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Visit www.maritimebeauty.com for more information.

radiantbeautysupplies.com

905.318.4051

maritimebeautyshop.com

1.800.565.7721

modernbeauty.com

1.877.566.3376

kingdombeauty.com

1.800.738.8666
canrad.com

1.800.268.1905

artistchoice.ca

1.866.424.2278

thewarehousebeauty.com

1.800.334.6270

tbbs.ca

416.787.1211

trubeauty.ca

1.844.TRU.BEAUTY

windsorbeautysupply.com

1.800.265.9530

pearlon.com

1.800.334.6270

venusbeauty.com

1.800.465.7965

Interested in being part of Efe Magazine? We would love to partner with you!  

Contact us for more information: info@efemagazine.com

@canradbeauty

F l ow us

#CanRad
#CanRad
#CanRad
#CanRad
#CanRad
#CanRad

CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F

HEAD OFFICE:
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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Toronto Barber and Beauty Supply Since 1937

PARTNERS THANK YOU TO OUR VALUED PARTNERS.
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Collagen-infused haircolor. 
For youthful-looking hair.

UNLOCK 
HAIR’S YOUTH 
POTENTIAL

REPAIR+ PERMANENT CRÈME COLOR

* With K-PAK® Color Therapy™ Shampoo and Conditioner
** With K-PAK Color Therapy Shampoo and Conditioner on damaged hair
*** vs. untreated damaged hair
**** Combing breakage on damaged hair with K-PAK Color Therapy Shampoo and Conditioner vs. non-conditioning shampoo

Experience 5 FLAWLESS FEATURES:
• 100% gray coverage
•  Body & bounce*
•  Manageability and so� ness**
•  Up to 2X the shine***
•  Helps prevent breakage****

©2019 Joico® Laboratories, Imported by Piidea Canada, Mississauga, ON, L5N 6C3  HAIR & COLOR Larisa Love PHOTO Hama Sanders

JOICO.CA

JCO YouthLock_EFEAd.indd   1 2019-07-30   5:34 PM
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We are not obligated to be the same person we 
were yesterday. The best thing you can do for 
yourself is embrace change. Every phase of your 
life will require a different version of you. Being 
a mom prepared me best for that. As D’antal 
grew, I knew I had to change and adapt to be 
the parent he needed at each phase of his life. 
Which in turn was a different phase of my life. 
In kindergarten he needed me to hold his hand. 
In grade five, he needed a driver. In grade 12 
he needed me to support him. Regardless of the 
phase we were facing he knew I always had his 
back. I was always there to uplift, to guide to 
love. Sometimes as parents, our children grow  
at a much faster pace than we are comfortable 
with or ready for... Either way, it is our job to 
ensure we are creating an environment for  
them to thrive. 

I’m sure those of you who have kids can relate 
to having to alter rules and make adjustments… 
Doing things you swore you would never do. 
Having to put your foot down and questioning 
every decision, not always knowing whether 
or not you’re providing proper guidance. There 
isn’t a rule book for parenting and every child is 
different; each one will challenge you differently. 
Adjust. 

My son is off to law school… There are not 
enough words in our vocabulary to describe how 
that makes me feel. What an accomplishment 
for him. Supporting him from grade school to 
undergrad has been an exciting ride. Knowing 
when to step back or step in has been a balancing 
act. One of the hardest parts in parenting is 
letting them grow. Grow to make choices you 

LETTER FROM EDITOR

   ANDREA SAMPSON,  EDITOR   //  416.476.9900  //  ANDREASAMPSON@EFEMAGAZINE.COM

Andrea Sampson 
Addressing hair by texture, not race

couldn’t, go places you wouldn’t and do things you think they shouldn’t.  
I remember in grade five, D’antal came home with math homework and 
needed help… I’m good at math, but I didn’t have the skill set to teach him 
how he needed to be taught. I hired a tutor. This eliminated stress from both 
of us. Everyone thinks that as your kids get older your responsibility becomes 
less. I promise you. It is not less, it is just different. 

When I got my first job as a director, I was told “welcome to world of 
parenting adults.” I was not sure what that meant at the time, but soon 
realized. I was given a role to lead, to guide, to inspire. And everyone in my 
division were like my kids. They didn’t all get along, some were more eager 
than others and some needed a push. It was my job to help them identify their 
strength and needs to succeed in their roles. So as a salon owner, director, 
VP or General Manager, remember to be kind. Adults go through different 
phases too. What was important to them yesterday, may not be important 
today. Whether they are looking for a new title, higher income or just support, 
be open to hearing what they need, celebrate their successes and mentor them 
through challenges. Ask yourself, am I giving them the support they need to 
get to their next level? I am a big believer that if you take care of your staff, 
they will take care of your customers. Identify your strengths as a leader and 
ask for help in areas that are required for you to succeed in your role. Allow 
your team’s strength to complement your weakness… their strength is not a 
threat to your position or authority. Educate them, encourage them, be open 
to their ideas and most importantly, know them at each stage and let them 
know you have their backs. As a subordinate, know that most times your boss 
is doing the best that they can with the knowledge they have. Be kind. Be 
respectful, be open, be present and most importantly be teachable.  

I am very excited to start this next phase on our lives. And even though 
D’antal and I will be in different cities, we will we stand strong together to 
make this phase seamless and successful. We share a growth mindset, and 
that makes opportunity limitless. I am so very proud of you son. Love you. 

#LetThemGrow
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SUN BURN 

We can start with the obvious preventative method,  

which is to use sun screen! Even if your client already has a sun burn, 

he or she does not need it to get worse by not applying sun 

screen on a regular basis when exposed to harmful UV rays. 

