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Visit www.maritimebeauty.com for more information.

radiantbeautysupplies.com
905.318.4051

maritimebeautyshop.com
1.800.565.7721

modernbeauty.com
1.877.566.3376

kingdombeauty.com
1.800.738.8666

canrad.com
1.800.268.1905

cosmoprofbeauty.com
1.888.241.3338

thewarehousebeauty.com
1.800.334.6270

tbbs.ca
416.787.1211

trubeauty.ca
1.844.TRU.BEAUTY

windsorbeautysupply.com
1.800.265.9530

pearlon.com
1.800.334.6270

venusbeauty.com
1.800.465.7965

Interested in being part of Efe Magazine? We would love to partner with you! 
Contact us for more information: info@efemagazine.com

@canradbeauty

F l ow us

#CanRad
#CanRad
#CanRad
#CanRad
#CanRad
#CanRad

CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F

HEAD OFFICE:
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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Toronto Barber and Beauty Supply Since 1937

Thank you to our valued partners
partners
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A STROKE  

OF STYLE  

COVER COLLECTION

An introduction to Efe Magazine's new 

fashion stylst, Patti Chung and her 

style tips as shown in our  

cover collection.
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EFE EVENTS

A look back on the many events Efe  

Magazine attended over the last few months
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BLACK HISTORY 

MONTH FEATURES

DANCE WITH ME

An interview with Tabby Donaldson

CAN WE MIX BUSINSS  

WITH PLEASURE? 

LET'S INCORPORATE 

COLOUR 

Makeup with MonikaWHEN TO SAY NO 

Industry notes by Anthony Black
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the editorLET TER FROM

Wow! What a time to be alive… It’s amazing when following 
and living your dream is a real thing. It’s beautiful to trust 
that when one door closes another one opens. If you had 
asked me 10 years ago where I see myself in 10 years… my 
answer would've never been "a publisher or magazine owner." 
As clear as I thought my direction was at the time, it is even 
clearer that my direction has changed. All of my work over 
the past 10 years created this platform and prepared me for 
this moment right here. 

2019 was my year of realization. I had more “a-ha” moments 
than I was ready for, both personally and professionally. 

After 20 months in the publishing world I can finally say,  
I truly feel like we belong. Our purpose is understood, our 
mission is clear, and we have found our place. As we continue 
our movement to “address hair by texture not race," let me 
be clear, my goal has never been to convince you. My goal has 
been to show what can happen if you break boundaries, that 
all good art is controversial, all good art makes you stop and 
think, and all good art challenges your integrity… Efe is art. 
The art of change, the art of progress, the art of development.

I know that some people may still frown upon or dismiss us 
because we are not traditional or because we are not familiar. 
Perhaps we make them uncomfortable. However, “inclusion 
and diversity” is not an option, nor is it a trend, it is our future. 

The Efe Magazine movement is bigger than me. My initial 
goal was to create newness, something fresh. "Efe" forced my 
hand to make a difference, raise awareness and create unity. 

Perhaps you have lived a life of privilege, where you've always 
felt like you belong, where everyone looked like you, where 
you've had no social or employment barriers, and that’s great 
for you, but time for change is now. As we dive in to this 
movement of complete inclusion within the beauty industry, 
please know that this is all for you.

Andrea Sampson
Addressing hair by texture not race.

ANDREA SAMPSON, EDITOR // 416.476.9900 // andreasampson@efemagazine.com
@andreasampsonefemagazine
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MEDIA BREAKFAST
COCKTAILS
EDUCATION

A WEEKEND WITH
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GOES TO

LA
We arrived in LA mid-morning with enough time to check-in at our ocean 
view suite and have lunch at the marina. We stayed at the Marina Del Ray, 
where we connected with fellow JOICO salons who were excited to start 
the day. 

On day one at Henkel Head Quarters, we had the pleasure of taking a social 
media class with the Olivia Smalley (@omgartistry). She gave us some 
insights on how to properly navigate on all social channels, the do’s and 
don’ts to real engagement and of course how to increase your following. 
It was a great start to the weekend, giving everyone more confidence in 
managing their social page.

But before we go any further, let’s talk about the Henkel Head Quarters  
for a second. What a space for creativity! It was open and bright… and the 
view was breath taking. You could pretty much see all of Los Angeles from 
the terrace.

We ended our first night with a VIP dinner at Scopa Italian Roots hosted  
by JOICO, Larisa Love and Olivia Smalley. It was really a JOI-ful night. 

Efe Magazine was invited to attend  
the Beauty Coach Tour in LA sponsored by JOICO.  

It was spectacular from start to finish. 
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Day Two was jam-packed with education for the Nine Zero One Beauty 
Coach Event Sponsored by JOICO LumiShine. Riawna Capri and Nikki 
Lee inspired the room with discussion of business, color formulation, 
cutting and colouring techniques. The JOICO team filled the day with 
memorable moments like cotton candy and ice cream bars. Let’s not forget 
our guest speaker Julianne Hough, who moved the room to tears. I think it’s 
fair to say everyone left uplifted and wowed. 

Day three was pretty magical, as we had a free day to tour the beautiful city 
of LA. We lunched in Beverly Hills, walked the strip of Hollywood Blvd, 
and took a tour through Hollywood Hills; the homes were magnificent. 
We ended our day watching the sunset at the Santa Monica Pier, a memory 
that will last a life time. We then made our way back to the hotel to get 
ready for the Nine Zero One VIP roof top party. The dress code was black 
and gold, and we danced the night away celebrating a DECADE of success. 
Congratulation to Riawna, Nikki and the Nine Zero One Team. 

A special thank you to the JOICO team for including us in such a venture.  
It was a pleasure to get to know the JOICO team. They were an absolute 
JOI to be around. Looking forward to what’s next. 
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GOES TO

LUNCHEON WITH

MONCTON

MOROCCAN OIL

The Beauty of Empowerment
Our very own Andrea Sampson was invited to speak to hundreds of 
stylists for the Cosmetology Association of Nova Scotia. Executive 
Director Dana Sharkey and her team orchestrated a marvelous weekend of 
endless education. The night was hosted by Cameron Debaie who got the 
crowd going with his wit and charm. Andrea Sampson had the pleasure 
of being the opening speaker, starting the night with inspiration, love and 
light. She was followed with amazing artistry by the Matrix Artistic Team 
who had the audience literally turning heads. The Night ended with DJ 
Serge Goguen who kept everyone dancing all night. It was a full four days 
of education. It was an honour to be a part of CANS. 
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It is always an exceptional moment when hairdressers come together to celebrate, 
to honour and recognize one’s talent. But it is even more exceptional when a room 
of over 200 creatives belong to one team. Maurice Fiorio created “Fiorio Day” over 
40 years ago starting with only four attendees. Maurice’s vision was to make it as 
big as possible. The night was hosted at The Old Mill in Toronto, sponsored by 
Revlon Professional. The event was attended by some of the industry’s finest. It was 
an evening of exquisite dining, competitions and of course the STAR awards. The 
audience was wowed when Maurice Fiorio hit the stage to demonstrate one of his 
legendary haircuts. There was hair, music and magic. Congratulations to all those 
who received a STAR award, it is always great to be recognized.

FIOR IO  DAY



SALON SCAVO
It is always an exciting time when you hit any milestone in life. Your first 
“real” job, your first apartment, your first love… We don’t often think about 
the journey until we get there.

