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pearlon.com
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Contact us for more information: info@efemagazine.com
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CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F

HEAD OFFICE:
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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Toronto Barber and Beauty Supply Since 1937

Thank you to our valued partners
partners



Design and Production by:

thevitalgroup.ca
Patrick Huffman: 416.882.2428

thevitalgroup
Efe Magazine is published 6 times a year. All rights reserved. No part of this publication may be reproduced without written permission from the publisher. The 
publisher assumes no responsibility for the contents of any advertisement and any and all representations or warranties made in such advertising are those of the 
advertiser not the publisher. The publisher is not liable to any advertiser for any misprints in the advertising not the fault of the publisher and in such an event the 
limit of the of the publisher’s liability shall not exceed the amount of the publisher’s charge for advertising. Efe Magazine accepts no responsibility 
for unsolicited materials, but will be reviewed for editorial consideration. These submissions may be used by Efe Magazine and their affiliates in any 
medium without the consent of or payment to the submitting party. Published by Efe Magazine. Printed in Canada. E-mail: info@efemagazine.com

13

18
27
40
42

58

52

MAKING MAGIC WITH MATRIX 
We visited with the Matrix Artistic team at L’Oréal’s head office to 
take part in creating their 2020 trend collection

POWERHOUSE
An introduction to beauty industry leader Krystal Gayle

EFE UNIVERSAL
MEET OUR EFE EDUCATORS

MY COLORZOOM JOURNEY 
Marilyn Venditelli recounts her story of the Remix Colour Zoom Challenge

COVER COLLECTION: STREET SMART
A Stroke of Style by Patti Pontes-Chung 

REPRESENTATION MATTERS
By D'antal Sampson

THE BIG TEASE GOES TO HALIFAX

42

52

40

58

13

MAGAZINE ISSUE 13 
MAR / APR 2020



contributors
By artists, for artists, 
         supporting all artists.

D'antal Sampson  
B.A. (Hons), J.D. Candidate

WRITER / SALES

@dantalsampson

I love how many people 
Efe inspires.

I love that Efe doesn’t 
conform to the norm of 
beauty. Anything beautiful 
goes, whatever that beauty 
may be. 

I love the creativity and 
diversity behind every issue.

Anthony Black
STYLIST / EXTENSION SPECIALIST

@anthonyjblack

Nicole Trotter
WRITER

@trottnic

I love Efe’s diversity. Diversity in thoughts, topics, artists, models, and 
hair textures. I love that the pages are a true representation of who 
makes up Canada. When I flip through the pages of every issue I find 
something for everyone.  It really speaks to the inclusion of beauty!

Marci Mawryczew
EDITOR

 

@mawryczew
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 I love Efe because it gives me an outlet  
as a writer, model and just being able  

to let my creativity flourish.

Ky'ana Sampson
WRITER

@_kyxx

Patti Pontes-Chung
STYLIST

@patti.chung

Efe magazine has supported my 
vision and craft.  I love working with 
like-minded people that hold strong 
work ethics, a positive attitude and 
hunger to hustle. 

I love that Efe makes the industry  
a little more interesting. 

Stephanie Jones
MAKEUP ARTIST

Michael Zeineddine
HAIR STYLIST

I love Efe because they give everyone  
an opportunity, not just hairdressers, 

but all artists. And anyone who 
 deserves a chance. 

Wioletta Suska
PHOTOGRAPHER

@suskaphotography

I love Efe for the inclusion 
and a safe space to be your 
most authentic self in this 
world both inwardly and out!
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the editorLET TER FROM

I've always been the one in a crowd, that one in a 
million. Be it my race, my size, my mentality. I have 
always been. It's been two years of Efe, and I see you. I 
am well aware of the people who don’t clap for my wins; 
you stay close enough to enjoy them but far enough to 
talk about what you may see as setbacks. 

Whether you are for me or against me, I’m excited 
because this is just the beginning. I have been given this 
opportunity to do something I truly believe in. 

For all those who tried to break me, I was never 
yours to break. You owned a title, not my life. Know 
that this is where I needed to be and I am right where I 
belong, so even though I may have been a little bruised, 
I was never broken. I'm still here, stronger than before. 

I am grateful for you, you are the reason I have  
made history. 

For all those who hoped that I failed, I do not fear 
failure; I fear the thought of being stagnant... physically, 
mentally and emotionally. I fear regret, so each day I 
will uncomfortably push forward. 

For all those who said “no” Know that the word "no" 
only leaves room for new opportunities. 

For all those who tried to break me, I am no longer 
focused on you. 

For all those who choose to support me, together 
we will be the change the industry needs. Together 
we will grow. You have taught me the true meaning of 
partnership. Thank you for being open to receiving 
something new. I know that living a dream is a privilege 
you have allowed me to live. Efe is stronger with you as 
a part of it and I now humbly stand a little taller because 
of the love.

For all those who choose to support me, thank you.

Celebrating 2 years does not mean I think that I've 
made it. I am very proud and I know there is still so 
much to uncover and develop. What will make the 
difference as I push forward is that I'm okay with being 
imperfect and learning as I go. I think that when that 
concept sits well with you, you can do anything. We 
are proud to be by artist for artist and will continue 
producing Efe for as long as you continue to love it.

#ReadyForYearThree

ANDREA SAMPSON, EDITOR // 416.476.9900 //  
andreasampson@efemagazine.com  //  @andreasampsonefemagazine

Andrea Sampson
Addressing hair by texture not race. 

"I did then what I knew how to do.  
Now that I know be tter, I do be tter."

-  MAYA ANGELOU
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 Register Online Today!
www.abacanada.com
$15 Discount Code:  
EFE

Canada’s 
largest 

professional 
beauty show!

April 5th & 6th, 2020 
Metro Toronto Convention Centre
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Looking back at two years of Efe has been 
absolutely incredible. We’ve done it all; 
photoshoots, shows, events, conferences –  
and it just keeps getting bigger and bigger.  
The future is bright and the possibilities are 
endless – we are limited only by our creative 
ability. The people we’ve met along the way 
and the smiles we’ve produced make every 
single day absolutely worth it.

Efe is about opportunity and platforms and 
giving a voice to those who need it the most. 
People gravitate toward it because it’s real, 
it’s true, and it speaks to your soul. It’s about 
putting out stories that matter, and letting 
people know that they matter.

I’ve had the absolute pleasure of building and 
watching this beautiful concept come to life 
and I couldn’t be more excited about the next 
two, or twenty years. The process has been 
nothing short of spectacular and I wouldn’t 
change it for the world.

At Efe we emphasize the value of every 
connection we have with people. You never 
know whether your words or actions will 
change somebody’s life. We are not here for 
ourselves, we are here for all of you. It takes a 
special kind of person to serve those who need 
it most, and those are the people we strive  
to be.

WRIT TEN BY D 'ANTAL SAMPSON



M A K I N G

Efe started the year off with a bang! Not even a week in, and we headed to 
Montreal to work with the Matrix Artistic team at L’Oréal’s head office. We 
had the pleasure of taking part in creating their 2020 trend collection. It was 
all hands on deck. Ten stylists, eight models, three days and one fabulous 
colour line. Hairdressers are the best at staying on task while having fun. 

But even as artists, it still blows our minds to see what happens when you fill 
a room with creatives. Combined, there was over 100 years of experience in 
one room pushing the envelope and breaking boundaries. The reveal of each 

model really showed the talent and skills of each artist dedicated to  
creating a spectacular collection.

It wasn’t all work… It was nice to get together for a few group dinners to 
really get to know the Matrix team and the passion that lies behind them. 
Each very unique, but each thriving for the same goal to deliver relevant and 
current education. It was an honour to be invited to be a part of their family. 
Thank you, Matrix, for such a great start to the year!
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Before

Before

COLOUR & CUT by
@heidikenneyhair

@al_chabot

COLOUR & CUT by
@heidikenneyhair
@mick_dub_hair
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Before

COLOUR & CUT by
@juliocolor

@rodrigohairdresser
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COLOUR & CUT by
@efemagazine

@rodrigohairdresser

COLOUR & CUT by
@al_chabot

@derrick_rutherford
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COLOUR & CUT by
@juliocolor

@derrick_rutherford

COLOUR & CUT by
@mick_dub_hair

@derrick_rutherford

COLOUR & CUT by
@heidikenneyhair

@rodrigohairdresser
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POWERHOUSE
KRYSTAL GAYLE:

Our future looks bright. As an industry, we look to our manufactures 
for inspiration, direction and hope. They steer the industry in a 
direction that leads to creativity, positivity and growth. We must 
commend the trailblazers who create new leaders and allow them to 
thrive as they change and shape our industry. 

Meet Krystal Gayle.

Her mantra is “Knowledge is Power, Experience is fuel.”

