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I love the change of seasons, and as much as I’m going 
to miss the summer months, fall is definitely the best 
weather for my hair.
 To obtain something you’ve never had, you have to 
do something you’ve never done… and just like that I 
created Efe Magazine. I encourage you to follow your 
dreams. Besides your name, your dreams are the only 
other thing that solely belong to you. Allow yourself to 
explore your true potential. 
 I’ve been asked a million times “in this digital world, 
why would you create a printed magazine?” My response  
is that I belong to an industry where talent should be 
recognized. An industry where artists should be given 
a platform, a voice, a chance. An industry that thrives 
on community, creativity and love. To give the industry  
hope for a better tomorrow. Most importantly, we 
want to show the industry that it’s okay to change the  
status quo. We will combine the power of print with the 
force of social media to continue to engage, inform and 
challenge our readers. Digital is a very important part 
of our industry, it has enlightened and closed the gap 
for so many things… Making life seem achievable. Efe 
provides the same gratification through print form, as 
true artists still need tangible material and community 
for growth.
 Through observation I have learned that an artist 
whose sole purpose in life is to create a legacy, won’t. 
But an artist who sets out to inspire, build and grow  
individuals, will create and leave a legacy that is beyond  
measure. Believe in your ability to make changes.  
Because the legacy of faith is greater than the legacy of 
fame, wealth and popularity. 
 Become a part of the Efe Legacy, we invite you to  
submit you work to @info@efemagazine.com. 

Addressing hair by texture not race

416.476.9900   
andreasampson@efemagazine.com
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CONTRIBUTORS

What’s a fun fact about you?

Shannon Gagnon
Makeup Artist 
I collect tumblers… 

Janice Ronan
Fashion 

Guilty shopaholic, 
I’ll shop anywhere. 

I love mixing 
vintage one-of-a-

kinds and bargain 
finds with luxury 

accent pieces.

D’antal Sampson 
Writer/Sales

I have seven tattoos, 
and I hope to get  

many more. 

Michael Mabee
Art Director

At 6’2, I’m the shortest 
guy in my family, but I’m 

afraid of heights.
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Alanna McKeogh 
Insurance Expert
I’m not on social media 
except for work. Cue  
‘Twighlight’ theme...

Voula Petrakis
Aesthetician
I think I’m really 
funny and I laugh at 
my own jokes.

Wioletta Suska 
Photographer
I’m terrified of spiders, 
I make my kids kill 
them for me.

Nikita Kataria
Music Writer
I’m terrified of birds. 
I think it’s because 
I was chased by a 
turkey when I was 
three. 
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Cocktail Hour: 6:00 - 7:00
Showtime: 7:00 - 10:00

Tickets: $55 in advance  
$65 at the door

BIG Tease
- THE MUSICAL -

One Night Only!
Sunday, September 23rd 

at Rebel Nightclub, 11 Polson Street, Toronto

Purchase tickets at efemagazine.com
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A Competition of Hair, Makeup, Music & Clothing
HOSTED BY STOKES THE MC & D’ANTAL SAMPSON
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INTERNATIONAL ARTIST

“In 2003, I fell in love with editorial styling and started 
doing photoshoots and building my portfolio. In 2005 I 
went to beauty school at the Aveda Carsten Institute. I 
loved school, I loved being with other creative minds, I 
loved what happened when creative minds collaborated.  
I had an amazing teacher: Miss AnnMarie. It is amazing 
when someone sees in you what you don’t see in your-
self. She motivated and pushed me to always challenge 
myself and to be better than I was yesterday.”
 When Naeemah completed beauty school, she tried 
for a job in a high-end salon in the upper east side 
of New York. Naeemah arrived dressed so chic and  
professional, and wowed them with her talents.  
Unfortunately, her talent wasn’t enough for them to 
see past the colour of her skin. They did not hire her. 
For almost a year, that racist experience deterred her 
from the hair world, but she didn’t give up. Naeemah  
landed a position at Paul Labreque, a high-end salon  
on the upper east side where she learned how to  
assist. “That in itself is an art.” The experience opened 
her eyes to the direction she wanted to take. Naeemah 
started a new job at BLOW where she would specialize  

“I was a pre-med 
major… I was 

good at it, but I 
didn’t love it.”

- Naeemah

in styling. BLOW created a line of styling products, 
where she started her education path and fell in love 
with teaching, becoming their lead educator. For  
four and a half years this would be where she  
developed many of her skills and began traveling  
the world teaching. In 2013 she decided to take her  
career to the next level and landed a job at Amika, 
where she was brought on as the National Education 
Manager.
 Amika is a Brooklyn-based company. When she 
joined the team, it was a small company. They had 
plans to grow the team and were looking for a Global 
Artistic Director, so Naeemah decided to prove to them 
that she was the one for the job. One year later, she was 
appointed to the position. “Don’t always just take the 
spot that you have been given,” she says.
 “My goal is work with all textures and all women.” To 
the industry, being a black female stylist always meant  
I only did black women’s hair. It was always an  
assumption that my interest, my capabilities and my 
talents lay there. Hair is not black or white – a stylist 
you should be able to manipulate all hair types.

MOTHER, STYLIST & DIRECTOR, WHO TRAVELS THE WORLD SHARING HER LOVE OF HAIR 
NAEEMAH
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What is your favorite thing about Amika?
“Aside from being a brand whose products I stand behind,  
I love that they believe in my vision as an artist and 
trust me to guide the brand.”

What do you love most about the industry?
Passion – people don’t just get into this business for the 
money. It’s for the passion and love for what they do 
that supercedes all. I do it for the love, that’s how I’ve 
navigated my career: chasing my dream and passion. 
The industry will challenge you and test your integrity, 
so do it for the right reasons.

Advice for new up and coming artists?
Don’t chase the money, chase the dream.

Where do you see the industry going?
We will continue to be social media strong. I like the  
social media platform, I like that you can just be  
talented, you can be young from a small city and if 
you’re talented you will be recognized. We all have the 
same playing field. Social media makes you challenge 
yourself and step up your game. It’s work, but it’s fun. 

Canada versus the United States 
Canadian shows are great! They are a little tamer and 
very education driven. Whereas in the US, you can be 
a little more entertaining. You have to be able to gauge 
your audience when you travel the globe for stage 
work. Not all cultures respond the same.”

What’s it like being a traveling stylist, wife and 
mother?
“At first it was really hard to leave my daughter, but my 
husband is such a great support system who gives us all 
the support we need. It’s important to have balance. I 
really value the time I have with my baby when home, 
its all about my family when I’m not working.”

