
encouragement are harder to take in. Life feels heavy. It is one thing to know 
that you cannot predict the future, but it is a major thing when you can’t see 
past the uncertainties of today to plan for a better tomorrow.  

Uncertainty brings fear and panic and we would be foolish to pretend that 
this “new normal” works well for us as an industry. Don’t get me wrong, 
adapting to change is a must but pretending this change isn’t hurting our 
progress is silly. 

As I drive through the streets of the GTA, it is upsetting to see the amount  
of salon/spa and barbershop closures. We took a hard hit, and those of us 
who remain open are working double the hours for half the money.  

I believe the key to living successfully during  uncertainty is living in  
the present moment. Ask yourself, “what am I doing today to create a  
better tomorrow?”

Be open to changing your goals to adapt to today’s climate – 
It is time to set our ego aside. Artists thrive from other artists. There are so 
many sole proprietorship businesses operating in our industry. However, 
regardless of how resilient we are, COVID hurt all of us. Let’s consider 
creating small teams that can work together and thrive. Let’s share the 
expenses while all gain the wealth.   

Do not forgo your game plan – At this moment you may not see how 
anything can still fit in today’s climate. Persevere anywhere. Use this time to 
create a solid plan B. This way you are ready to execute with many options 
when we are given the green light. 

Revenue – Develop multiple revenue streams, a simple and easy option 
is retailing within your salon/barbershop/spa. This is free money, income 
you didn’t have to work for. Remember, in order to sell retail, you must have 
retail. Minimum of three brands, hitting three price points (low, mid and 
high), catering to all clients. Do not give clients the opportunity to shop 
elsewhere. Make it simple, easy and affordable. 

Enjoy all the moments – Be present in all that you do. Take notice  
of your surroundings and of the things that bring you joy. And do that  
more often.

LIVING THROUGH 
UNCERTAINTIES 

What am I doing 
today  to create  a  
better  tomorrow?
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Creating change, building passion, inspiring lives.
We are recognizing all things that influence us as artists.  

We are hair, make up, music, fashion, dance, photography, and visual arts.

By Artists for Artists. We are the VZN Awards.

Our Platinum Sponsors:

And Just like that everything that we knew was gone… Back to back clients, 
education, events. Many went from the office to the kitchen table. LOL to 
all those who thought working from home was a luxury. And if that wasn’t 
hard enough, many of us also became elementary school teachers. Online 
shopping, classes, workouts, and even doctor’s appointments, and it doesn’t 
end there, the list goes on and on. Proof that digital life is possible and well 
on its way. Trust becomes paramount in employer/employee relationships,  
as the desire to be productive without the office eyes isn’t always easy. 

Since quarantine, the average person is spending a minimum of 10 hours on 
screen… yes you read right, 10 hours. I bet you just checked your phone. But 
seriously, having to stay engaged and staying focused without real interaction 
is tough.  Speaking to an audience you can’t see. Having to be on mute but yet 
be part of a conversation. So many oxymorons… 

Is that us? Is this our industry. Yes, it allows so much flexibility, we can multi 
task, we can pause and replay. But, if this is the way of the future, how does 
an industry that thrives on connections and togetherness survive in this 
space? It is time we adapt. I think it’s fair to say that we in the beauty industry 
are in a world of our own. 

We took zoom to a whole new level. Karaoke, game shows…  Henkel brands 
did a 24hr non-stop education platform, breaking a world record. We are 
really doing the best, with what we got. Is this the answer? Absolutely not.  
Is it a great option? Absolutely!

As we zoom through the next few months, here are a few tips to make your 
screen time feel less like screen time. 

Get up and get ready – Sit in front of your peers with confidence and 
pride. So many of us haven’t gotten dressed and ready for months. No more 
hiding behind the black screen. Create the normalcy you want and need for 
your mental health. 

Create a commute – Take a minimum of a 20-minute walk/bike ride jog in 
the morning before you start your zoom day. This will get your blood flowing 
and creative thoughts going for a productive day. Rolling out of bed and onto 
the computer slows productivity. Your brain and your body have not been 
given the opportunity they need to be successful. 

