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# MYBELIEF

Authentic beauty begins the very  

moment you decide to be yourself.  

When you’re present in the now  

that’s when you rebalance your  

mind and soul. Look within and  

bring out your inner beauty to truly  

express yourself. 

BEAUTY 
STARTS  
FROM  
WITHIN

ALIANA KING
Model & Artist

Join the  
# AUTHENTICBEAUTYMOVEMENT
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Uni t ed We Curled We 

Ready to embrace your curls?
Created for naturally curly hair regardless of texture or tone, All About Curls™ delivers 
nourished, defined and de-frizzed curls, without the silicones, parabens, and SLS/SLES 
sulfates* found in most traditional haircare products. So join the celebration and embrace 
extraordinary strands with professional haircare designed to unite all in their quest for the 
perfect curl.
           

TM

#UnitedWeCurl @ZotosProfessional
www.zotosprofessional.com*SLS/SLES Sulfates = Sodium Lauryl Sulfate/Sodium Laureth Sulfate
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Interested in being part of Efe Magazine? We would love to partner with you! 
Contact us for more information: info@efemagazine.com

Thank you to our valued partners
partners find inside

Design and Production by:

thevitalgroup.ca
Patrick Huffman: 416.882.2428

thevitalgroup
Efe Magazine is published 6 times a year. All rights reserved. No part of this publication may be reproduced without written permission from the publisher.  
The publisher assumes no responsibility for the contents of any advertisement and any and all representations or warranties made in such advertising are those 
of the advertiser not the publisher. The publisher is not liable to any advertiser for any misprints in the advertising not the fault of the publisher and in such an 
event the limit of the of the publisher’s liability shall not exceed the amount of the publisher’s charge for advertising. Efe Magazine accepts no responsibility for 
unsolicited materials, but will be reviewed for editorial consideration. These submissions may be used by Efe Magazine and their affiliates in any medium without 
the consent of or payment to the submitting party. Published by Efe Magazine. Printed in Canada. E-mail: info@efemagazine.com

15 BLACK HISTORY MONTH 
A collection by Zeena Kay and a look at Black Excellence 29 GETTING GEN Z IN THE CHAIR 

A guide to understanding, motivating and enticing Gen Z

24 PERFECT SKIN FOR PHOTOGRAPHY 
Desiderio Beauty’s favourite makeup tips for creating flawless skin 34 TWISTED SISTAH 

A collection by Eugenia Forskin

26 DESIGN ME 
Rosalisa Sesito shares her 2021 interior design (and hair!) colour trends 36 VALERIE DUCHARME 

Multi-award-winning nail artist, educator and business woman  

28 JESSICA PAGLIUCA 
Jessica shares her journey to success in the beauty industry 39 VZN AWARDS 

Information on how to nominate, submit work and get tickets

MAGAZINE ISSUE 18 
JAN/FEB 2021

canrad.com
1.800.268.1905

@canradbeauty

F l ow us

#CanRad
#CanRad
#CanRad
#CanRad
#CanRad
#CanRad

CanRad Beauty is a fourth generation family owned and 
operated Canadian company, distributing hair care 
products to the professional beauty industry. 

www.canrad.com  • Phone: 416-663-7373 • 1-800-268-1905 

STORE LOCATIONS:

125 Norfinch Dr. 
Toronto, ON, M3N 1W8
Store Hours: 8:30- 4:30 M-Thur
                       8:00- 4:00 F

Tel: 416-663-7373
Toll Free: 1-800-268-1905    

Fax: 416-663-7450 
Toll Free Fax: 1-800-268-6882   
customerservice@canrad.com

CanRad Beauty
515 Wellington Rd., Unit #3
London, ON
519-668-2124
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
1767 Carling Ave.
Ottawa, ON
613-723-7850
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
61 King St., Unit 14
Barrie, ON
705-737-4445
Store Hours: 8:30- 4:30 M-F

CanRad Beauty
72 Simcoe St. North
Oshawa, ON
905-728-9958
Store Hours: 8:30-4:30 M-F

HEAD OFFICE:
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CanRad Beauty
1717 Dublin Ave., Unit 3, 
Winnipeg, Manitoba
204-942-3395
Store Hours: 8:30- 4:30 M-F
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cosmoprofbeauty.com
1.888.241.3338

radiantbeautysupplies.com
905.318.4051

Visit www.maritimebeauty.com for more information.

maritimebeautyshop.com
1.800.565.7721

modernbeauty.com
1.877.566.3376

kingdombeauty.com
1.800.738.8666

thewarehousebeauty.com
1.800.334.6270

valerieducharme.com
405-490-9030

windsorbeautysupply.com
1.800.265.9530

pearlon.com
1.800.334.6270

venusbeauty.com
1.800.465.7965

tbbs.ca
416.787.1211

Toronto Barber and Beauty Supply Since 1937



contributors

By artists, for artists, 

 supporting all artists.

D'antal Sampson  
B.A. (Hons), J.D. Candidate
WRITER / SALES  @dantalsampson

Anthony Black
STYLIST / EXTENSION SPECIALIST  @anthonyjblack

Keena Alwahaidi
WRITER  @keenaalwahaidi

Natalia Farahmand
MAKEUP ARTIST  @DESIDERIOBEAUTY  

Ky'ana Sampson
WRITER    @_kyxx

Beauty and makeup allow us to be who we are  
and free in self-expression. It creates an undeniable 
confidence to be bold in just a stroke of a brush, 
without words. We are opening a new book this 
year, but the pages are blank. We are going to fill it 
with our art. The book is called Opportunity, 
 and its first chapter is New Year’s Day. 

I’m a writer who believes 
people are at the root of the 
greatest stories. My mission 
is to build narratives that 
capture compassion, culture, 
and the human spirit. In 2021, 
I hope to inspire more beauty 
professionals through my 
chronicles and motivational 
tales.  

My mission for this new year is to continue on my journey of being fearless! When we all see 
ourselves with our proper lenses there is absolutely nothing that can stop us. I’m ready to be an 
agent of change within the beauty industry and assisting in changing the standards of beauty as 
we are all uniquely beautiful and deserve to share our voice. XO

I Dare to Dream. 2020 has been a year of global 
unrest. No matter who you are – all peoples of the 
world have been affected. 2021 and beyond I will 
dare to dream. Dream of greater opportunities, 
fabulous adventures and days filled with as much 
love and laughter as I’m able to muster. Some days 
I’ll be uninspired and others will be uncontainable 
excitement. I hope that for you. A journey that’s 
yours. For Us. For our world. The hope and 
strength to Dream. 

I believe it is important to 
use our voices and encourage 
others to as well. I feel very 
passionately about the simple 
pleasures in life, uplifting one 
another and all things mental 
health.

Stephanie Jones
MAKEUP ARTIST     @stephaniejones3110

Happy New Year!

As we attempt to leave the 
events of 2020 behind us, let 
us not forget the incredible 
lessons we’ve learned along 
the way. Remember to be kind 
to yourself, show compassion, 
and cherish every moment. 
Love hard, and love freely.  
You deserve it. 
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LETTER FROM OUR

ANDREA SAMPSON, EDITOR // 416.476.9900 //  
andreasampson@efemagazine.com  //  @andreasampsonefemagazine

Andrea Sampson
Addressing hair by texture not race. 

If you’ve ever heard yourself say, "I could do this job with my eyes closed" it’s time for a new job. 
And if you’re an owner, it’s time to reinvent yourself. 

Growing up, my mother would say, "most disappointments are for a cause." This was a 
statement I never cared for or appreciated. All I knew at the time, was I didn’t get what I wanted. 
But as I re-evaluate my life’s path, every disappointment was divinely created for my benefit. 
During my glow up in the beauty industry, I literally interviewed with every major manufacturer 
and didn’t get a job. I’ve been fired, overlooked and unappreciated. Without these events,  
I would not be where I am today. I might have found comfort somewhere that held me hostage 
both physically and mentally for years. 

So here I am today. Has the disappointment ended? No, but I'm open to the growth that it comes 
with. I stand firmly and confidently in my place and position in this industry. I compete with 
no one but myself, and I am grateful that I know who I am. I am always working toward being a 
better me than I was yesterday. However, if one is to compete, compete with integrity, originality 
and creativity. Show your self-worth. We are here creating a brand that is relevant to today’s 
climate. Shame on anyone who doesn't. We are a progressive industry, let’s move that way. 