And it is at that time you reflect, make changes and move forward. For more 
than four decades, Gianfranco Scavo has worked for and owned a salon in 
the heart of Yonge and St Clair helping clients tap into current trends and 
supporting the confidence felt as a result. But clients are not the only one 
with a new do!

In honour of 40 years in the hairstyling business, Scavo has rebranded with a 
new name and massive renovation to support a new look and experience for 
clients. To celebrate, Salon Scavo threw an appreciation party for clients and 
staff without whom this milestone could not be achieved. Many feet came 
through the doors to enjoy the new space, good food and great company. 
Congratulations to the Scavo team for making a milestone look easy.
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Roll out the red carpet… That they did for the Marca College graduates of 2019. We cannot emphasize enough 
the importance of students, as they are the future of our industry. Far too often they are overlooked or ignored. 

However, the Chementi family knows exactly how to welcome the future, and our future looks bright! In one 
year, Marca College proudly graduated over 500 students. This was their biggest graduating class yet. The 

night started with a buffet style antipasto, followed by a three-course meal, toasting with champagne. Like all 
things in beauty, they had a marvelous display of talent showcasing the latest trends. We ended the night with 

an awards ceremony celebrating all graduates and recognizing students who exceeded beauty school standards. 
Congratulations to the 500 new stylists that have just become part of the most amazing industry in the world. 

MARCA COLLEGE  
GRADUATION 2019
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COLLECTION
BY  DUSTIN SCHUMANN

HAIR: DUSTIN SCHUMANN // WARDROBE: MARIE COPPS //  
 PHOTOGRAPHER: NATASHA GERSCHON MAKEUP ARTIST: JANET ENTWISTLE // 

MODELS: DANA MORRIS, KHOEBE MAGSAYSAY, KELSEY MORRIS
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Efe Magazine has again partnered with Maritime Beauty Supplies  
to bring #YEAR2 of the Big Tease. Save the date:  

Sunday May 24, 2020 
Halifax, Nova Scotia

Visit www.maritimebeauty.com for more information.

M AG A Z I N E



UNIVERSAL
Education that speaks to everyone.

COMING SOON in 2020

www.efemagazine.com 

Efe Universal is an entirely new approach to teaching.  

We will challenge you, inspire you and advance you.  

You will leave as a more well rounded stylist/barber 

as we will be introducing you to “all" sides of beauty 

education. All of our classes will help to further expand 

your overall knowledge, giving you a new perspective  

on what the beauty industry has to offer. 

Our line up will include: 

Barbering // Cutting // Weaves & Eextensions //  

Natural Hair Relaxers // Colour & Foiling Techniques 

and much more... Stay tuned.
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The commemoration of Black History Month dates back to 1926. Harvard-
educated African American historian, Carter G. Woodson, set out to 
heighten awareness of Black history in the United States. This led to the 
establishment of Negro History Week in 1926. Celebrations of Black history 
began in Canada shortly thereafter. During the early 1970s, the week became 
known as Black History Week. It was expanded into Black History Month  
in 1976.

It wasn’t until December 1995, that the House of Commons officially 
recognized February as Black History Month in Canada following a motion 
introduced by the first Black Canadian woman elected to Parliament, the 
Honourable Jean Augustine. The motion was carried unanimously by the 
House of Commons.

The black culture has influenced so many areas in today’s society, allowing 
cultures to gracefully collide. It is such a pleasure to see the beauty industry 
incorporating techniques and styles to achieve many looks for all cultures. 

"Today, we see the beauty  
  in the cul ture..."

The High-top fade that has now resurfaced is a variation of the flattop 
haircut cut. The cut made its debut in the early 80’s when hip hop took hold 
of the world. Today with the new eye and creativity of the barber, we have 
taken the high-top fade to new heights. (See page 25 for hair by Shawn Barbz.)

The mixing of cultures has removed all limitations for the artists. It allows 
for the unexpected.

Tribal marks identify and beautify one’s body. During the time of slavery, 
tribal marks aided in reconnecting and bringing families/tribes back 
together. So many were separated at young ages, growing up not knowing 
their family, their history, or the potential of their true life. Tribal marks  
were a way of always knowing who you were and where you belonged. 
Today we see the beauty in the culture, but it is also important to know 
meaning behind it. 
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BLACK HISTORY  FEATURE 

COLLECTION
BY  SHAWN BARBZ
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What is black history month, why do we 
celebrate it? Why is it important? 
In Canada and the US, Black History Month is celebrated in the month of 
February. This month helps to highlight the recognition, contributions, 
achievements and legacy of many black Canadians and Americans. In 
Canada there are approximately 300,000 Black Canadians with a variety  
of backgrounds, cultures and heritages. 

Carrie Best, a human rights activist, journalist, author, publisher and 
broadcaster is one black Canadian woman you need to know about.  
Carrie Best was born and raised in Nova Scotia. Dating back to the early 
1700’s, the black loyalists, black slaves, black refugees and exiled maroons all 
immigrated to Nova Scotia. This made up a rich tapestry of black cultures 
and heritage. Nova Scotia is said to have the largest black communities 
including those of indigenous black backgrounds. 

Carrie Best Although the racial discrimination was not as severe in Canada as the 
United States, it did not go unnoticed for racial inequalities towards blacks. 
Carrie Best was a bright intelligent young lady who watched how society 
and racial discrimination affected her own family life, especially the lives of 
her older brothers. These and many other events sparked her interested in 
being a social activist. She was the cofounder of one of Nova Scotia’s first 
newspapers, the Clarion. The Clarion was owned, produced and published 
by all black owners and writers. Using her talents in writing and editing,  
she used that platform to publicly stand up against injustices towards fellow 
black Nova Scotians. The publication also focused on sports, news, events 
and significant issues that impacted black communities. Through print and 
broadcasting, Best used her platforms to spread awareness around human 
rights, civil rights, and political views.

In 1975, the Governor General awarded Best with the Order of Canada 
on behalf of the black community for her continued work as a writer and 
broadcaster. Best was given many doctoral degrees in recognition for her 
work, and to her legacy many scholarships are available in her honour for 
black and indigenous Canadian youth. 

This February, use the opportunity to look at some of the contributions 
made from black Canadians. How has this impacted our society and made  
it a better place? Critically unpack your own biases about black Canadians 
and the black experience. Reach out to your friends and families to hear 
their stories of triumph or struggles to deepen your understanding.  
How can you teach your children about the past, present and future?  
Happy Black History Month.

Carrie Best Postage Stamp, Canada Post Corporation ,2011, image courtesy of Library and Archives Canada

BY  NICOLE TROTTER

BLACK HISTORY  FEATURE 
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BLACK HISTORY  FEATURE 

I say to you today, my friends, so even though we face the 
difficulties of today and tomorrow, I still have a dream. It is  
a dream deeply rooted in the American dream.

I have a dream that one day this nation will rise up and live  
out the true meaning of its creed: "We hold these truths to be  
self-evident; that all men are created equal."

I have a dream that one day on the red hills of Georgia the sons of 
former slaves and the sons of former slave owners will be able to sit 
down together at the table of brotherhood.

I have a dream that one day even the state of Mississippi,  
a state sweltering with the heat of injustice, sweltering with the 
heat of oppression, will be transformed into an oasis of 
freedom and justice.

I have a dream that my four little children will one day live in  
a nation where they will not be judged by the color of their skin  
but by the content of their character.

I have a dream today.

– Martin Luther King

I also have a dream, that one day the entire beauty industry 
will address hair by texture not race. That all ethnicities will 
be equally represented. That opportunity will be available to 
all those who present themselves. 