She truly believes in the strength of work ethic and the power of 
manifesting all things. It was very refreshing to speak to such a 
powerful young mind that you know will have a positive effect on  
the future of our industry. 

Born and raised in Jamaica, she came to Canada with her entire family 
at the age of nine. 

“For a long as I could remember, education was the driving force in my 
life. I was very dedicated to school – something my parents drilled into 
me at an early age. I had a passion for entertainment, on and off stage, 
but creativity “can’t buy bread.” So here I was on a path to obtaining 
a degree to become a clinical psychologist. I completely had my head 
in my books, checking off the boxes, doing everything I was supposed 
to do. But it wasn’t fulfilling, so I started to do a lot of volunteer work, 
things that would satisfy my needs. A few friends had told me about 
some volunteer opportunities with Laurier’s Association of Black 
Students. I stepped out of my comfort zone and started creating 
marketing material. Posters turned into campaigns and then I was 
hosting events. Next thing you know, someone thought it was a good 
idea to give us a microphone, and I was hosting a radio show. What 
started as a trial lasted for more than 4 years – actually, that show is 
still on air, with a new cast to this day. It was this journey that made 
me realize how much I love creating experiences for people, helping 
them connect to their community and their culture. We were part of 
the Diversity and Equity Office; our focus was to create safe spaces on 
and off-campus for marginalized groups. I feel like this experience gave 
me a new lens on life – how sometimes the smallest things can have the 
greatest impact on someone’s experience.”
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“It was actually through volunteer work and summer jobs/internships 
that I truly discovered the power of marketing. The strength of a message 
coupled with thoughtful effort can truly impact an audience. I was a bored 
Psychology/Biology major, but I took what I learned in the classroom and 
applied it to my everyday.  I progressed through the organization which gave 
me the opportunity to lead my own team, and mentor those who followed.”

“I have to say, I felt extremely accomplished, I wasn’t just a student at Laurier, 
I was a student of life. But much like many millennial post-grads, I knew two 
degrees, and a minor with a resume of volunteer work wasn’t going to fill my 
pockets. This time, I wanted less theory and more hands-on experience in the 
digital world. I completed my post-grad in Interactive Media Management 
shortly after – this was in intro to the digital sphere, everything from digital 
production, social media, web development, content creation and strategy. 
By the end of it, I felt like a forever student. It was time for the real world.  
No surprise, it was tough finding a job that I could be passionate about, that 
would pay me a living wage and offer me an opportunity to build a career.”

“Then it happened. It was my second interview with Henkel, I pulled up to 
the parking lot, got out my car and was ready to go. But for whatever reason 
I stopped  and felt the need to move my Tim Horton’s cup. As I put it in the 
cup holder it splashed up and all over me…. French Vanilla coffee was my 
new eau de parfum. But what I did next became my greatest life lesson – I 
owned it!  As soon as I stepped in the room, I cautioned my interviewers, 
the sweet scent of French Vanilla wasn’t in their cups, it was, in fact, on my 
sleeve. Two weeks later, I started a new job as the Marketing Coordinator 
for the Schwarzkopf Professional team.”

“I was hired on a contract position and this was simply going to build my 
resume. After only a few weeks I was ready for Henkel to be part of my 
career. I was working with some really great people in a fabulous industry. 
Plus, the products were fantastic! I must have experimented with half of 
the collection within the first few months. DISCLAIMER: I call myself a 
YOUTUBE hair consultant. I know I know, *eyeroll* YOUTUBE doesn’t 
compete with professional training, but it offered a space where I could 
learn more about my hair texture during my natural journey but that’s for a 
different issue.  Needless to say, no two days were the same, but I was ready 
for whatever came my way.”

“I reported to Amanda Belasco, now the Director of Marketing for Joico 
Professional Canada. She may not know this but, I consider her to be one of 
the most influential people in my career. She’s a fantastic mentor and great 
leader. She took me under her wing, guided and supported me but she also 
allowed me to be myself, taking on new projects with autonomy. She among 
the other amazing women on that team are part of the reason I am sitting 
here today. Collaboration has always been key to my success in any venture 
and that’s what I have here. A team that comes together and supports one 
another for the greater good – truly every character is inspiring.”

“I remember during my interview, Gianni Gagliardi asked me what my goal 
was and I said I would like to be a Brand Manager within the next five years. 
(Between me and you, I had no idea how I was going to make that happen 
but it’s an interview, so you shoot your shot, right?) In the two years I’ve 
been with them, I’ve witnessed fierce leadership from my colleagues in all 
disciplines. Today, I am the Brand Manager for Schwarzkopf Professional’s 
retail brands – BCBONACURE and OSiS+. This for me is the meaning of 
preparation meeting opportunity. I was being groomed for two and half 
years and when this opportunity arose, I was ready and I’m grateful that 
they saw in me what I saw in myself.”

“As a consumer, I feel I underestimated the power of the beauty industry. 
Particularly professional haircare. It’s an industry filled with entrepreneurs 
and creatives, passionate about their work, who also give themselves to their 
clients every time. Being on the brand side, I’ve fostered so much respect 
for all the moving parts that make professional haircare so enchanting. 
Above all, I want others to fall in love with professional haircare the way I 
have. This seemingly small or ‘niche’ industry has such a huge impact on our 
community. I want to help create space for those who want to embrace hair 
in every form.  Whether you’re the salon owner, the hairdresser or the client, 
I hope that when you see Schwarzkopf Professional in your salon, you see 
the team that works countlessly to bring you the tools you need to help your 
clients feel as beautiful on the outside as they are inside.”

“I am so glad that the beauty industry found me. I can’t tell you exactly 
at this time what my purpose is, but I know that I am destined to do/be 
something greater than I am today. Just watch.”

"Anything you can imagine,  
you can create."

-  OPRAH WINFREY
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As hairdressers, barbers and aestheticians, I hope you realized the positive 
impact you have on so many of your clients. This story warms our hearts.

I was 17. Puberty had hit me hard, and I believe extended itself a little longer 
than it should’ve. My face was recovering from probably the worst  acne 
breakout ever… my hair was super greasy and according to me I was about 15 
pounds over my comfortable weight. I was a hot mess. However, my silver 
lining… I had just removed my braces after 5 years. Yes, you read right, I had 
my braces on for five years because my mouth did not want to cooperate. So 
now that you have a perfect visual of me, here’s my story.

Like most little girls, they have the same hairdresser as their mom, and that 
same hairdresser watches you grow and cuts your hair exactly the way your 
mom wanted it. Which by the way, was never the way that you want, but it 
wasn’t for me, it was for the ease of my mom.

So as soon as I could, I found me a brand-new hairdresser. One who I had 
never met, who didn’t know my mom and most importantly, advised me. 

When I walked in he said “oh honey, you need me. sit down.” I had a 
30-minute consultation scheduled; we consulted for 2 ½ hours. I don’t know 
where to begin because it wasn’t just a consultation, he literally combed 
through my entire life to get what he needed, to give me what I needed. 
We laughed, we cried, we got angry. As I look back, I feel that it was part 
of the process of creating a bond and trust between two people. This was 
something I’d never had before. 

LOOK AT 
ME NOW
MY  HAIRSTYLIST CHANGED MY  LIFE

We scheduled my first appointment two weeks later and in two weeks my 
entire life changed. Because I believed in him, I allowed him to do whatever 
he thought I needed. He cut, he coloured and he finessed my hair. All while 
having great conversation. I felt like I was on one of those makeover shows; 
it was so fun. When he finally turned the chair around for my final reveal, 
I cried. I knew this was the beginning of everything for me. It was exactly 
what I wanted. You know how people say that they found the one missing 
piece of the puzzle? This was it for me. I fell in love with myself. I’m not 
trying to be dramatic but I knew at the moment my life changed. I stood 
taller, I smiled bigger and for the first time, I felt noticed. It is amazing how 
changing your hair can do all of that for you. I didn’t get a new wardrobe but 
even all of my clothes fit better.  

Its 10 years later, and I’ve got two kids, one husband and two new careers. 
Through each change, my hairdresser knew what I needed to keep me at 
the high I had when we first met. I know lots of people who change their 
hairdresser because they need something new. But if you’re lucky enough to 
find a hairdresser who is open to changing with you, hang on for dear life. 
It’s going to be an amazing ride.

" I stood taller, I smiled bigger and 
for the first time, I felt noticed."
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HAIR STYLIST: DERRICK RUTHERFORD (@derrick_rutherford) 
HAIR COLOURIST: JULIO RODRIGUEZ (@juliocolor) 
PHOTOGRAPHER: EMA SUVAJAC (@emasuvajacphoto) 
MAKEUP ARTIST: SERVONNE KU (@miss_servonne)  
WARDROBE STYLIST: DEJANNA POGRMILOVIC (@marketcoguelph)
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As a salon owner/employer it is your responsibility to 
set the mood for your work space in this fast pace world 
where ‘go, go, go’ is the trend. We have to remember the 
importance of allowing our teams to slow down and 
take a minute to breathe. It’s even more important to 
ensure that your team feels like it’s okay to take a lunch 
break. They must feel that you care about their well-
being just as much as they care for their clients. Remind 
them daily to take a lunch break. Six cups of coffee are 
not fuel.