Fact: People only see what they want to see

As an entrepreneur, everyone I work with is a partner. It’s a humbling experience to have 
to check yourself with every encounter. I remember early last year sitting at my computer 
struggling to compose an email to the president of an industry powerhouse. Flustered and 
intimidated, hours went by with about a million rewrites. On attempt one million and one,  
I guess my son could hear my frustration and came into my office and said “I know you want 
the email to be perfect, and it will be. Please remember you too are the president… speak as you 
want to be spoken to.” That statement changed my entire perspective on who I was and what 
I was doing. Also reaffirmed that a mentor does not have to be older than you. So here I am, in 
this spot, knowing, that I often see pattern and meanings where others don’t. I take chances and 
risk. I celebrate newness. But most importantly, I give opportunity. I allow others to find and see 
themselves and I applaud all successes no matter how big or small. I don’t know about you but 
the beauty industry is my voice, it’s my stability, it’s my inner being. It makes me want to be  
a better person. 

I promise, as we grow, we won’t get sloppy. I know that it’s the little things that people notice 
most and cherish. Every day that I have the privilege to be part of this industry, I realize that 
making a difference is a lot harder than it seems, but it’s so worth it, and we’ve got a solid start. 
So, let’s stop asking the same questions over and over again until we get the answer we want,  
it’s keeps us in the same place. Let’s not make New Year’s resolutions we can’t keep, it makes  
us feel like failures. Let’s stop putting a deadline on things we can’t control, it makes us anxious. 
Let’s focus on love, setting achievable goals and making real advancements. I can’t force anyone 
to be a part of this journey… Force creates resistance. But as I continue to develop Efe,  
I hope to gain the trust that develops us all.  

editor

CELEBRATING 
BLACK HISTORY

MONTH
THE HOUSE OF COMMONS OFFICIALLY RECOGNIZED FEBRUARY 

AS BL ACK HISTORY MONTH IN DECEMBER 1995
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We are proud to acknowledge greatness. Before you are artists that not 
only influence and inspire the black community, but all communities. 
They are making changes and advancements in unchartered territories, 
creating a path for those that didn’t see a way. They take chances,  
make big steps, they lead. They are Black Excellence.  

Dear black artists, 
We see you.

We see your drive, your passion and your commitment. This is  
your craft. Your culture influences, it sets trends and makes changes.  
We feel your power, your pride and your presence. Continue to lead. 
We are all watching. 

We asked them what they were most proud of on their journey to 
excellence and here’s what they had to say. 

BLACK
EXCELLENCE

ex·cel·lence 
/'eks(ə)ləns/

noun: the quality of being outstanding 
 or extremely good.

TYRONE EDWARDS  

“I’m really proud of my mother. She came to Canada from Jamaica at the age of 24 while being 

4 months pregnant. She worked 3 jobs simultaneously to make ends meet, all while navigating 

through systems that aren’t in our favour. She encouraged me to pray, taught me to survive,  

and to never give up - ‘nothing tried, nothing done.’”  

JANET JACKSON  

“I am grateful for all my accomplishments, but what I 

am most proud of is my new salon space, Jou Jou Hair 

Studio. I’m honoured to be in the category of a female, 

professional black owned salon with a team of diverse 

stylists. I am proud that I have the ability to always give 

my team a wide range of opportunity. As well, being 

a national beauty expert both in print and television 

wasn’t something I planned for, but when it presented 

itself, I allowed my passion to lead me.” 

Photo by George Pimentel

  KOFI FREMPONG 
“In the past 7 years that I've been running my art career, I have been 

able to exhibit at the Art Gallery of Ontario, been featured in several 

galleries (in and outside of Canada), and sold hundreds of pieces of 

art, locally and internationally. I have built a strong online presence, 

was chosen as a CBC Arts featured artist of the month, and have 

had the opportunity to connect with amazing people along the way.  

With all that said, being able to inspire my two daughters to develop 

a profound love for art is perhaps my biggest accomplishment as an 

artist to date.  I truly believe that art is a conduit of love that allows us 

to heal ourselves and the world. To inspire an artist is to equip them 

with the necessary tools to promote life and growth.” 

TEVIN GOODRIDGE  

“I always knew one day I would be my own 

boss. Once I started cutting hair I realized 

just how many opportunities there are within 

the Industry to grow myself and my business. 

I’m an educator, and education has taken me 

everywhere. I’ve had the pleasure of gracing 

many stages, leading several seminars while 

managing and opening shops. I recently became 

a L’Oreal Professional artist, where I will get 

to influence the industry and be a mentor to 

younger artists coming up.”

ADRIAN CAREW  

“I take most pride in knowing that throughout my 

career I’ve come across numerous blocks that have 

tried to keep me down. I’ve risen above them and 

now I shine. ‘Up and On.’ I’m recognized on world-

wide and local platforms for my talent. I’ve created 

opportunities for loads of talented hairstylist that are 

now taking over the world alongside me. Watch out, 

because there is more to come!” 

   SHARON 
MUDAVANHU

“My biggest accomplishment so far 

has been branding and execution 

as a brunette specialist. Other than 

becoming an independent educator,  

I’ve attracted exactly the clientele I want 

to work on and my work is recognized 

all over the world. My DMs are filled with 

inquiries from Europe, North and South 

America, Australia, South Africa and 

South-East Asia. I am also booked  

6 months in advance. 
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We had a lot on the go for 2020. We revamped our website, the magazine became available for purchase online, we 

launched the VZN Awards, and introduced to the industry our seminars “Why Representation Matters – The importance 

of Diversity.” It was such an honour for us to introduce such a topic and shed light on an area that has been overlooked 

for decades. The need to have all beauty seen, celebrated and recognized is long overdue. But I think our industry is ready 

for this change. Our class “The Diverse Stylist” was an industry request that we were excited to fulfill. We are integrating 

an online program through Zoom, creating a platform and a safe space for stylists to ask questions they have never been 

comfortable to ask and learn things that were never options. We addressed hair types, systemic racism and all the changes 

that affect the Canadian industry. Becoming a Diverse Stylist will open your mind and doors, giving you confidence to go 

through them. We are proud to lead and will build our programs to best suit you. See you in class.

THE DIVERSE STYLIST
Our First Zoom Educational Series

The colour of your skin is not something you can hide. The moment you 
walk into a room, everyone knows what colour you are. And immediately, 
consciously or subconsciously, people will judge you based on just that. Light 
skin meant educated, mild-mannered and beautiful. Where dark skin was 
uneducated, rude and unpretty. This bias would limit opportunity and success.  

I remember taking a colour class, and one of the first things the instructor 
said to us was “light is always right.” As a young colourist I was so puzzled, 
especially since there are so many different levels of hair colour. How could 
light be the only answer? Well, this is the norm in so many areas of beauty. 

First, let me state, there is a difference between colourism and racism. 

Racism is a belief that race is a fundamental determinant of human traits and 
capacities and that racial differences produce an inherent superiority of a 
particular race.

So, we are not speaking on racism here. We are speaking on how society’s 
depiction of beauty has made many feel superior or inferior within their 
own race, based on the lightness or darkness of their skin. How is that you 
may ask? For decades, blonde hair and blue eyes have dominated billboards, 
commercials and ads spaces. Light was right! Or so they made us all believe… 
So, we bleached our skin, wore contact lenses, and of course, changed the 
colour of our hair, just to fit the “beauty” standard.

2020 really brought to light the imbalance of representation within the beauty 
industry. Be it in the board room or in the magazines, this topic was the 
center of attention for beauty. For years our industry has spoken only to one 
demographic. And this year we are changing narrative. 

How you may ask? Many companies are making the conscious effort to be 
more inclusive. And within that inclusivity all colours/races/genders should be 
seen, recognized and celebrated. Everyone within the beauty industry should 
be able to see themselves within beauty. But what is happening often is, we 
sometimes fall short and fall back to what society says “beauty” is. We forget 
to showcase hair types that happen to be more frequently associated with 
darker skin. We stop somewhere in the middle where skin is pale enough and 
hair is better understood. When we do go darker, we then compromise the 
integrity of hair to create a blonde on this dark skin, that gives sense of lighter 
skin. It seems the darker the skin, the less you are seen, how is that? You are 
the last model picked, if picked at all. We pick the lightest of another race, 
using the lightest foundation, giving them the lightest hair, creating 50 shades 
of white. Is that really inclusion?

We must work to remove colourism within the beauty industry. Changing the 
narrative will allow us to really see the beauty in differences. That every shade 
is the perfect shade. And that we as beauty professionals have the hands that 
create it.

