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EDITOR’S LETTER

WELCOME TO ɛfɛ
I am very proud to be the creator and founder of ɛfɛ
magazine… this is my divine assignment. For over
20 years I have immersed myself in an industry that
brings me such joy. It has shown me to not only believe
in myself but to believe in others. That together as
artists we can achieve great things, stylists thrive from
stylist. We are the one industry where the competition
is as strong as the love, I feel so blessed. We are the
only industry where you can become talented by
practice and dedication. So as you fight to find your
footing remember these words.
We are hairdressers – no one’s cooler than we are,
we were born that way. We’ve always been the most
popular, best dressed and of course we’ve always
rocked the best hair.
Today’s stylists are the most educated, the most daring
and the most responsive to change. Therefore we as
manufacturers must move fast and be the change
stylists are looking for. My idol, Vidal Sassoon, says
“We are artists in the purest form, there are no short
cuts. Our craft cannot be computerized, cannot be
modified, it can only be real, and then and only then
are you acknowledged. If you do something, do it
well.” Figure out where you fit in this industry and do
it 100% with passion. Not everyone belongs behind the
chair, you may not be an educator or a platform artist
but you are you. Visualize everything. Have the end in
mind and you will achieve it.
Give youth opportunity, for they are our future of our
industry, but give the old respect, as they have paved
the way. Do not be afraid to use your imagination, as
your imagination will expand your knowledge.
Our type of artistry allows us to take from others
and still make it our own.
It’s not the strongest who survive; it’s the ones most
accepting of change... our industry is changing by the
minute. Change with it.
The art of hair is temporary and in the moment, feel
that, love that, create that, believe that. But most of all,
remember to celebrate yourself and every accomplishment.

Addressing hair by texture not race
416.476.9900
andreasampson@efemagazine.com
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COVER COLLECTION

THE BOLD &
THE BEAUTIFUL
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We begin our journey with bold contrast and
beauty, identifying that our industry is not
black or white, as everyone sees in colour.

Hair: Andrea Sampson
Makeup: Jezze Torres
Photo: Wioletta Suska
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EVENT

BIG Tease
BIG Tease is where fairy tales and dreams come to life. Salons
are given a theme that they recreate through hair, make up
music and clothing presenting to a audience that will vote
in the BIG Tease champion. Unlike tradition competitions
everyone attending decide on their faith. Last year we
celebrated 5 yrs of BIG Tease with over 500 attendees, cash
prizes and giveaways it was a very successful night. We
added a live barber battle and student competitors and as
we continue to grow we as you to join us. We have now
opened the registration for this years show which will be
held on September 23th 2018 at the Toronto Events Center.
Email us at info@efemagazine.com
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THE POWERFUL MAN

GIANNI
The ultimate measure of a man is not where he stands in
comfort and convenience, but where he stands
at times of challenge and controversy.

– Martin Luther King Jr.
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Gianni Gagliardi’s initial career path was in the apparel
industry, and anyone who knows him, knows him for
his impeccable style and great fashion sense. This made
his transition to beauty that much easier. Sales has
always been his passion. He entered the beauty industry
15 years ago as a Brand Manager for Venus Beauty
Supplies. After almost 5 years of managing a brand, he
took a Sales Consultant position with the company, as it
was important for him to understand the grass roots of
our industry, understanding the hairdresser and learning
the day to day salon business.
Gianni knows what it takes is to develop and grow
within a company. He is currently the Director of Sales
for Schwarzkopf Professional & Alterna Haircare
Canada but started as the Business Development Manager
for Ontario and progressed to his current role. A true
display of climbing the cooperate ladder… dedication,
determination and being passionate. Gianni believes
that inspiration comes from a variety of sources, do
and you cannot limit yourself.
“John Fortunato has been an incredible influence
on the development of my career and has been a true
mentor. He has taught me that mentorship is not just
the occasional good advice, but really investing in
people and their potential. I feel that we need more
strong mentors in our industry to at all levels.
“You cannot rely on the traditional way of doing
business… we always need to grow, adapt and look for
new ways to engage with the hairdresser.
“Our community connectivity is imperative. We need
to build and grow together; manufacturers, distributors,
and salons. The core value of the industry is our
connection and the relationship with the hairdresser.
It is our responsibility to foster and mentor the next
generation of stylists. We need to connect with them as
you just never know where the relationship will lead you.”

PRODUCT GUIDE

COLOUR CORRECTOR

Schwarzkopf’s crew of colour experts bring you two new ways to
keep clients coming back for your magic touch.

ɛfɛmagazine.com 11

ISSUES

#MeToo
I’m in 100% support of the Me Too movement. In an industry that so closely mimics
Hollywood I think it’s important to address that these scenarios can hit close to home
for many. I am grateful to be a successful woman in the beauty industry and not to
have had an experience that would make me to say “Me Too”. Sadly, this is not the
case for everyone.
With social media popularity at an all-time high, being “Instafamous” is a thing.
Power and pressure are real. For an artist, the ideal of travelling the world and
gracing the most prestigious stages is the ultimate dream come true. All expenses
paid trips and mingling with the industry’s finest... who could ask for anything more?
Oh and on top of all that you get paid your daily rate. Pretty awesome! But what if all
that was at the cost of your integrity? What if someone was imposing their power to
make you do something you didn’t want to? What if they made you feel that this was
the only way to move forward in your career?
Hair shows are like being at the Grammys every week in a different province
or country. You have to dress to impress, there’s a red carpet, wining and dining,
after-parties, and beautiful hotels. A pretty unreal life for anyone. As industry
professionals, we feel the need to be a part of this, to be a part of something. You may
feel the need to succumb to pressure.
As I’ve stated before, “we are the only industry where you can become talented by
dedication and practice.” Once you have that, no one can take that away from you.
Hairdressers are a community like no other; find a mentor, a strong woman who
inspires you, and allow yourself to experience through her and grow with her.
Because experience and talent will go a long way. Do not give anyone the opportunity
to smother your creativity. Growing as an artist may not always be easy, but it will
always be worth it. And as women we may feel we have to work twice as hard to be
noticed. So, in this magnificent world of beauty, let’s make a pact to uplift each other,
learn from each other and love one another. Let’s help find ways for each other, so
no one ever has to say “me too” again.