“Zoom-ercise” – For Zoom meetings that don’t require you to be seen or 
heard. Do movement or breathing exercises. This will help you better receive 
the information, while moving your body.  

Incorporate music – If you are leading a zoom, start your meeting with 
a little excitement. Music creates a mood, it can change attitudes and build 
togetherness. Find an appropriate trending song and discuss it prior  
to starting your meeting.   

Use virtual backgrounds – Select a new background each week. Make 
it a thing. Make it a conversation piece. Include people places and things. 

Virtual Themes – Theme your Zoom meetings! Once every two weeks 
pick a cool theme for everyone to show up as. Or incorporate a cool 
beverage. Life is better with a drink in hand, even if it is water…

Zoom!

PMS 2695 PURPLE ON WHITE - LARGE SCALE

PMS 2695 PURPLE ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - LARGE SCALE

WHITE ON RICH BLACK - LARGE SCALE

RICH BLACK ON WHITE - LARGE SCALE

RICH BLACK ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - SMALL SCALE

WHITE ON RICH BLACK - SMALL SCALE
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Nominations
These honours are given to artists who exceed expectations within the 
beauty industry. These artists mentor and foster new talent, change the way 
we see trends, and embrace the possibility of the future. In addition to being 
the greatest talent this industry has to offer, they are also educators of their 
craft, holding our industry to a high standard for current and future stylists. 
They are gamechangers, innovators, and visionaries. Nominees are here 
because you chose them, and our industry wouldn’t be the same  
without them. 

Nominating deadline is December 1st 2020

Nominating Categories
Nominating categories are by nomination only. Individuals can nominate 
themselves. All nominated experts must have at least 7 years’ experience 
in their practice. Artists must receive a minimum of 5 nominations to be 
eligible to submit work. All nominated artists will be contacted via email 
by December 2020. Nominators must provide the VZN Awards with the 
nominee’s first and last names, email address and Instagram handle. 
Nominees must then submit three images displaying their best work.  
Before and after images are only required for the following categories:

Nail Tech of the year

Make up artist of the year

Extensions Specialist of the year

Colourist of the year of the year

Dancers must provide one, one-minute video (online)

DJ’s must provide one, 60 second mix (online) 

Lifetime Awards:

Nominations Deadline is December 1st 2020

JH – Joan Harrision Award

This honour is given to an industry leader (GM, Director, Sales) who 
has a positive voice, gives equal opportunity, who has created change 

and has VZN and insight to the future success of our industry. 

Joan Harrison Award (nomination): 

SD - Sabino Di Tacchio Award

This honour is given to an award-winning stylist who creates  
without limitation. An individual who continues to break boundaries, 
challenge themselves, and push the industry to see past current 
trends. An artistic leader who understands the movement and 
structure of all hair types. This individual must be a creative thinker, 
trend setter and innovator. All nominated individuals must be 

previously award-winning stylists. 

Sabino Di Tacchio Award (nomination): What are the VZN awards?
On June 6th 2021, Efe Magazine will host the inaugural VZN Awards Ceremony. The VZN awards are a Canadian image-based competition for 
beauty professionals and artists across the globe, creating a new standard for industry awards. We have curated unique entrance categories 

that will allow high calibre artists to showcase their creative capabilities. Categories will include hair, makeup, music, fashion, dance, 
photography, and visual arts. The VZN awards will be an ‘Oscar-like’ event that brings creatives together to celebrate, recognize  

and acknowledge extraordinary VZN. Be the first to proudly be recognized as a ‘VZNary’ within the beauty industry.

Entrants will be judged by a panel of carefully chosen, world renowned experts who are extremely successful at their crafts.  
Following mutually understood and published criteria, every entry will be judged on a 1-10 scale (10 being the highest score).  

The top scorers from the first round of judging will proceed to the next round, where the winners will be chosen.

