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Visit www.maritimebeauty.com for more information.

radiantbeautysupplies.com
905.318.4051

maritimebeautyshop.com
1.800.565.7721

modernbeauty.com
1.877.566.3376

kingdombeauty.com
1.800.738.8666

canrad.com
1.800.268.1905

cosmoprofbeauty.com
1.888.241.3338

thewarehousebeauty.com
1.800.334.6270

tbbs.ca
416.787.1211

trubeauty.ca
1.844.TRU.BEAUTY

windsorbeautysupply.com
1.800.265.9530

pearlon.com
1.800.334.6270

venusbeauty.com
1.800.465.7965

Interested in being part of Efe Magazine? We would love to partner with you! 
Contact us for more information: info@efemagazine.com

@canradbeauty
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#CanRad
#CanRad
#CanRad
#CanRad
#CanRad
#CanRad

CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F

HEAD OFFICE:
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F

W
IN

N
IP

EG

Toronto Barber and Beauty Supply Since 1937
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the editorLET TER FROM

Can you hear me?

"Sometimes it the very people who no one imagines anything of, 
who do the things no one can imagine"

I don't even know if this industry is ready for what I'm about to put out.  
But I'm going to do it anyway. I used to think my goal was to change the face 
of beauty. In reality, I'm not trying to change the face of beauty… The truth 
is, all beauty is beautiful. What I am doing is ensuring that within the beauty 
industry, all beauty is being represented, recognized and seen. I remember 
this like it was yesterday… In the middle of a board meeting, someone once 
scolded me for making the statement “if you build it, they will come.”  
They claimed it was easier said than done. At first, I didn’t understand their 
aversion to the statement. I was somewhat puzzled, so I said it to myself in 
my head over and over again. It was probably the fifth time around when  
I realized I had missed a word - the most important word. “If you build it  
and ‘believe’ they will come.”  It is amazing what the power of believing in 
your own ability will allow you to achieve.

As many sit and question my next move, I want you to remember 
that just because someone thinks differently than you, doesn’t 
mean they are not thinking.

I’m going to continue to dream with my eyes open, living boldly and 
creating freely. I don't see dreams as luxury. I believe dreams are things we 
can all have, knowing we can all achieve them. Personally, I've never been 
a "box checker"... my life has never been in some divine order that I've had 
to follow. I believe my accomplishments have come by allowing my many 
paths to choose me, and then I create. So, I feel deserving of this chapter 
I am creating as I know I want better for me, but most importantly I want 
better for us as an industry. 

I recently announced that Efe Magazine will host our first official awards 
show. The VZN is about bringing artists together to grow. It is to develop 
the imagination of the youth, embrace the experience and intelligence of the 
veterans while fostering diversity and inclusion. But what I love most is the 
freedom and possibility we are giving artists, there is no inferiority in talent 
on this mission to discover greatness.

ANDREA SAMPSON, EDITOR // 416.476.9900 //  
andreasampson@efemagazine.com  //  @andreasampsonefemagazine

Andrea Sampson
Addressing hair by texture not race. 

Even the smallest spark can start the biggest fire

I believe art is the center of all things. Before anything was anything,  
it was art. It can take years to translate the mind of an artist. We must first 
be able to put our visions into words in hopes that it makes sense to the rest 
of the world. However, artistic achievements are not always measurable in 
‘standard’ ways. So, I really understand the importance of being recognized, 
which makes every minute invested worth it. I feel that this is a time to 
flourish, because honestly, what would anyone be doing if it wasn’t for art? 
Really, everything exists because of it. 

I have to say, we are excited to change “what was” to “what is” beauty, even 
though it will sound different from what you have always heard. I ask that 
you listen with the same passion you have when you are speaking and want 
to be heard. 

#VZNAWARDS2021
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Selling through  
a Pandemic 

At Efe, we often preach the power of social media platforms and retail in the salon, but amidst quarantine 
and this global pandemic, we’ve had the opportunity to see these concepts in action. You may read our 

articles and heed our advice, but nothing is better than real world examples. Our newest contributor, Keena 
Alwahaidi, had the chance to speak with some industry veterans and discuss how they’re combining the two, 

and dealing with the realities of COVID-19. Here’s what we learned.

WRITTEN BY  KEENA ALWAHAIDI

An interesting aspect to take away from this 
pandemic is that many beauty professionals 
aren’t exactly the ‘sales extraordinaires’ we’d 
expect. Sure, they take pride in branding their 
salons and marketing their services, but the 
jobs are creative. Once their hands get to work, 
they make their clients feel beautiful. It’s easy 
to say that although they try their best, shelved 
products collect dust and remain in store, 
watching the bustle of the salons they’re in pass 
them by. Now, they may be the saving grace for 
many beauty professionals who have had to 
move online. 

With social distancing comes the need for 
social media. The focus on socials has allowed 
many to prosper under the circumstances. 
The way business is being handled online is 
revolutionized – and it could be a blessing in 
disguise for some. If you’re left wondering how 
a business can stay afloat through this platform 
alone, you can ask Toula Beydoun. She runs 
@beautybytoulz on Instagram, an account 
with the namesake of her business. There, 
she promotes eyelash extensions, and offers 

a multitude of beauty services and products. 
Although she was nervous about when she’d 
return to her workspace, she’s found that the 
pandemic has been working out to her benefit 
“more than usual.” Toula is committed to 
keeping in touch with her clients about all things 
beauty, even if it’s from afar. Bound to their 
homes, clients have been on their phones more. 
Toula has stepped in to reap the benefits, and to 
guide the way. 

“I’ve been selling a lot of self-care kits and self-
pampering products, so I feel like it’s good because 
people are actually stopping and they’re like, ‘okay, 
let’s look at the small businesses.’ It’s giving more 
spotlight to us.” 

The beauty guru has noticed an increase in 
followers during the past few months, and 
clients have been zeroing in on products she 
sells – not just services. She also indicates that 
taking care of her clients’ beauty regimens from 
a distance not only helps her keep in touch,  
but it adds a personal flair to the way she runs 
her business.  

MAGAZINE14



“I've been trying to take care of their beauty regimens 
and getting products for their brows and just keeping 
their natural state of their eyelashes good just so that 
when I do go back to work, they are ready  –  it’s also 
a good way for me to make sure they're okay.” 

She’s recently teamed up with BEAUTY D, 
a beauty distribution company that she says 
she’s thankful for collaborating with before the 
pandemic hit. “I’ve really been trying to be there 
for my clients, product-wise.” 

Other industry professionals are using social 
media to their advantage in similar ways. 

Marco Angelo is a hairdresser at Fratelli’s,  
a salon in Thornhill. Like many others, he misses 
his job and the feeling he gets behind the chair. 
It’s therapeutic to him, and he’s hoping that 
salons open back up soon. 

“It’s like the feeling you get when you’re preparing 
your food for dinner. You put on music, you cut your 
vegetables, it’s calming, you’re in your own head 
space, there’s not stress. That’s the same thing I get 
when I cut hair.”

Fratelli’s could be learning that retailing online is 
saving their business. Attracting clients to salon 
products is a secondary aspect to any salon. 
When Marco realized the pandemic’s ability 
to hinder that aspect even more, he turned 
to Instagram. He feels it’s easy to personally 
connect with his clients online, and it’s made the 
prospects of product selling even easier. In these 
times especially, Marco says that having a client 
base on social media is crucial for professionals. 
While the salon has its own Instagram account, 
(@fratellissalon), he encourages his staff to 
maintain communication with their own clients 
on their individual pages. 

“Instagram is the only way of speaking to one person 
individually and letting the entire world hear you 
speak. It’s a way of talking to your clients clearly and 
having them talk back to you.” 

With social distancing comes the 
need for social media... 

As for how they’re using the platform to gain 
back sales, he says that they’ve come up with 
colour kits that people can buy through curbside 
pickup. Their Instagram page, which almost has 
1000 followers, advertises them boldly.

“We make them sign a waiver, you’ve got to have 
dummy-proof instructions. But we also offer 
ourselves. We tell the clients, ‘if you’re having trouble, 
FaceTime us.’”

The experience has left Fratelli’s realizing they 
could continue the use of these colour kits even 
after the pandemic is over. If a client won’t be 
able to come in, Marco says it’ll be a helpful tool 
to still get them set-up with Fratellis’ services. 

“We try our best. We’ve got 25 people blasting it out. 
But after that, it’s the person who wants to call back.” 

And while Beauty By Toulz and Fratellis has seen 
success some of these experiences don’t run as 
smoothly for every beauty professional across 
the board.  What does that mean and how do we 
evaluate how to be better sellers for our clients? 

Karen Lee owns a start-up called Glou.  
She describes it as a “peer to peer marketplace 
for beauty lovers” and “the Amazon for Beauty.”  
Users can purchase and sell unused makeup that 
they, for some reason, can’t get their money back 
for – whether it be unreturnable to the store,  
or from a beauty bundle they received. 

“The part that’s really affected me is not being able 
to meet people in person for networking. I do want 
to do a seed round of fundraising ideally right now. 
Hopefully I’ll start actively doing that full-time 
within the next month.” 

She says she continues her business affairs 
from home, because she’s someone who mostly 
works there. The only fragment of her job that’s 
missing is networking – perhaps the most vital 
part of any start-up. Her marketplace is reliant 
on the American market. The only problem is 

that Karen is not a big social media person, 
mostly because she says she finds it “draining” 
at times. Especially when the pandemic has 
allowed it to be one of the only ways she 
connects with clients and different networks 
internationally. Nevertheless, it’s been helpful 
to work social media the best ways she knows 
how. Karen mentions that she does take 
advantage of the time she’s getting on social 
media. Her Instagram page, @gloubeauty, is 
just shy of 1000 followers. 

“I try to spend some time everyday interacting with 
people, try to make friends.”

