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Visit www.maritimebeauty.com for more information.

radiantbeautysupplies.com

905.318.4051

maritimebeauty.com

1.800.656.7721

kingdombeauty.com

1.800.738.8666
canrad.com

1.800.268.1905
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Interested in being part of Efe 

Magazine? We would love to 

partner with you! Contact us  

for more information:  

info@efemagazine.com

THANK YOU TO OUR  

VALUED PARTNERS!

PARTNERS

@canradbeauty

F l ow us

#CanRad
#CanRad
#CanRad
#CanRad
#CanRad
#CanRad

CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F

HEAD OFFICE:
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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Toronto Barber and Beauty Supply Since 1937



You can live your life under the  
radar and always be mediocre…  
Or you can rise above it and change 
the world. 2018 was the year that 
I had to let go of everything I had 
known and literally start again, 
what a terrifying feeling. And 
as I reflect on all the changes 
that happened that has brought 
me to where I am today, I step 
into the New Year with determination 
and excitement. I’ve found that the most 
amazing moments are the ones you aren't 
ready for... My New year resolution is to 
“Defy Normal” 

Beauty sits at forefront of all things. Things that 
are always changing. Yet in the beauty industry, 
our biggest fear seems to be change. 

As an industry we tend to hang on to the past for  
far too long. We pretend to be uninterested in things 
that we don’t understand. When really, we should 
embrace change, let go of things that no longer serve 
us, and continue to educate ourselves on the new.  

As hairdressers and barbers, we are an integral  
part of society 

We are supposed to create  
and set trends.

Our minds, eyes and ears are 
supposed to be wide open, while our 

hands are free and ready to create. This 
allows us to see the world differently and 

make the changes we all need. 

Beauty and hair speak a universal language; 
you can be anywhere in the world. 

There is no language barrier between beauty - 
your passion will speak for itself.

I dare you to try something different; a new 
routine, a new product, a new colour, a new 
friend. Do not allow fear to paralyze your 

creative process. Know that when you allow 
change the most profound things happen.  

We are in an industry where the importance  
of leading, is just as important as learning.  
Try both. Dare to be different, dare to be real. 

Happy New Everyone! May 2019 be even more 
prosperous than the last.

Andrea Sampson 
Addressing hair by texture, not race

Dare to be 
different

Dare to  
be real.

LETTER FROM EDITOR

   ANDREA SAMPSON,  EDITOR   //  416.476.9900  //  ANDREASAMPSON@EFEMAGAZINE.COM
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Some of today’s greatest leaders of change are African Americans. 
Leaders who have sacrificed their lives to speak up for what they 
believed in and fought for the rights of millions. Leaders who had 
the courage to believe that they could change the world. From civil 
rights activists to athletes, such as Muhammad Ali, we can see that 
it’s not about your job or your role it’s about how you use your voice 
and platform to inspire those listening. Martin Luther King Jr was 
one of the world’s most influential civil rights leaders of the 1960s. 
He was passionate and believed in non-violent protests which helped 
to spread awareness of the racial inequalities America was going 

through at the time and demanded political change. He is the  
main reason for the equal rights between races that we have today. 
We celebrate black history because it has come a long way. We are 
now living in an evolving world thanks to Martin Luther King Jr but 
also thanks to those not afraid to be fearless and bold. It is because of 
leaders such as Martin Luther King, Rosa Parks, Malcolm X and so 
many more that we have seen such a great amount of change in the 
world. They teach us to be fearless, have courage and to stand up for 
your beliefs and follow your dreams. 

Leaders
 Of Change

BY KY’ANA SAMPSON

BLACK HISTORY MONTH

COLLECTION
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BY KY’ANA SAMPSON

BLACK INVENTORS IN THE HAIR INDUSTRY…

Marjorie Joyner invented the permanent waving machine which 

was used to perm or straighten hair by wrapping it in rods. 

Madame C.J. Walker developed a specialized line of beauty 

products for scalp treatments she provided tips to promote hair 

growth specifically for African American women.

Lyda Newman invented the improved hair brush with  

synthetic bristles. 

Christina Jenkins famous for inventing and patenting  

the sew-in hair weaving technique

   PHOTOS: NATASHA GERSHON //  HAIR: NORM WRIGHT  // MAKEUP: KATIE FOSTER  // WARDROBE: MELISSA STETSKI
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Viola Desmond; Beautician, Salon Owner, Beauty School Proprietor 
and Cosmetics Manufacturer was born in Halifax in 1914. She was 
petite, refined of speech, ladylike… and by the way, she was Black.  
Her barber father was Black, her mother was White, and at that time 
in history the family self-identified as “coloured.” 

Having been denied entry to beauty schools in Nova Scotia because of 
her colour, Viola’s passion led her to Montreal for her initial training as 
a beautician, then on to Atlantic City and New York for more advanced 
education. Upon her return to Halifax, she blossomed as a beautician, 
an educator and a businesswoman. Vi’s Studio of Beauty Culture was her 
day to day salon while Desmond School of Beauty Culture fulfilled her 
need to teach Black students in Eastern Canada not only how to be 
hairdressers but also to provide them the skills to be valued employees 

or start their own salons. Not content with being only a beautician 
or teacher, Viola extended her entrepreneurship into her own line of 
cosmetics. Sepia Beauty Products by Viola Desmond “Especially Blended 
to Enhance Dark Complexions”.  

While driving to Sydney, Nova Scotia for business meetings in 
November of 1946, Viola’s car broke down in New Glasgow. Since 
repairs would take a long time, she went to the Roseland Theatre to 
watch a movie. Because Viola was short-sighted, she asked for a ticket 
in the lower level. She paid with a dollar bill, got her change and her 
ticket and then went to find a seat. A theatre employee told her that she 
had a ticket for the balcony and would have to move. Surprised, Viola 
went back to buy a ticket for the lower level but was told “I’m sorry but 
I’m not permitted to sell downstairs tickets to you people”.

HOW A HAIRSTYLIST’S PENNY 
BECAME TEN DOLLARS

BLACK HISTORY MONTH

BY GORDON GREENWOOD
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Being ladylike and having a sense of decorum, 
Viola did not make a fuss but merely returned 
to where she had been seated. The theatre 
employee followed her to her seat and again 
asked her to move. When Viola politely 
refused, the manager demanded that she go 
up to the balcony. When Viola still refused 
to move, the manager pointed to the ticket 
which said the theatre had “the right to refuse 
admission to any objectionable person”. 

Viola’s response was to inform the manager that she 
had in fact not been refused admission but had bought a 
ticket and was seated in the theatre. When Viola still refused to move, 
the manager called a police officer who, together with the manager, 
physically dragged Viola from the theatre and took her to 
jail overnight. 

Unlike South Africa and parts of the U.S., Nova Scotia had no overt 
segregation laws. In New Glasgow at least, undocumented segregation 
policies existed. Because there were no segregation laws in Nova Scotia, 
some creative thinking was needed to come up with a charge. Under the 
Theatres, Cinematographs and Amusements Act she was charged with fraud 
for failing to pay an amusement tax. The balcony ticket that viola was 
given included a 2¢ tax. The tickets for lower level seating included a  
3¢ tax. Viola was charged with failing to pay the 1¢ difference. 

Viola was not advised of her rights to seek bail, to consult a lawyer, 
to set an adjournment to prepare or anything like that. It was not a 
Crown Attorney prosecuting, but only the theatre manager. In His 
Majesty the King v Viola Irene Desmond Viola was found guilty and 
forced to pay a fine of $20 plus $6 costs. 