New Categories

New Life

New Talent

New Winners
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Nominating Categories:

Nail Tech of the year 
(nomination): 
NTOTY - Nail Tech of the Year 

This honour is given to a Nail Technician who 
delivers incredible results without question.  
An artistic leader who understands exactly how 
to nail it. A nail design innovator who sees the nail 
world for what it can be, rather than what it is. 

Designer of the Year 
(nomination): 
DOTY - Designer of the Year 

This honour is given to a designer who dominates 
the runway with exceptional looks. An artistic 
leader who understands fabric, their blends and 
how to mix textures. This designer goes above 
and beyond design standards. They mentor and 
elevate up and coming designers, while living for 
trends and paving the way. (Hair and make-up  

will be part of judging process) 

Dancer of the Year 
(nomination) Online 
Component: 
DCOTY - Dancer of the Year 

This honour is given to a dancer who moves 
without limitation. An individual who understands 
what it takes to lead the next generation of 
dancers while fostering the industry needs.  
An individual who moves above and beyond 
dancers’ standards and teaches from the heart  
to feel the moves before they happen.

Photographer of the Year 
(nomination): 
POTY - Photographer of the year 

This honour is given to a visual artist who has a 
great eye for detail and a commitment to ensuring 
that all photo elements work harmoniously 
together to convey the right vision or message  
to convey the right VZN. An individual who 
continues to break boundaries and see past the 
norm. An artistic leader and positive contributor 

to the photography world. 

DJ of the Year (nomination) 
Online Component: 
DJOTY - DJ of the Year 

This honour is given to a DJ who mixes for the 
people. An individual who continues to break 
boundaries within the music world. An artistic 
leader who understands all genres, plays music 
for the crowd, and knows the importance of 
feeling the music in a room. This individual drives 
the energy, regardless of the venue. A DJ who 
continues to set high standards for the DJ life.

Single Categories  
Artist Favourites 
(nominations)  
MUST PROVIDE PRODUCTS FULL NAME  
AND MANUFACTURER: 

Educator of the Year

Best Colour Line 

Best Hair Spray

Best Deep Conditioner

Best Men’s Styling 

Best Styling Products 

Best Dry Shampoo 

Best Oil

Nominating Categories:

Barber of the Year 
(nomination): 
BOTY – Barber of the Year

A barber that excels within the barbering 
community, while doing their part to educate 
and uplift the current and future generation of 
barbers. This individual has mastered the art of 
barbering with both scissor and clipper cutting.  
A trend setter and industry game changer;  
A barber who understands both the business  
and creative sides of our business. 

Stylist of the Year (nomination): 
SOTY – Stylist of the Year  

An artistic leader who understands the movement 
and structure of all hair types. This individual 
believes with education all things are possible.  
An individual with an exceptional understanding of 
beauty industry concepts and how trends develop. 
A master of their tools, displaying excellent cutting 
and styling techniques. 

Colourist of the Year 
(nomination): 
COTY – Colourist of the Year 

This honour is given to a stylist who blends, mixes 
and paints. An individual who continues to break 
boundaries within the colour world, challenge 
themselves, and push the industry to see past 
the current colour trends. An artistic leader 
who understands the colour laws and how to 
break them. One who understands colour on all 
hair types, who mentors and teaches above and 
beyond expectations. 

Multicultural Artist of the Year 
(nomination): 
MAOTY - Multicultural Artist of the Year 

This honour is given to an individual who has 
infinite knowledge on all hair types. An artist who 
can change and manipulate all hair displaying the 
many characteristics and beauty of all hair types 
have. An artist who can cut, colour and style 
according to hair needs. An artist who can truly 
showcase the beauty in differences.