12 ɛfɛ magazine

Photos: Marca College Hair and Esthetics One Styling Beauty Academy

STUDENT TALENT

Never underestimate the
power of a creative mind.

ɛfɛmagazine.com 13

BARBER CHAIR

JAY LORENZANA
TALKS ABOUT
COMING UP IN
THE BARBER
WORLD
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THE
MAD ONES
From the early age of 15, I started cutting hair at a
barbershop in the suburbs called Nappy’s Hair Shoppe.
It was a big operation with 11 extremely talented
barbers, three beautiful stylists and a handful of other
staff, all clocking in about 10+ hours on average daily.
Everything ran successfully and the barbers drove nice
cars, had nice clothes and seemed to have an endless
flow of cash coming out of their pockets. I was convinced
this was what “getting money” was like. At that age,
balancing school and work, it allowed very little time
to have a social life or to be a regular teenager. Selling
shoes at the mall or baking bread at the local IGA just
didn’t compare to what I thought was the dream. I went
from working after school and weekends, to skipping
school to work, to dedicating all my time to the barbershop. Despite being one of the youngest in the company,
I was determined to be their number one barber.
What drove my hunger was my competitiveness
and pure passion not just for the trade, but for the
lifestyle. I started getting better; faster, cleaner, more
creative, more versatile. Unfortunately, as I grew up
and things got real, my skills plateaued and spending
money turned into bill payments. This lifestyle just
wasn’t enough for who I wanted to be.
When I turned 19, I met a fellow barber named Jay
Cartasano (aka Mad One) at a competition. As soon

as I saw his entry I knew right away that he was the
absolute best barber I had ever seen in real life – this
was before YouTube and Instagram and you physically
had to be in a shop to see sick barbers. At that point I
already knew I had to work with the best to be the best,
and that’s what I did. Within 10 minutes of meeting him
I didn’t really give him a choice but to take me under his
wing and teach me everything he knew about cutting
hair. Things changed for me that day. I packed up all of
my stuff and moved downtown. I thought it was a no
brainer but what I didn’t realize is that I literally had
to start all over again, as if I was that 15-year-old kid
again, only this time I had to do it without that huge
team of receptionists, assistants and barbers to rely on.
I was on my own. I was spoiled, it was just Mad One and
I, we were fending for ourselves, and I was perfecting
my skills so I could be as good as him.
This is when I took an interest in the business itself.
I knew there was more to this than just cutting hair.
I then thought to myself, that this would be the perfect
opportunity to build a team and grow. Have a big
operation going and start actually being successful. We
went with the name The Mad One Barbershop (TMOB)
to pay homage to the man who believed in me when
I had nothing. A few months later, we moved into a
bigger unit and TMOB’s flagship store was born.

We started as a team of two, which turned into a
team of six super-talented barbers within the first year,
taking Queen West by storm and creating a name for
ourselves in downtown Toronto. In November 2011, an
opportunity came up to take over an existing barbershop in Scarborough and I knew this was my chance
to come back Uptown and take it full force. With a new
set of skills, a better understanding of how the game
works and some help from some of the OG’s, I began
mimicking my come-up, starting with my 17-year-old
brother. We have now been operating for over 6 years
and TMOB Uptown and is officially our headquarters.
Today TMOB has two locations in Toronto, a sister
location in Montréal called La Section, and we have
ventured into the world of tattooing, opening a shop
called Chosen Ink Studios. Though our shops are not
perfect, as a team we are growing rapidly and continue
to learn new things every day, not just about our trade
or the business, but about ourselves too. When working
with us, it’s more than a job, it’s a lifestyle and we are
100% dedicated to what we do.
Every one of our employees must complete the
training process at TMOB Uptown before being sent
to work at another location. The reason being is that
over time, barbers tend to develop bad work habits
that are cancerous to the business, such as selfishness,

ego, punctuality problems and the list goes on. A lot of
owners tend to take on the most egotistical barbers
in the game or whatever barbers happen to stumble
across their shop and out of desperation settle for these
guys, not knowing what type of individuals they had
representing their shop. Bosses then take a managerial
position and do the obvious; book clients, supervise
staff, ensure cleanliness, handle customers, administrative
duties and find ways to market the shop and end up
regretting it because their team cannot handle it when
things fall through under pressure.
I know exactly what type of people I wanted
representing our team: those who choose to stay
humble and stack bundles, meaning that you succeed
by trying your hardest and having good intentions. As
a barber/owner you see the line between the egotistical
guy and the rich guy – unfortunately you can’t be both
and differentiating between the two may take some
their whole career to figure out. It’s tempting nowadays
with the power of social media: those cool guys are
getting their shine on now, but that barber may still not
be as productive as one who stays focused. Therefore
you are more likely to fail while being the egotistical
guy, so why bother? Stay humble, stack bundles! It
takes more than just being able to do a nice haircut to
be able to join our team.