Black,  
the absence of 
light that still 

shines.

The media soon learned of this, as did her local 
community. Viola’s appeal was unsuccessful due 

to certain technical deficiencies, but the Nova 
Scotia Association for the Advancement of 
Coloured People continued to garner support 
for her. This tiny, quiet and fashionable lady 
became a pillar of the N. S. Civil Rights 

community but is now recognized across 
Canada through her portrayal on the $10 bill.

Viola Desmond became a symbol of Civil Rights in 
Nova Scotia almost a decade before Rosa Parks did so 

in Montgomery, Alabama in 1955. 

Although thousands of miles apart, the similarity in these two 
women’s stories is striking. Perhaps the passion that allowed them to 
defy the racist attitudes around them came from their connection as 
beauty professionals or the recognition that beauty knows no colour. 
Viola was a hairdresser/beautician, her father a barber and her husband 
as well. Rosa was a seamstress and her husband was a barber. 

Viola Desmond refused to vacate her seat in an arbitrary “Whites Only” 
section of a theatre and Rosa Parks refused to give up her seat on the bus 
to a white man. Both were arrested. 

For those readers who are beauty professionals, Viola Desmond and 
Rosa Parks are your sisters. Put the new Viola Desmond $10 bill on 
your wall and share her story, her spirit and her passion. 

Image: Canadian EncyclopediaImage: Canadian Encyclopedia

BY GORDON GREENWOOD
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Marlo Steenman;  
A proud Palestinian 
born and raised in 
Windsor, Ontario. 

Marlo has been in love 
with the Beauty industry for 

over 30 years. She is a multi-award-winning 
stylist, boasting a prestigious NAHA award. 
She is a second-generation stylist who’s love 
for hair has giving her an amazing life.

“I grew up in the salon. As soon as I could 
reach the sink, I graduated from sweeping  
the floors to the shampoo girl. Back then,  
it was all about perms and highlighting 
caps… Better known as the ‘streaks’. And 
everyone smoked cigarettes… The clients 
while getting their hair done, the stylists 
while cutting hair and the shampoo girl  
while doing everything…” 

“For those of you that have ever worked 
within a family business, you know the 
structure is very different. It’s not a 9-to-5,  
it’s an ‘until it all gets done’. A family 
business’ main goal is survival. At the age  
of 24 I left the family business to venture out 
on my own. I wanted to expand my skills and 
my knowledge. I left there with a very strong 
work ethic and exceptional values. I was ready 
to face another world.”

“By the age of 25, I felt like I had already 
done it all, I was bored and very comfortable, 
which is so dangerous as an artist. So, for the 
time being, I was done with hair. I decided I 
would be a makeup artist. I got my first job 
doing makeup for hair show, and I was all 
in as long as it had nothing to do with hair. 
I’ve realized in life, things aren’t always in 
your control; good or bad. As I was packing 

HOT ON HER HEELS
FEATURE
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HOT ON HER HEELS

up for the day, I received word that their 
educator didn’t show up and they needed 
someone for the stage. I was asked to 
sub in. Of course, I did it. That’s when I 
realized that there was more to hair then 
just behind the chair. And I knew it was 
right, because it found me.”

“Three months later, For the next 7 years, 
I was an educator for Scruples. I traveled 
world-wide and I even moved to Europe 
for two years. When I returned back 
to Canada, not even a week after being 
home, I got a call from Bettina Roth 
who invited me to join the new Revlon 
Professional team. Which, after 14 years  
I am very proud to still be a part of.”

“Revlon Professional opened my eyes 
to so many things and has been such an 
amazing company to work for. I met my 
mentor and dear friend who changed my 
life forever, the late Phillip Capobianco. 
He believed in me more than I believed in 
myself. He introduced me to the world of 

photoshoots. He made me realize I could 
recreate anything by making it my own. 
As I promised him, I competed many 
times, making semi-finalist and finalist. 
I was very proud of this, but I wanted 
more. In 2015 I entered my collection 
in the Naha’s for Master colourist of the 
year and won! I dedicated 8 longs months 
to create the look I was going for. What 
an amazing feeling. This gave me the 
confidence to find my voice.”

TELL US ABOUT CURLS GONE WILD? 

“I would say my trademark in the beauty 
industry is my crazy curly hair… In fact,  
I have had people walk right past me 
when I have my hair is straight. I have to 
say, I have received a lot of bad haircuts… 
and I have given a lot of bad haircuts 
myself… This was before I was educated 
on curly hair, nobody’s perfect. My 
inspiration for “Curls gone wild” was 
my daughter Lola. She came home from 

school one day crying saying she hated 
her hair. I needed to change that. I was 
determined to create the perfect formula 
for cutting and caring for curly hair.  
I live it every day. Curls Gone Wild will 
teach you how to take charge with curly 
hair clients. I am proud to say, it is now 
an international class for me. It has taken 
my career to new levels. I also created 
Shooting for the Stars, a class helping 
stylists prepare for photoshoots. I love 
being a mentor and a leader, this is  
where I get the most joy.”

WHAT DO YOU LOVE MOST ABOUT THE 
INDUSTRY?

“Everything!! I can’t imagine doing 
anything else. I love the freedom to be.  
I love that I don’t have to clock in and out. 
Like I said before, it’s not a 9-to-5, it’s a 
‘whenever everything’s done.’”

   MARLO STEENMAN  //  : MARLO.STEENMAN  //  : @MARLOSTEENMANHAIR
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OUR CORE FOUNDATIONS INCLUDE:

• Developing one’s self – Personal growth 

• The power of social media – Who, when and why?

• Believing in what you’re worth – Salon pricing 

•  Growing past the norm – power of retail and  

additional services

THE BEAUTY OF  
EMPOWERMENT

Big  
News!

Andrea Sampson will be touring  

Canada hosting her new seminar 

The Beauty of Empowerment… 
Creating the Empowered you! 

Believing that you are capable can create 

a whole new world of opportunity. Learn 

how your “thoughts become things,” 

create the business you’ve always 

wanted, earn the income you know 

deserve and take the chances you never 

thought you could. Developing your life 

as an artist is easier than you think. 

Enjoy, learn and grow from a 

motivational business program that is by 

artists, for artists. Andrea and her team 

will set the foundations needed to take 

you to your next level.

I’m not trying to make you believe  

in me… I’m going to make you believe  

in yourself!

Monday, May 13, 2019 
10:00 AM – 3:00 PM EDT

Venus Beauty Supplies Ltd 
1712 Carling Avenue  
Ottawa, ON K2A 1C7 
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GOES NATIONAL
The show that has taken  

Toronto by storm is making its  

way across Canada. And our  

next stop will be HALIFAX!

Let’s see how it’s done out East… As some of Eastern Canada’s 

top salons compete for the first time at Carnival of Beauty’s –  

BIG Tease!! 

Each salon will be given a theme that they must bring to life 

through hair, makeup and clothing… AND, The audience judges!

Who will take home the prize?!

 

Carnival of Beauty 
Cunard Centre, Halifax

April 13 – 15, 2019
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In collaboration with Anavi Designs and 
TUXEDOSERGIO, Conceptual Events Society  
debuted their inaugural event, CES Presents to  
glowing accolades. It was a high-profile affair,  
emceed by Melissa Grelo and Jessica Allen of  
The Social, in which they merged live music and 
fashion, celebrating Canadian talent and design.