COLOURISM

COLOURISM –

A TERM WE ARE NOT ALL 
FAMILIAR WITH BUT AN ISSUE 
THAT EFFECTS MANY.

Definition; prejudice or 
discrimination against individuals 
with a dark skin tone, typically 
among people of the same ethnic  
or racial group.

MAGAZINE22



APPLY YOUR MAKEUP IN THE MOST NATURAL LIGHT 
POSSIBLE.

You want to see the colours applied true to tone. Natural light will 
assist in making all the colours stand out accordingly. 

TO KEEP THE SKIN AS FRESH AND MOISTURIZED AS 
POSSIBLE, SET YOUR MOISTURIZER WITH A BIT OF SUPER 
SETTING POWDER.

We love to use the Ben Nye Colorless Setting Powder. It is super 
lightweight and fine, perfect for a light application to set for locked in 
moisture. You then can apply your primer if you like to use it per basis. 
A moisturizer with SPF is always a plus.

Perfect Skin 
for photography

Great makeup begets great photography, illustrating exceptional art. 

Smooth makeup application can be complex, so we recommend that  

you keep your makeup skills up to date and sharp. When it comes to our 

base complexion routine, we have Desiderio Beauty’s favourite makeup  

tips for creating flawless skin. Flaunt what the beauty gods gave you!

Here are some tips and tricks to avoid that “flat look” –   

for a gorgeous fresh face photo complexion:

AVOID CAKEY FOUNDATION. LESS IS MORE, 
 TRY THE CONCEALER TECHNIQUE.

Our favourite part of this technique is the NO foundation application. 
Many freak out, suddenly assuming it is not a full technique. This is 
FALSE. Using the right concealer actually can be more full coverage 
than many foundations. If needed, you can first apply an orange or 
peach tone color corrector for dark spot concealing. Then you apply 
your concealer (2 shades lighter is recommended), blending it in using 
stippling motions. Do not drag the product with your brush, as you 
want it to sit where applied and not move. 

NEVER USE GREEN COLOUR CORRECTION. 

Even though you are concealing the colour corrector, any green can 
cause back flash and make you look washed out. Orange or peach 
concealer will do the trick, and you can add a reflector under the face 
if more brightening is needed.

MAKE SURE ALL PRODUCTS ARE EITHER SILICONE OR 
WATER BASED. DO NOT MIX TO AVOID CRACKING. 

Our most preferred is water-based combo, suitable for any skin type. 
For a full skin look, we enjoy these favorites: Tatcha Water Cream,  
Ben Nye Colorless Setting Powder, Too Faced Born This Way 
Concealer, and our very own stunning Desiderio Beauty Mineral  
Icing Sugar Blush and Glow. 

ONLY SET AREAS THAT ARE HIGH SHINE. 

Now that we have set our face after the moisturizer in step 2, to avoid dull 
back flash on photos with excessive or sometimes the wrong powder we 
will only set the T-zone areas (forehead, chin, and under eyes very lightly). 
Keep in mind, less is more. You will be setting the areas of the face that 
require contour with a darker (2 shades preferred) powder.

USE MORE DOMINANT CONTOUR WITH A SHIMMER TO SHAPE 
THE FACE. MATTE MAKES IT FLAT.

Have you ever done your makeup beautifully and the contour was just 
right in the mirror, but when you look at a photo your face looks flat? 
Reflective lighting makeup is key to flawless photography. We prefer using 
cool colours to really get the depth of the contour showing, and always 
topping off with a shimmer bronzing powder. The shimmer then reflects 
with the lighting in photography and will be captured at any angle shot at. 
Note: When doing black and white photography, double the depth of your 
contour for maximum results. You can test by placing a red film over your 
model’s face to see the level of definition. 

HIGHLIGHT THE HIGH POINTS.

Don’t forget to finish off by highlighting and giving contrast to the higher 
points of the face. Main areas can include the cheekbones (not for mature 
skin), brow bone, cupid’s bow. 

USE LASHES TO ACCENTUATE THE EYES. 

Whether you want a natural or fuller look, most companies have lashes for 
all your needs. 

USE A REFLECTOR DURING THE SHOOT. 

To avoid casting shadows on the face, a silver reflector held below the face 
is the most ideal. This gives a more natural glow and finish, with light in all 
the right spots.

BONUS TIP: 

For the final touch, use waterproof lip products to limit touch ups 
throughout your shoot. A great lip pencil paired with a matte lip under 
a center pout gloss will help your lips stay put for long hours and under 
the heat of photography lights. Our dolls absolutely love our Desiderio 
Beauty Cosmetics lippie collections, all cruelty-free and botanical with a 
wide range of shades. Don’t forget to highlight your cupid’s bow with our 
Mineral Icing Sugar for that perfect pout in both color and black and  
white photos. 

We hope these pointers help our fellow creatives who are seeking modern 
beauty techniques. The more you practice and learn, the easier it becomes 
to take beautiful photos of any style of makeup. 

Check out our online “SWATCH ROOM” at Desideriobeauty.com –  
we are always delighted to give you our product recommendations for  
any skin type.

BY  NATALIA FARAHMAND [OWNER @DESIDERIOBEAUTY ]
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Among all the 2021 interior design  
trends, the most influential is colour.   
This new year, colour is our greatest tool 
to communicate ease, hope and support, 
but also joy and energy: emotions that we 
continue to have a great need for every day! 

As a creative professional, my creativity 
is constantly searching for sources of 
inspiration and to me colour is the spark. 
It’s the one design element that gives 
birth to a vision, whether it comes from a 
crystal white snowflake that gently falls on 
the tip of your nose or a rush of volcanic 
black sand that runs through your toes as 
you walk along the beach, colour is what 
inspires. It evokes our senses and gifts  
us emotion.  

So, let me share with you my top three 
colour palettes for 2021!

ROSALISA
SESTITO

DESIGN ME

The comfort palette is made up 
of neutral but warm, welcoming 
and reassuring colours: beige, gray, 
dove gray, mocha, camel, cream, 
ivory. They are soft and subtle 
colours that create a soothing 
and relaxing base, which can be 
enlivened patterns and shades, 
alternating tangible sensations 
between irregular and soft 
textures in the fabrics, and  
wood with visible grain.

The optimist palette is made up of brighter colours, 
which communicate optimism, a desire to dare and 
openness to the future. It is a more glamorous palette 
that exploits distinctions, without ever being too bright, 
but always balanced: it must convey joy and luxury.

This palette combines warm and rich colours like coral 
and rust with blue and touches of pink in delicate shades. 
It's a playful palette that works with vintage inspired 
interiors to the most luxurious.

The third trend colour palette for 2021 also inspires calm and balance. Grounding is, literally, 
the natural palette that recalls the earth, with its browns, terracotta and shades of green 
ranging from lemongrass to eucalyptus to sage green. 

These are colours that create a peaceful, relaxed environment, which invites you to be 
present to yourself and not to be overwhelmed by stress and anxiety. They give a rustic touch 
and combine with the grain of the wood, with the soft textures, to create a welcoming and 
comfortable environment.

COMFORT

OPTIMISM

GROUNDING

From trend setting interiors, Avant Garde 
hair styles and unforgettable salon spaces, 
colour is key to setting the mood. So how  
can you feature these colours into your 
 salon decor? 

It is simple really, colour is a personal 
choice and an expression of your creative 
character.

As a stylist your salon should set the stage 
for a sensorial experience. One that your 
clients can live simply through colour.

A comfortable warm neutral concept 
such as a soft grey painted wall or a 
reception desk styled with cream coloured 
hydrangeas is refined like the style of a 
contemporary stylist. A bright coloured 
leather cutting chair conjures passion and 
excitement which is typical of a luxurious 
and playful stylist. 

A salon with warm wood finishes accented 
with a green wall will add a sense of 
balance and harmony. This conveys a 
spa like experience for all those seeking 
a stylist and ambience that is sensitive to 
sustainability.

However you choose to incorporate colour 
into your home, office or salon remember 
that 2021 should be all about comfort, 
optimism and grounding. Our assignment 
is to enjoy each and every moment and that 
can all start with a simple creative design 
element: colour.

