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CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F

HEAD OFFICE:
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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Toronto Barber and Beauty Supply Since 1937
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Oh my gosh, Efe Magazine is one year old! I am often asked the question "what's next?" 
and I understand as a creative and entrepreneur, I am often thinking about what else  
can be done. But for the first time in a long time, I'd like to be still and take the time  
to perfect all that I have created. Often times we are so busy with the "what's next”  
that we forget to enjoy the "what is." 

I am a single mother. My son who is now 22, is about to graduate from Queen's university 
and I couldn't be more proud. He is the kindest person I know. He is my inspiration,  
my best friend and my reason.... 

I never let being a single mom define me. I never used it as a crutch to limit my potential. 
But most importantly I never allowed it, or the stereotypes that it came with defeat me. 
I was raising a little person to whom I was everything. In his eyes, I could do, be or solve 
anything... And even if I couldn't, I wouldn't let him know that. From the day he was 
born, I decided I would be my son’s super hero. So here I am twenty something years 
later doing everything everyone said I couldn't... 

The more I grew as an individual, the less friends I had. The idea of letting go of 
childhood friendships was scary. But sometimes you grow out of friendships. The same 
way you grow out of a job, or a hobby. You will find that some people will only support 
you until their fear of you surpassing them becomes their reality. Following your dreams 
and passion can sometimes feel very lonely. So, I aligned myself with like-minded people, 
realizing that I would only be as successful as the people surrounding me. Soon, they 
would become my friends or even family… and I wasn't lonely anymore. Support those 
who support you. I vividly remember running into old friends who were surprised with 
my accomplishments. They made comments like "who would have ever thought?"

Well, if you’re going to judge my entire life based on my 17-year-old self…You're a fool. 
My point here is, do not let your past life and anyone from it suffocate you and your 
future. My very first apartment had a Little Tykes picnic table where my son and I had 
the best breakfasts, lunches and dinners. The fact that it was a Little Tykes table didn't 
matter to him. All that mattered was that I was giving him all that he needed. 

My goal at that time was to give him a real table. It didn't happen overnight, but  
I wasn’t going to stop until he had one. No matter how big or small your goals are, 
continue to set them. 

I've never tried to be different... I am who I am. I think what I fear most in life is the 
thought of ever being average. Being able to create the first of anything is an unbelievable 
feeling. Being able to create that first with your son, that’s a blessing. We did it!!  
Thank you to our amazing Efe Family team, our partners and our industry.

I truly believe the key to growth is to recognize that next opportunity when it matters  
the most and cease it.

LETTER FROM EDITOR

   ANDREA SAMPSON,  EDITOR   //  416.476.9900  //  ANDREASAMPSON@EFEMAGAZINE.COM

Andrea Sampson 
Addressing hair by texture, not race

Humble Beginnings
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Being a hairdresser isn’t only about beauty; 
we touch lives, we change lives, and we 
become family and friends to many of our 
clients. They confide in us, rely on us and look 
forward to time they spend in the salons.  
For many, it is a time for change. But for 
others it is their great escape.

Studies have shown that 1 in 5 Canadians 
may experience a mental health concern 
or issue at least once within their lifetime. 
With Mental health concerns on the rise; 
prevention, treatment and awareness need 
to also increase. Some of the most common 
concerns are depression, anxiety, bipolar 
disorder, mood disorders, and schizophrenia.  
While you may only experience one of these 
illnesses, it is possible to have dual diagnoses 
and experience symptoms from more than 
one mental health illness.

The (beauty) industry is not safe from these 
statistics, and as awareness grows more and 
more, industry artists alongside their clients 
have experienced trials and tribulations 
when managing mental wellness. With the 
onset of mental health concerns; motivation, 
determination and enthusiasm for day-to-
day routines and tasks may become difficult 
and hard to manage. Self-care and treatment 
sometimes are the last solutions, and too 
often forgotten about. Statistics Canada  
reported that 73% of Canadian population 
have been “too busy” to practice wellness  
and self-care activities.1

“Depression is a mental health illness that 
affects a person's mood - the way a person 
feels. Mood impacts the way people think 
about themselves, relate to others, and 
interact with the world around them.  
This is more than just a “bad day” or “feeling 
blue” 2. The symptoms of depression can 
often be the source of Anxiety Disorder.  
“An anxiety disorder causes unexpected  
or unhelpful anxieties that seriously impact 
our lives, including how we think, feel 
and act” 2. Anxiety disorders are phobias, 
panic disorders, agoraphobia, social anxiety, 
obsessive compulsive disorder, and post 
traumatic stress disorder. 

Mental illnesses can affect anyone regardless 
of their race, culture, backgrounds, socio-
economic status and occupation. Some factors 
can be genetics, family history, environmental 
changes and everyday life challenges. 

If you or one of your clients, friends, family 
are suffering from mental health concerns 
there is help and support available. 

Learning more about mental health concerns 
is key. By learning more we are stopping 

the stigma surrounding mental illnesses by 
educating ourselves and those around us.   

Listen to those suffering and provide a safe 
space for sharing and disclosing. Whether 
sharing happens with a loved one or a 
professional, part of the concern with mental 
health stigmas is that people often keep it a 
secret and don’t share with those close with 
them or who they interact with on a daily 
basis. Out of those 1 in 5 Canadians affected 
many have reported not receiving adequate 
help and support needed. Mental health 
concerns rarely get shared for fears of being 
judged, reprimanded or labelled. 

Find support and create ‘mentally well’ 
spaces for all. Safe places provide safe people 
to help, support, and listen when times are 
overwhelming and challenging. Having 
trusting relationships with loved ones or a 
professional can help along the journey of 
treatment and care.

Because mental illnesses can affect us all at 
one point in our lives and has no recognizable 
face, it can present itself in many forms and 
with different symptoms that range from one 
person to the next. Personalized care and 
treatment plans are needed to help those  
who may have concerns.

Mental health and well-being is universal 
and we can all be affected whether it is us 
suffering or someone we know; so be aware, 
get some care and don’t forget to share!

MENTAL HEALTH: 
LET'S TALK ABOUT IT

BY NICOLE TROTTER

WHAT THE HEALTH?

1 Statistics Canada; www150.statcan.gc.ca/n1/pub/82-624-x/2013001/article/11855-eng.htm 2015
2 Mental Illness and Addictions Index: Centre for Addictions and  Mental Health; www.camh.com 2019)

Mental illnesses can affect 
anyone regardless of their 
race, culture, backgrounds, 
socio-economic status and 
occupation...
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Visit www.maritimebeauty.com for more information.
Visit www.maritimebeauty.com for more information.