Fashionists, philanthropists, and those lucky enough to 
get a much-coveted invitation, made their way to the 
Omni King Edward Hotel for an unforgettable evening.

Guests were treated to performances by top Canadian 
artists, Ana Golja, Ammoye Evans and Tyler Shaw.  

A unique opportunity to shop designer pieces, fresh off 
the runway, as they sipped bubbles and enjoyed delicious 
hors d’oeuvres. The pop-up, featured big names such 
as Mikael D, Lesley Hampton, UNTTLD, Anavi 
Designs, Wuxly and Rita Tesolin. 

Redken, the official hair sponsor of the night, was led 
by Cindy Duplantis. Joan Kelley Walker, of The Real 
Housewives of Toronto hosted the black carpet. George 
Pimentel captured the magic in one of his signature 
portrait studios. Proceeds were donated directly to the 
Boost Child and Youth Advocacy Centre.

EfE is already looking forward to next year’s event.

FASHION  
IS PASSION

CES PRESENTS

1

BY JANICE RONAN
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1. UNTTLD  //  2. Lesley Hampton  //  3. Joan Kelley Walker (Designer Mikael D)  //  4. Designer Mikael D //   

5. Alicia McNamara TUXEDOSERGIO, Shenaz Mohammed //  6. Designer Mikael D  // 7. Melissa Grelo (designer  

Lesley Hampton), Jessica Allen (UNTTLD) //  8. Jessica Panetta (designer Lesley Hampton) Founder of  

Conceptual Events Society //     PHOTOS BY GEORGE PIMENTEL

2

3

56 7

8

4

BY JANICE RONAN
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   PHOTOS: KYLE GREEN   //  HAIR: LAUREN GREEN  //  MAKEUP: JESSICA BENNER
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Marilyn and David are a husband and wife power team that have been changing lives through 
beauty for over 20 years. They recently opened their own salon, in what used to be an old bank 

and transformed it into something you don’t see often. A vault, which they transformed into 
their colour room, is where they keep all their colour secrets. In big cities, where big salons 

seem to be a thing of the past, they are a thriving 10-stylist salon. David and Marilyn believe in 
the power of building young stylists. They take students directly out of beauty school and grow 

them into successful stylists. They are helping to set the foundation for our industry.

FEATURE

   INDUSTRY SALON:  WWW.INDUSTRYHAIR.CA  //  : @INDUSTRYHAIR_NIAGARA, @DAVIDVENDITTELLI, @MARILYNVENDITTELLIHAIR
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WHAT DO YOU DO AS A SALON 
OWNER TO CREATE A HEALTHY 
ENVIRONMENT?

“We treat everyone as equals… We have  
no assistants, everyone plays the same role. 
But we lead by example. We all wash the 
floors, cut foil and clean toilets. We do as 
a team whatever needs to get done. We are 
constantly evolving and we make sure we 
recognize all of our accomplishments within  
the salon.”

WHAT IS YOUR SALON  
KNOWN FOR?

“Nonna’s cookies…. My mom bakes fresh 
cookies for the salon every day. Our clients 
really look forward to them. We have created 
an environment so welcoming that clients 
hang out long after they are done. Sometime 
they just stop in for a coffee and cookies.

We are called “Industry Salon” because our 
salon is about everyone. Every day it takes 
our entire salon team to create the right 
experience for our clients.”

WHAT’S NEXT?

“Education… We are now part of the 
Goldwell education team. We have created 
a class called ‘flow’. We teach seven cuts and  
colours that are easily achievable within 
the salon today. We take them from A–Z. 
We are so excited to do this, we still have 
so much to learn, but we also have so much 
to share. We look forward to seeing all of 
what’s next.” 

WHAT’S A COLOUR TABLE?

“Our colour table is the heart of our 
business. It is not only where great colour 
is created, but where our clients form great 
relationships. We have clients that plan 
their appointments together to catch up  
and have coffee. Great friendships are made 
at our colour table. It’s like family, everyone 
comes together at the kitchen table. Here 
at Industry Salon, everyone comes together 
at our colour table. There’s no mirror, no 
timers and no stress.” 
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My name is Michael Zeineddine. I’ve been in the industry essentially 
my whole life; we opened Bilalo Hair Artistry and Spa in 2001 and I 
became co-owner in 2013. In my younger years I was a professional 
dancer, choreographer, and educator; luckily, I am still able to continue 
on with all my passions to this day. 

I think we can all concur that January and February can potentially be 
a slow season in our trade. I agree, but I also strongly feel that there are 
so many creative ways to change that. We must get our clients excited 
for their next visit. Yes, we are all aware of the pre-booking system. 
Have you ever thought about offering complimentary hair treatments, 
spa services, and discounts on retail to help during the winter blues? 
Let’s not think of it as losing money on these complimentary services, 
as I would rather have a client in my chair than have an empty one.  
In our last year we discussed the importance of adding services, 
product incentives and client nights…BYOB’s (bring your own blow-
dryer). Remember, you’ll have no one to blame except yourself if 

you haven’t created business around this time. For salon owners and 
managers, this is a great opportunity to clean house and go over things 
that must be tuned up after an exceptionally busy holiday season.  
For instance, you can host one-on-one staff meetings, training 
seminars, and salon atmosphere development. A topic I will dive 
further into in our next issue. 

On a personal note, we are already in full renovation mode at our 
salon. We have been in business for 17 years and went through major 
renovations 8 years ago. It is essential to keep updating the feel and 
vibe of your salon. By doing so, not only will your clients be excited, 
but it will create a refreshing atmosphere for your stylists, as this 
is their second home. As well, anything is possible with the right 
research to find affordable salon equipment. Investing in yourself 
doesn’t have to involve breaking the bank; little things can make  
the biggest difference in the salon.

TO BE 
HONEST

   MICHAEL ZEINEDDINE, CO-OWNER OF BILALO HAIR ARTISTRY & SPA  //  : MICHAEL ZEINEDDINE  //  : @MIKE_ZEIN1

INDUSTRY NOTES
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Fierce
Our Future Looks

MARCA
#Marcagrad2018

Wow!! Is all we can say after attending Marca Colleges 33rd graduation ceremony. 
With over 500 people in attendance and 123 graduates, it was an incredible night. 
Graduates had the opportunity to celebrate their success in hairstyling with family, 
friends and peers. The night started with cocktails and an all you can eat antipasti bar, 

followed by a three-course meal and desserts. All this while 
the Marca college instructors inspired their students with 
their presentation “Glow”. Marca college has certainly created 
a phenomenal memory for their students, as all graduates 
entered the room with a cap and gown and left with their 
diploma. Some left with awards for outstanding achievements. 
Congratulations to all the graduates, Marca College and  
the Chimentti family for setting the bar high!!

FIORIO
#Fiorioday2018 

This was a totally rad evening spent with some of Ontario’s most talented stylists/
barbers as we celebrated the 21st annual Fiorio day, 80’s style. Fiorio is an elite 
salon chain with some of the highest trained staff. Every year, Maurice hosts 
what is called the Fiorio Star Awards, where they recognize their salon teams 
and individuals for their excellence. The night was hosted by Revlon Professional, 
who wowed the crowd with their American Crew performance that boasted great 
music, high-tops and break dancing. It is always a great evening when creatives 
come together to inspire and encourage the industry.   
It was great to be amongst that kind of energy. Our very 
own Andrea Sampson had the pleasure of participating 
as a judge for their live competition. Fiorio Day is a night 
that proves our industry thrives best when we are together. 
Congratulations to all the Star award winners!! As well,  
to Maurice Fiorio and Revlon for a job well done. 