What do you want the industry to know?
“Talent comes in all forms. You are going to see an  
influx of diversity in the industry if I have anything to 
do with it.”



NAHA 2018 &  
COSMOPROF

12  ɛfɛ magazine

EVENTS

The North American Hair Awards, a NAHA is one of the 
most prestigious awards a stylist can receive, a level of 
recognition many dream of. On Sunday July 29th, stylists  
from across the globe came together to celebrate  
immense talent. It was a night of inspiration, as each 
manufacturer performance lit up the room and every 
entry announce was deserving of a win. A well-at-
tended show and great night for artists to forge new  
friendships and build stronger relationships. The icing 
on the cake was how many Canadian artists walked 
across the stage to receive an award. We are very proud 
of the talent Canada has. Please join us in congratulating  
all of the NAHA winners, it takes a lot of courage and 
time to submit an entry. The 2019 NAHA award will be 
held in January at the ISSE show. 
	 We	 had	 the	 pleasure	 of	 attending	 our	 very	 first	 
Cosmoprof show in Vegas. With over 40,000 attendees 
and 56 countries represented, we were truly able to  
experience all the excitement and newness the industry  
has	to	offer.	It	was	the	beginning	of	forging	great	new	
relationships while developing existing ones. We look 
forward to attending next year’s event.



CND LAUNCH
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EVENTS

We had the pleasure of attending the CND Launch for 
their new Shellac Luxe. What a spectacular event. They 
rolled out the red carpet for this one. It was held at the 
esteemed Malaparte in the heart of downtown Toronto. 
We had the pleasure of being introduced to the line by 
the wonderful Jan Arnold, the co-creator of CND, who 
spoke with much passion and purpose for the future of  
nail care and product quality, and from Jessica Mulroney,  
CND’s	official	spokesperson,	who	shared	her	personal	
experience of her love for the new Shellac Luxe and 
its	 time-saving	 benefits,	 while	 keeping	 the	 integrity	
of the nails. Nails have become such a major part of 
the everyday woman’s wardrobe. They allow the most  
conservative	women	to	show	a	little	personality	and	offer	
a	wide	variety	of	shades	for	ever	girl	to	find	her	diva.	
 “We are all multicultural, In beauty it’s a celebration 
of that uniqueness that makes what we do for our clients  
so enjoyable. Understanding the nuances of your client 
life will help provide them the best manicure service. 
For color choice, observe the complexion of the inner 
portion of your client’s wrist to identify the under lying 
pigment. Are they warm or cool? And choose colours 
that best compliment that.” says CND’s Jan Arnold.
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IT’S A SIKH THING
In our ever-changing world,one aspect 
that often remains the same is our  
connection to the things that are sacred 
to us. We place great importance 
on the activities or possessions that 
bring us spiritual joy. Not surprisingly,  
this plays a big role in the way we express 
ourselves. These kinds of revered  
activities have inspired the way we 
dress, work, play and interact with 
the world around us. Many often  
overlook the impact that our religious  
backgrounds have on our everyday  
lives unless we see it through  
others. Whether it be the things that 
we do, the clothes on our backs, or 
the shoes on our feet, everyone has 
something that is considered sacred to 
them. For some of us, it is the hair on 
our heads. 

The Five K’s 
In Sikhism, there are “five K’s” that 
are regarded as the essential external  
representations of a Sikh. They are: 
Kes or Kesh – Uncut Hair 
Kangha – Comb 
Kacch – Cotton Breeches 
Kirpan – Sword 
Kara – Steel or Iron Bangle (Worn on 
the wrist)

 The turban, although not part of 
the Five K’s is viewed as an essential  
covering for the Kes in male Sikhs. 
The long hair underneath the  
turban is to be combed, tied up in 
a Joora (topknot) and covered by 
the turban. Young Sikh boys are  
to have their joora covered up using a 
patka, which looks slightly different  
from the turban, and is a tight cloth 
that covers the hair. The Khanga as  
mentioned above, is a small comb 
that must also be placed and worn  
underneath the turban. 
 These kings wear their crowns with 
pride, honour, and most definitely  
with style. 

By 
D’antal 
Sampson

THE KING’S 
CROWN
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Today, having a strong beard game is a big part of men’s trends, but 
it has been a tradition for Sikh men for generations. Although as an 
industry we cannot service them, we can support their lifestyle by 
offering great product that help maintain, soften and groom their 
beards. 
 For Harjas Singh, fashion is a way to express his creative and  
artistic side in a way he didn’t think was possible. It allows him to create  
and share his masterpieces in the form of fashion and style with the 
world. “As a Sikh the goal is to simply share our identity with the 
world and in particular to inspire the Sikh youth to find their inner 
passions and share with the world.”
 Fashion for model Sukhman Gill is a form of expression, freedom 
and communication. It’s an art where you can display who you are 
inside out.
 As Sikh history shows the people have been fighting battles for 
freedom and equality for centuries. “Being a model or ambassador  
for my community it’s my duty not to only represent within the  
modelling industry but to educate people on who and what Sikhs are. 
So together we can slowly break down these barriers and normalize 
the faces of Sikh men and women at the forefront of media.”

Models: Harjas Singh & Sukhman Gill
Stylists: Rashi Bindra & Harjas Singh
Creative Director: Rashi Bindra 
Photo: Kimal Lloyd

Available at 
Pearlon

Available at 
CosmoProf



EFE LAUNCH
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EVENTS

On July 4th we hosted our official launch party, proudly 
introducing the Efe family and our third issue. It was an 
inspirational night, bringing aspects of the magazine to 
life with a live painting session by Kofi Frempong, live 
music by Abeena Sam, Kalista Wilson and Kevin Cato on 
the sax, spoken word by Ky’ana Sampson and ended the 
night with a fashion show. We wanted our readers to get 
a feel for the creation of Efe. It was wonderful to have 
such great support from a full house of industry people.  
Our launch was held at Figures Night Club in Toronto,  
to ensure the industry had a taste of something very 
different and a clear vision of what is yet to come. 
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VISUAL ARTIST

ShaDooZy

Norman DaCosta, the artist behind ShaDooZy, developed 
his artistic style over many years. ShaDooZy paintings  
reflect experiential expressions of a “realist”. ShaDooZy’s  
love for painting started at an early age, but along the 
line something happened -- something traumatic – that 
engendered years of reluctance in putting paint on  
canvass. All that changed when he started working with 
Kofi Frempong in the Jane & Finch neighbourhood,  
helping young people find and develop their talent. In 
the artist’s own words: “For me, art comes naturally… it is  
life! My art speaks to me about state of things around me.”
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CAFFERY VAN HORNE PRESENTS