BRIGHTRainbow
COLLECTION

   HAIR BY: NICOLE PEDE  //  MAKEUP BY: JESSICA BENNER  //  PHOTOS BY: PAULA TIZZARD  // WARDROBE STYLING BY: NICOLE PEDE
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BY D'ANTAL SAMPSON

HISTORY OF BARBERING

Naturally, our focus has always been on the cultural origins of 
particular styles of hair. Up until this point, we’ve not spoken on  
the cultural significance that is inherent in the places that we 
perform our work. Specific spaces, places, and atmospheres also 
provide cultural contexts that transcend time and represent those 
who created and pioneered them. For example, a church is no more 
than a beautiful structure without adding the sacred meaning 
prescribed to it by those who follow. Thousands of years of human 
perseverance, triumph and struggle have led the church to be what 
it is today. The same goes for our barbershops. What do they mean 
for those who visit? What had they meant to those who graced the 
space before them? People always want to feel like they belong, and 
historically, beauty and the act of grooming has provided individuals 
a way to find community.  An important aspect that business 
owners and their customers are concerned with is the “atmosphere” 
or “culture” that exists within their space. However, it is often 
forgotten where these ideas of what the “right” atmosphere would 
be, and why the people want what they want. 

In the modern barbershop, there seems to be a large racial divide 
regarding who gets their haircut where. Many attribute this 
phenomenon to the idea that barbers of other ethnicities are unable 
to cut their hair. While this may be particularly true (and only due  
to lack of education), this wasn’t always the case. In the 19th 
century, many black barbers were the preferred choice of white 
customers. At the time, barbering was associated with servitude,  
so for the black community, the profession brought the guarantee  
of work. However, many of these barbers were seen by others in 
their community as compromising their racial pride.  Regardless, 

Barber Shop
THE

   PHOTOS: LAKE FRISSEN AND WAYNE WILLIAMS  //  MAKE UP: GREGORY BELL AND MARILYN VENDITTELLI  //  HAIR: MARILYN VENDITELLI  //  WARDROBE: DAVID VENDITELLI
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BY D'ANTAL SAMPSON

the barber was among the first stable entrepreneurial jobs 
available for black men by serving wealthy White business men 
and politicians in the US. In a study conducted in American 
barbershops, it was found that early barber permits were marked 
with “CW,” which designated a black barber that could cut 
white hair, and “CC” for black barbers who would cut only black 
hair. As barbershops became community staples and continued 
to serve their own, the barbershop was revolutionized. Today, 
the barbershop is a staple in the community, where young men 
congregate, bond, and learn from those who have much to teach. 
The barbershop is an atmosphere that provides comfort, pride, and 
joy to all those inside, whether young or old. A home away from 
home, a safe place for anybody who needs it. It is important to 
understand why the spaces we’re in are exactly the way they are, 
in order for us to move forward. As many are pushing toward, our 
next steps are to create environments where anybody can sit down 
and get a haircut. 

Shabazz, David L. 2016. “Barbershops as Cultural Forums for African American 
Males.” Journal of Black Studies 47(4):295–312.

"...beauty and the act of 
grooming has provided 
individuals a way to 

find community."
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TORONTO
      FASHION WEEKFW/19 RE\SET

MIKHAEL KALE 
The Yorkville Village parking garage 

(turned runway) was the perfect scene 

for the Mikael Kale show. Equipped 

with live drummer, it was a party 

in true street style form. Elevated 

models wore braids and struck poses 

showcasing the edgy ensembles. 

HILARY 
MACMILLAN
Contemporary, Classy, Cool. 

Beautifully tailored, chic and cruelty 

free, vegan leathers took to the 

runway. Classic pieces with an  

urban Matrix like feel. 

Hair was sleek, refined and left loose. 

No details were left untouched… 

CND provided backstage glam - 

perfectly polished manicures had 

models runway ready.

BY JANICE RONAN
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TORONTO
      FASHION WEEK

This season, in true New York style, Fashion week was 
spread across multiple venues. Enthusiasts descended on 
Yorkville Village, The Gardiner Museum and The Royal 
Ontario Museum for three days of style magic direct 
from Canada’s leading fashion authority Toronto Fashion 
Week/RE\SET.

The 3-day event featured live Fashion Talks podcasts by 
Donna Bishop and showcased top designers, Mikhael 
Kale, Hilary MacMillan, Minai Jassal, Lesley Hampton 
plus many more, through a combination of runway shows, 
presentations and the RE\SET Designer Showroom.

LESLEY 
HAMPTON 
It was a full house at the “Eighteen 

Seventy Six” collection. Juno nominated 

artist, Iskwe performed, introducing the 

struggles and triumphs of the Canadian 

Indigenous community. Eighteen Seventy 

Six makes reference to the date that the 

Indian Act was enacted by the Canadian 

government. Lesley’s collection paid 

homage to the traditions and history of 

Indigenous people.

MINAI JASSAL
Inspired by her Indian heritage,  

Jassal’s “With Love” collection just took 

femininity and romance to a whole other 

level. Models of all shapes and sizes were 

sent down the runway in soft shades of 

delicate floral motifs, luxurious textiles, 

bejewelled gowns and dainty silhouettes. 

Intricate jewellery and headpieces 

|added extra luxe and charm.

YouTuber Kiran Rai closed the show in  

a wedding gown in true traditional 

fashion only to drop her veil and 

dance down the catwalk to Tamia feat. 

Fabulous’s “Into You”. 

  PHOTOS: GEORGE PIMENTEL PHOTOGRAPHY
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@TFWCND NAILS
TORONTO FASHION WEEK FW/19 RE\SET

   NAILS: TAMARA DI LULLO // JOHN NGUYEN // LINDA LY TRANG
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Winter is one of the harshest seasons for our skin. It’s dehydrated, 
dry and can appear very malnourished. Spring is the perfect time to 
introduce your clients to new products and treatments that will help 
transform skin and bring it back to life.  One of my favorite kinds 
of treatments are peels. There are many difference type of peels; 
chemical peels, fruit peels, alpha & beta hydroxy acids… With these, 
identifying your clients immediate and long-term needs will be the key 
to retaining consistent business.

Spring is the perfect season for corrective treatments. Due to their 
intensity you will get the best results. This multipurpose all in one 
treatments helps to improve all skin conditions.  