In addition to that, the skin will have the opportunity to 

repair itself if it is protected from further damage. I often 

recommend using a moisturizer with SPF as a daily skin 

routine in the morning. That way, it makes it harder 

 to forget.  

Shan’s Pick: Clarins Hydra-Essential Moisturizing 

Quenching Lotion SPF 15  

WRINKLES 

Skin that is damaged from the sun can often look a little more 

wrinkled and texturized. As a makeup artist, you’ll find there isn’t that 

much that you can do to help this in terms of resolving the problem, 

but there are a few things you can to camouflage it! For reversing  

the damage, I would suggest speaking with an 

esthetician with regards to different treatments such as 

chemical peels or microdermabrasion. For quick fixes, 

you can try using serums prior to makeup application 

that hyaluronic acid in them. This will help to plump the 

skin temporarily. Also, limit the amount of makeup you 

apply to areas with wrinkle to avoid the makeup sitting 

in those lines and pronouncing them even more. 

Shan’s Pick: The Ordinary Hyaluronic Acid 2% + B5  

So your clients had an amazing summer! They spent a lot of time in the sun, on the 
beach, at the cottage and enjoying all of the outdoor activities summer has to offer! 
But now it’s your job to let them know how they can reverse some of that sun damage 
to make your job a little easier as a makeup artist!  Let’s take a look at some of the 
common conditions skin might go through after the sun has had some fun  
and solutions to help! 

   SHANNON ALVARES, MAKEUP ARTIST  //  : @SHANNONALVARES  //  YOUTUBE.COM/SHANNONALVARESMAKEUP

MAKEUP WITH SHANNON

DRY SKIN 

The most obvious solution to dry skin is moisturizer! However,  

keep in mind that petroleum based moisturizers will trap in heat,  

so you want to avoid using that on sun burned skin. My  

most recommended method would be to have a solid  

night time skin routine that involves gently exfoliating  

twice a week, using a hydrating serum and then applying  

a rich moisturizer to soak into the skin overnight. 

Shan’s Pick: Dermalogica Daily Microfoliant,  

The Ordinary Hyaluronic Acid 2% + B5,  

Josie Maran Whipped Argan Oil Face Butter

SUN SPOTS 

Similar to the solution for wrinkles, I would recommend 

speaking with an esthetician regarding the most 

appropriate treatments. However, I would also 

recommend some skin brightening creams that you can 

use on the spots to help for a short-term solution.  

It’s also helpful to have multiple colour correctors in your 

kit to tackle those stubborn spots as a temporary fix! 

Shan’s Pick: Clarins Mission Perfection Serum   

Having said all of the above, the easiest way to avoid sun damage  
to the skin is to not spend too much time in the sun and using sun 
screen on a regular basis. Along with that, staying hydrated by 
drinking a lot of water is a great way to avoid some of it as well!

CORRECT THE   
SINS OF SUMMER
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NEW

AMMONIA-FREE 
FORMULA WITH 
COTTON EXTRACT

Shine is
the new color.

Create Boldly.  Live Boldly.

New Color Excel by Revlonissimo™ offers 
stunning versatility and vibrancy in an ammonia-
free formula developed to deliver beautiful, 
reliable color results and hypergloss shine.

Color Excel by Revlonissimo™ enhance, boost 
and create a universe of different shades from 
discreet, natural bases, to bold, fantasy or   
pastel looks. 

Color Excel by Revlonissimo™ offers an 
expanded portfolio for a perfect match with 
Revlonissimo™ shades.

Welcome to versatile color and care for   
women who shine.
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For 25 years, David Raccuglia’s vision for men’s styling has captured the attention 

of both barbers and stylists. A vision that encompasses all personalities, a vision 

that has paved the way for artists to expand and create more than just hair… 

They create the man. We got to meet with David on his last visit to 

Toronto at Glassbox Barbershop where he and the Glassbox 

team transformed a diverse group of men showing the latest 

trends, new techniques and what can be achieved with 

American Crew's Fiber, Fiber Cream and Fiber grooming 

foam. The men’s market is constantly evolving and has 

found a permanent place within the beauty industry. 

American Crew is committed to the evolution of the 

changing man and it is very exciting to watch it  

all unfold. 

American 
Crew

A DAY WITH

#25yearsofexcellence

CLEANSE

BEARD FOAM 
CLEANSER

Removes daily residue 
and neutralizes odor, 

leaving your beard 
clean and fresh. 

CARE STYLE

2-IN-1 SKIN 
MOISTURIZER & BEARD 

CONDITIONER
Condition and soften 

the beard while 
moisturizing the 

skin beneath.

MOUSTACHE WAX
Provide a firm hold  
on moustache hair  
and achieve your 

perfect style.

AMERICAN CREW™ NOW OFFERS A COMPLETE SET OF PRODUCTS  
TO CARE FOR AND STYLE SHORT AND LONG BEARDS.

STEP UP  
YOUR  
BEARD GAME  
WITH AMERICAN CREW’S BEARD LINE

 FOR INQUIRIES PLEASE CALL 1.800.387.7980 © 2019 AMERICAN CREW. ALL RIGHTS RESERVED.  @AMERICANCREWCANADA                 FACEBOOK.COM/AMERICANCREWCANADA
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A power team to say the least... Linh Phan and Maggie Hancock are making positive moves 
in beauty. With over 500k followers combined the two continue to be humble as they tour 
the world inspiring artists. Whether it be in one of their colour classes or how they conduct 
themselves on a day to day, Linh and Maggie are truly in this industry to make a difference. 
They are a very unique pair who complement each other’s skill set from techniques to finishing. 
Together they have the perfect class. What inspired us most when we had a one-on-one with 
them, was their desire to give back to the industry. As they tour both Canada and the United 
states, the dynamic duo make time to provide free classes for students… Which is done while 
they prep their models for their “Living In Color” class. This gives students insight to premium 
brands and techniques. It was a pleasure to watch how real they were on stage and how open 
they were about real situations. Although they both have a large following on social, they 
strongly believe that your followers do not determine your worth. Being a good stylist does.