“As a barber/
owner you see
the line between
the egotistical
guy and the
rich guy –
unfortunately
you can’t be both”
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COLLECTION

BEAUTY
Is in the hands of the hairdresser...
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Hair & makeup:
One Styling Beauty
Academy
Photographer:
Jessica Pechet,
ONE Beauty
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EVENTS

SHOW IT OFF, FOR CHARITY

A Celebration of Hair Fashion

Show It Off, presented by the BeautyCouncil, featured an exciting array of hairdressing
talent drawn from some of the most inspirational foremost salons in Canada that
each staged their own interpretation Celebrating Hair Fashion.
There is simply nothing like this show in Canada, it’s a grand example of beauty
professionals coming together to celebrate and liberate the diversity of their artistry
and in turn raise money for this year’s charity, BC Children’s Hospital Foundation.
This year “Show It Off” also paid tribute to the Memory of Joan Harrison, publisher
of Canadian Hairdresser Magazine who was respected by all across the country as a
Canadian Icon in our industry.
Show If Off, held at the Vogue Theatre in Vancouver, BC was hosted and produced
by Fiona Chambers, Executive Director of the BeautyCouncil and BC Barbers
Association along with Jon Paul Holt, owner of Avant Garde Hair Studio who himself
has won numerous prestigious awards and is recognized as a Canadian Icon.
The extraordinary talents of Edwin Johnston of Cutting Room Creative, Suzanne
Martin of Three Small Rooms, Suki’s Artistic Team, The Lounge Artistic Team, Union
Salon Creative Team, Supernova Salon Artistic Team, Jono Hair Team, Opus Salon
Team, Titanium Studios Artistic Team, Civello Salon and Spa Creative Team and the
Avant Garde Artistic Team, all donated endless hours of their time creating what was
amazingly inspiring presentations bringing together hair, fashion, music and video
in mind-blowing interpretations of hair fashion.
“The evening was inspirational, fashion forward, loads of fun and brought our
industry together to celebrate Joan and an amazing cause,” says Fiona Chambers.
“We started planning the show last year in August, knowing we wanted to bring it
big to our community. When we approached the teams and asked if they wanted
18 ɛfɛ magazine

to participate, there was
no hesitation, everyone
wanted to support and
be a part of this amazing
show! During and after
the show, I received calls,
emails and texts from
salons and artistic teams
wanting to participate
next year, it definately
confirms to us that our
Industry loves this type
of format for a show.
Out West, aside from
distributor and private
manufacturer educational
shows, there’s not a lot
that sparks creativity, so
Show If Off has changed
the landscape”.
“We are truly grateful
for all of the support and
generous
sponsorship
we received through BC
based distributors and
the sales teams from
West Coast Beauty, Modern Beauty Supplies, Fine
Edge Beauty Supplies,
who were a huge part of
promoting the evening
and the manufacturers
that came through with
sponsorship, KAO Goldwell/
KMS and Coty Wella/
Sebastian. And of course,
for all the people who
attended the evening, we
are so thankful!” says
Fiona. “We’ve had requests
to take the show across
Canada, and this is
certainly a possibility we
are entertaining”.
For more information,
to audition for or to
sponsor Show It Off next
year, visit www.beauty
council.ca or e-mail info@
beautycouncil.ca.
BeautyCouncil: Become
a member of a progressive
and proactive group of
professionals who show
commitment to raising
industry standards through
advanced education and
certification.
ɛfɛmagazine.com 19

IT’S A JAPANESE THING

If we look at the world of hair, we are approaching a new era of iconic
style and creativity among our industry. As viewers, we typically see
the finished product, but rarely do we get to appreciate or understand
what truly inspired the artists we admire. If you take a look at the most
sought-after names in fashion, art, pop-culture and hair, their work
is timeless. Inspiration comes in many forms, but nothing influences
our future like those who have tried, failed, and succeeded before us.
History repeats itself, and we’d like to give you the opportunity to
learn a little bit more about those who created the standards for
your favourite styles. Unsurprisingly enough, amongst this beautiful
merging of culture to create modern style, we have begun to see the
blurring of origins and lack of knowledge about where things come
from. We are strong in unity, but we are also strong in our roots, and
we want to bring attention to the people, places and cultures that
make everything we do today possible.
Kanzashi are traditional Japanese hair ornaments. Kanzashi came
about when the women of the Heian period (794–1185 AD) created
a shift from the traditional straight, long style to something more
brushed, combed and curled. During the Edo period (1603–1868 AD),
craftsmen began producing high quality kanzashi articles for use
by women. It is also believed that these hair ornaments doubled as
weapons, in case of emergency.
Traditionally, kanzashi are made from materials like wood, goldplated metal, tortoise shell, silk and in more recent history, plastic.
The geisha use kanzashi as symbols of
status, with apprentice geisha (called Maiko),
wearing more extravagant pieces than older
geisha.
There are many different types of kanzashi
that are used. Basic kanzashi consists of the
dangling type, which is a long strip of metal
that flows, or comb type, which are comb like
shapes pushed into bun styled hair.
Kanoko Dome are jeweled pieces that are
By D’antal Sampson
pushed into the hair to hold everything together.
20 ɛfɛ magazine

Hair: Andrea Sampson Makeup: Monika Kowalik Photo: Megan Tracy-Cook

KANZASHI

MUSIC

HARMONIZED

ART

We recognize that music can set the mood
for any environment, and as many of you
spend more than eight hours a day in your
salon or barber shop, it’s important to
find the right flow. Here are some of top
music selections played in salons today.
Music moves your soul.
By: Nikita Kataria

SHAKE & STYLE

UPPER ECHELON

It’s a dance party and you
and you’re favourite curling
iron are invited.

Chill out with this instrumental
playlist. This delicate mix of new
and classic jazz will leave your clients feeling luxurious and relaxed
throughout their salon experience.

1. Don’t Save Me - HAIM
2. California - Grimes
3. I Miss You - Clean Bandit feat.
Julia Michaels
4. Cool Girl - Tove Lo
5. Dancing On My Own - Robyn
6. Body - Loud Luxury, brando
7. OK - Robin Schulz, James Blunt
8. IDGAF - Dua Lipa
9. Know No Better - Major Lazer,
Travis Scott, Camila Cabello,
Quavo
10. H
 avana (Remix) - Camila
Cabello, Daddy Yankee

BARBERSHOP SOUNDS
Our favourite barbershop
tunes. Add these songs to
your indie rock playlist for
a classic feel.