It improves scars, wrinkles, acne, pigmentation, stretch marks, 
diminishes large pores, saggy skin, enhances penetration of subsequent 
products, and more… it’s really an all in one treatment. Well worth 
your client’s investments. However, it is important for us to educate 
our clients on risks and the recovery time that is involved. Many don’t 
understand the importance of staying out of the sun and taking time 
from regular activities while they heal. A great idea is to retail an 
after-care kit to prevent infections and to ensure that the new skin 

has everything it needs to accomplish the best results. Today’s clients 
are looking for impeccable results… we as professionals need to be 
committed to our client’s end results and advise on treatments that  
best suit them and their lifestyle. 

Recently, both my clients and I have fallen in love with the Organic 
B-Peel. It’s an Herbal Peel that has superior benefits to the chemical 
peel with the power of natural herbs and their nutrients.  The peel 
comes from Germany and is 100% organic. The whole process is done 
by hand picking and grinding. It is very safe to use because it doesn't 
contain any acids. It’s a fresh peel with immediate results, with no 
risk, no downtime, or actual peeling of the skin. It takes about 5 min 
to perform, and it is suitable for even the most sensitive skin. It is very 
effective… one treatment is as powerful as 3 micro-dermabrasions and 
can be done all year round including the summer season. On top of 
everything, its cost effective. I am always excited to share my new finds 
because I believe It’s so important to share innovation. Let me know 
what you think! Good luck with this great addition to your services 
and watch your business and reputation grow.

TO PEEL OR
NOT TO PEEL

   LIZ CASTRO, OWNER OF LA BOUTIQUE MED SPA  //  LABOUTIQUEMEDSPAON.COM  

INDUSTRY NOTES
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   HAIR, COLOUR, AND MAKEUP: DONNA KANG,  : @DONNAKSTYLIST  //  PHOTOS: SORIN TARNOVEAN, : @STREAMLINEDPHOTO

Dark 
Side
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Dark 
Side

COLLECTION

With an admiration for all things art, design, and 
beauty related, Donna Kang knew from a young age 
that she would find herself immersed in the world of 
hair. With over 10 years of industry experience, she 
has traveled across the country providing education 
on stage and in class as a Master Artist. During her 
career, Donna has worked behind the scenes on various 
sets and photo shoots as well as working behind the 

chair where she specializes in women’s and men’s hair cutting, styling, up-dos, 
and extensions. In addition to being a certified master colourist and makeup 
artist, Donna's diverse skills and knowledge combined with her creativity and 
experience, gives her an unmatched edge. Donna strives to positively affect the 
way her clients feel about themselves and hopes to inspire others to create and 
grow both personally and professionally.
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   MARIANNE MEDEIROS, GENERAL MANAGER OF COTY PROFESSIONALS CANADA, : @MARIANNE MEDEIROS

Marianne Medeiros has the hair industry in her veins. She has invested 
over half of her life, thriving in an environment that while challenging, 
has brought her major success and pride. Marianne is the General 
Manager of Coty Professionals’ Canada business, with a portfolio of 
brands consisting of Wella, Sebastian, Nioxin, OPI and GHD.

As you can imagine, having all this responsibility did not come easy. 
After graduating, Marianne secured a position with Riviera Concepts, 
best known for developing and marketing the Alfred Sung fragrance 
brand. Unbeknownst to her at that time, one of the partners was Gerd 
Schwarzkopf, the grandson of the founder of this iconic global brand 
that bears his name. Early on, an opportunity presented itself where 
Marianne had to decide whether she would stay with what she knows 
(fragrance) or take a chance on hair. The rest is history…

“My start came with Schwarzkopf Professional Canada, back in the 90’s.  
They had a position open as an Assistant Brand Manager and that came 
with an amazing benefit; the chance to work with Gerd Schwarzkopf,  
the company President. I will always cherish those times, as we were 
truly the epitome of entrepreneurial. We had next to no limitations on 
what we could do from a marketing or education standpoint.”

MY JOURNEY

“As marketing was always my gift, I was determined to follow that 
path as far as I could. After 15 rewarding years in various marketing 
and education capacities culminating in Director of Marketing and 
Education, I was ready for my next challenge. I became the Country 
Manager for Canada, which I fulfilled until 2014. It was at that time 
that one of my first major challenges was encountered, as corporate 
restructuring eliminated my Canadian role. It was a blessing in disguise, 
as I was able to reflect on areas where I needed more development, such 
as sales – and I spent time outside the Industry in a senior Sales capacity.  

Marianne 
                      Medeiros

POWERFUL WOMAN
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However, the itch to return was just too strong 
when the opportunity to join Wella presented 
itself in 2016. Which brings me to my present 
position, as Country Manager for Canada.”

CHALLENGES ALONG THE WAY

“I can’t say there weren’t a number of 
challenges along the way, but the biggest 
one is the one you can’t control nor predict, 
that being change.  Change is really the 
new normal, and you need the flexibility to 
embrace and shape change where possible, 
or else you will fail.  We often talk about the 
‘good old days…’ well those days are long 
behind us. You need to focus on the present 
and the future, while incorporating the 
learnings from the past.”

BEING A WOMAN IN A 
MAN’S WORLD

“I have to say, I have been fortunate to have 
worked at the country level with many 
female executives. It instilled in me the 
‘best fit principal’ when hiring, be it male or 
female.  At the corporate level, it’s all about 
results. Success has no barriers as long as 
performance expectations are met and you 
hold yourself accountable. However, it doesn’t 
hurt to have a powerful voice when required.”

INSPIRATION ALONG THE WAY

“Considering that we work in an industry 
ripe with passion and inspiration, you cannot 
help but be inspired by those that have 
touched you on your journey.  As already 
mentioned, Gerd Schwarzkopf provided such 
a grounding that no one else could, taking 
me back to where it all started in Berlin. 
Media personalities like Joan Harrison, 
who never took no for an answer and always 
flew the Canadian flag with pride. Within 
the hairdressing community there are too 

many to mention. I have been blessed to have 
worked with some of the best in Canada and 
beyond and continue to seek their inspiration 
and input on how best to serve their needs.”

SECRETS TO MY SUCCESS

“In one word, it’s people. Surround yourself 
with the best people possible, be it at work 
or your friends. Although the saying goes 
“surround yourself with similar people”, 
it should really state “surround yourself 
with successful people”, that share your 
determination and positive outlook. This  
is the best prevention for complacency in 
completing the task versus doing the best  
job possible in achieving the result.”

CHANGES WITHIN THE INDUSTRY

“All segments of our industry have been 
impacted by change; from manufacturer 
acquisitions/ownership to salon structure/
rentals/booths and distribution through sales 
consultants/stores versus online.  My fear is 
that this Industry was founded on face to face 
interaction, and we are moving further and 
further away from that model.  Time and 
convenience have changed the way we think 
and sometimes this change comes at a cost 
to the service and/or benefits the customer 
experiences. This change has caused me the 
greatest challenge professionally.”

