
ƐFƐMAGAZINE.COM
NOVEMBER/DECEMBER 2018



02  ɛfɛ magazine

ɛfɛ
means beauty

gözəl

綺麗な

สวย

יֹופיִ

kyau

lẹwa

ayu

bèl

美丽

әдемі

सुन्दर

خوبصورت
خوشگل

mara mma

enhle

tsara tarehy

beauté

美麗

ლამაზი

아름다운 зебо

chiroyli

güzel
ntle

matahum nga

indah सुंदर

മനോഹരമായ

அழகான
đẹp

pragtige

qurux badan

maganda

belleza

ataahua

zoo nkauj

сайхан

అందమైన

ةليمج

kukongola

nzuri

indah
bela





CONTENTS

14 
16 
30 
42 
44 

07
26 
40

Crowning Glory
It’s A Thing 

BIG Tease
Signature Event

Inclusion
Signature Collection

DJ Starting From Scratch
Music

Couture For A Cure
Event

Editor’s Letter
Welcome to ɛfɛ

Amanda Belasco
Boss Lady

Holiday Eyes
Makeup With Shannon

COLUMNS

FEATURES

Opposites
Attract

Hair: Andrea Sampson
Makeup: Fatima Gohar
Clothing: VANDAL
Photo: Wioletta Suska

08

04  ɛfɛ magazine  



  ɛfɛmagazine.com  05

tt eeentiis
REdiscover

ADVANCED HYALURONIC ACID
 INSPIRED BY SKINCARE



06  ɛfɛ magazine  

CONTRIBUTORS

Happy holidays from our family to yours!

Efe Magazine is published 6 times a year. All rights reserved. No part of this publication may be reproduced without written permission  
from the publisher. The publisher assumes no responsibility for the contents of any advertisement and any and all representations  
or warranties made in such advertising are those of the advertiser not the publisher. The publisher is not liable to any advertiser  
for any misprints in the advertising not the fault of the publisher and in such an event the limit of the of the  
publisher’s liability shall not exceed the amount of the publisher’s charge for advertising. Efe Magazine accepts no 
responsibility for unsolicited materials, but will be reviewed for editorial consideration. These submissions may be 
used by Efe Magazine and their affiliates in any medium without the consent of or payment to the submitting party.  
Published by Efe Magazine.   Printed in Canada.   E-mail: info@efemagazine.com MEMBER

Shannon Gagnon
Makeup Artist 

Janice Ronan
Fashion 

D’antal Sampson 
Writer/Sales

Michael Mabee
Art Director

Wioletta Suska 
Photographer



Dreams. We all have them. And they’re big and scary. And sometimes we don’t even 
know our dreams until they hit us in the face… but I promise you when something is 
passion driven, fear does not exist. After 11 years of being the Director of Education 
I woke up one day and I wasn’t anymore... I was the president of Efe Magazine. I always  
knew that I’d be president one day.
	 I’ve	always	been	different.	I	walk	to	the	beat	of	my	own	drum,	I	talk	different,	I	act	
different,	I	dress	different.	I	have	realized	that	“different”	scares	people,	but	I	don’t	
care,	I’m	different	anyway.	I’m	obedient,	I	respect	my	elders,	I	say	good	morning,	 
good afternoon or good night to anyone who crosses my path. 
 My thought is ‘I might be the only conversation this person will have today, so 
let’s make it a positive one.’
	 I	follow	the	rules.	I	first	learn	the	rules	so	I	can		tweak	them	to	suit	who	I	am.	Nonetheless	 
I	have	always	tried	to	do	what	was	asked	of	me. 
 I’m Canadian born with South American background. My parents are from Guyana  
(yes Guyana not Ghana) and yes there are black people from Guyana. My parents 
migrated to Canada before I was born. Strong immigrants with great determination. 
My father, an electrical engineer and my mother a kindergarten teacher. We grew up 
in Regent Park Toronto, also known as the projects, the ghetto. 
 My parents worked really hard and at the age of 12 they moved us from Regent 
Park to Lorne Park. For those of you who are not familiar, Lorne Park is one of the 
most	affluent	areas	in	Ontario.
 I went from growing up in a very diverse city and neighbourhood, to being the 
only black person in the entire school. I’m not going to say it was easy or comfortable, 
but I worked through it and learned that in life, when you are most uncomfortable is 
when the greatest changes happen and you have tremendous growth.
 After only one year at Green Glade elementary, I started grade eight as student 
council	president	and	as	student	council	president	I	organized	the	first	ever	black	
history presentation.
 I then went to Lorne Park SS where I caused a little ruckus, made some good friends 
and graduated, not with honours, but I graduated. However, before I graduated,  
I	again	organized	the	first	black	history	presentation	ever.	Very	proud	to	say	that	to	
this day both schools still recognize and celebrate black history month. As I got older 
and found my place in this world as a hairdresser, I realized it was less about the 
color of my skin and more about uniting an industry. 
 Which brings me to today. After 25 years of the industry norm with publications, in 
March	2018	I	launched	the	first	ever	multicultural	trade	magazine	in	Canada.	Again,	
I	have	to	say,	when	something	is	passion	driven	fear	does	not	exist.	I	did	it!	Of	course,	
there were doubters and non-believers but I also had hopefuls and supporters. But I 
did it! With help of course. What an amazing family the Efe team is. Thank you.
 To my son D’antal, I am so proud and will always cherish your love and support. 
Thank you for always being by my side ensuring that each issue was better than the 
next. You are truly wonderful. I love you!
 What I really want you to get from my story is be sure to enjoy the process. Every 
portion of your life is preparing you for the next. You may not always understand it, 
until you understand it. So, set goals, write things down, because thoughts become 
things. Those things are your dreams, and those dreams will become your reality.

Addressing hair by texture not race

416.476.9900   
andreasampson@efemagazine.com
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EDITOR’S LETTER

DREAM B.I.G. 