1. Stella By Starlight - Joe Lovano
2. Just Don’t Want To Be Lonely - John
Scofield
3. Morning Dew - Matt Quentin
4. Awakening - Eddie Daniels
5. My Romance - Gene Ammons
6. Le Sud - L’Indécis
7. Walkin’ Shoes - Gerry Mulligan,
Quartet, Chet Baker
8. Loran’s Dance - Grover
Washington, Jr.
9. Search For Peace - McCoy Tyner
10. S o Fine - Silo

PYEONGCHANG 2018
Going for Gold. Bring the
Olympics to your salon with
these upbeat K-POP hits.

1. Sex on Fire - Kings of Leon
2. Sit Next to Me - Foster The People
3. Ultralife - Oh Wonder
4. Good Together - HONNE
5. ILYSB - LANY
6. Electric Blue - Arcade Fire
7. Wild Love - James Bay
8. Wow - Beck
9. From Eden - Hozier
10. M
 r. Brightside - The Killers

1. DNA - BTS
2. RE-BYE - AKDONG MUSICIAN
3. LOVE SCENARIO - iKON
4. BIGBANG - Fantastic Boy
5. BBoom BBoom - MOMOLAND
6. Red Velvet - Bad Boy
7. REALLY REALLY - WINNER
8. KARD - You In Me
9. CLAP - SEVENTEEN
10. Wanna One - Beautiful

FEEL THE BEAT

FOR THE KIDS

For the Hip Hop and R&B lovers
out there. Vibe to these tracks
and leave an impression on
your clients that keep them
coming back for more.

If you love Moana like we do, then
you’ll have no objections to this
carefree and youthful playlist,
suitable for kids of all ages.

1. God’s Plan - Drake
2. Love$ick (feat. A$AP Rocky) Mura Masa
3. Grown Up - Danny Brown
4. A Lie - French Montana
5. Madiba Riddim - Drake
6. Silence - Marshmello, Khalid
7. Sky Walker - Miguel, Travis Scott
8. Best Part (feat. H.E.R.) - Daniel
Caesar
9. The Way Life Goes (feat. Oh
Wonder) - Lil Uzi Vert
10. E veryday - A$AP Rocky, Rod
Stewart, Miguel, Mark Ronson

1. How Far I’ll Go - Auli’i Cravalho
(Moana)
2. Love Myself - Hailee Steinfeld
3. Can’t Stop The Feeling - Justin
Timberlake
4. Love Is an Open Door - Kristen Bell,
Santino Fontana (Frozen)
5. Happy - Pharrell Williams
6. Stand By Me - Ben E. King
7. Green Light - Lorde
8. There’s Nothing Holding Me Back Shawn Mendes
9. When Will My Life Begin - Mandy
Moore (Tangled)
10. S end Me On My Way - Rusted Root
ɛfɛ magazine 21

MAKEUP WITH SHANNON

WARMING
TREND
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PREP YOUR CLIENTS’ SKIN FOR A SPRING GLOW UP!
Spring… the birds are chirping, the weather is getting warmer and in the world of
cosmetics, brands are getting fired up for new seasonal colour launches and this
year, it’s all about that glow! Are you prepping your client’s skin yet? Here are four
easy steps to make sure your clients’ skin is rehydrated after the winter so they can
rock the hottest spring trends.
1. Exfoliate: During the winter, our skin takes a beating with the cold outside and the
dry heat inside. Many of us suffer from dry or dehydrated skin during these winter
months. One of the most effective ways to rid skin of that flaky look is to exfoliate.
This doesn’t have to be an expensive process either. If you’d like to purchase any of
the exfoliators on the market, do your research on your desired product and go to
town with it! If the skin just needs a little love, the most affordable way to do that
is to take a damp washcloth and lightly rub the face in circular motions as a step
in your skin care routine. This will gently remove dead skin cells leaving the skin
soft and hungry for moisture.
2. Moisturizing Serum: Now that you’ve exfoliated the dead skin cells from your client’s
face, its time to hydrate! Don’t get this confused with a moisturizer, a moisturizing
face serum will penetrate deep into the skin, and in most cases, retain moisture.
3. Moisturizer: Now you are ready for a moisturizer in the traditional sense of the
word. Putting a moisturizer on top of your serum will lock all of those hydrating
ingredients into the skin allowing you to rejuvenate the skin from the harsh weather.
Make sure when choosing a moisturizer, you are choosing one for your client’s
skin type. For example, you shouldn’t choose a very rich moisturizer for oily skin
or a light moisturizer for dry skin.
4. Hydrate: When possible, have your client drink lots of water! You’ve probably
heard this over and over, but the key to great skin and great makeup is having
hydrated skin! Drinking water will help to battle any concerns from the inside out.

Now that you’ve given the skin all that love, you’re ready to glow to the gods!

For more tips,
tricks and looks on
makeup trends and
looks, visit Shannon
on social media!
@shannonalvares
youtube.com/
shannonalvares
makeup

MAC
Cosmetics
Hyper Real Glow palettes
There are two palettes with
three colors in each making
it easy to find shades for a
wide range of skin colours.

Cover FX
Illuminating
Setting Spray
Girl, go on
and glow!
This spray
can be used Fenty Beauty Killawatt Freestyle
on both face
Highlighters These duo powders
and body to
come with a subtle glow shade
make you
along with an in-your-face highglisten like
lighter that can’t be missed! There
the sun
are four shade duos, plus two
setting over
single colors so that anyone can
the ocean!
glow up to the gods!