I have a dream that beauty education will cater to all, and that 
we will have an industry that recognizes that all hair is made 
up of the same things. The only thing that differs is texture.

I have a dream that our industry will one day see inclusion 
and diversity as a challenge to be faced, rather than simply put 
aside. That beauty is no longer divided and segregation does 
not exist.

I have a dream that no one will feel like a minority in our 
industry. That we will come together as an industry to ensure 
that everyone feels and knows they belong.

I have a dream that inclusion will no longer be the exception, 
but the rule.

I have a dream every day.

– Andrea Sampson

I Have A Dream
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COLLECTION
BY  KIRSTEN MCINTOSH

HAIR: KIRSTEN MCINTOSH // HAIR ASSISTANT: MEGHAN TAPLEY // PHOTOGRAPHER: OZ JOHN // STYLIST: KESHIA CHARLES //  
MAKEUP ARTISTS: GELAREH KAMAZANI, SHELA MUSTAFA // BODY PAINT: SANNE SCHMIDTBERG // MODELS: GRACE O'FARRELL, FEAVEN ABERA 

BLACK HISTORY  FEATURE 
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At some point in our lives, 

someone believed that being  

an artist wasn’t the right choice. 

They thought that we were 

limiting our potential and  

that life would be hard. 

Catherine Liguori, Photographer 
Catherine Liguori Photography / Lolabean Photo Al
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Andrea Sampson, Stylist 
@andreasampsonefemagazine

Christina Barbosa, Hairstylist 
 @crystinamari

Chris Evidente, Barber 
@chris_evidente
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Candace Paim, Hairstylist 
@candaceceliannehair Ch
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Luca Pigliarolo, Hairstylist
@lucarolocutz

The Beauty of 
 INCLUSION
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What they failed to realize is 

that being an artist is the perfect 

choice, that it allows us to reach 

our full potential. Life is hard for 

everyone, but it’s especially worse 

if you're not doing what you love. 

Janet Jackson, Hairstylist 
@janetjacksonstylist

Er
ic 

M
ed

ei
ro

s, 
Ha

irs
ty

lis
t 

@
e_

m
ed

z

Da
ni

el
 F

ed
er

ico
, B

ar
be

r
@

da
nf

ed
er

ic
o3

Da
ni

lo
 P

ig
lia

ro
lo

, B
ar

be
r 

@
ha

irb
yd

an
ilo

m
ic

he
lle

Jenny Wu, Hairstylist 
@jennyyu.onesalon

Stephanie Kaufman, Hairstylist
@stef.hairstylist
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Cristina Vecchiarelli, Stylist
@hairbycristina_
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So, we as artists will continue to 

break down the barriers and close 

the gaps between reality and living 

your dream. One of our goals is 

to help all artists tap into their full 

capabilities making success the 

only option.

Jordan Cordeiro, Barber
@jaycordeiro 

Christine Singh, Hairstylist
@christine.onesalon

Eugenia Forskin, Hairstylist
@twisted_sistahs

Louie Fierro, Hairstylist
@louiefierro

Michael Lezzi, Hairstylist
@hairbymichaeljr
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Frank Campanelli
@lineahairstudio

Gyasi (JAY-see) Dejonge, Barber
@triplezero.co 

Munny Thapar, Barber
@munnycutz
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WE ARE

By artists 
 for artists 

WE ARE THE

 “Beauty Of  
Inclusion”

Saverio Lacalamita, Hairstylist
@saveriolaclamita 
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Thad Deus, Barber
@Thad.deus

Robert Rago, Barber
@robertorago

Natasha Tsaryk, Barber
@natasha_stylez

Paula Whitelocke, Hairstylist
@curlhairdesigns
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Marco Pigliarolo, Hairstylist
@marcoangelop 

Ch
ris

tin
a U

rz
i, 

Ha
irs

ty
lis

t
@

cr
is_

ur
zi

35MAGAZINE  JAN/FEB 2020



Dance is the best expression of oneself. A time to release all inhibition and 
be free. A time to challenge your body’s movements, a time to feel alive. 
Tabby Donaldson knows how to do just that, whether it is within himself 
or within others. He is able to create movements the entire audience feels. 
Tabby Donaldson is a dancer, a choreographer, a mentor a creator, he is an 
artist. He says “Anything that gives a person room to be creative and be 
themselves is art”.

When did you start dancing ?

I started dancing at the age of six. I would dance to and imitate Michael 
Jackson, MC Hammer, Bobby Brown and Kriss Kross. I started to take it 
seriously after grade school but I stopped dancing for a bit because I fell 
in love with Basketball. I played rec ball and high school ball but I’ve now 
been a professionally dancer for 15 years.

Why do you dance ?

I dance because it gives me a feeling I can’t get anywhere else. I love the 
entertainment factor; I can make people feel good through dance. Dance 
takes me away from everything, it’s my comfort place. It’s a place where 
I’m forced to be me and create.

What's your favourite type of dance ?

My favorite type of dance would be Dancehall and Afro.  
There is no other movement like it.

How has dancing changed your life ?

Dance has kept me busy throughout my life. I grew up in an area where 
trouble would easily follow you. But I love music, and dance gave me 
opportunity. I’ve been able to entertain people around the world like 
Belize, Jamaica, St Kitts, New York, Miami etc., which is truly a blessing. 
I’ve been able to share the stage with artists such as Mr. Vegas, Chris 
Brown, Rihanna, Ginuwine, LL cool J and Neyo, just to drop a few names! 
Dance is so universal, it brings people together. 

     Dance
WITH ME

INTERVIEW WITH TABBY  DONALDSON
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Where do you teach ?

I teach all around the city doing workshops for dancers. As well, I teach at 
studios providing choreography for kids’ competitions. Also, for anyone that 
just wants my flavour.

What’s the most difficult type of dance ? 

I wouldn’t say I know what the most difficult form of dance is, but if I were 
to choose the most difficult for me, it would probably be break dancing. 

How has dance changed in the last decade ?

Music and dance are now for everyone… Ten years ago, certain cultures 
gravitated to certain music and forms of dance. Now, there is so much 
overlap in techniques, movement and delivery. All cultures are coming 
together to create. We also have social media as a platform to show talents 
from everywhere in the world. Making everyone visible, making it easier  
to be seen.  

What’s your dream job ?

My dream job is combined with a few things. I would love to land a tour, 
which I have before, but I would love to choreograph an entire show for an 
artist. I’d love to travel the world and entertain. Although it would be great 
to be a full-time dancer, I do have another passion. I work at a treatment 
centre, working with teens with mental health issues. Anywhere from 
depression, anxiety, eating disorders, autism, to behavioral issues etc. They 
keep me humble and real to myself and others. I am a proud graduate from 
the George Brown Child and Youth Worker program, and I know that 
wherever dance takes me, I would continue to work with the youth. 

What made you start Kool Kids Section ?

I remember coming up as a dancer, I was never in the studios. It was more 
community centres and clubs. I never knew what it meant to be a paid 
dancer. As times change and I became more involved in the dance scene, I 
came to understand that dance was a business. A lot of young dancers are 
paying one another to learn styles that interest them. I believe in getting paid 
for the work that you do, however as a youth worker this was an opportunity 
for me to give back to the dance community by having young individuals 
come in and learn for free. I want to give them opportunities that I never 
had as a teen coming up in the dance industry. My business partner Nazar 
Volkeveski and I want to give young dancers a way to properly prepare for 
the industry if they see themselves dancing long term. 