@bescene x @maggiemh
POWER TEAM

FEATURE

Efe Magazine had the pleasure of being a part of something real. 
Something True, Something Beautiful, Something Honest. 

Our very own Andrea Sampson was invited to help create Canadian 
content for Schwarzkopf Professional’s Multi-dimensional permanent 
hair color “TBH.” She had the pleasure of working with the very 
talented Kristina Lombardi of Loki Hair studio and Schwarzkopf 
Professional’s Education Supervisor Michelle Finlayson, as well as 
with the entire TBH team. What an amazing experience to work 

with a line with such diverse abilities. Each stylist brought something 
very different to the table. Combined, they had over 50 years of 
experience and knowledge. It was amazing to watch a group of 
passionate individuals come together to create and transform. They 
were able to provide each model with a new look, achieving some 
of the most beautiful colours while capturing the natural essence of 
their model’s hair. It was such a pleasure to capture some very magical 
moment during each transformation. Here’s a glimpse.
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JMtrends
JAMES ADEYANJU

With an eye for fashion and a passion that continues to burn bright, 
James Adeyanju knew he had to follow his heart when he created 
JMtrends. 

In 2009, James met a London designer by the name of Emmy Collins 
London who took him under his wing, taught him the tools of the 
trade, and hired him as his Executive Personal Assistant. Emmy 
Collins, who originated from Nigeria, West Africa and is still one of 
the top African designers today, exposed James to the fashion world, 
from designing to branding, communications and even marketing.

Today James has created a brand in JMtrends that can rival other top 
name brands. Creating high end, top quality ready to wear suits, shirts, 
and accessories, as well as catering to clients who prefer a customized 
design. JMtrends gets their inspiration from different fabrics, and 
patterns. JMtrends sources fabrics from major suppliers from all over 
the world. The designs are timeless… JMtrends believes if we can’t 
wear it, we won’t sell it. With over 8 years in the industry, JMtrends 
has participated in the Toronto Men’s Fashion Week runways,  
Toronto International Film Festival Style Lounge, as well as walk  
on Water Toronto (WOW), and Humber College's Elements 
of Humber Fashion Show. JMtrends also stays connected to the 
community and gives back. Recently, JMtrends donated to the  
Toronto Raptors' Serge Ibakas Charity Foundation. JMtrends has  
also been part of many style pop up events across Canada and the 
USA. With so much success in a short period of time, we look  
forward to seeing what's next for this designer. 

FASHION
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OUR ONE-DAY, “LOOK AND LEARN” CRASH COURSE WILL TAKE YOU  
THROUGH THE FOLLOWING: 

• Texture fundamentals – what is texture really?!?

•  Colour and Cutting – what’s the difference…And when to say “no” 

•  Extension/weaves/Braiding – the power of parting and three different braiding types 

(The importance of scalp care) 

•  Products knowledge and styling – Efe approved products (what makes a product 

suitable for all hair types)

• Q & A – removing the fear of the unknown 

THE DIVERSE
STYLIST
As artists, our clients can dictate our workload, working direction and 

our headspace. We fall prisoner to only doing what we’ve always known. 

However, in our ever so changing world, the art of understanding all hair 

types has never been more relevant. Becoming a diverse stylist can open 

the doors to a whole new world of opportunity and income.

Remember Rome wasn’t built in a day…

Sunday, Oct 20, 2019  
10:00 AM – 4:00 PM EDT

ASK Academy  
171 John Street, Toronto, ON

(MASTERING ALL HAIR TYPES)  

AT THE ASK ACADEMY

Instructor  
Andrea Sampson

$350.00 + taxes 

Lunch included

Purchase tickets online at  

www.efemagazine.com 
via Eventbrite

presents:

Follow us!        @cndcanada
cnd.com/fi nd-distributor

EVERYDAY ESSENTIALS

CND™ SolarOil™ and CND™ RescueRxx™ Care Pens,
condition and repair nails and cuticles anywhere, anytime.

NEW CND™ ESSENTIALS CARE PENS
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HOW DID IT START? 

LA was where it all began… whilst in LA, I got my nails filled and 
what a different experience it was. The culture, the techniques, the 
vision. I was so inspired and I knew as soon I was back in Canada 
things would change. In less than six month I was a proud owner of 
a nail shop. I would recruit my girlfriends and teach them how to do 
nails. Before I knew it, we were franchising my shop Nail Queen.  
Like any business owner, I wanted to do more. Though very successful, 
we were losing staff and the competition was increasing. I decided to 
opened a nail school that would provide a full certification for nail 
techs. It was at this point in my life when I met Tony Cuccio.  
Who introduced me to fiber glass nails and changed the way I  
did business forever. 

WHO IS OR WAS YOUR MENTOR?

Tony Cuccio – if it wasn’t for Tony, I would probably still be in the 
service business. It was his encouragement that helped make me the 
force I am today. One of the first things Tony taught me was “You can 
only make so much money from your neck down but you can make 
unlimited money from your neck up.” He taught me how to listen, and 
I got better and more powerful as a person by listening. Listening took 
me to the next level of my career.

HOW DID YOU GET INTO SALES AND DISTRIBUTION? 

Sales came to me. When you’re on the right path in life everything 
falls into place. I was running a private nail course, students were 
buying my product. Life was good. And one day I got the call, a 
distributor wanted to sell my product. I’m a natural born salesperson, 
sales have always come easy to me. If I believe in a product, I’ll find 

a way to sell it. When I believe in something, I literally never shut up 
about it. I make sure I am knowledgeable to back up with facts. I get 
great satisfaction meeting the needs of my customer with the right 
product. I was now attending trade shows, running seminars and 
making new partners.