ADVICE TO THOSE LOOKING TO 
MAKE A DIFFERENCE

“The good news is that our industry presents 
very few barriers to entry.  With a positive 
attitude and a good head on your shoulders, 
most everyone will be given the chance to 
succeed. Once given that chance, it’s up to 
you! Attend as many industry events as you 
can, volunteer to help out your colleagues 
wherever you can, put in the extra time and 

effort because it really will pay off in the long 
run. Surround yourself with others that possess 
positive energy and an ability to achieve.” 

WHAT DO I SEE IN THE FUTURE?

“Although we have experienced so many 
enhancements as a result of technology 
and system support, we cannot forget the 
importance of our relationships with the 
hairdresser, the distributor and our own 
people. We sometimes need to slow down 
the process to allow for dialogue and sharing 
of information from all parties, as their 
success is your success. We need to continue 
to support the hairdresser in enhancing 
their business acumen. The advent of online 
sales and multiple salon structures create 
new challenges that can be turned into 
opportunities for our salon partners.  
But we need to do it together.”

"Surround yourself with 

others that possess 

positive 
energy 

and an

ability 
to achieve."
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 Tell me a little bit about your skin.   
This conversation starter has never failed 
me! It’s human nature to enjoy the topic 
of yourself, so let your clients spill all the 
beans on what improvements they would 
want to make to their skin. They might 
tell you that they need to cover scars that 
they are insecure with. Now you know 
you are going to need a fuller coverage 
foundation. Or they might tell you that 
they like their skin overall but need a little 
under-eye love. They’ve just told you that 
you can go with a lighter foundation and 
heavier concealer. 

What is one thing you love about your 
skin and one thing you would change 
about your skin? From my experience, 
you’ll always get an answer to the latter 
part of that question. If you happen to get 
an answer to what your clients love about 
their skin, nurture that and don’t make 
any changes. They might say that they 
love how smooth their skin is. Don’t cover 
it up! Go light on the foundation. But 
when asked what they would change, they 
might say they wish their skin wasn’t so 
oily. Now you know you need a mattifying 
foundation. Or if they say they don’t like 
that their skin is so dry, you know you 
need a hydrating foundation. 

Describe what your perfect skin would 
look like.  This will get your client to open 
up about something they want to see on 
their own face. For example, they might 
say “dewy J.Lo skin’. Now you know 
you’re safe using a foundation that has a 
dewy finish. Or if they have oily skin, you 
might want to use a liquid glow product 
mixed with a mattifying foundation. 

1 2 3

Have you ever sat your client in your chair and just applied primer and foundation without asking any questions?  
 I hope not, because there is a good chance you applied product that is not best suited for his or her skin. You can always  

play around with eye and lip colours, but you will never have a client that doesn’t want amazing looking skin! So what are 
the areas that you need to investigate before choosing the right foundation for your client? Here are some key questions  

that you can ask your client to get all the information you need!

CHOOSING THE RIGHT 
FOUNDATION

   SHANNON ALVARES, MAKEUP ARTIST  //  : @SHANNONALVARES  //  YOUTUBE.COM/SHANNONALVARESMAKEUP

MAKEUP WITH SHANNON
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As you can probably tell by now, it is so important to complete a 
proper investigation before just slapping any old foundation onto 
your client’s skin. There is such a huge variety of foundation on the 
market and there is something for everyone. It’s unreasonable to 
carry all brands in your kit, so I’ll give you a few tips that I use for 
my own kit. 

FOUNDATIONS I KEEP IN MY KIT:

HUDA BEAUTY FAUX 
FILTER FOUNDATION

One of the fullest 

coverage foundations 

out there in a matte 

finish with a variety  

of shades.

THE ORDINARY. 
COVERAGE FOUNDATION 

Medium to full coverage 

at a much lower price 

than the average 

foundation with a 

satin finish. 

MAC COSMETICS FACE 
& BODY FOUNDATION 

Light to medium 

coverage with a  

dewy finish. 

Having these three types of  
foundations in my kit allows me to 
customize my foundation for any  
and all client needs… this keeps my  
job easy and my clients happy!
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DID YOU KNOW?

3 Textures
1 Head

   MODEL: SHAWNA EDWARDS
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"I was born with a full head of hair… You know how babies lose most 
of their hair in the first year… I didn’t. They called me “Lion” for as 
long as I could remember; I had the most beautiful ringlets. Each 
curl coiled perfectly like an old fashion telephone cord. I was a blonde 
bombshell. At least that’s what they called me at school. I was known 
for my hair.  It would bounce down the school halls and get its own 
attention. It had its own personality and definitely a mind of its own. 
My mom would say I had enough hair for at least three people. I was 
the youngest client in the salon with a weekly standing appointment. 
Detangle, wash, detangle again, condition, detangle one more time and 
then style. That would be my life, until I hit puberty. The curls that so 
very much defined me, changed. The curl patterns at the front of my 
hair completely changed, and it seemed like it happened over night. 

Ironically, during my pregnancy my curls came back. For the first 
time in 20 years I felt like myself again. I enjoyed styling my hair. 
By my fourth trimester, my curls turned into this frizzy mess in the 
front, straight in the back and ringlets in the center. It was over a year 
before I could focus on me again, and by then my hair was a mess and 
I didn’t understand it. I found a new hairdresser who claimed to be a 
“curly hair specialist.” She loaded me up with a bunch of product and 
promised it would revive my curls. It didn’t. I just felt like I wasted a 
bunch of money on something that didn’t work. The product was heavy 
and greasy with no hold. All prescribed by an expert who claimed to 
know my hair. So here I am at Shoppers drug mart trying to figure  
this out myself…I mean, it’s my hair right.”

Sound familiar? This is the story of so many women with curls. 

The question here is… How well do we as hairdressers/barbers really 
understand hair texture? As professionals, we often fail our clients by 
not recommending products for them. Even worse, sometimes when 
we do, they’re not the right ones. 

Not all curly hair is the same, but it is often addressed that way.  
Some of the main characteristics of curly hair is dryness, coarseness 
and fragility… But let’s not forget fine and oily. These are all 
characteristics that can appear on one head. 

So how do you address that? First, with clarifying shampoo, and 
secondly with moisturizing shampoo. Use a light conditioner at the 
root, and heavier if needed on the ends. Do not be afraid to cocktail 
products by section and hair needs. Hair with different textures  
all need different things. Address them that way. 

3 Textures

"Hair with different textures  
all need different things. 
Address them that way."