HAIR: ANGELO SEMINARA 
ARTISTIC DIRECTOR: ANGELO SEMINARA 
PHOTOGRAPHER: ANDREW O'TOOLE 
MAKEUP: LAURA DOMINIQUE 
STYLING: NICCOLO TORELLI 
COLOUR CONCEPT: ANGELO SEMINARA 
HAIR COLOUR: ANGELO SEMINARA AND  
TAKASHI KUROKAWA

27MAGAZINE  JAN/FEB 2021MAGAZINE26



“At the beginning of 2020 I wrote down 300 things I wanted to accomplish for the 
year. It was something I saw on the Steve Harvey show, and I thought, why not try it. 
Anyway, number 25 on my list was to be featured in Efe Magazine… And here I am!”  
– Jessica Pagliuca 

“I wanted to be a designer, at least that’s what I thought. I attended the International 
Academy of Design. But on weekends, every weekend, I would hang out at one of my 
friend’s salon, for no other reason than it was so much fun. One day, and I remember 
this Saturday perfectly, he was so overly busy so he asked me if I could help him out 
shampooing a few clients, sweeping the floor, getting coffees… You know, salon stuff. 
And in the midst of his business, a woman walked in dress to the nine, decked out in 
everything Gucci. ‘I need a haircut’ she said. The owner looked at her and said, ‘I’m 
so sorry, we are completely booked.’ Which was not the answer she was looking for 
and she was not leaving without one. After a few more minutes of trying to convince 
him to take her, she looked at me and said ‘what about her?’ And that was the 
beginning of my hairstyling career. I did her hair and she loved it. On Monday  
I dropped out of design school and by Wednesday I was in cosmetology school.” 

After cosmetology school, Jessica started her career at Charlie’s Angels salon in 
Brampton, Ontario. After only 2 years, Jessica went on to work independently,  
a “basement betty” as many would call it, in a cute little salon her dad built. 
Like many artists, Jessica held two jobs, making magic behind the 
chair and bartending. And business was good, so good. 10 years in 
the making good. But her parents decided they were going to sell 
their house and leave the city. Which meant big changes.

 “I always knew I wanted to own a salon, but like when?”

With that thought in the back of her mind, Jessica went off to 
rent a chair, which was not her ideal set up. This would mean 
she had to fast track to own her own salon. It wasn’t that fast at 
all… it was seven month and counting, and the spot found her. On a 
warm summer day in StreetsVille on her way to get lunch, there it was. 
A 1970’s gem that needed a lot of work, but had great potential. 

Six years, six staff members, and one great salon. 

Tease lounge.

Jessica’s very unique approach with staff selection has given her great success.  
She works with and grooms apprentices, training and educating them, taking their 
skills to the next level. This has allowed her to build a strong cohesive team of artists. 
Education is the foundation of her salon. As she teaches, she is also learning. Jessica 
knows that education is the future and the drive of our industry. Although she has 
been in the industry for years, the feeling of “this is just the beginning” is always 
there, because of her love for the industry.

FEATURE

Jessica Pagliuca

Jessica

If you need to know anything about Generation Z, make sure it’s 
this: They’re technologically savvy, and they thrive in revolutionary 
change. So, when you’re thinking about how they fit into your salon, 
make sure you’re being innovative and fresh. 

You must ask yourself and your team: how can I attract this diverse,  
socially and politically conscious cohort? 

Some answers are easier than others. But to really get past the 
obvious, you need to understand how they’re more likely to set foot 
in your business – and how to get them to stay. 

Who is Gen Z? 
The line between Gen Z and millennials is a blurry one to decipher. 
Understanding it is a science, mostly because they exhibit similar 
qualities. We’ll help you recognize the distinctions between them. 

You should first know that typically, Gen Z categorizes those born 
between the late 1990s and early 2000s. Millennials are born earlier, 
starting in the late 1980s and some arguing that the cohort ends 
anywhere between the late 90s to early 2000s. 

Even though their dates run closely, there are quite a few differences 
between the two demographics. This includes their views on 
technology, their work ethic, and the issues they fight for  –  
among many things. 

GETTING  

GEN Z  
IN THE CHAIR: 
Understanding, motivating, 

and enticing them. 

BY  KEENA ALWAHAIDI
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Get in the social media know-how 
You may know how to write a Facebook post and tweet, but are you a  
Tik-Tok-er? Do you know how to use Instagram Reels? 

Look at the platforms that Gen Z is more likely to log onto. What can you 
bring to the table that you can’t do offline? Some ideas to entice them  
online include:  

  Collaborating with a public/local figure to influence purchases 
on your products 

Influencer marketing is where purchasing happens. If you can find an 
influencer that drives this force, your products will look important in the 
eyes of those users who trust these influencers the most. 

   Creating giveaways so that users share/like/follow  
your business 

Instagram engagement is good for your business, so if you’re shy about 
navigating it, don’t be! It generates hype, gets the word out, and builds a 
strong following for your account. Consider having users tag their friends 
and share your giveaway post to their stories. This way you’ll increase traffic 
and promote your business at the same time. 

   Establishing social media-friendly spaces   

Does your salon have optimal lighting? Do you have walls lined with neon 
signs that say “Good Vibes Only” or “Stay Wild”? How about a ring-light or 
a selfie corner? Gen Z is a generation that thrives online, so they’ll be looking 
to see how your business best meets their needs. Make sure your space can 
be well photographed and has its aesthetics in place. 

  Having Gen Z sell your retail for you – in exchange for  
an incentive 

Money motivates Gen Z – a lot. If you want them to take over your 
advertising, there’s only a small price to pay for it. Think about inviting them 
to create a Tik Tok using one of your products, and send them a free item 
in exchange. Incentivizing Gen Z is mutually beneficial – Gen Z loves free 
things, and your products will reach users you may not have had access to in 
the first place. 

  Modernizing the referral program   

Remember when word of mouth was the best thing to happen to your salon? 
You might want to rethink how past referral programs come into play now. 
Use the internet to your advantage and focus on how you can use it to bring 
younger clients to your business. Example: have your Instagram post prompt 
users to tag three friends to use any promotion of your choosing, instead of 
the outdated card referrals. 

Ensure you have a COVID-safe space 
According to a recent Harris Poll, Gen Z respects public safety guidelines 
and showcase grave concern for the COVID-19 pandemic. There’s an 
overwhelming response towards wearing masks and keeping physical 
distancing afloat. 

In order to understand why Gen Z is so cautious about the pandemic,  
it’s important to dissect how their logic works. 

Generally, Gen Z is the demographic with the highest anxiety and 
depression rates. Since their lives are being further disrupted by the 
pandemic, it makes sense that they’ll move with caution towards it. 

With a generation that’s entering/in universities, just entering the 
workforce, or figuring out what direction their lives are headed,  
it’s an added stress to any troubles that plague their existences.  

What does this mean for your salon? Typically, it’s best to communicate 
your safety practices within your business – not only to the general public 
but especially to Gen Z. They want to know you’re clean, well-kept,  
and responding critically to the province’s safety measures. 

When doing so, remember to also target this information where they’ll be 
most likely to receive it. This could include stories on Instagram, but not via 
advertisements on social media. 69% of Gen Z perceives ads as a disruption, 
according to a study by Vision Critical. Be fun, and be you. 

Make sure your business has a purpose 
Something crucial to know about Gen Z is that they’ve lived through trying 
times, like the 2010 global recession, record high unemployment, and now 
the 2020 pandemic. They want the world to be a better place moving 
forward. How is your business achieving that hope? 

If you want to capture their attention, sometimes it’s not about just the  
hard sell – it’s about your brand: What good it’s doing, and how it’ll change 
your community. 

Don’t just make money, but find a way to use it for change. If you’re asking 
how, there are three vital causes important to Gen Z that you can touch on: 
the environment, equality, and socio-economic issues. Does your business 
have the tools to care about these problems? Have you contributed to 
society in order to combat these issues? 

If you find yourself saying no, it’s never too late to contribute to these causes 
or any that are close to your brand’s values. Here are some ideas on how you 
can do your part: 

  Sustainability goes a long way 

Replace plastic bags for biodegradable ones, or skip out on waste. Try and 
use single-use plastics if you can, and make sure your cleaning products are 
non-toxic. These are all small changes, but even if you can make the switch 
to one of them, your purpose will be fulfilled. 

  Give back at events, holidays, and other special occasions 

A toy drop-off bin or a team-wide soup kitchen trip benefit your community, 
and promote your business to locals. Not only will Gen Z participate in 
these, but it’ll showcase your business’s core morals. 

   Think about others’ needs during the pandemic  

Can you purchase locally sourced products for your salon? Is there a way 
you can continue to pay your employees during a lockdown? If you’re a 
caring employer, you’ll attract young clients who appreciate your goodwill 
and kindness during the nation’s ongoing crisis. 