Extension Specialist of the 
Year (nomination): 
ESOTY – Extension Specialist of the Year 

This honour is given to an individual who 
continues to break boundaries within the 
extension world. This individual knows the 
meaning of a true transformation. An artistic 
leader who understands how to extend the beauty 
within hair. An innovator to the craft, making small 
changes and creating a big difference.  
(Before and after required)

MUA of the Year (nominations): 
MUAOTY - Make Up Artist of the Year 

This honour is given to a Make-Up Artist who  
has incredible vision, and sees the beauty within. 
An artistic leader who understands the complexity 
and composition of all skin tones. A mentor who 
creates creative spaces for new talent, educates 
and raises awareness on all beauty.  
(Before and after required)
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Efe magazine is proud to present the VZN Awards. An awards ceremony 
that recognizes all things that inspire us as artists. All things that evoke 
true VZN. A new platform creating new opportunity, showcasing new 
talents and new winners. We have curated unique categories that will 
invigorate the seasoned professional and pique the interest of new talent. 
We are the exciting new direction the industry has been waiting for...  
A new life and new beginnings for an industry that thrives from the 
passion artists bring. 

LOCATION: 

Koerner Hall 273 Bloor St W,  
Toronto, ON M5S 1V6

TICKETS: 

March 1, 2021: $125 Early Bird 
May 1, 2021:  $150  
June 6, 2021: $175 at door 

Submissions Deadline is March 15th 2021

Ticket Sales Start March 1st 2021

You’ve got VZN!
Submission Fee $100.00

ALL FINALISTS WILL RECEIVE ONE FREE TICKET  

TO ATTEND THE VZN AWARDS

Visit Efemagazine.com for full rules and regulations 

Submission Instructions:

 Each HIGH RES file must be named accordingly: 

 i.e., CategoryAbbreviation_FirstName_LastName_Year 

EX: BOTY_Andrea_Sampson_21.jpg

Each ORIGINAL file must be named accordingly: 

 i.e., CategoryAbbreviation_FirstName_LastName_Year_O

EX: BOTY_Andrea_Sampson_21_O.jpg

JH – Joan Harrision Award

SD – Sabino Di Tacchio Award

 BOTY – Barber of the Year

 MB – Multicultural Barbering

 MLH – Men’s Long Hairstyling

 MCC – Men’s Clipper Cutting

 NB – New Barber

 SB – Student Barber

 BF – Braids and Fades

 SOTY – Stylist of the Year  

AGS – Avant Garde Stylist

NS – New Stylist 

ST – Student Talent 

ECS – Eastern Canada Stylist 

CCS – Central Canada stylist 

WCS – Western Canada Stylist 

QCS  – Quebec Canada Stylist 

OCS – Ontario Canada Stylist 

COTY – Colourist of the Year 

MTC – Multicultural Colourist 

MAOTY – Multicultural Artist of 
the Year 

NHA – Natural Hair Afro 

TA – Texture Artist 

ESOTY – Extension Specialist of 
the Year 

WA – Weaves Artist 

HTW  – Hand Tied Wefts 

BCS  – Braids – Cornrow – Single 

TGM  – Total Glam Makeup 

MMUA  – Multicultural Make Up 
Artist 

AGMUA  – Avant Garde Make Up 
Artist 

NMUA  – New Make Up Artist 

NTOTY  – Nail Tech of the Year 

AGNT – Avant Garde Nail Tech 

CDNT – Creative Design Nail Tech 

DOTY – Designer of the Year 

DCOTY  – Dancer of the Year 

DHSO – Hip Hop SOLO

DHHG  – Hip Hop Group

DOYAS  – Dancer of the Year  
Afro Solo

DOYAG  – Dancer of the Year  
Afro Group 

DOYCS  – Dancer of the Year 
Contemporary Solo

DOYCG –  Dancer of the Year 
Contemporary Group 

DOYJS  – Dancer of the Year  
Jazz Solo 

DOYJG  – Dancer of the Year  
Jazz Group 

POTY  – Photographer of the Year 

PPG  – Photographer Portrait/
Glamour 

PCC  – Photographer Creative 
Concept 

PCCO  – Object Photographer 
Creative Concept 

DJOTY  – DJ of the Year

Category Abbreviations for Submissions: 
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C O V E R  
C O L L E 
C T I O N