Las Faldas
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OUR PASSION IS FASHION
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OUR PASSION IS FASHION

Designer: Caffery Van Horne
Photo: Caffery Van Horne
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OUR PASSION IS FASHION
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 THE 

PAST 
 AND 
 THE FUTURE

24  ɛfɛ magazine

SCHOOL BIZ

Meet Joe Chimenti, an industry veteran in more ways 
than one. He received the Lifetime Achievement Award 
from Joan Harrison and has contributed to many of the  
changes that have happened in our industry. His biggest  
passion is students and his goal is to continue to develop  
knowledgeable, strong and talented stylists. A large 
portion of the future of hairstyling lies in his hands.  
 Marca College has been open since 1985. They  
currently have five locations – Mississauga, Hamilton, 
Brampton and two in Toronto.
 The demographic has changed – less of the younger 
generation are coming into the industry. I have found 
that older business professionals are rethinking their 
life choices and joining our beautiful industry. We have 
some mature people coming into the industry. Let’s give 
them something to be proud of.”
 “To start, we need separate licenses for barbering 
and hairdressing, like they have in the United States. 
Hairstyling and barbering are not one and the same. 
As well, nail technicians and aestheticians should also 
require a license. My goal is to see that these courses 

are all licensed and controlled. I’d love to see more  
experienced students coming out of the schools. We 
need to regulate the programs today for a better industry  
tomorrow. Schools need to be held accountable for the 
education being provided, so all students are receiving 
high quality education. We can’t lose sight of what our 
mandate is in regards to the students – we have to try to 
make education better.”
 Fact: Average school dropout is 75% in the first year. 
Another 50% after their first year. “The reason being, 
students are not picking the right school, they are not 
getting enough practice, and they not investigating the 
salon they want to work in. Don’t look at the dollars 
first – look at the big picture down the road.”
 “To be successful today, you need to surround yourself  
with positive people.” 
 These days, Cheri Medica (Joe’s daughter) and Joey 
Chimenti Jr. are the brains of the business. They  
became a part of Marca in 1997. Joey has some of the 
greatest ideas and Cheri makes things happen. Joey and 
Cheri are The Bonnie and Clyde of the industry – they 



We are building a new curriculum 
that caters to a new generation.
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are a great brother-sister pair preparing to take over 
the industry; making change where we thought change 
couldn’t be made. “I am so proud of their vision and 
what they’re doing today,” Joe says.
 Together as a family they have all areas of the industry  
covered. Both Joe’s have a hair background. Joe Senior 
was a platform artist for Clairol and Joey Junior was a 
barber himself. When he graduated from hair school 
he worked and trained with Michael Kluthe. Cheri, 
who is the acting president for Marca ensures the all  
projects are executed correctly. They’re a great team 
and they are prepared to take on fostering the barbering  
programs independently if the rest of the schools if the 
industry do not support. 
 As they step further into their roles at Marca, they 
are realizing the importance of their involvement for 
the entire industry. They are currently in the process 
of creating a 1500-hour curriculum for barbering. In  
September, they will be opening their first barber  
academy at their Mississauga location. Their goal is to  
licence barbers across Canada. They are concerned with 
the current state of our programs. There are thousands  
of barbershops opening across the country, unlicensed, 
unqualified and uneducated, that are providing  
chemical services. Marca wants to ensure that both the 
stylists and the barbers have the knowledge and skills 
needed to be successful. 
 Their new barber program will focus on services 
specifically for men: facials, fades, cornrows, waxing. 
There will be in-class and barbershop training. They 
are creating a new standard for barbershops.
 Together, Cheri and Joey can accomplish anything. 
They went from 50 students at their start up location on 
the Danforth to five locations and over 500 students a 
year. They have created a solid program that is technology  
based – their entire program can be accessed via smart 
phone, iPad, or computer. They created their own social  
media world that allows students to stay connected at 
all times.  To further their connection, Marca gives a 
lifetime membership to all graduating students. This 
means all graduates can return at any time and take 
courses to upgrade their skills at any Marca location. 
 “We are building a curriculum that is constantly 
changing, that caters to a new generation.



SWEET
EFE’S TOP TEN DESSERT SPOTS IN CANADA

TREATS
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GOOD EATS

Everyone has a sweet tooth, even the most dedicated 
health fanatic enjoys something sweet every now and 
then. However, if you’re like me, something sweet every 
ten minutes is the best option! Check out some of my 
favorite spots Canada has to offer.

1) Bitten – Hamilton
If you haven’t tasted a whoopie pie from Bitten, you  
haven’t truly lived. Bet you can’t just take one bite. They 
come in both Chocolate and Vanilla, and an explosion 
of rich decadent flavours. They can more than satisfy 
any sweet tooth.

2) Dairy Cream - Mississauga 
On a good day, the line-up is 30 minutes long… But it is 
all worth it for the taste of the real cream used to make 
their ice cream. Celebrating 60 years in business while 
still giving you the quality and feel of an ‘old school’ ice 
cream shop.
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3) CupCakes on Broadway - Vancouver
There is not one person that wouldn’t find a cupcake that  
best suits their needs. The variety and flavours are endless;  
choosing the right one brings out the kid in all of us. 

4) Sweet Jesus - Edmonton
If you like to experiment with flavors, this is the place to 
be. Giving you a little bit of anything you’ve ever wanted  
as child on top of a cone = DELICIOUS! (Locations  
right across Canada)

5) Point G – Montreal 
Macarons galore!! Every flavour and every colour 
imaginable. The texture, is perfection. This quaint little  
bakery makes you feel at home while keeping their  
desserts current and trendy. 

6) Cacao 70 – Kingston 
They will have you fiendin’ for fondue. Somewhat of a 
healthy treat if you have it with fruit. And if you’re going  
all out you must try their black and white waffles.

7) Social Cupcake – Mississauga 
A peanut and nut free facility providing the same  
sweet goodness that is safe for everyone. Customize 
your cakes for all occasions with gluten free and vegan 
options.

8) Lazar Bakery – Mississauga 
They start every day at 4:00am baking pastries that 
are too sinful for words. They are masters at all thing  
delicious, and there isn’t a dessert you wouldn’t try. 
From cannoli to birthday cakes, they’ve got you covered. 

9) Sanremo Bakery – Etobicoke 
It’s more than just a bakery… Coffee, hot food, bread 
and salads, but they are best known for their donut and 
lemon meringue pie… Legend has it you must arrive 
before 12:00pm if you wish to enjoy either of the two. 
Most definitely a family affair and brunch favourite. 