Selling to and captivating Gen Z requires a whole new set of skills – ones 
that you may not be used to using in your salon. The bottom line is that this 
generation is set in their ways, so finding tactics to maneuver them may lead 
you astray to what you already know. 

Often tricky, understanding their buying habits can also be incredibly 
compelling. But the better we know how to get them in the chair and make 
them stay, the stronger your client base will be. Don’t be scared to try new 
things. It may just be the best move you’ll make this year. 
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COLLECTION
BY  EUGENIA FORSKIN

Twisted Sistah
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V A L E R I E  D U C H A R M E
We can confidently say that nails are no longer the overlooked accessory 
we all own. All genders identify or engage with hand and nail care. Whether 
you polish, buff or accessorise, you can live in the moment, the past or the 
present. It can be a subtle or bold way of announcing just who you are. 

Meet Valerie Ducharme, an industry phenom creating and changing the nail 
world since 2004. She is a multi-award-winning nail artist, educator and 
business woman. It is always so inspiring to hear when someone’s passion 
and life mission is their career. In 2008, Valerie opened a full-service hair 
salon in heart of downtown Montreal that she ran successfully for 5 years 
with 13 employees. During this time, she started teaching nail art and the 
competition bug struck. Valerie competed for the first time in the Golden 
hand Of Canada. This was the beginning of many competitions to come. In 
2013, Valerie sold her hair salon to focus on her true passion which was nails. 
The competitions were many, just like her wins. Valerie was receiving global 
recognition. Her work was featured on the runaway of NYFW and graced 

the covers of Nail Magazines. In 2018, Valerie was the winner of  
Next Top Nail Artist season five. 

There is no end to the ability of Valerie Ducharme. In 2017, she created her 
own nail brand and nail academy in Laval, Valerie Ducharme. In 2019, after 
her win on NTNA, she became a Judge for Next Top Nail Artist NTNA 
season 6. She started a new collaboration with ENvogue Gel system, 
Toronto ESI spa show, Conférence Palais des Congres Les nouvelles 
Esthetique and so much more. Valerie continues to raise and set the standard 
for nail artists across the world. Due to Covid-19 restrictions, Valerie most 
recently started an online nail academy. As well, she created World Nails, 
a collaboration between nail artists globally. This will include some of the 
most popular influencers around the world showcasing their talent live, 
through social channels. It is always an honour to feature artists that live 
through their passion and Valerie does that with absolute grace  
and determination.

@VDNAILART 
WWW.VALERIEDUCHARME.COM  
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Creating change, building passion, inspiring lives.
We are recognizing all things that influence us as artists.  

We are hair, make up, music, fashion, dance, photography, and visual arts.

By Artists for Artists. We are the VZN Awards.

Our Platinum Sponsors:

PMS 2695 PURPLE ON WHITE - LARGE SCALE

PMS 2695 PURPLE ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - LARGE SCALE

WHITE ON RICH BLACK - LARGE SCALE

RICH BLACK ON WHITE - LARGE SCALE

RICH BLACK ON WHITE - SMALL SCALE

WHITE ON PMS 2695 PURPLE - SMALL SCALE

WHITE ON RICH BLACK - SMALL SCALE

Take a Chance
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What are the VZN awards?
On June 6th 2021, Efe Magazine will host the inaugural VZN Awards Ceremony. The VZN awards are a Canadian image-based competition for 
beauty professionals and artists across the globe, creating a new standard for industry awards. We have curated unique entrance categories 

that will allow high calibre artists to showcase their creative capabilities. Categories will include hair, makeup, music, fashion, dance, 
photography, and visual arts. The VZN awards will be an ‘Oscar-like’ event that brings creatives together to celebrate, recognize  

and acknowledge extraordinary VZN. Be the first to proudly be recognized as a ‘VZNary’ within the beauty industry.

Entrants will be judged by a panel of carefully chosen, world renowned experts who are extremely successful at their crafts.  
Following mutually understood and published criteria, every entry will be judged on a 1-10 scale (10 being the highest score).  

The top scorers from the first round of judging will proceed to the next round, where the winners will be chosen.

New Categories

New Life

New Talent

New Winners

Nominations
These honours are given to artists who exceed expectations within the 
beauty industry. These artists mentor and foster new talent, change the way 
we see trends, and embrace the possibility of the future. In addition to being 
the greatest talent this industry has to offer, they are also educators of their 
craft, holding our industry to a high standard for current and future stylists. 
They are gamechangers, innovators, and visionaries. Nominees are here 
because you chose them, and our industry wouldn’t be the same  
without them. 

Nominating deadline is December 1st 2020

Nominating Categories
Nominating categories are by nomination only. Individuals can nominate 
themselves. All nominated experts must have at least 7 years’ experience 
in their practice. Artists must receive a minimum of 5 nominations to be 
eligible to submit work. All nominated artists will be contacted via email 
by December 2020. Nominators must provide the VZN Awards with the 
nominee’s first and last names, email address and Instagram handle. 
Nominees must then submit three images displaying their best work.  
Before and after images are only required for the following categories:

Nail Tech of the year

Make up artist of the year

Extensions Specialist of the year

Colourist of the year of the year

Dancers must provide one, one-minute video (online)

DJ’s must provide one, one-minute mix (online) 

Lifetime Awards:

Nominations Deadline is December 1st 2020

JH – Joan Harrision Award

This honour is given to an industry leader (GM, Director, Sales) who 
has a positive voice, gives equal opportunity, who has created change 

and has VZN and insight to the future success of our industry. 

Joan Harrison Award (nomination): 

SD - Sabino Di Tacchio Award

This honour is given to an award-winning stylist who creates  
without limitation. An individual who continues to break boundaries, 
challenge themselves, and push the industry to see past current 
trends. An artistic leader who understands the movement and 
structure of all hair types. This individual must be a creative thinker, 
trend setter and innovator. All nominated individuals must be 

previously award-winning stylists. 

Sabino Di Tacchio Award (nomination): 
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Nominating Categories:

Barber of the Year 
(nomination): 
BOTY – Barber of the Year

A barber that excels within the barbering 
community, while doing their part to educate 
and uplift the current and future generation of 
barbers. This individual has mastered the art of 
barbering with both scissor and clipper cutting.  
A trend setter and industry game changer;  
A barber who understands both the business  
and creative sides of our business. 

Stylist of the Year (nomination): 
SOTY – Stylist of the Year  

An artistic leader who understands the movement 
and structure of all hair types. This individual 
believes with education all things are possible.  
An individual with an exceptional understanding of 
beauty industry concepts and how trends develop. 
A master of their tools, displaying excellent cutting 
and styling techniques. 

Colourist of the Year 
(nomination): 
COTY – Colourist of the Year 

This honour is given to a stylist who blends, mixes 
and paints. An individual who continues to break 
boundaries within the colour world, challenge 
themselves, and push the industry to see past 
the current colour trends. An artistic leader 
who understands the colour laws and how to 
break them. One who understands colour on all 
hair types, who mentors and teaches above and 
beyond expectations. 

Multicultural Artist of the Year 
(nomination): 
MAOTY - Multicultural Artist of the Year 

This honour is given to an individual who has 
infinite knowledge on all hair types. An artist who 
can change and manipulate all hair displaying the 
many characteristics and beauty of all hair types 
have. An artist who can cut, colour and style 
according to hair needs. An artist who can truly 
showcase the beauty in differences.

Extension Specialist of the 
Year (nomination): 
ESOTY – Extension Specialist of the Year 

This honour is given to an individual who 
continues to break boundaries within the 
extension world. This individual knows the 
meaning of a true transformation. An artistic 
leader who understands how to extend the beauty 
within hair. An innovator to the craft, making small 
changes and creating a big difference.  
(Before and after required)

MUA of the Year (nominations): 
MUAOTY - Make Up Artist of the Year 

This honour is given to a Make-Up Artist who  
has incredible vision, and sees the beauty within. 
An artistic leader who understands the complexity 
and composition of all skin tones. A mentor who 
creates creative spaces for new talent, educates 
and raises awareness on all beauty.  
(Before and after required)

Nominating Categories:

Nail Tech of the year 
(nomination): 
NTOTY - Nail Tech of the Year 

This honour is given to a Nail Technician who 
delivers incredible results without question.  
An artistic leader who understands exactly how 
to nail it. A nail design innovator who sees the nail 
world for what it can be, rather than what it is. 