WHAT MADE YOU ALSO GET INTO HAIR PRODUCTS?

I met Chelsea Barber, President of Amika 7 years ago. We instantly  
hit it off. I was so nervous about having this conversation because  
I had never sold hair products before… Which was weird because  
in actuality, I was queen of hair products #curlyhairproblems. 

They were attracted to my enthusiasm and willingness to learn about 
their brand. I believed in their product, the culture and artists.  
I knew Amika would have a home in Canada.

Today I stand as their ONLY rep and I handle all of Canada.  
The owners Shay and Nir are like family to me. They have an amazing 
team that inspires me to think outside the box. Something I have 
always done my whole career.

I just attended my 26th Cosmoprof North America show and was so 
happy to be in my element of selling. It’s never going to get old for me 
because I am never going to get old!

WHERE DO YOU SEE YOURSELF IN 5 YEARS?  

I went from service, to teaching, to sales, to distribution, to 
consulting… What a journey it has been. I feel that I have a good eye 
for brands. What’s up and coming and what’s needed or missing in our 
industry. The industry is ready for a whole lot of new. I love what I’m 
doing, I’m never going to stop doing what I’m doing. It’s in my blood, 
my DNA. It will always be a apart of me.

Kim Tanner

NAILED IT!
Nail expert, educator, entrepreneur. 37 years of excellence. It’s amazing how, when beauty is your calling, 
nothing can stand in its way. Kim was a government worker at the land registry office, discharging 
mortgages. “I was good at it, but I quickly realized how badly I sucked working for someone else and it 
wasn’t for me.” A tomboy at heart, who never wore make up and barely did her hair, Kim was given the 
opportunity for a business meeting in LA. “LA to me, was like going to the moon. Almost impossible, 
and I was going. So, I got my nails and my hair did”. What a dream come true.

FEATURE
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COLLECTION BY MICHELLE FINDLAYSON

SUNSET

   PHOTOGRAPHER: MORGAN GOLD //  HAIR: QUINN ENRIGHT & MICHELLE FINDLAYSON  //  MAKEUP: RENEE RAMPERSAND
WARDROBE: QUINN ENRIGHT  // MODELS: WORLD MANAGEMENT, KIERAH JORGENSEN, GRACE ANTONIW, RAEESA CHUNARA
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Products we love 
for ALL hair types

It’s funny how genes work… 

My name is Leslie my mom is Canadian, white, 
blonde hair blue eyes and my dad is from Kenya 
black an only child with all his family abroad. 
I grew up in the 80’s, so being biracial wasn’t 
something you saw often. I was the only 
girl in my class that looked like me... And 
I wasn’t quite sure how to fit in.  I wasn’t 
black enough for the black girls and I 
wasn’t white enough for the white girls. 
I was a bit of an outcast. But let’s talk about 
the real issue… My hair. It was bigger than 
life and it curled and coiled in every direction. 
What I remember most was having more hair 
than any scrunchie could hold. Most days my 
mom would have to use five or six hair ties 
to control it. I couldn’t even use clips on the 
end to make it look a little pretty. Nobody 
understood my hair. Oh yeah, I forgot to 
mention, I have an older sister and she 
has straight blonde hair. Genes can 
totally mess with you. My mom tried. 
She did all that she did for my sister. I 
remember my hair routine, she shampooed 
my hair with Pert Plus 2 in 1 “Shampoo and 
conditioning” and then my mom would take 
her rake brush and attempt to brush through 
my hair. By the end of it, I was crying, she was 
crying and my dad just didn’t know what to do. It 
always ended with me going to bed with half wet 
hair, puffed roots and six very disheveled ponies. 
Needless to say, I was always a target. Then one day 
the unthinkable happened. I got lice. I don’t think I 

even have to tell you what happened 
next… All of it, GONE. By the time 

it started to grow out and gain length I 
was a little older and I was slowly starting 

to figured out by trial and error how to 
manage my own hair. I had to take control. 

Now 30 years later, I’m a hairdresser and I 
specialize in all hair types. I learned to much. 

The biggest eye opener for me was that not 
one head consists of the same type of hair, 
especially curly hair. You may have to treat 
the front and back different. 

I remember my mom being so distressed 
not being able to properly care for my hair. 
The judgment and ridicule she received daily 
because I looked unkempt and uncared for. She 
told me she never felt comfortable taking me to 
an ethnic salon. She went once and felt so out of 
place and judged that she never went back. And 
her hairdresser just didn’t have the knowledge or  
the capabilities to help. It was her battle just as 
much as it was mine. My mom always wanted me 

to have cornrows or twists… It just wasn’t in the 
cards for me. 

I can’t stress enough the importance of 
understanding all hair types. That we limit 

ourselves as artists if we don’t educate 
ourselves to cater to the masses. Don’t get 

me wrong, it’s okay to specialize, in fact 
I encourage you to. But you should have 

the simple knowledge to cater to anyone person 
who sits in your chair. This just eliminates embarrassment, 

disappointment and loss of income.

M IXED
INDUSTRY NOTES

"...I remember my mom being so distressed not being able to properly care for my hair.."
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To play is to engage in activity for enjoyment.  
To amuse oneself by engaging in imaginative 

 pretence without proper seriousness or  
understanding… it is a scope of freedom.

Our differences connect us…  
to belong requires nothing  

but acceptance.