10) Dolce Gelato – Kensington Market Toronto 
Real Italian gelato with flavors galore, making it really hard  
to choose. It’s the perfect treat when walking the streets. 



DANIEL NAUMOVSKI: 
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THE STYLIST HOUR

Daniel Naumoski went from skates and a hockey stick 
to brushes and a blowdryer. He started cutting hair in 
his garage at age 15. He came from a family of stylists 
who would’ve never thought that was the direction he 
would take. It was his brother’s idea for him to start  
cutting hair professionally… it wasn’t his plan. And after  
speaking with his uncle, he decided he would drop out 
of Laurentian University and attend beauty school.
 Daniel attended Marvel Beauty School in Yorkville. He 
lived in Bramalea and traveled every day to Yorkville. 
Now this is dating back to over 20 years ago, when transit  
was not at all cohesive – it was a two hour ride each 
way – but Daniel had fallen in love with the craft. 
 During school, Daniel secured a part time job at a salon  
in Brampton shampooing hair and sweeping floors. By 
time he graduated he had a full-time job available for 
him there. However, the transition from jock to stylist  
wasn’t the easiest, because that’s what the town of 
Brampton knew him for. His picture was in the paper 
regularly as a successful athlete.
 At the age of 20, Daniel cut the hair of a very successful  
Yorkdale stylist who encouraged him to leave the small 

town of Brampton and venture out into the BIG city as a  
stylist. Daniel wasn’t ready. But, he made a move that would  
shape his career moving forward. He started at a salon 
in North Mississauga an attended one of his first shows 
at the Bristol Hotel hosted by the Sebastian Team. All he 
remembers was loud music, leather and ladies… It was 
at that moment he knew that the stage was his calling. 
 After the show, he happened to run into the main 
platform artist who had just performed, and it took  
everything in him to approach him and say “great show 
today, are you guys hiring?” That simple question, got 
Daniel a job in Yorkville. This is where he was introduced  
to photoshoots, cheerleaders and most importantly the 
competitions and the stage. After five years of building 
someone else’s brand, Daniel decided it was time to 
build his own. He started off small and quickly realized 
he needed a team for inspiration. 
 “I couldn’t work alone, I had no inspiration, no one 
to push me, I needed other artist to feed off of.” Daniel 
opened Taz Hair Co. in 1997 with two partners: Rino 
Balzano & Frank Cini.
 “Surround yourself with great people that have skills 
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UNPLUGGED
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that are not your strengths. Acknowledge that so you can 
complement each other.”
 Daniel is known as The Dream Crusher. He’s always 
been known to be the most realistic of the three.
 Taz is a multi-award-winning salon with over 25 
awards won combined. Daniel’s first award was Ontario  
Stylist of the Year, but the one category he is most proud 
of is Newcomer and Student Apprentice. “We believe 
in the importance of mentoring and training. Taking 
young stylists to their next level.”

What’s the biggest change you’ve seen in the industry?
“Social media has definitely taken over. Manufacturers 
and the industry are putting a lot of weight on stylists with 
many followers. Instagram can really help a new stylist 
build their clientele when done correctly. Instagram  
helps a stylist like myself stay current. Everything that I 
do, every class, every performance and all the excitement  
is for my clients. They are my reason. Social media,  
however, makes the life span of a platform artist shorter.  
There’s always going to be someone younger, cooler 
with more talented ready to take your spot. Be prepared.” 

What do you love most about the industry?
“I love the connections. We see our clients more than 
we see our friends and family. My clients are part of 
my family. I have a client that I have been cutting for 
28 years… that is a cherished moment. My clients have 
made me who I am today.”
 Daniel has been an ambassador for L’Oréal Professionnel  
for 16 years, and helps to create their seasonal collection  
globally.

What do you recommend to the younger stylists? 
“Give people an opportunity to mentor you. When 
you’re not busy, watch the busiest stylist in your salon 
and mimic what they are doing. Put your phone down. 
Every day in the salon is a class, watch and learn.”

Words to the industry?
“Don’t work alone. Social media is not the same as a live 
connection. The drive you receive when working with 
other inspirational artists will make you a better artist. 
Stay connected.”

Ph
ot

o:
 N

at
as

ha
 G

er
sc

ho
n



REBELS WITHOUT  
A CAUSE

INCLUSION
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Belief systems thrive in the  
circumstances of collision. They  
are energized by their opposite. 
James P Carse
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Hair: Andrea Sampson
Photo: Wioletta Suska
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INCLUSION
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BACK TO SCHOOL
 PRODUCT MUST-HAVES
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FAMILY

It’s the most wonderful time of 
the year! As the students grab 
their back packs and start a 
new school year, let’s not forget 
one of the first things they put 
on is their hair. Check out our 
back to school must haves for 
your clients this fall season. 

Protect it!

Mask it! Volumize it! Add texture to it! Colour it!
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Hold it!Condition it! Shampoo it!Curl it!