Unlike some other beauty professionals, 
Karen’s business is very product-based. She 
hasn’t found that the move to online has 
changed Glou, but in many ways it has. The 
networking she does isn’t cutting it from a 
distance. And this outlook is an instance of 
the “new normal” that we may have to find 
ways around, even if it takes longer than 
anticipated. Taking a step back and looking at 
these experiences can showcase the range of 
prosperity between any professional trying 
to make it through this. There’s struggle, even 
if they’ve found ways around it.  Scour your 
communities – as a professional in the industry, 
as a consumer, as a friend. What can we do to 
help, to support, to lend a hand? 
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We stand with our sisters and brothers who are, at this time, 
fighting for their lives across the border. #JusticeForGeorgeFloyd 
#JusticeForBreonnaTaylor #RunWithMaud. When this July/August issue 
is published, the chaos may have subsided, but racism will live on. We also 
stand with those who are fighting against systemic racism and inequality 
amongst our Canadian Communities. #JusticeForRegis. But standing is 
not enough; we are also fighting the fight. Silence is not the answer. If you 
are silent, you are enabling those who are disposing of the very people we 
seek to inspire. We will not tiptoe around this message. Your discomfort 

with these ideas comes nowhere close to the discomfort felt by those 
whose family members are taken from them far too soon. Remember, 
“#BlackLivesMatter” in no way, shape or form, means that yours does not. 
This fight is your fight. No matter who you are, the fight for justice and 
equality is your fight. The push for diversity is bigger than all of us; the 
future of our children and the lives of those making change are at stake.  
We encourage all of you to actively oppose the injustices that are being  
faced by black people and POC however you can. 

BY  D'ANTAL SAMPSON
B.A .  (HONS) ,  J .D.  CANDIDATE

#BLACKLIVESMATTER

“5 arrested in second 
night of George Floyd 

protests in Columbus”  
– Cleveland.com

“Protests erupt in US 
after the deaths of  
George Floyd and 
Breonna Taylor” 

– The Guardian 

Ahmaud Arbery

Regis Korchinski-Paquet
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If you are unsure how to do so, here are some ways you can help: 

          Educate yourself on the kinds of injustices that are faced by  
black people and other POC daily

          Use your voice; speak out against injustices that you hear,  
see or experience in anyway 

          Understand that you may hold biases that are contributing to 
stereotypes and prejudiced attitudes toward racialized groups 

          Educate those around you; show them what you have learned 

          Understand your place, listen gracefully to those who speak 
their truth

#BLACKLIVESMATTER

“National protests over George Floyd's death 
was 'conflagration waiting to happen' Even with 
the arrest of Derek Chauvin, the former officer 

involved in Floyd's death, the "pain and rage" still 
resonates across the country, observers say.”  

– NBC 

For more information, read the following article written by Melanie S. 
Morrison, Ph.D. Yale Divinity School on “Becoming Trustworthy White Allies.” 
Link: https://reflections.yale.edu/article/future-race/becoming-trustworthy-
white-allies

For those who are exhausted by the ongoing traumatic experiences of 
injustice, please know you are not alone. We are tired, the world is tired,  
but we will make it through. We will continue to do the work so that it may 
be easier for you. May you forever walk in strength and grace.

1

2

3

4

5

“If you're not careful, the newspapers will have you hating the people who are being oppressed,  
and loving the people who are doing the oppressing.” – Malcolm X

Breonna Taylor 

George Floyd 

17MAGAZINE  JUL /AUG 2020



C
O

L
L

E
C

T
IO

N
B

Y
 P

A
U

L 
P

E
R

E
IR

A

MAGAZINE18



H
A

IR
 S

T
Y

LI
ST

: P
AU

L 
PE

RE
IR

A 
 P

H
O

TO
G

RA
PH

ER
: I

VA
N

 O
TI

S 
 S

T
Y

LI
N

G
: P

AU
L 

LA
N

G
IL

L 
 C

O
LO

U
R

: E
RI

N
N

 D
EL

U
C

A

19MAGAZINE  JUL /AUG 2020



I AM A 
BLACK 

WOMAN

BEFORE  
I AM  

ANYTHING

WE ARE 
NOT A 
TREND
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Before I am anything, I am a black woman. Before you see my knowledge, 
my accomplishments, my position, my compassion; I am a black woman. 
And if my blackness intimidates you, that has nothing to do with me 
and everything to do with you. We are tired of trying to make you feel 
comfortable by dimming our light so you can  shine yours.

Know that, it is not our job to make you feel comfortable in our presence. 
Please, don’t get me wrong, I am not discrediting your feelings of 
discomfort, I know how that feels. But what I am saying is, what you do  
with that discomfort is your responsibility. 

I have watched big companies make extravagant statements and promise 
 for change on social media. And because of my love for our industry,  
I believe you. I hope there is real action to follow. I hope that our leaders  
of this industry are not bandwagon jumpers. I hope the black square on your 
social media pages for #blackouttuesday was not just to bring recognition to 
your page for likes and comments. WE ARE NOT A TREND.  

Black people are not new to the industry, we have always been here.  
You have chosen to exclude us. from imagery, from education, from product 
development. Take note; we are tired of seeing the token black girl. You 
know, the one that’s at the end of every hairshow… the “show stopper”  
with hair that is poorly executed and make up that does not complement 
her skin tone. Let’s start to appreciate the beauty behind black culture  
and recognize the many capabilities our texture of hair has. EDUCATE. 

I feel like we’ve been here before… The promise of change. But how can 
we make change when many of the leaders of our industry don’t see or 
understand what the change is for? I understand that all changes cannot 
happen overnight but at least see us, hear us and recognize us. Please 
remember to approach this change with sincerity. Acknowledge that we 
have more to bring to the table than our skin colour. That we are not just 
the black face at your table or on your stage. Acknowledge that we bring 
value and that our talents are also appreciated. 

“Your clients aren’t our clients” (I still don’t know what that means).  
I refuse to acknowledge what that means. As a black woman in the beauty 
industry lobbying and creating change, I have heard many things.  
I’m sorry, but last I checked, our clients are industry professionals which  
I believe to be everyone’s clients. “Multicultural” does not mean black…  
But if it did, why are they not your clients? 

Please don’t take offense to my truth. It’s my truth. If my words hit hard,  
ask yourself why? 

Know that I will no longer allow you to put me in a category that I haven’t 
placed myself in. So, no, you cannot touch my hair or feel my skin. It is not 
appropriate to call me the “Black Panther.” I am not your queen of Wakanda, 
and it is never okay to use the N-word. Even if I am not present. I ask, if you 
could please stop labelling me as an angry black woman just because I take 
a stance or have a strong opinion. Also, if you take a minute to get to know 
me, you will find out that we have more in common than your one other 
black friend, just a heads up. That statement is never a good conversation 
starter, it doesn’t make us more relatable. What makes us relatable is that 
we are both human.  

It is time for change. Where will you stand in regards to the future of 
diversity within the beauty industry? Not just for the black community,  
but for all those who call the beauty industry home. Every day I will 
make small steps to create big changes. I am proud that as a company, our 
position, mandate and direction remain the same. “The Beauty of Inclusion” 
was trending before we were trending… Today though, I am taking a stance 
and standing for the rights and injustices of the black community. All lives 
can’t matter until black lives matter. We are proud and welcome all allies 
who will stand for us when we cannot stand for ourselves, who will be our 
voice when we cannot speak and who will remember us in conversations, 
when we are forgotten. I boldly ask that if you stand with us, stand proud,  
with confidence. If you choose not to stand, please step aside. 

  

TRUTH IS

Andrea Sampson
Always addressing hair by texture not race. 
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BY  D'ANTAL SAMPSON
B.A .  (HONS) ,  J .D.  CANDIDATE

Whether you are an established business 
or a young entrepreneur, you may need 
to revisit and revise your financial goals. 
Some of you may not have been keeping a 
super close eye on your financial situation, 
and others might already have (or had) 
an excellent system in place to keep 
track of your money, but it may or may 
not be sufficient with the “new” normal. 
Whatever your situation, the chaos caused 
by the COVID-19 pandemic may have 
caused some financial setbacks, or caused 
you to lose track of your budget etc. That 
said, it is important to get back to basics 
if necessary. We will provide you with the 
foundation to create a solid financial plan, 
or a simple refresher to get you back  
on track. 

A general financial planning process to 
follow is this six-step procedure:

1.  Determining your current financial 
situation

2. Developing financial goals 

3.  Identifying alternative courses of action

4. Evaluating alternatives

5.  Creating and implementing a financial  
action plan 

6. Re-evaluating and revising the plan 

STEP 1: DETERMINING YOUR 
CURRENT FINANCIAL SITUATION

You must determine your current financial 
situation regarding income, savings, living 
expenses, and debts – which may have 
changed drastically due to the pandemic, 
and not be reflected in your current 
financial plan. Preparing a list of current 
assets, debt balances and amounts spent 
for various items will give you a foundation 
for your post-pandemic financial goals.  
It may be scary, but it will be worth it. 

STEP 2: DEVELOP FINANCIAL GOALS 

You should re-analyze your financial 
values and attitude toward money. Given 
the current events, your values may have 
changed. This will help you shape your 
financial goals. If you are facing more 
debt than previously, or your revenue 
streams have slowed, your previously 
aggressive attitude may shift to one that 
is more conservative. For example, a 
more conservative attitude may mean 
lessening the amount of money you are 
depositing into your investment accounts, 
and increasing the amount you put into 
your savings. Secondly, are your business 
partners on board? Do you share the same 
attitudes? This will allow you to make 
sound decisions that the entire group will 
be able to rally around and support. 

STEP 3: IDENTIFY ALTERNATIVE 
COURSES OF ACTION 

Developing alternatives is crucial for 
making good decisions. Although many 
factors will influence the available 
alternatives, possible courses of action 
usually fall into these categories: 

Continue the same course of action. – You 
may determine that the amount you saved 
up pre-quarantine is still appropriate.

Expand the current situation. – You may 
choose to save a larger amount each month 

Change the current situation. – You may 
decide to use a money market account 
instead of a regular savings account 

Take a new course of action. – You may 
decide to use your monthly savings budget 
to pay off credit card debts 

Creativity in decision making is vital to 
effective choices; especially when your 
hands may be tied in some areas. Make 
room for new strategies. 

STEP 4: EVALUATE ALTERNATIVES 

You need to evaluate the possible courses 
of action and consider how they will affect 
your current life situation. Will these 
alternatives change based on whether or 
not you have employees to pay? Whether 
or not you can have them all in your space 
at once? 

STEP 5: CREATE AND IMPLEMENT  
A FINANCIAL ACTION PLAN 

Develop your action plan. How are you 
going to achieve these new goals? For 
example, you can increase your savings by 
reducing your spending in certain areas, 
even though you have to increase spending 
in others. If you are going to spend extra 
money on sanitization, are there any areas 
you can save in? Remember, you may need 
the help of others or of professionals to 
complete your goals. 

STEP 6: RE-EVALUATE AND REVISE 
YOUR PLAN 

Financial planning is a dynamic process 
that does not end when you take a 
particular action – you need to regularly 
assess your financial decisions in order to 
be successful. This may be required slightly 
more often once the pandemic is over. 

GOAL-SETTING GUIDELINES 

1.  Financial goals should be realistic – based 
on current income and life situation. Be 
honest with yourself. Covid-19 has not be 
kind to anybody. 