THE BEAUTY OF  
INCLUSION

   MODELS: VOGUE MODEL AND TALENT
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I (Andrea Sampson) had the pleasure of shooting this inclusion 
spread, as our scheduled photographer was unable to make it. I had  
13 beautiful models, a prime shooting location and great weather.  
I had two options, cancel the shoot or shoot it myself, with my 
iPhone. Let me tell you, one of the joys of being a growing company 
is being able to make changes on a whim. I had a group of male and 
female models that had never met, ranging from the ages of 14 – 25. 
My goal was no longer about achieving the perfect shot. It was about 
creating the perfect experience that created the perfect shot. It was 
about self-expression, about love, about comfort. It was about  
“The beauty of Inclusion.”
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WHY CURLY HAIR?
Like many women with curly hair, no one really understood how to 
properly manage it. I didn’t want a relaxer, I just wanted to understand 
it. I want to give all women with curly hair the option to choose the 
faith of their hair.

WHAT MAKES CURLY HAIR SO DIFFERENT?
Curly hair is cool. Once you understand the properties of your curly 
hair you can do the most amazing things. I love that each head of 
curly hair that sits in my chair is a surprise…You never see the same 
curl pattern twice and most times you find five or six curl patterns in 
a head. It’s very misunderstood... And if you’re not educated the hair 
quality will suffer. 

SPOTLIGHT

on the

RISE
WHAT’S YOUR GO TO PRODUCT?
Ouidad – It’s been around for a very long time. I feel that they are  
so in tune with curly hair needs, they literally have a product for  
every curl type. 

WHAT DO YOU LOVE MOST ABOUT THE BEAUTY INDUSTRY?
I love that our clients are moving toward being more authentic.  
It is very gratifying when you can help someone find the true  
beauty within themselves with what they naturally have.

Hello I am Elisha, I have been a licensed curly hair expert/stylist for 
over 8 years. I specialize in curl health, education and enchantment. 
Over the years I have perfected my craft by continuing to learn 
everything there is to know about natural hair and I make it my 
mission to give every single client who sits in my chair all the care 
their curls deserve! 

   ELISHA GOTHA, THE CURL LOUNGE //  WWW.VAGARO.COM/THECURLLOUNGE  //  : @ELISHA.GOTHA.CURLYEXPERT

ModernBeauty.com | 877-566-3376

British Columbia
Burnaby  |  Vancouver  |  Kelowna

Nanaimo  |  North Vancouver
Langley  |  Abbotsford  |  Surrey
Victoria  |  Richmond Coming ‘19

Alberta
Calgary  |  Edmonton  |  Red Deer

Lethbridge  |  Lloydminster
Medicine Hat  |  Grand Prairie

Fort McMurray 

Saskatchewan
Regina Now Open

24 locations

1-800-565-7721 | maritimebeautyshop.com
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Find us at VenusBeautyS

1.800.465.7965
venusbeauty.com

Store Locations: Woodbridge • Barrie • Misissauga •  Ottawa •  New! Windsor 
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The relationship between a hairstylist and client  
is almost as strong as our love for our pets.   
It isn’t uncommon today to find a small pet 
sitting in a salon window or peeking out 
from behind a closet door.  But is this 
the place for pets?

I recently stopped by to visit my old 
hairdresser to bring him a coffee and 
book an appointment. I hadn’t seen 
him for a long time because I had 
moved and he was a little far. I tried 
a few hairdressers and to be honest, 
no one can cut my hair like he can. 
As I walked into the salon, hot coffee 
in hand, I was unexpectedly greeted 
by his four-legged canine. As soon as 
we made eye contact I guess he could see 
the fear in my eyes, he came lunging at me. I 
threw the hot coffee in the air and went running. 
The coffee barely missed the both of us. No one was hurt, 
however, both of us were really scared (me more than him).  
My hairdresser apologized and expressed that his dog has never  
done that before… He also let me know that his dog comes to the 
salon daily. I accepted his apology, gave him a hug goodbye and found 
another hairdresser. 

Although we love our furry friends, the salon or barber shop is no  
place for cats and dogs.  Here are a few reasons you might consider 
keeping your fur babies at home when visiting or working in a salon/
barber shop. 

#1 It’s not really safe for them. Anything could happen.

#2 Keeping pets out of the salons or barber shops falls 

down to cleanliness and sanitation.  

Sanitation and sterilization are everyday practices in salons and shops.  
Equipment used with various clients has to be cleaned and sanitized 

daily. That same cleanliness needs to be extended 
to managing and handling our pets in the salon 

environment. It may seem like a harmless 
task to bend over and give your pet some 

much needed love and attention but 
friendly germs can be passed from 
hairstylist to client with simple 
interactions.

#3 Allergies. 

For humans and pets this can be a 
fine line. Many clients are allergic 

to the dander that is produced by 
pets and this can cause discomfort or 

allergic reactions that are unnecessary. 
Some salons allow dog in for haircuts… 

There are so many facilities that cater to  
your pup, and take care of them well.  Also,  

the fumes, sprays and products that are used may  
also have harmful effects for your pet friends. 

#4 Fears and Anxieties.

It isn’t always an easy topic for people to admit but many people  
simply fear our furry friends.  Whether it be from a past experience  
or lack of interactions with pets, a client's comfort level with your pets 
should not be tested out in that environment.  An environment that is 
inviting and welcoming will attract more clients and maintain a salon’s 
sustainability.

While we love our cats, dogs, hamsters, guinea pigs, birds etc. and 
know that pets play an important role in many of our lives, we have to 
remind ourselves of our business and hygiene etiquette.  And since we 
attract many clients with various backgrounds and needs, keeping it 
simple and having rules that maintain the integrity of the business are 
key.  Pets need attention, love and care just like our clients do but the 
salon chair may not be the most appropriate place for them. 