 HAIR: ANDREA SAMPSON   PHOTOGRAPHER:  ANDREA SAMPSON    
MAKE UP: NATALIA FARAHMAND  MODEL: TIANA  RAGNO

MAGAZINE42 43MAGAZINE  NOV/DEC 2020



45MAGAZINE  NOV/DEC 2020MAGAZINE44



You’ve got this!
F*&K Covid…

Here we are, back in a modified stage two. Our clients have been scared back into box 
colour or reduced visits. We’ve heard it from all angles and the industry is hurting. 
We know your thought process and a second lockdown isn’t an option… who would 
survive that? So many stylists/barbers have opted to not go back to their big salons 
to accommodate their clients’ fear. We are making home visits and setting up shop at 
home. All things that professionals have worked so hard to move away from. The good 
news is, this is only temporary. This is a reminder that we are the most resilient industry 
there is. Beauty will always prevail. At this moment our mental toughness is being 
challenged, our beliefs and our passion. You feel isolated and defeated. But you are not 
alone, you have the industry. When this shit is over we will rebuild together. #inclusion 

Let’s rewind to a few months ago when quarantine was at its peak. I was getting a bit 
bored of how I was looking. So, I bleached the two strands of my hair, (which I don’t really 
think I should be saying in a professional beauty magazine) and it looked SO terrible! It 
was an abomination. I can’t believe my mother let me leave the house. It turned into this 
rusty, discoloured and frayed mess of an attempt. I also attempted to balayage (sorry hair 
professionals) my friend’s hair with an old paintbrush. We laughed, played some music, and 
created memories that would last a lifetime. The only thing that mattered was I had so much 
fun doing it. To be honest, I don’t remember laughing that much in a very long time… After a 
couple months, my punishment of having the saddest hair imaginable ended and I got it done 
by a hairdresser… Like the old saying goes “It’s all about the journey, not the destination.” 

So, about that journey, here’s how it goes.

My name is Tiana. I am sixteen years old and live in Oakville Ontario with my family. Craziest 
thing, my sister and I were born on the same day, two years apart. Thick as thieves, we did 
everything together, dance, piano, and modelling, the list goes on.

My favourite colour is red, I feel my best in it. I'm not a dancer, but I dance to the beat of my 
own drum. And my favorite movie is Shawshank Redemption. I know it may seem way out 
of my league but I love it because it reminds me of hanging out with my dad and the ending 
has the craziest twist. 

So here I am on the cover of the magazine doing big things in my little world. Fun fact; while 
I was writing this piece, I had no idea what the cover looked like. I’m so very proud of this 
accomplishment. 

I’ve always been told I am “wise beyond my years,” and I take that as a compliment. I have a 
handful of really good friends, I don't play any sports and I'm definitely not the most popular 
kid in school but I make the best of everything I have been given. I have a big heart and if I 
could help everyone I would. I am one person and I am learning what to prioritize in life by 
the examples I have been given. 

Despite what the generation before me thinks, I don’t spend my entire days on social media. As 
entertaining as it may be, I do understand that it can sometimes blind us from the things that 
are real and more important.  

I don’t think that I know it all and I know I’m not an adult. To be honest, I really don’t know 
what I fear, which can be the scariest thing in itself. I guess it’s the unknown. Not knowing 
what lies beneath the surface, or things that may or may not happen in the near future. What 
I do know is that I am loved, which is what every 16 year old needs to create a future.

I hope you pin this on your wall. That would be pretty cool. To whoever is reading this, have 
a great day, or night. I don’t know how to end a magazine speech. Goodbye. Amen. Good 
riddance, in a loving and endearing way, and I hope you make the most of your day! 

OUR COVER COLLECTION MODEL

Tiana
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ALTERNA DIGITAL LAUNCH 

Kudos to Alterna for taking a digital launch to the next level. On September 30 we zoomed in on the launch of 
Alterna’s new line “My Hair My Canvas.” A line full of self-expression and beauty. To start, we received the most 
beautiful package of the complete line; some aroma therapy with a diffuser, a stunning bouquet of flowers and 
of course a beverage. We were totally spoiled. The zoom was full of energy. Erin Deluca started the presentation 
with some great product knowledge and then we had the pleasure of watching brand ambassador Roger 
Medina work his magic presenting the latest trends. Roger showed us how to best achieve them with the  
My Hair My Canvas line. It is so refreshing to hear about products that are good on all hair types. Well done to 
the Alterna team. We are excited to get our hands on them all. 