2.  Financial goals should be stated in 
specific, measurable terms. Financial 
goals should have a time frame. 

3.  Financial goals should indicate the type 
of action to be taken.  

Your goals will be easier to achieve if 
they are “SMART” Goals – (Specific, 
Measurable, action-oriented, realistic 
and timely)

Personal Finance, 13th Edition, By Jack Kapoor and Les Dlabay and Robert J. Hughes and Melissa Hart
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S O C I A L  D I S T A N C E 
PHOTOSHOOT

BY  ANDREA SAMPSON
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Here are some things I’ve learned after 
shooting 15 covers: 

Even the prettiest face isn’t always the perfect 
model. 

A comfortable model takes the best pictures,  
do what you can to accommodate them. 

Group shots are hard; make sure the energy 
is right, one negative model can really throw 
everyone off. 

Work with a photographer willing to try new 
things, often times the most perfect shot is 
the one taken even after you feel you have the 
most perfect shot. 

Don’t give up, Try and try again. 

Have a plan, but be open to last minutes 
changes.

Music creates the best vibes, use it to 
encourage the mood you need. 

Lastly, smile. Even if you’re not the one being 
photographed, it helps everyone. 

As powerful as our black cover was, I feel that such a statement can only really be made once.  
And at one hundred days in of social distancing, we needed to try something new. New… without 
a team. Like, I’ve always directed and did the hair for our covers… but we have a whole team. Our 
team consists of photographers, make-up artists, fashion designers, assistants and most times several 
models. There are many moving parts, which makes each person’s contribution just as important 
as the next. I would say the most important aspect of the shoot is time management. Managing and 
respecting the time each person needs to execute passionately. You need cohesive teamwork.
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We recently purchased a professional camera and I think 
it was an essential purchase for a magazine. Photography 
has always been an interest of mine. Being able to capture 
moments that someone can relive clearly forever, really 
gives me the feels. 

Now don’t get me wrong, I don’t think photography is 
easy. It’s not a point and shoot scenario. When you look 
through a lens, it allows you to see things from a different 
point of view, almost like “beer goggles” LOL. There is so 
much to be seen or not seen within that 2 x 2mm window. 

Photographer tip: Be sure you have a great lens, your lens is 
most important part, invest wisely. 

We would shoot during the golden hour - the lighting is 
perfect then. The plan was for D’antal and I to meet with 
our model in park - an open field with tons of space. The 
goal here was to respect social distancing and get the shot. 
Patti, our stylist who was determined as hell to be present 
at the shoot, arrived with gloves, masks and garment bags 
full of clothing, all pre-set. Keep in mind the preparation 
for this shoot was intense. Patti facetimed our model, 
Rebecca, to scout out her closet to ensure she had the 
correct clothing for the feel of the shoot, because Rebecca 
would also bring clothes. We had many hours of back and 
forth text, Instagram and Facebook messages to determine 
hair and make-up…  and like a champ our model did her 
own hair and make-up.
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Parking was scarce so we had to walk a good distance  
to get to the field. After we set up our outdoor closet,  
we realized we did not have an outdoor change room.  
So back to the car we went. It was a beautiful summer day…   
a little humid. We all know what happens to hair and 
make-up on a summer day. 

It was after outfit #1 when we realized how social 
distancing would really affect our shoot. First, I couldn’t 
fix her hair, I couldn’t smooth out the ends or eliminate the 
frizz. Patti couldn’t adjust her outfits or easily add all the 
little things that make big statements in a picture like bows 
and belts. And… No make-up artist, no touch ups. Our 
poor model…  everything was up to her. She had to create 
what we needed, without experience and without a mirror.  
Thank you, Rebecca, for being such a trooper. We took 
shot after shot. While her hair got bigger and bigger, her 
clothes a little more disheveled, but her smile got wider. 
Overall it was a great shoot. I’m excited to do it again. 

So, if you’re wondering, I didn’t get the shot…  
But here’s what I did get. I took a chance and stepped  
out of my comfort zone to try something new. We turned 
a failed attempt into an experience that made us better 
for next time. I learned the importance of my role as a 
photographer, which is to lead, direct and encourage.
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I’ve been staring at this blank page wondering what to say to our readers. 
Some feeling forgotten, some lost and some absolutely gutted by having to 
close their salon doors permanently.  June 24th was the moment of truth.  
On this day, salon doors were given permission to open.  

Many of us are excited to jump back behind the chair servicing clients.  
But, there are also so many of us that fear the thought of being back. So 
much has changed… Masks, PPE, face shields, gloves. Not to mention, 
reduced/staggered hours, which means fewer clients and loss of wages. 
Totally taking all the glam out of our totally so-called glamorous lives. 

Are we ready though? Not just as an industry, but as a country? I think the 
scariest part for us is, we as an industry do not have a uniformed regulation 
system in place. People who have never worked a day in the salon/
barbershop, get to decide when and how we go back. Which would be fine 
if they totally “get us.” For years we have paid into a membership that hasn’t 
benefited us. Many people’s mentality is “why be a part? there is no benefit.” 
Which in turn has resulted to many unlicensed salons/barbershops/spas. 
Some provinces don’t even require a licence. Does this discredit us as an 
industry? I think the best part of being a part of anything is the reassurance 
of being supported. Let’s think about this for a moment… the common 
denominator of becoming a professional in most industries is education. 

the editor
THOUGHTS FROM

L I V I N G  W I T H
COVID-19

BACK TO  
BUSINESS FACT:  

PRIOR TO COVID -19, MANY SALONS/BARBERSHOPS/SPAS WEREN’T FOLLOWING BASIC PROTOCOL OR MAINTAINING 
THE REQUIRED BASIC SANITIZATION. 

You are evaluated and graded on your knowledge and skills.  
Most professions require an internship for work experience that could 
secure a great job. Don’t get me wrong, there will always be different skill 
levels and abilities – someone will always outshine another. However, the 
education requirements are there to set the foundation and create stability 
within an industry. Is it just me, or do we feel really unstable right now? 
What does that mean for us moving forward. Could this be part of the delay?

FACT: prior to COVID -19 many salons/barbershops/spas weren’t following 
basic protocol or maintaining the required basic sanitization. 

It is time to raise the bar. Nothing is mandatory, everything is  only 
recommended. I remember as an assistant, my daily task, before doing 
hair, was to clean. From the base of the styling chairs to the sinks in the 
washroom. My job was to ensure every client was comfortable in our space, 
to service them. And if I was lucky enough to do hair at least once a day,  
I was grateful. I didn’t feel hard done by, it wasn’t always fun but it was my 
job and part of what made the salon run smoothly. Together, if we all do  
our part, the integration back to work may not be so hard. 

Best of luck to all those who have jumped in head first. But, let’s remember 
to support and not judge those who need to take some time to adjust. 

#WeAreAllInThisTogether
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Amidst the COVID-19 pandemic and political turmoil, uncertainty lurks in 
every corner of our lives. For many of us, uncertainty means more than a 
bit of discomfort. It means heightened stress levels and a number of mental 
health implications. It means increased anxiety, feelings of depression, or 
a mix of the two. It means a worsening of the mental health issues that we 
are already battling. To provide a gentle reminder, in any given year, 1 in 5 
Canadians experience a mental illness or addiction problem. Further,  
by the time Canadians reach 40 years of age, 1 in 2 have – or have had  –  
a mental illness.

These statistics depict the Canadian population under “normal” 
circumstances (what constitutes normal is a discussion for another day). 
Quite frankly, under a state of emergency, this issue has a far greater impact 
on our brains than we could have ever imagined. Extremely traumatic loss, 
job uncertainty, loss of routine and feelings of stagnancy have overwhelmed 
the masses. Our hearts go out to those who have suffered the greatest losses. 
While writing this, resuming life as we knew it anytime soon looks out of 
reach. This means we must place an incredible emphasis on taking care of 
ourselves and each other. That starts with our mental health. 

Many of us cope with our anxieties through things like routine, living spaces, 
avoiding clutter, going outside, physical fitness, or spending time with family 
and friends (or any other unlisted coping mechanisms). The coronavirus 
pandemic has thrown a lot of this out of the window, and it’s taking its toll. 
Those with pre-existing mental health issues are unable to manage and  
may have difficulty living through this pandemic with optimism and hope.  
A lot of us may find we have trouble dealing with things we never knew 
were bothersome, or that a lack of routine has a larger impact on our mental 
wellbeing than previously thought. 

For more resources on how to deal with your mental health issues during the pandemic, visit: 

https://www.canada.ca/en/public-health/topics/mental-health-wellness.html

kindBe
TO YOURSELF

BY  D'ANTAL SAMPSON
B.A .  (HONS) ,  J .D.  CANDIDATE

That said, we must remember to be kind to ourselves. With plenty of 
time to “grow” and “explore,” there seems to be an ever-present pressure 
to “better oneself,” be it through learning, reading, writing or whatever. 
This particular pressure is exacerbated by social media, which we are 
undoubtedly spending more time on through this pandemic. For plenty  
of us out there, it is exhausting to get through the day without some sort  
of schedule or routine. For others, it’s no sweat. Be kind. If you are spending 
your time learning and bettering yourself, you should be extremely proud of 
yourself; extend a hand to those who may need it. If you are having a bit of 
trouble staying on top of your tasks, give yourself a break and be mindful of 
your personal boundaries; you are not working under normal circumstances 
– it’s okay if it’s hard. Be sure to reach out to your family and friends as often 
as you feel like you can, genuinely ask them how they’re feeling. A small bit 
of effort can go a long way. 

Finally, if you find you are unable to cope, or are having trouble dealing  
with new feelings or new stressors, don’t be afraid to reach out to 
somebody. If you are struggling, remember: 

•    Recognize that your negative feelings are temporary and do not reflect 
the reality of your situation

•    Understand that asking for help is not a sign of weakness

•    Seek help from your doctor, a mental health professional, a social worker, 
or a friend

•    Avoid the temptation to isolate yourself from the people you love and 
who love you
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“It was such a profound moment when I realized I didn’t need to know what I was doing with rest of 
my life in my early 20s. That you can find happiness wherever you choose and that your life worth 

is not determined by your job. All things that came to me as I backpacked through Europe and 
experienced real life.”

LIFE WITH LINDURA SAPPONG
Bi-Racial Model (Ghanaian-German) / Actress

Lights, Camera, Action
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"I didn’t become a model because some big 
agency discovered me claiming 'because I had 
the look.' I randomly met a photographer in a 
cab in New York City… She was actually from 
Toronto and she said, ‘when we both get back 
to Toronto we have to do a shoot together!’ And 
that shoot really happened, she changed my life 
through her lens after completing my first photo 
shoot. That's when I knew, anything is possible.”