THE 

SAM VILLA
STORY
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FEATURE

Sam Villa, cofounder of Sam Villa Products and Global Artistic Ambassador for Redken 
is changing the industry, one hairdresser at a time. Whether teaching face-to-face 
in small, hands-on classes, on a main stage, or reaching his millions of social media  
followers, Sam changes people. He is a true leader that brings out the best in  
others. As the 2017 NAHA Lifetime Achievement Award Winner he is known for  
doing things differently to challenge, inspire and motivate change. His encouragement  
to stylists is unrivaled, as he genuinely wants each one of them to reach deep to  
identify how they can make a change to promote their own growth. Sam’s talents 
stretch far beyond his brilliant cutting and finishing skills; he has a plethora of  
business skills that enliven stylists to think about how they speak to their guests to 
add value behind the chair.
 Born and raised in New Mexico, Sam began his journey in his dad’s barbershop. 
Not as a hairdresser, but as the barbershop shoeshine boy. From grade 4 through 6, 
every Saturday Sam would shine shoes for 2 cents a shine. And boy, was he busy. 
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 “The barber shop was no place I wanted to be. I didn’t like that  
barbering had my dad on his feet working in hair all day. I’d told  
myself this life wasn’t for me. I would never do what my dad does.”
 “Every Saturday as I walked down the street to the barbershop to 
work, all the kids would be playing. It was hard but it really taught 
me a lot in terms of responsibility, commitment and work ethic. So, I 
embraced the opportunity that I had. At that time, it was a lesson that 
I did not know was going to be priceless.”
 “We left New Mexico and moved to California where we lived in 
Waterville. My dad went back to barber school to become a “master 
barber-stylist”, and that’s when he made his connection with Redken 
and he started attending regional shows by Redken.”
 “I was going to school and very focused on sports. I was an athletic 
guy. I went to college playing volleyball, I was a setter and phys ed 
major; I was definitely going places. 
 I remember it was my junior year, I went home after school and 
said I want to drop out of college and go into beauty school… my 
mother was shocked. I had one year left, why wouldn’t I just finish? 
While my dad secretly clapped underneath the table.”
 “My dad immediately looked up the best beauty schools in the area, 
Ponce College of Beauty – California. It was a great school, only 18 
students and I wasn’t the strongest. My teacher said, your rollers are 
falling out from under the dryer and you might want to consider  
another career.
 “It was 1976 in San Francisco and my dad took me to my first hair 
show. We went to see Vidal Sassoon. We got there early and got great 
seats. I watched like a little kid at the edge of my seat; these artists 
take hair and sculpt these beautiful shapes. At that moment I knew,  
I wanted to do that. I wanted to be a teacher, I wanted to be a  
platform artist.”
 “I went back to school after watching Vidal Sassoon and my rollers 
were staying in, I could cut a straight line, I felt like a hairdresser. I 
finished school and worked in a salon for about 3 years. Then I started  
doing photoshoots, I took makeup and photography classes. This  
prepared me for what would come next.”
 “I would become the artistic director for Hayashi, doing shoots 
and travelling and doing shows. This really helped me come 
across some great people. A lot of my success has been because 
I’ve surrounded myself with the right people and I think that’s 
important to do. They were basically a showmanship type 
of team, and I wanted to become the teacher; that’s what I  
always wanted to be. I left Hayashi to secure a spot on my Dream 
Team Redken.”
 “You had to audition for Redken, and I went in as prepared and as 
ready as one could be, only to find out my audition was moved up by 
one day. I had missed it. But I was determined. I found Terry, the di-
rector at the time, and she gave me 20 minutes. Today, I am the Global 
Artistic Ambassador for Redken. They taught me how to teach and 
not just be on platform. They taught me, it’s about the audience, and 
to focus on being an educator.”
 “I am not the world’s best hairdresser, I am not the world’s most 
creative hairstylist, but I will say this, I believe I am the best teacher.”
 “My goal has always been to make sure that I can make the most 



complicated something, simple. As a teacher, I must 
never cease to learn. As hairdressers, we must never 
cease to learn.
 The industry is so fragile right now, in terms of  
where we’re at – it’s changing, a lot of focus and a lot of 
attention is being focused on influencers.”

What are your thoughts on live educational events 
versus online education?
“Show attendance is dropping off – people are saying  
‘I don’t need to go buy a show ticket, I can watch online.’  
They’re very selective about what shows they go to see. 
I’m trying to tell stylists that online education is awe-
some, but the computer can’t touch your heart. You 
can’t network right away and meet people – you can’t 
make contacts that can change your personal life.”
 “Aside from online education, it’s about adding value  
behind the chair now. Value is knowledge, you now 
need to be YouTube behind the chair. You can’t be the 
same hairdresser. In today’s world you need to create 
curiosity. You create it by adding value and your value 
is that you’re a teacher.”

For the industry, what would you like to tell young 
people coming up?
“The main thing is – for the young people today,  
everything is very fast paced. It’s all about commitment,  
focus and practice. Commit to something, commit to  
it with intent and purpose. Practice, practice, practice. 
There’s no value in the back room, get yourself out  
of the back room and get yourself on the floor and 
practice.”

Tell me about your tools and your products. 
“10 years ago, I decided I need an exit plan and I needed  
to be more than DVDs. I decided on tools. I wanted to get 
into the ergonomics and build around that, we wanted  
to be an education brand. Flat irons, blowdyers,  
curling irons, burshes, shears, combs, accessories, 
educational DVDs. Our mini crimping iron put us on 
the map as it revolutionized adding texture to hair. It 
opened the eyes of many in the industry.” 

What do you want the industry to know you for? 
“I want the industry to remember me as a teacher for 
sure, as someone who was always concerned about the 
learner, about who’s in front of me. Success is like a 
butterfly - the more you chase it, the more it eludes 
you. But if you focus on the task at hand, success will 
fall and lie on your shoulder.”
 “I don’t stand before people as a Rockstar, a genius, 
an inventor, a visionary. I stand before people as a 
hairdresser who is proud to be a teacher.”
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The way that a space sounds has a direct impact on 
how we feel and what we remember about it. When 
it comes to the service industry, business owners want 
to create an atmosphere that satisfies their customers 
and encourages them to keep coming back. It’s time to 
shift our perspective from thinking about music as just 
background noise and begin recognizing it as some-
thing more valuable to a business – profitable sound. 
 Imagine having the key to something that has the  
potential to differentiate your brand, build customer  
loyalty and even increase revenue. You guessed it – 
when chosen strategically, music has been known 
to do just this. An international study conducted in  
England in 1999, by Dr. Adrian C. North and Dr. David  
J. Hargreaves determined that “brands with music 
that fit their brand identity are 96% more likely to be  
recalled than those with non-fitting or no music at 
all.” This highlights the importance of spending time  
curating a playlist that represents who and what your 
brand represents. It is not simply about playing music 
for the sake of it, but having intention and purpose  
behind what you play, and recognizing the effect that it 
has on your customers. 
 Don’t believe that playing great music can directly  
impact your business’ revenue? A survey completed  
by Heartbeats International found that 35% of customers  
are likely to stay longer in a business if they appreciate 
the music. Further, 31% of all people said they would 
return while 21% of respondents said they would  
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MUSIC

TURN IT UP
Upbeat tracks at the tip of 
your fingers. It’s a dance 
party and you and you’re 
favourite curling iron are 
invited. 
1.  Girls Like You - Maroon 5, 

Cardi B
2.  Don’t Sleep - Chromeo, French  

Montana, Stefflon Don
3.  Why Don’t You Come On - 

DJDS, Khalid, Empress Of 
4.  Jackie Chan - Tïesto, Dze-

ko, Preme, Post Malone
5.  Nervous - Shawn Mendes
6.  Younger - Ruel 
7.  French Riviera - Cautious Clay
8. New Light - John Mayer
9. Not About You - Glades
10.  Forget to Forget - SHY 