Designer of the Year 
(nomination): 
DOTY - Designer of the Year 

This honour is given to a designer who dominates 
the runway with exceptional looks. An artistic 
leader who understands fabric, their blends and 
how to mix textures. This designer goes above 
and beyond design standards. They mentor and 
elevate up and coming designers, while living for 
trends and paving the way. (Hair and make-up  

will be part of judging process) 

Dancer of the Year 
(nomination) Online 
Component: 
DCOTY - Dancer of the Year 

This honour is given to a dancer who moves 
without limitation. An individual who understands 
what it takes to lead the next generation of 
dancers while fostering the industry needs.  
An individual who moves above and beyond 
dancers’ standards and teaches from the heart  
to feel the moves before they happen.

Photographer of the Year 
(nomination): 
POTY - Photographer of the year 

This honour is given to a visual artist who has a 
great eye for detail and a commitment to ensuring 
that all photo elements work harmoniously 
together to create the right message or VZN.  
An individual who continues to break boundaries 
and see past the norm. An artistic leader and 

positive contributor to the photography world. 

DJ of the Year (nomination) 
Online Component: 
DJOTY - DJ of the Year 

This honour is given to a DJ who mixes for the 
people. An individual who continues to break 
boundaries within the music world. An artistic 
leader who understands all genres, plays music 
for the crowd, and knows the importance of 
feeling the music in a room. This individual drives 
the energy, regardless of the venue. A DJ who 
continues to set high standards for the DJ life.

Single Categories  
Artist Favourites 
(nominations)  
MUST PROVIDE PRODUCTS FULL NAME  
AND MANUFACTURER: 

Educator of the Year

Best Colour Line 

Best Hair Spray

Best Deep Conditioner

Best Men’s Styling 

Best Styling Products 

Best Dry Shampoo 

Best Oil
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Submissions Deadline is March 15th 2021

You’ve got VZN!
Submission Fee $100.00

ALL FINALISTS WILL RECEIVE ONE FREE TICKET  

TO ATTEND THE VZN AWARDS

Visit Efemagazine.com for full rules and regulations 

Submission Instructions:

 Each HIGH RES file must be named accordingly: 

 i.e., CategoryAbbreviation_FirstName_LastName_Year 

EX: BOTY_Andrea_Sampson_21.jpg

Each ORIGINAL file must be named accordingly: 

 i.e., CategoryAbbreviation_FirstName_LastName_Year_O

EX: BOTY_Andrea_Sampson_21_O.jpg

Efe magazine is proud to present the VZN Awards. An awards ceremony 
that recognizes all things that inspire us as artists. All things that evoke 
true VZN. A new platform creating new opportunity, showcasing new 
talents and new winners. We have curated unique categories that will 
invigorate the seasoned professional and pique the interest of new talent. 
We are the exciting new direction the industry has been waiting for...  
A new life and new beginnings for an industry that thrives from the 
passion artists bring. 

LOCATION: 

Koerner Hall 273 Bloor St W,  
Toronto, ON M5S 1V6

TICKETS: 

March 1, 2021: $125 Early Bird 
May 1, 2021:  $150  
June 6, 2021: $175 at door 

Ticket Sales Start March 1st 2021

JH – Joan Harrision Award

SD – Sabino Di Tacchio Award

 BOTY – Barber of the Year

 MB – Multicultural Barbering

 MLH – Men’s Long Hairstyling

 MCC – Men’s Clipper Cutting

 NB – New Barber

 SB – Student Barber

 BF – Braids and Fades

 SOTY – Stylist of the Year  

AGS – Avant Garde Stylist

NS – New Stylist 

ST – Student Talent 

ECS – Eastern Canada Stylist 

CCS – Central Canada Stylist 

WCS – Western Canada Stylist 

QCS  – Quebec Canada Stylist 

OCS – Ontario Canada Stylist 

COTY – Colourist of the Year 

MTC – Multicultural Colourist 

MAOTY – Multicultural Artist of 
the Year 

NHA – Natural Hair Afro 

TA – Texture Artist 

ESOTY – Extension Specialist of 
the Year 

WA – Weaves Artist 

HTW  – Hand Tied Wefts 

BCS  – Braids – Cornrow – Single 

TGM  – Total Glam Makeup 

MMUA  – Multicultural Make Up 
Artist 

AGMUA  – Avant Garde Make Up 
Artist 

NMUA  – New Make Up Artist 

NTOTY  – Nail Tech of the Year 

AGNT – Avant Garde Nail Tech 

CDNT – Creative Design Nail Tech 

DOTY – Designer of the Year 

DCOTY  – Dancer of the Year 

DHSO – Hip Hop SOLO

DHHG  – Hip Hop Group

DOYAS  – Dancer of the Year  
Afro Solo

DOYAG  – Dancer of the Year  
Afro Group 

DOYCS  – Dancer of the Year 
Contemporary Solo

DOYCG –  Dancer of the Year 
Contemporary Group 

DOYJS  – Dancer of the Year  
Jazz Solo 

DOYJG  – Dancer of the Year  
Jazz Group 

POTY  – Photographer of the Year 

PPG  – Photographer Portrait/
Glamour 

PCC  – Photographer Creative 
Concept 

PCCO  – Object Photographer 
Creative Concept 

DJOTY  – DJ of the Year

Category Abbreviations for Submissions: 
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GOOD  
vs EVIL
Anxiety is your body's natural response to stress. It's a feeling of fear or apprehension about what's  
to come…

As we move into our third year, our 18th book, 378th article, we reflect on our countless collections 
and the latest industry news. How could you not be proud? Nothing is more gratifying than to watch 
something develop and grow. You nurture, you love, you protect. You keep things close to ensure 
the proper outcome. But I feel the secret to success is knowing when that growth has the ability to 
surpass you. Then it’s time to expand, to trust, to see and hear beyond just you. It’s a pride swallowing 
moment when you accept that someone else can contribute to the success of your brand. It is when 
you begin to understand that you don’t have all the answers and together you can lift heavier and go 
further than alone. So being the “Beauty of Inclusion,” the next best step would be to further include 
you. I mean, you’ve always been a part of Efe, you are the reason we are here. You know, “by artists  
for artists.” 

We decided 2021 is your year. It’s been a rough couple of months for our industry. So, we are 
here to celebrate you.

Our first order, was to give artists the opportunity to have their work on the front cover… This is a big 
deal for us; we have shot, directed, created, and envisioned every cover up until this point. Both front 
and back. So, handing this part of my life over to someone else gave me so much anxiety. And not 
because they were not capable, but because, “what was I supposed to do?!” After I took a moment to 
catch my breath, I knew, what I was supposed to do was celebrate you. I was supposed to be a woman 
of my word and give opportunity, challenge your creative ability, allow you to see your potential and 
trust that you too are capable.

We provided a few theme options, and they all did rest... The night before the shoot I got an email 
from Frank inviting me to join them. And without hesitation, I rearranged my entire day to be there. 
They did the shoot at the Goldwell Academy, downtown in the heart of Toronto. I couldn’t believe 
my eyes when I arrived. The production, the hair, the wardrobe… the set up was perfect. The ‘hustle 
and bustle’ was so real, and all for Efe Magazine. It brought tears to my eyes. Was this real life? We 
created something that gives this energy? How blessed are we. I didn’t stay for too long, I didn’t want 
to impose. But I watched in awe with so much pride as they created the first ever artist’s edition of Efe 
Magazine. Thank you, Frank, Natasha and team, you killed it!  We are proud to present the January 
February cover collection. 

#whosnext 

C O V E R  C O L L E C T I O N PHOTOGRAPHER:  NATASHA GERSCHON   
ASSISTANT:  LEE LAWSON   
HAIR: FRANK CINI   
HAIR ASSISTANCE:   
MORGAN HILL & DANA COATES   
MAKE UP: LISA KOLMAKOVA   
MAKE UP ASSISTANT: MATTHEW KING  
FASHION STYLING: BULGUN BULIA PUTEEVA  
RETOUCHING ASSISTANCE: SHUBHAM SINGH

MODELS: BRETT (NEXT), SARAH RUBA (NEXT), 
CATRICE (CHANTAL NADEAU), CAMELLIA 
(CHANTAL NADEAU), DIVANITA (DULCEDO), 
ABIGAIL (DULCEDO)
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AUDITIONS 2020
The beauty industry has shown over and over just how resilient we 
can be. I commend our leaders on their ability to adapt and adjust to 
support our salons, spas and barbershops. But most importantly, for 
the togetherness we have all felt even though apart. I had the pleasure 
of being part of something huge. For years, the L’Oréal Professional 
Portfilio team has hosted auditions to curate the most amazing group 
of educators. This was the first year the team hosted the interviews 
online, and they did an absolutely incredible job. What I loved about 
this concept was that auditions weren’t just held for new talent, but all 
talent. To ensure that all talent within the L’Oreal team is up to date 
with trends, industry knowledge, presentation skills and character.  
And they did this all within the digital space. A panel of judges, including 
myself had the honour of watching talented artists from across the 
country present themselves. Wow! Is what I have to say. Wow to all of 
it. The Process, the professionalism, the performances. Made me so 
proud to be a part of this industry. I love the commitment and intention 
artists have when being a part of something is on the table. Every artist 
on this team earned their place to grow within an organization that 
believes in them. It is with honour that we present to you the L’ORÉAL 
PROFESSIONNEL PORTFOLIO TEAM!! Congratulations to all those 
who made the cut. 