"I have a Bachelor’s in Cognitive Science,  
and I had always thought I would go out and 
get a Master’s. But I realized that I didn’t want 
to go and study more of the same thing for two 
more years. So, I started working the random 
typical jobs – I worked as a server for a little bit, 
I worked at a bank for a little bit, and I started to 
figure out what I actually wanted to do with my 
life. I had always had photography as an interest, 
and through photography, I started modeling a 
little bit. In 2016 I did my first big commercial for 
VQA Wines. It was 2-day shoot, where I got to 
run barefoot through the vineyards, having a big 
dinner party, it was just so ‘me.’ It was amazing. 
That was my first acting experience, and I was 
addicted, I wanted to do more of it, I wanted to 
challenge myself.” 

“In the modeling industry, something you hear 
all the time is that you have to “look like your 
book,” meaning that you have to look exactly like 
the photos in your portfolio. This seems to affect 
racialized women in an interesting way, because 
black women and women of colour are often 
changing their hair. It’s a gamble whether you 
should wear your hair in braids or not because 
you don’t ‘look like your book’ or how they 
wanted you to look, even though you’re still you. 
I understand looking a certain way, and I also 
understand that hair can change, but if you have 
knowledgeable professionals working with it, 
you can make it look however you want.” 

“Oftentimes as a racialized individual, you are 
the ‘token,’ and everybody else is white. So that 
experience speaks to the state of the world right 
now in the first place. We are very stuck in our 
ways. I try not to think about the setbacks in the 

modeling industry being a bi-racial person, even 
if it may be the reason I’m not getting ‘the job.’  
I choose to see it differently. I trust that whatever 
is for me is for me. I feel like as time goes on and 
more stories are being told that are from the 
POV of people of colour, opportunities will open 
up. The fashion industry is just a reflection of the 
world, and how we typically treat people  
of colour.”

TV, fashion weeks, runways, and magazines are 
well sought after by beauty professionals. They 
are chances to boast your creative abilities and 
skills in front of an incredibly large audience. 
It is a life changing moment of growth and 
experience. Picture this, your work on the 
billboard in New York city, or walking the 
runway in Milan. It doesn’t have to stop there. 
What about as the lead actor of the hottest 
television series or the big screen? These 
opportunities have become more prevalent in 
our very fast paced world. What has also become 
very prevalent is the integration of diversity and 
inclusion. So, we ask, as artists, have you thought 
about what that looks like today? Can you walk 
on set and successfully work on any model/
actor? Would you be prepared/educated on all 
their needs? Could you confidently end you 
day knowing you that your execution correctly 
suited the need of the model/actor?

In today’s global society, we are doing ourselves 
a disservice when we limit our knowledge and 
surroundings. By not expanding our circles we 
are limited to only what we already know. It is an 
embarrassment to our industry that we have yet 
to set the proper foundations needed when  
it comes to diversity within all areas of the 
beauty industry.

“To be honest, I didn’t even know how to 
manage my own natural hair until like my 20s. 
My mom is white, my dad is black, and my mom 
learned how to do my hair because some ladies 
in the library took pity on her and said ‘here let 
me teach you how to braid.’ My hair was braided 
my whole life – and then I tried to figure it out 
in high school because I decided it wasn’t cool 
to have my mom braiding my hair every week. 
So, my dad took me to my aunties’ who had their 
own salons, and that’s when I started relaxing 
my hair, and still I wasn’t dealing with my natural 
curls. It wasn’t until my 20s that I thought, ‘okay 
I’m just going to embrace what was given to me 
and wear my hair naturally,’ and there are still 
some things that I don’t know how to do.” 

 I feel like as time goes 
on and more stories 

are being told that are 
from the P OV of people 
of colour, opportunities 

will open up.
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“I’ve been in runway shows where black  
models are doing their own hair and makeup, 
after having had it done. They’ll get it done by  
the stylists on set, and then sit back down and  
do it themselves. This is the sad truth, because 
their hair won’t be styled suitably for black 
women, and it won’t make you look good.  
Things are changing but I’ve definitely seen  
some shocking things.” 

“Honestly, you just have to be a bit more 
prepared than other people have to be. In the 
beginning, I thought ‘there are professionals 
who are going to be on set to do these things, 
so they should know how to make my hair look 
EVEN better than I know how to make it look.’ 
But now, I always show up to sets with whatever 
I might need to do my own hair, and I usually 
already have my hair done in a way that  
looks nice.”

“There’s always this burden that women of 
colour should have to show up and be able to do 
their own makeup, their own hair, or their own 

FACTS
According to the 2016 Census: 

Number of Immigrants in Canada in 1971: 
3.2 million

Number of immigrants in Canada in 2016: 
7.5 million (234% increase) 

This means that the number of 
immigrants (visible minorities) in Canada 
more than doubled over the past 40 
years. 20% of the Canadian population. 

Just last year Canada’s population 
grew by approximately 500,000, with 
international migration accounting for 
more than 83% of it.

Toronto, Montreal and Vancouver 
account for 61% of the immigrant 
population

whatever, so that regardless of what is thrown 
at them, they’ll slay the shoot and it’ll be fine. 
Everybody I’ve ever worked with is extremely 
talented, so this is not to throw any shade at all, 
it’s just that I think education hasn’t reached 
there yet in this part of the beauty industry.”

“It does make me feel a little left out sometimes. 
For example, in editorial shoots, girls have these 
amazingly creative looks, where their hair is 
styled so differently, and their makeup is styled 
so differently than usual but it all looks good. 
But I feel like a lot of times, for me, they just 
leave me ‘natural,’ or there is a lot of styling 
happening and it doesn’t end up looking good. 
A lot of times, I just wish I had somebody to go 
wild and experiment with my hair and turn me 
into this whole new being. I look at some things 
sometimes and I wonder ‘why couldn’t I have 
that?’ or ‘I wish I could do that.’ It really makes 
me consider just going out and learning all of 
these things myself.”  

This scenario happens all too often. When we 
the professional rely on the person in our chair 
to direct or complete a job we are supposedly 
trained to do. And although you may complete 
the task with your best effort, you know in your 
gut that the model/actor deserves better than 
that. Our egos have made us accept work that 
is truly unacceptable. Models/actors are taking 
a stance and are demanding that we as and 
industry are well versed on all things. Hair,  
make-up and fashion etc. Industry, this is a 
missed opportunity and we cannot continue 
to move in the direction of being inadequate. 
We are professionals. It is time we embrace the 
changes that are Canadian. It is time for change. 

“I used to joke that my hair is what got me all 
the jobs. But realistically, it’s just being yourself. 
I realized that at the end of the day, regardless 
of how you look, it’s more what you bring to the 
table. It is counterintuitive – that standing there, 
looking a certain way is really only like 20% of 
the battle. I’ve thought about, or looked back on 
times where I’ve thought clothes didn’t fit me 
the same way, or that maybe a shoot wasn’t the 
most flattering – but I’ve realized that it must 

not matter much because I’m still here. The 
‘look’ is not the only thing that’ll keep you here. 
Once I realized that, I became free to really truly 
embrace my own power, which is what comes 
from within, and that is to truly hone in on my 
talents and skills. I think that’s the importance 
of finding where you fit – really finding your own 
lane and being confident in what you bring to the 
table. So that at the end of the day, regardless of 
who is styling you and what you end up looking 
like, there is still space for you, because you 
created that space for yourself.” 

 ...at the end of the day, 
regardless of how you 

look, it’s more what you 
bring to the table.
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THE BEAUTY OF INCLUSION
"In a time where our industry has faced an 
unforeseen situation, we as an industry 
have risen and not allowed this to keep us 
down. We are the heart and soul of our 
industry and we provide reassurance and a 
sense of belonging with every service. Some 
may work alone, some may work in medium or 
large salons, but one thing we all have is each other 
and this time has truly brought us together. Our industry 

now more than ever has proved that we are #StrongerTogether."

JOSHUA BALINT 
Matrix & Biolage National Education & Events Manager

"No matter how serious the crisis is, we all 
realized that our well-being lies in “simple” 
things. Being able to have a great colour and 
cut is definitely one of them. Think about it: the 
hairdressing profession has never been more 
highly valued! Now is the time for all of you to 
thrive again, adapt to a new reality, and 
you have our support 100%. Thanks 
to our industry, we can more than 

ever say: well-being is in the hair!"

ANNE-LAURE SARDAIS 
Matrix & Biolage General 
Manager

"When Andrea asked that I share words of encouragement with our hairdresser community, I struggled to put pen to 
paper.  What I really wanted to write was that, I have no words.  None of us could have ever imagined that we would 
experience something like this in our lifetime.  And I don’t think anyone has a crystal ball to predict what will happen in 

the coming months.  So, what could I say to help make things better.  Then I realized something; words don’t make a 
difference, actions do. 

Hairdressers need us, their manufacturer brands, to be committed to standing beside them and supporting them.   
At Schwarzkopf Professional the hairdresser has always been and will continue to be the centre of our universe.  
Everything we do is to empower, inspire and connect with our hairdressers.  So really there was no need to try and 

find words of encouragement as they have always been there in our Schwarzkopf Professional tagline.  And now 

more than ever they hold true…Together. A passion for hair."

GIANNI GAGLIARDI 
Vice President, Henkel Beauty Care Professional / Schwarzkopf Professional CAN | Alterna Haircare
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THE BEAUTY OF I NCLUSI ON
"Now more than ever, we miss your smile, the backbar 
therapy session, and the scent of blow-dried hair 
in the air. We miss your fire and your 
desire to have us feeling confident 
and beautiful before we leave your 
chair! That’s a feeling that can 
never change – can’t wait to meet 

you there."😉

KRYSTAL GAYLE  
Brand Manager, Schwarzkopf 
Professional Canada

"In the midst of a global pandemic, the 
most challenging economic times and a 
world full of disruption and chaos, I am 
proud and grateful to live in a country 
which advocates and takes care of all 
its citizens regardless of their ethnicity, 
gender or religion.  As a business owner and 
operator, I am thankful for the immediate 
measures taken by the Canadian government 
to help businesses through these very difficult and 
challenging times and I am both thankful and optimistic to be 
part of an industry which has proven to be able to adapt and 
survive and reinvent itself throughout history.  Coming from 
a family business that is over 50 years old, I am confident that 

our industry as a whole will thrive in the future. " 

KEN COHEN 
President Radiant Beauty Supplies & Probeautysuites 

"Although these last few months have been tough, by being forced to 
STOP, we have all been forced to look at the way we do things – how we 
run our businesses, the way we interact with our teams and customers, 
the time we spend with our families…everything.  It would be a waste 
to not use this pause to evaluate how we can re-invent our processes 
to adapt to a new way - maybe a better way.  Through crisis comes 
great opportunity, and yes, we have a lot of work ahead of us but the 
possibilities for the future are exciting and could take our industry 

further than what we knew was possible!"

