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PURE CAVIAR.
PURE STRENGTH.
Reduce breakage by up to 99%* for hair transformation after just one use.

www.alternahaircare.com
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Visit www.maritimebeauty.com for more information.

radiantbeautysupplies.com

905.318.4051

maritimebeautyshop.com

1.800.565.7721

modernbeauty.com

1.877.566.3376

kingdombeauty.com

1.800.738.8666
canrad.com

1.800.268.1905

artistchoice.ca

1.866.424.2278

thewarehousebeauty.com

1.800.334.6270

tbbs.ca

416.787.1211

trubeauty.ca

1.844.TRU.BEAUTY

windsorbeautysupply.com

1.800265.9530

pearlon.com

1.800.334.6270

venusbeauty.com

1.800.465.7965

Interested in being part of Efe Magazine? We would love to partner with you!  

Contact us for more information: info@efemagazine.com

@canradbeauty

F l ow us

#CanRad
#CanRad
#CanRad
#CanRad
#CanRad
#CanRad

CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F

HEAD OFFICE:

B
A

R
R

IE
LO

N
D

O
N

O
SH

A
W

A
O

TT
A

W
A

CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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Toronto Barber and Beauty Supply Since 1937

I'm totally living my dream... What a great feeling...  
It's not perfect but it's my dream. As I travel across Canada,  
I often get asked "Do you ever get stage fright?" Truth is, I think 
I will always have butterflies before any performance. And if 
that ever goes away, I should probably look into starting another 
career. Something I do have before every performance is "stage 
appreciation." So many talented people have graced the stage before 
me and it is now my turn to perform. I think of the commitment 

and hard work each performer faced and know that I must give my performance all I've got each time. There is no audience  
too BIG or too small, I give them 100% of the same energy, the same love.

It's been over 20 years and I'm still happy to give free haircuts, volunteer at events and of course my ultimate favourite... Teach. 
I teach whoever wants to be taught. Why? Because I never want to lose sight of the passion I know this industry has. Always try 
to look at the big picture. 

Someone once said to me "nobody cares about your passion." Hearing the statement literally felt like I got the wind knocked  
out of me. I was so angry... How dare they utter those words. A million things went through my head...  
Was that statement said for encouragement? Or was it for defeat?

And it was at that moment I realized, that unless someone has the privilege to live  
in passion they will never understand it. Ladies and gentlemen, I stand correct when 
I say that PASSION is what has gotten me this far in life. It is through my passion 
that my vision is clear. Passion eliminates the weak, builds those who are committed 
and enlightens those who are not sure. 

Passion is contagious. Just because you don't completely understand something, 
doesn't mean it's wrong.

Being narrow-sighted kills dreams and opportunities, so without passion and vision 
we risk the chance of having to succumb to being average. 

#trustyourdopeness 

My goal is to live a life that’s real with the people that I love, making big and small 
changes where I can. And I believe my PASSION will be the difference, because 
sometimes inspiration shows up in the most unexpected places... Pay attention. 

LETTER FROM EDITOR

   ANDREA SAMPSON,  EDITOR   //  416.476.9900  //  ANDREASAMPSON@EFEMAGAZINE.COM

Andrea Sampson 
Addressing hair by texture, not race

PARTNERS THANK YOU TO OUR VALUED PARTNERS.

Live with  passion
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SIMPLE 
BEAUTY

 * From Schwarzkopf Professional
**  Biophysical combing tests 

of treated medium bleached hair vs. untreated hair

CLEANSE

Tribond 
Shampoo

gently cleanses
hair and 

prepares
it for the Fibre
Clinix service.

BOOST

Fibre Clinix Boosters with 
concentrated skin care 

inspired technologies used 
to create a customizable 

treatment that targets inner 
and outer hair damage. 

TREAT

Triple Bonding Treatments 
reconnect inner hair 

structure for improved 
resilience and strength 

and seals the outer 
hair structure for better 

manageability 
and shine.

Our New hair care breakthrough*

to fundamentally transform the hair fiber
back to it’s optimal healthy properties**

Technical Support Line 
1-800-463-3081 Schwarzkopf Professional Canada@SchwarzkopfProfessionalCanada@SchwarzkopfCAN

CLEANSE

TREAT

BOOST

CUSTOMIZED 
TECHNOLOGY

ad size is off



OUR ONE-DAY, “LOOK AND LEARN” CRASH COURSE WILL TAKE YOU  
THROUGH THE FOLLOWING: 

• Texture fundamentals – what is texture really?!?

•  Colour and Cutting – what’s the difference…And when to say “no” 

•  Extension/weaves/Braiding – the power of parting and three different braiding types 

(The importance of scalp care) 

•  Products knowledge and styling – Efe approved products (what makes a product 

suitable for all hair types)

• Q & A – removing the fear of the unknown 

THE DIVERSE
STYLIST
As artists, our clients can dictate our workload, working direction and 

our headspace. We fall prisoner to only doing what we’ve always known. 

However, in our ever so changing world, the art of understanding all hair 

types has never been more relevant. Becoming a diverse stylist can open 

the doors to a whole new world of opportunity and income.

Remember Rome wasn’t built in a day…

Sunday, Oct 20, 2019  
10:00 AM – 4:00 PM EDT

ASK Academy  
171 John Street, Toronto, ON

(MASTERING ALL HAIR TYPES)  

AT THE ASK ACADEMY

Instructor  
Andrea Sampson

$350.00 + taxes 

Lunch included

Purchase tickets online at  

www.efemagazine.com 
via Eventbrite

presents:



A full house for Andrea Sampson’s “Beauty of Empowerment” held 

at Venus Beauty supplies Ottawa location. Attendees had a full day 

of inspiration. There was a lot of laughter, information shared, and 

new friendships forged. The room was full of wonderful hairdressers 

with the same goal, who left with a positive outlook on our amazing 

industry and a new perspective for their futures.

We had the privilege of receiving the Alterna experience. An experience that began 

the moment you arrived. A true execution of beauty and elegance in a bottle. Alterna 

ambassador Sal Leonetti presented a collection of exquisite trending looks that 

showcased the diversity and capability of the brand. Stylists were then given the 

opportunity to truly experience the power of “caviar” through three experience centers. 

All while a live orchestra played as we sipped champagne during a fabulous lunch.

THE BEAUTY OF 
EMPOWERMENT

OTTAWA

ALTERNA 
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It was a weekend of success at the Schwarzkopf annual Sales conference and Gala.

An evening full of smiles and laughter as hundreds gathered to celebrated 125 years 

of experience with Schwarzkopf Professional. Their sales conference was filled with 

encouragement and innovation for our industry. Part of this amazing weekend included 

the introduction to Schwarzkopf Professionals new multi-dimensional permanent 

colour line that will officially launch in Canada in September, stay tuned for TBH... 

What a job well done by all, it was an absolute pleasure to be a part of something  

so monumental. Congratulations to all those recognized for their excellence. Cheers!

SCHWARZKOPF

tbh
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It was a night to remember when celebrity stylist Chris 

Appleton hit the stage to share some of his signature looks. 

It was total WOW as he spoke of products, extensions and 

textures. Efe Magazine had the opportunity to speak with 

Chris before his debut. Anthony Black hosted the interview 

and here’s what he had to say…  

 

WHAT YOUR FAVOURITE METHOD FOR SECURING 
EXTENSIONS?
I do use a few methods depending on the hair type. 