“We believe that hair care is self-care. My Hair My Canvas Is the newest expression of  

Alterna Haircare’s transformational experience. Our high- performing, versatile products turn 

the everyday act of washing your hair into moments of self-kindness. Featuring transformative 

textures and the benefits of Vegan Botanical Caviar, our vegan formulas elevate your haircare 

routine and make it fun & effortless to create customizable, beautiful looks.” – Alterna

Education Partners
Working towards an industry of inclusion.

UNIVERSAL

The Diverse Stylist is an in-depth, advanced course that teaches the ins and outs of working with all  

hair textures. Artists will learn how to approach different hair textures when cutting, colouring and styling. 

The course will include “look and learn” components where students will be trained on a  

diverse selection of hair texture and technique. 

Attendees will be given a Zoom link 

one day prior to class. Sign-in will be 

required. Access our private instagram 

account @efe_universal_education  

for daily tips.

THE DIVERSE STYLIST

Efe is about accuracy, inspiration, diversity, inclusion and truly ensuring that everyone feels like they belong.  
It is up to us as artists to not only educate ourselves, but to push for more diversification. 

presents:

Our First Zoom Educational Series

$75.99 for
3 days x 1.5 hours: 

Sunday, Nov 15 (10am)

Monday, Nov 23 (10am)

Sunday, Nov 29 (10am)

with us!



Professional beauty products for all hair types. Look for the seal to identify brands and products that have 
been educated, tried, and tested true by our diverse group of elite educators.

PERFECT HOLIDAY
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If there is one thing this year has taught any of us, it is that the world as we know it is changing. 
As it changes, we must adapt and still find joy during such uncertain times. However, during these 
times we’ve seen how important it is to stay connected with the world and with our people. Holiday 
season is less about giving and more about caring, not just for other people but for yourself. What 
the gift of caring looks like to me this holiday season is staying safe and keeping people safe. Many 
of the activities and simple pleasures we once took for granted, such as going to the Christmas 
market with friends or having hot chocolate at your favourite cafe, have in fact disappeared. In 
order to be safe, as well as keep people safe, most things are now done in solitary. So how do we 
navigate through all of this during the holiday season? How do we bring people together, spend 
time with loved ones and enjoy others' company? We need to be realistic and optimistic. If you 
happen to not be feeling the holiday spirit this year or you're not sure how to make it work, the 
EFE team is here to tell you that you are not alone and that we care about you during these 
times. Finding solutions to make circumstances work for you instead of against you is key. 

 Here are some ideas to help you keep your holiday spirits up:

REWRITING OUR

Holidays

BY  KY’ANA SAMPSON

Video calls.
As we know travelling is nearly impossible during these times, so our usual big family 
celebrations are limited. Luckily zoom is a video app that lets you video call with multiple 
people at once. So, gather around your Christmas tree, set up a zoom call and spend 
Christmas morning with your family members.

Sharing recipes with your family. 
We all have a favourite dish we just absolutely love and must have during holiday spirit. 
Share your holiday recipes with each other, so that no matter how far there’s something that 
still makes you feel connected to each other at your dinner tables.

Keeping up with traditions.
You may not be spending this holiday season with as big of a crowd as you're used to or 
you may be spending it alone, make sure you incorporate all the traditions that you love! 
No matter how small or big. Whether that’s having a special breakfast that you’ve been 
eating for years, waking up early and drinking hot chocolate around your Christmas tree, 
or watching home alone reruns, make sure you keep up with these little gestures that define 
the holiday for you. We may not have control over the world but we can control the small 
things that keep us feeling uplifted and in good spirits.