AMANDA BELASCO 
Director of Marketing & 
Education, Joico/Zotos 
Professional & Regional 
Initiatives / Henkel Beauty Care, 
Hair Professional Canada

"I personally feel the strain and weight of 
the Professional Beauty industry each 
and every day as I drive and/or cycle 
down the streets where salons would 
normally be open for business.  It’s such 
a void in our world today as you are the 
“beauty makers,” the ones who make 
people look and feel beautiful.   The “feeling 
beautiful” part of what you give to your guest 
experience is so needed today, especially under the 
unprecedented times we are all experiencing.   
I look forward to your talents being released as soon as possible!  

Fingers crossed all of Canada gets opened for all salons."

BRIAN AHRENS 
General Manager Revlon Professional,  
CND and American Crew
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"Living with Covid will be a personal test over 
the next few months as we deal with the 
changes forced on us.  We will be open-minded 
as we embrace new practices to ensure our 
personal safety, as well as the safety of our 
family, colleagues and clients.  We will support 
our teammates with empathy and patience.   

We will succeed together!"

PETER ALEXANDER 
General Manager, Maritime Beauty Supply

"The amazing thing about the hair community is that from coast to 
coast, it literally is a community. Stylists from Halifax engage with 
stylists from Vancouver, and even though miles away, have this 
unsung connection with each other. These past few months have 
proved challenging, but insight from what one salon is doing to 
the next is a true support mechanism in preparing to get back to 
our new normal. It meant so much to us to see the impact of our 
community stretch beyond our little corner of the beauty world 
when stylists across the country donated their Framar gloves to 
local frontline workers. This alone makes us so grateful to be part  
of something this unique.

Stylists are adaptable, their career requires it, and we’re 
confident they will continue to find creative ways to 
keep their businesses thriving during this tumultuous 
time. We will be there every step of the way, listening 
to the needs of stylists, and adapting to this new 

normal alongside them."

Much love, 
GIOVANNI GALLO FRAMAR

"Through this difficult time, we believe it's important to continue to practice hope, 
patience and kindness throughout our community. We understand the emotional 
rollercoaster these last few months have dealt, but like any difficult situation our 
resilience will prove once again we can make it through together. No matter where 
your emotions may rest, just know we are here for you."

WINDSOR BEAUTY FAMILY

"These past months have been unprecedented and a challenging time for all of us, 
whether individually, within our family or as a collective community.  However, due 

to our cooperative and united efforts we are finally seeing signs of improvement. 
However, we are still in the midst of this pandemic and as a family business our 
number one priority is the health and safety of our staff and customers. Therefore,  
we must continue with all of our safety measures and standards to hopefully get 
back to a new and different “normal”.

As we continue to move forward through COVID-19, we at Pearlon are proud to 
support and empower our BEAUTIFUL, RESILIENT and DETERMINED community of 

Salons and Barbershops during this difficult time. "

“The ultimate measure of a man is not where he stands in moments of comfort and convenience, but where he stands in times of challenge  

and controversy.” – Martin Luther King Jr. 

VICTOR KHAVARI General Manager Pearlon Beauty Supply
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"Our industry has a history of weathering challenging times and this may prove to be one of the most difficult 
we will face.  But I’m optimistic.  Now more than ever, clients need to feel and look their best or truly need 
self-pampering.  Those important moments of their lives will continue although in different ways.   Whether it’s 
weddings, engagements, job interviews, special dates or social distance visits with loved ones, clients will turn 
to their favourite stylist to get them ready.  The world may feel as if it’s turned upside down right now but the 

strength of the professional salon industry will help everyone feel a sense of normalcy."

TIFFANIE PITIMADA   Director of Education, Revlon Professional North America

"I am proud to be a part of this wonderful industry.  I have the privilege 
of running our 100+ year old family business.  One lesson my father 
taught me was that hairdressers know how to survive.  Most industries 
have changed, and ours is among them.  Although we have always been 
concerned with the well-being of the client, Covid-19 has taken it to a 
whole new level.  Our industry has the word PROFESSIONAL in it for a 
reason, but now hairdressers will be called upon to be artists in a much 
more sterile environment.  I am confident loyal consumers will come 
back to salons and the industry will find new ways to adapt and derive 
revenue.  I am proud of the way our industry has 
stepped up to make sure we support each other 
during these unprecedented times.  At CanRad, 
we are here to help salons though these 
difficult times and make sure the shampoo 

keeps going down the drain!  Stay Safe."

KENNY WISE 
President and CEO, CanRad Beauty

"It’s been a tough year for us all. Stylists, distributors, manufacturers and clients have all had to put life on hold. We have all 
had to think outside the box to survive this. I am 30 years in the business and I have full faith that the beauty industry is going 
to bounce back because we are creative and passionate and strong! We learned how to use different tools to survive. You put 

down your scissors and jumped on your computers! We all took classes, educated ourselves on new brands, learned more 
effective ways to run our businesses. I met many new stylists, salon owners and manufacturers through this because they 
actually had the time to learn about my brand and I had time to learn about theirs! They had the time to understand 
the products, what programs and initiatives there were for them. How we could help them grow their business. Before 
this ‘social experiment’ none of us had a second in a day to do that. I give everyone a standing ovation who went online 
and learned a new technique. Who took the time to actually go on the website of new brands and see how they are 

contributing to the industry! To include some newness in your salon so that when your doors open you have some 
brand-new products and techniques to welcome your clients back to! I walked out of this with new brands to represent, 

new friends and a fresh mindset! I hope you continue to do this. I hope you never get so busy again that you don’t have 
time to learn, time to sit with a sales rep to learn about newness ... and most importantly that you also take time for yourself. 

RESET! When you come out of the storm you won’t be the same person that walked in. That’s what the storm is all about."

KIMTANNER  President Kim Tanner Beauty

"To all of my friends and colleagues in the beauty industry, we 
hope you better understand just how important you are now 
to your communities, clients, and families. Your services and 
care are at the top of everybody's lists as they begin to emerge 
from quarantine. Your salons serve as beacons of hope for 
everyone to begin to feel and look like themselves again. Your 
listening ear, expertise, and touch has been missed dearly by 
those struggling to maintain mental health over the past few 
months. This is not a responsibility you signed up for, but it is 
one that we are all grateful you take on for us with bravery and 
professionalism. We thank you for helping us all heal during 
these times, and are focused as a company and friend to doing 
whatever we can to show that gratitude in ways that will get 
your businesses and lives back to as normal as we can get 

them. Stay safe; stay strong; you are our community leaders."

JAMIE LO 
Director of Sales, Revlon Professional Brands Canada
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Mississauga, ON

Henkel North America’s Canadian Beauty Professional business is pleased 
to introduce a business support program for salons providing free hair color 
and developer to help them get back to business. Over CAD$ 2 million in 
hair color and developer will be provided to nearly 3,000 salons across 
Canada through the Schwarzkopf Professional and Joico brands.

“With salons in Canada facing closures of nearly 60 days – if not longer 
in some regions; we want to do our part to help as many salons as we can. 
By covering an expense that gives them one less bill to pay, they can focus 
on getting their business back up and running,” said John Fortunato, Head 
of Henkel Beauty Professional Canada.  “Salons are at the centre of every 
community and the heart of everything we do. Our hairdressers have shown 
us incredible loyalty throughout the years, and we want them to know we’ve 
got their back.”  

Eligible salons will be provided details on how they can redeem their free 
color and developer through the brands’ loyalty programs:  Schwarzkopf 
Professional clubSKP and Joico’s Access Joico. 

In addition to the free product support, Henkel’s Canadian Beauty 
Professional  brands have been supporting hairdressers and salons through 
hundreds of hours of free on-line learning, motivation and inspiration, 
through @schwarzkopfcan, @joicocanada Instagram handles and  
Joico.ca/education-on-demand.   

Henkel is committed to its communities and in March,  announced 
a Global Solidarity Program, donating €2 million to the WHO/UN 
COVID-19 fund and regional organizations.  In addition, Henkel will also 
donate 5 million units of personal and household hygiene products to aid 
communities in the fight against the global pandemic.

As part of the Henkel Solidarity Program, Henkel North America has 
donated 1.2 million units of essential household hygiene products to 
organizations that provide medical supplies, basic needs, and disaster 
relief within the US and Canada.  Donations totaling over USD$ 600,000 
have been provided to regional organizations, including USD$ 75,000 for 
the United Way of Canada and USD$ 200,000 to the Professional Beauty 
Association (PBA) COVID-19 relief fund to help licensed hair stylists who 
are experiencing financial hardship.

SALON SUPPORT FOR COVID-19 RELIEF IN CANADA

Henkel Beauty Professional Canada  
to Support Salons with Free Color

ABOUT HENKEL IN NORTH AMERICA 

In North America, Henkel operates across its three business units: Adhesive 
Technologies, Beauty Care, and Laundry & Home Care. Its portfolio of well-known 
consumer and industrial brands includes Schwarzkopf® hair care, Dial® soaps, Right 
Guard® antiperspirants, Persil®, Purex®, and all® laundry detergents, Snuggle® fabric 
softeners as well as Loctite®, Technomelt® and Bonderite® adhesives. With sales of 
around 6 billion US dollars (5 billion euros) in 2019, North America accounts for 26 
percent of the company’s global sales. Henkel employs approximately 9,000 people 
across the U.S., Canada and Puerto Rico. For more information, please visit www.

henkel-northamerica.com, and on Twitter@Henkel_NA.

ABOUT HENKEL 

Henkel operates globally with a well-balanced and diversified portfolio. The company 
holds leading positions with its three business units in both industrial and consumer 
businesses thanks to strong brands, innovations and technologies. Henkel Adhesive 
Technologies is the global leader in the adhesives market – across all industry 
segments worldwide. In its Laundry & Home Care and Beauty Care businesses, Henkel 
holds leading positions in many markets and categories around the world. Founded in 
1876, Henkel looks back on more than 140 years of success. In 2019, Henkel reported 
sales of more than 20 billion euros and adjusted operating profit of more than  
3.2 billion euros. Henkel employs more than 52,000 people globally – a passionate and 
highly diverse team, united by a strong company culture, a common purpose to create 
sustainable value, and shared values. As a recognized leader in sustainability, Henkel 
holds top positions in many international indices and rankings. Henkel’s preferred 
shares are listed in the German stock index DAX. For more information, please visit  

www.henkel.com. 