PRODUCTS THAT ARE 
GREAT ON ALL HAIR 

TEXTURES
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COLLECTION

ELEGANCE

   HAIR: PAULA WHITELOCKE  //  MAKEUP: STEPHANIE JONES  //  PHOTOGRAPHY: TSONE OF BOYO PHOTOGRAPHY
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Bejewelled
COLLECTION

   INDUSTRY HAIR AND ESTHETICS
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INCLUSION
THE BEAUTY OF
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Interracial unions have been on the rise since 1991. The changes in hair texture is 

inevitable… Are you prepared for this change? Let’s prepare for tomorrow, today. 

Multicultural is something that incorporates ideas, beliefs or people from many 

different countries and cultural backgrounds. When people of different cultures  

come together to celebrate and share their different traditions this is an example  

of a multicultural celebration.

Diversity is the range of human differences, including but not limited to race,  

ethnicity, gender, gender identity, sexual orientation, age, social class, physical ability 

or attributes, religious or ethical values system, national origin, and political beliefs.

Inclusion is involvement and empowerment, where the inherent worth and dignity  

of all people are recognized. An inclusive Industry promotes and sustains a sense  

of belonging; it values and practices respect for the talents, beliefs, backgrounds,  

and ways of living for all involved in it.
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Andrea Sampson
remove, "something that" add "relating to or constituting several cultural or ethnic groups within a society". To incorporate ideas....

Andrea Sampson
multiculturalism. remove celebration



BY ARTISTS FOR ARTISTS. 

BECAUSE WE ARE THE INDUSTRY
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CREATING A PLATFORM WHERE 

EVERYONE BELONGS
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NO ONE SHOULD FEEL LEFT OUT, 

EVERYONE CAN HAVE A VOICE 

AND EVERYONE CAN BE SEEN
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TOGETHER WE MAKE THE IMPOSSIBLE 

POSSIBLE – BECAUSE MOVING FORWARD 

AS AN INDUSTRY IS FAR BETTER THAN 

MOVING FORWARD ALONE.
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Being an artist of any sort is certainly not the easiest 
path to take but definitely one of the most rewarding if 
it’s your passion. Good things don’t come easy and some 
of the best art comes from a place of discomfort within 
the artist. Alongside that comes doubt from outsiders 
about your complex vision or non-traditional methods. 
They will never share the vision you see for yourself or 
for you art. But as an artist, you have to be your biggest 
fan during the process. Having a fear of failure or what 
others think will show in your work. Practice makes 
perfect and believing in yourself is worth it. Artists 
have the ability to see the world in a different light and 
the ability to create and share their views in a way that 
can change lives. Whether you’re a hairdresser, writer, 
dancer, painter, designer, etc, the ability to create and 
self express in any form makes you an artist. It is a 
common thing to think that in order to start working 
towards your dreams, that you must first overcome any 
and all fear. Ironically, those that are currently working 
towards their dreams, know that fear is inevitable. 
Learning to cope with your fears and still be able to 
move forward is the key to the process.  

WHAT IT MEANS  

To Be An Artist
BY KY’ANA SAMPSON 

MAGAZINE MAR/APR 201934



BY KY’ANA SAMPSON 

Art is constantly pushing boundaries for yourself, others and society. There will 
always be a bit of fear attached to taking such risks and being vulnerable when 
sharing a new idea, however you can’t let that stop you from creating and doing 
what you love. Today, I am challenging you to continue to practice your craft,  
to create whether it’s for your eyes only or for an audience and to fall in love 
with the process and the outcomes. 

We fall to Rise
We fall to raise up stronger & wiser  
than before, knowing life is a gift

a blessing to cherish 

to love

we write as only we can, for the gift is 
ours to share

to develop as we write the books so  
you can read,

so you can live through our words of life. 

Written by Lebert Blackstock  
AKA Lee Barberking

Like a barber- cut out the bad and outline the good
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The Art of  
Movement

COVER COLLECTION
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   PHOTOS: WIOLETTA SUSKA   // HAIR: ANDREA SAMPSON  //  MAKEUP: FATIMA GOHAR 

MAGAZINE MAR/APR 2019 37



When art inspires art, 
       GREAT THINGS HAPPEN.
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When art inspires art, 
       GREAT THINGS HAPPEN.
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JUNE 9, 2019

Efe Magazine has paired up with Toronto’s 

entertainment leaders Patrick and Nader Marzouk  

to bring you “Industry Nights” A FREE night of music, 

food, fun and entertainment. The purpose of industry 

night is to create an in person social network. Creating 

a memorable experience for the stylists, it is a night to 

socialize, collaborate or to just let your hair down.  

On June 9th, karaoke with us. Win prizes, and play 

some classic retro games while sipping a cocktail. 

No dress code, because the beauty industry is  

always FABULOUS. See you there!

Industry 
Nights

+
Patrick and Nader are no strangers to the 
entertainment business. “Hospitality chose us really. 
We are marketers at our core and found our stride  
in hospitality.” 

“We take special care in meticulously crafting  
macro and micro experiences for people. From the 
food, to art on the wall, there are few things more 
rewarding than seeing someone thoroughly enjoy 
their meal, or get that subtle message in an art piece 
on the wall. We love seeing people interact in a 
setting that we created.”

“As this is an entrepreneurial endeavour, it takes a lot  
of hard work and dedication.  At times this isn’t easy, 
but the result is always worth it.”

“Our venues always bring in the coolest people. 
We’ve gotten everything from actors to athletes to 
Instagram stars, but really the single most important 
celebrities to us are our regulars and those that choose 
to continually give us the privilege to serve them.”

“Patrick is very much the creative one between the 
two of us. He has a unique interpretation of pop 
culture and a knack for creating an art that connects 
with people.”

“We like to focus on the small details, the micro 
experiences that make a difference. From a smile at 
the door, to a familiar greeting at the bar. We hope  
to see you all for Industry Nights with Efe Magazine  
or regularly.” 

POWERFULLY CREATING  
AN EXPERIENCE.
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EVENTS

2019 was a landmark year for both the Naha’s (North American 
Hair awards) celebrating 30 years and the ISSE (International Salon 
& Spa Expo) celebrating 20. For the first time in history these 
two main events came together, and what a wonderful marriage it 
was. Hairstylists, barbers and estheticians spent the day engaged 
with education from some of the most powerful influences in the 
industry. For three days, there was such great energy on the show 
floor. And the Naha’s did not change the pace at all… High energy 
and spectacular performances all around. Congratulations to all of 
the finalists, your talent is unreal. And as per usual, Canada did a 
fantastic job at making us proud.