However, my go to, is glue. This allows flexibility but most 

of all a very natural look because I can keep the hair flat at 

the root and not create excess volume if it is not needed.  

It’s also very easy to remove. The trick when securing the 

glue is to use a cool airflow, this minimizes movement and 

doesn’t burn the client.

WHAT’S YOUR TRICK WHEN SECURING SUPER LONG 
PONYTAILS?
I usually make my own pony tail. I glue tracks back to back 

in the shape of a horseshoe on a net to ensure its secure. 

I also use an elastic and a comb that sits just off the base 

to eliminate discomfort for my clients. It’s all about the 

placement.

WHAT ARE YOUR THOUGHT ON ALTERING TEXTURES?
I like working with textures… They are often underestimated. 

Curly hair is a lot of work… you can’t often just wash and go. 

There is a lot of education required to master it. And you 

have to truly commit to it.

ARE YOU COMFORTABLE WORKING WITH ALL  
HAIR TYPES?
Every head of hair should have a different method and a 

different approach. I am fascinated by all hair textures, and 

when it came a time that I was unable to do something,  

I went out and took and class to learn.

WHAT DO YOU DO TO REMAIN INSPIRED?
I always try to create something a little different. I’m working 

with popstars… It is their job to be different. Therefore, it is 

my job to hear what they want, help them push boundaries 

and at the same time respect their limits. I always look to  

my clients and their personality to help me create the next  

new thing.

It was a great time had by all. Kudos to Venus Beauty 

Supplies for the great vibe, great venue and great 

education.

CHRIS APPLETON

VENUS BEAUTY 
SUPPLIES
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Efe Magazine hosted the first of many Industry Night at Figures Toronto.  

A social gathering for industry professionals to network and meet new 

creatives for future collaborations. A great night was had by all as  

@DeejayTjr (Stephanie) had the crowd moving with her immaculate 

turntable skills and musical knowledge. She had everyone on the dance 

floor at least once. And for those who chose to sit back and relax, they 

were entertained with retro board games and karaoke.  Hats off to all 

those who were brave enough to share their voices. We are looking 

forward to our next Industry night which will be held in the fall.  

Stay tuned!

INDUSTRY 
NIGHT

PHOTOS: WIOLETTA SUSKA & KIT CHAN
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Congratulations to Kao Canada on the opening of their State-of-the-

art facility that will serve as the Canadian hub for stylist education 

and innovation. On June 2, 2019 - Mississauga, Ontario - Kao Canada 

Inc., home to Goldwell, KMS, and Oribe salon brands, announced the 

grand opening of its new Kao Salon Academy in Toronto, one of two 

North American facilities devoted to ground-breaking education for 

salon professionals. Located at 326 King Street East near Toronto’s 

Distillery District, the new Academy will offer hundreds of training 

opportunities and courses each year in all aspects of hair care, colour, 

cutting, and service. 

The team at Modern Beauty Supply hosted over 100 stylists to 2 full days of education, 

headlining some of the top artists in the industry on the mainstage. Stylists also had the option 

of attending break out rooms for a more up close and personal setting. A few of the main 

brands were: BBA, Kadus and Olaplex, along with special guest Rocky Vitelli, Global Artist for 

CHI. Efe Magazine had the pleasure of opening the evening portion of the show with an intro  

to Efe and a discussion on social media. It was an action packed two days of elite education.

KAO CANADA 
ACADEMY

GRAND OPENING

MODERN 
BEAUTY SUPPLY

 VIP NIGHT
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Gamer editioN
Presented By

Hosted by  
D’antal and  

Andrea Sampson

ɛfɛmagazine.com

When art inspires art  
everything is possible

First 400 guests receive  
a swag bag valued over $200!

SUNDAY, SEPTEMBER 22ND  2019
BERKELEY CHURCH, 315 QUEEN ST E TORONTO 

COCKTAIL HOUR: 7 PM – 8 PM
SHOWTIME: 8 PM – 11 PM

TICKETS: $55 IN ADVANCE / $65 AT DOOR

PMS 2695 PURPLE ON WHITE - LARGE SCALE

PMS 2695 PURPLE ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - LARGE SCALE

WHITE ON RICH BLACK - LARGE SCALE

RICH BLACK ON WHITE - LARGE SCALE

RICH BLACK ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - SMALL SCALE

WHITE ON RICH BLACK - SMALL SCALE

SPONSORED BY:

save the date:

For more info visit www.efemagazine 
 Contact Andrea Sampson 416.476.9900 or email info@efemagazine.com



KING OF

INTERNATIONAL ARTIST

MUSTAFA AVCI

BY JANICE RONAN

How many of you have sat a client down in your chair and the first 
thing he or she tells you is that the makeup shouldn’t look heavy or 
cakey? Well I’m sure we’ve all been there and as of late, trends in the 
makeup world have been gearing more towards makeup that looks 
like skin versus the highly contoured and highlighted Instagram face. 
However, in a lot of cases, this natural look is more difficult to create 
than a full coverage look. Here’s why.

NO MAKEUP
MAKEUP

   SHANNON ALVARES, MAKEUP ARTIST  //  : @SHANNONALVARES  //  YOUTUBE.COM/SHANNONALVARESMAKEUP

MAKEUP WITH SHANNON

1/ CREATING FLAWLESS SKIN WITHOUT FULL 
COVERAGE PRODUCTS: 

Always examine your client’s trouble areas before deciding on 

product. Is it acne scars they are wanting to cover? Is it darkness 

under the eyes? Do they have dry or oily skin? These are all 

things you need to know before touching their face with a brush. 

Here are a few tips for the conditions mentioned above:

  Acne scars – Use a light foundation over the entire face just 

enough to even out skin tone and then use a small amount of 

a full coverage concealer only on the scars.

  Dark circles – Again, use a light foundation to even out skin 

tone and a colour corrector under the eyes to eliminate 

darkness. Follow that with a lightweight concealer the same 

colour as the clients skin – avoid the highlighted under eye 

look when trying to achieve a very natural look. 

  Dry skin – Use cream products and don’t powder after unless 

it is an area that will crease. This will create a beautiful and 

youthful glow. 

  Oily skin – Try to use powder products versus cream products 

as the powder will absorb oil. However, try not to use too 

much product and make sure you press the powder into the 

skin with a damp beauty blender to create a more natural look. 

2/ NATURALLY DEFINED EYES: 

We all know that your eyes can either make you look like you 

have had a full 8 hours of sleep, or like you haven’t slept in about 

a week! 

  Something as simple as tight lining the eyes can really make it 

look like you put a lot of effort into a look.

  A light layer of mascara will definitely open up the eyes while 

still maintaining a very natural look.

3/ HYDRATED LIPS: 

There is nothing worse than lips that are not hydrated when 

trying to complete any makeup look:

 For a natural look, keep it simple! Tinted lip balm! 