Picture this...You’re six clients deep on a Friday, your 
favourite client Karen was 20 minutes late: “oh my god 
traffic was so bad.”  

The balayage you just finished applying for whatever 
reason isn’t lifting as much as you were expecting it 
to... and then that grumbling growl in the pit of your 
stomach is basically yelling at your clients; telling them 
how hangry you’re about to become. 

HAVE YOU 
EATEN?

INDUSTRY  NOTES  
BY  ANTHONY  BLACK
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There are a few kinds of eaters.  You’ve got your health-conscious 
foodies, perpetual snackers, the smoothie goers, the fast food fiends 
and then the worst of all, the sugar rushers. Service industry jobs are 
so difficult because of the unpredictability that can happen in our 
schedules.  So now the hard part: “What do you do?”

How do you stop the hangry version of you from breaking through? 
I guess the real question is; do you want the practical answer, or do 
you want a sugar-coated fairy tale?  ‘Fairy Talers’ turn back because 
this is a horror in making... 

MEAL PREP! 

Meal prepping doesn’t have to be time consuming, stressful or 
monotonous.  Simple prepping at the beginning of your work week 
can help your day run smoothly, and better yet, jump start your 
metabolism by simply creating quick and easy snacks to have on the 
go.  Hairstylists don’t always get the holy grail of a 30-minute lunch,  
but somehow smokers find their smoke breaks, but that’s a different 
tale. Think of snacks and foods that you can easily eat within a 
couple minutes or less. 

The options are endless, especially if you find the thought of prepping 
food for the week a daunting task. What’s most important here 
though is to be mindful of what you’re putting in your body. Ask 
yourself, ‘is it fueling my system or slowing me down?’ 

The easiest way to keep yourself fueled on a busy work day is to bring 
your lunch and be prepared. Most of us know well in advanced if we 
have a full day or work week ahead so be proactive. Stop the hunger, 
eat more than once a day. Be proactive and create more healthy habits 
because honey… no one likes you when you’re hungry… trust me I’ve 
met her… No thanks!

The easiest way to keep 
yourself fueled on a busy 
work day is to bring your 
lunch and be prepared.

CONSIDER THESE SNACKS:

  Yogurt, with nuts or berries 

  Veggies with hummus 

  Small Chicken skewers 

  Boiled eggs 

  Cheese and cold cuts 

  Pickles 

  Protein bars
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MAKEUP WITH STEPHANIE

As we begin to enter into the warmer seasons from  
the harsh winter, your clients will start to desire 
a more effortless look and quick tricks to make 
themselves look refreshed and ready to go!

Each of our clients have different versions of what a 
fresh face looks like to them. For example, how many 
times have we encountered a client asking for a fresh 
look, but is really asking for a winged liner with a 
contour that is chiseled to the Gods? Been there!

The first thing that you want to ask is, “What is your 
version of a natural face?” So that you two are on the 
same page as you continue on with the application. 

10-MINUTE FACE FOR ANY OCCASION!

– NO MAKEUP MAKEUP –

The Everyday Gal:

FRESH AND EVEN SKIN

For the skin, the best trick in my kit for a soft 
look is to always have the studio fix concealers 
from Mac cosmetics. This works to add coverage 
in select areas and apply first with fingers so 
it looks more like skin. Then, top it off with a 
mineral powder that will give your client a  
fresh look!

LET THOSE EYES SPARKLE

The eyes are the gateway to the soul, so adding a soft 
touch to our clients is a must! Cream based shadows 
are always a hit with our clients from all different age 
groups. It’s as easy as a 1,2 swipe with a brush  
or fingers.

LET'S NOT FORGET THE BROWS

Using a quick brow mascara like Benefit gives me 
brow to add color on clients who have already  
shaped brows.

For clients with thinner brows, consider using a 
thin brow pencil to create shade and contrast so 
their gorgeous eyes don't get lost. An amazing newly 
launched brow product is the Hourglass Arch  
Brow Micro Sculpting Pencil.

GLOSSY LIPS BABY

Glossy lips were never out of style, they were just on a 
little vacation; but they're back! With new launches from 
countless brands, it's safe to say that everyone loves the 
look of a plush high shine lip!

First things first, always exfoliate your clients lips with a 
sugar base scrub to get all the little drier areas exfoliated.

A little trick I like to use for a good exfoliation before 
application is using a disposable mascara wand to give  
their lips a good scrub!

Once their lips are prepped and ready to go you can  
pop on a nude gloss and done!

"Change only what 
you cant live with, 
but try to accept who 
you are, and say 
yes to what makes 

you unique." 
-  L AURA MERCIER
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UNIVERSAL

MEET OUR EFE EDUCATORS
We are Unbranded, Authentic, Artistic, and Diverse…

Education that speaks to everyone.

Efe Universal is an entirely new approach to teaching. We will challenge you, inspire you and 

advance you. You will leave as a more well rounded stylist/barber as we will be introducing 

you to “all" sides of beauty education. All of our classes will help to further expand your overall 

knowledge, giving you a new perspective on what the beauty industry has to offer. 
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JANET JACKSON
@JanetJacksonHairStylist

Toronto-born TV Beauty Expert Janet Jackson has 
gained many years of internationally recognized, 
valuable experience in the Beauty Industry. 

You've seen Janet on national TV shows such as 
The Social, The Marilyn Denis show, Cityline, and 
more. Simultaneously, Janet also works behind 
the scenes designing hair looks daily on hosts and 
celebrities such as Iman, Winnie Harlow, Rita 
Ora, Tami Roman, Tracy Moore, the hosts of “The 
Social”, Miguel, Keshia Chante, and many more.

Janet is the Owner of "JouJou Hair Studio" –  
her salon of 15 years; where she mentors new 
and upcoming artists to be at the forefront of the 
Beauty Trade.

Janet is known for her work as a conceptual 
hair stylist and beauty expert. She is highly 
sought after in music, entertainment, fashion, 
and advertising for her outstanding work.  Her 
Impeccable attention to detail, paired with 
enviable creative vision, has made Ms. Jackson 
one of the most in-demand hairstylists today.  

Janet's drive, passion and contributions in 
all arenas has put her at the forefront of the 
Canadian Beauty Industry.

ANDREA SAMPSON
@andreasampsonefemagazine

President of Efe Magazine, Motivational 
Speaker, creator and founder of BIG Tease. She 
is a veteran beauty industry professional with 
11 years of experience as a National Director 
of Education and shows, a creative writer and 
stylist. Andrea was featured regularly on national 
media outlets such as the Marilyn Dennis Show, 
The Social and E-talk. Andrea is best known 
for her ability to capture an entire audience the 
moment she hits the stage. Andrea brings to the 
table her extensive knowledge of all hair types; 
carrying the title of “Multicultural Expert”. 
A barber at heart as she started her career at 
Nappy’s hair shop; one of the first mainstream 
barbershops in the GTA. A two-time Mirror 
awards finalist, with diverse coloring abilities that 
allow her to own the title of “Master Colorist”. 
Andrea not only makes long hair styling look 
easy, she can incorporate multiple techniques 
to perfect up do’s, making her truly dynamic. 
A vibrant person with a true passion for the 
industry, Andrea is a platform artist and educator 
who always adds her own twist on new trends 
while embracing traditional techniques.

SHAWN BARBZ
@shawn_barbz

Shawn Barbz (Barbz) has been in the industry 
for 15 years and professionally for 8.  Owner 
of Coldkutz Barbershop and Coldkutz Luxury 
Salon and Spa, Shawn has gained recognition 
world-wide for his creative haircuts, artistic lines 
and out of the box approach.  A 10-time multi-
award-winning barber, winner of the World’s 
Most Creative Haircut and becoming Canadian 
National Champion, Shawn has created his own 
trends that have influenced many barbers and 
stylists today. His craft transcends race, gender 
and hair texture types.  He currently judges hair 
competitions across the globe and is actively 
creating platforms for stylists and barbers to 
grow in his community.  Not to mention, Shawn 
is an ambassador and educator for WAHL, the 
largest clipper company in the world. He can be 
found rocking his weapons of choice on stage or 
in the classroom.  
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ELISHA GOTHA
@elisha.gotha.curlyexpert

Licensed curly hair expert/stylist 
for over 8 years. She specializes 
in curl health, education and 
enchantment. Over the years she 
has perfected her craft through 
education. Her focus is all things 
natural hair. Her mission is to help 
people understand the traits of 
curly hair and give curls all the love 
they deserve.