Explain the dancing community ?

The dance community in Toronto isn’t big. There are a lot of great dance 
teachers and talented individuals in the city. Often times there are not 
enough jobs or opportunities here in Canada as there are in the United 
States but we make it work. The people in the community are passionate 
about their craft and I feel that everyone pushes to be the best they can be. 
Luther Brown made me take choreography seriously, he is one of the biggest 
choreographers in the world and I was lucky enough to have him as one of 
my mentors. 

Why is it important to connect with dancers ?

We are artists, we vibe off of each other. Dance is the art of movement, 
there are no limitations and the more we connect with other artists the 
smaller any limits become. Often time dancers or choreographers are the 
ones who might land you a job. Choreographers need dancers to bring their 
vision to life, and dancers need the choreographer to help elicit movement 
within them which is being created. Dancers need leadership, direction and 
someone who can hold it down. It’s not always the easiest role but it brings 
everyone together. 

How does Instagram influence the dance world ?

Instagram changed dance forever. It introduced everyone to everything. 
What once seemed unobtainable can now be done. People are connecting 
all around the world doing collabs and finding inspiration with all dance, and 
you find it first on Instagram. It lets us know what new song is trending, or 
what the latest and hottest dance moves are. Instagram gives us that vision 
which makes us a bit more aware of what is happening in music and dance 
everywhere. 

Music always dictates your moves, the flow, the experience.  
Run with it, as it can change your entire life. 
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BY  PATTI  CHUNG

A 
Stroke 
of Style

My name is Patti and I am thrilled to be a contributor of EFE Magazine.  
I am also thankful that I have been given this platform to share my thoughts, 
vision and my story.

But do you really, really want to know what brings me here to EFE Magazine?

It’s my comeback.

In June of 2018 I had an acute infarct scattering my left MCA territory, 
 in other words, I had a stroke.  

I was a 38-year-old mom of two young children. I was in the middle of 
a pending marital separation. I had a career that treated me well, but 
demanded more than typical full-time hours. I worked very hard to 
synchronize a solid life balance, to ensure everyone that I loved was happy. 
Life kept me busy, it was intense and fast paced - then, out of nowhere,  
the stroke happened and life as I knew it came to an abrupt stop.

I spent weeks in the hospital, separated from my children and lost in 
my thoughts of what this may mean for my future. My clinician advised 
that returning to work was not an option and referred me to outpatient 
rehabilitation.  

Digesting this life changing incident had me in a dark place.  My weeks 
quickly filled up with speech, occupational and physiotherapy appointments 
as this was the primary plan for my recovery. These supports were great 
to have, however my mood and emotions were still a major issue – the 
suddenness of the stroke and the drastic changes it took on my life was a  
lot to swallow.

I had no choice but to redirect my energy and seek inside of “me” for a  
way out.  I thought about the happiest times in my life, prior to family, kids 
and my career.  A time, when I was true to myself.  What made me happy? 
Where was my sense of belonging? My heart brought me to reminisce  
about my one love, which was fashion.   

In my roaring 20’s, I walked, talked and breathed fashion… Creating 
complementary outfits, combining the current trends and accenting an 
individual’s best assets in one look.   Constructing the ideal garments that 
would be versatile for everyone no matter their size or style.  Personal 
shopping for friends and family.  At the end of the day, I wanted to make 
people look and feel phenomenal.  I thought back to how much true 
happiness working with fashion gave me back then, when life was simple 
and joy was there for the taking (I am sure it also helped that my only real 
responsibility was paying my cell phone bill).

I was a Design Student at George Brown College, I was confident and saw 
my art only through my eyes.  After graduating from school, I was faced with 
the end and start of a chapter. Trying to build a future with my then fiancé, 
I chose to take the safe “corporate” route where my life was predictable 
and I felt in control. My plan was to re-enter fashion once we were more 
established, but life quickly passed me by. Through the years, I worked  
at several financial companies in various roles. I invested in properties.  
I became a mom to not one, but two dope-ass children. A lot happened, but 
my goal of reconnecting with fashion did not. I went into my white-collar 
offices strutting my stuff in a few racy looking stiletto heels and outfits some 
may think are made for the runway. This was my way to find a harmonious 
internal balance and knowing I am financially sound.

During my recovery this was the one thing I was missing, in addition to my 
health, I needed to recover my true passion, my true happiness that was 
made dormant for 20 years.

So now I am here.  A stroke survivor with a mission to fuel happiness for 
myself and others around me.

Let’s make you feel and look fabulous!  And I promise, as we cultivate  
our love of fashion together I will show you the tricks of my trade. 

Read Patti's tips  
over the next 5 pages  
of our cover collection,  

which she styled.
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One and done! Jumpers are still a fashion statement.  
There is no fuss or confusion when wearing this piece, a 
simple military green jumper is one look that is versatile. 
You can transform your look with a click of a heel. No pun 
intended. Make your look casual with your favourite pair of 
sneakers and hoop earrings. Bring all your swag ladies.

If you’re going to an event - you want to give some 
pizzazz?  Make an impression?  Pair the jumper with stiletto 
heels, dangly glam earrings and bring the zipper slightly  
lower than your usual comfort zone, go rocker chic and 
work that look!  

However, if you are like me and you want to go like 
a Boss Lady with comfort and glam, then throw on 
a pair of clogs.  Yes Clogs!  Wooden clogs originated 
in Holland and eventually spread throughout Europe. 
Clogs were considered the “workers shoe” during the 
Industrial Revolution.  The wooden sole was considered 
“protective  footwear”, in addition the wood absorbed 
perspiration and allowed the foot to breathe. But if you ask 
me, I think the only work that’s going to happen at this event 
is you working this outfit.  You get the best of both worlds, 
height which will exude confidence and comfort which will 
save you from any pain and agony.

Jumper, Zara / Shoes, Ninewest at the New to Me Sale.
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Its all about layering textures for 2020. Mixing patent vinyl pants and 
chunky wool sweaters and even corduroy midi skirts paired with a silk frill 
blouse, it all works baby!  

Day-to-day streetwear has moved away from predictable to unique, different 
and making your own vibe.  So let’s do it. Let’s bring it!

My sustainable fashion score for this issue is this amazing second-hand Mr. Jax 
tweed blazer.  It makes me think of the show Dynasty from circa 1981, a rich 
glam appeal… The velvet trim, the studded gold piping synthesizing the tweed 
and velvet material into one garment. The tailored seams along the torso line, 
and the shoulder pads (which most of you may despise, but you can stop 
rolling your eyes now) creates an HOURGLASS illusion! The black buttons with 
the gold mold of a tiger face, this is literally too much for me to handle in one 
item…  The craftsmanship from this era is like no other… the love and care is 
apparent and well thought out.

Now, if you want to bring this 80’s blazer into 2020, it’s a no brainer…  A fashion 
trend that has been in popular demand from last year’s runway is the oversized 
blazer cinched with a belt. The key component is “cinched with a belt”, this will 
make your waistline teeny tiny and your hips curvaceous.  

If you don’t want to stop there and add another “on trend” accessory, I 
welcome a chained belt…  A mix of glam and rockstar vibes…  Own the look, 
because you are going to make a boss lady statement.