The moral of this story is that skin is in! Try your best to allow 

your client’s skin to show through the makeup and let them 

glow! When creating natural looks or no makeup makeup, the 

key to remember is that you are just enhancing natural beauty 

with the makeup, not creating anything artistic. 
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Visual artist, a career that spans 24 years in the industry 
and still going strong. Mustafa Avci is and has always 
been a visual artist, a creator. Upon arriving from 
Turkey at 12 years old, his uncle noted that he was 
always creating/sketching & thought his salon would be 
a perfect fit for him. Mustafa ended up falling in love 
with everything about it and never left the industry.

Today, Mustafa is a MATRIX and Brazilian Bond 
Builder Ambassador, owner of SALON M (Brooklyn, 
NY), and founder and creator of @mustafaavciprotools. 
He spends his time traveling all over the world teaching 
a Master Class entitled “MUSTAFA AVCI.” He 
has many celebrity clients and has worked with Lilly 
Ghalichi Mir, the Fairy Glam Mother. He has an 
organic Instagram following of 484K.

HAVING BEEN IN THE INDUSTRY FOR TWENTY-FOUR YEARS –  
ARE THERE EVER TIMES WHEN YOU GET BORED? 
It’s normal to feel things get mundane but when I start to feel that way 
I just create. I love to work – to create new products, new lines, new 
possibilities. Keep moving forward!

WHAT DO YOU RECOMMEND TO SOMEONE WHO IS TRYING TO 
GROW THEIR SOCIAL MEDIA FOLLOWING?
Be authentically yourself. Don’t be afraid to showcase your unique 
talents. Find ways to engage and interact with your followers. Stay 
focused and try to stick to a theme. It seems simple but  
there are so many components that help to create a loyal following.

WHAT DO YOU FIND TO BE THE BIGGEST CHALLENGE IN THE  
BEAUTY INDUSTRY?
It used to be easier to connect with and interact with an audience. You 
just had to produce good work. Today with advanced technology (which 
is good and bad), people are losing the personal touch of what the 
audience wants – if not careful things can become unfocused. 

WHAT DO YOU THINK IS GOING WELL IN THE INDUSTRY? 
Brands are opening doors for us – through technology & social media the 
world becomes a much smaller place. Big brands value our opinions and 
are more apt to interact/work with stylists.  
There are many ambassador programs available.

TELL US A LITTLE BIT ABOUT YOUR OWN LINE OF HAIR TOOLS 
I created my own line that currently includes:

• Mannequin Heads
•  1.25 inch digital tourmaline infused curling wand with a fast silicone 

heat-resistant (360 rotator) that comes with a thumb rest for comfort. 
This iron has a tangle-free swivel cord. 

• Signature Vintage Comb 
• Signature Classic Filkete (Durable/Bendable Hair Pins) 
• Signature Hair Pad (to create volume)
• Blow Dry Brush – called “The Twister”

I have used EVERY curling apparatus on the market and I wanted to 
create one that would stand up to all the hair spray use without getting 
sticky. Something that would roll and wave the hair easily – creating a 
smooth finish without burning the hair. The clip is very small so it leaves 
no crease.

I’ve only just begun creating products – there is much more to come!

Products are available for purchase at www.mustafaavci.com 

WHAT IS YOUR ADVICE FOR YOUNG PEOPLE/NEW STYLISTS TRYING 
TO GET INTO THE INDUSTRY?
EDUCATION – that’s my biggest advice.  It opens so many doors and 
networking opportunities. I’m still constantly learning – it never stops! 
When you learn a new technique or skill – do it repeatedly until you 
master it and then keep practising. 

WHO ARE SOME OF YOUR MENTORS?
It’s so hard to pick just one – I have so many.

I love artist Bob Ross (who passed away). I have so much love and respect 
for his work. Whenever I look at his paintings – it fills my heart with joy.

Every hairstylist and artist is an inspiration to me. I love people who 
aren’t afraid to share their techniques and talents with others. Unique 
way of teaching - anyone can teach techniques but it’s all in the delivery.

WHAT IS ONE STATEMENT ABOUT YOU THAT YOU WOULD LIKE TO 
SHARE WITH THE INDUSTRY?
I love to work…but also love my “me” time. It’s important to take time 
for yourself to create at your optimum potential. I like good movies, a 
good steak, going for a drive or having a cup of tea and practicing Avant 
Gard looks. It makes me happy.
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Sonia Yarkhani and Jody Kezari are the owners of a very trendy 
salon in Toronto. With over 30 years of experience combined, 
they are committed to not only being Toronto’s top stylists, 
they are committed to creating a positive and healthy salon 
environment for their staff. They wanted to create a space that 
inspired and uplifted not only their team but all who wanted to 
share in the experience and Evolve. 

As young stylists, they were a perfect match and inspired each 
other toward success. It all started when they entered a hair 
competition that had them in the Canadian top 5. It was then 
they realized they needed to work in an environment that would 
foster and not smother their dreams. Within six months they 
opened their own salon. What started out as a work/live-in salon 
space is now a two storey, 10 stylist salon. 

Many of us fail to realize that success is a journey, not a 
destination. Sonia and Jody jumped in with both feet and hired 
a full salon team and thought that if they gave them everything 
they didn’t have, they would be a perfect salon. They quickly 
realized that they were giving for the wrong reason and had 
created a toxic environment. They were uncomfortable in their 
own space. The only way to change that, was to change their 
mindset… They hired a life coach. 

Born out of appreciation for their peers, The Elevated 

Stylist is the first annual Canadian wellness retreat for salon 

professionals. Created by Sonia Yarkhani and Jody Kezar, 

owners of Evolve Salon in Toronto, these successful young 

entrepreneurs have experienced the power that wellness 

through mindfulness and meditation has made in their own 

lives, and now they are committed to sharing it with their 

industry colleagues. 

The Elevated Stylist is a weekend education and wellness 

retreat in Muskoka from September 27 – 29, 2019 that will 

show attendees how to introduce balance, wellness, and 

positivity into their lives and workplaces. The weekend will 

teach the importance of mindfulness; incorporate daily yoga 

and mediation; and provide training with top leaders in the  

hair world: Jamie Sea (@prettylittleombre), Brian Hickman  

(@brianhickman1), Xo Farhana (@xo.farhana.balayage),  

and Jayne Matthews (@jayne_edosalon). 

Attendees will leave feeling recharged, empowered, and have 

a wealth of professional and personal knowledge that will help 

them rise to their ultimate potential.

Within a few months, the ladies decided it was time to start 
again... They wiped the slate clean and hired an entirely new salon 
team. But first they had to re-evaluate who they were as salon 
owners and the approach they wanted to take. Their goal this time 
around was to be friendly with their team but not “friends” with 
them. To mentor, to guide, to develop a team that is co-dependent 
but independent. 

Their hiring mandate is that you have to have a growth mindset. 
They strongly believe that without a growth mindset, you just 
cannot grow. And like all successful individuals… The question 
they hear most often (or ask themselves) is “What’s Next?”  
The ladies toyed with the possibility of opening a second location, 
but that would mean they would have to clone themselves and 
that’s not really an option. 