Elisha’s curly hair journey and 
struggle made her determined to 
make each and every client feel like 
there was a place for their unique 
curl pattern in her chair. She takes 
pride in assessing each one of her 
client’s curl patterns to make sure 
they feel confident in her ability, 
skills and education. 

JORDAN CORDEIRO
@jaycordeiroo

Jordan comes to you with 10 years 
of barbering experience. His great 
sense of humour will wow any 
room. He is a master with all hair 
types. However, he prides himself 
on being the beard specialist. He 
has the ability to simplify any 
method, making his teaching style 
incredibly approachable. He is 
a creative mastermind that has 
merged the world of barbering  
and styling. 

MUNNY THAPAR
@munnycutz

Munny started following her 
passion of barbering at the early age 
of 16. Against all odds, in the last 
few years, she has risen to a level 
of success that was not thought 
possible for women in this male 
dominated industry. During those 
years, she has refined her art of 
both barbering as well as braiding 
by competing in multiple barbering 
battles. She has also traveled far and 
wide to learn as much as she can 
about the craft. Munny combines 
old school barbering techniques 
with modern trends behind the 
chair, and in her teaching methods. 
She has the desire to inspire both 
men and women to follow their 
passions and dreams. Her desire to 
share her knowledge and success 
make her highly popular on stages 
and in classrooms. 

ALLAN RODRIGUES
@shawn_barbz

A 21 year old barber bringing 
a fresh new perspective to the 
beauty industry. He is a great fusion 
between a classic and modern-day 
barber. Allan is a junior master 
of his craft known as the ‘waves 
king.’ Allan specializes in afro/
natural textured hair. However, 
Allan knows the importance of 
mastering all hair types. Education 
has always been an important part 
of his growth, so helping others 
understand the craft of barbering is 
truly where his happiness lies.  
@finelinecuts
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"Have the courage to follow your 
heart and intuition."

-  STEVE JOBS
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Very few people know this about him, but he has owned an upscale 
neighbourhood salon with 10 stylists for the past 12 years.

He understands the key to running a successful business and salon team.

It’s never just about the salon owner, it’s about the team. Together they 
understand the importance of respecting each other’s strengths and growth 
needs. Helping them create a good balance has been the key to keeping his team. 

“I started working for Matrix 14 years ago as an Artistic Educator. I thought 
nothing of it, I thought it would be no different from being a hairdresser, 
only, I was just going to do hair on stage. What attracted me to the role was 
the prestige persona that came with it. Being an educator was for the elite, 
the grandioso, and that was who I was.” 

“Now if you take life back 30 years ago, I would have never thought I would 
be where I am today… Hairdressing saved my life.”

“I was overweight, insecure and bullied for most of my adolescent life. My 
pre-adult life was a nightmare. Because of that, I had to make the very hard 
decision to leave school. I hadn’t figured out who I was as an individual and 
that toxic public-school environment definitely didn’t allow for that  
or for me to figure out what I wanted to do when I grew up.”

“I had secured a job in fast food but I knew I wasn’t supposed to be flipping 
burgers for the rest of my life. I decided to try hairdressing school, and it 
was hard, it was so hard. But it made me more social, taught me about self-
expression, it made me feel whole.” 

“When I think back, I knew this was where I always wanted to be. I 
remember going to the salon with my mom as a child sitting in the waiting 
room taking it all in. I loved watching everyone cut hair, I loved the 

Alive
WITHIN BEAUTY

JOSHUA BALINT 
NATIONAL EDUCATION AND EVENTS MANAGER.

conversation, I loved watching everyone be themselves and most of all I 
loved the smell. I loved the smell of beauty. As soon as I became a part of  
the industry I gained the confidence I needed in life to move forward.”

“So here I am today, the National Education and Events Manager, a position 
that didn’t just fall into my lap. It was one that I worked toward and grew 
into. I’ve seen this industry evolve beyond anything I could’ve imagined 
when I started and I’m glad to be on this side of things. I work for a brand 
that recognizes the needs of the hairdresser and that makes my work life so 
much easier. They understand the direction the industry is going and I love 
that. I love that I have the opportunity to work with up and coming artists. 
I love the millennials and their need to be independent, their need to be a 
boss, set their own hours, determine their faith. I completely respect that.”

“As an Education Manager my goal is to ensure we are constantly bringing 
these independents together because that’s how we thrive. Our goal is to 
cater education to the needs of the up and coming stylists, as well as our 
existing community. We consider all things, life style, schedule and of course 
attention span. We like to call it snackable content. Things a hairdresser can 
walk away with and use in the salon every day. We have to consider them, 
they are the reason we are here.”

“I know so many of you may be tired and you think you want to try 
something new. But there is something about the beauty industry that keeps 
people here. There are so many avenues, you don’t have to leave, you just 
need to find what fits for you. Our industry is constantly evolving and the 
need to stay educated and current will keep you alive within beauty.”

“I am so grateful for the person that I am today. I look forward to the  
person that I am still to become.”
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quote quote

Your content  
is amazing,  

I love diversity.

We love it and what 
you stand for, we 
appreciate having 
someone like you  

in the industry.
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"Fierce!  
The colors and 
the fabrics look 

gorgeous."

"Such cool hair!"
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artist

submission

1st year anniversary

"You guys rock!!  
Congratulations."

quote

Thank you 
for breaking 

boundaries and 
setting trends.



"Thank you  
for bringing our 

industry together 
for another  
fun night."

"Big Tease is  
literally my  

favorite hair 
show I haven’t 
missed a year. "
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The beauty of  
inclusion, we like

that a lot.

inclusion

editor's letter

Bi
g 

Te
as

e
"Thank you  
for giving us 
Canadian artists a 
space to create in 
print and online."

"We love your 
honesty, thank you 
for always speaking 
your truth."
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When I think back to all the little boys in my kindergarten class, I chuckle 
when I walk my son to school and compare all of the little boys’ fashion, 
style and of course, haircuts. I don’t remember one boy in my class that had 
a fade or a combover. Most of the little boys in my class got a haircut by their 
mom and if they were lucky they had straight bangs. I didn’t want that for 
my son. 

At the age of two, he had a barber. I’m pretty sure I could’ve done it,  
but I thought it would be best if I left it up to the professionals. 

I’m not sharing my story to bitch and complain, I’m sharing my story to raise 
awareness and educate moms, barbers, and stylists.

It all started in August. It was a thing for my son and my nephew to meet at 
the barbershop and get haircuts together. On really hot days we would go  
for ice cream.

We normally met for a haircut once a month, but we had a few special 
occasions and we had to double up. 

I remember I noticed it immediately after his haircut. It was probably 
the size of an avocado pit. I didn’t really think anything of it. My son 
has a history of eczema, so I automatically thought that what it was and 
started applying cream to the area. But after a few weeks of absolutely no 
improvements I made an appointment with my doctor. 

In the interim, I had taken my son back to see his barber who saw his scalp 
and immediately claimed that my son had alopecia. At this point the infected 
area was patchy and scaly, a perfect ring and even though no hair loss,  
he claimed it to be alopecia. 

So, let’s fast forward to his doctor’s appointment. I had got in to see a 
dermatologist and within minutes she diagnosed us with Tinea, which is 
Ringworm. She explained the different possibilities of obtaining this fungus, 
and since my son was not in daycare or school, I knew it was his barber. 

RINGWORM:

A Mother's 
Nightmare

TINEA CAPITAS is ringworm of the scalp. A fungal infection of 
the scalp and hair shaft. The fungi attack the outer layer of the 
scalp and hair shaft, starting off as a small pimple and increasing 
in diameter with patch like scales in a circular formation. When 
the fungus enters the hair shaft it makes it weak and brittle, thus 
causing the hair to break off and cause temporary baldness. 

Ringworm of the scalp can develop into a severe form called 
KERION - raised painful inflammation of the scalp. 

Kerion can cause permanent damage to the scalp and hair shaft 
thus causing permanent hair loss in the infected areas.
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I left the appointment in rage and I immediately called the barber and 
explained the situation. His response was: “In my 20 years of cutting hair  
I have never heard of that.” 

He offers to continue to cut his hair with a separate set of clippers.  
He completely dismissed the situation and did not take ownership of  
the problem at all. 

In September, my son was given topical cream and within a week his hair 
started falling out in patches. They said it would take approximately two 
weeks, maybe a little more. 

By this time, the ringworm had completely spread. It had taken over his 
entire neck, above both sides of his ears and on his forehead. I had also 
found a patch on my arm, which is where my son often falls asleep.