Beret, No name brand from Dress for Success, New to Me Sale / Leather pleated pants, 
Zara / Chained belt, Zara / Shoes - Cole Hann x Nike from Dress for Success,  
New to Me Sale.
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Colour blocking with jewel toned colours is the ideal way to fight the 
winter blues. Take the first step, and be the game changer in the gloomy crowd 
of people.  Be vibrant and bold with deep saturated tones.  

Who said purple and red clash?  An amethyst coloured dress with multiple 
accents of ruby red accessories?  This is a killer way to make an outfit pop. 
Colour- blocking is exploring colours together, that are on the opposite sides of 
the colour wheel and pairing them together to make a complementary colour 
combination.  The way I see colour blocking is finding the colours that best 
complement your skin tone that you can have fun with.  Maybe seeing your 
reflection will brighten up your day or even someone else’s… This could be  
your daily contribution to spread some positive vibration.  

Combining colours and making the accent colour reappear several times in 
your outfit, is what I consider “bringing your look together”. These are two 
unexpected colours that blend phenomenally in one look, why don’t you try it?

Dress, Zara / Hat, TopShop purchase at the New to Me Sale / Fanny Pack,  
F21 purchase at the New to Me Sale / Boots, L’Intervalle
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Everyone, and I mean everyone, completely falls in love with the beauty 
industry once they’ve encountered it. I mean, how could you not? 
Hairstylists, barbers and even aestheticians have taken on a whole new 
status… Celebrity status. Don’t get me wrong, our industry has always been 
seen as glamorous, but social media has taken it to a whole new level. The 
travelling, the parties and of course the elaborate meals, have made our 
industry “the ones to watch.” 

Our day-to-day is very intriguing for many, starting from who sits in our 
chair to where we might head for a drink. Our clients love us so much, they 
invite us for drinks, dinners, and weddings.

So, what happens? Our clients become our friends, and our friends become 
our family. This is cool, but then there’s always a grey area when it comes to 
services and pricing. You feel you need to substitute pricing for friendship. 
Then there’s resentment and unanswered texts. 

Quite frankly, unless you are swapping services (bartering) everyone  
should be paying full price. Here’s why… every time you discount your 
services, you reduce your value. Your services are no longer worth your  
time and efforts you have dedicated to our industry. 

Do yourself a favour and maintain a professional relationship with your 
clients that are friends. We are friendly beings and love to make our clients 
feel comfortable and welcomed. However, here are some danger signs that 
your clients are too comfortable.

  “Can I pay you next time I’m in?” // All salon services should be paid for 
prior to leaving the salon. Do not fall into the habit of having your clients 
pay you at a later date or time. It is not okay for you to wait for payment.

  “I only have $100 today…” // Clients should always pay full price for 
their services any time they sit in your chair. Gently remind them that 
there are banks up the street and you take all methods of payment. 

  “So, you’ll just charge me for a trim?” // A trim is the same cost  
as a haircut. 

  “Can you take me at 9pm?” // Remember the more you bend the more 
they will ask. The salon closes at 7:00pm, period. 

  “Can I E-Transfer you when I get home?” // Often times clients 
“forget,” and you now have to call them to remind them to pay you.  
Again, payments should be made prior to leaving the salon. 

If your client shows up 30 minutes late with lunch and a Starbucks and nothing 
for you, reschedule their appointment. Keeping their appointment will throw 
off your entire day and put you way behind. They need to respect your time.

It is important for us to be considerate and respectful to our clients, but 
it is also very important for us to be respectful and considerate towards 
ourselves. Setting boundaries can be difficult but are necessary to the 
growth of yourself and your business. 

CAN WE MIX BUSINESS WITH PLEASURE?

INDUSTRY  NOTES 
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MAKE UP WITH MONIK A KOWALIK

Often what clients fear most with make-up is 
that after the application they no longer look 
like themselves, that it’s way too much. What’s 
become very popular is the “no make-up, make 
up” look. But even with that, clients would love a 
pop of colour. Something that allows them to be 
very much themselves with a little edge. I’ve been 
asked a million times: “how can I incorporate 
colours to my everyday make up routine without 
being over the top?” And I think the best way to 
do so is with your eyes; it allows you to make a 
small but powerful statement. 

The first step to making eyes shine is identifying 
what colours best flatter the eye. If you use eye 
shades that do not complement the actual eye 
colour you risk the chance of making the eyes 
look dull or washed out.

Although it is tempting to match eyeshadow with 
your client’s eye colour, it is more important to 
pay close attention to the undertones of the eyes  
and use complementing hues in the make-up 
application.

LET’S INCORPORATE

COLOUR
If you’re still not sure what eyeshadow colour  
to wear, think back to art class when you learned 
about the colour wheel. Complementary colours 
are the colours that are on the opposite side of 
the colour wheel. These colours give the most 
contrast, which will bring out the colour of  
your eyes.

Once you’ve found an eyeshadow that suits your 
clients, keep a note for future purchases and next 
visit. Remember the key to making it look good 
is also very much dependent on how you apply 
and blend it. Whether you’re using pale or dark 
shades, be sure not to cake on the pigment in 
one area and drag it across your eye – take some 
time with the application and lightly layer on the 
eyeshadow to ensure you get even coverage.

   BLUE EYES: Try incorporating golds, 
copper, golden brown and peach to 
really bring out the blue.

  GREEN EYES: I recommend 
purples, plums, mauve, eggplant or 
even red, as they are complementary 
colors. (they are on the opposite side 
of the color wheel) This will really 
make green eyes pop.

  HAZEL EYES: Go for the blues  
if you want to bring out the yellow 
flecks and purples, plums and mauves 
to bring out the green flecks.

  BROWN EYES: This is the most 
common eye colour, use blues, 
especially navy, combine plums and 
purples and green and browns. 
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Love & Joi
She has a smile that lights up any room, great style and walks with such 
grace. It is also fair to say she is talented beyond measure. She is a stylist, 
educator and true artist. She is the true meaning of the word influencer,  
as she fears not to do her own thing. To be original, to stand out, to be real. 
Originally from the Ukraine, Larisa and her family moved to the United 
States at the age of six. Her family won a visa lottery, giving her entire 
immediate family citizenship. Growing up, Larisa and her family spent many 
days in the church as her dad is a Christian Pentecostal Pastor. And like 
many, hairdressing was not her dad’s first choice for her. 

On November 11th Larisa was in Toronto at the #Academyofhair showcasing 
many of her techniques, and we had the pleasure of sitting down with her 
for an interview. 

Tell us a little about yourself ?

Hair saved my life… I found an art form that inspires me to make big moves 
and change and inspire lives. I love being able to completely transform 
someone’s life in a matter of hours, empowering them to feel beautiful. This 
has changed me as an individual. 

I’ve only been a hairdresser for nine years, and when I started, success 
for me, was owning my own salon. I never imagined being a hairdresser 
could take me around the world. I never in a million years thought I would 
be teaching and inspiring others. I went to a terrible beauty school and I 
had no mentors. I had to teach my myself. A lot of trial and error, but all 
my techniques were created by myself. I bounced from salon to salon and 
nothing was really a fit. So, I decided to take on chance on me. 

And that was right around the time Instagram really started… I started 
posting my work, mostly of my friends. And as I continued, I realized I was 
creating and getting the clientele I wanted through Instagram... Fun, young 
and adventurous clients that allowed me to use my techniques and play with 
colours. I was attracting clients that were very much like me. And through 
Instagram I built my clientele. So, let me back track a little, because I want 

INTERVIEW WITH LARISA LOVE
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you to know that when I took this chance, I had zero clientele. It was only 
when I was booked out for two days a week that I decided I was ready. 
And within three months of being on my own, I had created my space; a 
professional setting. With the help of Instagram, I was booked out for 
two years.