ATTRACT

OPPOSITES

08  ɛfɛ magazine

COVER COLLECTION

Hair: Andrea Sampson
Makeup: Fatima Gohar

Clothing: VANDAL
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Radiant Beauty Supplies
radiantbeautysupplies.com

905.318.4051

Toronto Barber & Beauty Supply
tbbs.ca

416.787.1211

Tru Beauty Salon Services
trubeauty.ca

1.844.TRU.BEAUTY

Venus Beauty Supplies
venusbeauty.com

1.800.465.7965

Windsor Beauty Supply
windsorbeautysupply.com

1.800.265.9530

Canrad Beauty
canrad.com

1.800.268.1905

Kingdom Beauty
kingdombeauty.com

1.800.738.8666

Maritime Beauty Supply
maritimebeauty.com

1.800.565.7721

Pearlon Products
pearlon.com

1.800.334.6270

The Warehouse
thewarehousebeauty.com

647.881.6182
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PROFILE

“Professional beauty has always been a part of me 
and my family” says Kenny Wise. For four generations  
CanRad has been a part of this industry, putting them 
at over 100 years in business. A company that has  
truly seen all the changes that can be. They have been a 
part of history repeating itself: recessions and hairstyles  
have come and gone and the industry has persevered 
through it all. We are immersed in probably one of the 
greatest disruptions the industry has faced, but  they 
are completely ready for it. They started out in the 
wig business in Poland, as that was his grandmother’s  
passion. In the early 1900’s the industry was simple and 
business was easy. 
 As stylists and barbers became more independent, 
CanRad knew they had to work to create their point of 
difference to help their customers stand apart from the 
industry norm. 
 “Behind the chair is never going to go away.”

 “Stylists need to continue encouraging their customers  
to purchase products directly from their salon to avoid 
consumers relying on the grey market. The manufacturer- 
distributor-salon supply chain ensures consumers  
receive the most up to date products, and the appropriate  
recommendation to support the clients’ needs and life 
style. The proper supply chain also monitors expiration 
dates, ensures the products are genuine and provides 
the required educational support.”
 “The internet and Amazon have changed the way 
of business. 15 years ago (even 5 or years ago) we 
did not foresee the power of the internet and social  
media. We now have influencers who have become our  
industry icons. They highlight products and brands with  
authenticity, giving us a stronger presence with the  
salons and consumers.”

Where do you see the industry going?
“In 10 years the industry will again change beyond 
what we’ve imagined. What we can do to stay relevant  
is continue to build and maintain relationships. The 
sales consultant will still be an integral part of the  
industry. As DSC’s will be the catalyst. We will work 
closer with the manufacturer to ensure their message 
is clear for all stylists and barbers. It will be important 
for us to combine technology with all we do.”

What is your goal for your clients?
We want to help stylists and barbers concentrate on 
their artistry and support keeping them motivated and 
inspired. We will help them present their best version 
of themselves to their clients and to the world. Because  
being a hairdresser or barber is not just a job, it’s a calling.  
And they need to know that the entire industry is  
behind them.”
 “I am a family man who cares about my employees, 
relationships with my customers and manufacturers. I 
am grateful for the opportunity this industry and G-D 
have given me.”

PRESIDENT & CEO 
OF CANRAD  

BEAUTY LIMITED



CROWNING
GLORY
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IT’S A BRAID THING

With extreme growth, rapidly advancing technology 
and an emphasis on specialization, there is constant 
pressure to do one thing, and to do one thing well. In 
the 21st century, you can most certainly find a specialist  
for any and everything. However, we still marvel at 
those who can do it all. In our world, we’ve got blowdry  
bars, colour lounges, shaving stations etc, but we still 
love a salon that can do all we need. Versatility is an 
important quality that escapes the grasp of many.  
Between different groups of people, customs, behaviours  
and styles are often ridiculed in the name of tradition. 
The goal of many modern cultures is to maintain a  
relationship with their past and keep traditions alive. 
The adoption of others’ cultural symbols may seem to 
pose a threat to their integrity… however, there is one 
staple that seems to transcend the boundaries of culture:  
the braid. With versatility beyond measure, the braid is 
a staple in many cultures. 
 Africa n in descent, the origin of the braid can be 
linked all the way back to 3500 BC, Egypt. Hair braiding,  
in many parts of the world has been used for form, 
function and for miraculous display. Historically, in 
West Africa, braids had been used to communicate age,  
religion, ethnicity and kinship. Traditionally, the  
braiding of hair was an act of passage – young women  
having their hair braided by older allowed for the  
sharing of cultural values, stories and companionship. 
We have seen braids grace the heads of men and women  
across the globe, withstanding the test of time. Today, 
the braid is a staple in updo’s, regular styling, and are 
superstars on their own. The braid is like no other and 
will never go out of style.

By D’antal Sampson
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HOLIDAY

Is there such thing as too soon? Recent studies show that  
the average consumer does not mind early Christmas  
advertisements. Being able to pre-plan gift purchases takes 
a lot of the pressure off and helps the consumer effectively  
control budgets during the holidays, when spending becomes  
excessive. Holiday prepacks are always a great idea for  
under the tree gifts or as stocking stuffers. Here are some of  
our Holiday favourites:

WRAPPED UP 
IN HOLIDAY BUYING

Just like the big retailers,  
you should start promoting  

your Holiday Gift Packs now. 
In fact, some retailers start 

promoting Holiday in August!
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BIG TEASE

For the first time, Efe Magazine presented BIG Tease. 
Our theme this year “The Musical”. What a fantastic 
night; we had a room full of creatives… doors opened at 
6:30 and the first 400 guests received a swag bag filled 
with products from our sponsors. 
 BIG Tease is the first of kind; there is no other hair 
show like it. With over 600 attendees, BIG Tease was 
taken to another level in all areas. Talent, production, 
and location. We partnered with the one and only  
Mr. Spectacular himself, Pascal from P & J Concept, who 
changed the game for BIG Tease forever. It was hosted 
by the amazing D’antal Sampson who mesmerized the 
crowd with his wit and charm. Hype man Rochester 
Juice had everyone engaged during the battles, while 
DJ Gio kept it fresh on the turntables. 
 The talent was fierce in all areas. There was so much 
new happening this year… we added a dance off, an 
Avant Garde battle and a fashion show. The fabulous 
Caffery Van Horne launched his ladies’ fashion collection  
for the first time in Canada. Ph
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 We had four BIG wins: Mad One Barber shop took 
home the BIG Tease Salon Battle, with the Lion King 
as their theme; Dark Dance took it home with Annie 
in the Dance Off; Anthony Black won the Avant Garde 
Battle, sponsored by Schwarzkopf and Munny Thapar 
won the Barber Battle, sponsored by American Crew 
and Wahl. 
 The overall night was a great success as we merged 
the community of hairstylists, barbers, make-up artists,  
DJ’s, designers and more. We have truly created a  
platform where everyone belongs. It was a high energy  
night of inspiration, creativity and industry love. A 
place where confidence is built and new friendships 
and relationships forged. 
 A special thank you goes out to our sponsors and 
partners who made BIG Tease happen. As well, thank 
you to all our volunteers and to Marca College for shar-
ing your students with us for prep and on show day. See 
you next year. 
 Cheers to a BIGger and Better 2019!