Mac Strobe
Cream An
oldie but a
goodie!
There are
five shades
to choose
from to get
that subtle
glow from
within look.
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BOSS LADY

TIFFANIE

“I think every
strong woman in
history has had
to walk down a
similar path, and
I think it’s the
strength that
causes the
confusion and
the fear. Why is
she strong?
Where does she
get it from? Where
is she taking it?
Where is she going
to use it?”
– Princess Diana
24 ɛfɛ magazine

Tiffanie Makela- Pitimada, Director of Education Revlon
Professional Brands, started her career in the professional
beauty industry 20 years ago in an administrative role
with Wella Canada Inc. With a desire to learn about
the industry and the various roles within her company,
she went back to night school and was mentored by
a senior manager who taught her different facets of
the business. After successfully completing her school
program and moving into different positions, she settled
into a Sales role supporting distributors across Canada.
It was in that role that she took on education responsibilities planting the seed for her future. It was that
experience that led her to Beauty Systems Group,
known now as Cosmoprof, where she headed up the
Education department. Her goal was to lead with integrity,
build relationships, and develop programs that would
benefit stylists across the country. Tiffanie spearheaded
Fashion Focus and created Hair Exchange, both events
that continue to be a big part of the industry today.
Charity work has played an important role in Tiffanie’s
life. She was involved with the Weekend to End Breast
Cancer, now called One Walk, for over 10 years as a
walker and then move to a roll on the planning committee
where she headed up the Participant Experience team.
In her current role at Revlon Professional, she continues
to focus on delivering education to stylists, barbers and

nail technicians across the country through programs
delivered by over 40 educators nation-wide. Tiffanie
holds a position as Vice Chairman on the Allied Beauty
Association (ABA) Board of Directors providing a strong
voice for the professional salon industry. Like many
strong women before her, Tiffanie hopes to mentor other
young women so that one day they may be heard.
Speaking about her inspirations, Tiffanie says, “Beverly
Abell, who held a Vice President position at Wella, was
the first women in this industry that was influential to
me. She led with strength, confidence and compassion,
was respected by those that worked with her and was
able to find work life balance.” Coming from a family
of politicians, having a voice was important to Tiffanie,
but it was a struggle when she first started because men
held most of the influential positions. However, Dorian
Dellotie who held various positions on the ABA Board
that made her realize that women could have a voice.
Tiffanie encourages all women to find that one person
that inspires, challenges, and mentors. She believes that
being a powerful woman in the industry isn’t about
the position you hold, but about the voice you have.
Women have an important role in this industry but we
can’t continue to make important changes if we are not
willing to step up and make a difference.
According to Tiffanie, “In every position I’ve held, I’ve
been fortunate to work with men that have been very
supportive of my career goals, and have believed in me
and have given me opportunities to grow. Marty Flaherty
introduced me in depth to the business side of the
industry and gave me the tools to develop strong
leadership skills. John Costanza opened many opportunities
for me including inviting me to my first ABA Annual
General Meeting where I learned the importance of the
Association in advocating for beauty professionals. It is
the heartbeat of the industry. At that point I made the
decision for myself that I would get involved and have
worked every day to achieve that goal.”
Tiffanie currently sits as Vice Chairman of the board
for the Allied Beauty Association, making sure her
voice along with many women’s are heard.
He advise to women, “give yourself permission to fail
sometimes. We tend to be hardest on ourselves but it’s
through failure that we learn and grow. There are unique
pressures that women in leadership roles experience.
As mothers, wives, friends, sisters and daughters, it’s
important that we find work life balance.”

PRODUCT GUIDE

REVLON TO THE RESCUE
No matter the bind your client gets in, you can have them looking
fabulous with these products from Revlon Professional.
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VETERAN’S CORNER

IRON MAN
LOUIE FIERRO
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With over 38 years experience, Louie Fierro is the definition of veteran in our industry.
He went to cosmetology school in the early 80’s, not for the love of the craft, but for the
love of girls. However, that quickly changed when he realized the parallel between
Hollywood and hairdresser, that the life of a hairdresser was pretty amazing. He
started his career assisting the very talented Martin Parsons as he toured stages across
Canada. Louie was famous for his big hair and bell bottom jeans as he passed bobby
pins to Martin free of charge. His payment was the education he received.
The industry has changed drastically, Louie says. When he started, he worked in a
15-chair salon learning perms, jerry curls and finger waves. He would do 10 perms
a day – that doesn’t happen anymore. He would spend his evenings training and
being inspired by the industry’s finest, like Michael Volpe, Robin Barker and the entire styling team at the infamous Yorkville salon Malcolm’s. It was an empowering
moment, to have stylist learning from stylist in the purest and most direct form. He
finds stylists now are working more independently, and that large salons are a thing
of the past. While social media may be our future, where stylists are connected to
education at any hour, they are more disconnected from each other than ever. Trade
shows seem to be a thing of the past, which is very troubling, as stylists need each other
to grow. Shows were a time to dress up, get drunk and be inspired, and were never to
be missed. “I came from an era when everyone cared, and everyone needs that again.
Louie is a well accomplished stylist, who now holds the title of Education Manager
for Wahl Canada. He’s owned several salons and a colour distribution company. His
goal has always been to educate. His advice to young stylists is that education is key,
keep learning. And don’t follow… lead.

CANCER CARE

THE HAIR & NOW
Amanda Sammut

Cancer awareness is most recognized in the month of
September. Unfortunately for 365 days a year both men
and women battle the horrible disease. So if we as stylists
can make the experience a little lighter
I can remember the day I noticed strands of hair on
my pillowcase. I looked at it in disbelief. It made it all
so real. I loved my hair. People loved my hair. I was
known for my long thick strands.
My family reassured me that no matter what style
I had, bald or a head full of hair; that I was beautiful.
I knew deep inside my hair wouldn’t change who I was
but it left a hollowing feeling in the pit of my stomach
as each strand started to slowly leave my scalp.
“I’ll cut it for you,” my husband declared one day, “let’s
just do it!” I knew it was best and it had to be done at one
point or the other, but hearing the snip of the scissors cut
away what was left was devastating and empowering all
in one chop. And so it began… the treatment was taking
its course… and taking my long charcoal locks with it.
The journey above is all too familiar in many Canadian
homes. In June 2017 The Canadian Cancer Society
reported that half of all Canadians are expected to
get cancer and one and four Canadians will die of the
disease. With these alarming rates and the inevitable
side effect of hair loss during chemotherapy or radiation,
the hair and beauty industries’ representation and role
in the lives of their clients is significant and valuable
throughout and after treatment.
The Princess Margaret Hospital Wig Salon and Boutique
in Toronto reminds us that the “hair loss is only
temporary. It will eventually grow back. There are
things you (we) can do to prepare and cope with losing
our (clients) hair.”