I was so consumed with being behind the chair, that’s all I knew. And 
through Instagram, CosmoProf contacted me and invited to be a part of 
their show… What!?! I didn’t even know hair shows existed, or what they 
were. I didn’t know this world. But I went, and was so inspired by all the 
talent and how all these artists came together to create and express their 
passion. Anyway, that first encounter was a great one, and I then became 
their brand ambassador. The great thing with working with CosmoProf I 
had the opportunity to work with all brands and I fell in love with JOICO.  
And a few years later here I am, JOICO’s brand ambassador. 

What’s the biggest change you’ve seen since you started ?

It’s a very different time, social media has created this big transition. A lot 
of independence is happening within our industry. Many of us are being 
courageous and stepping out on our own. It’s not only about being in a big 
salon environment and having that team. Individuals are okay with being 
their own team. There’s not as much unity as there used to be. However, 
social media has also allowed for us to make friends, and really good friends 
at that, all over the world… it unites us in a different way. 

What keeps you here ?

Hair never gets old. I get to create art daily, and as long as I’m passionate, 
it will keep me on my toes. I love that our lives are so different, there’s so 
much unknown, so much excitement. Trying to be better, trying to create 
something new. 

What would you like to see more of ?

Sharing, I think it’s important for artists to share, that’s how we thrive. 
There is no creative benefit to keeping what you know to yourself. Part of 
my success was gained because I shared. I was open to giving the industry 
what I knew, I shared what I created. We should want to see each other 
grow. When you share, you can move together as one unit. We need more  
of that within the industry. 

Fun fact: When you become a citizen of America, you are granted the 
opportunity to change your name to whatever you like, I didn’t have a 
middle name so I gave myself the middle name LOVE and removed one S 
from Larisa and that’s when Larisa Love was born. I was 11.

What's next ?

It’s so crazy, I would have never imagined this life nine years ago,  
so I am really excited to see what the next decade brings. 
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We have all been there. At some point in our careers, 
we have turned to a coworker while mixing a bowl of 
decolourizer and lowlight and cursed the newest addition 
to our day’s bookings. She has strolled in from the great 
beyond, with what can only be described as a wildly 
obnoxious, hysterical account of the many failed attempts 
of every possible hairstylist within a two-hour radius. You 
feel it bubbling up inside… That ping of anxiety in the pit 
of your gut. You’ve sworn off these people, but somewhere 
between her plea and promise that she won’t complain, 
you decide to just help her. She says she “doesn’t care  
what it costs, she just needs it fixed by Friday.”

Family from all corners of the planet are flying in from out 
of town and her only daughter will be walking down the 
aisle. We all know the scenario and yet somehow, we end 
up convincing ourselves we can be the hero. We have done 
it before, we can do it again. Sometimes these efforts turn 
out a true and outstanding escapade. We slay every band 
in the hair, producing an absolutely stunning, natural and 
clean looking correction. Nothing about this new head 
of hair could be more perfect. And yet, she is undeniably 
and unequivocally mortified with how you absolutely just 
destroyed her hair, her daughter’s wedding and practically 
robbed her of her time and money. Not to mention, 
everyone around was giving her dirty looks and shouting 
whispers of all kinds of curses. Welcome to the Red Flag 
Rundown! W
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INDUSTRY  NOTES  
BY  ANTHONY  BLACK
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THE "NO PLEASING PATTY"

Warning signs: these are the ones that start off every conversation with  
“I have been to seven different salons and tried many stylists and no one 
has been able to do my hair right. My original stylist who went on maternity 
leave back in 2002 was the only one who could give me what I want.”

Handling the situation: The reality is this, chances are pretty good that no 
matter how much of a champion you are, she will eventually be disappointed 
with whatever you do. True, there are many times we have won over clients 
and delivered exactly what they were looking for! Congratulations, you’ve 
won this quest. But what if you don’t? The thought of having to deal with 
an irate customer or guest can be daunting. We all suffer from some sort of 
anxiety or level of stress in our jobs. If an individual’s energy or personality 
overpowers or inhibits you from thinking clearly, or somehow convinces 
you that you aren’t capable of helping her, say no. I get the hustle of our job, 
I’m absolutely not about turning away customers because you aren’t up 
to a challenge, but it’s a fine line. No one should ever make you anxious or 
stressed out in your day to day. We are hairstylists… the coolest, trendiest 
and most fun people on the planet. So, you tell her “no, we aren’t going to be 
a fit and I encourage you to seek out another hairstylist.” 

THE "CLIENT CHEATER REPEATER" 

So many times, I’m faced with situations of clients returning after having 
their hair done elsewhere. The need to just get their hair done in a place or 
during a time that’s convenient for a client is completely understandable. 
Life happens, things pile up and people get preoccupied. That’s pretty much 
where it ends for me. As hairstylists, we have our client’s best interest in 
mind when it comes to the end result of their hair! I have spent months, and 
in many cases, years helping clients achieve their hair goals. It’s sometimes 
just as much work for me as it is for them. The reality is, everyone has their 
own way of creating shapes and colours. There are only so many times one 
can fix or adjust what someone else has created. 

THE "PERSISTENT FAMILY KNOW-IT-ALLS"

These are the ones coming with their children or spouses. They all have 
ideas and plans of what they want their family member to have done.  
There is nothing more frustrating than being told how to do your job. 
Making matters worse, everyone but the actual client has an opinion of how 
their hair should be. It’s important to steer the consultation right in the 
beginning. Stand firm on making sure you are getting a refined decision,  
that makes both the actual client and family members happy. 

THE "REDO RITA"

We all have a Redo Rita. These types of individuals are never  
happy or leave happy and always come back with things to pick at.  
It’s understandable that we might not hit the mark every single service,  
we are human. But, it’s important not to allow people to take advantage of 
a situation. This is why consultations are so important. Having a very clear 
and concise conversation and if necessary making detailed notes in a client’s 
file. In some cases, you can even go so far as having the details written on a 
waiver and having the manager come in for the consultation. This ensures 
that everyone is on the same page and that there won’t be  
any miscommunication.
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The best thing about the grocery store is the variety. In fact, it is said, you 
should never go grocery shopping hungry because you always end up buying 
way more than you need. 

It is not by accident that grocery stores have over 40 different kinds of  
chips, by different brands, all different flavors and all at least six bags deep. 
The same variety is offered at the mall, and in department stores. 

So why does everyone get the power of retail except for us? Hairdressers, 
barbers and aestheticians... Why do we continuously miss the boat?  
What are we afraid of? 

We surveyed several salons across Canada asking if their salon retailed 
products. Less than 20% of salons were actively retailing. When we asked 
why, more than 60% responded: "I'm not really a sales person." 

Funny enough, we have the audacity to be upset when our clients purchase 
product from Walmart, Shoppers Drug Mart and any other large retailer.

My industry, you are doing your clients a disservice by allowing them to walk 
away without products after any service.

So, let’s try something new. Let’s retail BIG this year. Instead of cherry 
picking a few of your favourite products, try purchasing an entire line. And 
to even take it one step further, purchase three major lines in their entirety.  
I promise, the product will sell itself.

Our first problem is, we don’t look like serious retailers. We make our retail 
section look like a terrible hobby. Stop reading, right now, and look at your 
shelves… Do you have more than 100 units for sale? Do you have more than 
one brand? Are you well stocked? Do each of your units have three or more 
available for purchase? Do you have a product of the month at the cash  
out counter?