We are a part of an ever-so-changing industry and they want to 
contribute to the growth and the change. They will be hosting  
the first ever Elevated Stylist Retreat in Muskoka.

evolve
September 27 – 29, 2019
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For many of us, the pressure to adhere to society’s 
extremely rigid beauty standards is often daunting 
and uncomfortable. We struggle (daily) to look 
as close to perfect as possible, while juggling 
with the reality that “perfect” is not always 
attainable. This particular realization is 
difficult to navigate for most, but made 
even more confusing when “beautiful” 
doesn’t look like you. All of us go through 
this particular stage, some longer than 
others, and often times the first place we 
start is our hair. Throughout history, hair 
has been a source of pride, strength, culture 
and happiness. However, for many, it has also 
and continues to be a source of uncertainty, self-
loathing, stress, anxiety, and oppression. We often 
forget that many of the ideas we associate with beauty 
have been ingrained in our minds over decades and centuries 
of insidious standards of perfection. There are many groups and 
individuals who have been forcefully left out of the narrative, creating 
a worldwide culture of idealized beauty that lacks representation. 
In order to live as freely as possible and without persecution, many 
of us have resorted to abandoning our natural looks in exchange for 
something a little more “acceptable.” As we push and work diligently 
toward creating a more inclusive environment, we must highlight 
and remember the stories of those who stood so we might be able to 
sit, those who have run so we might be able to walk, and those who 
endured, so that we might be able to relax. Most importantly, we must 
discuss those who continue to struggle as they did hundreds of years 
ago, who fight tirelessly in a world that fights harder to keep them out. 

Why do black women relax their hair? 

The internalized shame surrounding black hair in its natural state, 
dates back to slavery. A common practice of the Europeans while 

enslaving Africans from the West Coast was to shave 
the head of both males and females. This particular 

practice was the start of a process of stripping 
these individuals of their individuality, their 

identity, and their culture. Forcing the slaves 
to shave their head broke their spirits and 
made them easier to control. Once they 
were on the plantation, the female slaves 
no longer had time to elaborately braid 
their hair, as they were working so hard. 
As a result, these women began wearing 

scarves or rags over their head in order to 
hide their uncombed hair,  

or sometimes hide ringworm that they 
developed working in the fields. In contrast, the 

typically lighter-skinned “house slaves” had time to 
attend to their hair and typically were able to wear wigs 

like their female masters. 

During the 1800s, no one in America sold palm oil or the right kind 
of combs, so black women had to use butter and bacon grease, while 
black men used the axle grease on carriages to give it a straighter look. 
Many individuals also used carding combs for sheep. The development 
of a “good hair” vs “bad hair” complex through slavery and black 
inferiority, forced individuals to try and straighten their hair with 
dangerous chemicals like lye, which they would mix with potato, 
Vaseline and soap to create a formula known as “conk.” As early as 
the 1830s, the selling of haircare products for African-americans was 
commonplace, with early advertisements focusing on skin lightening 
and straightening the hair. There were some individuals who exploited 
the desire of black women to straighten their hair through creative 
innovations, like the hot comb. Thus, we have the relaxer. Studies 
show that African-American and African-Caribbean women were the 
highest proportion of hair product users, and used these products for 
the longest duration of time.

BY D'ANTAL SAMPSON

HISTORY OF HAIR RELAXER

RELAXED

Barnett, Michael. 2016. "THE POLITICS OF BLACK HAIR: A Focus on Natural Vs Relaxed Hair for African-Caribbean Women." Ideaz 14:69-100,150 

James-todd, Tamarra, Ruby Senie and Mary B. Terry. 2012. "Racial/Ethnic Differences in Hormonally-Active Hair Product use: A Plausible Risk Factor for Health Disparities. 
" Journal of Immigrant and Minority Health 14(3):506-11

We often forget that  
many of the ideas we 

associate with beauty have 
been ingrained in our 

minds over decades and 
centuries of insidious 

standards of  
perfection....

Products we love 
for ALL hair types
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THE BEAUTY OF  
INCLUSION
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It’s not about blending in, 
it’s about standing out. 

It’s about fitting in where you  
thought you shouldn’t. 

It’s about judging people by their hearts, 
not their appearance. 

It’s about owning your voice and  
choosing your words.

It’s about ensuring everyone has a  
safe space amongst others. 

It’s about being co-dependent and  
independent knowing that we as  

individuals are stronger as a team.

If we create a culture where we all belong, 

tomorrow will be easier.
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Diversity, inclusivity, experimental art. 

Over one hundred progressive designers and artists took over Daniel’s Spectrum 
for a five-day fest of fascination that is Fashion Art Toronto. FAT will enter its 
15th year as the creation of Vanja Vasic (Executive Director). Vanja strived to give 
emerging talent a much-needed platform for expression, distinctive from standard 
global fashion weeks. Today, FAT is our city’s largest showcase of contemporary 
and experimental fashion and arts. 

Multicultural models of all shapes, sizes and genders strutted their stuff. Jayjay 
Kings, Makeup Artist, Model, Entertainer and Drag Queen took on an important 
role as an Advisory Board Member. Jayjay is no stranger to the runway and wowed 
the crowd. I’m throwing in his hashtag because I love it so much! #longlivetheking

This year’s vision was Movement; sensory sights, sounds and fashion that move and 
inspire us creatively. Live performances, photography exhibits, art installations and 
short films were a welcomed refresh to the runway.

MORGAN 
SHEARDOWN 
Whimsical, expressive, symbolic.

Walking art! Models paraded down the 

runway in beautifully hand-made, signature 

bomber jackets. The “Raining Cows” collection 

captivated with fun, light-hearted and happy 

prints of rain, clouds, colour and cows.

BREAKING
 BOUNDARIES

FAT 2019 HIGHLIGHTS BY JANICE RONAN

MAISON CHARDON 
Avant-garde, provocative, deviant and poetic.  

Rich in fantasy – including a model suspended 

from the ceiling. 

True French fetish burlesque-inspired couture.  

All pieces are made to order and one of a kind.

CASSANDRA ELIZABETH 
Talk about a show opening! Yogis performed to a beautiful 

rendition of The Cranberries, “Zombie” played on an electric 

cello by musician, Amber Walton-Amar (Amber Cello) –  

and remained on the runway in rest position. 

Models embodied the luxury lifestyle brand in mix & match 

neutrals looking California cool, collected and comfortable. 

Beach waves and fresh, minimal makeup completed the look. 

The Cassandra Elizabeth line has a reputation of being the 

softest garments you will ever wear as they’re made with the finest quality 

of sustainable textiles. All pieces are ethically made in Canada, season-less, 

ageless and genderless. 

PADINA BONDAR
Sustainable creator, Padina Bondar literally 

made a fashion statement with her upcycle 

collection. Entitled “Refuse” – inspired by 

the negative impact humans have on the 

environment through an intersectional 

lens. Gowns are constructed of items that 

would typically end up in an landfill. Plastic 

bottles, garbage bags, tampon applicators, 

waxed papers and cups represent important 

environmental themes such as, global warming, 

oil spills, water pollution and deforestation.

PHOTOS: KIT CHAN

PHOTOS: SHAYNE GRAY

PHOTOS: SANTIAGO ORTEGA

PHOTOS: SHAYNE GRAY
PHOTO BY STEVEN M LOBAN
JAY JAY KINGS
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Always start with a dry manicure.

Dry manicures are more sanitary and give a 
better end result. Soaking nails can cause them 
to expand, and then when they dry, they retract 
causing polish to chip.

Oil/massage and push back cuticles –  
trim only if necessary. 

Clients want all shapes and lengths. 