North American Hair Awards
x  International Salon + Spa Expo

CONGRATULATIONS TO: 

Julie Vriesinga – Hairstylist of the year

Silas Tsang – Master Stylist of the Year

Florencia Taylor – Make-up artist of the Year

Pete Goupil – Men’s Hairstylist of the year

Jesse Ervin – Newcomer Stylist of the year
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OUR CORE FOUNDATIONS INCLUDE:

• Developing one’s self – Personal growth 

• The power of social media – Who, when and why?

• Believing in what you’re worth – Salon pricing 

•  Growing past the norm – power of retail and  

additional services

THE BEAUTY OF  
EMPOWERMENT

New Date Added:

Andrea Sampson will be touring  

Canada hosting her new seminar 

The Beauty of Empowerment… 
Creating the Empowered you! 

Believing that you are capable can create 

a whole new world of opportunity. Learn 

how your “thoughts become things,” 

create the business you’ve always 

wanted, earn the income you know 

deserve and take the chances you never 

thought you could. Developing your life 

as an artist is easier than you think. 

Enjoy, learn and grow from a 

motivational business program that is by 

artists, for artists. Andrea and her team 

will set the foundations needed to take 

you to your next level.

I’m not trying to make you believe  

in me… I’m going to make you believe  

in yourself!

Monday, May 13, 2019 
10:00 AM – 3:00 PM EDT

Venus Beauty Supplies Ltd 
1712 Carling Avenue  
Ottawa, ON K2A 1C7 

Monday, June 3, 2019 
10:00 AM – 3:00 PM EDT

Venus Beauty Supplies Ltd 
7400 Pacific Circle  
Mississauga, ON L5T 2A4 
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GOES NATIONAL

The show that has taken Toronto  

by storm is making it's way across Canada. 

Halifax 
Cunard Centre

April 13 – 15, 2019Visit www.maritimebeauty.com for more information.

Quebec City
The Voltigeurs de Québec Armoury

April 29, 2019
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“Behind the success of every business, there is a family.”  I know 
many salons are family owned and operated, and this can be a 
double-edged sword. My brother and I, who co-own our business, 
are complete opposites in every way possible - but we make it 
work. The most important aspect in order to run a successful salon 
is respect and positivity.  If you don’t have respect… close up shop, 
go rent a chair, and good luck. At the end of the day, my partner 
and I always decide what is best for the salon; We believe that if 
you take care of your staff they will take care of your clients.  
We will always put our staff, clients, and salon before our personal 
needs. Communication is extremely important for our partnership, 
as we have weekly meetings where we discuss salon issues and how 
to solve them. We listen, understand and then decide what is right 
for our team and clients. I recommend having these conversations 
outside of the salon, as it allows for minimal distractions. 
Removing personal feelings is not always easy, but it is essential 
in order to grow as a company, and as stylists. Remember that the 

R.E.S.P.E.C.T.

   MICHAEL ZEINEDDINE, CO-OWNER OF BILALO HAIR ARTISTRY & SPA  //  : MICHAEL ZEINEDDINE  //  : @MIKE_ZEIN1

INDUSTRY NOTES

bottom line is to create a positive environment that is welcoming for 
your clients and going above and beyond the services that they want. 
This is going to give you that upper hand over competitors and secure 
them as repeat clients. 

Speaking of family, our industry is flowing with absolute love 
and support, which is very refreshing to see. Please be sure to add 
comments on other hairstylist’s posts, give likes, and spread positive 
vibes. Remember, there is always enough heads out there for everyone.

POSITIVE VIBES
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The ABA has always been known for the trade shows 

they host nationally. It’s a time where manufacturers and 

distributors come together to launch new products, educate, 

and entertain an industry. But did you know…

The ABA is the only National Canadian Association working 

for the beauty professional. For 85 years, the Allied Beauty 

Association has been dedicated to supporting and educating 

beauty professionals across Canada. The ABA’s ultimate 

goal of raising the standards of the professional beauty 

industry, comes from the support and participation of their 

members like you. Their mission is to act as one national voice 

representing all Canadian beauty professionals; defending the 

rights of the professional beauty industry. The ABA speaks 

on their members’ behalf regarding government regulatory 

changes affecting our industry. By becoming a member of  

the ABA, you will join voices with other industry professionals, 

owners, distributors, manufacturers and schools who are 

committed to growing and improving our beautiful industry.

Your membership has benefits! Like discounts on events, 

competitions, continuing education classes, members-

only business & education tools and resources and career 

opportunities. PLUS exciting members-only perks like  

group discounts for insurance, restaurants, apparel,  

products, wellness, travel, entertainment and more!  

Your MyABA membership will help you stay informed and 

connected through networking, news and sharing ideas,  

tools and resources.

CONNECT WITH THE ABA AT 

REVEL IN BEAUTY • APRIL 14TH - 15TH  
METRO CONVENTION CENTER SOUTH BUILDING 

SEE YOU THERE! 

Meet Mya Campanelli, a Grade 9 student at Bishop 
Redding Catholic High school. Hair hasn’t always been 
her thing… She never really showed any interest even 
though she grew up in the salon. Her father is a very 
talented hairdresser and her mother a nail technician,  
but despite all this… Some would say, Mya was a bit  
of a tomboy. 

For her first year in high school Mya enrolled in 
the Technology program, which offers cosmetology 
as an elective. The program offers all that a private 
cosmetology school would over the course of 4 years.  
It is a great introduction to our trade, allowing students 
to get a feel for the beauty industry. She may not end 
up behind the chair, but in four years she will have 
developed a life skill that she can potentially turn into  
an amazing career. Cheers to the next generation. 

STUDENT 
TALENT
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I remember at the age of 5 being at my Zia 
Olgas house, she had a dusty set of turntables 
under her bar. I would always find my way 
there and mimic what I thought a DJ would do.

I have a musical background; I took guitar 
and piano lessons… I’ve always had a passion 
for music. I wanted to play the drums as well, 
but my mom drew the line there. My parents 
wanted me to have a first-class education.  
I enrolled in school for them and got a 
business degree. My grades were mediocre 
because my focus was never there. I would 
DJ four nights a week until 4am and have to 
get up for school to be in class for 8am. I had 
assignments and midterms and classes that 
always felt like they were in my way.   

At 16, I got my first job as a DJ at Scooter’s 
Roller Palace. It was a dream come true. 
Once a week I had the turntables, where the 
reaction of the crowd was in my hands based 
on my selection of music. It was where I was 
given the opportunity to watch and learn 
from some of the greatest DJs. This is where 
my musical knowledge was developed. This is 
where I realized the importance of knowing 
music from all genres and eras. Where I 
became a “real DJ.”