Clients love variety, allow them to spend hours perusing through your 
shelves. Picking up, reading, smelling. All under the supervision of the salon, 
allow them to now make an educated purchase. All based on products 
you recommend, based on the hair type you know they have. The major 
difference between your salon and a BIG retailer is your knowledge.  
This goes above and beyond what is written on the back of a bottle. 

For your retail product selection, ensure that you have three brands available 
with three different price points. This allows you to target your entire 
clientele. Providing excellence for all income levels. To take it a step further, 
have vegan and environmentally friendly options. 

We no longer live in a world that will conform to just one thing. The need 
to be original and unique to oneself is paramount in today’s world. And 
offering our clients the opportunity to choose what is best for their lifestyle 
instead of us demanding what we feel is best for them will open a whole  
new world of income for you.

The Power of Retail 
How Variety Increases Salon Earnings 

INDUSTRY  NOTES 
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Find us at VenusBeautyS
1.800.465.7965

www.venusbeauty.com

B A R R I E         W O O D B R I D G E       M I S S I S S A U G A         O T T A W A          W I N D S O R

1-800-565-7721 | maritimebeautyshop.com
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CONSTANTLY
EVOLVING.

bringing knowledge
& creativity together

Kingdom Beauty Education Center 
1989 Boundary Road, Vancouver, V5M 3Y7

for more information call 1.800.738.8666

Check out up & coming classes at 
Kingdom Beauty Supplies by 

visiting our Instagram 
“@Kingdombeautysupplies” 

or by visiting our website at
www.kingdombeautysupplies.com



An entrepreneur, artist and visionary. His goal 
has always been to elevate the barbering industry 
by honing in on what matters for each client and 
really mastering his crafts. He is a perfectionist, and 
mentor to many, and an instant friend to anyone 
who walks through the salon. Shawn recently 
decided to take on a bigger venture and opened 
a luxurious salon within the GTA, COLDKUTS 
Luxury Salon and Spa. He spared no expense in 
creating a space that would provide full hair and 
spa services. 

Shawn started his path at TD Bank as part of the 
customer service management team. With big 
responsibilities, opening and closing the bank, 
overseeing client business, he was well on his way to 
becoming branch manager.

"It was good but it just wasn’t for me, I was so out 
of my element, but nobody knew that because I 
was a high performer, I was really good. I clocked in 
everyday in a suit and tie, it was a real nine to five. 
I’d get home and put on my regular clothes, and 
that was me, I felt like superman." 

I was taught to focus on getting a job that had 
benefits, a pension and all the good stuff, and that’s 
what it’s supposed to be. I was doing business 
economics with an option in accounting but I was 
never fulfilled. 

Fast forward to five years ago. I had a barbershop 
in Malton running strong, I was making the right 
connections within the beauty industry. I had just 
become an educator for a major brand, and I was 
diagnosed with cancer. I had stage 3 lymphoma.  
I’m okay with telling my story now, but wasn’t 
then… I didn’t want anything to change, I didn’t 
want sympathy. I was going to fight it and the shop 
is what kept me going. At the time I felt like I was at 
the top of my career. I was killing it. 

I had to do chemo and I did alright most days, and 
after every round of chemo, I would go to the shop. 
I didn’t want to go home and sit and let cancer take 
over me. I had to be strong, you don’t realize the 
people around you are breaking down too, having 
to watch you struggle. I tried to keep things as 
“normal” as possible. 

I remember the first haircut I did after chemo was 
a kid and it took me two and a half hours; it was 
like learning how to cut hair all over again. It really 
sucked. But this is my love and my passion. The 
barbershop got me through this. 

I’ve seen kids that have gone through worse… I can 
handle this, but you have to pray for all the kids 
that cannot. I go to Sick Kids and try to help those 
kids, because I can.

A KUT ABOVE
SPOTLIGHT ON SHAWN BARBZ
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By June I was good, I went into remission, I had done 
all the treatments. Cancer can really take a toll on your 
life. I proved to myself that I could still do something 
good. I signed up for the Heavy Hitter Barber Battle 
that same June and won. I knew I could do it. 

I get so excited about all the things I want to accomplish 
and where I will be in five years, how much I’ve grown.  
I want to do things that have never been done. 

There’s a lot of people who don’t know the value of life 
– I’m blessed. 

I’ve been through a lot and I’ve had to reassess my 
entire self, my goals, my values. My whole goal is to be 
one of the top 30 entrepreneurs in Toronto. 

What was one of your biggest lessons learned ?

To take care of myself first. I’ve never done that before, 
I’ve always came last and I always left my health for 
last. Now, I have to meal prep, I can’t do one meal a 
day anymore. I make sure I see green in every meal. 
Basically, I learned to live life differently. 

What would you say to up and coming 
barbers ? 

Keep working hard every day and don’t lose who 
you are. Make a goals list, five things, and just chase it 
every day. It was the best thing I ever did, it gave me 
so much direction. Don’t focus on Instagram, it’ll take 
care of itself, stay dedicated and focus on your craft. 
Only focus on being a better you. If you chase someone 
else’s dream, you’re just not you anymore, and people 
can tell when you’re fake. 

Future of the industry ? 

I don’t see robots taking over anytime soon, so I’m not 
concerned about that. But I see a lot of women taking 
control of the men’s cuts. 

Female barbers are on the takeover – their drive and 
motivation is amazing. Men’s grooming will remain 
a major part of the beauty industry and right now 
it’s at its peak. There will be a lot more men looking 
for grooming and I feel that it will move heavily into 
skin care for us. There will be a lot more emphasis on 
skincare and a lot more women in power. 

Something that’s really big right now is Scalp 
Micropigmentation, it gives the appearance of a 
stronger hairline. 

What’s your tool of choice ? 

Wahl magic clip cordless. I’ve used other tools,  
I’m always looking for a tool to minimize time and 
increase revenue. 

Who are your mentors ? 

I am very lucky to have so many great people in my 
life. People that have always supported me, guided me 
and helped me through all times are; Andrea Sampson, 
Louie Fiero, Barbers – The Burgh Barber Michael Kelly 
– M.R.K. barber, Corey Sturkey _bonezdagoat, Julie 
mah, barbershopconnect. 

What do you want to tell the industry ?

Be grateful… If everything is about what you don’t 
have, you’ll never have enough. – Shawn Barbz.
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Find your freedom
noun / free·dom /ˈfrēdˈm / 

The power or right to act, speak, or think as one wants  
without hindrance or restraint.

Everybody has their own version of freedom and what it looks like, feels like and 
means to them. I think the simplest form of the term is to understand that it starts 
with you being 100% comfortable in your skin. It’s living without fear because you 
trust and know yourself enough not to hold back who you are and what you have to 
offer in this world (regardless if people accept you or not). Many people struggle 
with self-doubt because of society's expectations and other people's opinions to 
the point where it stops them from doing what they really want and speaking up 
for what they truly believe in. If you find yourself in this predicament more often 
than not, here’s some advice. Instead of asking yourself “What should I be?” “What 
should I do?” “If I wear this outfit, will they like me more?”, ask yourself “What do 
I want to do?” “What do I need?” “Which outfit will make me feel comfortable and 
confident?” This simple change in mindset can help you feel a bit freer in your 
everyday life. Taking small steps to being your own boss is essential so that you not 
only have the power to create the life you want but you’re also able to use your 
time doing what truly makes you feel fulfilled at the end of the day. Whether that 
starts with you regaining power of a situation that once felt too challenging, running 
barefoot and fully clothed into the ocean, starting that brand you’ve been dreaming 
of, saying “No” without fear or saying “Yes” and meaning it. No matter how big or 
small the notion may feel or silly and wild you think your dreams are, we all have the 
opportunity to create a life that uniquely fits us. Remember that freedom first starts 

as a state of mind and if you actively pursue it, you’ll find your freedom.