Staying grateful.
It’s been a long year of hard times however holiday season is the season to show gratitude for 
everything and everyone. If you’re feeling overwhelmed about how different this holiday is 
and what you can’t control, try to look for the good in it all. Be present in your surroundings, 
the people who surround you and don’t forget to give thanks and tell the people that matter to 
you that you love them. Because what’s a holiday season without reflecting and getting a little 
sappy with the people you love and appreciating what you have!
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Jingle bell, jingle bell, Hairdressers rock
Jingle bells swing and jingle bells ring

Brushin' and blowin' up hairstyles of fun
Now the jingle hop has begun

Jingle bell, jingle bell, Barbers rock too
Jingle bells chime in jingle bell time

Foiling' and cutting' in the salon Square
In the frosty air

What a bright time, it's the right time
To buy some hairspray

Jingle bell time is a swell time
To get your hair done by someone who slays

Giddy-up jingle horse, massage your feet
We’re working around the clock

Mix and a-mingle in the jinglin' feet
That should tell you how. That should tell you our industry rocks!!

Happy Holidays.

Jingle Bell Rock
Hairdresser Style

Word Unscramble: Find your brand
1. Schwarzkopf // 2. Revlon // 3. Moroccanoil // 4. L’Oreal // 5. Matrix // 6. BC Bonacure // 7. Redken // 8. Purology //  9. Joico // 10. Amika // 11. Alterna // 12. DevaCurl // 13. AmericanCrew // 14. Kenra  // 15. 

Ouidad  // 16. Kerastase // 17. Oribe // 18. Olaplex // 19. Kevin Murphy  // 20. Incommon // 21. ColourWOW  //  22. Kerasilk // 23. Designme // 24. Biolage
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3. 15.
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@canradbeauty

F l ow us

The CanRad Team Wishes You and Your family 
a Very Festive Holiday Season, and a Happy, 
Healthy and Prosperous New Year!

www.canrad.com • Phone: 416-663-7373 • 1-800-268-1905 

1-800-565-7721 | maritimebeautyshop.com

M
o

d
el

: L
’O

re
al

 P
ro

fe
ss

io
n

n
el

C

M

Y

CM

MY

CY

CMY

K

EFe candadian ad 093020.pdf   1   9/30/20   12:47 PM



Find us at VenusBeautyS
1.800.465.7965

www.venusbeauty.com

B A R R I E         W O O D B R I D G E       M I S S I S S A U G A         O T T A W A          W I N D S O R

NOVEMBER 16 - 30

SAVE UP TO 60%

ModernBeauty.com  |   877-566-3376

In-store, Online, Call-in or via Business Advisor

For deals, and a location near you visit
www.thewarehousebeauty.com

#SHOPWHERETHEPROSSHOP

@thewarehouse.beauty.wellness

Find more online
efemagazine.com  
@efemagazine on  

New website  

designed and created by

THE VITAL GROUP

thevitalgroup.ca

Phone: 1 (416) 882.2428

2480 Bristol Circle 
Oakville, ON  L6H5S1

905.829.0556

www.woodsenseinteriors.com



KINGDOM
BEAUTY SUPPLIES
THE COMMUNITY'S GO TO 
BEAUTY SUPPLY STORE.

www.kingdombeauty.com
kingdombeautysupplies

SALONS | BARBERSHOPS | BEAUTICIANS

VANCOUVER
604.251.7386

RICHMOND
604 273 7288

VICTORIA
250.381.1953

CALGARY
403.367.8888

SURREY
604.882.8033

MOISTURE 
RECOVERY™

DIVE INTO
DEEP 
MOISTURE

©2020 Joico® Laboratories, Imported by Piidea Canada, Mississauga, ON, L5N 6C3
HAIR  Larisa Love      PHOTO Hama Sanders     

JOICO.CA 
#moisturerecovery
*When using Moisture Recovery Shampoo 
and Treatment Balm
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 BLACK is the absence of light  
and the symbol of darkness.  
We recognize black as Power;  
a classic symbol of pure elegance. 

Black gives all the comfort needed to be bold. Black is intense; it’s a 
strong sense of style and added depth to fashion. The strength of black is 
empowering and has the ability to change all things it encounters. It is 
professionalism at its finest, with limitless possibilities; creating a mystery 
within itself. Black is an energy driven entity that is its own calm.  
It is sophistication and solitude, it is peace.