Who’s in my chair?
BY NICOLE TROTTER

INDUSTRY NOTES

For most of our cultural 
history, many things have 
changed and gone out of style or 
have become obsolete as time 
has passed. Not many however, 
have followed a path as unique 
as the beard. In contemporary 
western society, the modern 
man is not the same without 
his beard. Some may even go far 
enough to say that a man is not a 
man, without his beard. Personally, 
I beg to differ (likely because I cannot 
grow one), however, even I cannot deny 
the power of the beard. Men all over the 
world wear extravagant beards, freely and 
with vigilant care, as the beard has become a 
staple in men’s fashion. Over the past century, 
some of our bravest and best men are also well known 
for their beards: Abraham Lincoln, Charles Darwin, 
Leonardo da Vinci, Fidel Castro – to name a few. In present day, 
the beard belongs to the common man, who has infinite control 
over the life of his own beard. 

Throughout history, however, this hasn’t always been the same. 
Follow a long for a brief, accelerated, chronicle of the beard.  
Typically, whoever reigned supreme at the time, be it a king, 
monarch or priest-type, was whoever decided what other men did 
with their beards.  For example, the ancient Egyptians reserved 
beards for Kings, with the best of them sporting long, square-
shaped beards with that were braided, painted, dusted with gold, 
and oiled. They reserved an upward pointed curl at the end of the 

beards for gods. However, 
beards were reserved only 

for royalty, and hairiness was 
considered unbecoming, with 
only the poor sporting any 

kind of stubble. The Jewish 
tribes grew out their beards and 

did not cut their hair, as the old 
testament referred to cutting one’s 

hair as an unforgivable act of betrayal 
or humiliation. As well, throughout 

European history, the beards of men 
were thrown in and out of style by those 
who were in power. In many cases, the 

beards of lower-class individuals were 
shaved and forcibly removed if they were not 

spiritual or wealthy enough.  In 12th century 
France, those involved in the church were instructed 

to shave twice a month in the winter and every ten 
days during the other seasons. In contrast, in other European 

countries during the same time period, beards were well-kept, 
dressed and wrapped at night to keep their shape. Fast forward 
100 years to the 13th century, and you’ll find the beard has an 
entirely different reputation. In England, for example, for much 
of the 13th century it was unsafe to walk the streets as a bearded 
man, anybody who did so was obviously a foreigner and was 
“removed” immediately. In 15th century England, beards were 
worn again by noblemen and elders to signify importance, dignity 
and advancing age. These beards were curled, parted at the chin 
and plastered to perfection. Fast forward to today, and beards are 
worn by any and all who can, representing men of any kind. 

BY D'ANTAL SAMPSON

HISTORY  
OF THE  
BEARD

Peterkin, A. D. One Thousand Beards: a Cultural History of Facial Hair. Arsenal Pulp, 2008.

"...(beards) signify importance, dignity and advancing age."
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As we know, all good things come to an end, so let’s say bye to the 
warmth and welcome sweater weather. Fall is all about welcoming  
new things. As the leaves change colours and turn crisp under your feet, 
the air gets chillier and the sun sets a little earlier, we make adjustments 
to the old routines in order to enjoy the new season upon us.

Fall is saying hello to your favourite sweaters and fuzzy socks.

Fall is mornings with a hot drink in your hand to start off your day 
with warmth in your heart or the adrenaline keeping you hot at the 
local evening football games.

Fall is families bonding over apple picking at the farm and stumbling 
across pumpkin fields searching for just the right ones to bring home.

Fall is watching the colours of the leaves change and changing  
with them.

Fall is nights in watching classic Halloween movie marathons  
on tv, getting everybody excited for a night of costumes,  
candy and laughter that brings us together.

There is something for everybody to enjoy in this season.  
Although it is a short one, be sure to make the most out of it. 
Whether it’s raking the leaves in one big pile and jumping in to 
remind you of childhood or dressing cozy and strolling through 
farmer’s markets or maybe it’s the local cafe’s seasonal pumpkin  
spice drinks that make you excited, it’s all about the little things. 
Times of change are often taken for granted, and we challenge  
you to welcome change with open arms and appreciate what fall  
will bring to your doorstep, because it is inevitable like the kids  
at your door saying “trick or treat”.

Change
BY  KY’ANA SAMPSON

T I M E  F O R
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the 
hands 
behind 
the 
veil Beauty is truly in the hands of the hairdresser. Reema Jaber is 

transforming heads in her beautiful upscale salon in the very posh  
Port Credit area in Mississauga. Reema has been in the beauty 
industry for over 8 years. Like many, hairdressing was her first 
love but she worked for many years as a paralegal doing the 9 – 9. 
It was her dad who encouraged her to go to hair school and to 
open her own salon. This was when she realized the importance of 
pushing boundaries, thinking outside the box and making positive 
change within the beauty industry.

Reema started her business out of her basement of her home. 
Though not ideal, this allowed her to not only start her career but 
cater to many of the women within the Arab community where 
she was very well known. But she quickly grew out of her space as 
her clientele grew very fast. 

Reema is a proud Palestinian who wears a hijab in support of her 
religion. And although Canada is very diverse, it is not often you  
meet a stylist in the mainstream beauty industry that wears a hijab.  
It is a very exciting time to see this change. Born and raised in 
Canada, Reema made the choice to wear a “scarf.” “Reema said 
that often times she feels that she sees the veil more than her 
clients… However, she has had clients question her ability to do 
hair because she chooses not to show her hair. But Reema’s skill 
set has allowed her to overcome adversity and she is proud to say 
that she services a very diverse clientele. Wearing a Hijab does not 
alter her knowledge, her ability or most definitely not her passion. 