 

"...OUR HAIRDRESSERS HAVE 
SHOWN US INCREDIBLE LOYALTY 

THROUGHOUT THE YEARS,  
AND WE WANT THEM TO KNOW 

WE’VE GOT THEIR BACK.” 
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COLLECTION
BY  MELISSA DUGUAY

PHOTOGRAPHER: DENIS DUQUETTE
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“One of the most predominant memories I have as a little girl was  
getting in trouble for giving all my barbies a Bob or a pixie cut. At one 
point my mom threatened to stop buying me dolls. But that didn’t stop 
me. I remember, without hesitation, giving my best friend a haircut in my 
bathroom. We were 12, and we got in so much trouble. Once everyone had 
a chance to calm down and really looked at the haircut, I believe her mom’s 
exact words were ‘you’re really good at this, you should be doing this for a 
living.’ And that was the beginning of the rest of my life.”

“Like most stylists can attest to, you only really start to learn the art of 
hairstyling when you get behind the chair, find a mentor and really challenge 
your skills. School is where you learn the fundamentals; 1500 hours of 
practice for the real world. However, for me, school was where I fell in love 
with the art of competing. I’m from Moncton, New Brunswick, and our 
school hosted a competition where the top five competitors would get to 
travel to Halifax to compete live. I WON! This win sparked a fire in me that is 
still here to this day. I was then introduced to what was new to me, a photo-
based competition. This would take my competitive edge to new levels.”

Pablo Picasso says “Every child is an artist; the problem is, how to remain an artist once we grow up.” However, a true artist, never really grows 
up. Life is always playful and full of passion. They see the world through a whole new lens, that captures moments ordinary people can’t see.  
So, when at 12, Melissa said she would be a hairdresser, it was real. She is a multi-award-winning stylist, and an international platform artist  

for JOICO. To add to her repertoire, she is a stand-up comic. Melissa is literally bringing JOI wherever she goes.

joi de vivre
INTERVIEW WITH MELISSA DUGUAY
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What advice can you give someone who is interested  
in competing?

“The competition world can be very overwhelming, you are literally 
putting your work out to the world be judged. But win or lose, you 
have created a memory or moment that will last forever. First thing 
you need to do is find your team; photographer, make-up artists, 
designer etc. Create a mood board, and once you have everything 
aligned, find a model that will complement your concept. I am 
proud to say I’ve taken home at least 15 trophies.”

What do you love most about the Beauty Industry?

“I’ve been in the industry for 17 years, being a hairdresser is an 
extension of me. I love that I can changes someone’s life, mood, 
and perception of themselves in just two and half hours. I also 
have the pleasure of traveling the world inspiring hairdressers and 
educating on a brand I really love. There in nothing like being in a 
room full with passion, so no matter how nervous I am, the energy 
in the room is my everything. I have to say, being a stand-up comic 
really helped me as a platform artist. The importance of reading 
and knowing my audience is key. What has saved me many times is 
my ability to change directions on a dime always keep my audience 
engaged. I’m very committed to this part of my craft because anyone 
who chooses to spend a day taking educational classes upgrading 
their skills, deserves the best.”

How did COVID-19 affect you?

Like everyone, the uncertainty of our industry had me really 
nervous. But For the first time in a long while I could put me first. I 
worked out every day, went for long bike rides and enjoyed moving 
at slow pace. I’ve been back in the salon for a few weeks and the first 
week was awesome. Of course we were nervous, there were all these 
rules and regulations to follow, but our clients were just so happy to 
be with us it all quickly fell into play. I am so grateful to be back and 
I’m happy to have somewhat of a routine again.PHOTOGRAPHER: DENIS DUQUETTE
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MAKEUP WITH STEPHANIE

The 2020 beauty trends are here and are making waves into mainstream beauty looks! Let's dive into the unique 
statement looks for the summer that will make everyone take a second glance at what you are rocking!

trendsmakeup

BOLD LASHES

Someone brilliant once said, "a lash and a wink gets you further than you 
think." I couldn't agree more!

Lashes have an amazing way of bringing a look together and drawing the 
attention on the eyes. This beauty season is calling for BOLD lashes. Who 
wants one coat of mascara when you can have three or more! Now I know 
what you're thinking: “more layers, I'll look crazy!” Trust me I've seen it, but 
here are some quick and easy tips on getting those EXTRAvagant lashes:

LASH SERUM!

If your lashes are more on the finer or flatter side, you can definitely benefit 
from a serum that will help to target hair growth and density. Eye Envy has 
been a life saver and you can use it on brows as well.

LASH PRIMER! 

This will help to give your lashes the fuller look and will help to prevent 
flaking throughout the day.

BACK AND FORTH 

When placing your mascara, apply your first layer as close as you can to the 
root while making small back and forth movements all the way up to the tip 
of the lash.

GO VERTICAL

Now this is THE game changer! Angle your mascara wand vertically and 
comb through upwards! That will help your REALLY plump your lashes!

LINE UNDER UPPER LASH

*Pro tip* for a fuller lash line use a black liner under your upper lash!
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EFFORTLESS EYELIDS

Now let's talk about the blown out, unexpected and rule breaking looks at all 
the fashion shows for this summer. From the Oscar De la Renta to Vivienne 
Westwood sweeping the runway, this stunning trend of using watercolors and 
intentionally making it appear effortless on the lid is a must this summer.

How to achieve this look? You'll need three things: 1. setting spray,   
2. packing shadow brush and 3. crease blender.

STEP 1

After applying primer on the lid and dampening your brush, go ahead and pack 
the lid with your desired shadow and be generous! It's ok if there is a little mess.

STEP 2

Take your crease brush and drag the shadow outward. You can be as creative  
or natural as you want with how far you extend the shadow, but in my opinion,  
it's no fun playing it safe!

GRAPHIC LINER

Graphic liner, now more known as floating liner, has made a come back in 
a fresh new way, experimenting with neon colors paired with a naked lid! 
We are here for this trend and the vibrancy that it brings.

FIRM BUT FLEXIBLE

First you'll need a liner brush that is firm but flexible for the flick  
of the wrist motion to get that liner on point!

MIX IT UP 

If you don’t have bright liners don’t worry! Let's get creative.  
With a touch of mixing, medium shadows can turn into liner 
and give you an identical look. So, let's play!

For this season, have fun, get creative, inspire and fall in love again with the art of makeup! 
We have the power to change our clients’ views on how they see themselves!  

Oh, the beauty that awaits them!
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If you scour the goings-on of the Toronto 
fashion industry, there isn’t much Klaudia 
Capalbo hasn’t been up to. 

She approaches all things fashion with a keen 
eye and sense of certainty. While her career 
doesn’t just pertain to one job, she currently 
serves as Regional Director of Fashion Group 
International Toronto and maintains a 
professorship at Humber College. 

Capalbo is as much a fashion professional as she 
is a teacher, a mentor, and an empowering voice 
for those just dipping their feet in this industry 
– among many things. Here are some tid-bits 
about her current state of affairs: 

How did you get started? 

“This crazy thing called life can really take you 
anywhere if you let it… I went from teaching 

fractions to marketing for a sports association, 
Not just any association, the NBA. I had to put 
away my pencil and protractor in exchange for a 
basketball and a pair of kicks… Well, a fancy pen 
and some heels.”

“I can tell you this: giving back to people has 
always held so much value to me. I found that  
I could practice this in a school setting. But the 
fact that I’ve always loved fashion is unique to 
my journey. Where you get started isn’t always 
necessarily where you end up – it really comes 
down to your passion, what you truly love.”

“It happened fast… It started as a contract, 
for only about eight months. And then I got 
“the call” from the NBA telling me they were 
starting up the Raptors and Grizzlies. What 
an experience, this was my life for nine years, 
I got travel to the US and Milan with 29 teams 
creating marketing for them.”

How did you get into the industry  
and FGI? 

Flare, a magazine everyone is familiar with.  
I was probably one of their first subscribers. 
They were leaders, they were innovators and 
I was given the chance to work for Flare 
Magazine after the NBA. It felt very Devil Wears 
Prada, admiring a magazine like Flare and then 
being able to work for them. 

Although I hadn’t dabbled in publishing before, 
I figured my media experience would come into 
play – and I was right. My fashion knowledge 
really kicked in and I learned to appreciate that 
entire sphere. You get to see everything behind 
an editorial lens and understand how to market 
brands and different products. I think the 
experience opened my eyes to what I could  
really start to do in this industry. 

INTERVIEW WITH KLAUDIA CAPALBO
FASHION GROUP INTERNATIONAL TORONTO

WRITTEN BY  KEENA ALWAHAIDI
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Seven years later, Flare went strictly digital. 
That’s when I decided to freelance. This is where 
my passion was lying all along, and I began 
working on projects and did lots of contract 
work. I had to start asking myself: “What can  
I do in this community?” Because I knew this  
is where I wanted to be. 

What the future looks for FGI:

I would say my biggest accomplishment 
as of now is heading the largest fashion 
organization in Toronto, which is Fashion 
Group International. So, when I was announced 
the head for FGI in January, we kicked off two 
amazing events before COVID-19 hit. Like 
everyone, everything was put on hold.

June would have been our pitch event where 
entrepreneurs can pitch their ideas. It’s a 
Dragon’s Den for anyone connected to the world 
of fashion. The prize is valued at $20,000 and 
it comes with everything from a professional 
photoshoot look-book, to a profile building 
mentor. We will keep you posted on our new date.

The three words she lives by: 

I’ve come up with three words that really for 
me represent what I want to see more of in our 
industry, and that is to Elevate, to Educate,  
and to Empower. 

Elevate: I will ensure every single person in the 
industry, and not just fashion, but everything 
that touches fashion - will have an opportunity 
to be able to elevate one another. And whether 
we do that with collaborations or promotions.  
I think its important to celebrate acknowledging  
each other.

Educate: I promise to be a forward thinker, to 
teach people something that they haven't learned 
before and introduce them to the future of 
the world. 

Empower: It is my mandate to make our 
industry feel like superheroes and make them 
feel empowered to be able to change the world 
and make an impact with their own footprint. 

Those are the three things I will implement 
in everything that I work on, so whether it's 
personal event, FGI related, styling or whatever,  
I will always hit those three touch points. 