Kiana Smith & House of Hunniez: Grease

Tabby Donaldson & Kool Kids: Street

Lineen Doung & Dark Dance: Annie
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BIG TEASE
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BIG TEASE
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BIG TEASE
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Caffery Van Horne
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BIG TEASE

Wallace Beauty Bar: Cats

Tonic Salon & Spa: The Little Mermaid  

Shear Legends: Alice In Wonderland 

Cosmetic Catalysts: Phantom of the Opera 
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Mad One Barber Shop: The Lion King



AMANDA BELASCO
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BOSS LADY

Born into beauty, Amanda fell in love with the industry  
right from the start. Growing up in the family-run hair 
salon, she learned the value of working hard while 
sweeping floors, passing perm papers and learning 
the alphabet filing clients’ cards. Amanda is the proud 
daughter of Joseph Capobianco and a family of hair-
dressers who introduced her at a young age to the life of 
salon ownership, platform artistry and weekend trade  
shows. One of her fondest memories was spending the 
weekend in a hotel, in Toronto, for the ABA hair show  
every year. She fell in love with the madness of behind the 
scenes with models and stylists creating and rehearsing.  
She was taking all this in while trying to convince  
someone, anyone to give her a ride on the golf cart. 
 As a Ryerson University graduate with a business and 
marketing degree, Amanda’s initial goal was to get into 
sports marketing, but her calling for beauty was much 
stronger. Right after she graduated from university she 
landed a job at Redken as the education coordinator – 
but this job was not handed to her, she submitted her 
resume and went through the interview process like 
everyone else. Determined to make her own mark in 
the beauty world, hard work and determination was 
how she approached everything. 
 After a year and a half in her role, Redken announced 
the Toronto head office was being moved to Montréal. 
Amanda wasn’t prepared to make the move, nor was 
she prepared to leave the industry that was now hers. 
She sent out her resume to every manufacturer and 
secured a role at Schwarzkopf Professional. Starting 
off as a marketing coordinator and now the Director, 
Amanda worked in several roles within marketing and 
brand management, predominantly in hair colour on 

brands like BLONDME and IGORA, but also in premium 
retail and special projects in Canada and the USA over 
the course of the last 16 years. 

What’s next for you? 
“I’m going to create my own role… I’d like to be VP of 
Marketing for all Henkel Professional brands.” 

How do you balance your career and family? 
“I have a great support network in place. My husband and  
I make family decisions based on our work schedules. 
We had to change our mindset on what the traditional  
home life looks like. I have the longer commute and  
extra travel, and miss dinner most nights. My husband 
is able to pick our kids up everyday and get meals and 
homework started. It should always be okay for young 
women to stop and have their children and not feel like 
their career will suffer. Don’t allow people to set limits  
for you as a woman with children. Be sure to voice your 
opinion when it has to do with your career. I know 
what’s good for my family and what I can take on as a 
professional woman with young children. As a woman 
and manger, I also think it’s important to check in with 
my team (especially women) to ensure there are not 
limits being imposed on them, and I am giving them 
all opportunities available to meet their qualifications 
or challenge them, if that is what they want and need.

Where do you see the industry going?
“There is a lot of disruption happening… We have seen 
more change in the last five years than we had seen in 
the last 30 years. It’s a very exciting time! Stylists are 
in the driver’s seat, creating new business models and 

We have 
seen more 
change in 

the last five 
years than 

we had seen 
in the last 
30 years.  
It’s a very 

exciting 
time!
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consuming content and inspiration in new ways. As the 
leaders in this industry we have to do more listening to 
really understand its needs.

What are your thoughts on influencers?
Influencers are really intriguing. We work with a lot of 
influencers and many seasoned, iconic educators. It has 
been fascinating to see the cross-pollinating of knowledge  
and sharing that happens between the two. Even 
though influencers may not have the most conventional  
ways to articulate our message or products, they are 
using our products and sharing real salon scenarios. 
As long as they can explain why they are breaking the 
rules, and how to get the end results, I’m okay with it.

Any mentors in your life?
I have many! I am blessed to have had so many strong 
leaders throughout my life, many of them women 
who have helped shape and direct me personally and  
professionally. I am who I am today because of them, 
and I continue to learn from everyone around me. 

What is your advice to young stylists?
“Take chances and speak up, and be your 
own champion first. Our industry is not 
a traditional 9–5 workday; which can 
cause disruption to some, but when used  
creatively to set a different work-life  
balance model it can be empowering. To 
be successful in this industry, participate. 
Attend events, register for classes, create  
a network of likeminded stylists and 
share in your knowledge and passion. 

Director of Marketing 
Schwarzkopf Professional 

and Alterna Haircare
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HOLIDAY

As we prepare for the crazy holiday rush, plagued by early starts, late 
nights and back-to-back-to-back clients, missed meals and cold coffee. 
Let’s try and remember what this beautiful holiday is about. Spending  
time with family, connecting with long lost friends, giving to those less 
fortunate than us, carrying on traditions both old and new, loving, 
laughter and celebrating life. All things that require great hair!

Here are 10 Holiday To Do’s to keep the salon running smoothly:
1.  Give yourself 10 extra minutes between each client. This will help 

you stay on schedule if you have a latecomer or a talker.
2.  For the month of December, have salon meal prep. Most stylists/

barbers often don’t eat enough, or at all. Having pre-made snacks 
will keep your staff well fueled to work the long hours.

3.  Hire additional holiday help. Retailers do it, so should we. This will 
help the salon flow efficiently. Hire students. Pair up with your com-
munity cosmetology school and give the student work experience 
they will need to move forward in this industry.