Age 19 was probably the turning point of 
my career. It was now legal for me to play 
in all night clubs, and with that, many 
opportunities presented themselves. 

WHAT'S THE DIFFERENCE
BETWEEN DJ'ING NOW AND 
DJ'ING 20 YEARS AGO?

“Oh man, 20 years ago I was watching 
cartoons in the living room waiting for  
my mom to whip me up a nice peanut  
butter and jelly sandwich. I wish I could  
have experienced those times as a DJ.  
I was fortunate to learn the old school  
way but spoiled with technology. With that 
being said, let’s look at just the music side  
of things.”

“To be one of the go-to selectors back then, 
not only did you have to be good but also 
keep up with the music coming out. As a DJ 
you were spending roughly $30-$40 for an 
album and $15-$20 for a single. If you were 
a DJ who liked to remix with Acapellas and 
other cheeky tricks, you would need two 
copies… do the math!  In most cases, if you 
weren’t on your game you’d miss out on a 
release. Remember we’re talking 20 years ago. 
There’s no amazon prime or DJ City available. 
You better know someone that has it and 
borrow it (most likely not going to happen) 
until you can find it for yourself...  
In a couple months.” 

“The smart ones had the luxury of working 
at a record store or being on a radio station 
where labels would send in their singles and 
albums to the radio station or in some cases 

the DJ themselves. Others… well, let's just 
say they didn't have any lunch money at 
school ever.”

“In the digital era we live in now it’s much 
easier to access music via the internet. We 
can have monthly subscription DJ pools with 
millions of songs and genres to our disposal. 
All you need is a laptop and hard drive to 
keep your music on. This all fits nicely in  
your backpack.”

“When a DJ in 2019 says ‘I play everything’ 
chances are he can… but put him back 30 
years, he’ll be saying he just plays house..”

“Picture this. Its 1992 and you’re playing a 
party all night. You're at home going through 
your collection of records and end up at your 
front door with 6+ milk crates. Each crate 
has about 50 records and weighs about 40 
pounds. Most DJs didn’t have a vehicle to fit 
all of it, so having your buddies come out to 
help you carry all that music up the stairs and 
to the DJ booth was your saving grace. In 
most cases, back then you had to worry about 
the one genre you were hired for. Can you 
imagine one DJ playing hip hop, reggae and 
house all night? That’s 15+ crates of records. 
I should make a pros and cons list for you. 
There’s a lot to say, I could go on for ever.  
To be continued. Next question!”

DJ GIO
FEATURE DJ

"DJ'ing chose me."
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BARBERSHOP:

1. Post Malone // Wow

2. Rochester // Lullabye 

3.  Look Back At It // A Boogie With  

A Hoodie

4. Reel It In // Amine

5. Any Time // Chillaz

6. Thorobread ft NorthsideBenji //  1 of 1 

7.   Up 1 // Shy Glizzy ft Gunna &  

Tory Lanez

8. Lil Bebe // DaniLeigh ft Lil Baby

9. Going Bad  // Meek Mill feat. Drake

SALON:

1. Body // Loud Luxury ft Brando

2. One Kiss  // Calvin Harris & Dua Lipa

3. Pa Mala Yo  //  Natti Natasha

4.  Know No Better //  Major Lazer feat.  

Travis Scott, Camila Cabello & Quavo

5.  Tints //  Anderson Paak feat.  

Kendrick Lamar

6. Otra Vez //  Zion Y Lennox Ft. J Balvin

7.  Summertime Magic //   

Childish Gambino

MY 
PLAY LISTS

WHAT MAKES YOU STAND OUT
AS A DJ?

“A great DJ is someone who only cares about 
the music… not the ego, not the entourage, 
not the party lifestyle, simple. To have your 
own sound and follow it… to not change for 
fashion but to create ‘anti-fashion’ in a way. 
Aiming to please is the worst thing that has 
happened to DJs as much as politicians. By 
doing that, you only represent your desire to 
have power and discard all integrity.”

“The middle ground is a place of emptiness 
and only self-interest… a place for 
chameleons that change colour to suit the 
environment, so they don’t stand out and  
look non-threatening.”

“However, standing out as a DJ has a lot to 
do with your identity. Your brand is one of 
the most important things that separates you 
from everyone else. A lot of DJs don’t have 
a strong brand and this makes it hard for 
people to pick them out of a long list.”

HOW COMPETITIVE IS THE
MARKET?

“It’s like the first question about how DJ'ing 
has changed over the years. Back then, the 
market wasn’t as saturated as it is now. Yes, 
there were many DJs… but not every average 
joe off the street could have the resources and 
access to technology to be able to pick up a 
computer and start playing right away. DJs 

used to pay their dues and work their way up 
the ladder. A lot of people now don’t need 
to climb that ladder. It’s a popularity contest 
at times. Who’s has the most followers, how 
many people can you bring out and who has 
the cheaper price tag.”

“There are a few club owners that know the 
worth of a good DJ. Some owners don’t really 
care whether a DJ is actually good at their job 
and just choose whoever is cheapest and can 
benefit their bar sales.”

WHO’S INSPIRES YOU?

 “DJ Wristpect is my mentor I really admire 
his work ethic and what he’s all about. I’ve 
learned so much about being a DJ from him. 
However, the person who made me want to 
become a DJ was DJ Starting from Scratch. 
I would listen to him every day from 5 – 6. 
If I was in the car and got to my destination 
before he completed his set… I would wait in 
my car until he was finished.”

“I’m a proud graduate of RAC (Recording 
Arts Canada) Label – I work with a very 
talented team of artists. We own a record 
label “Block Trade Music” (Jason Rochester, 
Max Maher, Alvero Diaz, Phill Harris, Rico 
Aquino) and I’ve recently landed a spot on 
Vibe 105.5. I also work with Alisa Gojack at 
Gold Label Media - we work with artists to 
develop them and their brands, marketing, 
graphic. I’m proud of my accomplishments… 
I’m not exactly where I want to be. But I’m  
on my way.”

   GIOVANNI SPAGNOLO, DJGIO  //  : @THEDJGIO  // WWW.THEDJGIO.COM
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Pretty things that make her smile,  
chocolate for breakfast, French new wave 
film, a weakness for Coca Cola, her little 
cat “Bun” and a love of ballet, scooters and 
motorcycles. These are all things that come 
to mind when I think about Menswear and 
Womenswear Designer, Shelli Oh. But 
mostly, I think about her generous spirit, 
big heart and her overwhelming need to 
give back. I’ve had the pleasure to work with 
Shelli on numerous occasions and it’s my 
honour to share a little bit about her with you.