Photo Credit: @marcacollegedufferin
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“My parents 

immigrated to 
Canada in 1979 from Iran 

because we were persecuted for 
our religious beliefs as well as the 

instability from the Iranian Revolution. 
Our trip was first treated like a vacation; we 

packed four suitcases and headed to Canada, with 
hopes that the situation in Iran would calm down and  

we could return home.”

“After many weeks of uncertainty, my parents decided to stay in 
Canada, which was a difficult decision. My father was at the peak of his 

engineering career and my mother was a school teacher in a prominent private 
school. They would have to leave everything behind and start again. My parents have 

always been determined hard workers, which is something that has always been  
at the forefront of my life.”

Nava Khavari

POWERFUL WOMAN

   NAVA KHAVARI, FINANCE MANAGER FOR PEARLON BEAUTY SUPPLY,  : @PEARLON.BEAUTY.SUPPLY
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 “You may encounter many defeats 

but you must not be defeated. 
In fact, it my may be necessary to encounter that defeat,  

so you can know who you are,  
what you can rise from, and how you can still come out of it”

– Maya Angelou

“I grew up in the business environment, which 
I’ve always enjoyed. The conversations around 
the house were always business related. At a 
very young age I realized when you own your 
own business, there is never a 9-5 schedule. It 
seemed like my father was always working and 
was glad to make us a part of it.”

“I graduated from York University with a  
BA (Honours) in Business Administration.  
I quickly realized that I would thrive best in an 
environment where I was my own boss. I also 
loved the prospect of growing a business into 
something that would be a part of our family, 
with the hope that this legacy would one day be 
passed onto my children and future generations. 
It didn’t take much to lure me into the family 
business, as I loved hair and beauty. At that 
time, I was only involved in Pearlon Beauty 
Supplies, but slowly over the years I entered  
into the other family owned companies.” 

“I take absolute pride in everything I do. 
Today, as it stands I manage the financial 
affairs of Pearlon Beauty Supply – a beauty 
supplier to trade professionals and wholesaler 
since 1974; Nava products – a manufacturer 
of a line of economically sized, high quality 
bulk backbar products; The Warehouse 
Beauty & Wellness – a chain of stores serving 
retail and professionals with products for 
both beauty and wellness; Caspian Urban 
development – an investment company; and 
NM Business – a real estate holding and 
development company.”

“I know it seems like a lot… But when you love 
what you do, this becomes your passion but it is 
also important to have a balance between work 
and family. And just like my parents. I make 
sure to have plenty of time with my family, 
giving them the attention they need even 
though sometimes it becomes challenging.

MY CHALLENGES
“One of the challenges I face as a woman is 
working in areas where many executive level 
positions are held predominantly by men.  
Although there have been considerable steps 
taken toward the advancement of women in 
leadership roles, the reality is it still takes 
time for that identity shift to take place. 
Times are changing, but slowly, so you have 
to navigate it the best way you can.”

“I have been fortunate to be raised in a family 
environment that values and encourages 
women’s education and careers. I never 
felt that my gender was a limitation in my 
pursuing my goals.”

I am proud to say that we really try to create 
a supportive and family focused environment 
for our team at work. My work colleagues 
are my second family, I know that each 
one of our team members are different and 
we address them independently, creating a 
healthy happy environment.  

WHAT I WOULD LIKE TO SEE  
IN THE INDUSTRY
“It’s important for women to connect with 
other women professionals and mentors of 
various backgrounds. These are women who 
can inspire you but also open your eyes to 
realities that you may not want to face or can 
see. Having a supportive and vast network of 
females is essential for professional growth.”

“In the hair and beauty industry, I would 
like to see more opportunities for women to 
support and empower each other. We need to 
celebrate those who have accomplished theirs 
goals, support those who are trying to achieve 
them and set a platform for others who are 
trying to find their own paths. Showing 
inclusion and the desire to achieve excellence 
is the foundation for propelling strong 
women towards success in leadership roles.”

WHAT I WOULD TELL ANY 
YOUNG WOMAN ENTERING THE 
WORKFORCE
“Don’t be afraid to change your course,  
be open to feedback, learn from others and 
absorb as much information as you can.  
Don’t let others get you down!”
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BY NICOLE TROTTER

  Start your client off with a warm cloth on their face. I like to 
have my client sit with their head tilted back on my chair and 
place a warm damp cloth on their face. Hot water from the tap 
will do the trick for this one. Always test the temperature first 
and ask them to feel the cloth before you apply it. Leave the 
cloth on for about 5 minutes or until it has cooled off. This will 
help them to relax and open up the pores for your next step. 

  Apply a sheet mask. Once you’ve removed the cloth, allow the 
skin to air dry a little bit and then apply a hydrating sheet mask 
to the face, following the instructions on the package. Keep the 
package of the mask for your next step. 

  While the sheet mask is working its hydrating magic on the 
face, take whatever product is left in the package and apply it  
to your client’s neck. This will ensure that her neck is equally  
as hydrated as her face. 

  Once you’ve removed the sheet mask, massage the left over 
product into your client’s face until it is absorbed. Finish with 
an eye cream and moisturizer. 

  Now you have a well-hydrated face as a canvas for your makeup 
to ensure makeup application is smooth and fresh!

1

2

3

4

5

With every fresh year, I like to start my clients off with fresh 
skin. The winter months can really do a number on even the 
healthiest skin. In addition to that, January and February can 
also be a little gloomy for some people as all of the festivities 
have ended and we’re left with smaller bank accounts. But there 
are definitely ways to help lighten the mood and really pamper 
your clients. 

If you are going to add these steps to your winter appointments, 
make sure you add the appropriate time to your schedule. 
I personally love doing this for my clients since it’s fairly 
inexpensive and it makes them feel like they’ve taken a  
trip to the spa in my makeup chair. 

HERE ARE MY FAVOURITE SHEET MASKS: 
• Dr. Jart+ Water Replenishment Sheet Mask

• Farmacy Coconut Gel Sheet Mask

• Sephora Rose Sheet Mask

• Laneige Water Pocket Sheet Mask

•  Bath & Body Works Hyaluronic Acid Gel Sheet 

Mask

FRESH YEAR
FRESH SKIN

   SHANNON ALVARES, MAKEUP ARTIST  //  : @SHANNONALVARES  //  YOUTUBE.COM/SHANNONALVARESMAKEUP

MAKEUP WITH SHANNON
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The life of your hair truly starts from the 
inside out. The hair you see on the outside 
can tell us a lot about what’s happening on 
the inside. Your clients’ hair holds a wealth 
of information that can help you provide the 
best treatments and services, to get the results 
and styles they want.  

The hair bulbs are formed at the base of the 
hair follicle being fed by blood vessels that 
provide the hair with nutrients and oxygen.  
Although our hair strands are dead, your 
client’s hair thrives off of the care they give 
their bodies on a daily basis and the outside, 
day to day maintenance we provide to our hair.

SO, WHAT IS OUR HAIR TELLING US?