2. Never shave the scalp – this may cause painful ingrowns
to an already sensitive area.
3. Try on new wigs, hats, and scarves to add variety and
style.

Pretreatment:

Princess Margaret’s Wig
Salon & Boutique
Preparing for hair loss from
cancer treatment.

1. Cut your client’s hair short – short haircuts hide the
look of thinning hair and also can prepare the client
for the feelings of less and less hair.
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During Treatment

Chemotherapy is the treatment that destroys cancer
cells, though normal cells are also destroyed. These
normal cells can be found in the mouth, stomach, and
hair follicles. The damage to these normal cells cause
the side of effect of the hair follicles dying.
1. Suggest a mild or natural ingredient based shampoo
for your clients to use, such as Aveda, Kevin Murphy,
or Matrix Biolage RAW.
2. Help client to cut remaining hair as low as possible –
for example quarter of an inch long.
3. Be gentle with your client’s scalp.

Care From Stylists

Every client’s experience with cancer is different,
address each as an individual and not as group.
Sensitivities may develop; hair patterns and texture
may have changed. And most importantly, your client
is not the same. Communication is key, as you will help
them become comfortable with their new identity. Be
sure to educate yourself on the on the different methods
of post treatment care to best suit your clients needs.

Resources:
The Canadian Cancer Society
www.cancer.ca/en/about-us/
news/national

By Nicole Trotter

Words From
The Street
Amanda Sammut
Caledon ON
Breast Cancer Survivor
How prepared were you
for your hair loss during
your treatment? Once
I came to the realization
that I would eventually
lose my hair I decided to
first cut it shorter at first.
As it started to fall out I
decided to shave it all off
to avoid the emotional
trauma of watching it fall
out day by day.
What helped you the
most during the
transition of hair loss
to hair growth? Mostly
knowing that it was a
temporary process.
Was your hair stylist
sensitive to your needs
before, during, and
after your treatment?
Yes, my hair stylist was
sensitive to my needs.
I feel she was an integral
part of my team. She
would offer me massage
treatments and help with
styling tips and care as
my new hair started to
grow back.
What was your new hair
growth beauty routine?
It started with embracing
the new me, and getting
used to the low
maintenance my new
growth required. My hair
routine became simpler:
it was basically a quick
wash and style.
What advice would you
give hair stylists to better support their clients
pre and post treatment?
To just be patient, kind,
and empathetic!

inclusion
SIGNATURE COLLECTION
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The understanding that each individual is unique, and recognizing our
individual differences. These can be along the dimensions of race,
ethnicity, gender, sexual orientation, socio-economic status, age,
physical abilities, religious beliefs, political beliefs, or other ideologies
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“the action or state of including
or of being included within a
group or structure…”
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We pride ourselves on
creating an industry that
belongs to everyone
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ɛfɛ magazine,
the beauty of inclusion.
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OUR PASSION IS FASHION

SPRING TRENDS
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The power of an accessory, you can give any outfit
new life with the right one. Todays boldest moves
are the ones done with little efforts.

FAM JAM

WHO’S YOUR CLIENT?
Every year the population of biracial
children increases by about 2.6% – a small
percentage, however a BIG change. Let’s
face it, hair textures as we know it will
never be the same. As hair texture changes
you have to ask yourself “Am I prepared
for this?” A well-rounded stylist is one who
can cater to any hair type.
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PRODUCT GUIDE

LEAVE IN’S TO LIVE FOR...
Change of season means brittle nails, dry skin, and of course dry hair.
Hairs a few retails opportunities to leave in your clients hands.
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SPALICIOUS

WAX RIGHT!
For more waxing
tips and tricks,
follow Voula on
Instagram!
@spainthevillage

Many clients ask about targeted wax treatments because
of their specific skin type. While we all may have
different skin types, the best wax treatments don’t
depend on treating each skin type differently. Instead,
it’s best to ensure consistent preparation for all our
clients, regardless of their individual skin types.
In a country like Canada where we experience such
extremes in weather, temperature plays a huge role
in how a wax appointment will go. Have you ever had
the frustrating experience of waxing to no effect due
to the warm, dewy skin a client has during the hottest
summer months? If you answered “yes,” then you know
our climate can influence the waxing appointment.
The warmth of the skin during the summer, combined
with a thin layer of sweat on the surface of the skin,
creates a layer that makes it difficult for the wax to
adhere. When the wax is removed, barely any hair is
removed in this scenario.
During a cold winter, the skin cools way down and
pores close. Skin is drier during winter months not
only because of the cold temperatures but because of
dry forced-air heating systems. When the warm wax is
applied then removed, it takes with it the top layer of

skin, and depending on the state of the skin underneath,
redness and even scabbing can result (not to mention a
much more painful wax!).
Regardless of skin type, it’s always safest to allow the
skin to temper at room temperature for at least 10 minutes
before applying wax. During extreme temperature dips
during the worst of winter or the stickiest summer
days, wait a few minutes more, just to be safe. This time
may seem like inefficient or unproductive time, but
it is so important to allow cold skin to warm up and
for hot, dewy skin to cool down and dry out. Make the
time work for you: chat with your client and build your
relationship! Or, impress them with your cleaning and
preparation routine, they’ll appreciate seeing you take
care of the tools you use. Lightly touch the skin first to
get an idea of temperature and moisture levels. Only
apply wax when you are confident skin has tempered.
Remember that thin layers are always best.
If your clients ask how to best wax their skin type, tell
them you treat everyone as though they have sensitive
skin, then take the time to really ensure a safe, effective
wax. They will thank you for the care and responsibility
you show them.
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KOOL KATS