BY  KY’ANA SAMPSON
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10 Steps 
to Mental 
Wellness

BY  NICOLE TROTTER

Adopt a growth mindset. Having a growth mindset means that you will develop and 
work on the skills, habits, or goals that you have. You may not have mastered them yet…
but they will come! Knowing that everything is achievable and everyone takes time and 
patience to grow.

Set an attainable goal. Goal setting on a daily basis helps to keep you motivated and 
committed to your progress. Use the S.M.A.R.T goal setting acronym to help. Specific. 
Measurable. Attainable. Relevant. Timely.

Have a clear plan. Create a plan that meets your individualized needs and lifestyle. 
Write this plan out and show how it reflects your daily goal setting. 

Create a community of support. Whether it be your family, friends, or an online 
support group. Share your plan and goals with this community and ask for their help 
and encouragement along the way.

Incorporate daily activity. We often think to be healthy we have to have a strenuous 
workout routine. Studies show that engaging in daily physical activity, like a brisk walk for at 
least 15 minutes a day, will help keep your mind and heart healthier long term.

Eat a variety of healthy foods. We live in an era of fast food. However, every 
restaurant now offers a plethora of healthy options. Plan out your nutrition needs and 
eat for health and wellness, not weight loss. 

Create goals around your mental well-being. Studies show that 1 in 5 Canadians 
will be affected by a mental health concern or illness at least once in their lives. Having 
a wellness plan can help when things in life become challenging. Incorporating some of 
the steps above and planning for those challenging times that we can never predict will 
help to build personal resiliency.

Get a lot of rest. It may seem like an obvious goal; however, we are a sleep deprived 
society. The less sleep we get, we are more prone to sickness and emotional upset. Track 
your sleep and set small goals to increase your sleep in 10 minutes intervals. Also practice 
healthy before bed habits – turning your devices off, dimming bright lights, or having a 
relaxing soak in the bath.

Travel. Plan a trip somewhere. It doesn’t have to be outside of the country, but even 
travelling to a different part of town or a city nearby will help to change the scenery. Take 
some time to learn about a new place, town or culture and explore the world around you.

Practice forgiveness. Many New Year’s resolutions and goals get derailed or we lose 
our motivation then forget about our goals and plans. If you fall off the wagon, don’t be 
too hard on yourself. Forgive yourself and revisit your plan that will help get you back on 
track. We are all human and born to make mistakes!

Mental wellness is an area of our lives that is 
often over looked or swept under the rug by our 
extremely extended commitments or a need to 
portray a perfect image of ourselves. This year, 
the goal should be to thrive for progress, not 
perfection. We are continuously talking about 
being the best version of ourselves, but we are 
not often sure how we can get there. Here are  
10 steps to consider…

1

2

3

4

5

6

7

8

9

10
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Richmond Hill
9030 Lesie St
905.822.6000
Scarborough

4630 Kingston Rd
647.348.4540

Barrie
535 Bryne Dr
705.252.8085

Hamilton
1405 Upper 
Ottawa St

905.318.8988
Niagara Falls 
8279 Lundys 

Lane
289.296.5100

Kitchener
1375 Weber St E

519.894.5000

@thewarehouse.
beauty.wellness

For Deals or 
to Register 

Visit:
www.thewarehouse

beauty.com

6 Ontario 
Locations

to serve you!

#Shopwheretheprosshop

The Biggest Brands
in Hair & Beauty

British Columbia
Burnaby  |  Vancouver  |  Kelowna

Nanaimo  |  North Vancouver
Langley  |  Abbotsford  |  Surrey

Victoria  |  Richmond Coming Soon

Alberta
Calgary  |  Edmonton  |  Red Deer

Lethbridge  |  Lloydminster
Medicine Hat  |  Grand Prairie

Fort McMurray 

Saskatchewan
Regina  |  Saskatoon Coming Soon

Shop 24/7 ModernBeauty.com

877-566-3376
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Products we love 
for ALL hair types
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Word Unscramble:  
Hairstyles

1.Fade // 2. Combover // 3. Feathered // 4. Frenchbraid // 5. Mullet // 6. Haircut // 7. Cornrows // 8. Fingerwaves // 9. Buzzcut // 10. Rollerset
11. Updo // 12.Pompadour // 13.Pigtails // 14.Crimped // 15.Beach waves // 16.Ringlets // 17.Undercut // 18.High top // 19.Pixie cut // 20. Afro 

1. 11.e a f d o u p d

2. r c e o v m b o 12. r p u o m o d p a

3. 13.

4. 14.

5. 15.

6. 16.

7. 17.

8. 18.

9. 19.

10. 20.
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My fav products

REPAIR RESCUE
My name is Geneviève Renaud and I am a lover of BC Bonacure Peptide Repair Rescue 
Sealed Ends. I personally call it my magic potion. The 911 for hair. As hairdressers, we 
regularly have clients who want way more than their hair can handle… And right now, 
everyone wants ultra-blond without cutting their length. Adding Repair Rescue to their  
daily regime allows me to override having to cut their hair.

I use the Peptide Repair Rescue on all my clients, especially the ones with splits ends and 
mega damaged hair to provide immediate repairs. I love that my clients see and get instant 
gratification. Directly after use, the hair is well nourished which prevents any possible 
breakage. Repair Rescue helps to control rebellious hair, giving more predictable results 
every time. It is definitely a take home for clients. Repair Rescue is so versatile, you can use it 
on dry hair to refresh any look or apply it on towel dried hair before setting or blow drying. 

Fun Fact: I always knew I would be a hairdresser. When I was a child, I played constantly in 
the hair of my friends, dolls, barbies and even my babysitter. She had the longest hair and she 
would allow me to do whatever I wanted. I guess it worked to both our benefits because I 
got to practice and she got paid to let me do her hair… How great was that! My best memory 
is my doll that I practiced on, my mother kept and handed it down to my daughter 20 years 
later…I realized at that moment that the talent came way back then.

My product must-haves are the BC Bonacure Ph 4.5 Color Freeze Rich Micellar Silver 
Shampoo, you can literally say goodbye to any gold in blond hair. An interesting fact, it 
does not over dry the hair… I also abuse my BC Bonacure Hyaluronic Moisture Kick Spray 
Conditioner on literally all my clients to pre-lighten before their toner, detangle, and equalize 
the porosity. This is a parent must have; a few sprays in the morning on your child’s hair is 
a wonderful start to the day! And my absolute favorite for my clients with curly hair is BC 
Bonacure Hyaluronic Moisture Kick BB Hydra Pearl that gives so much hydration  
whenever needed.

Instagram : @genevieverenaudskp
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LOOKING FOR SOCIAL MEDIA

IN THE HAIR INDUSTRY
influencers

WE ARE
For consideration 

please email : 
aj@canrad.com

@CanRadBeauty

D
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desideriobeauty.com
@desideriobeauty / @shopdbcosmetics

info@desideriobeauty.com

P R O D U C T  S H O P :
desideriobeauty.com/collections
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