Changes in your hair can indicate changes in 
your health and nutrition.  Our hair is made 
up of Keratin, a type of protein. Damaged 
hair can be a sign that you are lacking 
sufficient nutrients.  Dry, thinning, dull and 
balding hair may be the cause of a poor diet, 
lack of protein and fat or the onset of illness.

The damage seen on the outside is a reflection 
of what is going on inside our bodies. 

 

 

      MANY SYMPTOMS BELOW CAN BE 
TRACED TO HEALTH:

    •   Inflammation of the skin (dandruff  

and flaky scalp)

    •  Poor diet (dull/thin/slow growth)

    •   Stress  (slow growth/no growth/ 

hair loss)

    •  Medications (dry/thinning/balding) 

    •  Thyroid issues (shedding/dry/oily) 

    •   Autoimmune conditions (balding/ 

dry/weak) 

Other factors that may change your client’s 
hair and texture may be changes in lifestyle, 
the type of products being used, the 
environment, pregnancy, and menopause.

All of the factors above can change the mass 
and texture of your client’s hair. Changes that 
can potentially alter hairs ability to hold or 
absorb colour (or over absorb colours), hair 
loss, shedding and slow to no growth abilities.

WHAT CAN BE DONE TO HELP?

Always do a consultation…Save yourself 
the headache by knowing before you start. 
Encourage your clients to continue to seek 
professional hair advice from a stylist/barber 
like yourself, their family physician and/or 
dietitian. Spend time listening to your client’s 
hair concerns. Be aware of changes in overall 
health care and suggest a plan of action that 
involves professional hair treatments, a closer 
look at lifestyle changes and habits, and 
protective hairstyling tips. 

It may seem like our hair is the last place we 
need to think about when planning out our 
health and well-being goals, when in fact, 
hair deterioration is the first sign something 
is not right. Encouraging your clients to 
take their hair health seriously can have 
outstanding results!

WHAT OUR CLIENTS'  
HAIR IS TELLING US

BY NICOLE TROTTER

WHAT THE HEALTH?
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Works of Art
NAILS
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TAMARA DI LULLO
Tamara is a CND Education Ambassador, editorial nail artist and owner of award-winning 
Candy Nail Bar in Montreal,Canada. She’s known for her detailed hand-painting and funky 
street-art influenced style.

Tamara Di Lullo began studying Japanese style 3D nail art over 10 years ago under several 
nail masters while living in Hong Kong, where she worked as a fashion designer. She 
is also a talented artist with a fine arts background and over 10 years experience in the 
fashion industry. She has since used these skills to transition into the beauty industry and 
revolutionize the Canadian nail art scene since opening her award-winning salon in 2009.

Tamara’s style is characterized by her mix of the unconventional and hand-painting skills. 
Her creations are often extremely detailed and often inspired by fashion and street-art trends.

   TAMARA DI LULLO, OWNER OF CANDY NAIL BAR AND CND AMBASSADOR   //  : @TAMARADILULLO 
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BY ARTISTS FOR ARTISTS. 

TOGETHER WE MAKE THE 

IMPOSSIBLE, POSSIBLE.
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CREATING A PLATFORM  

WHERE EVERYONE 

BELONGS.
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FIND MORE ONLINE

efemagazine.com // @efemagazine on  

Visit www.maritimebeauty.com for more information.
Visit www.maritimebeauty.com for more information.



As we venture into the new year, it is important to get a grasp on our roots to remember why we do  
what we do. As years pass and the world grows, we are becoming more connected than ever. As a  
result of this connection, we are seeing an unprecedented amount of “cultural hybridization.” 
Cultural hybridization is the mixing of cultures that leads to unique combinations or “hybrids”  
of the world’s cultures. This “hybridization” is typically the result of local individuals 
interacting with the popular media, news, movies and music that is shared globally. 
As well, as large corporations take their products international, their customs and 
cultural backgrounds influence those around them. 21st century Western (North 
American) culture, is extremely influential across the globe, making its way into 
all facets of life. However, some cultures feel that this “westernization” is putting 
their own native cultures at risk. Many argue that these particular “global 
processes” have been found to encourage those who have been bombarded with 
westernization to embrace and rediscover cultural ideas that stem from their local 
home areas. What this creates is a number of hybrid cultures that are a mix of 
both western and local culture, becoming something entirely new on their own.  
We see this a lot through creative mediums like music and food. Some popular 
examples today are: K-pop and American sushi.

In light of this, some of our most important, and close to home cultures are fighting 
to keep their identities strong. They live among us and were here much before us. 
As Canadians we owe a great deal of respect to our indigenous population. We 
also have much to learn from them. In continuing our celebration of the braid, an 
unwaveringly versatile style, we look at what it means to our Native population. For 
many First Nations, Métis and Inuit populations in Canada, the braid is a cultural 
symbol that means different things for different indigenous cultures. Indigenous men 
and women sport a number of special braiding styles for a variety of reasons. Some 
wear braids to honour their ancestors and culture, while for others, braids are a symbol 
of strength, wisdom and identity. The braid allows them to feel a connection to the earth, 
their ancestors and the creator. Of those who wear these braids for cultural reasons, many only 
cut these braids when they’re in mourning – grieving the loss of loved ones. 

Monkman, Lenard. 2017. “Why Indigenous Boys and Men Wear Braids | CBC News.” CBCnews. 

What's in a braid?
IT'S A NATIVE THING.

" the braid is a 
cultural symbol 

that means 
different things 

for different 
indigenous 
cultures."

INDIGENOUS ROOTS

BY D'ANTAL SAMPSON
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   PHOTOS: WIOLETTA SUSKA   // HAIR: ANDREA SAMPSON  //  MAKEUP: FATIMA GOHAR  //  LOCATION: DREAMS CONVENTION CENTRE
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" Focus your center  
of interest, will define  

end result..."
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"...Focus, you can have  
more than one interest."
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"Your passion lies within 
your interest...Focus."
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My name is Liz Castro, I am the owner of La Boutique Med Spa. 
It has been the result of a lot of hard work, planning and passion for 
beauty. The reflection of love, time, patience, and dedication in making 
people feel beautiful and confident. It’s not easy to succeed in an 
industry that is constantly changing. Here are three pieces of advice 
I’d like to share with you as we step into a New Year. Always aim to 
deliver the best service, carry reliable equipment and products that 
are able to maintain results, and invest money in marketing that will 
increase traffic to your business.

It is important to constantly improve and grow, delivering the best 
service involves constant training. Our clients have access to an 
abundance of information from the internet. So, education and 
experience are key to confidence and professionalism. Time is also 
part of a good service experience; allowing sufficient time with clients 
will help to build stronger relationship. Remember it’s about their 
experience - “client reviews can make or break your business”.

It’s very important to carry good quality equipment in addition to 
products that deliver results. If you are able to exceed expectations, 
you'll earn clients’ trust. The beauty industry is always evolving, 
bringing a new era of treatments and products to enhance the quality 
and results. Of course, new technology will bring your services to a 
higher level. This diversification of service will return investment, 

attracting new clients and maintaining existing ones. We recently  
got Venus Velocity with Diode Laser technology, moving clients from 
waxing to permanent hair removal, and potentially later on to skin 
care, or Botox and fillers. Treatment that opens new demographics  
will even allow us to carry more services for men.   