In fact, they come in with images from Pinterest 
wanting you to create miracles. Most times 
it’s doable, however, always provide your 
professional opinion and recommend what 
would look best on their hands. In the 
summer time, the “rounded” shapes are the 
best shape to avoid rips and snags. The 
rounded shape also creates the illusion  
of longer slimmer hands.

Removing nail length is an important process to ensure 
good nail health. Never file away your client’s length 
because this can cause split and crack. Always use a nail 
clipper, then file in their perfect shape… Remember 
in one direction to ensure you are not disturbing the 
fibres of the nails

Moisture, moisture, moisture.

Like hair, the quality of nails can change due 
to weather, diet and of course health. The most 

common issue is nail dryness. This can most definitely 
alter the end results. Remind clients of the importance 

of moisturizing their nails… brittle nails chip easily 
and hand lotion, though helpful, does not concentrate on 

what nails actually need. Nail and cuticle oil are essential 
for a healthy nail bed, it nourishes and keeps nails hydrated 

and allows for a more consistent end result when providing nail 
services. Always cleanse nail with non-acetone remover, then 
moisture and massage, and don’t rush. It’s the best part. 

Roll with it.

Lastly, gently roll the polish between your hands to 
properly mix, do not shake…  Shaking can cause bubbles 
which will appear on the nails if used too soon after  

the shaking! 

Nails are the perfect accessory to any outfit when done 
right. Choose colors that best compliment skin tones and 

of course their personality. Nails are the perfect opportunity 
to be loud with saying a word. 

Pinky Swear

Remove current polish with non-acetone 
remover ~ wash hands 

Clip and file 

Oil/polish push back cuticles ~trim only if 
necessary 

Gently buff sides and cuticle area 

Exfoliate hands and forearms 

Moisture and massage ~best part don’t rush 

Basecoat ~ thin coat!

Polish 2 thin coats are better than  
one thick 

Topcoat thin 

Quick dry - spray, oil or a blast of cold 
never heat

10 TIPS FOR THE BEST MANICURE MANI MUST-HAVES

1 6

7

8

9

10

2

3

4

5

 Acetone 

  Nail clippers 

  Emery board 

  Nail buffer 

  Cuticle pusher

  Cuticle oil

  Basecoat 

  Polish of choice 

 Topcoat

CND NAIL POLISH COLOURS FROM TOP TO BOTTOM:   
DIMENSIONAL, MIRAGE, ULTRAVIOLET, HOLOGRAPHIC, PSYCHEDELIC
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Corset by The Blonds
Modeled by Jan Arnold

@CNDCanada  #cnd
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BY TAMMY MIFSUD 
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   PHOTOS: WIOLETTA SUSKA   // HAIR: FRANK CINI & ANDREA SAMPSON  //  MAKEUP: FACES BY EUNIQUE  //   
DESIGNER: PRECIOUS THREADS BY ABIOLA  // STYLIST: RASHI BINDRA  //  JEWELLERY: ANNALAY

COVER COLLECTION

AFRIcan
CANadian

New York, NY (May 20th  2019) - In a history-making move, 
American Crew®, the Official Supplier to Men, ended the 2019 All-
Star Challenge with a tie. Blade Pullman of Australia and Emma 
Jankowski of the USA were both awarded the title of American 
Crew® 2019 All-Star Challenge Global Champions.  The awards took 
place during the brand’s 25th anniversary celebration in New York 
City last night.  

“This year’s event not only marked American Crew’s 25th anniversary, 
but also the first time the judging panel couldn't decide on just one 
winner for the All-Star Challenge,” said Gillian Gorman Round, 
Global General Manager of American Crew®. “The two winning 
styles from Blade Pullman and Emma Jankowski were so different 
but struck a unique balance, showcasing what we saw as the heritage, 
present and future of the American Crew man.”

Pullman and Jankowski were chosen from an elite group of 14 
stylists, narrowed down from thousands of All-Star Challenge 
entries this year. The finale took place over a two day photo shoot 
at MILK studios. Finalists worked alongside industry experts to 
showcase their best cut and style, captured in photo by American 
Crew photographers, including Founder of American Crew® David 
Raccuglia. Through a blind judging process, the winning photos were 
awarded using a points system that scored on creativity, technical 
ability and a true portrayal of the American Crew® brand.

“For a stylist that is just starting out in his career, it has been amazing 
to be around all of the talented All-Star Challenge contestants. This 
experience has truly instilled in me the culture of the barbering 
community and how impactful this competition is for our industry,” 
said Blade Pullman, 2019 All-Star Challenge Global Champion.

“Having completed this journey, my biggest advice to other barbers 
would be to enter this competition,” said Emma Jankowski, 2019 
All-Star Challenge Global Champion.  “This has been one of the best 
experiences of my life.” 

The two young stylists will both receive prizes that will help them 
continue to perfect their skills and grow their career in the men’s 

grooming category. Prizes include: $10,000 USD, the coveted 
American Crew® All-Star Challenge Global Champion Trophy, an 
invitation to become judges for the 2020 All-Star Challenge, a full 
scholarship to the new American Crew® Education Program and a 
feature in an upcoming issue of Estetica. 

About American Crew® All-Star Challenge: 

The cut. The model. The photograph. Bring it all together to create  
the ultimate interpretation of the American Crew® man. The winner 
is the best stylist on the planet, one with a truly unique, artistic vision, 
impeccable taste and undeniable skills. One who understands what it 
takes to create a masculine, modern edge. And one who captures their 
masterpiece with professional-level art direction and photography. The 
American Crew® All-Star Challenge is about being recognized as the 
best stylist for men in the world and is bigger and better than ever. 

About American Crew® brand:

The American Crew® family of grooming products delivers 
everything needed to create and care for men’s styles including 
products in the hair, body, shave, style and fragrance categories, 
available exclusively in salons, barbershops and authorized retailers. 
The American Crew® brand has an ongoing commitment to elevate 
men’s style and enhance their personal image by providing education, 
marketing and imaging support to help stylists communicate the 
brand’s vision of men’s grooming and fashion – classic style, reliability 
and confidence – to the marketplace. 

American Crew® Names Blade 
Pullman and Emma Jankowski 
Global Champions of the  
2019 All-Star Challenge

For the first in over 20 years, the worldwide 
hairstyling competition crowns two winners.
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A household name within the Canadian market,  
Sharon Braga is definitely setting the trend when it 
comes to colour. With over 20 years of experience, 
Sharon is no stranger. Born and raised in Zimbabwe, 
Sharon came to Canada at the tender age of 19 to attend 
cosmetology school. Her goal at the time was to return 
home once she completed her program. Twenty-two 

yogacolourist

SHARON BRAGA 

years later we are lucky to have her inspiring 
and dominating the market providing content 
for stylists around the world. A social media 
sensation, mother, wife, and on her way to 
becoming a world-renowned colorist. We were 
honoured to have the opportunity to speak with 
Sharon and discuss how she got to where she  
is today…

WHAT MADE YOU FALL IN LOVE WITH COLOUR?
I’ve always loved doing hair, since I was like 5! I gravitated more 
towards colour because I love how it can transform a woman’s facial 
appearance and also their confidence! 

WHAT’S YOUR FAVOURITE COLOUR FORMULA AND WHY?
I don’t have a favourite formula! I do love customizing for each 
individual client to create something unique for her!