WHAT MAKES YOUR SALON UNIQUE?
We’ve created the perfect environment for our staff and our clients. 
It feels like home. And we truly have the ability and the knowledge 
to cater and service all clients and all cultures. We created within our 
salon a “private space” that allows women that wear the hijab to still 
have the experience of being in a posh salon and receive all the salon 
services but have the privacy they need to honour their culture. Our 
“private space” also allows for any client that would prefer or needs a 
private visit for any reason to be comfortable within our space. 

WHAT IS MOST IMPORTANT TO YOU AS A SALON OWNER?
Education and growth. I am always educating my team; you can 
never be to knowledgeable in this industry. There is so much change 
happening so fast, and if you don’t change with it, you will miss out. 
We are not a big salon but we are powered by knowledge and that 
makes us stronger and more capable for our clients.

WHAT’S NEXT?
My goal is to ensure I continue to run a salon that services everyone. 
That my team grows in all directions. And that I feed my passion 
often and continuously. That my excitement for hair, for beauty never 
ends. Maybe I’ll be an educator, and work with stylists across the 
country. Whatever comes next, I’m going to enjoy it.  

FEATURE
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   PHOTOS: WIOLETTA SUSKA   // HAIR: ANDREA SAMPSON  //  DESIGNER: JAMES ADEYANJU 
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or crunch. Plus, powerful
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stay uplifted all day.
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flaw·less / ˈflôləs
Without any imperfection  

or defects…Perfect.
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VITIL IGO
Vitiligo is a long-term skin condition characterized 

by patches of the skin losing their pigment. 

The patches of skin affected become white and 

usually have sharp margins. The hair from the skin 

may also become white. 

Vitiligo is caused by a loss of pigment in the skin,  

due to destruction of pigment-forming cells 

known as melanocytes. Although Vitiligo affects 

all races equally, it is more noticeable in dark-

skinned people. 

Although it can start at any age, Vitiligo can 

affect people of any age, gender, or ethnicity. 

There is no cure, and it is usually a lifelong 

condition. 

Vitiligo is a loss of skin pigment that causes white 

spots or patches to appear on the skin. It's not a 

form of skin cancer. It's not an infection, and it's 

definitely not contagious.

Vitiligo is a common disorder, affecting between 

0.5 percent and 1 percent of the population 

worldwide.

Millions of people around the world have Vitiligo. 

It occurs in individuals of all skin colours, and 

it affects men and women fairly equally.

About half of Vitiligo patients are diagnosed 

before age 21, and most patients who get the 

disease will have it for the rest of their lives.

Hi! My name is Ava and I'm 12 years old, I have Vitiligo. My favourite colour is pastel pink, 
my favourite subject in school is math and my favourite food is fruit sushi! I love snowboarding 
in the winter and I love my dog more than anything in the world! I used to get teased at school 
and came home many days in tears. I will never forget how it made me feel. Vitiligo changed 
me, so that’s why I'm on a mission to change the way the world sees beautiful and I hope to 
inspire others along the way… But really, the world would be boring if everyone was the same.

Ava

My Darling Ava,

Having you as my daughter has changed my life. You have always been a little ray of sunshine from the day 
you were born. Such a happy baby, always full of smiles and trying to make others laugh. Always curious, 
asking questions about everything you could possibly think of. You were very eager to start school, loved 
meeting new friends and excited to learn.

It was in the early spring of kindergarten that a small white spot appeared on your back. Your dad 
and I really thought nothing of it until another one appeared. It was then that we were urged to see a 
dermatologist. You were quickly diagnosed with vitiligo and your dad and I chose not to use the highly 
potent steroid cream that we were prescribed. We chose to let nature take its course… whatever that may 
be. We chose to raise you to accept and love yourself as you are, because after all, nothing needed "fixing". 

Over the next few years, your vitiligo spread from your feet to your legs and to your arms and face.   
It truly went unnoticed until strangers started staring and glaring and making rude comments. You didn't 
understand what was happening to your skin… you didn't understand how to answer the questions or how 
to react to the comments made by others. After all, you were just a child. I tried to console you when you 
would come home from school crying, or when you would claw at the spots on your legs because you hated 
them so much. 

These situations made me quickly realize that I had no choice but to be strong for you. I couldn't show you 
anything less than being strong and fierce, and not to let the comments of others bring either of us down.  
To be honest Ava, I used to get so angry… so incredibly angry that I would cry and scream behind closed 
doors. How could someone say rude comments about you, my beautiful child. How could adults expect  
you to answer the questions they were asking and how dare they ask them in such an ignorant way? 

I was struggling honey, but I never let you see that, I felt like I had failed you as a mother.  I had a 
meltdown once… I remember the day like it was yesterday. At work, crying hysterically, my co-worker 
gave me advice that changed our lives and my outlook. He said "Use these opportunities to educate people. 
Use them to spread awareness, be grateful that these opportunities exist so that you can inform even more 
people about vitiligo. Sometimes people just don't know how to ask questions, but if all you do is get upset 
then they are still lacking the answer they were seeking in the first place." He was right Ava, and since that 
day we have done just that.

Ava, I'm proud of this mission we are on together, to spread awareness for not only vitiligo, but for anti-
bullying, positive body image and overall acceptance. You have achieved so much at just 12 years old.  
You are literally fighting for the world to make the long overdue change of what is considered "beautiful"  
by society. You are empowering others, adults and children, to love themselves as they are. Your message  
is so powerful and you make me so proud each and every day.

Ava, I love you more than you could ever imagine. Keep changing the world, I'll be behind you every  
step of the way.

Love Mom

A Letter to My Daughter
BY JULIE BROWN
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CONSTANTLY
EVOLVING.

bringing knowledge
& creativity together

Kingdom Beauty Education Center 
1989 Boundary Road, Vancouver, V5M 3Y7

for more information call 1.800.738.8666

Check out up & coming classes at 
Kingdom Beauty Supplies by 

visiting our Instagram 
“@Kingdombeautysupplies” 

or by visiting our website at
www.kingdombeautysupplies.com

A MULTI-PROTEIN STRAIGHTENING SYSTEM

Before After

Before After

@canradbeauty

  w us

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

Partnership used under license by LoyaltyOne, Co. and CanRad.