We followed up at the doctor’s after two weeks of using the cream. My skin 
cleared up but my son’s scalp did not. We went to the family doctor, who 
misdiagnosed it again and called it alopecia. I was losing my mind with all 
the runaround and inconsistent diagnoses. We made our way back to a 
second dermatologist who advised that the scalp is the most impossible 
place to treat ringworm and that topical cream would not help. My 4-year-
old son would now have to be put on oral anti-fungal treatment.

He was given a month’s prescription and was told it would clear up by the 
end of the bottle. She also took a sample of his scalp for further research, 
which was an uncomfortable process.

After a month it was still not gone. We had gone back to the dermatologist.   
I was then told it could take up to 6 months, and I had to put him on another 
dose for one more month. The sample that was taken the first visit also came 
back negative as it was “contaminated” with the anti-fungal cream we had 
been using twice a day.

At Christmas, we were still working around this ringworm that was 
controlling our entire lives. At this point my daughter, my husband and 
myself had caught ringworm on our skin. My poor son also had it on his 
neck, shoulders and arms. We were now on our third round of internal  
anti-fungal treatment and I was concerned for my son’s wellbeing. 

Fast forward to end of January; I had just followed up with the 
dermatologist. She was in shock that his scalp had not yet cleared up.  
She again told me that because of the strain he contracted, it can take up  
to 6 months or more to heal. I received another two months of the oral  
anti-fungal treatment, that I had to crush up and mix with honey every 
day for my son. Also, my son had to get bloodwork done to ensure the 
medication was not hurting his little 4-year-old body.

We were doing all the right protocols; washing his hair often with regular 
shampoo and washing with an anti-fungal once a week.  We washed the 
winter hats he wore and his bedding at least weekly. We separated bath  
time for him from his sister, and tried not to share anything that had to  
do with hair!

I was also very concerned about the lack of protocol in this world. My 
son could still attend school with this highly contagious fungus, they just 
recommend that you don’t share hats and personal items. I thought to 
myself, “how could he be sure not to do this? He’s four.” It’s crazy because 
even though I was knowledgeable, careful and clean, this ring worm has 
spread through my entire home. I just want this to end. I just want my son  
to be okay.

We are five months in now with no end in sight. I wish this situation on no 
one. What I want you all to take away from my story as stylists, barbers and 
parents is the importance of sanitation and education. 

HIGHLY CONTAGIOUS WITH CHILDREN

ITCHY 

SCALY 

BALD PATCHES ON THE SCALP 

TENDER OR SORE AREAS 

NO sharing of hair brush or combs, 
accessories and apparel 

DO shampoo regularly 

AVOID infected people or animals - 
household pets can carry the fungi and 
transmit to humans 

SANITATION and STERILIZATION of some 
products and surfaces are necessary as the 
fungus can stay active for several months

TREATMENT:  
Oral medications or medicated shampoo
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OUR ONE-DAY, “LOOK AND LEARN” CRASH COURSE WILL TAKE YOU  
THROUGH THE FOLLOWING: 

• Texture Fundamentals – what is texture really?!?

•  Colour and Cutting – what’s the difference…And when to say “no” 

•  Extension/Weaves/Braiding – the power of parting and three different braiding 

types (The importance of scalp care) 

•  Product Knowledge and Styling – Efe approved products (what makes a product 

suitable for all hair types)

• Q & A – removing the fear of the unknown 

THE DIVERSE STYLIST

As artists, our clients can dictate our workload, working 

direction and our headspace. We fall prisoner to only doing 

what we’ve always known. However, in our ever so changing 

world, the art of understanding all hair types has never been 

more relevant. Becoming a diverse stylist can open the doors 

to a whole new world of opportunity and income.

Remember Rome wasn’t built in a day…

Sunday, June 7, 2020  
10:00 AM – 4:00 PM EDT

#AcademyofHair  
171 John Street, Toronto, ON

(MASTERING ALL HAIR TYPES)

$350.00 + taxes 

Lunch included

Purchase tickets online at  

www.efemagazine.com 
via Eventbrite

presents:

AT THE



REPAIR+ PERMANENT CRÈME COLOR

NEW NNG SERIES

The
Fountain
of Youth
 in Every Tube

7 SUNLIT SHADES
EXPERIENCE 5 FLAWLESS FEATURES:

•  100% gray coverage

•  Body, and bounce*

•  Manageability and softness**

•  Up to 2X the shine***

•  Helps prevent breakage****

JOICO.CA #lumishine
©2020 Joico® Laboratories, imported by Piidea Canada, Mississauga, ON, L5N 6C3
HAIR/COLOR Larisa Love      PHOTO Hama Sanders

* With K-PAK® Color Therapy™ Shampoo and Conditioner
** With K-PAK Color Therapy Shampoo and Conditioner on damaged hair
*** vs. untreated damaged hair
**** Combing breakage on damaged hair with K-PAK Color Therapy Shampoo 
and Conditioner vs. non-conditioning shampoo
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Rules to preparing for a competition: You have 
an idea, you follow the plan and then you end  
up changing your mind about 100 times during 
the process!

Remix Color Zoom Challenge 2019. It was the 
collection that spoke to me most over the last 
five collections I entered. It was vibrant, it was 
loud and it was just in your face… So everything 
I’m not! But I loved it and I wanted it more than 
any another challenge.

I remember entering the class (mentored by 
Michelle Pargee and Chelsea Sutherland). I had 
to create an idea on a story board, then execute 
the colour and style, wardrobe and make up on a 
live model. 

We had the amazing Kale Friesen photograph 
my work; easy right? Wrong. Over the next three 
days I was challenged with different emotions 
and different ideas, but had the encouragement 
of my peers and team. 

Not to rub it in, but lucky for me, I have a very 
supportive husband and business partner. With 
support and some prayers I was able to create 
magic! After over 200 shots, I finally felt like we 
got the shot! I said to myself, ‘we’ve done it!’

Head sheets perfected, formulas intact and the 
final photo attached…  With a million and one 
butterflies, I hit submit and that’s it! Now we wait.

WE HAVE A WINNER!

Months go by, and I was so wrapped up in my  
day to day, I almost forgot about it. We are a 
small team of nine, three of which have also  
made the finals. 

Suddenly, it happened! Both myself and Sam got 
the call, we were top 5 in Canada! Unreal! 

Sam got her Top 5 in Canada in the New Talent 
Category and myself in the Partner Category! 

We cried tears of pure joy and it was awesome to 
share the moment with her! 

Then there was D-Day! A total salon ambush if 
you are the Golden winner! 

“We have a gold winner in the house!”  Words I 
will never forget for as long as I live. Kathy Riely, 
the Goldwell Director of Education, and her clan 
walked in with flowers and champagne, cheering 

GOLD: PARTNER CATEGORY
HAIR /WARDROBE:  
MARILYN VENDITTELLI

PHOTO: KALE FRIESEN

BRONZE: NEW TALENT CATEGORY
HAIR /WARDROBE:  
SAMANTHA DIXON

PHOTO: KALE FRIESEN

J O U R N E Y

M Y

WRIT TEN BY MARILYN VENDITELLI
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with pure excitement in their voices! They 
shouted, “Marilyn, you’re the Goldwell Remix 
Color Zoom Champion, and you’re heading to 
Austria to Represent Canada!” I wanted to drop 
to the ground while clients and staff were crying 
and cheering for me! I did it, I won! 

PREPARING FOR THE CHALLENGE

Now the real work begins. I have never worked 
so hard for anything in my life!

My trainers, Michelle Pargee and Rodica Histru, 
worked with me in Toronto for 4 days guiding me 
and whipping my butt in my 3-hour increments. 
Every minute mattered, every stroke of the 
colour brush had a purpose, and literally every 
second was more important than the last. 

We studied the other countries’ entries and we 
knew we had a lot of work ahead of us! My team 
consisted of three members representing the 
three different categories. 

Ashley Lindsay: Creative Category 
Shelby Tait: New Talent  
Marilyn Vendittelli: Partner Category

We built a friendship that will last forever.  
I trained on my own and was at my salon 7 days  
a week; if I wasn’t working on clients, I would  
be training. 

Sundays and Monday mornings, I was up 
at 7am in front of my mirror. I would mimic my 
station, just as it would be on the competition 
floor. I would send pictures of my set up to 
Michelle and Rodica and tell them I would touch 
base in 3 hours once my timer went off. 

They would critique it and give me amazing 
encouragement and I would study my finished 
look. I always told myself, “I have to do it better 
next time!” 

Although I loved the process, I began to hate how 
it overtook my life. I became obsessed.  
It’s my character to overdo it, strive for 
perfection, and be hard on myself. 

I felt like I was neglecting my children and all 
I spoke about was Colour zoom. My kids were 
so understanding at such a young age and knew 
how bad I wanted this. 

They would say, “how was training mamma?  
Did you do it in 3 hours?”