WHO AND WHAT INSPIRES YOU?
Virgil Abloh, creator of the fashion brand, “off white” and creative 
director at LV and Olivier Rousteing, creative director of Balmain. 
They both think outside the box and have made an impact on the 
fashion industry as a whole. 

As well, Diana Vivi, my boss. She’s taught me how to create these 
blends you see on my social media page and she continually inspires 
me to do better. Together we teach a Balayage class called “Blend the 
Rules” and we both aspire to grow the brand and inspire others in  
the industry. 

WHAT DO YOU DO TO DEVELOP YOURSELF PERSONALLY  
OUTSIDE OF WORK?
Yoga! 

HOW HAS SOCIAL MEDIA HELPED GROW YOUR BUSINESS  
AND WHAT DO YOU RECOMMEND FOR THOSE JUST STARTING  
AN ACCOUNT?

Social media has been an incredible vehicle to get my work out there. 
I am booked 6 months in advance with a long waitlist! I put the work 
into creating content… you have to be consistent and post regularly.  
I started at 0 followers and within a year I was at 20K. You have to  
be committed, it’s like another full-time job! 

WHERE DO YOU SEE YOURSELF IN 5 YEARS?
I’m living in the moment right now. I’m in love with my work and  
I want to take in every moment! 

WHAT WOULD YOU LIKE TO SEE MORE OF WITHIN THE BEAUTY 
INDUSTRY?
I would love to see more Canadian hair artists on global platforms 
educating and influencing the industry. The U.S. dominates this  
right now. 

FEATURE

   SHARON BRAGA, MASTER HAIR COLOURIST, VIVID SALON  //  : YOGA COLOURIST //  : @YOGACOLOURIST
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Let’s discuss what we do when we have an unsatisfied customer.  
Let us not see it as a failure… but a learning opportunity. Because,  
let’s face it, we CANNOT please everyone. However, having an 
unsatisfied client means one of two things: You didn’t do a consultation 
or you didn’t listen during the consultation. The consultation is where 
you determine if what they want is achievable and how long it will 
take to be completed. Miscommunication can lead to a very unhappy 
client. It is hard not to take anything personal in our industry, as we 
are so passionate about our work and want to give our clients our best.  
In my personal experience, dealing with an unhappy client is not the 
most pleasant, but must be done to resolve the issue. I begin by being 
completely honest, and never do I show that I feel offended or on the 
defence. Many times, we as artists go into defence mode, making a bad 
situation worse. And indirectly the client feels that they are to blame… 
And sometimes they are. But you should express that first. Problems 
can happen; either by stylist’s mistake, or the clients’ unrealistic 
expectations. Being honest will help you defuse that problem.  
Too many times we focus on the problem and not the solution. 

Ask yourself “how can I fix this?” 

If the salon/stylist is in the wrong, please apologize sincerely and let 
them know that you are fully responsible and will do whatever it takes 
to make sure they’re satisfied. 

If it’s the client’s wrong-doing, do not blame them, but instead educate 
them on what went wrong and how to make it better, without pointing 

   MICHAEL ZEINEDDINE, CO-OWNER OF BILALO HAIR ARTISTRY & SPA  //  : MICHAEL ZEINEDDINE  //  : @MIKE_ZEIN1

INDUSTRY NOTES FASHION

THE 
F- WORD

fingers. Do not allow your ego to interfere with rectifying the situation 
quickly and easily.

Typically, what I will do is bring a client to a quiet part of the salon, 
sit them down, talk to them, and let them know that I am here to 
help and ask what I can do. When performing the services, I am still 
extremely positive and happy. Clients will feed off of your energy, 
which means less tension for them and the salon. 

Now, what do you do when you lose a client? This can go either way; 
you lose the client for good, or win back their trust. Every situation  
is different. 

In our salon, if we try our ABSOLUTE best (by not charging, giving 
complimentary services, etc) and they are still not satisfied, then leave 
it be. We know we tried our best. As I mentioned before in my past 
article, we do follow up calls for all of our clients. This will eliminate 
the possibility of the clients’ concerns going unnoticed. 

Let’s remember, even though we’re artists, customer service comes 
first before even touching hair. With Google reviews and online 
testimonies, new clients have already researched your salon before 
stepping foot in it. I always ask myself…  If there are ten hair salons in 
a row, WHY have they chosen you? Be humble. Be grateful. It’s that 
simple. Good luck, and I wish happiness to you and your clientele. 
Remember it is not FAILURE… it is a learning experience.

Each August, all eyes turn to Canada's most prominent diversity 
event: African Fashion Week Toronto (AFWT). 

Buyers, retailers, celebrities, models, VIPs along with thousands of 
national and international audiences and press come to Toronto for 
this event. For five days, AFWT becomes the heartbeat of the city, 
debuting the latest collections of top designers and brand.

African Fashion Week Toronto provides an unparalleled level of 
brand exposure, drawing hundreds of thousands of impressions 
and opportunities for brands to connect directly with their target 
market. Home to top influential afro-inspired designers and the next 

generation of emerging design talent in Canada and from around the 
world, African Fashion Week Toronto creates regional and worldwide 
opportunities for brands to build a relationship with their audiences.

AFWT has quickly gained industry recognition as one of Toronto's 
leading creative platforms for fashion, art and beauty industries.  
As a premier event platform, AFWT offers their Sponsors/Partners 
the opportunity to promote and market their brands in front of 
a large progressive audience, media organizations, celebrities, 
millennial influencers, industry professionals and consumers  
through fashion shows and networking events.

AFWT
AFRICAN FASHION WEEK TORONTO
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As an adolescent… up until my late teenage years, I was never 
bold in introducing myself. Other than my parents, younger 
brother, some close relatives and a handful of friends, everyone 
would refer to me as ‘Jill’, because that’s how I would introduce 
myself to the world. As if my Nigerian father and Trinidadian 
mother would govern a 4-letter westernized name to embody 
my heritage and cultural existence. At the time, I was unaware 
of the importance of a name. A name distinguishes one’s 
individuality. It is designated to characterize one’s persona 
and symbolize an individual’s unique identity. Your name 
reflects you.

Being a shy tomboy, who considered her Allen Iverson Jersey a 
dress, and wore matching adidas tracksuits with the freshest pair 
of Air Force 1’s, I would hide behind the abbreviated version of 
my name, because Jill was easy to pronounce and never misspelt. 
It was accessible and allowed me to blend in, and at the time all 
I wanted to do was blend in.

It was always evident that I was the tallest kid in all my 
classes. Every year, during class pictures, I had my unsolicited 
designated spot, which consisted of standing in the back row 
with the other ‘tall’ classmates. Subconsciously, that conditioned 
me to automatically position myself in the back of rooms, to 
ensure I was not blocking anyone from being seen or their  
view. I was my own shadow. Hiding from the public eye.  
Never wanting to be seen, but always being noticed – it’s hard  

to hide as a 6’1 Afro-Caribbean female –  
no matter how hard I tried. Constant 
stares, glances and the inevitable ‘how tall 
are you?’ question became my daily plague, 
mixed in with ‘do you model?”. 