Last but not least, you have to be on top of the game. Social media 
is an amazing tool to advertise your business. Google, Instagram, 
Facebook, twitter, will boost your local search engine results on the 
internet and increase traffic to your business. There are companies 
that specialize in websites (mobile friendly) and putting your name 
and services out there to increase your traffic and make it easy for new 
clients to find you. It’s worth giving them a try, as social media is an 
integral part of every successful business.

As business owners we face many challenges. Delivering exceptional 
service with results is paramount. Reliable products and services will 
build you a strong reputation and relationships. Satisfying clients 
will be the result of creating the best experience. Make your mission 
to have more exposure on social media to expand and create new 
possibilities, with new clients. Re-think your business success.

I wish you all the best on your success story. Make your goal to make 
people feel better. I look forward to sharing with you new ways to 
elevate your spa world. 

THE SERVICE 
EXPERIENCE

   LIZ CASTRO, OWNER OF LA BOUTIQUE MED SPA  //  LABOUTIQUEMEDSPAON.COM  

INDUSTRY NOTES
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Barbering has always been our focus. 
Even before all the excitement within  

our industry, we have always  
focused on the importance  

of men’s grooming. 

EIKONIC
FEATURE
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This is the story of Jessica and Martin, two brilliant minds 
that came together to make positive changes within the 
Beauty Industry. Together, they’re a good combination 
of creativity and business. Jessica is the marketing and 
business guru, while Martin is the man with the magic 
hands. Funny enough… At one point, Martin didn’t even 
know what a barber was. As a beauty school graduate, 
Martin assumed he would be the hairstylist extraordinaire. 
However, that wasn’t the case. After working in many 
salons Martin found himself out of a job and cutting 
hair out of his basement. However, Jessica and Martin 
combined their brilliance, and life’s “Plan C” became  
their “Plan A.” Barbering had chosen them.

“After getting married we purchased our first home,  
a brand new, ‘work and live space,’ only to find out there 
was an error with zoning and we were given notice that  
we had to shut down within 48 hrs or pay a substantial fine. 
We lost everything…”

“However, we were still very determined. We had a large 
clientele with a few staff members, we couldn’t stop now. 
After 5 months of searching and being denied by many, 
we opened our first barbershop at Bramalea City Center 
in Brampton. Clients were never a problem for us; finding 
trained staff was the challenge, barbering seemed to be a 

lost art. So, our only option was to start training barbers, 
helping them to build their confidence, their skill level and 
their passion. We brought them onto our team and made 
them family; we made them a place they could call home. 
Our goal is to create an environment in our industry that  
is not frowned upon, to brand barbers at a high standard  
so that it is not looked at as life's ‘plan C.’”

“We are creating a standard in the beauty industry that 
is not often heard of. Our staff receive health and dental 
benefits, paid vacation, statutory holidays etc. We are 
trying to set an example for what our industry should 
thrive for. But even with all we had to offer, staffing was 
still an issue, so people must have still been intimidated. 
We decided to launch workshops to train and hopefully 
find whomever we were looking for. We had so much fun; 
meeting people from all walks of life. After three years of 
hosting workshops and hard work, we decided our next 

EIKONIC

"We brought them onto our team and made them family;  

we made them a place they could call home." 
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venture would be opening a school - a barbering school. 
It sounded easy enough, but the amount of resistance we 
received from our governing body was unreal. They do 
not want barbering to have a separate license, they want 
hairstyling and barbering to fall under one category.  
In order for us to run a true barbering program, we must 
follow the hairstyling curriculum and we are happy to do so 
with a male focus. We give our students all that is required 
to be a successful hair stylist, in a barber’s world. We will 
want to be known as the Harvard of Hair School.”

“We understand the importance of education and how 
it can elevate us. We are giving independent artists the 
opportunity to grow through us with the independent 
classes that they can host at our school. We are a Mizutani, 
Wahl and YS Park school - we believe in giving our 
students the best right from the start. We have original 
teaching techniques that are customized to each of our 
students learning capabilities.”

“We understand the importance of education  
and how it can elevate us. We are giving independent artists  

the opportunity to grow through us..."

HOW IMPORTANT IS IT FOR A STYLIST/BARBER TO  
RECEIVE THEIR LICENSE?

“A hairstyling/barbering license will open a whole new 
world of opportunity if you’re looking to expand your 
capabilities and interest. It is a personal venture that can  
be very beneficial. This is a piece of the puzzle that 
complete your life as a stylist/barber. Whether you start 
with the frame or work your way out from the interior… 
It’s all up to you, and it’s all for you. We will set a solid 
foundation for you to confidently choose your next move.”

   EIKONIC: 720 BURNHAMTHROPE RD WEST UNIT 3, MISSISSAUGA  //  : EIKONICACADEMY  // EIKONICACADEMY.COM 
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   :  @SURMESUR  // SURMESUR.COM 

Surmesur
MEN'S FASHION
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HOW DID YOU START DJ’ING?
“I remember it like it was yesterday… I was 15 working at Loblaws as 
a shelf stocker. Zee, who was my manager at time became my mentor, 
my big brother. We would spend hours together. He was shocked and 
impressed by my deep knowledge of Hip Hop and that’s pretty much 
what got us to become so close. He told me that he was a DJ (which I 
didn’t believe); imagine trying to picture your manager doing your dream 
job. He said that I should try hopping on the turntables. I didn’t even 
think that was a thing… That day eventually came, and I remember being 
very reluctant to get on the turntables, and when I finally did it was the 
most unnatural thing ever. My coordination was totally off… I felt like 
Bambi taking his first steps. So instead, I sat back and listened. When I 
heard Zee scratch for the first time, I was like ‘Hold up. What was that?! 
I want to do THAT!’ 4 months later, I messaged Zee and said, ‘Let’s go 
turntable shopping.’ It was a wrap from there!

WHO IS YOUR BIGGEST INSPIRATION?
“My biggest inspiration is DJ Craze. Hands down. He’s the  
GOAT. To me, DJ Craze is what the perfect DJ is. I admire his  
skills, his character, passion and drive, his dedication and ongoing 
contribution to the craft of turntablism and this beautiful art form  
of DJ'ing. When I started spinning, my bedroom was my playroom,  
I did lots of research and watched DMC Finals and the ITF Finals  
on YouTube. It was so fascinating because I didn’t grow up during  
that era, that was before my time. Basically, I would look for whatever 
I could dig up on the internet to better my skills.”

“The 1998-2000 DMC Championship sets were what really caught my 
ear though. DJ Craze won consecutive titles, back-to-back, all vinyl. 
That’s crazy to me! And the thing is, all of those sets are absolutely 
timeless, they have stood the test of time and he could still ruin new 
DJs with any one of those sets.”

LADY  
DJ

FEATURE
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WHERE WAS YOUR FIRST GIG?
“My first gig ever was at the original 
Escobar in Toronto. My friend Deejay 
Midz was spinning there at the time. I’d 
been there a bunch of times just because 
it was a super low-key spot, and it wasn’t 
really crazy packed. Most importantly it was one 
of the only joints in Toronto that had really dope 
music and underground hip hop. One Saturday he asked 
whether I wanted to split the night with him, I said ‘Hell yeah I do!’ 
I didn’t really know what to expect, or how it would all go down. I do 
remember having some technical issues with my laptop during set up 
so I was freaking out trying to troubleshoot and download all sorts of 
drivers or firmware last minute. It all worked out in the end though. The 
crowd enjoyed my music and I got some really good feedback, especially 
after I dropped Shook Ones Part II.”