Please visit lpeducation.ca to meet the entire team. 

LOUIS HECHTER
Editorial Director

The future is in front of you, 
its within your reach... 

you decide of its outcome

"Art is not what you see,
its what you want  

others to see."
- Edgar Degas

GUYLAINE MARTEL 
AMBASSADOR STYLIST- QUEBEC 

LYETTE BÉLANGER 
AMBASSADOR STYLIST - QUEBEC 

NADIA ABOUWAKED 
AMBASSADOR STYLIST - QUEBEC 

JASON WILLIAMS 
AMBASSADOR STYLIST - QUEBEC 

SANDY HOGUE  
AMBASSADOR STYLIST - QUEBEC 

BRENNEN DEMELO  
AMBASSADOR STYLIST - ONTARIO 

SOPHIA IANNANTUONO 
AMBASSADOR STYLIST - QUEBEC 

LUIGI DITACCHIO  
AMBASSADOR STYLIST - ONTARIO 

PAUL MILLER  
AMBASSADOR STYLIST – BRITISH 
COLUMBIA 

KELSIE MCNAMARA 
AMBASSADOR STYLIST - ONTARIO 

DONNA DOLPHY  
AMBASSADOR STYLIST - ONTARIO 

JUSTIN RIZZUTO  
AMBASSADOR STYLIST - ALBERTA 

MANDY MACFADDEN 
AMBASSADOR STYLIST - ONTARIO 

SUSAN CARTER 
AMBASSADOR COLOR - QUEBEC 

CRYSTAL BROWN 
AMBASSADOR COLOR - ALBERTA 

MATTHEW WALDRON  
AMBASSADOR COLOR - QUEBEC 

LEIGH SCHULTZ 
AMBASSADOR COLOR - ONTARIO 

THADDEUS JAYASEELAN  
AMBASSADOR MEN - ONTARIO 

MATHIEU MAINVILLE 
AMBASSADOR MEN - QUEBEC 

EDOUARD MARTIN  
STYLIST - QUEBEC 

SHANTI SOULIÈRES 
STYLIST - QUEBEC 

CORALIE BROCHU 
STYLIST - QUEBEC 

GAËL BETTS 
STYLIST - QUEBEC 

ANDRÉE-ANN 
BRASSARD 
STYLIST- QUEBEC 

KEVINS KYLE 
STYLIST/INFLUENCER - 
QUEBEC 

FRANK DICINTIO  
STYLIST - ONTARIO 

MAS’OUD HOUSHMAND 
 STYLIST - ONTARIO 

KARA FIRMAN  
STYLIST - SASKTATCHEWAN 

JESSIE JOSEPHSON  
STYLIST – BRITISH COLUMBIA 

TANIA TRIASSI 
STYLIST - QUEBEC 

SHARON HUSSEY  
STYLIST - ONTARIO 

KEVIN COURNOYER 
STYLIST - QUEBEC 

MAXIM BRISSON 
STYLIST - QUEBEC 

MICHELLE GAULEY 
STYLIST – ONTARIO 

ALISON LEENDERS 
STYLIST - QUEBEC 

SAVANNAH SHELEMEY 
 STYLIST - ALBERTA 

HANNAH HEWITT  
STYLIST – BRITISH COLUMBIA 

JOANNIE BLAIS 
COLORIST - QUEBEC 

APRIL WIPER 
COLORIST - ONTARIO 

VICTORIA HUNTER 
COLORIST - ONTARIO 

SANDRO SACCOCCIA 
COLORIST - ONTARIO 

JESSY JIN 
COLORIST – BRITISH COLUMBIA 

CATHERINE SIMARD 
 COLORIST - QUEBEC 

DAVE MORIN 
COLORIST - QUEBEC 

JESSIKA GAGNON 
COLORIST - QUEBEC 

SABRINA POUPART 
COLORIST – QUEBEC 

FANNY VILLENEUVE  
COLORIST - QUEBEC 

BRANDON 
DESLAURIERS 
COLORIST – QUEBEC 

CAROLINE NASSER 
COLORIST - ONTARIO 

ANYA MARTIN  
COLORIST - ONTARIO 

CHRISTOPHER NORTON 
COLORIST - ONTARIO 

JASMINE CHAN  
COLORIST – BRITISH 
COLUMBIA 

LARA DILLMAN 
COLORIST – BRITISH 
COLUMBIA 

TYANA NICOLE 
COLORIST – BRITISH 
COLUMBIA 

HEATHER HALL 
COLORIST – BRITISH 
COLUMBIA 

PETE GOUPIL 
MEN - QUEBEC 

DARREN JENSEN 
MEN - ONTARIO 

DANIEL CASTILLO 
MEN - QUEBEC 

LORENZO HECHTER 
MEN - QUEBEC 

BRAYDEN SIMPSON 
MEN - ONTARIO 

TEVIN GOODRIDGE 
MEN - ONTARIO 

PETER GOSLING 
by GlassBox  ONTARIO

JOANNE TURGEON 
QUÉBEC 

ANGÉLIQUE BÉLANGER 
LEBOEUF, QUÉBEC 

NIDA RIZKI 
ONTARIO 

SARAH HOGAN 
ONTARIO 

CASSANDRA PARDETTI 
 ONTARIO 

CATHERINE 
DUPASQUIER 
 QUÉBEC 

JENESSA YAUSSIE 
 SASKATCHEWAN 

LORI MACLEOD-DOYLE 
 NOVA SCOTIA 

MICHAEL COMMISSO 
PRINCE EDWARD ISLAND 

CHRISTINE WHITE 
ONTARIO 

TAYLOR MONK 
ONTARIO 

MARILIE LAPOINTE 
QUÉBEC 

 

MARIA FRICKELTON 
ONTARIO 

STÉPHANIE PARADIS 
QUÉBEC 

TOCCARA WINTERHAWK 
ALBERTA 

NAOMI BRISSON 
QUÉBEC 

ANDREA BASE 
ONTARIO 

RACHELLE LEVITSKY 
ONTARIO 

 

JACQUELINE STARR 
ONTARIO 

MARIE-DANIÈLE 
JACQUES 
QUÉBEC 

YASMINE (LUCELIA) 
GONCALVES 
ONTARIO 

BENARIAC JORIS 
QUÉBEC 

IVANA SUTIC-VIE 
ONTARIO 

VICTORIA KOTLOWSKI 
BRITISH COLUMBIA 

TANIA MARTEL 
QUÉBEC 

FRANCO CHAVEZ 
QUÉBEC 

ANDREANE DAPRANO 
 QUÉBEC 

CARINANNE SOO 
BRITISH COLUMBIA 

MARINELA IMVRIOTI 
QUÉBEC 

LAUREN HANSMA 
ALBERTA 

 

JULIA CONNELLY 
ONTARIO 

SARGON DAVED 
ONTARIO 

TRICIA MORTON 
ALBERTA 

CAROLINA ELENA ROJAS 
ONTARIO 

JOANNE TURGEON 
QUÉBEC

Ambassadors

Portfolio Artists

Educators

CONGRATULATIONS TO OUR PORTFOLIO TEAM!
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BY  KY’ANA SAMPSON
SOME OF  MY  

NEW YEAR 'S  RESOLUTIONS 

1.  Keep up with all the healthy habits I’ve learned over the  
past few months

2. Self-discipline

3. Keep finding joy in the simple pleasures of life

 4. New me, new clothes! (It only makes sense, don’t judge me)

5. Keep practicing and perfecting my craft

6.  Make it to the 2021 VZN Awards! (I should definitely look 
into that because it’s not something I want to miss) 

7. Continue to be a source of love and light

8. Use my diary more, it’s starting to collect dust

Keeping it short and sweet for this entry, frankly I am tired  
of talking about 2020 and ready to dive into this new year  
head first. 