I would ask God, ‘Why me? Why did 
you make me different? Why do I have to 
be bullied and picked on for something 
I cannot control?’ The bullying is what 
initiated my anxiety. It wasn’t until I went 
to post-secondary I started to come into my 

own and embrace my height. Embracing my height, meant coming 
to terms with who I am. Embracing me meant no more hiding. 
Confidence took a while to develop and is something I am still 
developing to this day. I am constantly working on building my self-
esteem; every day is a work in progress. 

Moving to Ottawa in 2013 forced me to be out in the open.  
I was living on my own, away from my parents in a different city,  
and had to experience life without training wheels. Working two 
to three jobs while going to school fulltime was physically vigorous, 
mentally and emotionally draining; but it built character, endurance, 
and heightened my Spirituality. On June 12th, 2018 I graduated 
from Ottawa University, Telfer School of Management, B. Com, 
specification in Human Resource Management. Six days later,  
I got hired as an HR Coordinator at a tier-one International 
Engineering Corporation. 

With all that I accomplished, regardless of the trials and tribulations 
I endured, God was informing me my journey has just begun.  
A friend encouraged me to apply for the Face of African Fashion 
Week 2019. But self-doubt quickly filled my mind. How can I 
compete against candidates who have been modelling for years? I 
recently started to infuse myself into the modelling world early 2019 
and only competed in sport competitions, not modelling pageants. 
I recorded over thirty videos; deleting and recording until I deemed 
one fit enough to send out as my application. 

I initially entered the Face of African Fashion Week Toronto 2019, 
because I wanted to prove to myself that I can overcome the rippling 
effects of anxiety. I wanted to prove to myself that I will no longer 
allow fear to limit my daily interactions and prevent me from 
reaching my goals. I wanted my initial perception as to why I applied 
to be the Face of African Fashion Week 2019 to inspire Black youths 
who are experiencing similar adversities as me. Mental health is 
not an open discussion topic. Many tend to flock away from the 
subject, as it is personal and hard to discuss. I want to be that voice 
for youths and young adults that feel alone, who have been subjected 
to bullying, who have anxiety and suffer with other disorders or 
alignments that prevent them from pursuing their dreams. I am 

beyond blessed to have my immediate family as my support system. 
However, many individuals do not have that support. Winning the 
Face of African Fashion Week is a great platform in which I can 
use to reach out to that demographic. Fashion inspires and brings 
cultures together. Being able to incorporate my passion for fashion 
with mental health awareness, especially in Black communities is 
inspirational and I am honored to have the opportunity to do so.

" I wanted to prove to myself that 
I will no longer allow fear to limit 
my daily interactions and prevent 
me from reaching my goals."

Our style is a representation of who we are. Our style makes us 
unique and distinguishes us from different social groups, as well as 
unites us to similar social groups. Our style is our identity. Fashion 
is about embracing your style, no matter how unconventional it is. 
We should embrace our names, regardless of how ethnic it looks and 
sounds to our Westernized counterparts. Our names are momentum 
toward greatness. The moment you hide your name, you suppress 
your identity.  

My name is Jilldeen Ifeyinwa Ezeudu. I am the first-born child of 
Herfort and Michelle Ezeudu; the first grand-child and the very first 
great-grand child on both maternal and paternal side of the family. I 
have a brother who is one year younger, but I like to refer to him as 
my fraternal twin. I am a strong-willed African-Caribbean woman, 
with timid characteristics. I am going through life with God’s hand 
guiding me every step of the way. I am me and my mission is to use 
this platform to not only support and promote fashion designers 
and walk runways, but to also help and inspire young adults to find 
themselves by exhibiting self-love and awareness.  

THE FACE OF AFWT
JILLDEEN IFEYINWA EZEUDU IS THE WINNER OF THE FACE OF 2019 AFRICAN FASHION WEEK CONTEST
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Hyacinth Bell has been in the beauty industry for over 20 years.

“For as long as I can remember, beauty has always been a passion of 
mine” I went to Design 8000 for beauty school and graduated at the 
top of my class. I have always been an independent stylist. I worked 
in many salons but found my place as a mobile stylist. I’ve always had 
a wandering heart, so traveling from place to place to do what I loved 
was so fitting.

About ten years in, I ran into some health issues… I was diabetic, 
anaemic and the list goes on. Either way, it was affecting my ability 
to do hair. So, in 2009 I started my fitness journey and for the first 
time in my life I was under 200 pounds. My quality of life changed 
drastically. I was off my insulin, I could work longer hours and I was 
really enjoying my time with my clients. I was on top of the world. In 
2015, I joined a soccer team and was playing soccer with girls half my 
age and was dominating on the field. Again, I felt like I was on top of 
the world.

In January 2015, life as I knew it would change. I had a mild stroke 
in my sleep and lost the ability to move my left side. The doctors 
called my condition “Spinal Myoclonus;” a rare movement disorder 
characterized by myoclonic involvement of a group of muscles 
supplied by a few contiguous segments of the spinal cord…  
yeah, I’m still not sure what it is. 

For 7 ½ months I was hospitalized… I went from being an active 
healthy beautiful woman to laying in a hospital bed, ravished with 
pain. The doctors told me I would never walk again. I remember 
I was on such a high dosage of medication that it was affecting 
my memory. It was affecting the rest of my mental health as well, 
and depression kicked right in. I was immobile. I was moved from 
Trillium Hospital in Mississauga to a rehab clinic in Toronto. I was 
the youngest patient in rehab and they had no idea how to “fix” me… 
I was their mystery patient.

I remember the words “you are never going to walk again” so clearly. It became my challenge, I was 
going to defeat it. I just wasn’t sure how. I had faith that I would come through. One day the art 
director came to my room and asked me if I wanted to join a therapy painting session with water 
paint… I looked at her a said “I’m a hairdresser, not a painter” and refused to go. After she attempted 
to ask a few times, I went. At first, I didn’t allow myself to enjoy the freedom painting was giving me. 
But the moment I allowed my creativity to take over and allowed my hands to flow, I was a painter.  

Painting became my stress relief. I began to make progress with my therapy, I began to move. A few 
months later, I walked out of the rehab clinic with a walker. I defied the odds and I chose to walk 
again. Now four years later, I walk unassisted and I am proud to say I am a full – fledged painter. 

What did this experience teach me?

So many things come to mind… But first and foremost, appreciate every day because in less than a 
minute your entire life can change. I learned the power of my strength and what I am truly capable 
of. That when you set your mind on something, anything is possible. I also learned who my true 
friends were and who I could count on. I learned to surround myself with positive people. I learned  
to accept change. And I know that with God all things are possible. 

PAIN 2 ART
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For deals, and a location near you visit
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   to the modern consumer.
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877-566-3376
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Coming Soon
Regina, SK  |  Richmond, BC

15% off 
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1-866-647-5267 

Contact us for a custom quote. 
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All wedding packages include: 
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wedding photography 

@canradbeauty
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HAVE A GREAT SUMMER!
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*$100 pre-taxes
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MAIN OFFICE
6640 Tecumseh Road E.,
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519.944.2300

6 LOCATIONS TO SERVE YOU

SOUTH WINDSOR
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519.977.1115

LEAMINGTON
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Leamington, Ontario
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CHATHAM
400 St. Clair Street E.,
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Mention this coupon 
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location and receive 20% off 
your total purchase!