*$100 pre-taxes

GET 3 AIR MILES® REWARD MILES 
WITH EVERY $100 SPENT*

Now Available at
For consideration 

please email : 
aj@canrad.com

Social Media Influencer
PROGRAM

@CanRadBeauty

LOOKING FOR SOCIAL MEDIA

IN THE HAIR INDUSTRY
influencers

WE ARE

UNIVERSAL
Education that speaks to everyone.

COMING SOON in 2020.

www.efemagazine.com 

Efe Universal is an entirely new approach to teaching.  

We will challenge you, inspire you and advance you.  

You will leave as a more well rounded stylist/barber 

as we will be introducing you to “all" sides of beauty 

education. All of our classes will help to further expand 

your overall knowledge, giving you a new perspective  

on what the beauty industry has to offer. 

Our line up will include: 

Barbering // Cutting // Weaves & Eextensions  //  

Natural Hair Relaxers // Colour & Foiling Techniques 

and much more... Stay tuned
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ROSÉ ALL DAY
A sea of blush swept through Toronto’s historic Stanley Barrack’s 
grounds at luxury Hotel X for one of Toronto’s most anticipated 
summer soirées. The Rosé Picnic.

Stylish guests were pretty in pink as they sipped on premium wines, 
feasted on gourmet food pairings by celebrity chef, Mark McEwan and 
were treated to a fashion show - once again hosted by Stylist, Rashi 
Bindra of Pearls & Sequence. Industry favourite DJ & Host; Your 
DJTNT/Your Host Sethi got the crowd hyped and dancing during his 
set at the fashion segment.

Designers; Moscasto Pink, Samira Dossani Bespoke, Nude Swim x 
Odhna Jewllery, Cherith B Designs, and Marna’s Crystal Artistry 

showcased their latest collections. Seasoned models graced the runway 
including Karen Pastrana, Miss Universe Canada & National Delegate 
Roxanne Bilski. First Runner Up - Miss Pakistan 2013, the most 
sought after Solomiya, the face of African Fashion Week, Jilldean l. 
Ezeudu, Boss Lady Planner for Signature Events, Aarti Sethi  
and more.

Canada’s largest picnic featured an abundance of beautiful  
Instagram-worthy installations, flower crown stations,  
lots of sunshine and a happy, fun vibe. 

Yes Way Rosé!

BY JANICE RONAN // PHOTOS: SV PHOTOGRAPHY 

FASHION
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Hello to all of our loyal EFE readers. Thank you again for all of the 
great feedback that I am receiving on social media. I always try to 
be honest and speak the truth about our beautiful industry.  Fall is 
an exciting time, as we are gearing up to get back to our scheduled 
routine. Routines are very important to follow, as they will keep you 
on the right path to achieve your goals. Clients love this season, as 
they want to change their look, lifestyle, and health. Stylists love this 
season as well because it allows them to be creative with deeper, richer 
colours… which is a nice change from all the blonde looks they’ve been 
doing all summer. 

Speaking of change, do you ever feel stuck? In my personal experience 
I have noticed that we get stuck when we are unhappy in the workplace 
and have zero accountability. At our salon I have an open-door policy; 
if any stylist feels unappreciated, unwanted, and unmotivated they are 
encouraged to bring it to my attention as soon as possible to resolve the 
issue. Please, salon owners and managers do not ignore these signs, 
as tension will build-up and will cause a toxic environment in the 
workplace. It is our job and duty to diffuse these situations and never 
let them get out of hand. 

   MICHAEL ZEINEDDINE, CO-OWNER OF BILALO HAIR ARTISTRY & SPA  //  : MICHAEL ZEINEDDINE  //  : @MIKE_ZEIN1

INDUSTRY NOTES

Stylists, we are holding you accountable if you have yet to open up 
and share your struggles. We are not mind readers. A happy stylist is 
a busy stylist. When you are happy in your environment it shows in 
your work. Do not become complacent and afraid of change. Most 
importantly, never feel that you are STUCK. We are artists, we will 
find work anywhere. Do not be afraid to start looking at other salon 
opportunities if the problem continues. There are many exceptional 
salons and great leaders that will help you grow in this industry. I get 
it! I’m not telling you to quit your job now, but to be aware and always 
remember you are worth something and that you are a very talented 
stylist. What I do ask is that you always openly communicate with 
upper management, as things can be solved more easily than you think. 

We are so lucky to be in this industry where we make people feel great 
about themselves, but how can we do that if we ourselves are not doing 
great? Your mind, body and soul should be your number one priority 
for change. Once that has started, your clients will be able to feed 
on your energy and leave the salon feeling beautiful, powerful and 
untouchable. 

CHANGE OF SEASON
CHANGE OF TRENDS
CHANGE OF JOBS?

FIND MORE 

ONLINE

efemagazine.com  

@efemagazine on  

For deals, and a location near you visit
www.thewarehousebeauty.com

#SHOPWHERETHEPROSSHOP

@thewarehouse.beauty.wellness
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When art inspires art  
everything is possible

First 400 guests receive  
a swag bag valued over $200!

SUNDAY, SEPTEMBER 22ND  2019
THE MET – MIDTOWN EVENT THEATRE 

2492 YONGE ST, TORONTO

COCKTAIL HOUR: 7 PM – 8 PM
SHOWTIME: 8 PM – 11 PM

TICKETS: $55 IN ADVANCE / $65 AT DOOR
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