WHATS YOUR DREAM JOB?
“My dream is to make DJ'ing my full-time job. To be the best DJ  
I can be, the most skilled and knowledgeable. The best female DJ  
there is. I’d love to tour around the world, teach young and eager 
students the art of DJ'ing. I’d continue battling, start my own line  
of merchandise… The opportunities are endless... My big goal would 
be to produce and work with major artists. It’s all about the music,  
it comes back to that.”

WHAT’S IT LIKE BEING A FEMALE DJ?  
DO YOU FEEL DJ’ING IS A MAN’S WORLD?
“DJ'ing is my favourite thing to do, I love it! I’m in my element,  
it’s where I am the happiest, and where I have the most fun doing  
this ‘thing.’ I’m all about the challenge. So, now the more I practice  
and learn, the better I get at my craft, which allows me to not only  
build my skills and knowledge but also puts me up there with my  
peers. Being a DJ, and caring about being a great one, affords me  
the opportunity to both connect and compete with my peers, who  
are predominantly males. It also allows me to set the stage for other  
women who want to do the same. 

Statistically speaking, yes, DJ'ing is  
a man’s world… right now. But in my 
view, DJ'ing is actually for anybody 
who whole-heartedly loves music, who 

wants to practice and work hard to be 
great, who has a strong knowledge of music 

and consistently seeks out music. It’s for 
individuals who have a certain ear and who love 

to get creative with music in different ways, and love 
when others are able to have a good time from the vibe 

they’re curating. Things are changing; more women are getting 
into it, we’re definitely seeing some momentum there. I do see a lot 
more females getting involved in this field, so hopefully I can inspire 
more who are interested, to dive in and go for it if they truly love it.”

DO YOU FEEL DJING IS A LOST ART,  
WHAT IS THE FUTURE FOR THE DJ WORLD?
“You know, this is a difficult question to answer. I wouldn’t say that 
DJ'ing is a lost art. However, I do feel that the true art of DJ'ing has 
slowly been lost over time - maybe in part due to advanced technology, 
the ease with which people have instant access to information, and just 
the way society has changed as a whole over the course of time. There 
are definitely DJs out there today that are truly maintaining the roots 
of DJ'ing and promoting and teaching the fundamentals (Beat Junkies 
Institute for Sound comes to mind), but overall, I believe the art form 
has been diluted, despite being overly saturated with DJs, as ironic  
as this is.”

 

          "DJing is my favourite thing 
to do, I love it! I’m in my 
element, it’s where I am the 
happiest, and where I have the 
most fun doing this ‘thing.’

“I feel like DJ'ing was rooted in something purer in the past, it had 
more substance, people worked a lot harder and took pride in really 
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FOR FASHION:

1. ShaqIsDope //  Fashion Killa ft. J.O.Y. 

2.  Tory Lanez // DrIP DrIp Drip ft.  

Meek Mill 

3.  A$AP Rocky // Praise The Lord  

(Da Shine)

4. Kendrick Lamar // The Recipe

5. EverythingOShauN // Lowry 

6. Prodigy & Alchemist // Raw Forever 

7. Spirit // J Hus

8. Big Freedia & Mannie Fresh // Dive 

FOR HAIRSTYLISTS/MAKEUP:

1. Staasia Daniels // Everywhere

2. Be Your Girl (Kaytranada Edition)

3.  I Wanna Be Down Remix //  

deejay t-jr. Edition

4.  Afro Bros // So Much Love ft. 

Charly Black & Stevie Appleton

5. Fkj & Masego // Tadow

6.  Janet Jackson // Would You Mind 

(Rey Ruccio Refixxx)

7.  Govi// Just Move ft. Clairmont The 

Second

8.  HoodCelebrityy // Walking Trophy 

Remix (ft. Konshens, Big Zeeks, 

Alicia Harley, Toddla T)

9. Lady Leshurr // OMW

MY 
PLAY LISTS

being the best and excelling in their craft. 
DJ'ing has been stripped of that, there are 
too many things in the mix, too many 
“confounding variables.” I feel like DJ'ing 
is being sold as a commodity, which takes it 
away from what it really is. For example, we’re 
now seeing major celebrities spontaneously 
becoming overnight “DJ sensations” showcasing 
at large events and festivals. We have DJs whose 
main priorities have now become acquiring brand 
sponsorships, and Instagram “fame” with little or no 
DJ'ing being done at all. I see more and more DJs being 
promoted, and DJ'ing being sold for every reason except for that which it is originally 
intended. This is being done to the detriment of the art of DJ'ing and it really hurts the 
culture. That truly doesn’t sit right with me.”

“At the end of the day, I ask myself, what am I doing every day to become a better DJ?  
Am I continually evolving? What am I contributing to the culture? If I’m not hitting  
these points consistently, then I really need to step away from the turntables and do 
something else.”

WHAT FASHION STATEMENT DO YOU MAKE AS A FEMALE DJ?
“My fashion sense - firstly, I'm a huge sneakerhead. I love my Air Max 90s, everyone 
knows that about me - that’s like the shoe to my heart. To me, your kicks are the most 
important thing. They’ve got to be on point, especially as a DJ. It's just a ‘thing,’ you can't 
have bad shoes! Great sneakers go a long way - trust me! When it comes to clothing,  
I'd definitely say that my style is a mix of an urban/athletic/hip-hop/east coast New York 
vibe. I just wear what I like, whatever feels right and what I think suits me and my body 
type best. I don't like trends, I don't watch them or follow them, I just do me at the end  
of the day. I like to keep it edgy yet feminine.”

“When it comes to makeup, overall, I'm not huge on makeup as it's not a fun process for 
me, I keep it pretty simple. The ‘sneakers’ of makeup to me are my eyebrows. They have 
to be on point, always! And just like my shoes, I feel like my eyebrows can make or break 
my entire look, so it's important to maintain them well and give them that extra love and 
attention. I just keep a quick regime and spend that extra time practicing on  
my turntables!”

    STEPHANIE TODOROVSKI  // DJ NAME: DEEJAY  T-JR  //  : @DEEJAYTJR
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DELTA HOTELS BURNABY CONFERENCE CENTRE
4331 DOMINION STREET, BURNABY

STUDENT TIX W/ID $50 (AT DOOR $60) WWW.KINGDOMBEAUTY.COM

ADVANCE TIX: $70 (AT DOOR $80)
9:00AM - 5:00PM

SUNDAY, MAY 26TH, 2019
HAIR SHOW

KINGDOM BEAUTY SUPPLIES

Find us at VenusBeautyS

1.800.465.7965
venusbeauty.com

Efe Magazine has paired up with Toronto’s 

entertainment leaders Patrick and Nader Marzouk 

to bring you “Industry Nights”…  

Stay tuned! 

Industry Nights

+



The actual structure of hair is very basic. However, the importance  
of its functions in social interaction is paramount for all of our clients. 
Hair can create joy, sadness, anger and sometimes anxiety. The need  
to have the perfect hair has never changed.

All hair is made up of the same thing; a tough protein called keratin.  
A hair follicle anchors each hair into the skin. The hair bulb forms the  
base of the hair follicle, and in the hair bulb, living cells divide and 
grow to build the hair shaft. 

What may differ is the texture… 
Understanding how to properly address different hair textures is the 
difference between a good stylist/barber and a great stylist/barber.  
It is unfortunate when clients leave a salon/barbershop unhappy 
because their stylist/barber didn’t understand how to address their 
hair type. It is imperative to know that dry hair of any kind requires 
moisture, fine hair should be handled with care and all damaged hair  
is lacking protein and moisture. 