Martin
11.  Be Your Girl (Kaytranada 

Edition) - Teedra Moses
12.  Born To Be Yours - Kygo, 

Imagine Dragons
13.  Jump - Julia Michaels, 

Trippie Redd
14. Beautiful - Bazzi
15.  Summer on You -  

PRETTYMUCH

TAKE IT EASY
Our favourite barbershop 
tunes. Add these songs to 
your playlist for a classic 
and laid-back feel. 
1. Paradise - George Ezra
2. Tieduprightnow - Parcels
3. Like Gold - Vance Joy
4. Silver Lining - Mt. Joy
5.  The Real - Busty and the Bass
6.  Amadeus - Family and 

Friends
7.  I Will Be Happy and Hopefully 

You Will Be Too - Stu Larsen
8. My Way - Tom Walker
9. Beyond - Leon Bridges
10.  Quarter Past Midnight - 

Bastille
11. Better With You - Michl
12.  Upper West Side - King 

Princess
13.  All We Ever Knew - The 

Head and the Heart
14.  Ripple Effect - Scott Helman
15.  Broken - lovelytheband 

ART

By Nikita Kataria

For more  
musical notes, 
visit Nikita  
on Instagram at 
@nikitakataria!

recommend the business to others. HUI Research 
conducted a study which showed that a carefully  
selected playlist that is in-line with a brand’s  
identity can increase sales by more than 9%  
compared to those playing generic, popular songs. 
Creating a great playlist is easy, and by using a 
streaming service like Spotify or Apple Music, it’s 
more accessible than ever. 
 To start, you must have a clear idea of your brand 
identity and who your customer is. If they are a 
young, more creative demographic, you may lean 
towards the indie or pop genres. If your business 
is located in a more affluent community, classical 
or jazz instrumentals might be the way to go. It 
can be tricky to establish a sound, especially with a  
diverse customer-base, but there are no rules 
around combining different genres into one playlist.  
Mix it up and create a playlist that has a little 
something for everyone. Whatever you choose, 
the sound of your salon should be reflective of 
your brand identity. The reality is that you know 
your business and your customers the best, and we 
know that every salon is unique, which is why we 
curate a unique selection of playlists every month.

HARMONIZED



DISTINGUISHED 
GENTLEMEN
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COVER COLLECTION
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COVER COLLECTION

GREATNESS IS NOT MEASURED 
BY WHAT A MAN ACCOMPLISHES, 
BUT BY THE OPPOSITION HE HAS 
OVERCOME TO REACH HIS GOAL.  
DOROTHY HEIGHT

Hair: Jay Lorenzana   Photo: Wioletta Suska



FITNESS WITH ƐFƐ
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STYLIST CARE

D’Arcy Smith began his fitness journey at McMaster 
University, where he studied kinesiology and had a 
passion for entrepreneurship. D’Arcy started in the 
gym with a couple of his good friends, working to avoid 
the famous ‘freshman fifteen.’ The kinesiology program 
at McMaster offered courses in rehabilitation, lifestyle 
trends and general training, and D’Arcy chose to do 
a little bit of everything. To fulfil his entrepreneurial 
spirit, D’Arcy also ran a summer property maintenance 
company, because he knew sitting in class and doing 
business wasn’t his kind of learning. When he first left 
university, he was unsure whether he was going to pur-
sue a career in business or take a role in a clinic, so he 
decided to merge the two. Now, D’Arcy is a successful 
gym owner with plans on building a facility that is tight 
knit, neighbourhood based and provides the offerings 
that you would find and enjoy at a large corporate gym. 

Hairdressers have a lot of issues with lower back 
pain, shoulder pain, and wrist pain (carpal tunnel), 
how can fitness help them?
 “One thing that you see in a lot of workplaces for  
ergonomics – is anti-fatigue mats. That’s always a 
good place to start – make sure you have these mats. 
What they may need to work on are postural exercises  
and learning to fire and engage the core effectively.  
Definitely work on the back of the shoulders, mid-back 

muscles and a lot of shoulder blade exercises.”
 “As a hairdresser, your hands are raised for so long, so 
we want to strengthen the shoulders as much as we can. 
In regards to carpal tunnel, what you want to do is try to 
strengthen the muscles around the forearm and wrist 
to support the ligaments. Carpal tunnel is essentially 
the flattening and compressing of the wrist joints, and y 
ou want to reduce the amount of strain on the wrists 
that’s caused by excessive scissor use.” 

What are some exercises that hairdresser should do 
daily to strengthen themselves?
“They should have simple weights in the salon that they 
can use in their day-to-day. A light kettlebell, dumbbell, 
or resistance band.” 
 “As well, standing and cutting hair forces your chest 
forward that develops tightness. You need to loosen the 
up with a good standing front shoulder stretch.” 

What would you like everyone to know about you 
and fitness? 
“Fitness IS for everyone, don’t be intimidated, and find 
what works for you. Not every fitness centre and not 
every studio is going to be your cup of tea. If you can 
find what’s good for you, you’re going to set yourself up 
for a more pain free and comfortable life.”
 “And for myself, I’m always here to help.” 

MANDATORY
MOVEMENTS 
• Birddogs 
• Bent over row 
• Shoulder raise 
• Single leg deadlift 
• Simple plank  
• Leg extensions
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THE CELEBRITY LIFE

 DEVON TRACY 

NEW 
SCHOOL
  BORN & RAISED IN MISSISSAUGA
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Recording artist, rapper, singer and dancer. This multi- 
talented young artist gives us an overview of his experience  
in the music world.

Devon is currently working on a new project called 
4:00am. He recently released his new single Choosin 
featuring Gunna YSL. The song premiered in Toronto, 
on The Move 93.5. Devon’s new record label Life After 
Midnight will catapult him into new beginnings.

What are your thoughts on New Hip Hop?
“There are so many platforms to create music in today’s 
world, the music industry is saturated with artists and 
hip hop is diluted. For an artist to stand out you need to 
be very different. I have a very unique sounding voice 
and that’s what sets me apart. The key is always to work 
hard and believe in what you produce.”

What attracted you to hip hop?
“I grew up in a home where music was the foundation  
of life. Hip hop, R&B, soul. I was first introduced 
to music by my mom, who would sing to me daily.  
Music videos were a big thing, I would watch and  
mimic movements and memorize the songs. It was 
amazing how much I would remember at such a young 
age. My grandfather played the bass guitar, it was so 
calming to hear.”

What advice would you give a new artist entering 
the industry?
Perfect your craft by constantly performing both in  
the studio and live. Write everything down, it may  
become the perfect rhyme. And network as often as  
you can. Most importantly focus on the brand you want 
to become.”

How do you define beauty?
“True Beauty is finding the love within yourself and 
feeling comfortable in your own skin.”