My husband David always encouraged me even 
when I would have mental breakdowns because  
I wasn’t happy with my end result.

Train, plan and train again is all I did for about 
two months straight. It got easier, but I still put 
so much pressure on myself. I started sleeping 
poorly, missing meals, and I couldn’t stop 
thinking about it. I was excited but so nervous.  
I didn’t want to let anyone down, especially  
not myself! 

MODEL WANTED

So here’s what happened… My original model 
Marissa (who I adored) was not able to attend 
Austria with me, for personal reasons. This left 
me looking for a new model who had hair like 
hers, who was able to attend Europe, and was 
willing to colour her hair yellow, pink, red and 
blue… all on short notice. Easy right? Not so much! 

Michelle Pargee, who has a rolodex of models 
as big as the Toronto phone book, found me a 
beautiful model named Aurora. Michelle told 
me not to worry and she was right! I met Aurora 
for the first time on our flight to Austria!  She 
was so kind, so beautiful and experienced with 
competitions. My challenge was learning her hair. 

I hadn’t even had the chance to run my hands 
through it until we landed in Vienna. Since her 
hair was a few inches too short, I had to retrain 
myself to make her look just like my original 
picture. It was challenging, but I wasn’t going  
to give up. 

I didn’t work this hard to give up because her 
hair was too short. I trained and trained some 
more, perfected her make-up application,  
figured out her wardrobe and went over my  
list a million times. 

TIME FOR THE COMPETITION

Competition day was very nerve wracking.  
I didn’t sleep much the night before. I couldn’t 
eat anything, and had a good cry as I received 
an encouraging video from our team and clients 
back home! It was just what I needed.

I set up my station; my tools were set, and my 
colours were ready. I walked in, proudly waving 
the Canadian flag with every emotion running 
through my body. I saw David behind the ropes 
and he said, “you got this.”

The Judges were walking around ensuring we 
had what we needed, and the countdown began. 

“5,4,3,2,1 and begin!” The rush was insane! I was 
finally not nervous, just pumped! The music was 
blaring and over 3000 people were cheering. 
Although focused, I saw my friends from all over 
the world holding the Canadian Flag cheering, 
“go Marilyn go!’ 

3 hours flew by! 

“5,4,3,2,1 and done!” Maybe the best feeling ever! 

My model looked great, I didn’t’ have to train 
anymore, and I could have my life back!

HARD WORK EARNS GOOD RESULTS 

Now it was in the hands of the judges! The 
energy was still insane on ceremony night. 
Canadians along with all the other countries’ 
contestants walked the stage with our images  
on the screen behind us. I can’t help but to feel  
so proud of all the hard work I did to get there.  
I proved to myself that I can do it, and even 
though there were times I wanted to give up,  
I pushed some more! 

They announced the winners, and I didn’t  
hear my name and I was 100% ok with that!  
I placed seventh in the world! I was thrown a 
challenge and I did the best I could do. I couldn’t 
have trained anymore, I couldn’t have worked 
any harder and I couldn’t have executed it any 
better than I did. 

I never imagined ever working this hard for a 
hair competition… But I had the right trainers, 
the best work family, two  beautiful models, two 
beautiful daughters who still think I should have 
won gold, and the best husband who always 
knows the right things to say. 

Bring on the next competition...I’m so ready!
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A STROKE OF STYLE
BY  PATTI  PONTES-CHUNG

Street 
smart

Remembering the 90’s - when fashion and music danced as one.

When I think 90’s - I see shell-top running shoes, oversized shirts and the 
Notorious B.I.G...Well heads up y’all, It’s all coming back! (besides Biggie  
of course, God rest his soul).

Back in the day, I explored countless styles and trends. Anyone remember 
the “houser” days?  I loved dancing to “Follow me” and “Crystal Waters.”  
My pants were wider than my hips and I wore them every day (even when 
the winter weather condition cause them to freeze stiff from walking in  
the snow).

Then, there was the “grunge” look.  Shopping at second hand stores was 
exhilarating. The hunt to find an original piece and then rockin’ it made  
me feel fly as F$%K. Finding unique and beautiful pieces was such a high.

From that point, I raved my way into trance, drum & bass and jungle music. 
You would catch me wearing pompoms, glitter and colours so bright that 
you’d see me coming from down the block. This was my first real taste of 
self-expression in fashion - no expectations, no limits and no rules. 

I remember cutting the ribbons from my childhood ballet slippers only to 
thread them through my Adidas runners - they were the dopest phat laces 
that ever hit the streets of Toronto. 

Finally, I was introduced to the Hip Hop, RnB and Reggae scene and my soul 
fell in love.  The music was sweet but provocative, and the vibe at the clubs 
mirrored the music.  The energy was happy, hype and hit your soul.  This 
is where I called home. To this day, everything about this scene calls to me 
and I still hit the dance floor (albeit my “shut it down” hour is a bit earlier 
because children wake up at 7am regardless of how poppin’ the party was). 

The 90’s were the MOST precious, exhilarating, exciting and fun filled years 
of my life (so far...) I can’t help but to feel very nostalgic as I see 90’s fashion 
make its grand return. 

Read Patti's tips  
over the next 5 pages  
of our cover collection,  

which she styled.
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The 90s hip hop swag is baaaaack.

Before the DAWs (Digital Audio Workstation), turntables, 
guitars, and keyboards - a few lifetimes before hip-hop 
music was conceived, the griots of West Africa entertained 
themselves by portraying stories over rhythmically played 
drums, over a thin layer of rejoicing instrumentals.  Fast-
forward to the late 70’s, and we were graced with 
the beginning of Hip hop - Thank you, Keith Cowboy, 
Grandmaster Flash and the Furious Five.   In the 80’s, the 
genre continued to cultivate and breed - Shout out to 
NWA and Run DMC. Finally, in the 90’s, hip hop became 
a movement and influenced a nation of people. Even our 
elders could recognize the latest and greatest hip hop 
songs.  This is when the “Urban Scene” was recognized by 
all.  This evolution became more than a genre of music but a 
culture.  When the hip hop evolution started, four elements 
were created - DJing, MCing, Graffitiing, and Writing.  A fifth 
element was later established, however some debate if its 
Fashion or beatboxing.  As expected, I am on team fashion.
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Athletic wear is making a big comeback in 2020.

From sweatshirts to track pants and windbreaker jackets, it’s all on trend.  If you take notice 
of Nike, Adidas, Puma, Champion and other major sportswear companies, they have all 
rebranded and cross branded their label via collaborations with celebrity figures. Most of 
the companies have not changed the premises of athletic wear; it's made to be comfortable, 
functional and sustainable.  

Today’s athletic wear has seriously stepped it up.  The materials being used to construct 
athletic apparel, has been engineered by textile specialist to ensure you’re getting the 
most out of your clothes. The materials used are now high-end breathable fabrics, to save 
construction costs, some brands may place the “functional” materials in parts of the garment 
that are more prevalent to perspiration or wear and tear. Now, let's talk about the washing 
instruction.  Since the materials are more sophisticated, we will have to put a little more 
thought into how to care for the clothes.  Washing in cold water, tumble drying, and using 
gentle wash cycles are just a few examples of sustaining your clothes. The one thing athletic 
brands have identified is that they are sitting on a money maker. A BIG one.
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Fashion has pushed limits; this category of clothes has 
become mainstream in everyone’s day to day wardrobe. 

You can wear track pants with stiletto heels.  Baseball caps 
with a tailored wool coat.  Dress pants with running shoes. You 
can do this - even the luxury brands have a tenacious athletic 
appeal to their clothes.  Celebrities don’t feel the need to 
“dress up” since the fashionable look is now casual, modern 
and effortlessly “put together”.

Push your limits, and start mixing and matching.  You can be 
comfortable, fashionable and be professional, you just need to 
think outside the box. 

All the top brands have realized thinking outside the box is 
where it's all at - working in numbers is better than working 
alone. Cross-branding is combining the best minds into one 
mission - masterminding ideas from all angles to create top 
products. Having a celebrity presence pushing the product 
helps to appease the masses.

Haven’t you notice the way of marketing today?  Adidas X Ivy 
Park?  Gucci X Disney? Kanye X Adidas?  BMW X Louis Vuitton? 
Alexander Wang X H&M?  

These are just a few to mention.  Companies, celebrities, 
athletes, influencers are maximizing their marketing 
potential.  Exclusive styles and visions are being achieved and 
making countless amounts of “limited products” and they are 
in high demand.
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Another fundamental aspect of fashion that has changed for 2020 is the “fit” of clothes.

Recent trends have a heavy emphasis on androgyny cut and styles.  The Millennials /Generation X crowd are wearing 
baggy jeans, and oversized tops and jackets.  The cut of clothing is bigger and takes a non-gendered approach. 