FRAMAR

THE FACES EVERYONE LOVES

Rob Sirignano,
Giovanni Gallo, Francesco
Gallo, Thomas Baker &
Danny Folino

Celebrating 30 years of mastering the foil business, Framar is a small family-run
business with 12 employees, that makes waves like a big corporation. Started with an
idea from Frank Gallo, who learned how to do foil in the basement of a hotel, working
with such prestigious artists such as Vidal Sassoon. As he built his clientele and his
business, he opened Gallo Hair Design in Niagara Falls, Canada. His wife Maria was
the receptionist and the official foil cutter at the time. She would cut foils that they
purchased off the grocery store shelf.
As the trend of foiling grew, the demand of cutting foils was way too much, and
Maria decided that there had to be another way. She researched manufacturers
and people who could make this foil in terms of size, weight and appearance that
would appeal to the stylists. They started off selling foil from door to door, salon to
salon, trying to make sales. It wasn’t going as they had planned, so they decided to
go through distribution. The first distributor to partner with them was Venus Beauty
Supplies, putting Framar foil on the market. For many years they focused on just
foil, but have now expanded to include foiling accessories and brushes. They now
have international distribution and are known for their outgoing personalities,
superior customer service and reliable products.
Giovanni Gallo and Francesco Gallo are a dynamic duo that have made a strong
impact on the industry. Watch as they continue to grow, innovate and shape the way
stylists do colour.
Biggest change in the industry?
“Everything has gone digital. The industry is more independent. Everybody wants to
be their own boss. They have to put themselves out there.”
They understand the importance of advancing with the times, and have over 410,000
Instagram (@framar) followers. They know that it’s not the only thing that drives their
business, but know the importance of engaging and attracting younger stylists. Stylists
across the country are so taken by their products; you can find How-To’s and
demonstrations on their social media.
What do you love about the industry?
“What’s not to love? There’s pure passion” says Giovanni.
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TATTOOS

GET

INKED
Tattoos are a great expression of ones self. It allows
us to tell our story without saying a word. The latest
trend has been to combined a tatoo and barber show.
The two art forms colide in the great way.
Credit: Trendsetters & MadOne Barbershop
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MOOD BOARD

I’m your
barber’s barber.
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Photo: Wioletta Suska

BARBER VS STYLIST

The lines have finally blurred, where stylists are barbers and barbers
are stylists and together we are creating great things. Allow
yourself to develop into the artists you want to be.

I’m your
stylist’s stylist.
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BARBERSHOP

FITTING
ROOM
THE
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T-Dot destination barber shop The
Fitting Room is a second home
to many of the professional athletes
in Toronto. They’ve created a
culture like no other shop in the
GTA as they have paired up with
major brands who see the value
in what they have fostered. They
host game nights and barbeques,
forging strong relations with
clients and industry leaders. It’s
their vibe that keeps everyone
coming back: it feels like home,
and everyone fits in. They’ve taken
customer service to the next level.
Barbering is life and they do it
with ease at The Fitting Room.

Photo: Aaron Costa
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DISTRIBUTOR

WINDSOR
BEAUTY
CELEBRATING 30 YEARS
IN BUSINESS

OUR PARTNERS
Maritime Beauty Supply
maritimebeauty.com
1.800.565.7721

Pearlon Products
pearlon.com

1.800.334.6270

Professional Beauty Supplies
professionalbeautysupplies.com
1.877.994.3536

Radiant Beauty Supplies
radiantbeautysupplies.com
905.318.4051

A family based business with seven locations; we get
the feeling they really understand the beauty industry.
Nancy George, General Manager started working at her
parents’ store bagging products for customers at eight
years old, she’s always been a part of this beautiful
industry and has enjoyed every minute of it. Windsor
Beauty Supply feels that education is what drives stylists,
so their mandate is to provide a high level of education
to elevate and inspire them. They think it’s important
that stylists stay open to new products, brands and hair,
as our industry is always changing. Windsor Beauty
always offers a wide selection of products. They know
the importance of social media presence, but love the
face to face interaction when customers visit their stores.

Tru Beauty Salon Services
trubeauty.ca

1.844.TRU.BEAUTY

Venus Beauty Supplies
venusbeauty.com
1.800.465.7965

Windsor Beauty Supply
windsorbeautysupply.com
1.800.265.9530
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DISTRIBUTOR

Meet the Team
Victor Khavari,
General Manager
“Everyone has a place in this
industry. Everyone can grow
and shine in their own way.”

Nava Khavari,
Finance Manager
“What we want to do is help
the hairdresser, the salon
owner, and the business
owner. If they’re successful,
we’re successful and it’s a
win/win.”

The industry is moving toward a more technology
driven era, what does that mean for Pearlon?
“The push for more online shopping does not make us
nervous because we still see a large amount of people
coming into the showroom. There is something about
the personable feeling of being in the showroom, or
seeing a sales rep and connecting with someone while
making a purchase” says Nava Khavari, Finiance Manager.
Victor adds “We do have online ordering capabilities;
what we do is, if the order in in-house by 12, we offer
next day shipping to our Ontario Customers.”

PEARLON
“Pearlon is still corporate owned, but managed by the
family. Most of our staff has been around since the
beginning. A lot of the staff that Paul and his wife Susan
hired are still around. The company and everyone we
work with are a team, and we’ve been lucky to have a
really good team for company growth and wealth” says
Victor Khavari, General Manager at Pearlon.