What is your Beauty Routine?
I keep a fresh cut; I’m at the barbershop at least once 
a week. For an outline or a full fade. I’ve had the same 
barber since I was 10 years old, Nader Salah. There’s 
no barber quite like him. I’ve been traveling back and 
forth to the states (Atlanta, Georgia) and the barbers 
are not the same. It has been a challenge; many barbers 
don’t understand my hair type. My texture can really 
throw a barber off. My mom gave me my first haircut, 
which was a bowl cut… I really appreciate the skill  
and talent of a good barber.
 When you’re loyal to your barber, your hairline is 
the safest.

Who’s your favorite artist?
Michael Jackson, he’s was multi-talented, he did it all. 
He’s my biggest inspiration.

@DEVONTRACY



HEATHER LODUCA
ROCKING THE BARBER WORLD WITH HER FASHION SENSE, PERSONALITY AND LOVE FOR HAIR
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BARBER’S CORNER

Heather came to Toronto from the small town of Aurora,  
where she toyed with the idea of becoming hairstylist.  
Though her first salon experience was in Aurora, 
Heather was never serious about the industry until 
she moved to Toronto. Hairstyling had always been her 
side-hustle starting back in grade 12 when she would do 
hair for her friends and family. Heather tried her hands 
in many different fields, however, prior to making the 
switch to barbering, Heather ran a successful Mortgage 
company… Even with great success she was unfulfilled 
and stressed out. Heather needed to try something new, 
and for the first time, hair was at the forefront of her 
decision. Still very nervous about her decision, Heather  
wanted to ensure this time she was making the correct  
choice. She applied for a job online for what she thought 
would be the perfect salon job, only to find out she had 
applied at a Barber shop. Instead of running scared she 
embraced the change and trained to become one of  
Toronto’s most sought-after lady Barbers.
 Heather currently works at the very trendy Barber 
shop Upper MGMT. She stumbled upon the position 
while surfing the net, and the rest is history.  “This place 
feels very much like home.”

What do you love most about the industry?
“The creativity it allows me to have. In half an hour I 
can do a total transformation that completely changes  
someone life. I can introduce them to their best self 
through a haircut. 

How is it working in a man’s world?
“I feel like I have always been in a man’s world. I was 
raised by my dad, and I have an older brother. I’ve always  
felt like I’m in my own element around men. It wasn’t 
always easy. I had to stand firm for what I believe in, 
they made me have a voice, they made me try harder to 
be a better me always.”

How big of a role does social media play for you, as 
a barber?
“I don’t only post my haircuts, I have integrated social 
media into my entire life. Everyone already knows I’m 
a barber. I like to share many aspects of my life that’s 
interest my followers and that brings me new business. 
My social media is my business card and there’s so 
much more to me than just my haircuts”

What do you want the industry to know about you?
I’m very grateful that I have the option to choose 
who my best self can be. I am driven by the different  
versions of me, my mood dictates what version of  
myself am I going to represent today. I want to live a 
BIG Live, where every day is not the same. I want to 
help my clients be the best version of themselves every 
time they sit in my chair or watch my channel.

Any advice for a young barber?
Trust your gut, don’t be scared. You are the professional;  
advise your clients accordingly. 



September means back to school for all the students in our 
lives. Believe it or not, your clients can also benefit from a 
little education at this time of year: Facials 101.
 Facials remove impurities, exfoliate dead skin cells and allow  
us to properly hydrate our skin. Facials also help deal with 
pigmentation issues due to sun exposure (let’s face it, most 
people don’t use enough sunscreen and their skin has taken  
a toll from all the sun in the summer!). When facials are 
scheduled about every 4-6 weeks, your clients can sustain the 
benefits to the skin from the boosts to collagen and elastin.  
 I’ve had clients come to me before an important event, 
asking to book a facial because they need to look fabulous 
for the party they’ve been invited to the following week. But 
we know that one week isn’t enough time to give them the  
results they expect, so I always treat September as an education  
month. It is a time where I inform my clients about the best 
way to approach facials so that if they want to look their best,  
they have the time and knowledge to prepare. It’s not too 
early to tailor a plan for clients to enjoy the holiday party 
season; for some people, the party season starts in November!
 Early fall is a great time talk about microdermabrasion 
treatments and chemical peels. 
 Microdermabrasion and peels can’t happen during summer  
months due to risks with sun exposure, so the best time to do 
these treatments is autumn when daylight hours decrease. 
Microdermabrasion and chemical peels help to exfoliate 
and with pigmentation issues. For best results, schedule one 
microdermabrasion treatment per week for a total of 4-6 
weeks, depending on the needs of the client. For chemical 
peels, scheduling depends on the specific products used but 
these usually are best to start by early October, doing one 
per month for 3-6 months.
 Microdermabrasion or peels allow serums to be better absorbed  
into the skin, and since our skin is about to get drier with the  
return of cold weather and indoor 
heating systems, it’s a great way to  
plan for hydration. Serums and creams  
are not effective over dead skin, so 
facials really boost the effectiveness 
of the products your clients are using.
 Let’s spend September educating  
our clients about how facials,  
microdermabrasion and chemical 
peels work best. Let’s talk with our 
clients and create individual plans 
tailored to their goals. We can be 
their trusted, secret weapon as they 
head into a busy holiday season! By 
proactively scheduling treatments 
and creating a plan for October and 
early November, we can help our 
clients look positively radiant for 
party season.

For more waxing 
tips and tricks, 
follow Voula on 
Instagram!

@spainthevillage
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SPALICIOUS

FACIALS

101



PLAY IT COOL
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MAKEUP WITH SHANNON
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With the change in season, comes a change in makeup style. You will probably find 
yourself with a lot of clients that may be going back to school and require a more 
Autumn style of makeup. Here are a few pointers that might help you out when  
creating a softer look. 

1. Don’t go crazy with foundation. From my experience, a lot of clients at this 
time of year still have a beautiful glow from the summer. Make sure the skin is well  
hydrated and only cover what needs to be covered, such as scars, sun damage spots 
or dark circles. Let the natural glow shine through the makeup and only mattify oily 
areas with a blot powder. For those that have lost a little bit of their summer glow, 
make sure you have a little bit of bronzer and highlighter on hand. 

2. Play up the lips. If your client is ok with it, choose an Autumn type of colour to 
add to the lips. Imagine having very clean skin and a dark wine or brown color on 
the lips. This creates a very classic Autumn look. If your client prefers to have her 
lips look smaller, go with a matte finish lipstick and if she is looking for volume, give 
her that gloss!