4.  Call clients and remind them to book: Everyone is leading a fast 
paced, busy life. Clients often only remember their hair when it’s 
too late. Have your holiday help call all your clients to pre-book. 

5.  Confirm appointments: Again, our clients are busy. Have your holiday  

help confirm all appointments 48 hours prior. This will avoid missed 
appointments, but more importantly, this will give 48-hour visibility 
on cancelations, allowing you to fill in clients on your wait list.

6.  Stock your retail shelves (Part 1): Be sure to have at least three op-
tions of stocking stuffers at the front desk. Be sure to have reception 
ask each customer “Do you need any of our stocking stuffers today? 
We have the following…” prior to cashing out.

7.  Stock your retail shelves (Part 2): If you are carrying gift packs, have 
one gift package at each styling, colour and shampoo station. Be 
sure that all staff are well-versed in each gift pack to educate your 
clients on their or family hair needs.

8.  Stock your retail shelves (Part 3): It is a proven fact that a full shelf 
of product sells faster than an empty one. Stock your retail shelves. 
We recommend three to five products deep on your full range of 
retail. Educated clients are the key to selling to your clients.

9.  Check your voice messages: Be sure to have your hired holiday help 
answering calls and checking voicemail each half hour to ensure 
you have not missed a cancellation or appointment request.

10.  Have your own holiday party, show your clients you appreciate 
them with day time, work and play open house. Have wine, cheese 
and music while creating beautiful hair. 

HOLIDAY TO DO’S
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Instagram Challenge!
Get your voices ready! 
Send us a recording of 
your salon singing our 
version of the 12 Days of 
Christmas, Salon Style. 
‘Tis the season to be jolly!

On the first day of Christmas my true love gave to me some bobby pins & a scrunchie, 
On the second day of Christmas my true love gave to me two paddle brushes,
On the third day of Christmas my true love gave to me three french braids,
On the fourth day of Christmas my true love gave to me four balayage,  
On the fifth day of Christmas my true love gave to me five followers, 
On the sixth day of Christmas my true love gave to me six clippers clipping,
On the seventh day of Christmas my true love gave to me seven scissors slicing, 
On the eighth day of Christmas my true love gave to me eight coffees brewing, 
On the ninth day of Christmas my true love gave to me nine phones a ringing,
On the tenth day of Christmas my true love gave to me ten crimpers crimping, 
On the eleventh day of Christmas my true love gave to me eleven sweepers sweeping,   
On the twelfth day of Christmas my true love gave to me twelve stylists drinking! 

12 DAYS OF CHRISTMAS
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SIGNATURE COLLECTION

INCLUSION

Scientist

Doctor CEO Lawyer

CFO
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THEIR FUTURE… 
OUR CLIENTS.INCLUSION
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SIGNATURE COLLECTION
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“It is our job to keep inspiring and motivating the younger generations to come 
so they can grow with the confidence knowing they have the power to do 
anything. Even change the world. Young minds are always coming up with new 
and exciting ways to view challenges and find solutions. This is why we need 
to nurture these minds, allow them to create, make mistakes and learn from 
them but most importantly to keep dreaming big with the mindset that there’s 
nothing you can’t do.”

By Ky’ana Sampson

Hair: Andrea Sampson, 
Randy Cheddesingh
Makeup: Fatima Gohar
Photo: Wioletta Suska
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COLLECTION

Hair: Marilyn Vendittelli
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HOLIDAY 
EYES
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MAKEUP WITH SHANNON
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If there is ever a time of the year that you can give your clients over 
the top glam eyes, it’s during the holidays! Between holiday parties and 
New Years Eve celebrations, now is the time to step up your game and 
go all in on your eye looks for your clients. Here are a few tips when 
creating attention-grabbing eyes:

1. Cut crease: Who doesn’t enjoy the beautiful contrast of a cut crease 
on a full glam eye? The easiest way to create a cut crease is to use a liquid  
concealer 2-3 shades lighter than your clients. Apply your transition 
colour first and then cut that crease with the liquid concealer. It is 
much easier to cut a crease with a liquid since it glides a little easier 
and smoother than a cream or powder. The concealer can then also be 
used as an eye shadow base so that when you apply powder on top,  
it increases the longevity of your makeup. Don’t forget to use a flat  
synthetic concealer brush to cut the crease with the concealer so that 
you get a nice sharp line. 

2. Sparkles: Once you’ve cut the crease, apply some glitter or shimmer 
over the concealer. The concealer will act as an adhesive so that that 

glitter or shimmer will stay put. This is also the 
best time of year to let those eyes shine! There 
are now so many brands that have liquid glitter 
or shimmer making it much easier to apply and 
increase longevity. 

3. Lashes: I like to determine what lashes I use on 
my clients based on how intense the eye look is. 
If you are staying in line with this cut crease look,  
get your client some bold lashes to compliment 
the look. Don’t forget to measure lashes against 
your client’s eye first before sticking it on. Not 
everyone has the same size eyes. In addition to 
that, another little trick I have with applying  
lashes is to apply glue to the strip and then wait 
about 20-30 seconds before applying them to 
the eye. This gives the glue a chance to dry a 
little bit so that the lash doesn’t slide all over 
the eye making your job more difficult.

Want some ideas for products that 
will help you create your perfect 
holiday look? Here is what is 
stacked in my kit for the holidays:

For more tips, 
tricks and looks on 
makeup trends and 
looks, visit Shannon 
on social media!

@shannonalvares

youtube.com/
shannonalvares
makeup

Eye Candy Glitter to 
make your clients 

eyes sparkle

‘TIS THE SEASON FOR 
GLITTERING GLAMOUR

A FEW FAVES!