For the mature woman out there, the look is men’s suiting.  Blazers are hanging off the shoulder, pants are draping 
off the hips and the length of a pant now has a slight drag on the floor.  If you feel the need to fem-up your look its 
super easy; cinch the blazer with a belt, making your waist tiny and your hips curvy. Another prominent fem-look on 
the runway are bra tops. You can pair it with a loose plaid flannel shirt, a zip up hoody or a blazer.  Exposing just a 
touch of skin will bump up the sexy and mysterious factor.  

 I have compiled a mini look-book of what’s to come on the streets and runway.  With each issue to follow, I will 
narrow in on the 2020 trends and show you how to make the look work for you.  DM me @ stroke.of.style.by.patti 
with any questions or comments, if there’s a look you want to explore together - I would be fired up to help…
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Celebrate
verb / cel· e· brate /ˈ\ ˈse-lˈ-ˈbrāt / 

Acknowledge (a significant or happy day or event) with a social gathering or enjoyable activity.

We are celebrating two years of EFE, celebrating everybody that has helped make it  
happen and every person that supports us. Here at EFE we celebrate hard work,  

good people and the final product of every issue. 

Not only are we here to celebrate EFE but also to celebrate YOU. Your love, light  
and everything you stand for. When people think of celebrations they typically think  

of the big ones, like birthdays and all the different holidays… you know the yearly  
ones that are on everybody’s calendar. 

However, let’s make 2020 the year of celebrating more, no matter how big or small,  
whether it’s alone or surrounded by people. Let’s celebrate every moment. Let us celebrate 

our differences and similarity, our strengths and our weaknesses,  
the good times and the bad. 

This life you were given is for you to feel good, warm, whole, and appreciated. We tend to 
overlook all the small accomplishments when they are what get us to the BIG ones. 

Like, have you made it through a rough day? Celebrate! Pat yourself on the back. 
Did you push through tough circumstances? Celebrate! 

Did you accomplish something you thought you couldn’t? Celebrate! Pour yourself  
a glass of wine, take yourself out to eat or watch your favourite movie. 

Self-acknowledgment is self-celebration and celebration nonetheless.  
Celebrations can typically bring people together but also bring you more in  
tune with yourself, your likes and dislikes and alignment with feeling great. 

We at EFE magazine not only want you to celebrate your success, accomplishments  
or yearly holidays, we want you to celebrate every day and everything it has to offer you.  

But more importantly celebrate what you have to offer to the world!

BY  KY’ANA SAMPSON
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BY  D’ANTAL SAMPSON  
B.A.  (HONS) J.D  CANDIDATE 

MATTERS
Representation
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“Diversity” and “inclusion” have become buzz words; words that people 
throw around in casual conversation without explanation. To some of us, 
they may have even become annoying, and understandably so. It is difficult 
to empathize with abstract concepts. So, what do they mean? 

Andrés Tapia, author of The Inclusion Paradox, says: “Diversity is the 
mix. Inclusion is making the mix work.” In other words, diversity is the 
recognition of our differences, and understanding how they exist. Inclusion 
is the creation of an environment that acknowledges, welcomes, and accepts 
and celebrates different approaches, styles, perspectives, and experiences. 
Dr. Roosevelt Thomas said the goal should be to “create an environment 
where ‘we’ is everyone.” An environment that enables people to perform to 
their potential. 

You may ask yourself, “why does this matter?” You may think “I’ve never 
thought twice about this.” If so, you are extremely fortunate. Many of 
us comfortably navigate the world, enjoying its many wonders without 
question; but not all of us are so lucky. 

Some of us are left to wonder where we fit, how we fit, and if we are 
welcome. We don’t see ourselves on screens, we don’t see ourselves on 
posters, we don’t hear stories from people who look like us, we don’t see 
ourselves doing more.

At first glance, you might be inclined to dismiss this reality, call it 
“ungrateful,” or write it off as complete and utter nonsense. And while that 
may feel true, remember that recognizing another individual’s struggle does 
not invalidate your own. Just because another person suffers, doesn’t mean 
you do not. 

Sometimes, we forget to look outside of our bubble. It’s comfortable, 
it’s cozy, and it keeps us safe. As humans, we have a natural aversion to 
discomfort, and avoid it whenever possible. Perhaps that’s what makes this 
conversation so difficult. It is extremely hard to acknowledge that we must 
work to change something that might not be at the top of our list. 

The most powerful thing we can do is inspire. Inspiration has created 
some of the world’s most influential people. What we want is to allow any 
single person who picks up Efe Magazine to flip through the pages and say 
“hey, maybe I can do that too!” For some, that is the single most important 
thought of their lives. This would not be possible without diversity and 
inclusion. Some of the world’s brightest minds and most spectacular 
talents have been overlooked because the world did not show them that 
they matter. We will make sure this never happens again. It is no secret 
that the future looks dim, but it is by no means unsalvageable. The world’s 
problems require new creative solutions, that can only be found through the 
collaboration of diverse minds. The future of our world is in the hands of 
our young people, and our children. If they cannot see themselves making 
change in the world, we have not done our job. 

Representation matters. People matter.

 
Ferdman, B. M., & Deane, B. (2014). Diversity at work: the practice of inclusion. San Francisco, 
CA: Jossey-Bass. 53MAGAZINE  MAR/APR 2020



Bodies broken from years of long hours working behind the chair. Painful 
wrists, arms, and shoulders; carpal tunnel, and advancing tendinitis. Legs 
swollen, backs aching, tender from degenerating discs. Fearful of taking time 
off work to heal due to the financial windfall, medical costs and potential 
loss of income. 

This is the reality for the nearly 35,000 hairstylists working in Ontario. 
Hairdressing is one of the only trade professions where employers can opt 
out of WSIB, and stylists do not receive benefits packages or pensions. 

In 2015, the Ministry of Trades Colleges & Universities was established.  
It was created to:

     Increase Ontario’s skilled and knowledgeable workforce by expanding 
access and opportunity for education and training

   Foster a culture of training and continuous learning

When I entered the Red Seal Trade, it was as a second career. I was able to 
complete my apprenticeship because of the skills and abilities of the Journey 
person stylists who trained me. In a simplified explanation, this is the entire 
foundation of the Trade Profession. Journey persons provide a crucial role 
in supporting the Ministry’s Platform to ensure Public Health and Safety 
through proper training and to entice youth to enter the trades. 

Over the past five years, the MTCU has collected millions of dollars in dues. 
The agency is currently being dismantled partly for being ineffective in 
achieving the goals it promised. According to a recent CBC article, there is 
currently a 20-million-dollar reserve available for restructuring. 

The MTCU did not seem to provide any data, however through a basic 
google search I estimate there may have been roughly $13 million collected 
by hairstylist trades alone. The dues are mandated by the Ministry. Both 
hairstylists and salon owners can be financially penalized for expired 
licenses in the thousands of dollars. We are exposed to random in-salon 
checks by ministry representatives. I have been privy to at least three in my 
five years behind the chair. 

It became my goal last fall to legislate for change. Journey person stylists 
build their training skills over many years. Like other trades, we expose 
ourselves to chemicals and are at risk of long-term work-related injuries. It 
is not a matter of “if” a hairstylist will one day be crippled by the physical 
demands of their career, but when. 

In my hair salon, there is a senior stylist who’s in dire need of wrist 
surgery, but she is not covered by WSIB nor is she covered by extended 
health benefits. Surgery requires a minimum of 3-6 months off work and 
a significant amount of physiotherapy which is not covered by OHIP. She 
continues to work through her pain with a full roster of clients and is one of 
two salon educators responsible for training our apprentices. 

She was the top producer last year bringing in over $130,000 in revenue 
to the salon. If she is forced to stop working altogether, it will take years to 
replace the income and the training she provides. The issue for our trade is 
multi-leveled and includes the strain put on salon owners by the countless 
small business regulations set out by the Ministry. 

Ontario Hairstylists  
NEED YOUR HELP!

BY  CAROLINE ALTMAN  
RED SEAL HAIRSTYLISTS,  AURORA

PSA:
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My quest began last fall with a simple phone call the MTCU to inquire 
about how our trade dues are utilized and what, if any, benefits we receive 
for them. I was directed to the college’s CEO George Griztiotis. I asked him 
to provide me with the audits for the past five years, which he was gracious 
enough to send. 

In the audits were several concerning expense lines. These costs were 
consistent in all of the audits, but the following were from 2017/18  
Deloitte summary.  

   Trade Governance and Stakeholder meetings have been listed in one 
report as costing $744,881.00 over a single calendar year. That works 
out to nearly $62,073.41 per month. This number seems excessive for a 
local organization. Perhaps they could provide a more comprehensive 
breakdown of the costs associated with those meetings. 