What other ways do you see the industry changing?
“The industry is drastically changing. Stylists are realizing
that it is about hair texture, not about ethnicity. You
go to any salon and somebody is sitting there who
has one parent from the Caribbean and one parent
who is Japanese or Irish. The whole world is moving
toward interracial relations. The world was once so big,
not now everyone can go anywhere, and the world is
almost like one country; a melting pot,” says Victor.
How will ɛfɛ help the industry?
Victor: “I think doing a magazine based on hair texture,
not race is something that the industry needs and that
is what the world is all about. That’s what Toronto is
about, that’s what the country of Canada is about. It’s
about all these races coming together as one.”
“I think we also try to show that in the company; we
have reps that can speak different languages, as if we
are saying ‘we can help you in any way.’ We always try
to have complete diversity, and are somehow always
connecting with everyone.” Nava adds.
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BUSINESS 101

SELF CARE
Full of creativity and beauty every day – this is the beauty
industry. Where a stylist can be rewarded simply by
the look on their client’s face.
I am an Insurance Broker, Estate Planner and Asset
Manager, but, I’ll let you in on a little secret: I was also
once a spa owner myself and I completely understand
the unique needs of the small business owner.
My question for you is, have you ever had your
favorite client come in with a nasty bug that they don’t
seem shy about sharing with you simply because they
wouldn’t want to miss a snippet of your valuable time?
Instead of turning the client away, you do what every
other passionate professional would do in this situation;
you do their hair and suffer for the rest of the week
while your other clients give you grief about being sick
at work.
This scenario has happened so many times that most
of us have lost count. Let’s face it… if we don’t work,
we don’t get paid. This is why it is so important to have
health and dental benefits. Something in the past that
was unobtainable to the average chair renter or full time
staff, this was even seen as a luxury in the corporate
world. In the past, it was very difficult for the selfemployed to get any extended health care benefits.
Allow me to give you peace of mind as unexpected
medical expenses do come up and it’s great to be prepared
for this situation. you can now have affordable drug
and dental benefits; complete with paramedical
benefits such as massages with an RMT. Would you like
to find out how you can “write it all off”? Follow my
column in the coming issues and I’ll explain how.

Alanna McKeogh • 416-797-4661
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BUILD YOUR
BUSINESS
WITH ɛfɛ
You’ve been used to the random drop-ins for a haircut, colour, and or style. You
never really charged a set price but your friends/clients knew to give whatever
they could – $20, $10, $5, plus whatever loose change dangled in the jean pockets.
And how can I forget that shameless “I owe you one.” That was OK when you
went to high school, lived with your parents, and used a standard 36 piece Conair
clipper set or whatever hair products that you purchased from Walmart or
Shoppers Drug Mart.
As time passed, the number of people that came to see you via word of mouth/
your clients grew. You realized you have a special talent and passion for doing
hair. Your weekends were taken up, and you occupied the entire basement of
your parents’ house with salon or barber chair, blow dryers, straighteners and
other hair tools and appliances, along with a broom and dustpan for sweeping
hair from the constant influx of clients that lined up in your parents’ house.
For years, you did a lot of hair, occupied a lot of space, and incurred expenses
beyond your expectation. You then decided to take your talents to someone else’s
salon or barber shop, rent a chair, and bring your clients with you.
You learned the ins and outs of the business, and now you’re ready to go out on
your own. Your friends think you’re ready; your family members support your
decision. So you open up your own place with some other stylists, hire a few
more stylists to fill the chairs and space you don’t need and now you’re on your
way to running your own business.
This is where ɛfɛ comes in. Each issue, we will help you and your business
thrive. We’ll help you build, sustain, and grow your business. We’ll help you keep
up with the latest trends and styles in your industry, find the right suppliers,
plan for contingencies, discuss taxes, services, products, everything that will help
your business succeed. We will address problems and opportunities that affect
you and your business.
So we invite you to submit your requests, questions, or comments, and our
consultants will address them in upcoming issues.

E-mail us at info@ɛfɛmagazine.com

HOLIDAY

EASTER
Photo: Dante Pitimada

Lets face it... There’s no such thing as holidays for a hairdresser or barber. As everyone else plans for dinners and
outings, we prep for the mad rush of clients wanting last minute appointments and extended hours. This Easter, let’s
remember to enjoy ourselves as we service our customers. Bring the party into your salon, show your clients you
appreciate them with cupcakes, cookies, or maybe some wine... but most all give them great hair. Happy Easter all!
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COLLECTION

DAWN’S LIGHT
Hair & makeup: One Styling Beauty Academy
Photographer: Jessica Pechet, ONE Beauty
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PRODUCT GUIDE

GOING TO THE WAHL

Barbers, now you can keep your friends close and your clippers
closer with the new Cordless Senior from Wahl.
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BIG Tease
Sunday, September 23rd at the Toronto Events Centre

Register your team for BIG Tease today!

info@efemagazine.com
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IN MEMORIAM

It is with great sadness that
we had to say good bye to
a dear friend and mentor.
Joan Harrison, a force to
be reckoned with; she
went after whatever she
wanted. Determined (to
say the least) as nothing
could stand in her way.
With her strong involvement globally Joan played
a major role in shaping
our industry to where it is
today. We believe she did
her best to help all those
that crossed her path and
gave new meaning to the
word leader. She will be
missed. Thank you Joan
Harrison. We would like
to dedicate this first issue
of ɛfɛ to Joan.

JOAN HARRISON
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SEE MORE FROM ɛfɛ AT

ɛfɛMAGAZINE.COM
AND ON SOCIAL MEDIA

@ɛfɛMAGAZINE

ɛfɛmagazine.com 59

SEE MORE FROM ɛfɛ AT
ɛfɛMAGAZINE.COM
& ON SOCIAL MEDIA
@ɛfɛMAGAZINE