Lilly Lashes in a 
variety of styles 

Duo 
Lash Glue

Mac Cosmetics 
Select Cover Up 

concealer  
for a sharp  
cut crease

Stila Glitter &  
Glow Liquid Eye 

Shadow for beautiful 
liquid glitter
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MUSIC

It all started in his head before he even knew what DJ’ing was. At about 
the age of 8 he remembers formulating and mixing music silently. Not 
realizing he was building the foundation of his lifelong career. Saturday 
nights were spent listening to music through his headphones, amazed that 
music was playing seamlessly for hours.
 His life would change in 1986 when his family moved from Montréal, 
Québec to a small city in Ontario called Mississauga. 
	 “I	remember	being	at	my	first	high	school	dance,	back	when	high	school	
dances were the event of the year. It was all we had. There were some-
times over 1000 kids in the gymnasium excited to party and while every-
one was partying, I was there locked into what the DJ was doing. I was 
mesmerized by how one person could have so much control over so many 
people with music.” 
	 Scratch	is	a	self-taught	DJ	who	practiced	for	hours	every	day.	“The	first	
time I physically tried it, I was hooked. For years I never owned my own 
turntables, I would borrow from friends and played whenever I could. My 
mom	bought	me	my	first	mixer.	I	had	a	wooden	turntable	with	no	pitch	
control and a tape deck. I would play mixes, on the tape deck that I record-
ed and grab a record & start to mix them together. Not the ideal situation 
but when you are starting out, you do what needs to be done. By Grade 11 
I was playing music in the school cafeteria during lunch. I loved to watch 
how music brought people together. I went to TL Kennedy; a rough school 
with lots of segregation. However, when I played music in the cafeteria, I 
would notice that it would bring everyone together, regardless of what I 
played. Everyone enjoyed it. I even played at my own prom.”
 “After graduation I was all in. I pretty much had a hold on all the all 
ages parties in the west end. From school dances to house parties to actu-
al clubs. You might remember SuperStars, Club Energy, Changes. All-ages 
parties were my thing. Then I turned 19 and a whole new world opened 
for me, I could start playing everywhere.”

What were your first career changing moments?
Rockit NIghtclub… Every week, I would head downtown with 30 – 40 re-
cords in my backpack and just stand by the DJ booth to just watch and 
listen… and hope to get a chance. Back in the day, it was one DJ, all night. 
Carl Allen, who was the DJ at the time, had to step out during his set and I 
was there, and he gave me that chance. I played a good 30–40 minutes and 
it went very well. Before I knew it, I was a regular at Rockit.”
 California Dreams was also a huge one… picture this, I was a white DJ 
breaking into an urban world in the early 90’s. It wasn’t easy. I was playing 
music I wasn’t supposed to know or understand. I was combining music 
that was never mixed. I was changing the game, in a sense. I never sepa-
rated music, I took chances and I had a little bit of an aggressive approach. 
A woman by the name of Erica, who believed in my musical vision, gave 
me	a	chance.	She	gave	me	my	first	residency	in	downtown	Toronto.	At	one	
of the biggest Urban spots. It was a big moment for me and one that would 
change my life (and career path) forever. I was in my early 20’s playing 
music six days a week, what could be better than that?

What has changed for you over the past 20 years?
My career is still 85% of my life but I am in more control, I can pace myself. 
I have always been career driven and I had to make some tough life choic-
es when I was younger, however, if I didn’t do so, I wouldn’t be where I 
am today. 
 I now control and create my own events. I’ve created amazing musical 
concepts that have been running for over 10 years. Amnesia, Redemption, 
Sweet Tears, etc took parties to a whole new level. 

World renowned celebrity  
DJ created a beautiful life  

for him and his family  
through the  

world of music

MARK GAGNON, AKA
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	 I	am	the	official	DJ	for	Virgin	Radio	&	iHeart	Canada.	
I do 11 mix shows a week that are nationally syndicated 
across Canada & I have my own channel on the iHeart app.
 I am one of the DJ’s on Tour with Russell Peters. We met  
as DJ’s in the 90s and have been great friends ever since.
	 I	am	the	official	DJ/Ambassador	for	WeDay	(we.org),	
along with my DJ crew Celebrity Marauders (Kardinal 
Offishall,	Cipha	Sounds,	Lissa	Monet	&	Dready)	which	is	
now a global event. WeDay is motivational event for the 
younger generation helping create a better tomorrow. 

What would you say to young DJ’s today?
I always ask why they want to be a DJ… I want to make 
sure they are doing it for the right reasons. Money 
should never be your only motivation, making peo-
ple happy should be. I’d also tell them to take chances, 
practice and learn the history of music, be sure to ex-
pand your musical theory.

If you could bring and artist back to life, who would 
it be?
Prince.
 Life is better with music, everyone should experience  
every type of music from every genre and every  
decade. Music is my life, I love that I can make changes 
in the world through music.

FUN FACTS ABOUT SCRATCH
•  Official DJ for Russell Peters (also featured in all DVD/

Netflix specials performed by Russell), George Lopez, & 
Keshia Chanté

•  Toured with Usher in 2008
•  Produced records with Kanye West, John Legend, Glenn 

Lewis, Faith Evans, Kardinal Offishall & many more
•  2013 International DJ Of The Year at the 1st Annual 

‘Global Spin Awards’ in New York City
•  Four-time Now Magazine winner for #1 DJ
•  Five-time Toronto Nightclub Awards Winner for DJ Of 

The Year
•  Three-time Stylus Award Winner
•  Lifetime Achievement Award recipient as voted by the 

Toronto Record Industry
•  Eye Magazine DJ Of The Year in 2004
•  Four-time Toronto Record Pool Award Winner for DJ Of 

The Year
•  Four-time CUMA Award recipient for DJ Of The Year
•  Awarded “DJ Of The Decade” for the 90s by the Toronto 

Record Pool Association
•  Named the “Greatest Of All Time” by the Flavor  

Record Pool
•  Featured in Vibe Magazine as one of the 200 most 

influential people in the music industry
•  DJ in the movie Honey with Jessica Alba
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EVENT

Ɛfɛ was honoured to attend the 15th annual Cashmere  
Collection, that partnered with Kruger Products, supporting  
the launch of October Breast Cancer awareness month. 
The #Cashmere18 Crystal Ball showcased fifteen of 
Canada’s most beloved designers while imagining a 
world without breast cancer. 
 Each piece was hand crafted using luxuriously soft 
sheets of bathroom tissue, paying homage to crystal (the  
traditional 15th anniversary gift). The event was curated  
by celebrated Journalist, Fashion Director, and the 
Co-founder of Therma Kōta, Mosha Lundström Halbert.
 Models looked exquisite in couture, true to each  
designer’s signature style. Andrew Coimbra brought 
simplicity and power with a ruffled high-low ensemble. 
Mani Jassal broke boundaries with a sheer floor length, 
high-waisted skirt and crop. Claire Lemaitre-Auger 
stayed true to romance with a gown fit for a fairy tale. 
Candace Daniela’s look was contemporary chic with 
beautiful corset details. FESVEDY Marie Kopps Neya Couture