Any advice to share? 

My advice, always have a side-gig. I’ve been a 
fashion stylist for the last 3 years and I’ve had the 
privilege of working with some of Toronto’s elite... 
I get such pleasure seeing my flare walk red carpet. 
From celebrities to photoshoots that have been 
published. I love the creativity behind styling.

On home-grown talent: 

I always say that we don’t do enough 
celebrating of the brilliance we have in our own 
city. Let’s stop being too polite about our own 
work. We need to own up to our talent and 
showcase it. It’s important because I don’t think 
our city gives us as much support as some of 
us would like, and we can be powerful with our 
own voices. We just need to find them – because 
they matter.
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Who are you? 

D’antal Sampson. Law Student. Activist. Creative.

Former Queen’s University Varsity Football Student-Athlete. uOttawa Law 
Student. The Efe Magazine Guy. At Queen’s, I graduated as a 4-year Varsity 
Football Student-Athlete, where I received the honour of Academic All-Canadian 
in 2018. While there, I was the Conference Finance and Sponsorship coordinator 
for the Queen’s Black Academic Society (QBAS), and the photography director at 
Spoon Queen’s U. I graduated with a BAH in Sociology; with a focus in artificial 
intelligence (AI), cyberspace, and fighting tech-facilitated injustices. There, I also 
received a Certificate in Law. In my current capacity at uOttawa Law, I am the  
VP of events for Elephant in the Room (EITR), a mental health initiative amongst 
the law student population, as well as the Second Year Representative for the 
Law and Technology Student Society. In 2019, I was on the CLSS (Common-Law 
Student Society) Internal Affairs Committee Exec as the Club Coordinator, where 
I managed law student clubs and oversaw their affairs. At Efe, I do whatever needs 
to be done to make sure you are receiving the best quality content possible.

THE
MAGAZINE
GUY
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What inspires you? 

If there is one thing I strive to be, it is unapologetically myself at all times. 
I’m inspired by anybody who has the courage to be genuine, even if it means 
a bit of discomfort.  Everything I do, I do with authenticity and humility. 
People inspire me; passion inspires me. There is nothing I love more than 
listening to passionate people speak. I am enamoured by the everyday 
superheroes who do extraordinary things; those who do more than they say. 
Because of these people, I fell in love with doing, and I strive to make the 
greatest impact I can on as many people as possible.

What’s in your closet? 

Nothing special – but the whole is greater than the sum of its parts. Fashion 
gives me the freedom to express myself and be authentically me in any and 
every space I’m in. I love pushing the envelope and adding my own bit of 

flare to simple concepts be it through jewelry, patterns and/or subtle details. 
I especially love throwing together unusual or odd style combinations for 
a unique look. My favourite places to shop are little boutique stores and 
thrift shops. I love finding atypical local pieces. Value Village is a personal 
favourite; where I tend to find my staple graphic black t-shirts, among some 
other vintage finds. My fashion philosophy is to try anything and everything. 
Versatility is all I know. 

What's your self-care routine?

I tend to keep it simple, but I love some self-pampering.  Skin-care wise,  
I typically try to cleanse my face twice daily, exfoliate once or twice a week, 
and always keep my skin hydrated. I enjoy a face mask, weekly or bi-weekly. 
I also try my best to make sure there is some SPF in my routine. Manicures 
are my favourite; I love to keep my hands groomed and in good shape,  
given that I’m always using them! 

"...unapologetically myself at all times."
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Besides Efe, what are you passionate about? 

I’m passionate about life; I love learning and I love doing.  
Any opportunity to learn is welcomed with open arms, even if 
it may be through my own shortcomings. Actually, especially if 
it may be through my own shortcomings. If you’re not learning, 
you’re not growing. Get comfortable being uncomfortable.  
As a young black man, I thoroughly understand my place in 
the world, while also understanding that I am in a position of 
privilege to be a voice of the unheard. Thus, I am a fierce and 
tireless advocate of human rights and justice for those who need 
it. The opportunity to be law-educated and put it to use in favour 
of those who have been failed by the system is one I will never 
take for granted. I would like to continue to strive for excellence 
and use the law as a platform that can be leveraged in favour of 
those who have been systemically disadvantaged. 

Being a former athlete, fitness is always something I’ve 
been passionate about. This passion has brought me some 
opportunity, and in the summer of 2018, I had the pleasure 
of providing elite athletic training to young athletes. There is 
nothing more rewarding than watching others improve and 
succeed. Like anything, pushing your body to its physical limits 
is an incredible test of mental fortitude. I love a challenge. I love 
understanding movements and maximizing my own potential. 
Regardless though, I love to have fun. I encourage everyone to 
find their fun in fitness. Be it through sport, strength training, or 
simply going for walks. Before this pandemic, I really got into  
hot yoga. I was absolutely terrible at it, but it was incredible. 
I’ve never done anything more physically difficult in my life.  
A big shout-out to all the yogis out there. Amidst the quarantine 
I have taken it upon myself to build a home gym. We’ve got 
weighted vests, kettlebells, resistance bands and sandbags.  
We recently just installed a multi-grip pull-up bar and Olympic 
rings. I’ll probably never purchase a gym membership again. 

If I could have it exactly my way, I’d have 10 different careers 
(I just might do so anyway). Quarantine has given me the 
opportunity to learn and enjoy some new things. I’ve been 
leisure reading a bunch, which is quite a different experience than 
reading for school. I love to cook, so I’ve been taking my time to 
create and try some new recipes and techniques. I’ve also taken 
up woodworking and learning the guitar! Stay tuned! 
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It’s. Too. Soon… We opened too soon! Why are we back? For the first time 
in over 25 years I hate my job, I hate being a hairdresser. It’s been only a few 
weeks back behind the chair and if this is my future, I want no part of it.  
I know you can say this is just the beginning and things will change but  
it’s really hard to see past this moment with so much uncertainty. 

There are so many firsts… For the first time I feel a division in our industry. 
There’s judgment, there’s ego, there’s sadness and there’s fear. I think when 
the government deemed us as non-essential, we took it literally instead of 
figuratively. Lives will not be lost if people don’t get haircuts or colours.  
So, no we are not essential. However, we are more than just hairdressers  
to our clients, we change lives. So yes, in that aspect we are essential,  
they’re our extended families. We have an intimate job that gives continued 
love and support. 

I’m going to start by saying, shame on us for not having a semi-union 
organization that is for the hairdresser. And because of this there is  
too much room for error. 

I am not sure if you are prepared for the emotional exhaustion our clients 
have faced. Many of our clients have had to face isolation alone, and no 
interaction for a minimum of 90 days. No personal touch, no hugs, no love. 
And now minimal conversation. One of my first clients had a complete 
meltdown when she arrived and I greeted her with full PPE, gloves, mask 

and a shield. Her first words were “oh my gosh, should I even be here?  
Is this worth it?” It was such a reality check for the both of us. My second 
client was on the complete other end of the spectrum. She arrived with her 
mask half-on and a latte… which she continuously drank throughout her 
service which made her have to continuously remove her mask. Absolutely 
no respect for the rules and regulations of the salon and no respect for me 
as her stylist. Complete selfishness. She was angry that I couldn’t blow dry 
her hair, angry that I couldn’t do a full balayage and complained that she 
couldn’t breathe. I felt completely used. 

I’m not judging anyone who is ready and capable to be back at work…  
I’m not ready. But I see a lot of shaming happening. Hairdressers are being 
harsh and that is not like us. I left the salon in tears after my first two days.  
I’m so confused at the state of our country. Why do so many think following 
a few rules for the safety of others feels like oppression? Why is respecting 
the personal space of others so hard? If you don’t want to wear a mask,  
don’t wear a mask but respect the space of all others who do and are still 
scared. It’s hard… It’s so hard.

There is not going to be a “normal” for a long time. And I look forward to 
the day when I can walk into the salon and hug my clients, have a coffee  
and laugh knowing everything will be okay. I look forward to that day that  
I know even though tomorrow is uncertain our industry isn’t.

SIGNED, 
ANONYMOUS
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A STROKE OF STYLE
BY  PATTI  PONTES-CHUNG

your armour?
An armour is something you put on every single day. Whether intentionally 
or unknowingly, you are always wearing it. Your armour is what the world 
sees and is what others may be using to understand who you are as  
an individual.

I describe my armour as strong, authentic and passionate.  

A first impression is based on a few seconds of being in someone’s presence. 
Your traits shine and exude through the energy you possess. 

It’s not about being voted the smartest in class or the prettiest gal at the 
party. We are all built with limitless super power and it goes deeper than 
words – it’s your vibration, and the pulsations you create with other people.  

Look! It’s legit science.

Enclothed cognition – captures the systematic influence that clothes have on 
the wearer's psychological processes.

Embodied cognition – Experts have discovered that our thought processes 
are based on physical experiences that set off associated abstract concepts, 
including those generated by the clothing we wear.

So, what’s YOUR armour? What’s YOUR vibe? How do you hone in on  
what you are putting out to the world? 

Being comfortable with who you are, inside and out is an awe-inspiring 
feeling. People gravitate to those with the confidence to be their genuine 
self, and I think that’s because we all want to do the same. We are all made 
of magic but for whatever reason, life sometimes holds us back from shining 
as bright as we should. 

My mission is to help you bring out your true spirit and share that sparkle of 
yours, after all, the world we live in at the moment needs all the shine it can get! 

Seriously though – can we just talk about the world right now for a sec?

Walking in my neighbourhood, I catch myself extending immense smiles and 
colossal waves to strangers because of how isolating our new world is. Life has 
changed so drastically and I am truly lost for human connection. I would jump 
over mountains to have coffee with you or sift through your closet with you 
while we laugh, cry, hug and help you discover your words of armour. 

However here we are –  physically distant with a deep need to connect  
in new ways.

Today’s world consists of zoom calls on a daily basis. Our home is the 
headquarters for all our personal, educational and business activity.  
The walls feel a lot smaller than they did before. It’s new... It's tricky...  
But it IS possible.

How would you describeHow would you describe
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** Smart - Feminine - Robust **

To differentiate work and play in the same environment can be 
accomplished by mentally repositioning and compartmentalizing our 
state of mind.  Maintaining your routine, continuing with your daily 
shower, workouts and eating habits as you did prior is very helpful. 
Dressing with intention will mentally and physically bring you closer 
to controlling your mental health during this epidemic. So, when I say 
“your armour” just think about what you need to battle throughout 
your day to get sh*t done.