There isn’t one product that suits us all, hence the variety in the  
beauty industry. Variety gives our clients the opportunity to choose.  
The importance of identifying your clients’ needs will made all  
the difference. 

Hair Texture
DID YOU KNOW?
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PRODUCTS THAT ARE GREAT 
ON ALL HAIR TEXTURES

Allow us to introduce you to  
the new GHD Platinum +
THE WORLD’S 1ST SMART STRAIGHTENER THAT PREDICTS 

YOUR HAIR NEEDS. 

“Ultra-zone with predictive technology is the latest breakthrough in heat 

styling which guarantees homogeneous heat across the whole plate, 

allowing consistent beautiful results in one stroke. The heat is monitored 

250 times per second so that it’s constantly at the optimal 365°F styling 

temperature for even healthier hair. It personalizes power with its predictive 

technology which recognizes the thickness of your hair and the speed at 

which you are styling and adjusts accordingly – so you get unbeatable 

results quicker and personalized to you!” - GHD

Good on all 

hair types.
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™

For updates and your chance to be a part of this year’s 
competition visit allstarchallenge.americancrew.com 
Or follow American Crew on 



We had the pleasure of meeting David Raccuglia 
founder of American Crew. He introduced us to his 
2019 campaign which is a great celebration of two 
American brands. The combination of Harley Davidson 
and American crew is a good representation of today’s 
man. Strong and daring… casual yet stylish. American 
Crew will be celebrating 25 years of excellence. They 
are a brand that recognize and and celebrate the 
importance of a man’s look. They are one of the leaders 
in men’s grooming products, proudly boasting a diverse 
line great on all hair types. American Crew takes so 
much pride in developing their relationships with the 
professional industry through education, innovation 
and originality, giving their customers the upper hand 
with quality products.

AMERICAN 
CREW

™

For updates and your chance to be a part of this year’s 
competition visit allstarchallenge.americancrew.com 
Or follow American Crew on 

FEATURE

AN INTERVIEW WITH  
DAVID RACCUGLIA
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“Representing luxury brands that speak to
the modern consumer.”



National distributor, TBBS, is celebrating 81 years of business. They started in business 
with a suit case of straight razors and passion for the industry. I – Kauffman barber 
supply is where it all began. It wasn’t until 1937 when TBBS was born. Most of us were 
not even a thought at that time. This is back when beauty salons were only starting to 

grace our industry. At the time, barbershops were strong and the fathers 
(barbershop owners) began opening salons for their daughters in 

order to expand their business… So as the trend shifted, TBBS 
was ready to service.

TBBS was the first company to launch the permanent wave 
system in Canada. Back then, perms were not at all what we 
know them to be now… it was a big electrical machine that 

required lots of knowledge. TBBS witnessed the changes of 
all eras, from punk rock to high tops. They were selling Breck 

shampoo when Breck was the official salon shampoo, if you didn’t  
have Breck, you didn’t have real shampoo to sell.

TBBS was the first to distribute Vidal Sassoon in Toronto prior 
to Sassoon going direct to the consumer. 

Liquid Luxury Salon System is their professional only 
division, where they focus on brands that are completely 
committed to the professional trade. They work with high 
performance products, always giving the professional 
the upper hand. This gives them a strong separation from 
everyday drug store products. 

DAVID KAUFFMAN, PRESIDENT
I was born into the business; I walked 

my first hair show at the age of 4 but 

officially started with the company 

at the age of 21 after completing my 

undergrad at York university, securing 

a BA in Sociology.  I’ve had the 

pleasure of working every aspect of the 

business, so as president, I can relate 

to my entire team… I’m very down to 

earth. Most days, I will arrive at the 

office in a pair of jeans ready to help 

anyone who needs to be helped. My 

customers are my life, so we ensure  

our entire team knows how to work 

with them.

FEDERICO, DIRECTOR OF SALES
Started with TBBS in 1999 as a sales 

consultant. After 10 years of service he 

was promoted to his current position 

of Director of sales. I work closely with 

David, building a strong sales force. 

We are not just selling products, we 

are selling systems that help grow the 

salon business. 

The two are a dynamic duo that know 

the importance and value of a strong 

team. Their one goal is to exceed in the 

area of service and provide top notch 

education with their distributors. They 

will help their clients maintain a high 

level of professionalism and maintain  

a strong client base. 

TRAIL BLAZERS
TBBS IS CELEBRATING 81 YEARS OF BUSINESS

Toronto Barber and Beauty Supply Since 1937
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Happy RETIREMENT 

"Marty is more than just a boss, he’s a mentor  
and leader. He is someone who and takes so pride 
in the success of others. He has such a unique 
quality, he cares so much of the development  
of his employees." 

– Tiffany Pitimada

"Marty is one of the industry’s true gentleman.  
He always acts with the utmost level of integrity, 
while seeking the best interests of beauty 
professionals, clients, and colleagues alike. His 
level of knowledge and class is well known by all 
those that have been lucky enough to cross paths 
with him throughout his long, illustrious career." 

– Jamie Lo

"Marty made every work event a truly memorable 
experience; from always having a suitable toast to 
cheers with to bringing the team together with his 
guitar & song lyrics, he will be remembered  
for creating those special moments." 

– Sharon Lucrow

MARTY FLAHERTY: GENERAL MANAGER NORTH AMERICA REVLON PROFESSIONAL 

An industry veteran who started in beauty in 1978 as a chemist for Avon. He was privileged to  
see both the evolution and the demise in so many areas within the beauty industry. Nonetheless 
his passion for the industry created many leadership positions for him, allowing him to change 
and shape the lives of many. Even though Marty has officially retired from Revlon Professional. 
He will never retire from the beauty industry. 

Best of luck Marty on your next chapter!

REVLON PRO TRIBUTE

REVLON PROFESSIONAL SALUTES BRAND AMBASSADOR AND SALON OWNER GRACE TARTAGLIA

“Revlon Professional pays tribute to Grace Tartaglia, its long-time Brand Ambassador, on air hair expert  
and owner of Queen St West salon Image Makeover. Grace passed away on November 22nd following a 
brave battle with breast cancer.

Grace has been part of the Revlon Professional family since 1995. She first joined our team as a Voila colour 
educator. With the growing success of her salon Image Makeover and her regular appearances on Cityline 
she took on the role of Brand Ambassador. She was one of the first hair professionals to translate her talent 
and charisma into a successful career as an international beauty influencer.

Grace worked tirelessly to promote all Revlon Professional Brands in her salon, at trade shows, in print and 
on television. She leaves behind her sons Dante and Luciano who will certainly carry on her legacy  
of creativity, kindness and dignity.”

Grace was a powerful soul… She was one of the first black women to become part of the mainstream  
beauty industry. She was also active in the charitable community. She was the spokesperson for the  
Princess Margaret hospital Nohairselfie campaign, helping to raise the largest amount ever for one  
haircut totalling $740,000. With absolute grace she changed lives.

IN MEMORY
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@canradbeauty

F l ow us

#CanRad
#CanRad
#CanRad
#CanRad
#CanRad
#CanRad

CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F

HEAD OFFICE:
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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SEE MORE FROM EFE MAGAZINE AT:

efemagazine.com and on social media   @efemagazine