COUTURE FOR A CURE
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ZOFF 
Photo: BatChan Media, George Pimentel

Mani Jassal

Claire Lemaitre-AugerCandace Daniela Di Carlo Couture

Atelier Guarin Maret KendraHouse Of Suri

Oscar Mendoza Maya Charbin

 Di Carlo Couture oozed sexy sophistication. Shelli Oh 
flirted with femininity with a voluminous mini dress,  
exuding girlish charm. Atelier Guarin showed innovation  
and texture play with a beautiful skirt, crop and jacket.  
The FESVEDY look was gorgeous, modern and edgy  
featuring asymmetrical lines and cut-outs.
 Maret Kendra wowed with a structured, floral show 
stopper. Marie Copps showed an intricately crafted 
evening gown and headpiece, reminiscent of the pages 
of Vogue. House of Suri had avant-garde appeal with 
a fantasy bird cage skirt. The look from Neya Couture 
was feminine, refined and elegant.
 Oscar Mendoza’s bell sleeves and sweetheart  
neckline bestowed magic on the runway. Maya Charbin’s  
corset dress spoke to the audience in tales of  
whimsy and flair. ZOFF’s stunning sheer, lace look gown  
could easily step off the runway and directly on to the 
red carpet. 
 Visit Cashmere.ca for complete details.

By Janice Ronan
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THE POWERFUL MAN

Brian graduated from York University in 1985 with a 
double major in Mathematics and Economics Honours 
Bachelor degree. Uncertain of the direction he wanted 
to take, when an opportunity to live out west presented 
itself, Brian packed his bags and headed to Vancouver, 
British Columbia. This would be where Brian would 
start his career in the professional beauty industry.
 Brian started his career in sales, the root of all things 
great for the beauty industry. He went from salon to 
salon selling a brand new German hair care line called 
Goldwell. Brian’s first thought was that the beauty  
industry was a woman’s world and he wasn’t sure he had 
a place here. He was just thrown into the hairdressing  
world, but like all things, when you are pushed with 

your eyes closed, you land on your feet. After one day 
of detailing with a fellow sales rep Jeff Zeldin, he knew 
he found his place. “We went door to door in salons  
socializing with stylists & colorists, checking inventory, 
introducing new products and wrote $4,000 in sales/
business that day! ‘How is that work?’ I asked myself. 
Laughing at the comment.”
 “Steve Guttman (Brian’s first mentor) told me ‘You 
can do whatever you want to do, it’s all in your control.’  
Words spoken so true and which continued to inspire 
me to do my best despite my mistakes/failures which 
later became my learnings, thus teachings. Learning from 
your mistakes continues to propel me today! Learning 
is a continuous cycle I continue to cherish today!”

BRIAN 
AHRENS

GENERAL MANAGER,
REVLON PROFESSIONAL

PRODUCTS NORTH AMERICA
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 For almost 10 years Brian and partner Jeff were a 
single line distributor called Goldwell Pacific Ltd. They 
were the first Goldwell distributor in British Columbia 
and Washington State. That is where Brian realized the 
importance of ‘the power of one and the power of focus.’  
Along with that, all the different avenues required to 
achieve your goals. In 1995 Brian sold his distribution  
business and joined forces with Kao Canada Manufacturer/ 
Distributor (Goldwell and KMS) professional division, 
where her found another important mentor in Mr. 
Helmut Kribber, who was the world-wide Goldwell 
Sales Director, based in Germany. “Mr. Kribber’s words 
were ‘distribution, distribution, distribution,” which 
meant you never ever give up calling on salons and 
stylists as you never know when they might buy your 
products. Those are true words to this day for which I 
have never forgotten.”
 “Find a mentor or allow a mentor to find you, it’s  
important to one’s personal growth.” 
 Later on in his career, Brian was lucky to have Phil 
Hester (President Goldwell North America) guide him 
through many of his years at Goldwell. Brian worked 
in many different areas of Sales, Marketing and  
Education, building his resume from Director of Sales, 
Marketing and Education to General Manager to his last 
post as President of Kao Canada Ltd (Goldwell & KMS) 
in 2015.
 In 2015, Brian became the General Manager for the 
Allied Beauty Association. His goal was to “unite the  
entire professional Beauty Industry” which meant not 
just the manufacturers and distributors but also to  
embrace (encompass) the professional cosmetologists 
in hair, nail, make-up and esthetics into the ABA as  
full-fledged voting members with a voice.
 “With change, I had to take an introspective look  
inside, on what really was next for me. How I would 
contribute as I should in this world of beauty.”
 In 2016, Brian would again change to a one brand  
focus, joining Aveda.  For two years he would hold 
the position of Vice President of Sales and Education 
at Collega for Aveda. “This experience was a real eye 
opener, as it brought me full-circle back to a family- 
run business with one brand and one focus - AVEDA.  
Entrepreneurial experience, on the road calling back 
salons/stylists was rewarding as it brought me back to  
what is most important, the professional cosmetologists.”
 In August 2018, Brian joined Revlon Professional 

as the new General Manager for North America. This  
opportunity was the next progression for Brian as it  
allowed him to approach a North American professional  
beauty perspective, uniting both the Canadian and 
American teams of Education, Marketing and Sales 
(EMS) which is really the health of the brand. I credit  
Marty Flaherty for his “EMS” concept and for mentoring  
me into this new role. I’m excited to utilize my global 
experience in sales, marketing and education to further 
develop Revlon Professional, American Crew and CND 
in North America. 
 What a career! 
 
What is your take on influencers and your brand?
“We recognize and are currently engaging influencers 
with Revlon Professional Hair Color. We have contracted  
an influencer in Canada to support us with authentic  
posting of use of RP Color on Instagram. We love influencers  
who have a large following and really support our 
brand with both fellow industry professionals but also 
with consumers. Raw, authentic Instagram posts assist 
in helping today’s consumers resonate with our brand.”
 