   The MTCU is/had been registered as a not-for-profit agency. However, 
in the 2017 report, the college listed investments of $14,998,809.00. The 
interest on the investments ranges from .75% to 7.75%. How are the capital 
gains from those investments distributed when they mature? Is a not-for-
profit able to invest revenue for profit?  

   In the same report, "Other Fees” are listed with a cost of $4,981,448.  
Again, could a clearer breakdown be provided? These monies were in 
addition to general overhead like salaries and benefits, rent and any  
other normal operational costs. 

I asked for answers from Mr. Griztiotis, but he advised me to take any 
further inquiries to the government. Over the past several months, my 
requests have bounced from office to office, starting with my local MPP 
and ending with the current Ontario Attorney General Honorable Doug 
Downey. After several weeks, his office secretary sent a rather flat response 
directing me back to the MTCU. 

Our industry is in desperate need of an upgrade and Ontario tax payers 
deserve answers. A petition was launched on Change.org and in under a 
month we have accumulated over 7000 signatures of support. I have read 
hundreds of reasons for signing not only from hairstylists but from family, 
friends, clients and even other tradespeople who see a need for  
fair treatment. 

My goal is to force action from the Ministry in 2020 and to bring about new 
laws that protect our industries artists and the new talent entering our field 
every year. 

  Mandatory WSIB    Benefits    Pension    OHIP for physiotherapy   
  Extended EI benefits for work related recovery

Hairstylists deserve the same protection as other trades. I would ask 
Ontario residents, “Do you love the hairstylists in your life?  
Will you support change?” 

55MAGAZINE  MAR/APR 2020



I don’t remember wine being such a big thing when I was growing 
up. Now, a glass of wine, be it first thing in the morning or right 
before bed has become the societal norm. No judgment, some argue 
that wine is a part of the four major food groups, and nobody ever 
says anything to anyone who has a bowl of grapes in the morning. 

I’ve heard a glass of wine everyday will make you live longer. If you 
pair it correctly, it enhances any meal. A good red with steak, while 
some whites pair great with seafood. 

For married women with small children, I’ve heard it is their life 
line. In fact, I’ve heard a few women say, if it was possible, they 
would run wine through an IV. I watched as wine glasses got 
bigger yet the bottles seem smaller. A bottle of wine enhances any 
scenario, it’s a game changer and life saver.  There is literally a bottle 
for everyone. And cost does not limit the experience. 

So, grab your favorite bottle and toast with us. Cheers to two years! 

Cheers!
to wines we love

Liberty School
Cabernet Sauvignon / California 
/ Black fruit flavours / Vintage 

Bonterra
Organic / Cabernet Sauvignon / 
Vintage toasty oak flavours 

Apothic Red blend 
Medium body / Fruit and vanilla 
flavour with long finish 

Louis Latour
Pinot Noir / France / Full-bodied 
structured and dense 

Caymus
Cabernet Sauvignon / California 
/ Full bodied and smooth 

J Lohr Seven Oaks 
Cabernet Sauvignon blend /  
California / Black Cherry 

St Francis
Chardonnay / White vanilla 
aroma and creamy texture 

Carlo Rossi
California red / mildly fruity 

Passo Del Sud 
Appassimento / Puglia / Dry 

Bellaria Oltre Greco 
Di Tufo
Italian / Aromatic and flavorful 

Photo: Emilia Morra, Michael's Back Door Restaurant
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1-800-565-7721 | maritimebeautyshop.com
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Find us at VenusBeautyS
1.800.465.7965

www.venusbeauty.com

B A R R I E         W O O D B R I D G E       M I S S I S S A U G A         O T T A W A          W I N D S O R

Richmond Hill     Scarborough     Barrie     Hamilton
Niagara Falls     Kitchener

#Shopwheretheprosshop

@thewarehouse.beauty.wellness
For Deals or to Register Visit:

www.thewarehousebeauty.com

Alberta
Calgary  |  Edmonton  |  Fort McMurray 

Grande Prairie  |  Lethbridge
Lloydminster  |  Medicine Hat

Red Deer

Your Beauty
is Our Passion

Saskatchewan
Regina  |  Saskatoon Coming Soon

Shop 24/7 ModernBeauty.com

British Columbia
Abbotsford  |  Burnaby  |  Kelowna

Langley  |  Nanaimo
North Vancouver  |  Richmond

Surrey  |  Vancouver  |  Victoria

877-566-3376



INSPIRATION HALIFAX
a fun hair experience!

The top stylists and barbers in the Maritimes have a chance  
to compete to become the BIG Tease champion! 

Efe Magazine has again partnered with Maritime Beauty Supplies  
to bring #YEAR2 of Big Tease. Save the date: 

Sunday May 24, 2020 
Pier 21 Halifax, Nova Scotia

Visit www.maritimebeauty.com for more information.

M AG A Z I N E

SALON BATTLE  •  BARBER BATTLE  •  AVANT GARDE BATTLE

Visit www.maritimebeauty.com/shows for more information about the BIG Tease and registration process.



@canradbeauty

F l ow us

www.canrad.com • Phone: 416-663-7373 • 1-800-268-1905 

SPRING FORW
ARD 

WITH

®™ Trademarks of AM Royalties Limited 
Partnership used under license by LoyaltyOne, Co. and CanRad.

*$100 pre-taxes

GET 3 AIR MILES® REWARD MILES 
WITH EVERY $100 SPENT*



Products we love 
for ALL hair types
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Across:
5.  What is the average hair growth rate for an Asian female per year?  

(number of inches spelled out)
7. What gives hair the ability to absorb moisture?
8. What is the outer layer of the hair called?
12. Product used to de-colourize hair
13. What does PH stand for?
15. Efe magazine is the Beauty of what?
17. What is the colour technique taking the industry by storm?
18.  The word efe means?

Down:
1.  What do you call a tuft of standing hair?
2. Efe magazine is based out of what city?
3. What differs between hair types?
4. If hair is lacking protein it is also lacking what?
6. The actual name for baby hair is what?
9.  In what two continents are black and dark brown the only natural  

hair colour found (separated by a /)
10. What is neutral PH?
11.  Approximately what percent of the work population has red hair  

(number spelled out)
14. The condition that causes hair to fall out in small patches
16. The most difficult underlying pigment to eliminate

1. I
nc

lus
ion

  2
. M

ois
tur

e  
3. 

Bre
ak

ag
e  

4. 
Cu

tic
le 

  5
. P

oro
sit

y 6
. C

ow
lic

k  
7. L

igh
ten

er 
 8.

 Al
op

ec
ia 

 9.
 Ba

lay
ag

e  
10.

 Se
ve

n  
11. 

Po
ten

tia
l H

yd
rog

en
  12

. O
ran

ge
  13

. B
ea

uty
  14

. Te
xtu

re 
 15

. A
fri

ca
 / A

sia
   1

6. 
Tw

o  
17.

 Si
x  

18.
 To

ron
to

3

1

6

11 12

9

7

2

4

10

5

8

13

15

14

16

17

18

61MAGAZINE  MAR/APR 2020



"The beauty in  
being blessed with  
talent is rising 
above doubters to 

create a beautiful 
moment” 

– Kobe Bryant 

Kobe Bryant,  1978 - 2020 -  #8 #24

Gianna Bryant, 2006 - 2020 - #2

In Memory

Sabino Di Tacchio
To say that he was an industry superstar is an 

understatement. He was omnipotent. Sabino Di 
Tacchio could bring new life to all things hair, he 

could easily make something out of nothing.  
A world-renowned artist, a mentor and friend.  

His passion, vision and purpose for our industry 
was clear. To learn from him was a privilege, 

to work with him was an honour but to sit and 
converse with him would change your life. He was 
a platform artist, World’s champion and published 

artist. He leaves behind a strong legacy that will 
forever be spoken of. May he rest in peace.

Martin Parsons
There isn’t a person north of 40 that doesn’t 
own a VHS tape of Martin doing what he did 
best. He will forever be remembered as the 

man that counted out loud, each section, the 
amount of strokes required when teasing 

hair. 12345678910. An icon and legend, 
Martin Parsons touched the hands and 

hearts of many. When he took the stage, his 
performances were always both educational 
and comedic. His love for our industry was 

very apparent and true. May he rest in peace.

CONSTANTLY
EVOLVING.

bringing knowledge
& creativity together

Kingdom Beauty Education Center 
1989 Boundary Road, Vancouver, V5M 3Y7

for more information call 1.800.738.8666

Check out up & coming classes at 
Kingdom Beauty Supplies by 

visiting our Instagram 
“@Kingdombeautysupplies” 

or by visiting our website at
www.kingdombeautysupplies.com

Find more online
efemagazine.com  

@efemagazine on  





SEE MORE FROM EFE MAGAZINE AT:
efemagazine.com and on social media   @efemagazine