Use the coupon code WINBEAUTY 
on your online purchase

OR

Find us at VenusBeautyS

1.800.465.7965
venusbeauty.com

Store Locations: Woodbridge • Barrie • Misissauga •  Ottawa •  New! Windsor 
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Summertime, a time for exploring nature, going on adventures, trying new 

things, and diving into new cultures. A time for travel and relaxation. A time 

when you actually take the time to appreciate the small joys that summer 

brings. Like late nights, and sunsets… Barbeques and beach days… It’s day 

dates and patios… It’s freezies and ice caps. And you know, there’s nothing 

like driving with all four windows down to your favourite song on full blast. 

When people think of a summer story, it’s the big events and vibrant places 

that stand out; as they should. But it's the little things that make summer feel 

like summer. Embrace the adventures, appreciate the little things, and make 

it your own. So find a friend, a colleague, or sibling and go on an adventure. 

There are many things that only summer can provide and I think we should 

take advantage of all that’s in front of us for these few short months. So go 

sightseeing, take a hike, attend a festival… whether it be music or food, make 

it memorable!! Let us know what you’ve been up to… Tag us on social media 

or email us some of your pics of you making memories and being a bad ass. 

They may just end up in here. Happy Summer.  

  info@efemagaine.com

Summer Fun
BY LUCAS VUKOVIC
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My name is Selena Caruso, I’m 21 years 
old and a graduate of career school. I can 
honestly say, the happiest I have ever been 
was when I started hair school. I am finally 
doing something for myself; something 
that I really wanted. 

Now that school is done and I’m on this 
big new journey, I often ask myself: “where 
do I see myself in 5 to 10 years?” This is a 
question I sometimes find challenging and 
difficult to answer. This industry is not easy but nothing worth doing ever 
comes easy. I hope to see myself achieving the most I can in this industry. 
To work alongside amazing, talented artists. To never stop learning and 
educating myself. I hope to one day become an educator as well, to inspire 
others and show them that supporting each other is so important… We 
rise together.  I would love to travel for hair so I can meet, work with and 
learn from as many gifted stylists as I can. I would love to one day become 
a platform artist, as well as a brand ambassador. I know I’m dreaming 
BIG here but dream big or go home right?

This is just the beginning… I have big dreams and bigger goals that  
I hope to one day to achieve. I know I can achieve anything I put my  
mind to no matter how many times I find myself feeling discouraged.

STUDENT TALENT

selena 
caruso

LUXE BISTRO OTTAWA, ON 

Fine dining at its best... So good all-around, we 

had to visit twice in one weekend. A wide variety 

of seafood, vegetarian options and premium 

meats. The dish that had us back for more was 

the famous lobster Poutine. It was the perfect 

combination of loveliness. The crispy frites were 

fried to perfection, the sautéed lobster meat was 

more than you could ask for and the cheese curds 

were top quality. The béarnaise sauce was the icing  

on the cake. A perfect 10!

JON’S LUNCH HALIFAX, NS

Fish and chips done right! It wasn’t fine dining but 

you would never know that by the quality of the 

fish that was perfectly battered. Definitely more 

fresh fish than batter. And to top to it off, you got  

a heaping side of fries, fresh cut with tartar sauce.  

It will be hard to eat fish and chips anywhere else.

HY STEAKHOUSE AND COCKTAIL 
BAR WHISTLER, BC 

Like an M&M their superior meat selection melts in 

your mouth not in your hands. We enjoyed every 

bite. A great opportunity to get dressed up in our 

Sunday’s best and eat good food.

TANGO NUEVO KINGSTON, ON

An absolute delight. They offer out of this world 

Spanish tapas, bringing flavours from across the globe. 

The atmosphere is so cool. The art work, the set-up, the 

people... Their menu changes often, so it’s like a new 

restaurant every now and then. Go big or go home… 

you must try everything on the menu. 

LA CARNITA TORONTO, ON 

Taco terrific!! A quaint space with BIG flavours.  

Selection, selection, selection! Whether you're a 

lover of meat or a lover of vegetables there is lots to 

taco-bout. Good vibes, good music and great food. 

MALLARD COTTAGE ST. JOHNS, NFLD

 It is in a tiny, traditional fishing town called quidi vidi, 

in the back of a small house. The setting is beautiful 

and the food is made with some of the freshest local 

ingredients in a true Newfoundland, home cooking 

style. Served on dishes that you’d find at your 

grandma’s, staffed with some of the most professional 

and knowledgeable waitstaff you’d find at any fine dining 

establishment. It’s no wonder that this hidden gem has 

repeatedly been recognized in Canada’s top 50 restaurants.

COPPER BRANCH TORONTO, ON

For all our vegan/vegetarian readers, we’ve done our 

due diligence to find a try a vegan meal. Copper 

Branch was soooooo good. It is a relatively new chain 

and making its way across the country. They have 

everything to satisfy every craving. Our favorite was the 

shiitake teriyaki Burger, along with their famous poutine 

served with a mushroom gravy and mozzarella style 

shreds. A full meal of vegetable yummy goodness. A must try.

DADDY O DOUGHNUTS & BRITISH 
BAKED GOODS MISSISSAUGA, ON

And as much as we tried to be on the straight and 

narrow and eat healthy nutritious meals, our sweet 

tooth kicked in a few times. There's a new kid in 

town making you poke holes in your diet. Daddy O 

Doughnuts & British baked goods in Mississauga… 

and let me tell you they are good alright! Perfect for 

any occasion... Before dinner, after dinner, during dinner... 

I promise you will never eat another doughnut from anywhere 

else again. They have the Homer Simpson, vegan option and 

gluten free options. They have seasonal doughnuts. Big 

doughnuts and little doughnuts. Cheese cake and red 

velvet doughnuts and for the simpler folk they have  

a regular plain Jane. They are definitely worth a  

cheat day!

Another year of travelling from shows to events gave our team more opportunities to try out some 

of Canada's best restaurants. From fine dining to backdoor pubs, we did it all with great company.

GoodEats
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First of all, it has a very dry touch because of its low water content. With a  
low water content, it reduces the frizz and the sticky feeling usually left behind  
from hairspray.

It’s not a sticky or overburdening hair spray. You can layer it in the hair well 
without it getting gummy or compromising the style.

And get this… it combs away nicely while providing style memory. Fantastic  
for day to night styling and for people who don't wash their hair every day.

It doesn’t leave a cloudy film on dark hair and it’s great for adding dimension  
to fine hair without weighing it down. When needed, it can create airy loose 
textures that stay in place.

You can totally add definition to your style without a hard, crunchy finish. 
Memory Net is such a diverse product and the dry finish and low water  
content make it especially nice on curly hair.

I can go on and on…. But let’s see what you can do…  
Try it and let us know what you think. 

WHY I  
SCHWARZKOPF OSIS SESSION LABEL

MEMORY NET

INDUSTRY NOTES

BY ROBIN BACON

Tag @schwarzkopfcan 
+ @efemagazine with  
your Osis Session  
Label Memory Net  
finished look for a  
chance to win!  
Contest starts  
soon! Follow  
@efemagazine 
for more  
details.

WIN!
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SEE MORE FROM EFE MAGAZINE AT:

efemagazine.com and on social media   @efemagazine