What do you love most about the beauty industry?
“This professional beauty industry has a huge personal 
and human element which allows us to stay connected, 
regardless of our industry background. Regardless if 
you are an actual service provider in hair, nail, make-up  
and/or esthetician, a manufacturer and/or distributor,  
we are all connected in helping to make consumers 
beautiful. I also love the fact that our professional  
beauty industry is constantly changing, which continues  
to keep us challenged.”

What is your advice to young stylists coming up?
“My advice to any beauty professional whether they are  
stylists, nail technicians, make-up artists or estheticians  
is to focus completely on the guest/client experience.   
This client experience is paramount in anyone’s  
career success, as consumers experiences can make 
or break anyone’s career. I would also encourage any 
beauty professional to keep in close contact with both  
distributors and manufacturers as many additional 
opportunities in your career development can flourish 
from networking. Networking with industry colleagues 
will carve out a wonderful path for those who seek  
and embrace it.”

“YOU WON’T 
KNOW EXACTLY 
WHAT YOU’LL 
WANT TO BE, 
UNTIL YOU  
EXPERIENCE 
LIFE.”



ALLIED BEAUTY 
ASSOCIATION
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INDUSTRY NEWS

If we rewind back to over 20 years ago, the Allied Beauty 
Association (ABA) was known for its monumental shows 
they hosted from province to province. They would 
unite the industry, as manufacturers, distributors, salon  
owners, stylists/barbers, professional cosmetologists, 
would come together for two days of education, sales and  
inspiration. The ABA was a show the entire industry 
would look forward to. It was a love/hate relationship;  
it was a lot of work, but to be in a room full of creatives 
and having the opportunity to network with like-minded  
people made it all worth it. 
 Now our industry has changed. Stylists, barbers 
and professional cosmetologists have access to education,  
product launches, sales and much more online. This has 
changed the dynamic of the industry. We have many  
successful independent shows and events hosted by 
manufacturers, distributors and influencers feeding 
the need of the stylists/barbers in new, unconventional 
ways.
 Revel in Beauty is now the Allied Beauty Association’s 
flagship show, which is hosted in Toronto. 

Why the ABA?
The ABA is the only national association that represents  
the professional beauty industry. Defending the rights  
of the beauty professional, providing the right platform 
for positive growth within our businesses. 
 Being a member of the association gives you access to 
premium education, insurance benefits, financial aid, 
business loans etc. Most importantly, being a member of 
the ABA gives you a strong voice to make relevant changes  
in our industry.
 Alain Audet, Executive Director says, “the number 
one reason to be a member of the ABA is to support 
the industry. There will always be power in numbers. I  
accepted my position knowing that I could and wanted to 
build a stronger community within the beauty industry.  
I know that the industry can do better. Better supporting  
each other so the passion for the industry does not die. 
We have to ensure that our passion is lucrative for all. 
And that we find the right path together.”
 Newly appointed Chairman of the Board Tiffanie Pitimada  
says “It is my responsibility to provide leadership to the 
ABA through our Board of Directors.  I look forward to 
giving Alain and his team the support they need to run a 
successful association. The ABA is going through a huge 
transition, but even through all its change we have not 
lost sight of our mission which is to bring the professional  
beauty industry closer together. We will continue to 
work in the background ensuring that we work with  
government on regulations that can impact our members,  
that our members have a voice through their advisory 
councils and that we make decisions that have a positive  
impact on the future of our industry” Please join us in 
congratulating Tiffanie as she will add great value to 
the future of the ABA.

Have a voice, become a member  
of the Allied Beauty Association! 

The five advisory councils are:  
Manufacturer • Distributor • Associate Company 

Business Owner • Professional

Visit abacanada.com 
for more information

Tiffanie Pitimada Alain Audet
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HOLIDAY
Holiday Gift Packs are here! 
Check out a few Schwarzkopf’s
selection!



SASSOON
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EVENT

CELEBRATING 50 YEARS 
IN TORONTO WITH A 
NIGHT OF STYLE
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The Sassoon team present a beautiful collection of iconic  
historic hairstylist complied from each decade. Their 
collections showcased how Vidal Sassoon’s techniques 
influenced each decade and has created timeless classic 
that are still worn today. Tricia McQuilan hosted and 
lead the team with Wesley Hanlon. Congratulations on 
a job well done! Cheers to 50 more year to come.



HEAVY HITTER 
BARBER BATTLE
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EVENTS

Jay Lorenzana killed it once again with his 5th annual 
Heavy hitter Barber battle. One of Canada’s longest run-
ning battles. Hundreds of Barbers gathered at OCAD in 
Toronto to compete or be inspired. There was a little of 
everything there. From vendors showcasing their new 
products to tattoo artist demonstrating their work. All 
the talent in the room was outstanding, congratulations 
to all competitors. However, Pedrito Navajas stood out 
with his win for creative design. This category requires 
skill in all areas of barbering, creating and eliminating 
shadows, the taper and creating each line or curve. 
Well done.  

Show winners also included:
Under 21: @albathebarber

Taper: @nickdabarberbenitez
Enhancements: @Exekutive_fadez

Wavecut: @bensonhedges
Tag Team: Lasection Barbershop

Combover: @Paulydcuts



RADIANT BEAUTY 
SUPPLY’S 50TH
ANNIVERSARY
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EVENTS

Celebrating 50 years of excellence, Radiant Beauty Supply  
made a grand impression on the industry with their  
anniversary dinner. It was a full house, with 300 stylists 
gathered at the Four points Hotel, in Niagara Falls. They 
started the night with an educational forum, sponsored  
by Schwarzkopf, where social media icon, Linh Phan, 
wowed the crowd with new colour formulations,  
revolutionary techniques. This was followed by an  
elegant dinner and a fulfilled after party.
 Congratulations to Ken Cohen for carrying on his  
father’s legacy with much pride and distinction. Cheers 
to 50 more years.