3. Choose beautiful Autumn colours. You can’t really go wrong with Earth tones in 
this season on the eyes. There are endless shades of browns, 
greens and plums that look incredible on a variety of skin 
tones. Stick with deeper shades especially on deeper skin 
tones, to create a seasonal look. My suggestion would be to 
choose a transition colour for the crease of the lid that is a 
few shades darker than the skin tone you are working on. 
For the lid colour, I would suggest something that is one or 
two shades lighter than the skin tone and then give her that 
deep lip. If you have a client who wants to focus more on 
eyes, you can absolutely just deepen these shades on the 
eyes and give her a more nude lip. 

Here is my own personal go-to Autumn look as an example:
1. Light coverage skin with scars concealed
2. Light brown eye shadow on my eyes followed by 2 coats 
of mascara
3. A bold dark wine coloured lip

This look is simple, easy to achieve and season appropriate!

Here are some products I 
would recommend for creating 
this style of makeup:

For more tips, 
tricks and looks on 
makeup trends and 
looks, visit Shannon 
on social media!

@shannonalvares

youtube.com/
shannonalvares
makeup

Better Than Sex 
mascara by Too 
Faced Cosmetics

M.A.C Cosmetics 
lipsticks in Sin, Diva, 
Film Noir, Smoked 
Purple, Touch & 
Double Fudge

Soft Glam palette by Anastasia Beverly Hills

Face & Body 
Foundation by 

M.A.C Cosmetics

A NEW SEASON = A NEW PALETTE A FEW FAVES!



WESTERN
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COLLECTION

A cowgirl is a woman with 
guts and a horse
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COLLECTION
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Courage is the ability 
to do something that 
frightens one
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Hair & Makeup: One Styling Beauty Academy 
Photo: Jessica Pechet, One Beauty



In the last issue, we discussed what some sound investments might be that offer a 
good rate of return and are safe – which has lead me to ask you all a question…  do 
you know what your real rate of return is on an investment? Most do not.
 Let’s take a regular, very safe investment that most of us know, understand and 
feel comfortable with… a GIC. 
 A GIC, or Guaranteed Investment Certificate is issued by a financial institution – I 
offer them too! Typically, a GIC would offer a ROR of 5% over a 5-year term – a very 
passive and easy investment, or so you may think.
 A GIC is taxed as income and at your highest marginal rate. In simple terms, if your 
highest tax bracket is 45% (I totally promise to explain tax brackets to you all in an 
upcoming issue), then the income that you earn on your GIC investment will be taxed 
yearly at 45%.

For example: Your ROR is 5%, your MTR (highest marginal tax rate) is 45%, inflation 
(buying power) every year is at 3%. What is your actual return?

Answer: -0.243%

 So, at the end of a 5-year period, your 5% ROR has lost you money. 
 Please feel comfortable to contact me with your questions and I look forward to 
meeting with you in the near future to discuss all of the options that are open to you 
– all of you. 

Until next time!
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BUSINESS 101

Alanna McKeogh • 416-797-4661 • alanna@orowealth.ca

DO BETTER THAN
A “SAFE BET”

Do you know what your real 
rate of return is on an  

investment?



Radiant Beauty Supplies
radiantbeautysupplies.com

905.318.4051

Toronto Barber & Beauty Supply
tbbs.ca

416.977.2020

Tru Beauty Salon Services
trubeauty.ca

1.844.TRU.BEAUTY

Venus Beauty Supplies
venusbeauty.com

1.800.465.7965

Canrad Beauty
canrad.com

1.800.268.1905

Kingdom Beauty
kingdombeauty.com

1.800.738.8666

Maritime Beauty Supply
maritimebeauty.com

1.800.565.7721

Pearlon Products
pearlon.com

1.800.334.6270
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DISTRIBUTORS

OUR PARTNERS

Windsor Beauty Supply
windsorbeautysupply.com

1.800.265.9530



VICTORIA

BRANDS

...PLUS MORE

bodyography

FOR MORE INFORMATION PLEASE CONTACT:
KINGDOM VICTORIA STORE 250-381-1953
SEAN LOCHRIE (VICTORIA REP) 250-710-3499
MELISSA MEADS (VICTORIA REP) 250-686-0577
KINGDOM VANCOUVER HEAD OFFICE 1-800-738-8666

KINGDOM BEAUTY PRESENTS

$60 IN ADVANCE; $70 AT DOOR
STUDENTS $35 IN ADVANCE; $45 AT DOOR

SUNDAY, SEPT 16TH, 2018
MARRIOTT VICTORIA INNER HARBOUR
728 HUMBOLDT STREET, VICTORIA
9:00 AM – 5:00 PM

MAINSTAGE PRESENTATION. APPETIZERS 
& REFRESHMENTS SERVED.  ENTER TO 
WIN DOOR PRIZES. CASH & CARRY. 

WITH PROOF OF STUDENT ID
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PIGMENT 
PRUDENCE

PRODUCT GUIDE

Tone and cleanse with one step!
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RADIANT
BEAUTY SUPPLIES

50TH  
ANNIVERSARY

DINNER PARTY

SEPTEMBER 30

HOSTED BY RUTH’S CHRIS STEAK HOUSE 
FEATURING WORLD RENOWNED STYLIST 

LINH PHAN

SHOW 6:30PM
DINNER TO FOLLOW

FOUR POINTS HOTEL PACKAGE
STARTING AT

$250
PLUS TAXES & FEES

INCLUDES HOTEL ROOM
TWO 5-COURSE DINNERS

TWO TICKETS TO THE SHOW 

LIMITED ROOMS AVAILABLE

INDIVIDUAL TICKET
STARTING AT

$100
PLUS TAXES & FEES

INCLUDES ONE 5-COURSE DINNER
ONE TICKET TO THE SHOW

6455 FALLSVIEW BLVD 

BOOKING
WWW.FOURPOINTSNIAGARAFALLSFALLSVIEW.COM/RADIANT-BEAUTY-SUPPLIES-OFFER-HOTEL-PACKAGE

OR BY CONTACTING JULIE TANOS AT JTANOS@FOURPOINTSNIAGARAFALLSVIEW.COM 
OR BY PHONE AT 905.357.1065  (TOLL FREE 1-866-370-4889 EXT. 6602)

OR CONTACT YOUR RADIANT BEAUTY SUPPLIES REPRESENTATIVE AT 1-866-220-6127

@BESCENE

SEE MORE FROM ɛfɛ AT

ɛfɛMAGAZINE.COM
AND ON SOCIAL MEDIA

@ɛfɛMAGAZINE
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