Let’s discuss a few women. We all know them. Some women (famous 
or not) have caught your attention by their stories on IG. Others, by 
posting their accomplishments all over social media and some are just 
people you may know that are killing it in their own special way. You 
are familiar with their armour and it has helped you identify who they 
are. We all have our own armour – here are just a few versions that 
may resonate with you.  

 

The Spiritual Warrior.
You want people to see that you are different from the pack.  That you pave your own road  
and want to be true to your own vision. The material from head to toe should be light 
weight.  The fit of your clothes drape over your body, with earth tones, all shades of grey and 
no fear of audacious print.  Mom jeans and Midi skirts are in your weekly rotation of bottoms. 
Bottoms are paired with body suits and booties.  Blazers range from cropped at the hips to a 
full-length duster.  2020’s armour brings a fusion of colours, style and texture that are uniquely 

synthesized to create a pièce de résistance.

 

The Corporate Hustler
Sticking to the corporate colour tones, black to convey power and 
seriousness.  Navy for truth and wisdom, grey tones for teamwork and creating 
partnership.  For a pop of colour, add a printed blouse or a top with a robust 
lavaliere, also known as a pussycat bow.  It adds a brilliant fem flair, and creates 
sleek lines throughout the silhouette with a pencil skirt or cigarette pant.   
2020’s armour brings unique styled collared shirts. It can be the print, colour  
or the something special that makes you look exclusive and eliminates the 
mundane corporate look.
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The Go Getter.
A rare woman that is perceptive, resourceful and inventive. Understands how  
to create needs and services in a savvy and dynamic way.  Influential amongst the 
pack and is a leader.  A person that feels like she is above the law when it comes to 
fashion do’s and don’ts.  Her style is all based on her mood and entails a multitude 
of colours usually in a monochromatic head to toe scheme.  2020’s Armour brings 
an androgynous appeal in a softer and light weight material. All looks are polished 
and exquisite and is a statement.

The Heroine
During this extraordinary time, a part of every woman falls into  
The Heroine. Every day you fight. Either for yourself or for 
everyone else in your life to maintain harmonious peace.  You are a 
mother, a daughter, a friend, a neighbour, a chef, a cleaning lady, a 
teacher, an employee, a boss or a spouse. Your duties are endless 
and you rarely see the light at the end of the tunnel.  But you are the 
heart of your turf, the head of the snake and you take pride in it.  

2020 Fashion trends for the Heroine are all of the above.  As a 
Heroine you have to fight through life’s unexpected challenges. 
There are times you may need to grind out your to do lists and 
other days you may have had 2 hours of sleep.  But you don't give 
up, so you put on a little more makeup, dress with a kick of intent 
to offset the sleep deprivation.  Every day is demanding but you  

put on a tenacious face and walk on to get ‘er all done.

The version of your style will change with the way your life changes. Enclothed cognitions are a trade secret,  
your armour is what you intentionally want it to be.  When things get heavy and toxic in life, think about the words to 
describe who you WANT to be when you are at your higher spirit, then dress for it and you will become that person.

So, what’s YOUR armour? 
What’s YOUR vibe?

boss lady

heroic
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Wishing on wells, wishing on stars, wishing on birthday candles.

 Children have no limits to their dreams, wishes, or goals.

Why is it that as we get older we stop taking the time to make wishes?

And as the clock keeps ticking we forget how important it is to harness hope, we just watch the 

days come and go. 

Often taken for granted, we forget the power behind our thoughts.

Each wish, each hope, each dream, each prayer, each thought is pushing you to keep moving 

forward whether you realize it or not. 

Something as easy as a wish can turn into unyielding hope. 

A gesture so small and innocent can improve lives.

 Wishing will turn to envisioning and envisioning what your heart desires can and will motivate 

you to take the steps needed to make it happen. 

Growing up with unwavering faith that the world has endless possibilities and each person in it 

has boundless potential.

Yet somehow as we grow, as life goes it gets easier to limit what you’re reaching to achieve.

As we grow our hope should grow just as strong if not stronger.

Wishing, having hope and keeping faith goes hand in hand.

We wish.

 We harness hope that we can reach whatever it is we seek.

 We have faith in ourselves, in the process, and our journey.

Faith is trust. 

Hope is a burning desire for change.

Wishing is just the start.

Hope Grows
BY  KY’ANA SAMPSON
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Must-HavesSUMMER

SMOOTHPROOF
Shampoo & Conditioner

BIOLAGE

Cleanse, detangle and smooth frizzy hair 
with this iconic duo. Provides humidity 

and static control, ideal for those
hot summer days.

DEEP TREATMENT
Packs

BIOLAGE

Instantly indulge your senses,
and deeply transform

 color-treated, frizzy, or dry hair 
in less than 3 minutes.

ALL-IN-ONE
Coconut Infusion

BIOLAGE

Vegan, multi-benefit spray infused 
with coconut oil to perfect and

protect all hair types.

YOUR HAIRCOLOR
PROTECTION

KEEP ME VIVID SHAMPOO
Sulfate-free for high maintenance colors it 
fights against unwanted mineral build-up 
that may effect your color vibrancy.

KEEP ME VIVID COLOR VELVETIZER
Oil-to-cream balm - UV filter -
450 degree heat protection
Can be use to air-dry or blow-dry.
 
KEEP ME VIVID CONDITIONER
Ultra-acidic to instantly 
glazes and deeply nourishes

Pollution, smoke &
chlorine from swimming 
pools can all contribute to 
hair damage.

Wear hats to prevent sun 
damage & protect your hair.

If you are a swimmer,
opt for a bathing cap.
Be mindful that even the 
water from your shower can 
contain high levels of iron 
and lead to mineral deposits 
in the hair.
Install a water-filtering 
shower head to remove
chemicals out of your water.

PRO-TIPS



For those of us back behind the chair trying to fit everyone in, 
scheduling may pose as a challenge. Clients may be faced with a longer 
wait time between appointments. Our Efe approved selection will take 
home maintenance to a new level. These colour conditioners will help 

maintain your clients' looks when they can’t be in your chairs.
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THE DIVERSE STYLIST
As artists, our clients can dictate our workload, working 

direction and our headspace. We fall prisoner to only doing 

what we’ve always known. However, in our ever so changing 

world, the art of understanding all hair types has never been 

more relevant. Becoming a diverse stylist can open the doors 

to a whole new world of opportunity and income.

Remember Rome wasn’t built in a day…

COMING SOON
CLASSES AVAILABLE ONLINE

(MASTERING ALL HAIR TYPES)

CANCELLED
STAY TUNED FOR VIRTUAL SHOW INFORMATION



New talent. New winners. New beginnings. 
1 Night / 75 Categories / 375 Nominees 

#VZNAWARDS 2021

SUNDAY JUNE 6TH 2021

Calling all artists!  It is time for change! 

WE ARE BY ARTISTS. FOR ARTISTS.
Full list of rules, regulations and categories available August 2020. 

Visit efemagazine.com

Get your collections ready!  
Nominating Categories:

Lifetime Achievement Awards
Barber of the Year
Stylist of the Year 

Extensions Specialist of the Year 
Makeup Artist of the Year 

Nail Tech of the Year 
Designer of the Year
Dancers of the Year 

Visual Artist of the Year 
Digital Artist of the Year

DJ of the Year

Subcategories to be announced in September. 

A W A R D S
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Find us at VenusBeautyS
1.800.465.7965

www.venusbeauty.com

B A R R I E         W O O D B R I D G E       M I S S I S S A U G A         O T T A W A          W I N D S O R

877-566-3376  | 

Manitoba
Winnipeg Coming Soon

Saskatchewan
Regina  |  Saskatoon Coming Soon

British Columbia
Abbotsford  |  Burnaby  |  Kelowna

Langley  |  Nanaimo  |  North Vancouver
Richmond  |  Surrey  |  Vancouver  |  Victoria

Alberta
Calgary  |  Edmonton  |  Fort McMurray 

Grande Prairie  |  Lethbridge
Lloydminster  |  Medicine Hat  |  Red Deer

25 Store Locations

The Biggest Brands
in Hair & Beauty

Shop 24/7 ModernBeauty.com

Get your collections ready!  
Nominating Categories:

Lifetime Achievement Awards
Barber of the Year
Stylist of the Year 

Extensions Specialist of the Year 
Makeup Artist of the Year 

Nail Tech of the Year 
Designer of the Year
Dancers of the Year 

Visual Artist of the Year 
Digital Artist of the Year

DJ of the Year



We are proud of our industry, who didn’t skip a beat when COVID-19 took 
over our lives. Free education, seminars and daily entertainment. They 
were innovative and created new content. They kept the hairdresser/barber 
and aesthetician top of mind to ensure we remained in the know. It was 
wonderful to be a part of so many great things. 

Moroccanoil came to the table with a virtual launch. Cool right!? We came 
together virtually, and as much as we may have missed the in person connect, 
they were on point. Celebrity stylist Bryce Scarlett introduced us to 

Moroccanoil Blonde Perfecting Purple Shampoo. It was an extravagant 
Virtual Happy Hour; a perfect combination of cocktails and education. 

“Innovation and care have always been our priority as a brand, and what 
truly differentiates us from others on the market. Technology is driving 
products today, and we saw an opportunity to create a shampoo that 
delivers professional results for the hair,” says Moroccanoil Co-founder 
Carmen Tal. “We’re thrilled to have this ultimate purple shampoo as the 
latest addition to the Moroccanoil Color Care line.” 

MOROCCANOIL 
VIRTUAL LAUNCH

Bryce Scarlett

Find more online
efemagazine.com  
@efemagazine on  

New website  

designed and created by

Imperium Social

Email: support@imperium.social

Phone: 1 (613) 299-2053



@canradbeauty

F l ow us

order online : www.canrad.com  
Phone: 416-663-7373 • 1-800-268-1905 

STAY HEALTHY
,STAY BEAUTI

FUL

STAY SAFE!

KINGDOM
BEAUTY SUPPLIES
THE COMMUNITY'S GO TO 
BEAUTY SUPPLY STORE.

www.kingdombeauty.com
kingdombeautysupplies

SALONS | BARBERSHOPS | BEAUTICIANS

VANCOUVER
604.251.7386

RICHMOND
604 273 7288

VICTORIA
250.381.1953

CALGARY
403.367.8888

SURREY
604.882.8033

maritimebeautyshop.com

1
Select your preferred store  

Add products to your pick 
up order and checkout

Wait for confirmation email 
then pick up your order 
from your preferred store 

2

3

MARITIME BEAUTY IS NOW OFFERING

IN-STORE PICK UP!







SEE MORE FROM EFE MAGAZINE AT:
efemagazine.com and on social media   @efemagazine