Highly regarded in the industry for 
continuously creating stylish, hand sewn, 
intricate garments of impeccable quality. 
Both her Menswear and Womenswear lines 
have been met with glowing accolades time 
and time again.

You may have spotted a signature Shelli 
Oh piece gracing the pages of international 
publications, sauntering down the runway 
or making a cameo on the big screen. She 
has dressed many celebrities including; TV’s 
Supernatural stars Jared Padalecki and Misha 
Collins, Principal Dancers Harrison James, 
Jillian Vanstone and First Soloist, Chelsy 
Meiss of the National Ballet of Canada. 

Shelli is a graduate of Ryerson University’s 
Bachelor of Fashion Design and Manufacturing 
program. Upon graduation, she was offered 
a prominent position with acclaimed fashion 
icon, Betsey Johnson in NYC. It was here that 
Shelli met her then business partner who 
sensed her entrepreneurial spirit. She then 
ventured back to Toronto to start her own 
label and the rest is history.

Oh added a charity babywear collection to 
her line where one hundred percent of the 
proceeds are donated to a local non-profit – 
the Redwood, a charity near and dear to her 
heart. Dedicated members work tirelessly to 
help women and children live free of domestic 
abuse. Shelli is actively involved with the 
Redwood. She teaches a sewing program 
intended to help women develop both their 
skills and confidence – empowering them to 
let their light shine bright.

EfE is pleased to feature Canadian Designer 
Shelli Oh on the cover and “Movement” 
spread of our anniversary issue. 

DESIGNER SPOTLIGHT

Shelli Oh
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“Representing luxury brands that speak 
to the modern consumer.”       

CREATIVE EXPERIENCE
C O L O R C U T S T Y L I N G

QUEBEC CITY, APRIL 29, 2019
DOORS OPEN AT 9 A.M.

THE MOST SPECTACULAR 
EVENT IN QUEBEC CITY

STAR BÉDARD PRESENTS

805, avenue Wilfrid-Laurier, QuébecVENUE: VOLTIGEURS DE QUÉBEC ARMOURY



   COURTNEY BOND, HAIRSTYLIST  //  : @COURTNEYXCENTRICHAIR

FEATURE

pixie
PERFECT

As the pixie cut makes it way back to the surface, leading 
ladies are not afraid to sport a short fashionable look. 

Courtney Bond has mastered this makeover for  
many of her clients. 
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The big question is, what is beauty? What does beauty really mean? Though the 
image of beauty differs from culture to culture, there is one thing that has never 
changed. No matter what the image of beauty may be, it is forced upon us to all 
aspire this same look, just as if we are all clones off of an assembly line. As a teen, 
the image of beauty is definitely something that has impacted me tremendously, 
to the point where it took over my whole life. This is my story. 

The blinding light slowly disappears as I run off stage into the darkness. I rush to 
the dressing room to take my slippers off. I was 13 years old and competing on 
pointe. The director of our ballet studio came to the dressing room to talk to our 
company about how she felt about our performance. She then pulls me aside to 
talk to me about ‘something’. I felt my face get red hot, and a knot starts to form 
in my chest. The director would never pull a dancer aside unless it is bad news, 
very bad news. She continues to tell me that I looked “huge on stage,” and that 
I must “lose weight, for my own benefit... People at school will ridicule me with 
the way I look”. I was warned that if I don’t lose weight, I would be kicked out of 
the company, because nobody wants to watch a ‘fat’ ballerina. I had trained every 
single day, tirelessly, to get where I was, and I was not about to quit dancing. 

For the next 3 years, I was insecure. I would have rather had been anyone else 
but myself. I wished that I could have just magically ‘fixed’ myself. For the whole 
time I danced with this company, I was reminded of my weight pretty much 
daily. I truly hated myself. 

Now, I am an independent soloist, I run my own show. I am registered to 
compete within the next year at some of the largest ballet competitions in the 
world such as YAGP (also known as Youth America Grand Prix). I will be the 
first person to ever fully (and purposefully) improvise a whole solo at the largest 
scholarship ballet competition in the world. I have learned to not think twice 
about my weight. Since then, I have realized that looking at someone and judging 
them upon their physical appearance, is the equivalent of looking at someone 
through a keyhole. You will never get to see the true beauty in who that person is 
until you see their soul. 

But what do I really want? I want for there to be a day where anybody can do 
what they dream, no matter their, size, colour, or religion.

I want people to realize that beauty is not a measurement. Beauty has no colour. 
Beauty is not based upon one's beliefs. Beauty should be defined by the way one 
decides to treat others. Beauty is an art, an art of inclusion. 

THE  EXPRESSION OF BEAUTY  
CREATIVE WRITING CONTEST 

The students of Lorne Park Secondary School were 

given the opportunity to submit their thoughts on 

the topic “How society's view on beauty impacts 

teens today” The winner would be published.

BY VICTORIA GRACIE

PERFECT  

Ballerina 
Congratulations  

Victoria Gracie
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FACT: If we all did our jobs as professionals and educated our clients 
on their hair types and prescribed them with the correct product to 
take home after every visit, retailers wouldn’t have a chance.  
Let’s change that. 

Many salon owners are trying to find different ways to grow their businesses. They don’t realize that what 

they really need to do is build relationships with distributor sales reps, distributor leadership teams and with 

the manufacturer teams.  All of these teams are willing to bring experience to a salon to help grow their 

business in so many ways.  (Retailing, Marketing, Social Media… the list goes on)

Create a 12-month salon education calendar. This is something that a salon manager/owner can do with  

the salon consultant and the manufacturer’s education team.

Focus on the experience…salon owners and stylists seem to forget that their clients are paying a lot of 

money for hair services these days. Colour and cut plus retail can easily go for over $300-$600 per visit.  

A salon needs to give the guests an experience that is equally as valuable. An experience to remember. 
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   TONY SPINA, GENERAL MANAGER AT ARTIST CHOICE

Andrea Sampson
products

Andrea Sampson
we the professionals educated remove "if we all did our jobs"



Scan QR Code for
info & ticket purchasing.

DELTA HOTELS BURNABY CONFERENCE CENTRE
4331 DOMINION STREET, BURNABY

STUDENT TIX W/ID $50 (AT DOOR $60) WWW.KINGDOMBEAUTY.COM

ADVANCE TIX: $70 (AT DOOR $80)
9:00AM - 5:00PM

SUNDAY, MAY 26TH, 2019
HAIR SHOW

KINGDOM BEAUTY SUPPLIES
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