Yours truly,

Ky’ana

Where does one even start after the year we’ve had. Was 2020 amazing?  
Not in the slightest bit. Was it the best year of my life? Not quite. Between this 
pandemic, multiple lockdowns, physical distancing rules and fighting social injustice...
there was no chance for it to be. However, was 2020 a huge learning experience? 
YES! And not just for me but for everybody around the world. I’m sure of it.  
The last year has taught me how to adapt to survive in a world where nobody is 
shielded from change. Change is inevitable and pushes each of us to grow stronger, 
wiser and better even when it’s uncomfortable and uninviting. But hey! New year, 
new me? I know I say this every new year but this time I really mean it. I’ve had 
a lot of time to reflect, re-evaluate and even heal parts of me I didn’t know needed 
healing. I’ve fallen out of love and back in love with life multiple times. I’ve had to 
find ways to make the most out of tough conditions. Picked up some healthy new 
habits to get through rough uncertain times. If there’s one thing that has stuck 
with me it is that although the world is ever changing, healthy habits and healthy 
coping mechanisms make a big difference in how I perceive and react to situations 
that are hard, stressful and frustrating. After 2020 I feel like I can overcome  
and tackle literally anything with all the curveballs that were thrown my way.  
I know, yes, yes, yes! Maybe I am being a bit too optimistic. No, I’m not expecting 
life to go back to “normal,” whatever that is. Yet, I’ve entered this year with a  
new-found confidence in my ability and skills to take advantage of everything  
despite what circumstances we’re in.

Dear Diary,
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STRAIGHT

2A 2B 2C

WAVY

3A 3B 3C

CURLY 

4A 4B 4C

COIL 
KINK 

ZIGZAG

CURL PATTERNS

Efe Approved is the beauty industry’s guide  
for professional products suitable for all hair 
types. Here at Efe Magazine, we welcome 
diversity, and identifying textures is our 
specialty. We understand that product 
selection isn’t always easy. Efe Approved is 
a selection of professional beauty products 
tested by salon professionals on all hair types, 
achieving multiple styles. Therefore, all Efe 
approved products are “must haves.” They 
diversify your product knowledge, they give 
your salon a wider range of product selection 
for different hair types. 

PRO TIP: Often as stylists, we confuse density vs texture. In order 
for proper execution for any hair type, you must first identify these 
characteristics. 

Hair density refers to the number of strands you have on your head.  
The more strands you have, the higher your density is; the fewer the  
number of strands, the lower your density.

Textured hair is where strands create shape, like curves, spirals, zig 
zags or waves; hair is kinky, coily, curly or wavy. Knowing multiple hair 
textures means you can make the correct approach per hair type and  
re-set your expectations of what can be achieved with it.

Always take into consideration one head of hair can have many different 
textures and density, each section may need different attention, we cannot 
address them all the same. Ask yourself… How do I best modify the cuticle 
to get the end result I need?

DEFY DAMAGE PRO 1 & 2 SERIES 

 A bond protector, which can be used on 2A to 4C hair types, the goal 
here is to protect the hair prior to a colour service. Which we did, 
getting amazing results. But we also use the Defy Damage Pro series 1, 
prior to a relaxer. Applying product to areas that would be receiving an 
overlap of this chemical service (mid lengths and ends). This provided a 
buffer leaving hair in optimal condition. We then applied the Pro Series 
2 directly after the neutralizing shampoo, to condition and hydrate hair.

UNIQ1

If you don’t have this product at your 
station, you are truly missing out. 
It detangles, hydrates and sets hair. 
Depending on your hair type, less is more, 
and more is more when needed. For 
straight hair it will eliminate fly-aways. For 
clients with curls, it will literally bring out 
every spiral. This is a foundation product, 
it will equalize the porosity in hair creating 
a platform for you to do whatever is next. 
For best results, apply to damp hair for 
maximum distribution. 

BOUNCY CREAM 

A creamy, crunchless curl definition… 
Say that 10 times fast. And the best 
part is, it’s for all curl types. But not 
as a first step, let’s get familiar with 
layering products. Once you’ve set 
the foundation to hydrate/equalize 
the porosity, now is when bouncy 
cream steps in. It defines, enhances 
and creates natural curl patterns. It is a 
great product to curl set, modifying the 
natural curl pattern to create a tighter 
or loser curl. It’s not sticky, there’s no 
crunch, and hair smells great!
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Find us at VenusBeautyS
1.800.465.7965

www.venusbeauty.com

B A R R I E         W O O D B R I D G E       M I S S I S S A U G A         O T T A W A          W I N D S O R

Manitoba
Winnipeg Now Open

Saskatchewan
Regina  |  Saskatoon

British Columbia
Abbotsford  |  Burnaby  |  Kelowna

Langley  |  Nanaimo  |  North Vancouver
Richmond  |  Surrey  |  Vancouver  |  Victoria

877-566-3376  | 

Alberta
Calgary  |  Edmonton  |  Fort McMurray 

Grande Prairie  |  Lethbridge
Lloydminster  |  Medicine Hat  |  Red Deer

We Ship Across Canada

27 Store Locations

Shop 24/7 at
ModernBeauty.com

@canradbeauty

F l ow us

www.canrad.com • Phone: 416-663-7373 • 1-800-268-1905 

        LENGTH GOALS 
PROLONG THE BEAUTY OF YOUR EXTENSIONS

NEW

Our first range to maintain and revive all types of extensions.
Co-designed from start to finish with Bellami, the world leader in extensions.

CLEANSE
Sulfate-Free Shampoo for 

Extensions. Designed for gentle 

care & cleansing of natural hair, 

extension hair & wigs.  

1

2
RESTORE
Restoring Conditioner for 

Extensions. Mask Technology 

is formulated for superior 

nourishment, detangling & 

softening of hair.



P RO F E SS I O N A L ’S  SOU RC E
F O R  B E AU T Y  SU P P L I E S

K I N G D O M

WWW.KINGDOMBEAUTY.COM
KINGDOMBEAUTYSUPPLIES

SALONS | BARBERSHOPS | BEAUTICIANS

BEAUTY SUPPLIES

SALONS | BARBERSHOPS | BEAUTICIANS

BEAUTY SUPPLIES

VANCOUVER
604.251.7386

RICHMOND
604.273.7288

VICTORIA
250.381.1953

CALGARY
403.367.8888

SURREY
604.882.8033

Stay strong, stay safe, and thank you
to all health care workers during 
this diicult time.

NORTH YORK (MAIN OFFICE) (DOWNTOWN)

112 Orfus Road,
Toronto, ON

416.787.1211

RICHMOND HILL

9737 Yonge Street,
Richmond Hill, ON

905.508.7089

TORONTO

100 Dundas St.W,
Toronto, ON

416.977.2020

MISSISSAUGA

5700 Mavis Road,
Mississauga, ON

905.712.4449

HEAD OFFICE:HEAD OFFICE: TOLL FREE:TOLL FREE: Shop ON-LINE at:Shop ON-LINE at:

416.787.1211 1.800.387.2962 www.TBBS.ca. .

Find more online
efemagazine.com  
@efemagazine on  

New website  

designed and created by

THE VITAL GROUP

thevitalgroup.ca

Phone: 1 (416) 882.2428

1-800-565-7721 | maritimebeautyshop.com
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Education Partners
Working towards an industry of inclusion.



Technical Support Line: 1-800-463-3081 
schwarzkopf-professional.ca

SchwarzkopfCAN

SchwarzkopfProfessionalCanada

SchwarzkopfProfessionalCanada

EXPRESS YOUR 
CLIENTS’  
COLOUR IDENTITY
New ChromaID semi-permanent mix & tone 
colour system with integrated bonding. 
From subtle to bold shades – 100% colour 
flexibility without damage.

INTENSE BONDING MASKS - NOW AVAILABLE

DEFYDAMAGE
SLEEPOVER

WAKE UP TO
DREAM HAIR

JOICO.CA    #DEFYDAMAGE
©2021 Distributed by Joico, a division of Henkel Corporation, Culver City, CA 90230 USA. Imported by Henkel Canada Corporation, Mississauga, ON L5N 6C3.  HAIR & COLOR Larisa Love  PHOTO Hama Sanders
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SEE MORE FROM EFE MAGAZINE AT:
efemagazine.com and on social media   @efemagazine