VENUS BEAUTY 
SUPPLIES VIP
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EVENTS

We had the pleasure of attending Venus Beauty Supplies  
25th VIP night. Two days jam packed with education  
from some of the most talented world-renowned  
influencers and education leaders. Hosted by celebrity  
stylists Bill Rowley. The evening started with a very 
sophisticated meet and greet, clients arrived dress to 
impress and opened to learn. Schwarzkopf’s influencer  
Josie Valay and Morraccanoil’s creative director Kevin  
Hughes and Director of Education Robert Ham lead 
the night with colour tips, clipper cuts and up do’s.  
Followed by a rockin’ good time at the Hard Rock Café 
with good music and great company. Day 2 Had a fierce 
line of education as well. All areas of education were  
covered with artists like Robin Bacon, Carrie- Lynn Cudrey,  
Demo Pedulla, Marlo Steenman Paul Pereira and much 
more. A fun time was had by all, as manufacturers  
introduce and launched new products to the Venus 
clientele. Revlon Professional, Reuzel, Moroccanoil, 
Schwarzkopf Professional, Color Wow and Peter Coppola  
excellent job on stage, we know how much work it 
takes to put on a great show. Cheers to Venus beauty to 
another great event under your belt. 
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TIFF

One of the hottest “it” places to be during TIFF was the 
Hollywood North Style Lounge by Mode Events. An  
invitation only, pop-up event celebrating Canadian talent  
in film, music, fashion and innovation. Held adjacent 
to the TIFF Lightbox, celebrities, media, music talents, 
athletes and industry VIPs were mere steps away from 
some serious style. 
 Serious style is what they were served, along with the 
royal treatment including artisan libations and musical  
performances from their many luxury sponsors. A 
spectacular roster of Canadian designers was featured 
including: Captve, Xian/Xian Mini, Mayer Man, Rhowan 
James, Shelli Oh, Jaycow Millinery, Dee Silke, JMtrends, 
Zin Motowear and Matty’s Fab Avenue. Premier Men’s 
Image Specialist, Leah Morrigan, was also on hand to add 
that extra ‘je ne sais quois’ ensuring perfected red carpet  
looks. So much fun was had, that many paid multiple  
visits throughout the week, including the Ɛfɛ team.
 The good times didn’t stop there, partners Mode Events,  
Toronto Creatives and Canwood Entertainment chose 
Toronto’s newest culinary destination, Assembly Chef’s 
Hall to host the Hollywood North closing party, a VIP, 
industry networking event in true Canadian hospitality.  
Delicious food, drinks, art installations (including 
Adam Quang’s upcycled VHS dress), dance battles,  
performances and photo booth antics were enjoyed 
late into the night.
 Guests walked away with a very memorable experience,  
as well as an amazing swag bag, including the latest  
issue of Ɛfɛ magazine.

HOORAY FOR 
HOLLYWOOD 
NORTH By Janice Ronan



BossCaddi
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INVENTIONS

“It all started in first class… I was front row on the plane with a drink, lots of leg 
room, personal space, but no TV. Then I realized that both my tray and my television 
were a part of my chair… and how efficient was that?!? What a great idea.” 
 “I spent the next three weeks on the beach, planning my execution. I had my drawing,  
my designs, the functionality and purpose all done by the time I got back to Toronto. 
I partnered up with an engineer who helped make my dream a reality.”
 “BossCaddi is what happens when you combined a mechanic and a creative.”
 “After 18 months of planning, three prototypes and many sleepless nights, Boss-
Caddi was born. Before going to market, I wanted to make sure my creation was as 
great as I imagined. I paired up with many Canadian influencers and gave them a 
few samples of my product. As I suspected, there is a great need for BossCaddi in the 
industry. The demand is bigger than me.”
 BossCaddi is a family-owned, Canadian company and they have plans to take 
it international. They fit perfectly with Ɛfɛ Magazine’s motto “by artists, for artists,  
supporting all artists.” BossCaddi was created by a stylist for stylists. 
 They are rapidly making their way into the market, freeing up salon space, eliminating  
clutter and broken trolley wheels. Get yourself a BossCaddi today at bosscaddi.com!

Sincerely, Boss-Caddi



STUDENT TALENT

Creativity is a phenomenon 
whereby something new and 
maybe valuable is formed. When 
you combine talent, discipline 
and creativity, miracles happen… 

INSPIRATION

Career School  
of Hair Styling & 
Niagara College 

Hairstying  
Apprenticeship
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WWW.KINGDOMBEAUTY.COM

@KINGDOMBEAUTYSUPPLIES

COME FIND & FOLLOW US 
@KINGDOM BEAUTY SUPPLIES

CELEBRATE
THE HOLIDAYS 

FIND INSPIRATION, 
FIND NEW INNOVATIONS. 
JOIN THE COMMUNITY.  

WEEKLY 
GIVEAWAYS 
EVERY 
WEEK!

JOBS
JOU JOU HAIR STUDIO

Positions are for Our NEW location, opening in November 
at 855 Brown’s Line, Toronto ON

JouJou Hair Studio is an innovative and modern salon, 
looking to have more professional players join our 
team! We are looking for:

1. Full-Time - Salon Manager (Experience necessary)
2. Part-Time - Apprentices, Hair Assistants
3. Full-Time -Color Tech / Licensed Hair stylist
4. Full/Part - Time - Receptionist
 
Our NEW Studio has a great working atmosphere, and  
is located in a great neighborhood ideal for building new 
clientele.  JouJou  Hair  Studio  also  offers  opportunities  
to assist and style hair on:

TV Shows • Music Videos • Commercials
Professional Photo Shoots • Magazines etc.

 
If you are interested in joining our team please submit 
a resume and cover letter to:
employment.joujouhairstudio@outlook.com

LINEA HAIR STUDIO 

Hair stylist looking for a chair to rent and service their 
clients in a boutique salon. Located in southwest  
Mississauga with plenty of free parking. 

The base rent is $500/month plus a scaled percentage 
for products and supplies. You can also choose to rent all  
in for $1000/month and you carry your own supplies etc. 

Any inquiries can be directed to frank@lineahair.com 
OR 905-822-5100. 

To place your classified ad in Ɛfɛ, please e-mail us at 
info@efemagazine.com



  ɛfɛmagazine.com  59

SEE MORE FROM ɛfɛ AT

ɛfɛMAGAZINE.COM
AND ON SOCIAL MEDIA

@ɛfɛMAGAZINE



SEE MORE  
FROM ɛfɛ AT  
ɛfɛMAGAZINE.COM
& ON SOCIAL MEDIA
@ɛfɛMAGAZINE


